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Introduction

f you're a regular Internet user, chances are you participate in

one or more social networking sites like Facebook, Twitter, or
Google+. Perhaps you use these sites for business or for recreation
or a mixture of both. Whatever your intention, the fact is, every-
thing you say is an extension of you and/or your brand, and the
influence you build can either help or hinder your online reputa-
tion.

Have you ever wondered if the words you put out into the universe
via the Internet are influencing anyone? The creators of Klout.com
believe they are, and not just that — they believe they’'ve developed
a tool that can measure that influence and provide you with insights
that may help you increase the power of your online voice. If you're
looking to maximize the effects of your online influence, Klout For
Dummies is a valuable tool to help you accomplish your goals.

Klout is a measurement tool for social media influence. But it’s
more than an analytics program. In fact, I like to think of it as
supplemental to traditional measures of analytics because Klout
doesn’t simply measure traffic, but actual engagement from indi-
viduals you interact with across your various social networks like
Facebook and Twitter.

Through Klout, you can measure your online influence, claim fun
Perks, participate in philanthropic programs, and endorse other
influencers for their talents. It’s a mixture between fun and func-
tion in which you can group together influencers in certain topics
or brands that you want to connect with. Use the +K feature to
endorse your colleagues and boost their influence in the process.

Klout believes that everyone has influence, from a prominent blog-
ger or a small businessperson to a student who likes to share his
or her taste in music. Klout created this measurement to allow
people to understand that influence and learn how to maximize
their online voices. The Klout algorithm is not a perfect measure of
influence, of course. But as the folks at Klout continue to update it,
they improve its accuracy for every influencer.
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About This Book

Klout For Dummies is designed to help you achieve your goals
using Klout, whether that includes learning what the service is all
about or how to make the most of your Klout Score.

You can use this service recreationally or to grow your business.
Whatever your motivation, the tools provided in this book arm you
with the information you need to create your account and monitor
the growth of your online influence. You learn to read the stats in
your Klout Dashboard and drill down to get more information about
what status updates inspire the most action and create the most
engagement. Follow the instructions to take Klout with you by down-
loading the app on your mobile device, and donate your influence to
pay it forward by participating in Klout for Good initiatives.

You don’t have to read the chapters in order (though you can).
Likewise, don’t expect to memorize every process. Refer to this
guide as often as you need for some clarification or direction on a
particular topic. You should dive in wherever you feel comfortable
to get the information you need so you can get back online and
start influencing!

How This Book Is Organized

This book is organized using chapters that explain everything from
connecting to Klout using Twitter or Facebook to finding other
influencers and claiming Klout Perks. You also learn about privacy
settings and how to control what appears on Klout when people
search for you.

You can read the book from cover to cover or simply thumb
through to the section that meets your needs.

If you're new to Klout, I suggest starting with Chapter 1 to read
about what Klout is and what it isn’t. Then go through the book
based on your personal interests. If you have any questions, use the
index in the back of the book to search for specific terms quickly.

Foolish Assumptions

When writing this book, I had a new user in mind. I'm assum-
ing that you don’t have a lot of prior experience using Klout or
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its services and therefore [ take much of the space in this book
explaining the basics of the website and how to use it.

[ also assume that you're interested in using Klout to maximize
your online influence or at the very least, to understand how you
are influential in the online space. [ make references to blogging or
business and although you can certainly use Klout recreationally,
[ write with the basic assumption that you have something to gain
from increasing your online influence in the social media space.

When [ mention using your browser or other social media net-
works like Facebook and Twitter, [ assume that you're familiar with
these processes. [ don’t go into great detail when it comes to social
networks except to explain how they connect to Klout. Likewise,

[ assume that you know how to use your computer and/or mobile
device apart from the instructions I give regarding Klout.

Whether you're using this book to learn about Klout, learn how to
get Perks, use Klout as a brand, or simply grow your influence, this
book helps you achieve your goals.

Icons Used in This Book

A\

[ use icons occasionally to draw your attention to information that
you may need at a glance. Below are the icons you might see in
this book.

When you see the Tip icon, I'm giving you special information
about using Klout that may not be obvious when using the site.
Read these tips in the context of the instructions presented with
them to get the whole picture.

[ use the Remember icon to recall useful information that I've pre-
viously discussed in another section. Concepts in Klout often over-
lap, so I tie them together when appropriate to simplify the service
as much as possible.

Technical stuff is an icon that I use to call your attention to more
detailed information. This may pertain to technical information
that may be useful to the more experienced Internet user.

The Warning icon is a quick reminder to proceed with caution
when making a specific action or choice within Klout or the Klout
mobile app that may be difficult to undo.
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Where to Go from Here

Remember to have fun with this book and with Klout. It can be
easy to get mired down in social media metrics and technical
information, but at the heart of it all is the very definition of social
media; that is, using media to be social. It’s fun to watch your Klout
Score rise, but remember that it’s just one of many ways to mea-
sure social influence.

[ am always available to help if you get stuck on a certain process
or concept. Feel free to connect with me anytime on the Klout For
Dummies Facebook Page located at www. facebook.com/klout
fordummies, on Klout at http://klout.com/#/andreaupdyke
or on Twitter at http://twitter.com/andreaupdyke.

Occasionally, we have updates to our technology books. If this
book does have technical updates, they’ll be posted at www.
dummies.com/go/kloutfdupdates.
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Chapter 1
Discovering Your Klout

In This Chapter

Learning how you influence others online

Studying your social networks with Klout
Increasing connections with your online community
Observing trends by using Klout

,(lout is an online service that measures your social influence.
The creators behind the website believe that every individ-
ual has some influence in the online world and their goal is to help
you maximize that influence.

But measuring your influence isn’t the only thing you can do with
Klout. By observing trends in your online usage with the Klout
tools, you can see what your community connects with and how
others respond to your status updates, and you can identify areas
where your conversations can improve and spark more engage-
ment from your followers.

Calculating Your Influence
in Social Networks

Klout uses more than 400 variables to measure your Klout Score.
Many of them come from networks you probably use every day,
such as Facebook, Twitter, Google+, foursquare, LinkedIn, Klout,
and most recently Wikipedia. The following sections give you the
basics on how Klout measures your online social influence.

Defining Klout

According to Klout, the definition of influence is “the ability to
drive action.” When you build your online community and use it to
advance your personal and business goals, you naturally become
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more influential and thus inspire more people to action based on
your topics of influence, information you share, and connections
you make online. The more actions you inspire, the greater your
influence.

What seems like a very simple service is actually quite complex.
Using an algorithm that pulls data from hundreds of variables, Klout
assigns scores between 1 and 100 (as shown in Figure 1-1, my Klout
Score is 64) to every online influencer based on engagement within
his or her social networks (such as Facebook or Twitter).

Klout Score

EE|Andrea Updyke [ Klout %\ |
€« C' i [ Koutcom/#/Andreallpdyke = a o a BE 2z =
) Hext» (P Reader [ Gmail - Inbox - andr.. B3 fb [ Movable Mediai Pro.. ) LilKidThings “) Dashboard [ Dashboard « scarsfor. [ Pinlt 2% Analytics
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U pdyk e These are your influential morments from the past 80 days. % v
66
4l n 2 in] lt n + n 1 é Andrea Updyke commented
Love my family, my city & writing for 23
hitp ilkidthings.com, @BabyCenter, @POEventay &
@Homeladesimple. Find my hook, Klout for Durnmies Just turned in the LAST of my book edits and new screenshots. I feel

inMayl Send coffeel
5o freel Fly away birdy! FLYYYY AWAAYYYY!

Q 9 Tagged pages
i Author | Witer

Coe e SIEREAREK
- meANREE

You engaged Danielle Smith, Melissa Chapman, and 34 others in this
=
E Anissa Mayhew

comment
T4

B Andrea Updyke commented

P
w L Just got home from a sereening of the super fun o

Figure 1-1: Your Klout Score measures your online influence.

Klout has revised its algorithm several times, each time claiming
more detail and therefore, more accuracy for your score. As with
many online measurement tools, their work is never done. Klout
continues to correct, revise, and improve its service with each new
update they make to their algorithm.

Identifying actions and engagement
that contribute to your Klout Score

Anytime you connect a social network to Klout (which I tell you
how to do in Chapter 7), the service immediately begins measuring
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your influence by observing the engagement or actions you gener-
ate. Actions can include any of the following:

v Mentions: Using sites like Facebook, Twitter, and Google-,
Klout evaluates the number of mentions you receive (as
shown in Figure 1-2) and factors that into your overall score.
In social media, a mention is when someone tags you by
name within a social network, connecting the update to you.
Typically, you can tag someone by putting the @ symbol
before his or her name or username. The more people men-
tion your name on these networks, the higher level of engage-
ment you have than someone with fewer mentions.

Mention

B3 Andrea Updyke | Kiout | 3 Andrea Updyke - Gdoge

« C fi & hipsiplus.google.com/105$68107982696830983/posts w2 @ F 0=
[ Next > (9 Reader D Gmail- Inbox - an... B3 fo | LilKidThings 9 Dashboard [ Dashboard < scar.. [ Tumblr ® Scars For Love >

M Andrea Updyke
. Do you know +Rabin Plermens ? Cuz you need ta

© Looking in Looking out »

W/
Protie
8 Fresh off my trip to BlagHer, | am home and in

processing mode. My weekend held a fow letdowns
and a lot of happy surprises. | had some amazing
conversations with friends new and old. | had a
chance t.

Y Kia Slade
Ilove +Robin Plemmons with all of my butt.

M Andrea Updyke
a Love. Her.

Oh Hi Again »

New here? Lemme say hi. OH,
HAYYYYYVYYYYYYVYYYYYYYY. lwas in NYC
from Wednesday through today for BlagHer, this
insanely large blog conference. | met sooo0 many
peaple, and chances are a few of you a

Chat

Figure 1-2: Mentions on Google+ influence your Klout Score.

v Likes: Typically, Likes (on Facebook) or +1s (on Google+) tell
Klout that people see your updates and are reacting to them
in a positive way. When a social media friend sees your post
and clicks Like or +1, friends in her community who may not
yet follow you can see this activity and potentially be influ-
enced as well. Remember that your personal privacy settings
within each network will determine who sees this activity.

1~ Shares, retweets, and tips: Even more exciting than a Like for
an online influencer is a Share (on Facebook and Google+) or
a retweet (on Twitter). When you post content and a friend
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passes that content on to her friends or followers with a Share

or retweet (see Figure 1-3), your influence reaches an entirely
new community.

Your influence also gets a boost when someone completes
one of your tips on foursquare, such as trying out a restaurant
you suggested through the app.

Retweet notification

I3 Andrea Updyke | Klout =/ 9 Twitter / AndrgaUpdyke ol X
C | & Twitter, Inc. [US] hps /itpitter. comAndrealpdyke/status/ 256 777068339607 280 PN | Q=

) Newt » (3 Reader DM Gmail - Inbox - an... B3 0 7D LikidThings 9 Dashboard [ Dashboard <scar.. [0 Tumblr @ Scars For Love >
£) Home (@ Comnect  Ff Dissover _§ Me o

m

e 358 Paige Puckett
Andrealpdyke That kid drives me crazy.

343 Katie
' @Andrealpyke same with puppy.
[\

Figure 1-3: You can see that one follower retweeted this tweet.

v Comments or Timeline posts: Comments on any post in your
connected networks only improve your Klout Score. Likewise,
when a person comes directly to your Facebook or Google+
profile and leaves a comment, Klout views this as positive
behavior based on your influence.

v Follower and subscriber count: The number of friends, fol-
lowers, and subscribers to your social media accounts matter,
but they don’t matter much. Klout does take into consider-
ation your follower and subscriber count on networks such as
Facebook, Twitter, and Google+. However, Klout’s philosophy
is that engagement trumps numbers every time.

v Links in: With the addition of Wikipedia as a measurement
in Klout’s algorithm, real-world influence is now a part of the
equation. This means that information on your Wikipedia
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page may factor into your score, including links in from other
websites.

v +K: You can give and receive +K within Klout itself, as shown
in Figure 1-4. The number of +K you receive from others
(described in Chapter 7) increases your score by a limited
amount within a 90-day period. Klout sets this cap to discour-
age people from trying to game the system and artificially
inflate their scores.

3 abyCenter | Klout x {3 (G
€ C i [ kloutcom/#/BabyCenter > a e a W e =
Bl npsts> (3 Reader P Gmail -Inbox- andr.. B fb [ Movable Media: Pro..  “D) LiKidThings “ Dashboard || Dashboard cscarsfor.. | Pinlt 24 Analytics

KLOUT... B PERKS | = ANDREA

1e  Profile  Friends Pulse  Help

Did your baby say Mama or Dada first?

BabyCenter's Topics See More
Y
»1 B e Sta;fuy;:enterengageu Sara Bingnam, Stelle Rennie, and 2K others in this
Na™ (& | Banycenter posted
i ‘ Parenting S
E
Fill in the blank: My baby's first word was
on | EIXD caoen
ive abycenter
R Y BahyCenter engaged Becky Oathout Kloepfer, Sue Sidebottom, and 2K

others in this status

'q @, BabyCenter posted
43

e

Name one baby gear item you couldn’t live without.

I
BabyCenter engaged Sierra Heath, Saran J Smith, and (RN &

Figure 1-4: Giving +K to another influencer.

Klout is continually including new social networks in their algorithm.
Connecting your networks to Klout is the best way to find your

most accurate score of influence. It’s a fun way to see how you con-
nect with people online and a great tool for evaluating which topics
and types of information generate the most engagement. For more
information about how to connect additional networks to your Klout
account, see Chapter 7.

Benefiting from Klout

Overall, Klout’s goal is to help you recognize and harness the
power of your own influence whether you affect 10 people or
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10,000. Here I identify the specific tools and techniques in Klout
that you can use to accomplish that — and as a bonus, earn free
merchandise along the way.

You can find several ways to benefit from using the free service,
including the following:

v+ Enjoying Klout Perks: Perks are awarded to influencers based
on Klout Score, location, and topics of influence as discussed
in Chapter 8. Perks are a great way to try new products and
services for free or at a discount.

1 Measuring engagement: By viewing your Klout Moments, you
can see at a glance the posts that garnered the most attention
in your social media networks. You can also see which net-
works are stronger for you in terms of responses to your posts.

+* Observing trends in your community: If you are looking to
target a specific niche, you’ll want to use Klout to observe cer-
tain trends. See which posts get the most engagement, what
topics you are considered to be influential in, and what other
influencers in your niche are talking about.

1~ Highlighting your specialties with topics: As you use social
media to discuss your interests and goals, Klout recognizes
these as your topics of influence. This measurement allows
you to connect with other like-minded individuals as well as
matches you with brands that may be of interest to you.

Deciding if Klout is right for you

Social media experts are divided when it comes to Klout, so it's a good idea to take
a few minutes to decide if you even want to participate in the social scoring site.

One school of thought is that Klout still has a long way to go in perfecting the algo-
rithm so it provides a true measure of online influence. Complaints include impos-
sibly high Scores for some people and improbably low Scores for obvious experts
in their field. Some people are not comfortable with the idea of a Score in the first
place and have decided to opt out completely.

It's true that some marketers and public relations firms are taking Klout Scores
into consideration, but the jury is still out on how much weight they put on an influ-
encer’s Score. In my experience, an influencer’s Klout Score is just one of many
different measurement tools — a very small piece of the puzzle.

Still, many people enjoy seeing what happens to their Score and which online activ-
ities make a difference. Klout Perks are also a draw, and as long as companies are
willing to offer them, the influencers will continue to claim them. Your participation
is entirely voluntary.
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Observing trends in your niche
by using the Search feature

You might want to target a specific group of people from time to
time based on a certain topic of influence. Doing so helps you grow
your community and potentially make new connections. Klout can
help you observe key influencers and display their latest topics of
discussion when you use Klout’s Search tool.

For instance, if you want to reach people using the Klout topic of
moms, enter the word moms into the search bar at the top of any
page on Klout as pictured in Figure 1-5.

I Dashboard | Klout x WY
€« C # [ Koutcomi#dashboard % a o ma OE=

[ Movable Media: P [ Pin it

ANDREA

[ Mext » (3 Reader 141 Gmail - Inbox - an

K KLOUT....

Profile
H ' FellorAndreal i
v £ |2in IAPCY ) ¢ |8 o

n FIE'I* Jessica, Angie, and 3 others engaged with the update you shared on Facebook

D LilKidThings D Dashboard [ Dashboard c scar

Home Friends.  Pulse  Help

Show Slats OFF

w

There will be GUAC tonight!”
yostarday

et r : HAPPYsuperfoods mentioned you in a post on Twitter £
yeslerday —
n F . Jenn, Fadra, and 14 others engaged with the update you shared an Facebook
W Just got home from a screening of the super fun OZ the Great and Powerful! And then | re
Tussday
n 2 ' Angie, Doreen, and 1 other engaged with the video you shared on Facebook
N | Love this kid

Tuesday

el ﬁi Erin engaged with the update you shared on Twitter

Wednesday

| sopFRiENDS ) .

Figure 1-5: Use the search bar to find influencers and discussions.

After Klout finds the search term, you have the following options in
the page that opens. You may view information based on influenc-
ers or top moments.
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v+~ Influencers: At the top of the screen is a list of influencers
(as shown in Figure 1-6) who have the word moms in their
username or as one of their topics of influence. From here you
may click an Influencer’s name to view her profile or click the
link that says See All Influencers to reveal even more choices.

I Klout | The Standard for

< C' A | [) Kout.comi#alsearch?g=Moms
B Next > (3 Reader [ Grail - Inbox - an.

YK KLOUT...

Home Profile  Friends  Pulse  Help

wagowaeO@E:s

Kl [Y Movable Media P.. ‘D LilidThings ‘D Dashboard [ Dashboard <scar.. [ Pin f »

People matching "Moms”

omm—
mqusge  Moms from Detroit ([Bmoms)
= | Parentingin metro Detroit and beyond. Name's Krista, I'm -- getthis -~ a mom. You'd never have quessed.

W

Top influencers for "Moms”

flitos Megan Calhoun N momisgic §
72 [77]

- Cov) |

o Andrea Fellman 2 Suean Carraretto % L% / Stacy DeBroff
& Maorns at Work ; mombloggersclub

Top moments for "Moms"” (From the pact 50-daye)

Liz Gumbinner

e

MadernMom

See all influencers

| ADD FRIENDS  »

Figure 1-6: A list of influencers appears when | search for the word moms.

v Top Moments: Below the listed Influencers, you can view a list
of top moments related to the topic you typed into the search
bar. Ten moments are shown by default (shown in Figure 1-7),
but you can select Show More at the bottom of the page to
increase the number of results.

Following trends is a fun way to grow your community and join
the conversation with like-minded individuals. The Search feature
within Klout continues to get more sophisticated with each update.
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Figure 1-7: Top Moments related to the topic of moms.

Connecting with your audience

After you have identified some of the key trends in your community,
you can use that information to connect with your audience in a
deeper way. Even if you are a blogger operating as a brand and using
social media, you connect with your followers on an individual,
organic level.

You can use Klout to identify key interests and learn more about
which topics drive the most actions from your followers. Knowing
what your community loves talking about increases your ability to
create quality conversations and keep them going.

For instance, I can look at my Klout Dashboard (discussed in more
detail in Chapter 3) at a glance and see in the highlights from the
past 90 days that most of my connections were made via Facebook
and Twitter. Klout even takes it one step further by rating each
moment from one to five dots (with five being the strongest) to sig-
nify the strength of my post’s engagement, as shown in Figure 1-8.
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Engagement rating
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« C M [ Koutcom#dashboard wa Qo ma [ ]
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2| Jenn Hyatt commented.
woohoo! how was it?

Fadra Nally commented
What a day! Diney rocks!

2| Cathy Herard liked this status

% Amanda henson liked this status

Jenn Hethcoat liked this status

Figure 1-8: A post with strong engagement in my community.

To increase engagement within your social networks, check in with
your Klout Dashboard on a regular basis. Doing so is a great way to
get a snapshot of the actions you inspire within your community.
You can then learn from this information and use it to improve the
quality of your social media posts.



Chapter 2
Creating Your Klout Account

In This Chapter

Signing up for Klout using Facebook or Twitter
Customizing your profile

Telling Klout when to (and when not to) e-mail you
Viewing your profile

Before you can take advantage of everything Klout has to
offer, you must set up your user account and profile, and
this chapter helps you do just that. Joining Klout is easy because
you create your account simply by connecting through one of your
existing social networks like Facebook or Twitter.

When you’re setting up your account, you can connect other social
networks that you use, such as Google+, Instagram, and LinkedIn.
Or you can connect them later, and I tell you how to do that in
Chapter 7. Theoretically, the more accounts you connect to Klout,
the more accurately Klout can measure your influence (which is
also called your Klout Score).

You can also configure your e-mail settings, choose a bio to dis-
play, and set your profile picture. Once you have your information
stored, you can view your public profile, which is the screen that
other Influencers will see when they search for you on Klout.

Joining Klout

To join Klout, you first need to sign in to either your Facebook or
Twitter account. Doing so ensures that you can connect via one

of these networks to create your Klout account. When you sign in
to your Klout account in the future, you will do so by connecting
via Facebook or Twitter rather than entering a username and pass-
word that’s unique to Klout. (See Figure 2-1.)
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Figure 2-1: Connect via Facebook or Twitter.

To create your new Klout account, follow these steps:

1. Point your browser to www.klout .com.

2. Click Sign In in the upper-right corner of the screen or
choose between the Connect via Twitter or Facebook but-
tons in the middle of the screen.

3. Select the social network you want to use to complete
your sign-in (either Twitter or Facebook).

If this is your first time logging into Klout, you will need
to authorize the site to connect to the social network you
chose via an authorization page that appears. You will
need to be signed in to the Twitter or Facebook account
you wish to use in order to continue.

e [f you sign in with Twitter, you need to allow the Klout
application to access your Twitter information as noted
in Figure 2-2. Click Allow.

e To connect via Facebook, you need to allow the appli-
cation to access your Facebook information. Click Go to
App and then Allow.

A new screen appears on the Klout web page shown in
Figure 2-3.
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Figure 2-2: Authorize Klout via your existing Twitter account.
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Figure 2-3: Enter your user information.

4. To create an individual account, your first and last name
will populate from your connected social network. You
will enter your e-mail address here as well.
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5. Click Continue.

6. To connect more networks to Klout at this time, use the
slider buttons on the screen that appears (in Figure 2-4)
and click Continue.

SONBER If you do not wish to connect additional networks at this
& time, don’t worry! You can always add them later. Click the
Skip this Step link to move on to the next step. Later, when
you're ready to connect more social media accounts to
Klout, check out Chapter 7 for instructions.

3 Klowt | The Standard forln

€ & C fi |0 Koutcom/#/nuyl w S W e 0 =
[ Next» (3 Reader [M] Grnail - Inbox - andr, B3 fb /) LilKidThings “® Dashboard [ Dashboard « scarsfor., [ Tumblr 4 Scars For Love 2
Connect more networks to improve your
profile and maximize your Klout score
v R comontes (@
Facebook To)
\J - Google+ .
-
N
Linkedin o
Skip this step = Step 1 of 2
[ - o1 et wring o comertas aFaceboot Fecer |

Figure 2-4: Connect multiple networks to Klout.

You now see your Dashboard where you can select topics
in which you are influential as well as people who influence
you based on your social media interactions (on any of
your connected social networks).

7. To choose topics and influencers, simply click any of the
relevant topics and influencers pictured (as shown in
Figure 2-5).

Your account is now active and you are directed to your profile.
Here you are able to monitor your Klout Score and make changes
to your account in the future.
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Home

ADD FRIENDS PERKS

Profile  Friends Pulse  Help
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i
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i m & L g

Photagraphy Music Social Media

Business
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) .
A

Mark Zuckerberg John Legend Justin Bieber Katie Caurie

Figure 2-5: Choose from a list of topics and influencers.

After you sign up, you can begin to customize your profile and
your communication settings.

Setting Up Your Profile

Klout is only as good as the information you provide, so be sure
to fill out your profile with as much detail as you're comfortable
sharing. Doing so allows Klout to offer the best user experience
possible whether you use the website as an individual or on behalf
of a brand.

Klout asks for basic details such as your name and e-mail address,
input on how you’ll allow Klout to interact with your Facebook
account, and your mailing address so that the company can send
prizes to you.

When you log in to Klout (by signing in via Twitter or Facebook)
you see your name in the upper-right corner of the screen. Select
your name and choose Settings from the drop-down menu that
appears (as shown in Figure 2-6).
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Settings
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Figure 2-6: Navigate to your Settings page.

Using Klout as an individual
influencer or as a brand

Your first option (at the top of the Profile Settings page) is to
choose whether you plan to use Klout as an individual influencer
or as a brand influencer. Both options are eligible for Perks, so it’s
up to you to decide how you want to use this section. Even though
[ am a blogger and consider my blog a brand, | am known online by
my real name and therefore use Klout as an individual. This chap-
ter focuses on using Klout as an individual, but you can check out
Chapter 13 to learn more about using it as a brand.

If the I Am an Individual Influencer radio button is selected, the
page looks like Figure 2-7. (If instead you choose to participate as
a brand, the interface asks for the brand name and eliminates the
Gender and Birthday fields.)
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Profile Settings
Connected Networks

® | am an individual influencer
Email Settings. | am a brand influencer

Privacy Settings First Name

Authorized Sites
Last Name

Email

Gender

Da cear Please Note: You must be 18
Y rear or oldarto qualify for Pere.

Birthday

Prafile pic 0

Figure 2-7: Klout Profile Settings page.

Complete the following fields with your personal information:

v+~ First name (or brand name, if you’ve chosen to participate
as a brand)

v Last name
v E-mail address you wish to use to receive e-mails from Klout

* Your gender (optional; not requested if you’re participating
as a brand)

* Your birthday (required to verify eligibility for Perks for
which you must be 18 years or older; not requested if you’re
participating as a brand)

All of the above information is required to use Klout with the
exception of disclosing your gender, which is voluntary.
o Certain brands may choose to factor gender into their eligibility
criteria for Perks, so keep that in mind when deciding whether or
not to disclose your gender.

Choosing your profile picture

Your next task is to choose the profile picture you want to associ-
ate with your Klout account. You have two options as shown in
Figure 2-8.
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Prafile pic

Figure 2-8: Choosing your profile picture.

Called your identity networks, Twitter, Facebook, and Google+

are the three networks Klout uses to verify that you are who you
claim to be. For this reason, your profile picture is directly inte-
grated from the identity network of your choosing (except for
Google+ at this time). Currently, you can choose between Twitter
and Facebook. Choose the account you prefer, and Klout adds
that account’s profile picture to your Klout account. Anytime you
change your profile picture in that account, your Klout profile pic-
ture also changes. If you only connect one network to Klout, your
profile picture will automatically populate from that account.

Creating your bio

Next is the About section, or your bio. You can opt to use your
Twitter description here or you can select the Use this Instead
radio button to supply your own information in the text box (see
Figure 2-9). This is a great place to share a few of your interests,
what you are reading, or even where you blog. This allows people
who view your profile to learn a little bit more about you.

About @ Use about text from Twitter

Use this instead:

Figure 2-9: Tell Klout a little bit about yourself.

Allowing Facebook permissions

Below your bio information, you have the option to allow certain
permissions to Facebook. Three different options are shown (see
Figure 2-10).

v+ Timeline updates: Klout gives you the option to allow updates
to your Timeline when you earn achievements or give +K
(discussed in Chapter 7) to your friends. If you wish to allow
this feature, select the Add Klout to Your Facebook Timeline
check box. This is voluntary and not required to use Klout.
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1 See Page Likes: You have the option to allow Klout to see the
Pages you like on Facebook, which is also voluntary. In doing
so, Klout may use the information to connect you with Perks
or other information that may interest you based on your
Facebook Page Likes. To allow Klout to access this informa-
tion, select the Allow Klout to See Which Pages You Like on
Facebook check box in the Facebook section of your Klout
Profile Settings page.

v See Friend Lists: You can also allow Klout to view any Friend
lists you have created on Facebook. To allow Klout to access
this information, select the Allow Klout to Read Your Friend
Lists check box.

Each time you select one of these check boxes, a Facebook permis-
sions dialog box appears. Finalize your permission by selecting
Allow in this dialog box.

Facehook Add Klout to your Facebook Timeline

This will aliow Kiout fo publish fun uodates to vour friends, like when you give some +K on
Kiouti You can undo this af any time from this page.

@ Allow Klout to see which pages you like on Facebook

This will alow Klout fo offer you betler and mare relevant perks, communications, and
experiencest

Allow Klout to read your friend lists

Conmect your Facebook lists to better manage your friend astworts!

Contact Information

Used to send you Perks|

Country Select your country.

Phone
Address
Address line 2

City

ADDFRIENDS  »

Figure 2-10: Facebook permissions.

Providing contact information

The final step in completing your profile is to enter your mailing
address. Klout does not post your address in your public pro-
file, but it does use it to ship your claimed Perks to your home.
However, if you do not wish to save this information in your pro-
file, you can still claim Perks, and Klout asks you to provide it at
that time (see Chapter 8 for more info on Perks).

When you are finished updating your profile, click the Save
Settings button at the bottom of the page and you're finished!
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Configuring your e-mail settings

Now that you are officially recognized as an influencer in Klout,
select the number and frequency of e-mails you receive from Klout
such as notifications of new Perks and when another influencer
gives you +K.

To tell Klout how often you’d like to receive e-mail notifications
and indicate whether you’d like to receive e-mail updates about
Klout, hover the mouse over your name in the top-right corner of
the page and select Settings from the drop-down menu. Choose
Email settings (shown in Figure 2-11) from the list on the left of
your screen and make your choices according to the following
options:

v~ Daily digest: Select this option to get an e-mail daily, at most,
with your notifications from the site.

v Weekly summary: Select this check box to get your e-mailed
notifications weekly rather than daily.

v General updates: Select this check box if you're interested
in receiving weekly e-mails about what’s happening on Klout.
These updates are not specific to you as an influencer.

Profile Settings

Email Settings

Connected Networks

Please choose what emails you would like to receive at andrea@iilkidthings.com. You may change your email
L address below

Privacy Settings
= 9 el andrea@likidthings com

Authorized Sites
@ Send me a dally digest of notfications on the site (no mare than once per day)

¥ Send me a weekly summary (no more than once per week)

Send me general updates about what's happening at Klout (no more than ance per week)

Figure 2-11: Email Settings page.

You can provide a different e-mail address if you prefer not to
receive e-mails at the address you provided on your profile page.

Klout also offers a series of options (Figure 2-12) for e-mails per-
taining to Perks. These e-mails are sent daily.
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Klout Perks

Klout will send you a notification about Perks available for you. Unread natifications are emailed to you each
marning

@ Letme know when I'm eligible for the following Perks:
¥ VIP access to exclusive events
¥ Perks mailed to my home
W] Early access towehsites or discounts from online retailers

Do not let me know about Perks

ADDFRIENDS »

Figure 2-12: Klout Perks e-mail options.

You may choose between the following:

1 Select the Let Me Know When I'm Eligible for the Following
Perks option to choose which e-mails you would like to
receive. Then select one or all of the choices below:

e VIP access to exclusive events: By selecting this option,
Klout sends e-mails to you whenever Perks include VIP
access to events near you.

e Perks mailed to my home: Selecting this check box
allows Klout to send you an e-mail anytime a Perk you've
claimed is sent to your home or when you're eligible for
a new Perk.

e FEarly access to websites or discounts from online retailers:
If you want to receive e-mail notification when you’re eli-
gible for early access to new website services or online
discounts, select this check box.

1 Select the Do Not Let Me Know about Perks option if you
don’t wish to receive any e-mails pertaining to available Perks.

Click the orange Save Settings button to save your e-mail preferences.

Viewing Your Public Profile

After you’ve saved your profile settings, take a look at what every-
one else will see when they look at your Klout page! You can check
out your page by selecting Profile from the navigation bar at the
top of your screen.
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On your profile page, you see your profile picture and bio in the
upper-left corner along with any networks you have connected to
Klout. Your highlighted moments (as discussed in Chapter 3) are
shown on the right of the screen. This is the public profile that any
person or brand sees when they click on your account.

Within your Klout account, you can see some details regarding
how your Klout Score is calculated. I tell you about that in the next
chapter.



Chapter 3

Examining Your Klout
Dashhoard

In This Chapter

Using Klout terminology
Decoding your Klout Score
Highlighting influential Moments

our Klout Dashboard acts as a starting point each time you

log in to your account. A range of options on your Dashboard
measure your social media activity, which posts are the most pop-
ular, and how you inspire engagement from others via your social
media accounts (such as Facebook and Twitter). You can view sta-
tistical information about how your Klout Score has changed over
time, and see which social interactions were the most influential
via Klout Moments and which social networks provide you with
the most engagement from your followers.

Learning the Language of Klout

As you navigate your new Klout Dashboard, you may notice a few
terms that require a bit of definition. To start, Klout itself is a play
on words for the English word clout, which means a pull or strong
influence, and the concept of online influence is at the heart of
your Klout Score. The minds behind Klout believe that everyone
has influence and they’re constantly updating the algorithm to be
as accurate as possible.

Your influence is your ability to inspire online actions in response
to your posts. The more engagement or conversation you have
within your networks, the more influence you are perceived to have.

Your Klout Score rates your online influence on a scale of 1 to
100. The purpose of the score is to have an at-a-glance metric for
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brands and influencers to understand how influential someone
may be online. Of course, your Score depends on your willing-
ness to use Klout and connect your networks to the service. If you
choose not to do this, your Score may not be as accurate.

Klout Moments are a collection of posts from all of your connected
networks that garnered the most engagement. You may view your
Moments via your Klout profile page or your Dashboard.

Interpreting Your Klout Score
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The essence of Klout is the Klout Score, which is a measure of your
online influence. When you connect a network such as Twitter,
Facebook, or Google+ to Klout, your interactions are immediately
included in the hundreds of datum used to determine online influ-
ence. The higher your Score, the more online influence you have.

One of the great things about Klout is that you can easily access
feedback and analysis regarding your online influence, which can
help you decide what actions to take to increase your influence
and your Klout Score. The service also makes it easy to compare
your Score with that of other influential people and share your
Score with your social network.

Finding your Klout Score
and Dashboard

When you log in to Klout, the default home page is your Dashboard.

An orange speech bubble with a number in it is shown in the top-left
side of the screen, next to your name and avatar as shown in Figure

3-1. This number is your current Klout Score.

Klout updates Scores on a daily basis, so some fluctuation from
day to day is considered normal.

To learn more about your Klout Score, navigate to your Dashboard
by clicking the Home button in the upper-left corner of the screen.
This is your Dashboard, which shows your Score, name, and con-
nected networks at the top of the page and highlights your most
engaging social interactions on the rest of the page.

To see details regarding your Klout Score, click the Show Stats
On/Off button on the right side of your Dashboard (shown in
Figure 3-2). A stats section appears within the page.
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Home
Klout Score

wa2aed

“D LiKidThings “ Dashboard [ Dashboard cscarsfor.. [ Pinlt 24 Analytics

ANDREA

Hello, Andrea vesurpns
Q o —
66 kd oozoeasnouc-o i C3
n Cindy, Angie, and 15 others engaged with the update you shared on Facebook
T Tip to the & year old: Asking "did you say no because you're not nice?” is not the way to get
ondey
n Heather, Jennifer, and % others engaged with the update you shared on Facebook
e Sometimes it's ok to admit you are feeling bad. Admit it. Sit with it and move on. Having a
n Annie, Angie, and 3 others engaged with the update you shared on Facebook
Why is Easter in March? It's so weird.
Mondsy
n Heather, Amy, and 4 others engaged with the link you shared on Facebook
“Slow. Freaking. Clap. [thanks Betty Anne and Sarah!]"
Monday
n [ Hillary, Annie, and 2 others engaged with the link you shared on Facebook
v Sooo looking forward to this book from Jill Smokler!! *

Figure 3-1: Find your Klout Score in the orange speech bubble.

I Dashboard | Klout

« C f [ Klout.comi#dashboard a2 a 2] =
[ Next > (3 Reader I Gmail- Inbox- an.. B3 [ Movable Media: P... ‘D LilKidThings “ Dashboard || Dashboard cscar... [ Pin f

K KLOUT....

Home
Hello, Andrea vewyurpns
o N = R
oAXDcLa¥AO o] s C3D

n 7| Jessica, Angie, and 3 others engaged with the update you shared on Facebook
There will be GUAC tonight!”

yostardsy

.
a .. ‘. HAPPYsuperfoods mentioned you inapost on Twitter L
yesterday s

n [ Jenn, Fadra, and 14 others engaged with the update you shared on Facebook
"Just got home from a screening of the super fun OZ the Great and Powerfull And then | re.

Tuesday

n | Angie, Doreen, and 1 other engaged with the video you shared on Facebook

fl 1 love this kid

Tuesday

a ! Erin engaged with the update you shared on Twitter
Wednesday

5 14

Figure 3-2: The Klout Dashboard.
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Reviewing your Score stats

The Stats section provides lots of great details about your Klout
Score, as you can see in Figure 3-3. You can turn the Stats sec-
tion on and off using the slider in the upper-right corner of your
Dashboard.

I3 Dashboard | Klout * Y
< C i | [ Kout.com#idashboard waomWa (] =
B Next > (3 Reader [ Gmal- Inbox- an.. B3 [} Movable Media: P... “D LilKidThings “ Dashboard [ Dashboard <scar... [ Pin f »

»K KLOUT...

Home

Profile  Friends  Pulse

[ é Mol Andica e o
wﬂﬁfﬂ :'Ent... Lol O] Senai @ F

S0-dsyHigh | 90-Day Score History - Last Updated March 8 "'
66.96

i 48.

Facebook

Help

0-day Low

62.77

n BEL  Jessica, Angie, and 3 others engaged with the update you shared on Facebook
4 There will be GUAC tonight!”

yeslerday

oy N7
| ¥ ] .' “ HAPPYsuperfoods mentioned you in a post on Twitter

Figure 3-3: Stats within my dashboard.

Within your stats, you can analyze your Klout Score a variety
of ways.

v Score history: Your 90-Day Score History (shown in Figure
3-4) is an interactive graph that shows your score’s growth.
Hover over this graph, and a pop-up slider appears with the
date and your Klout Score for each of the 90 days. As the
graph moves up or down, you can see your Score’s growth
trend and how much your Score really fluctuates.

90-day High 90-Day Score History - Last Updated March 8

66.96

I-dey Changs:

0 0.07
90y Lo

62.77

Figure 3-4: A 90-day Score history on the Klout Dashboard.
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To the left of your 90-Day Score History is the percentage
your Score has changed in the past day. Although your Score
reports in whole numbers, often the change is actually only a
fraction of a point.

v+~ Contributions: To the right of the overview of your Score his-
tory, you see another chart that displays the percentage of
your Klout Score that comes from each of your social networks.
The network with the highest Score is displayed in the middle
of the chart. My influence comes primarily from Facebook
(52%), as shown in Figure 3-5. You can use the mouse pointer
to hover over the chart to see how much each network contrib-
utes to your Klout Score. When I hover over my chart, it shows
the following contributions: Twitter (40%), LinkedIn (3%), Klout
(3%), and Google+ (2%).

Facebook

Figure 3-5: Klout Score
Contributions.

v+ Connected networks: To the right of your contribution chart,
you see even more information from each of your connected
networks. You can use this table to view information like your
number of followers, likes, and mentions on your various net-
works, and determine your strengths and weaknesses therein
(see Figure 3-6).

You can use the arrows on the left and right sides of the Stats sec-
tion to scroll to more information.

"2 Twitter ﬂ Facebaook m Google+

Lists Likes 10+ Comments

Rebweels Comments 3+ Reshares

Figure 3-6: Network statistics at a glance.
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Your network statistics are measured from only those posts and
comments that are publicly shared. Private comments or informa-
tion isn’t calculated in these numbers. If your Twitter account is
public, all of your posts will be included in your score. Facebook,
however, allows you to be selective each time you post an update.
If you wish to mark an update as public, make sure to select this
option in your status update before posting.

Comparing your Score
with other influencers

If you want to compare your Score with another influencer, simply
enter her name into the search bar at the top of any page on Klout
and view her profile page to see her Klout Score.

Further, if you want to compare your Score with other influenc-
ers in a certain topic of influence, search for that topic using the
search bar and a list of the top influencers for that subject and
their Klout Scores appear.

Sharing your Score

When you log in to Klout, you may see a pop-up window with a
report of how your score is performing. Within this window is the
option to share your current Score via Twitter or Facebook. To
share, simply click the button for the network you wish to use, and
a pre-written message will populate in the share window. You may
use this message or create your own.

You can always create your own status updates via your social net-
works or share information using the Twitter and Facebook shar-
ing buttons located in your profile.

Discovering Klout Moments

Klout Moments are a great way to see how your community reacts
to what you share. After you have scrolled through your Score sta-
tistics, the rest of your Dashboard is dedicated to your most influ-
ential Moments — updates, tweets, photos, and the like that spark
engagement in your online community — across your connected
networks for the most recent 90-day period.

You can view your Klout Moments from either your Dashboard
or Profile page within Klout. (I tell you about the latter option in
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Chapter 4.) Each list gives a different set of information about your
social engagement in your various networks. Klout Moments cur-
rently pull data from Facebook, Twitter, Google+, and Klout.

When you view your Moments from your Dashboard, you get a bit
more detail about each post.

Click the Home button in the navigation bar at the top of the
screen on Klout. If you've turned Show Stats on, scroll past your
stats to locate your most influential Moments from the most recent
90-day period. If Show Stats is off, as shown in Figure 3-7, your
most influential Moments appear near the top of the page.

5 Dashboard | Klout *x G
&« C f [ klout comi#t/dashboard *wa o ma Q=
[ Mext» (3 Reader 11 Grall- Inbos - an, fo [ Movable Media: P... /D LilKidThings ‘D Dashboard [ Dashboard cscar.. [ Pinlt »

K KLOUT....

Profile

Home Friends  Pulse

66 ‘ FlellorAndreal il
e ﬂ:ﬁﬁ! I“ﬁ‘tn—- bl | Show Stals oFF

n A& Jessica, Angie, and 3 others engaged with the update you shared on Facebook
y There will be GUAC tonight!”

Help

w

'
il " "

HAPPYsuperfoods mentioned you in a post on Twitter E
yeslerday

Just got home from a screening of the super fun OZ the Great and Powerful! And then | re,

Angie, Doreen, and 1 other engaged with the video you shared on Facebook

—
n E Jenn, Fadra, and 14 others engaged with the update you shared an Facehook
® | Love this kid

ol ﬁi Erin engaged with the update you shared on Twitter

Wednesday

| sopFRiENDS ) .

Figure 3-7: Viewing Klout Moments on your Dashboard.

Klout offers a few different ways to observe your most influential
Moments in the Dashboard. Your most recent interactions are
arranged at the top of the list and go in reverse chronological
order from there.

When you look at your Moments, you notice the following elements:

 Social network: The icon for the social network from which a
Moment was pulled appears on the left side of your screen next
to the post. You can click this icon to go to the original post on
its corresponding network (such as Twitter or Facebook).
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v Your post: When you click a post that’s displayed on your
Dashboard, you see the original date and time in the upper-
right corner of your post, along with five dots that are used
to assign a rating to your post based on the amount of inter-
action it received, with five dots indicating a high amount of
engagement.

+ Interactions: To show all of the interactions for a moment,
click the phrase View More at the right of that moment. A
pop-up window appears, as shown in Figure 3-8.

I3 Dashboard | Klout * Ay
<« C & | [1 Kout com#dashboard > a o wa (] =
E Next > (3 Reader [ Gmal- Inbox- an.. B3 [') Movable Media: P... “D LilKidThings “ Dashboard [ Dashboard <scar... [ Pin f »

F;l | Jessica Lieb commented...
.

Fact: we go through 6-8 avocados a week

m Angie Schuster liked this status

Wi
ﬁ Amy Hodges liked this status
‘ Sarah Shingler liked this status

g Regan Wood liked this status

Figure 3-8: Expanded interactions for a Klout Moment.

By reviewing your Klout Moments via your profile as well as your
Dashboard, you can collect useful data to improve the quality of
the way you share information with your community.



Chapter 4

Navigating Your Klout
Profile Page

In This Chapter
Checking out your profile page
Connecting with other influencers
Inviting friends to join Klout

ou can access your Klout profile page by clicking Profile on

the navigation bar at the top of the screen. On this page, you
see a snapshot of recent activity (Klout Moments), your connected
networks, your bio, your influencers, and your topics. This is also
the page the public sees when they view your profile within Klout.
This chapter highlights the important tools on your profile page
and tells you how to use them to get the most out of Klout.

Learning the Lay of the Land

When you look at your profile page, you see your photo, your
name, and your Klout Score in the upper-left corner of the screen.
Directly below your photo, you see an interactive series of icons.
These icons represent the networks you have connected to Klout.

For example, | have connected Twitter, Facebook, Google+, LinkedlIn,
YouTube, Instagram, Blogger, and Flickr to Klout (see Figure 4-1).
Therefore, my Score is in part based upon my ability to promote
engagement in these networks.

If you are like me and have many networks connected, they are not
all displayed. You can show more icons by mousing over the plus
sign at the right of your list of icons as shown in Figure 4-2.
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Andrea Your Moments
These are your influential moments from the past 90 days. Lo

Updyke

v ] £ Rin P e n 9 ou commented

Love my family, my city & social media. Writing at

lilkidthings com and The BabyCenter Blog. Look Tor my
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012 &
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GEBRIITANE

|  Invite | 3

“fou engaged Lee Reyes-Fournier, Amy Bellgardt, and 19 others in this
Cecily Kellogg comment.
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Amy Bellgardt

My connected networks.

Figure 4-1

Reveal more networks
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Figure 4-2: Show more icons.
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Clicking on any of these icons takes your browser to the corre-
sponding social network (such as Twitter, Facebook, and so on).
Likewise, when others view your Klout page, they also have the
option to click through and connect with you on these other social
media sites.

You can add or remove a network to Klout at any time by mous-
ing over your name in the upper-right corner of the screen and
selecting Settings from the drop-down menu. Choose Connected
Networks to add or remove networks as desired. (In Chapter 7, I
give you more details about how to connect additional networks.)

When you created your account, you either created a bio or allowed
Klout to use the bio that appears on your Twitter account. This bio
is shown under your name and connected networks on your page.

[ decided to use my Twitter bio when I created my account. You
can see it populated in Figure 4-3.

X Andrea Updyke | Klout  x
&« C' f [ klout comi#AndreaUpdyke w & a [ =Y
[ Mext » (3 Reader IV Gmail - Inbox - an.. B3 fo /D LilidThings D Dashboard [ Dashboard <scar..  [3 Tumblr @ Sears For Love

Search Q DASHEOARD PERKS 55 E ANDREA B
Andrea Your Moments
U pd y ke These are your influential moments from the past 90 days. % + E
doxba®@O - n vou cammertes
Lawe my family, my city & social media. Writing at ‘W
lilkidthings. com and The BabyCenter Blog. Look for my
1sthook, Kloutfor Dummies, his spring! So if T am technically cooking for tomorrow, does that mean I can go
@ Freelance WriterfF ounder Lik-Kid-Things ahead and start drinking now?

Your Influgncers

”a 5 Bl AN
? Army Lupold Bair gﬁ ﬁa‘&ﬂﬂﬂ
ut GEBNEBNE
invite it ) invite @) nvite |

¥ou engaged Lee Reyes-Fournier, Amy Bellgardt, and 19 others in this
Cecily Kellogg comment.

a Amy Bellgardt

Mo Black Friday shopping for this lady. Having a quiet evening after a

great day with the family. Will be hitting the comp ADDFRIENDS »

Figure 4-3: My Twitter bio populates on my Klout page.

If you have connected LinkedIn to Klout, you see a link below your
bio, as shown in Figure 4-4. This link takes people directly to your
LinkedIn profile page.
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Linking to your LinkedIn account

Your Moments
are your influential moments from the past 9 s L4

Andrea
Updyke

n’mrn_ n Q

WiiterFounder Lil-Kid-Things

es that mean I can go

RARD LRARE
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Cecily Kellogg omment

. Freelance

Your Influencers

<
No Black Friday shopping for this lady. Having a quiet evening after a

&’ " great day with the family. Will be hitting the wm;
Figure 4-4: My job title populated from LinkedIn.

Amy Bellgardt
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Showcasing Your Influence

Your Klout Score appears in an orange box overlaid on your
chosen profile picture. This is a dynamic number that can change
daily. For instance, if you have a period of inactivity, you might see
your Score drop a point or two. Likewise, when you have a high
number of interactions (or engagement) via your social networks
like Twitter and Facebook, you may see your Score increase. The
more engagement you generate, the higher your Score. This is the
measure of your online influence.

You can view some of your top influencers from your Klout page
as well as compare your Scores, and I tell you how you can do that
here. If you are trying to increase your Score, it’s helpful to review
some of the top performers in your niche to identify ways you can
improve your own Score. While you're doing that, you can endorse
your influencers by giving them +K. I also tell you how you can find
out within which topic areas you're most influential and request
endorsement from people in other social media networks, includ-
ing Facebook and Twitter.

Locating your influencers

Below your bio and connected network information, you see a list of
your top influencers in the sidebar. These are people you connect
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with on a regular basis via one of your connected networks. These
people have been determined by Klout as influential to you based
on your engagement with their social network activity. These influ-
encers are listed in order of the highest Klout Score with the highest
Score at the top of the list.

You see five influencers in your sidebar. Currently, Klout allows
you to see only your top ten influencers. To do so, select the link
that says See More that appears to the right of the word Influencers
at the top of the list as shown in Figure 4-5.

See More

Your Influencers See More

MARY CHAN
F RESNEANE

You engaged Lee Reyes-Fournier, Amy Bellgardt, and 19 others in this
Cecily Kellogg comment.

1 - You pasted
‘." || Amy Bellgardt

No Black Friday shopping for this lady. Having a quiet evening after a

B

great day with the family. Will be hitting the computer early morning
to write! Happy Thanksgiving friends!

o NAaAnRnE s

ou engaged Tina LifewithoutPink, Andrea Bates, and 9 others in this status.

I
| ADD FRIENDS )
uiencers e I i

Figure 4-5: The See More button appears as you mouse over your influencer list.

Erin Lane

B

After you select the option to see more, a pop-up box appears
showing the top ten people who influence you via your social
media accounts (such as Facebook and Twitter).

Influence is defined by Klout as the ability to inspire action.
Therefore, the influencers who will likely show up in this list are
the people who have inspired you to action (comments, Likes,
retweets) in some way.

You have some control over your influencer list. If someone appears
in this list that you don’t consider particularly influential, you can
remove them by hovering over their avatar (picture) and clicking
the x that appears in the upper-right corner (see Figure 4-6).
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——
=y Humar
i ] f Anissa Mayhew Zombies
e /] B moietPaper
Travel and .
Jennifer Quillen E Blogging
&
4 \ Denver
Q Emily Vanek Autism
i e Snow White
Fadra Nally BB social Media
E N B roniing
-m Sunscreen
JessicaLieb Blizzard
- A oo

Figure 4-6: Removing an influencer from your list of
top influencers.

Removing someone from your influencer list in Klout won’t cause
you to stop following them on your other networks (Twitter,
Facebook, Google+, and so on).

If you do choose to remove an influencer from your top ten list,
you then have the opportunity to replace that person in the list. To
do this, click the link at the top of the pop-up box that says Add an
Influencer and either type in an individual’s name or choose from
one of the suggested influencers that appears (see Figure 4-7).

If you do not add someone here, Klout automatically populates the
list with the next most influential person from your social networks
by Klout Score.

Endorsing other influencers

You can also use your influencer list to make endorsements, which
is an action Klout describes as giving +K. You can give +K up to 10
times each day. As I mention in Chapter 1, a portion of your Klout
Score comes from the number of endorsements you receive from
others. Klout puts a limit on the number of endorsements one can
give each day in order to maintain the integrity of endorsements,
thus leading to a more accurate overall Score.
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Figure 4-7: Adding an Influencer to your top ten list.

While you are looking at your top influencer list, you can endorse
another influencer by giving +K. Each influencer has her three
most influential topics to the right of her name. Select one of these
topics and simply click Give +K. Or, if you don’t see the topic
you're looking for next to the influencer’s name, you can view a
more comprehensive list by doing the following:

1. Select the influencer you want to give +K to by clicking
on his name.
This opens the profile page for that influencer.

2. Scroll down until you see Topics in the sidebar on the left
side of your screen.

3. Mouse over the Topics list and click the See More link
that appears in the top-right corner of the list.

4. Search for the topic you want to choose and Give +K by
selecting the orange arrow button to the right of that topic.

Identifying your influence
and requesting +K

The sidebar on your Klout profile page also includes topics of influ-
ence based on your social media interactions. Below your top influ-
encers, you see a list of your topics of influence. Like your influencer
list, only the highest rated topics are shown.
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To see your complete list of topics, select the See More link that
appears when you mouse over your topics list. The pop-up box
that appears contains all of the topics in which Klout believes
you are influential. You can add or remove topics in this list as
described in Chapter 6.

Your topics list also lists the last five people who have given you
+K in a specific topic as shown in Figure 4-8.

6 5 Your Topics
‘ =
What else are you influential about? Add a topic

Recent +K
~,

‘r Parenting n'ﬂﬂ'uﬂ'

Recent +K
M Ko ST

Recent +K

z{éﬂ Blogging 8- ]s Je)

Recent +K

La® ey

Figure 4-8: Topics of influence and recent +K.

If you would like to request +K in a particular topic via Facebook or
Twitter, you may do so by clicking the corresponding Share button
to the right of that topic. You can then share a public request for +K
within that account. For instance, if you click the Facebook Share
link, your request for +K is posted in your friends’ News Feeds.

Inviting Friends to Join Klout

Klout is only as good as the networks you provide. This is why
Klout continually improves its service by offering more networks to
connect and ways to interact with your influencers, such as giving
+K endorsements. In the following sections I tell you how to use
Facebook and Twitter to invite friends who haven’t yet joined Klout.

Sharing topics and influencers

You may use the Facebook and Twitter Share buttons located in
your profile (as mentioned earlier in this chapter) to compose
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a tweet about Klout. For example, you can click the Facebook
or Twitter Share link below your list of influencers or your list
of topics (see Figure 4-9) to share some of your influencers or
topics of influence with your friends or followers. They then
have the option to click the link within your post or tweet and
join Klout.

rq Share a link on Twitter - Google Chrome [=1=] = )

(@ Twitter, Ine. [US] https:/fwitter.com/intent/tweet Purl=http %3A % 2F % 2F klout. com%2F user’

Share a link with your followers

[C http:ifklout comiuser/Andreallp
n=tway=profile_1st_mod_tw_topicshare&i=56403

N

Figure 4-9: Share your influence or topics.

Because you are already connected via Facebook or Twitter,
new Klout members are added to your influencer list when they
join Klout.

Searching Facebook
for influencers

Klout has integrated Facebook invitations in a few different ways.
If you would like to use your Facebook account to add friends to
Klout, you can use one of the following tools.

Inviting Facebook friends using the Add Friends button

With your Klout profile page displayed, notice the blue tab labeled
Add Friends in the bottom-right corner of your browser. This

Add Friends tab remains in the same place even as you scroll the
content of the page. Click it and you see the Grow Your Influence
dialog box shown in Figure 4-10.
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Grow Your Influence
These friends would make great additions to your network. Invite them to join Klout,

UNREGISTERED ALL

n Aaron Grace i H Abby Bartel
. Agelle Hecrory R Adrienrie Moors
Alicia Hagan alison Lyon Rodrig

w Alison Upyke Nefl 1 Alli Vo thington i

Figure 4-10: Add friends to Klout via Facebook.

Notice the two tabs at the top of the box marked Unregistered
and All.

v Unregistered: By choosing Unregistered, you have the option
to invite only those Facebook friends who aren’t already con-
nected to Klout.

v All: Selecting All also includes current Klout members.

Beyond that, each tab is similar. Here you have three options
(shown in Figure 4-10) for selecting Facebook friends to invite to
Klout:

v Select All: Selecting this check box selects everyone in your
friends list to receive an invitation from Klout. Deselecting
this box deselects everyone.

v Select individual friends: Your Facebook friends appear in
a scrollable list alphabetized by first name. By selecting the
check box next to an individual’s name, you are agreeing to
send them an invitation to Klout. This option allows you to
pick and choose who you would like to invite.

v Search friends: Next to the Select All button, you see a search
field. This is particularly useful if you are looking for one or
two friends to invite and you don’t want to scroll through
your entire friends list. Start typing a name into the search bar
and select the check box that appears next to your friend’s
name to invite.

After you have made your selections, click the orange Continue
button. This opens another pop-up screen that contains your
Facebook authorization and a preview of your invitation. If every-
thing looks the way you want it to, click Send Request (as shown in
Figure 4-11).
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Grow Your Influence
These friends would make great additions to vour network. Invite them to join Kiout

£ Send This Klout Request?

To: [Gerald L, Undyke
Preview: Andrea Lawrence Updyke sent you 2 Kl request
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send Request |[ENt]
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Figure 4-11: Facebook invitation request authorization.

You then see a notification on your screen that says Invites Sent. Click
the x in the upper-right corner of the pop-up box to exit the screen.

Inviting Facebook friends from Klout
by creating a Wall (Timeline) post

While looking through your various Moments in Klout, you see ava-
tars for your friends who engaged with your post. If your friends

are already Klout users, you see their Klout Score overlaid on their
avatar. However, if they are not yet connected to Klout, a blue Invite
button appears on top of their avatar as shown in Figure 4-12.

H Q “You commented

Day 2 of the French Press: Jerry got up before me and my cup of
coffee was waiting for me when [ arrived in the kitchen. NOW we're
talkin! Gerald L. Updyke ;-)

.ﬂﬂﬂﬂﬂﬂﬂﬂ
19 1 ) b

ou engaged Jennifer Spink, Amand;
comment.

enson, and 28 others in this

n Q You posted

Oscar just came over, gave me a hug and said, "You're PRETTY".
4nd he didn't even ask for anything @)

[z Palls o

Figure 4-12: Klout-connected friends versus those who do
not use Klout.
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To invite a friend from this screen, click the avatar of the person
you wish to invite. This creates a post that appears on your
friend’s Facebook Wall (Timeline). In the pop-up box that appears,
you may customize the message if you wish. Click Share to invite
your friend and return to your Klout page (see Figure 4-13).

f Post Story to Jonathan Bonchak's Wall b3

To: | Jonathan Bonchak

Jonathan Bonchak helped me make this moment and get
recognized for my influence. Wha wants to help me next?
Hout.com

Klaut is the standard for influsnce.

I via Klout

Figure 4-13: Inviting a friend to use Klout using a
Facebook Wall (Timeline) post.

Analyzing Your Social
Media Engagement

Like in your Dashboard, your profile page also highlights some

of your most influential Moments from your various social media
accounts. You can display all of the highlighted Moments on your
page at once or show only those from a specific network such as
Facebook, Twitter, Google+, YouTube, and of course, Klout. Doing
so affects only your current view of your Moments. Your follow-
ers will see all recent public Moments regardless of network when
they view your profile.

The Moments shown here are your top Moments from the most
recent 90-day period, including public and private Moments.
Private Moments (such as posts made to Friends only on your
Facebook Timeline) show up only for you or people who are con-
nected with you on Facebook. They are not visible to people who
you are not “friends” with on your social networks unless you have
the post marked as public within that network.

The posts with the most engagement are at the top of the list. You
may view all of your Moments at once or from a specific social
network. To sort Moments by social network, click the gear icon
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in the top-right corner of the Your Moments section of your profile
page shown in Figure 4-14. (Your list might be different, depending
on which accounts you've connected to Klout.) Choose the desired
network from the drop-down menu to view only highlights from
that network (such as Facebook).

Your Moments

Andrea
U Dd y k e These are your influential moments from the past 80 days. L
+ View all recent moments
O 11in PO
] f Rin P3N n You commented View recent public momenis

Love my family, my city & social media, Wiiting at View recent Twitier morments
lilkidihings. com and The BakyGenter Blog, Look for my
15t hook, Kioutfor Dummies, this spring! S0 if T am technically cooking for tomor; | (erent Facenook maments

View recent Goagle+ moments

ahead and start drinking now?

W Freelance Writer'F ounder Li-Kid-Things FNNE R

View recent Klout marments

MAARA AL
g GERINZANE

You engaged Lee Reyes-Fournier, Amy Beligardt, and 19 athers in this
Cecily Kellogg comment.

68
T n You pasted
| a Ay Bellgardt

Mo Elack Friday shopping for this lady. Having a quiet evening after a
great day with the family. Will be hitting the comp{i 13 RS

Figure 4-14: Sorting Moments by social network.

A drop-down menu appears, and you may choose from the follow-
ing options:

+* View All Recent Moments: These Moments include public
and private posts from your connected networks with the
most engagement within the past 90 days.

v View Recent Public Moments: These posts have the highest
engagement from posts you made public on your social
networks.

* View Recent Twitter Moments: This option shows only posts
via Twitter.

1 View Recent Facebook Moments: These posts are only from
your Facebook activity.

1 View Recent Google+ Moments: This option shows high-
lighted Moments from your Google+ stream.

1+ View Recent Klout Moments: A list populates with the most
recent K+ you've received from other influencers.
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If you would like to view the original post, you may do so by click-
ing on the time stamp directly under the status update.
N Clicking on any of the avatars with a Klout Score shown in
your Klout Moments takes you to the Klout profile page for that
influencer.



Chapter 5
Making Influencer Lists

In This Chapter

Organizing your influencers in lists
Publicizing your lists

M aking a list is a great way to narrow your influencers into
more manageable segments. Within Klout, you can make
lists for friends, local businesses, bloggers, and basically any-
thing or anyone you want to group together. Lists can help when
you're looking to compare certain interests or Scores or give +K to
your friends. The process is simple, as I describe in this chapter,
and you can make as many as you want! You can share lists with
your social networks or keep them to yourself. At this time, Klout
doesn’t display your lists to people who view your Profile.

Managing Lists

You can find your lists by selecting Friends from the navigation
bar at the top of your screen. After you are on your Friends page,
take a look at the sidebar on the left side of your screen (shown in
Figure 5-1). You see the option to view your Facebook and Twitter
friends separately. Below those options is where your personal
lists are. If you don’t yet have any lists, you can create them here.

Creating a list

In the sidebar on the left side of your Friends screen, you see an
orange Create a New List button. When you click this button, a
pop-up window appears, as shown in Figure 5-2. In this box, you
can add people to the list and name the list.
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Facehook Twitter Follows

These are the most influential users you follow on Twitter

RECENTLY FOLLOWED HIGHEST KLOUT SCORE
Fab Social Media Moms
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Local Businesses T7)  Simply Linked A0 Burt's Bees E Queen Buzzy
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86t WakeYPR
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4

Klout Pulse

n, Eﬁ Em;ﬂ

Cherie Berry
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Life'd Debi Bouffard

Washington Examiner

B
ADDFRIENDS )

Figure 5-1: Your lists appear on the left side of the Friends page.

1. Add People 2. Name Your List

*ou can come back and edit your
description as well as add and
remave peaple at any time!

C T

fusid e e e ey T

Figure 5-2: Create a new list.

At this time, you can only add influencers by their Twitter name.
To create a list, follow these steps:

1. To add an influencer to your list, type her Twitter name

o into the provided field and push enter.

When you’re typing Twitter names, you don’t need to
include the @ symbol.

2. Continue adding people to your list.

After you've finished adding users to your list, create a list
name in the provided field on the right side of the pop-up
window.
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3. Click the List Name text box and type the list name.

You may add a description if you so desire below your list

name.

4. (Optional) Click the Description text box and type a

description.

5. Click the orange Save button to create your list and close

the pop-up window.

Your new list appears in the sidebar on the left side of your screen

as shown in Figure 5-3.

Facshook Local Businesses

Raleigh area businesses | want ta support

e =
BURT'S .
BEES | Burt's Bees | ImitetoKioutt
7

L
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Fah Social Media Moms
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= - & Slingshot Coffee | Imite to Kioutt
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Klout Pulse
= e
See thelists — 5@;
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Beauty
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Figure 5-3: A new list (Brands Who Get It) has been created.

Adding and removing influencers

in your existing lists

Updating your lists is easy. After you've created a list, you can add
or remove people at any time. All you need is their Twitter name.

To add users to an existing list, go to your Friends page and do the

following:

1. Select the list you wish to edit by clicking the name in the

sidebar.

Your list appears in the main section of your page, as

shown in Figure 5-4.
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Figure 5-4: Your existing list appears on your Friends page.

2. Scroll to the bottom of the page and click the orange Edit
This List button.

A pop-up box appears.

3. Add more users to your list by typing their Twitter name
in the provided field.

4. Click the Save button to update your list and return to
your Friends page.
To remove users from an existing list, follow these steps:
1. Select the list you wish to edit by clicking the name in the
sidebar.
Your list appears in the main section of your page.

2. Scroll to the bottom of the page and click the orange Edit
This List button.

A pop-up box appears.

3. Hover over the name of the user you wish to delete until
an x appears next to his name, as seen in Figure 5-5.

4. Click the x to remove this user from your list.

5. To save this action and return to your Friends page, click
the Save button.
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1. Add People 2. Name Your List
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Figure 5-5: An x appears when you hover the mouse
over a name in your list.

Deleting your list

If you've created a list you no longer wish to keep, you can delete it
at any time. Deleting a list is simple. Navigate to your Friends page
by hovering over your name in the upper-right corner of Klout.com
and select Friends from the drop-down list that appears.

When on your Friends page, select the list you wish to delete by
clicking the name in the sidebar on the left side of your screen.
Scroll to the bottom of the list and click the blue Delete This List
button.

A pop-up confirmation appears (as shown in Figure 5-6). If you're
sure you want to delete your list, click the Okay button, and your
list disappears.

Are you sure you want to delete
this list?

No Thanks

Figure 5-6: Confirm that you'd like to
delete the list.
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Building Influence through
List Sharing

A\

Whether you want to build your online influence or just have fun
using your various social media networks, Klout lists can help
you do both. You can use the Lists feature to create meaningful,
well-curated collections of influencers that your followers will be
drawn to.

For instance, if you blog about music, you might consider making
lists of your favorite up-and-coming musicians, local bands, or
record labels. You can share these lists via Facebook, Twitter, and
LinkedIn, and your followers can then add these lists to their own
pages and use them to find new accounts to follow.

In short, anything you can do to make yourself the go-to resource
on a particular topic only increases the value of your influence.
Using Klout lists to place like-minded influencers together in one
easy-to-follow place is a great way to share some of your knowl-
edge with your followers for free. Everybody wins!

Many social networks use pop-up windows to complete sharing
actions. Make sure you allow pop-ups within your browser to use
the share features.

Twitter sharing

To share your list via Twitter, go to your Friends page and follow
these steps:

1. Open your list by clicking the name in the sidebar on the
left side of your screen.

After your list is open, you see social share buttons in the
upper-right corner of the screen.

2. Click the Twitter button to open the share pop-up box.

A Twitter message box appears with a pre-written message
as shown in Figure 5-7. You may edit this message or send
it as-is.

3. Click the Tweet button to send your tweet and return to
your Friends page.
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" Share a link on Twitter - Google Chrome [SIE] = ]
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Figure 5-7: Share your list via Twitter.

Facebook sharing

Sharing your list via Facebook is easy. When you share in this

way, Klout creates a Facebook Wall (Timeline) post that’s visible
to anyone who views your Facebook Timeline or your News Feed.
From there, when they click your link, they are directed to Klout.

To share a list with Facebook, go to your Friends page and follow
these steps:

1. Open your list by clicking the name in the sidebar on the
left side of your screen.

2. Click the Facebook button from the social sharing but-
tons in the upper-right side of your screen.

A pop-up box with your Facebook post appears as shown
QOIBER in Figure 5-8.
<
&

3. You may customize your Wall (Timeline) post by typing
in the provided message field or post the update with no
additional text.

4. Click the Share button to post this message to your
Facebook Timeline and return to your Klout Friends page.

If you don’t wish to share your Klout link with everyone who views
your Facebook Timeline, you have the option (as explained in the
list that follows) to customize your audience within Facebook. This
option might be helpful if you want to engage only a certain group
of friends or business contacts.
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Figure 5-8: Share your list via Facebook.

To customize your Facebook message recipients, follow the above
instructions through Step 3 to create your Wall (Timeline) post. Then
use the following steps to customize the recipients of your post.

1. To the left of the blue Facebook Share button, you’ll
notice a small Privacy button with an arrow. Click this
button to customize the Facebook friends who see your
update (shown in Figure 5-9).

2. Choose the group of people with whom you’d like to
share the list.

e Public: The default setting will match your privacy set-
tings in Facebook. If you wish to publicly share your
list, select the globe icon to make your Wall (Timeline)
post visible to anyone whether or not you are Facebook
friends.

e Friends: Select the icon with the people on it to share
your post with all of your Facebook friends.

e Custom: Choose the gear icon to customize your recipi-
ents by name or network and select from one of the
available options when the Custom Privacy dialog box
appears (shown in Figure 5-10).

To share your post with a specific network, select the
check box for the appropriate network and click Save
Changes.
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To share your post with only specific individuals, choose
Make This Post Visible To specific people or lists from
the drop-down menu and type in each person’s name that
you wish to see your post and click Save Changes.

¢ List: Notice that you might have additional selections,
depending on how your Facebook account is set up.
Within your Facebook account, you can set up custom-
ized lists of people so that you can quickly and easily
choose who sees your posts. Setting up Facebook lists is
beyond the scope of this book, but you can consult the
Facebook Help Center for more information.
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Figure 5-9: Customize your Facebook share recipients.
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Figure 5-10: Facebook custom sharing options.
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3. After you have made your desired sharing selections,
click the Share button to complete your Facebook post
and return to your Klout Friends page.

Sharing via LinkedIn

To share your list via your LinkedIn account, follow these steps:
1. Open your list by clicking the name in the sidebar on the
left side of your screen.

2. Select the LinkedIn button from the social share buttons
in the top-right corner of your Friends page.

A pop-up box appears (Figure 5-11).

r\; Untitled - Google Chrome ITIF X [
| werer linkedin. corm/shareArticle?mini=true dorl=http %327klout. cormfuserAndreallpdykedist/loc:
L inked[. -
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Post to updates

i

] - visible to: anyone

[7] Post to group(s)
[T Send to individuals

GCancel

Cloz this window
All cortent Copyright 2012, Linkedin Corporation

Figure 5-11: Share your list via LinkedIn.

You can share the list as-is or customize your LinkedIn post.

3. (Optional) If you’d like to add a message in the provided
field or choose from the following options, follow these
instructions.

¢ Post to Updates: Select this check box to make a status
update on your LinkedIn page. This post will be visible
to anyone who views your updates on LinkedIn.

e Post to Groups: Select this check box to select a specific
group to whom you want to send your post. Type the
group name into the field that appears and a message if
desired.
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e Send to Individuals: Select this check box to send your
list to specific connections on LinkedIn. Type each
person’s name into the provided field and a message if
desired.

4. Select the blue Share button to share your list and return
to your Friends page.
Q‘&N\BEII
& You may select any or all of the options to share via LinkedIn.
Remember to deselect the check boxes for sharing options you

don’t wish to use so you don’t inadvertently spam your connections!
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Chapter 6
|dentifying Your Klout Topics

In This Chapter

Looking at your online influence strategy
Organizing your topics of influence

Searching your online community

A s Klout scans your various social media activity, the site
identifies certain themes that tend to inspire the most
engagement among your followers. These themes are called your
topics of influence and appear on your Klout profile page.

If you're using Klout to identify ways to grow your online commu-
nity and your influence, keeping an eye on your topics is a great
way to see what your followers are responding to. This is not an
exact science of course, but simply a way to peek through the lens
and see which topics encourage the most engagement from your
followers, as I discuss in this chapter.

Targeting Your Online Influence

When I open my Klout profile and look at my top three topics of
influence, I can see that they are Parenting, Klout, and Blogging, as
shown in Figure 6-1. This makes perfect sense for me because I am
a parenting blogger and I'm writing this book. Because I'm using
my social media accounts as a part of my business, | want these
topics to be relevant to my business. In the same way, if you're
trying to increase your online influence in a certain topic, use your
online accounts to discuss things related to that topic.

For instance, if you wish to be influential in the topic of cars, you
will do well to discuss news in the automotive industry, vehicles
you love, and whatever other aspects of this topic you enjoy.
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Your Topics

™™

£ : Parenting

M KIOUI

D@ Blogging
IOl ]

Figure 6-1: My top three Klout
topics of influence.

Evaluating your topics of influence

Klout uses a few ways to determine the topics in which it believes
you to be influential. One way is to scan the engagement you
inspire across your various social media networks. Often this can
provide an accurate representation of your influence. However,
this isn’t always the most reliable way to gauge influence. For
instance, during the Discovery Channel’s Shark Week series of TV
shows, [ was using Twitter to discuss what I was watching. A few
days later, Klout determined that I was influential about the topic
of sharks, which couldn’t be further from the truth because they
terrify me!

For this reason, Klout allows you to add and remove up to 20
topics of influence, and I tell you how to do that later in this chap-
ter. This way, if a rogue topic gets thrown into the mix, you can
simply delete it and move on. Of course, if you're using social
media for recreation, it can be a lot of fun to go through the list
and see a profile of your recent social media interactions.

Building social media consistency

When you’re using social media for business purposes, it’s a nec-
essary evil to consider social media strategy. Of course you don’t
want to alienate your followers with spam and insincere posts, but
you need to be mindful of the niche you’re trying to promote and
filter your posts through that lens, so to speak.
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Some ideas to consider when building social media consistency
include

1 Connecting with your followers: Ask a question each week
that inspires action and relates to your brand. You could ask
the same question each week, or change it up.

1+ Responding to comments: When it comes to brands on social
media, the most successful are the ones who seem relatable
and human. Answer questions, respond to posts, and boost
your brand’s image.

+* Resolving complaints: Silence is never golden on the internet
when it comes to brand complaints. If there is an issue or a
complaint, always respond publicly. You don’t have to divulge
details, but when something negative appears, your followers
need to know that someone is working to resolve the issue.
Many people who don’t comment are still lurking and watch-
ing to see how a brand deals with conflict.

For a great example of someone who’s good at using social media
to cultivate friendships while at the same time building her brand,
look at Katja Presnal of the blog Skimbacolifestyle.com (Figure 6-2).
Katja engages users from all over the world to share their beautiful
photographs (via Instagram and Twitter) using the hashtag #skim-
baco, which is a term Katja created to represent living life to the
fullest.

S K\ M BACO MBOUT  CONTACT  KATIAFRESMAL  MEDIA KIT

LIFESTYLE

JUSTIN!P LIFESTYLE  SKIMBACSD TRAVEL SKIMBACO FASHION  SKIMBACO HOME  SKIMBACD FOOD  SKIMBACD MAN  FINMNISH EDITION

Live a little: reflect — hdChoiess

VANITY FAIR'S
MODERN
COVERAGE

ees

ROLL OVER FOR MORE

H@LIDAY

RECENT POSTS (j‘;"e*’

P a1 2176

Figure 6-2: Skimbaco Lifestyle blog — a modern-day carpe diem.
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In doing this, Katja is not only inspiring her audience to live life to
the fullest, but also to share it with their own communities. She is
consistently raising awareness about her brand while giving her
followers a way to share the things that make them happy (see
Figure 6-3). This is the sweet spot of social media strategy.

W Tweet fiskimbaco

Subscribe! Shnmkt)w)’ouwwfw! Connect!
Get ideas how to @ tag your photos 0 Follow Skinbeco 0
v i 2o the fullst #skimbaco  Justogram Sustognin,

WHAT IS SKIMBACO LIFESTYLE?

Skimbaco Lifestyle is a smart, stylish and sustainably happy lifestyle inspired by Scandinavian living. Our enline magazing inspires you with ideas
how to live ffe to the fullzst by enjoying fashion, good food, keeping the family happy and by traveling around the world, and without fargetting 1o enjoy every
day life at home.

Shars hov YOU enjoy ife and use #skimbaco on Instagram to share your photos of iving lfe to the fullest and see the photos from our Skimbaco community
here

Figure 6-3: Instagram photos tagged with the #skimbaco hashtag.

Discussing topics within
your niche

If you're targeting a specific niche, you need to have a certain level
of consistency when you post on your social media networks. This
does not have to be constricting, however. It just means that you
are conscious of your brand message as you are posting. Keep in
mind that many of your followers are like-minded individuals who
want to see updates that are relevant to your common interests.

Use different forms of media to create interest and still stay on
point. Video, images, and storytelling convey your message in an
interesting and diverse way while drawing readers back to your
message.

Make Klout lists of like-minded influencers and share some of their
work with your readers. Doing so increases your authenticity on a
particular topic and benefits those influencers who may recipro-
cate the gesture.
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Managing Your Topics

To view and manage your Klout topics, point your browser to
Klout.com and select Profile from the drop-down that appears
when you click your name in the upper-right corner of the screen.
In this section, I tell you how to find what Klout thinks are your
most influential areas, delete any of those if you’d like, and add
even more topics.

Finding your topics

Your top three topics of influence are located in the sidebar on the
left of your screen when viewing your Klout profile page. However,
you can have up to 20 topics of influence. To view all of your topics
of influence, click the See More link next to your topics list (shown
in Figure 6-4). A pop up-window appears.

See More

|
You engaged Tina LIFEWIthoutPink, Andrea Bates, and 9 oters in this status
Share your influericers: " Twear
n You commentec
Your Topics See More @

"She gets up while it fs still dark; she provides food for her family and
Na™ i portions for her servant girls." Proverbs 31:14 - Oh servant girls!?
1 AL Where are you?? [ have your breakfast

TE Ty
AR

=P-4)
D@ Blogging Vou engaged Amy Lupold Bair, Amy Hodges, and 30 others in this comment
o n

Q ‘You commented

This just in: My crock pot just got re-elected for 2 more days of
excellent meals. TWO MORE DAYS! TWO MORE DAYS!

ADD FRIENDS  »

Share your topics

Figure 6-4: Click See More to view all of your Klout topics.

Deleting your topics

If you want to delete topics in your list, you can do so easily:

1. Open your topics list by clicking the See More link
located to the right of your top three topics.
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2. Click the Manage Your Topics link that appears in the
top-right corner (see Figure 6-5).

Manage Your Topics

[— e 2
6 6 YPLTOPICS Manage your topics
([ Tweer
Recent +K
M Klout mne
Recent +K
‘ﬁr Parenting m“ﬁﬂﬂ'
9 Recent +K
=4
. Bl Is Y Sk
o | Slogans AREAS
Recent +K
Religion & Spirituality mﬂ

Figure 6-5: Manage topics to make changes.

3. Delete a topic by mousing over a topic and clicking the x
that appears.

4. Click Save to save your changes.

Adding more topics

You can add topics to your topics list as well. This is particu-
larly helpful if you are new to social media or are creating a new
account or branching out.

¢MBER

&“ After a topic is created, other influencers see it as an option to give
you +K. The more +K you get on a topic, the higher on the list it
appears.

To add a topic to Klout, do the following:

1. Open your topics list by clicking the See More link next
to your top three topics in the sidebar.

2. Click Manage Your Topics in the upper-right corner of the
window that appears.

3. Choose a topic from the list of suggestions or add your
own by clicking Add a Topic at the top of the window
(see Figure 6-6).
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Add a Topic

Profile Topics : .
. X Potential Topics (add  topic)
These topics are visible on your public profile

in the order you arrange them. Drag these topics to your Profile Topics if you want them to be publicly visible
1R Keut & | Politics | Raleigh

2 |a| Parenting

3 || Blogging

4 Religion & Spirituality

5[4 Moms
6 [z Raleign
7. || Family
8 |@] Colfee

Figure 6-6: Add a topic to your Klout profile.

4. Type the new topic into the field provided and click add.

5. Drag the topic from the list of Potential Topics to the
column titled Profile Topics.

6. Click Save.
W Only ten topics will be visible in your public profile. However, you
can keep more topics in your Potential Topics column and rotate
them out if your interests change.

Finding Influencers by Topic

Finding new people to follow by using Klout is a great way to
increase your community. Because you can search by topic, as
[ explain in this section, Klout allows you to hone in on specific
ideas to build your community. This can be a great tool when
you’re working on a specific project or want to target a specific
market within the online community.

Searching for influencers

You may find that you want to search for Influencers by topic.
These are users who are influential in that topic and have a dem-
onstrated online influence in that topic based on their social media
engagement. To search a topic, type it into the search bar at the
top of your screen and then press Enter. A results page appears.



68 Klout For Dummies

At the top of this page, you may see a list of users with that topic
in their user name as well as the top influencers for that topic.
Below this, a list of recent, top moments appears.

For example, if  want to find people who are influential on the topic
of Raleigh, North Carolina, which is where I live, | type Raleigh into
the search box at the top of my screen and press Enter.

A page opens with one user named @Raleigh, a list of the top influ-
encers for the topic, “Raleigh”, and a list of moments about Raleigh
with high engagement (see Figure 6-7).

People matching "raleigh”
-

ﬁ‘ -

Top influencers for "raleigh”

@ New Raleigh @ RaleighNews M Goodnight Ralei
@ Crash Gregg @ newsobserver.c %  RaleighTimesBar
EJI

Indly Week TBJ TBJ Raleigh/Du. NC Museumn of
i2]

See all influencers

Raleigh Weather (@Raleigh]

H

Top moments for "raleigh”
oo [

See All Influencers

Figure 6-7: Searching for influencers about Raleigh, North Carolina.

You can view more influencers by clicking See All Influencers
located under the partial list that shows up on the results page.
Likewise, to view more Moments, scroll to the bottom of the page
and select Show More.

Following like-minded influencers

Using the Topics feature to find like-minded influencers you might
not otherwise have known about helps you build your online
community and increase your social reach. You might even want
to create a list for a certain topic (which I tell you how to do in
Chapter 5) and share it with your followers.
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By curating like-minded groups of influencers and sharing them
with your existing followers, you grow in your own influence on
that topic.
MBER
‘&&

& Anytime you can give your followers something useful for free — such
as a list of influential people to follow — is only going to increase your

value as an online influencer.
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Chapter 7
Increasing Your Klout Score

In This Chapter

Improving online interactions
Creating resources to benefit your followers
Joining conversations

Endorsing other influencers with +K

f there is one thing you should remember while reading this

book, it’s that your Klout Score is just a number. There are
many ways to measure your influence both on and offline. Looking
at your Klout Score is one way to measure certain aspects of that
influence. I like to use it as a personal metric of growth, sort of like
stepping on a bath scale. Of course, with a scale measuring my
weight, | want the numbers to go down, but when it comes to my
Klout Score, the higher the better!

Klout measures influence on a scale of 1 to 100 with the average
user having a Score of 40. And although Klout uses many different
data points to reach what it believes to be accurate Scores, don’t
get terribly wrapped up in the number. At the end of the day, as
an online influencer, you want to create engagement because of
the quality of your content, not your Klout Score. That said, when
your content is great, your Klout Score will likely follow suit. In
this chapter, I give you some tips on how to improve your content,
engage readers, and increase your Klout Score.

Connecting More Social
Networks to Klout

Making the most of your social networks improves your Klout
Score only if your networks are connected to Klout. The Klout
Score is currently based on activity within Facebook, Google+,
Twitter, Klout, LinkedIn, Wikipedia, and foursquare, but Klout
plans to include more variables in its scoring in the future.
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You can connect additional networks to Klout now if you wish.
Even though they may not yet count toward your Score, by con-
necting them to Klout, you're giving anyone who views your profile
the ability to click through to all of your networks and follow your
social activity.

To connect your social networks to Klout, do the following:

1. Log in to Klout.com by connecting via Twitter or
Facebook.

2. Click your name in the upper-right corner of the screen
and select Settings from the drop-down menu that
appears.

3. On the Settings page, choose Connected Networks from
the list of options in the sidebar on the left of the screen
(shown in Figure 7-1).

Profile Settings

Identity Networks

L Your Klout aceaunt must be connected to at least ane of these networks

Email Settings
L 8 Twiter Connected  Unlink

Privacy Settings

Authorized Sites n Eacebook Connected  Unlink

Connecting s Facebook Page wil uniink your Facebook sccount

m Google+ Connected  Unlink
()

Professional Networks

Connect your professional networks so we can accurately gauge your influence across the social web

N1a W Linkedn Connected  Unlink

Figure 7-1: Connected Networks.

On the Connected Networks page, you see that the net-
works are segmented into three categories: Identity
Networks, Professional Networks, and Additional Networks.
Currently, the only networks that count toward your Klout
Score are the Identity and Professional networks.

4. Select the network you wish to connect to and click the
Connect Now button to the right of the network name.

You are directed to the network page (Twitter or Facebook,
for example).
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5. If you aren’t already signed in to that network, log in with
your username and password as shown in Figure 7-2.

@WORDPRE SS.COM
Sign into Klout with your WordPress.com account.
Email address

Password

+ SignIn

Frivagy Policy | Terms of Service

Figure 7-2: You must log in to your social network to
complete Klout authorization.

To authorize Klout to connect to your network, allow it in
whatever network you are connecting (shown in Figure 7-3).

6. If you agree to this, click Allow and return to Klout.

Lil-Bits

lilkidthings.tumblr.com

Klout

Klout.com/

Grant this application read and write access to
your Tumblr account?

Deny Allow

Figure 7-3: Allow your various social networks to
connect with Klout.

You have the option to share this new connection via
Twitter and Facebook. Doing so creates a status update on
your Facebook or Twitter stream with a link back to your
Klout profile.
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It can take 24 to 48 hours for your new network to be added to

Klout, so don’t worry if you don’t see it right away!

Building Quality Online Content

Remember that Klout defines influence as the ability to drive
action. You don’t need an algorithm to determine whether or not
your social media updates are driving action. All you have to do is
take a look at a snapshot (like your Klout Moments shown in Figure
7-4) of a few days of interactions and see for yourself. Klout tells
you how many people engaged with your content.

Your Moments

Andrea
” U pdyke These are your influential moments from the past 90 days. £ v
. A
TO0S0OaT+ ou commented
Lowe ry farnily, my city & social media, Wiriting at
lilkidthings com and The BabyCenter Blog. Look for my
1stbook, Kloutfor Dummies, this springl ""She gets up while it is still dark; she provides food for her family and

portions for her servant girls." Proverbs 31:14 - Oh servant girls!?

Freelance Wiritet/Founder Lil-Kid-Things
Where are you?? I have your breakfast!!

Your Influencers

gFoo ARRRAE

70

Cecily kellogg “ou engaged Ay Lupold Bair, Amy Hodges, and 30 others in this comment.

| ¢

68

| "a Amy Bellgardt
by (A This just in: My erock pot just got re-elected for 2 more days of
Klout. coms#AndreaUpdyke excellent meals. TWO MORE DAYS! TWO MORE

Figure 7-4: Klout Moments.

The social media actions that Klout considers when calculating
your influence can take on many different forms, serve different
purposes, and are all valuable to Klout when calculating your
Score. Those social media actions may include the following:

v Likes: When you get Likes, favorites, or +1s across your vari-
ous social networks (Twitter, Facebook, and Google+), it tells
Klout that people are reading your content and responding.

v~ Shares: Shares and retweets are the ultimate compliment. Not
only did someone enjoy your content for himself, he thought
his own followers would also enjoy it, which could potentially
bring new eyes to your content.

v Comments: Asking questions on your social networks is a
great way to create engagement. Comments can spark new
conversations and even lead to future blog posts.
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When you’re thinking about how you can best build quality online
content, consider how often you post content, when, and how
others respond to it. You might observe some trends that can help
you decide how to create more successful content in your social
media accounts.

Updating social networks consistently

The Internet is a big place with a constant stream of information. It
can be easy to feel lost or unimportant no matter how big or small
your network. A good rule to remember is that quality not quantity
is what truly matters. This is not only true for your community, but
Klout actually factors it into its scoring algorithm.

For instance, if you have a high number of followers, but only a
small percentage are engaging with you, your Score might not be
as high as someone with half the number of followers who are all
commenting and sharing regularly.

Likewise, if an influencer posts 20 updates and 5 of those posts get
great engagement, she won’t get as much credit as someone who
posts 10 times a day with 5 posts getting great engagement.

In other words, simply being active won'’t raise your Klout Score.
Engagement is king. And the key to engagement is creating quality
content.

However, being present in the social media space is also impor-
tant. You don’t want to disappear for long periods of time.
Updating your social networks with consistency creates a feeling
of permanence and reliability that leads to your readers looking
forward to your updates.

Observing trends in your popular posts

To get an idea of the types of posts that get the most interactions,
take a look at your Klout Moments. You can view your Moments
either in your Klout Dashboard or your profile page (as explained
in Chapter 3). For the best engagement overview from my follow-
ers however, I prefer the Dashboard view.

Observe engagement by viewing Klout Moments in your
Dashboard with these steps:

1. Locate your Dashboard by logging in to Klout.com and
clicking Home on the navigation bar at the top of the page.
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Your most influential recent Moments are in the main sec-
tion of your Dashboard (shown in Figure 7-5).

I3 Dashboard | Klout x 4 ¥
€« C | [ koutcom/#/dashboard

[ Mt [§) Reader [ Grail - Inbox - and..

. = e o
&2 a8 ==
/D LilkidThings “ Dashboard [} Dashboard « scarsfar,

Efb [ Mowsble Media: Pra.. [ Finlt 5 Analytics

K KLOUT... = -

Home  Profile  Friends Pulse  Help

‘67 W Hello, Andrea vewyrmne
dosSb«a®@o =

Show Stats OFF

“Tip 1o the 4 year old: Asking "did you say na because you're not nice?” is not the way to get

n ﬁ Cindy, Angie, and 15 others engaged with the update you shared on Facebook

n - Heather, Jennifer, and ¢ others engaged with the update you shared on Facehook

Sometimes it's ok to admit you are feeling bad. Admit it. Sit with it and move on. Having a

Annie, Angie, and 3 others engaged with the update you shared on Facebook
‘Why is Easter in March? It's so weird.”

Heather, Amy, and 4 others engaged with the link you shared on Facebook
"Slow. Freaking. Clap. (thanks Betty Anne and Sarah!]"

n ﬂ Hillary, Annie, and 2 ethers engaged with the link you shared on Facehook

Sooo looking forward to this baok from Jill Smokler!! f—

Sunday

Figure 7-5: Your Klout Moments via your Dashboard.

Moments are organized by date and social network with
the original post in the main window and the comments
and Likes to the right of the post.

2. Click the View More arrow to the right of a listing to see
all of the engagement for a particular Moment, as shown
in Figure 7-6.

As you're reviewing your engagement, take a few things into con-
sideration for the future, as noted in Figure 7-7. Was your post
humorous? Was it text only or did it include a link or a picture?
What time of day was it? Did you ask a question? On which social
network was it posted?

All of this information can be valuable to you for future use. Look
for trends in your posts. You might find that your followers tend to
respond more in the morning hours or when you post on Facebook
rather than other networks such as Twitter or Google+. Of course,
this doesn’t mean you ignore the afternoon or those other net-
works. It simply means you should maximize your efforts during
your peak hours. These are the times you want to post so you can
have your words in front of as many eyes as possible.
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I Dashboard | Klout A
€ - C M [} Koutcom/#/dashboard a8 a e
) Hest» () Reader [V Gmail - Inbox- andr,. B3 fo [Y) Movable Media; Pro..  “D) LilKidThings ‘) Dashboard [Y) Dashboard « scarsfor., [ Pinke 24 Analytics

. Heather CLift liked this link.

Amy Gusefski commented
This was a great way to start the day!

m Jamie Hunter liked this link

I Emily Loibissio liked this link

E Amy Lawrence Wolf liked this link

Show rmore

Figure 7-6: Expanded view of engagement on a particular post.

3 Dashboard | Klout x Y
€« C i [ koutcom/4#/dashboard
Hext» (3 Reader [V Gmail - Inbox- andr...  [E] fo [ Movable Media: Pro... %) LilicThings “ Dashboard [ Dashboard cscarsfor.. [ Pinlt 14 Analytics

Cindy Wilkinson liked this status
Ang\e Schuster liked this status
Doreen Lawrence liked this status.

{| Jemny Ingram liked this status

Shannon Elizabeth commented

One Saturday morming of yesteryear, as
hurnmed and whisked up pancake mix. my
pajama clad daughters entered the kitchen|
lonked over my shoulder and greeted them with a
errile then from behind me one of ther said,
Morrrry?,... Why areyouBE Eeeeing soa niiiiiice to
Ussees?TIT f

Figure 7-7: The content of a post with quality engagement.

As a parenting blogger, my community is full of other parents who
share a similar schedule whether they work outside of the home or
stay home with their kids. The bulk of my social media interactions
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happen either in the early morning hours or just after lunch, other-
wise known as nap time. Your peak times will depend on your com-
munity. Think of observing trends as a form of listening to your
followers. Everybody wins.

Sometimes it’s the lighthearted posts that get the most feedback.
After the 2012 U.S. presidential election, I decided to post about
my Crock-Pot (shown in Figure 7-8). This post got a great deal of
engagement compared with my other posts that week. I think it
was a nice break from all of the political banter that flooded the
social networks for so much of the year.

23 New Interactions Novernber 11

[ P
m Danielle Liss commented:

Best status ever.

gz ) Danielle Liss liked this status

Shows more:

This just in: My crock pot just got re-elected for 2 more days of
excellent meals. TWO MORE DAYS! TWO MORE DAYS!

19 New Interactions Novernber 11

n Q You posted

Today's crock pot fajita recipe zays "Dio not touch. Do not open the

Clarissa Nassar liked this status

lid. o not even look at it for g-10 hours". This is torture! It smells

s0000 g0od. ﬁ

Amanda henson liked this status

Show more

15 New Interactions Noverber 11

n Q You posted
E Kelby Carr liked this status.

Holy growth spurt batman! For dinner, Calvin just ate chicken,

yogurt, a whole cereal bar, a whole banana and is working on half a

Figure 7-8: Humor goes a long way in social media.

Becoming a resource to your readers

Authenticity will take you far in the world of social media. Most
experts say that although it’s important to get your message out
there and create buzz about your blog or business, it’s equally,
if not more, important to be your true and authentic self when
online. After all, social media is supposed to be social!

This doesn’t mean you have to share all of life’s little details, how-
ever; people are using the Internet for everything from recipes to
reading the news to making friends, and becoming a resource to
your community is a great way to not only help your friends, but
also to keep you and your brand front and center in their minds
when they do need something.

Be a connector. We all have our go-to people for when we have
questions about certain topics. If you can establish your brand and



Chapter 7: Increasing Your Klout Score 79

yourself as a go-to person, people will seek you out for tips and
encouragement.

For example, [ am friends with a local couple who are in the
coffee industry. They are naturally fun and social and it shows
through their social network interactions. But they also consis-
tently post updates with interesting facts about coffee, where to
get great coffee, or local festivals that feature their coffee (shown
in Figure 7-9).

I Slingshot Coffee Comp: *

[ C A | [ wwwfacebook corm/SlingshotCoffeeCompany 7 & B & 05 =
Bl Next » (3 Reader ™ Gmail - Inbox - an.. B3 %D LilidThings "D Dashboard | Dashbeard csear... (@ Tumblr % Scars For Love 5

o e E
facebook Search for peaple, places and Hings Q 7§ Andrea  Home -
ﬂ | slingshot Coffee Company Timeline ~ November ~ | | v Liked |
Slingshat Coffea Company slingshot Coffes Company
November § Noverber 4 | vovember
Here's one of my favorite photos from Friday night's Stingshot HQ The tearm at Counter Culiure Caffes’s NYC Training Canter is
party (e & Jonathan w/ 1/2 of Megafaun - Phil 8 Brad Cook) doing this torfay with feliow coffes lovers. How awssome f this?!

Cafe Crawl to Support the Coffee Community
after Hurricane Sandy

Nowvember 4 at 9:00am

N York MFing City, v'al.

[ Join * 113 people went

Lke * Comment - share

3 John Huisman likes this,

ﬂ it 2 comment..
sponsored ¥

Slingshot Coffee Company Create your own
November 2 via mobile 6M'SE

mymms.com
Mo idea what to eay. This city, the people who came out tnight o i
see the new Slingshot digs, friende, those who helped to make
tonight happen. . my sincerest tharks for making tonight one of
the most special ever. Photos to come!

BRE
Fersonaliz=d MS®
[PRp—— Cantlies add the perfect
ik * Commert + Share : . touch to any party or
Like * Commert: + share B | e,

/) Jonathan Bonchak, Steven Suits, May Mitchell and 14 others ke this.
-

&Y Jorrethan Bonchak, May Michel, Jon Scott and 35 others ke 3 o Chat (0ff)

Figure 7-9: Slingshot Coffee Company’s Facebook Page Updates.

They are a great team and although they each work for different
companies and work to promote their brands, they also support
the coffee industry as a whole, even if it means mentioning a com-
petitor now and again. As a reader and fellow coffee lover, I trust
their opinion because of their willingness and ability to share their
expertise with anyone who will listen. That makes them my go-to
people when [ want to learn how to make great coffee.

Some ways you can establish yourself as a resource are to

v Curate a list of favorites. No matter what your niche is online,
everyone has to eat. You could create a blog post or Pinterest
board (shown in Figure 7-10) with your favorite recipes to
share with your followers. Chances are they’ll respond by
sharing their favorites!
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Figure 7-10: A recipe board on Pinterest.

1 Use your Klout lists to stimulate conversation on your fol-
lowers’ favorite topics. Create conversation with your fol-
lowers by asking who they would add to the list. Give your
list some limitations like the top 20 and announce monthly
updates to keep the conversation going. (See Figure 7-11.)

Facehook Local Businesses
Raleigh area businesses | want to support
Twitter
URT Give K Beald
S | Burt's Bees [invtoto Kiout &
. L@ Raleigh
Fah Social Media Moms - :
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" 5 oive ol
= . v Paige Fuckett -
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Give Vegetahles

X

CIEELQp Great Lakes

Give K JNIe

RaleighTimesBar | mite o kiout!

Klout Pulse

Slingshot Coffee | inviteto Kiout!
See how these influencers stack
up againstthelr famous peers

See the lists —

IEE5 Heaith Food
Sola Coffee Cafe | invits to kiout -
B storvucks

ADD FRIENDS  »

BEEE BB

Figure 7-11: Local retailers in Raleigh.
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1 Make a list of Twitter users you think your readers would
enjoy. It could be anyone from comedians to parenting
experts. Your Twitter followers can then subscribe to your list
(shown in Figure 7-12) and find new influencers to learn from.

S @GBThoughts/Book B %
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Bruce Springsteen FAQ & Red Hen Press get Booked. Add your
Iiterary event to our calendar. mbist.ro/TpDove

Recently added members - View all

Lee Vickers
. Follow 350 Reese Ryan
Reacling 'The Perfect Shoe' from @KimberlysTips 'Spoonful of
m Peter C. Bradbury "B sugar can't stop nodding in agreement and laugning: ow /A TwO
Follow
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g Robin O'Bryant EC361 Jenn Lawrence
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L recipe challenge. Good luck everyanel!|

Emily Griffin
Follow

T 3 ) Erika Robuck
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Mare lists by @GraThoughts - View al

F e W

Figure 7-12: A Twitter list of book bloggers and authors by Andrea @Gr8Thoughts.

Communicating Great Content

Even if you use your social media networks as a part of your job

or business plan, being social is genuinely fun. So have fun with it!
You are promoting your ideas and creating buzz on a regular basis,
but don’t forget to pay it forward. Remember all those Likes, com-
ments, and shares that you hope to receive? When you generously
dole them out to other influencers, they’ll remember. Many times
they’ll even return the favor. And don’t forget that as you engage
with others, your network sees that content as well. Just like the
old adage says, it’s better to give than to receive.

It can be easy to get bogged down in the business side of content
creation. But if you're like me, you got into this business because
you loved it. Take a few moments to read and promote someone
else’s work. You might even get inspired in the process.

Using social media truly is a conversation. When you keep the con-
versation going organically, your Klout Score reacts accordingly.
There is no such thing as too much conversation.
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Sharing quality online content

When you're reading blogs and checking out brand websites, take
a few moments to make note of the ones that stand out. Then
share these with your readers at various times throughout the
week. Some articles you’ll want to share right away. Still others
you may like not for a specific article but because of the whole
experience of visiting the website. When you discover great con-
tent and share it with your followers, you become a resource.

‘}Q,N\BEB
& Don’t forget to link to the websites you're promoting and if you
want to use one of its images, ask permission first! Most people are
happy to share.

Here are some suggestions for sharing web content you love:

v+~ Highlight a new blog or brand each week (as shown in
Figure 7-13) on your Facebook page and link to one of your
favorite posts from the previous week. Ask bloggers to submit
ideas for new blogs and share the love!
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Figure 7-13: Blogger of the week.

v Use the Follow Friday trend on Twitter and make it personal.
Instead of throwing a bunch of names in a tweet and adding
the #FollowFriday hashtag (Figure 7-14), select three twitter
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accounts to highlight each week and give a brief description
of why your followers would benefit from checking out their
work. Remember to use the #FollowFriday or #FF hashtags in

each tweet.
7 Toter | Bt
€« C' A | Twiter, Inc. [US] hitps:fwitter.com/BraininjuryHub/status/27 190766940 2648000 w2 B & QK =
Mext » (3 Reader [ Gmail-Inhox-an.. B3 b "D LiKidThings " Dashboard [ Dashboard cscar.. |3 Tumblr % Scars For Love )

Grone @ comect H bscovr B 1o %- B

2., The Brain Injury Hub A~ W Follow
Our #followifriday shout out goes to

HeadwayUK - check out their new forum
too, for adults affected by brain injury
headway healthunlocked.com

4 Reply I Retweet W Favorite #%® More

I ! =ZAEEEND

Figure 7-14: Using the Follow Friday hashtag on Twitter.

1 Create a blog post with a round-up of items you think would
be of interest to your readers (shown in Figure 7-15). Perhaps
it’s a list of social media experts, favorite recipes, or crafts
you can do with your children. Maybe you’re planning a trip
and you want to showcase different locations that you want to
visit. Whatever it is, have fun with it!

Choosing which Facebook
account to connect

If you have both a Facebook profile (using your name) and a Facebook Page (with
your blog name), you can currently connect only one of these to Klout. If having a
higher Klout Score is one of your goals, you would do better to connect the page/
profile that has the most engagement.

If you have your personal profile set to private, only your Facebook friends see your
interactions when they view your Klout profile.
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Figure 7-15: Round-up of Thanksgiving crafts for kids on Lilkidthings.com.

Interacting via social networks

As I mentioned earlier, using your social media networks to build
conversation is not only fun, it’s good business. When you engage
with your followers, they are more likely to engage with you. You
can naturally communicate by asking questions and offering sin-
cere feedback to others.

Commenting authentically

There is something to be said about genuine social interaction. It

can seem overwhelming to respond to every single post directed

your way, so don’t try! Just as quality trumps quantity, make sure
your comments are natural and organic, not forced.

Just like a face-to-face conversation, people can tell when someone
isn’t being sincere online. As your followers increase and you find
yourself having online conversations, try to remember that a real
person is on the other end of that keyboard.

When you’re reading other blog posts and status updates, an
authentic comment goes a long way. Likewise, when people com-
ment on your own updates, take a moment to respond to them or
say thanks if they give a compliment to you.
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In other words, be real. Be human. Be appreciative.

Creating conversation

Sometimes online interaction can be awkward. Even in a commu-
nity, people get shy and you may find that you need to draw them
out a bit. You can do this a few ways and create some fun conver-
sations in the process.

v Ask a question. Whether on your blog, Facebook Page, Twitter
account, or LinkedIn profile, questions are a natural way to get
people talking. For example, our coffee maker recently broke,
so [ took to my Facebook Page asking for recommendations
(see Figure 7-16). The conversation exploded with tips, jokes,
and conversation between people who only have me as a
common bond. It was really fun to watch and be a part of!

I Dashboard | Klout A
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Annie Shultz commented...
1about corr

-l “ngie Schuster liked this status
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In 325CE the Council of Nicaea established that
Easter would be held on the first Sunday after the
first full moon accurring on or after the vernal
equinox. Thus it can fall any where from March 22
1o April 25. 4

Jennifer Barker commented,

| totally screwed up Easter this year and booked
ourvacation during it while rob was out of school
Onps, e hate being away from our church family
at Easter. | just never thought it would be that
early!

Ermily Richter Drew commented
It's so strange! Molly was born on Good Friday in
2011 which was 612271

Figure 7-16: A great conversation stemming from one simple question on
Facebook.

v Share a clever photograph or quote. Another way to get
people talking is to share a meaningful or inspiring quote. A
little encouragement goes a long way even on the Internet.
You never know just what someone needs to hear (or see).

1 Reference another conversation. If you were involved in a
great conversation on someone else’s blog post or page, keep
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s

it going! Refer to the post with a link in your status update and
introduce new people to the topic. Not only are you paying it
forward by linking to another influencer’s content, but you're
also involving your own community in the discussion.

If you share content from someone else, give her credit and link
back to the original source. This is not just common courtesy; it’s
copyright law. Don’t steal.

Giving and Receiving +K

MBER
‘x&
&

As previously mentioned, giving Klout (called +K) to another
influencer is a means of endorsing them in a particular topic.
Klout takes these endorsements into consideration when calculat-
ing each influencer’s Score up to a certain amount that’s capped
within a 90-day period.

You can give +K on up to ten topics each day. You have the option
to give all ten to one influencer or spread it around to ten different
users. Giving +K to other influencers lets them know they’re doing
a great job. In the world of social media, you don’t get a lot of per-
formance reviews. For this reason, I like to be generous with +K
because everyone needs a little boost sometimes.

Naturally, you're probably curious about who has given you +K, so
I tell you how to find that information as well.

Giving +K to another influencer

To give +K to another influencer, you must be logged in to Klout.
com via your computer or mobile device (Chapter 12). You can
endorse another influencer in a couple different places within the
Klout website. You can endorse an Influencer via her profile page
or a list you've created; you can then endorse someone else via the
confirmation box you see after you endorse someone.

It doesn’t cost anything to tell people they’re doing a great job.
And you might just make their day!

To give +K from a list you've created, follow these steps:

1. Log in to Klout.com by signing in with either your Twitter
or Facebook account.

2. Select Friends from the navigation menu at the top of the
screen.
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On your Friends page, select one of your lists from the
sidebar on the left side of the screen.

All of the influencers you've added to this list appear in the
main column of the page.

Each influencer has three topics to the right of her name
(shown in Figure 7-17). These are the top three topics for
which she is believed to be influential.

. To give +K in one of these topics, select Give +K on the

topic you wish to endorse.
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78 Leah Segedie
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Social Media
Kristen Howerton

Foster Care
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P Social Media
Dawn Sandomeno

—

Food

Blogging

Disney
Blogging

Parenting

BBE BUE BEe ek

Figure 7-17: Giving +K within a list.

If you don’t see the topic you want to endorse in the top three
selected topics, you may choose to view the influencer’s profile for
more options.

To view all topics for a particular influencer and give +K, do the
following:

1.

Make sure you are logged in to Klout.com by connecting
with your Twitter or Facebook account.

. Type an influencer’s name in the search bar and select

them from the list of influencers that appears.

. Scroll down until you see Topics in the sidebar on the left

of your screen.

. Mouse over a topic and select the See More link that

appears.

A pop-up window with a list of topics appears.
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5. Select the topic you wish to endorse by clicking the Give
+K button next to the topic.

A confirmation appears.

6. To return to the topics list, close the confirmation box by
clicking the x in the upper-right corner.

When viewing your confirmation box, notice that you have the
option to share the fact that you gave +K to this influencer via the
Twitter and Facebook sharing buttons. Klout also tells you the
number of +K you have left to dole out for the day.

If you would like to give +K to more influencers, you can do so
right from the confirmation box. After you've given +K to an influ-
encer, a confirmation box appears with the You Have +K Left to
Give to Others link.

1. Click this +K link to continue giving +K.

A pop-up box appears with influencer suggestions to
endorse.

Selections are posted at random from your online influenc-
ers. This is a quick and easy way to endorse people.

2. If you agree with the statement, simply click Give +K.

3. If you don’t want to endorse any of the four people listed,
click the Skip button to be given a list of four new influ-
encers and topics (see Figure 7-18).

Give +K to your influencers:

|z Shana Dieli Is Erin Lane

influential in influential in

Blogging? Moms?

(o (G
s Fadra Nally | 1| Is Amy
influential in | Bellgardt
Blogaing? || influential in
Blogging?
(G

Figure 7-18: Use the Skip button to see a new list of
influencers.

4. Continue endorsing until you reach your daily maximum
(as shown in Figure 7-19).
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Figure 7-19: Zero +K left to give for the day.

Receiving +K from another influencer

Remember that when you give +K to other influencers, they are
likely to return the favor! When you receive +K, it’s calculated into
your overall Klout Score. Endorsements also provide a way for
anyone viewing your Klout profile to see the value your community
has placed on you as an influencer.

Your topics are listed in order of the heaviest weight. This is cal-
culated both from your own social media interactions and the
endorsements you receive from others.

You can view who has endorsed you with +K by looking at your
topics list as well as from your Notifications tab within Klout.com.

To view +K via your topics list

1. Navigate to your profile page by clicking your name in
the upper-right corner of your screen when logged in to
Klout.com.

2. Scroll down and select the See More link that appears
when you mouse over the topics in your sidebar.

A pop-up window appears.

To the right of each topic, you see the avatars for the influ-
encers who gave you the most recent endorsements.

3. To view the profile page of one of these influencers,
select his avatar.
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To view your +K within your Notifications list
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1. Make sure you are logged in to Klout.com by signing in
with Twitter or Facebook.

2. Click the icon with three lines in a row that resembles
notebook paper (see Figure 7-20).

This icon is next to your name and avatar in the top-right
side of the screen.
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Figure 7-20: Klout Notifications tab.

A drop-down menu appears with your notifications. Here
you see who recently gave you +K and in which topic.

3. If you wish to publicly share this information via Twitter
or Facebook, click a notification within this list and
choose a sharing option (shown in Figure 7-21).

Thank Bob Aycock for the
+K about Parenting

i eI

Figure 7-21: Thank influencers for their
endorsement via Twitter or Facebook.




Chapter 8
Enjoying Klout Perks

In This Chapter
Locating the Perks menu
Determining your eligibility and claiming your Perks
Sharing Perks with your community
Complying with federal disclosure standards

F)r many influencers, qualifying for Klout Perks is one of the

most enjoyable features of the website. Klout Perks are free

products or discounts on goods or services from a wide variety of
brands. Perks are awarded based on a number of criteria (includ-
ing geographic location and topics of influence) to benefit brands
and influencers alike. Rewarding influencers for their hard work is
a great way to get people talking about a new product or service.

Brands partner with Klout to get their new products in front of
potential consumers, and many influencers appreciate being
among the first to try something new. As a result, Klout benefits
from increased visibility, and everyone wins.

[ like to think of Klout Perks in the same way as reward bucks at
my local grocery store. They are nice little benefits when you take
advantage of them. Although it may not directly impact your over-
all Klout Score, claiming a Perk is a fun way of interacting with the
site and often, your followers.

In this chapter, you find out how to locate and claim your Perks,
share information about Perks with your followers, and properly
disclose products and services on your social sharing sites. Klout
Perks are an ever-changing benefit for online influencers. [ wish
you the best of luck in claiming and using your free goodies!
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Pointing to Perks

Finding your Perks on the Klout website (see Figure 8-1) is a pretty
simple process. Because eligibility is based on your Klout Score,
geographic location, and topics of influence, you never know what

may pop up.

Perks
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Figure 8-1: Klout Perks menu.

To locate your Perks menu, simply do the following:

1. Log in to Klout by pointing your browser to www.klout.
com and signing in with either Facebook or Twitter.

2. Select Perks from the navigation bar in the upper right
corner of the screen.

3. View Perks in the drop-down list that appears.

Some Perks are better than others, and available Perks change
from time to time — so checking out your Perks menu regularly is
a good idea. Doing so helps make sure that you don’t miss out on a
Perk you want to grab.

3
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Searching for Perks

Klout lists all Perks-related information in your Perks notification
menu located to the left of your name and avatar in the upper-right
corner of the screen. The Perks menu lists Perks for which you are
eligible, as shown in Figure 8-2, as well as opportunities to provide
feedback on Perks you've already claimed. Perks can offer a range
of items — from free food to beauty products. You may also see
discount codes for online services like photo books and business
cards.
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Figure 8-2: A list of Perks in the notification menu.

Perks come in all shapes and sizes. Some categories on the Klout
website include these:

1 Featured: These are current Perks specifically promoted by
Klout.

v~ Entertainment: This category includes items related to televi-
sion shows or tickets to movies and theme parks.

v Experiences: Much like entertainment, this category typically
includes opportunities to attend live events.

v Food and Beverage: You can receive discounts on products
or free samples mailed to your home through this category.
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v Retail: This category offers free samples or full-size products
and discounts for online retailers.

v Sports: Check out items like sports-related discounts and
freebies ranging from fantasy football points to protein shakes
and magazine subscriptions.

v Technology: Get the latest on new apps, websites, and prod-
ucts for technology lovers.

+* Klout for Good: You can claim cause-oriented Perks that
allow you to give back. Prior campaigns include The American
Heart Association.

For the purposes of this chapter, I focus on the goods and ser-
vices categories. I discuss the Klout for Good category in detail in
Chapter 9.

Your Perks notifications menu includes the most recent fifteen
notifications, whether you became eligible for a Perk or a brand
requested feedback based on a Perk you claimed.

Determining your eligibility for Perks

When you're eligible for a Perk, it appears in your notifications
menu (see Figure 8-3). From there, if you wish to claim the Perk,
simply click it and follow the instructions that I describe in this
chapter. A Perk doesn’t appear if you aren’t eligible to claim it.
However, some Perks are very popular or have a short supply. If
you don’t claim a Perk right away, you may see a message saying
that the Perk is full or that you have the option to be added to a
wait list.

Eligibility for Perks is determined by a number of different criteria
such as age, geographic location, topics of influence, Klout Score,
and parenting status. Different brands reach out to different demo-
graphics for different reasons, so you will likely see a variety of
offers over time.

[ was recently selected for a Perk from Starbucks. The criteria for
this Perk (shown in Figure 8-4) were influencers who live in the
United States with a Klout Score above 40 and a coffee-related
category among their topics of influence. I often chat with friends
about coffee, so Klout was right to offer me this Perk. I couldn’t
claim that Perk fast enough!

When you are selected for a perk, you will see the criteria for selec-
tion when you go through the claiming process as I describe in this
chapter.
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R Andrea Updyke | Klout %
& @ i [ Kout.com# Ancrealpdyke wa 2ae
[ Next > (3 Reader I Gmail- Inbox - an. o [ Movable Media: P... /D LilKidThings 9 Dashboard [ Dashboard csear... [ Pint

X

Complete these objectives ta claim your Perk

Where do youwant your Red Bulletin subscription shipped J
107 verity
We have you st

Iwould like to receive a 1-year subscription to The Red
Bulletin *REQUIRED

Inwhat city were you born? *REQUIRED

Achieve aKlout score higher than 55 view Profile

Figure 8-3: Claim your Perk.

Discover delicious

CARAMEL

Caramelly Intense %

Discover Delicious Caramel

MAKE SUMMER LAST IN
A FREE PHOTO BOOK

ADDFRIENDS »

Figure 8-4: I'm in!

Like many automated online programs, the system doesn’t always
get it right. You may be matched with a brand that’s not a fit for
you, or you may be passed over for what seems like the perfect
opportunity. Klout is continually improving this process to make
the experience better for everyone.
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WMBER
&
You aren’t required to accept a Perk that you're eligible for.

Getting e-mail notification for Perks

If you aren’t in the habit of visiting Klout on a regular basis, you can
create an e-mail alert for Perks. When you are eligible for a Perk,
Klout will e-mail you and let you know. However, although [ have
received e-mails on occasion alerting me to current Perks, some
have slipped through the cracks, so I still visit Klout regularly.

To set up your e-mail preferences for Klout Perks, follow these steps:

1. Log in to your Klout account by pointing your browser to
www .klout .com and signing in with either Facebook or

Twitter.

2. Mouse over your name in the upper-right corner and
choose Settings from the list that appears.

3. Click Email Settings in the sidebar.

4. Select your e-mail preferences. To receive e-mail notifica-
tions, select the check box next to the Klout Perks heading

at the bottom of the page (see Figure 8-5). If you don’t wish
to receive e-mail notifications, leave the box deselected.

5. Click the Save Settings button.

B Andrea Updyke | Email Se/ %
< C A | [0 Koutcoms#/edit-settings/email
[ Next» (3 Reader [] Grrail - Inbox - andru, b [ Movable Media: Pro...

»K KLOUT...

Prafile

“a9ae@Es =

/D LilKidThings "D Dashboard [ Dashboard « scarsfor, [ Pinlt &% Analytics

Home. Friends  Pulse  Help

Profile Settings

Email Settings

Connected Networks
Please choose what ermails you would like to receive at andrea@lilkidthings.com.

L B andrea@lilkidthings.com

Prfsos Settirigs Irnportant Site Updates

=

Newsletters

S|

Authorized Sites
Account Notifications:

=

Perks

=

ADD FRIENDS  »

Figure 8-5: Perks e-mail settings.
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Grabbing the Goodies
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I still get a little thrill when I see that I'm eligible for a Klout Perk. In
the past, I've snapped up free nail polish, Starbucks coffee, t-shirts,
and more. | often forget that I have claimed something until it
arrives in my mailbox, which doubles the fun! Here’s how you, too,
can enjoy Perks.

Claiming your Perks

Congratulations! When you're eligible for a Klout Perk, all you need
to do is claim it and you're on your way to enjoying a special treat.

If you see a Klout Perk you want, claim it right away! Perks are lim-
ited and awarded on a first-come, first-served basis. If the Perk is
full, you may be allowed to join a waitlist.

To claim your Perk, follow these easy steps:

1. Log in to your Klout account by pointing your browser to
www . klout . com and signing in with either Facebook or
Twitter.

2. If you have a Perk, your notifications menu will show
a number over the word Perks. Click Perks to open the
menu.

3. If you wish to claim your Perk, select it from the menu.

A pop-up appears, with instructions to claim your perk.
Here, you can read a little more about the offer and decide
if you want to claim it.

4. To claim the Perk, click the orange Get Started button.

A window opens with further instructions for how to claim
this Perk and sometimes includes some of the criteria used
to award you this Perk (shown in Figure 8-6).

5. Verify or enter your address in the fields provided and
click Claim to complete the process.

If you would like to save time when claiming Perks in the
future, be sure to enter your contact information in your
Profile settings page, as shown in Figure 8-7. By doing so,
Klout stores your information so the next time you claim a
Perk, you're asked only to verify your mailing information.
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Figure 8-6: Claim Your Perk!

5 Andrea Updyke | Email > \__§
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Complete these objectives to claim your Perk

Where do you want your Red Bulletin subscription shipped
t0?  verify
We have you at

Iwould like to receive a 1-year subscription to The Red
Bulletin *REQUIRED

Inwhat city were you born? *REQUIRED

Achieve aKlout score higherthan 55 view Profile

Figure 8-7: Enter the requested information to claim your Perk.

If your Perk is related to an online benefit, you may be given a code
or directed to the retailer’s website to claim your Perk (as shown
in Figure 8-8). If you don’t want to do it right away, this information
is available to you anytime you log in to Klout. See the next section
for info on how to do that.
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You're all set!

Click the *Redeern” button below to get yaur $20 and early access to TopFlor and start
shopping now. e sure to tell everyone how excited you are about #TopFloor

Thanks, and enioy your Perk!

Redeem

Figure 8-8: Instructions for claiming an online Perk.

Using your online Perk

To use a Perk for an online service, you are either given a code or
directed to the brand website to complete your offer. If you receive
a code, simply redeem it according to the brand-specific instruc-
tions before the expiration date.

In the case of a special offer, go to the website by clicking the link
provided on Klout.com to be sure the brand recognizes you as the
recipient of a Perk and credits you with the deal.

If you want to claim a Perk but aren’t yet ready to use it, don’t
worry! Your information is saved in Klout. To find it, click on the
Perk in your Perks menu. When you click it, your Perk information
and how to claim it appears.

Sharing your Perk

After you claim your Perk, you have the option to tell your friends
and followers about the Perk you claimed. If they’re eligible, they
will also be able to take advantage of the offer. However, social
sharing is not a requirement to be able to claim a Perk. If you don’t
want to share this information, feel free to click Skip or simply
close the sharing dialog box pictured in Figure 8-9.

Almost there...

Take your Klout Score by the horns! Your influence will grow

as you help people claim this perk
f | Share

Skip

Figure 8-9: Tell friends and followers about a
Perk you've claimed.
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Via the sharing dialog that appears after you've claimed your Perk,
you can tell followers and friends on Twitter or Facebook about
the Perk you're getting. Click either the Twitter or Facebook but-
tons for a prewritten status update and share. You may use this
update as-is or personalize the message in your own voice.

If you are not logged in to your social networks, you need to enter
your username and password before updating your status.

Leaving feedback about your Perk

Opening your mailbox to find a neatly wrapped package from Klout
is a lot of fun. After you've had a chance to try out your Perk, you
may want to assign a rating and leave some feedback about the
Perk you received. Klout will request your feedback a few weeks
after you claim a Perk, as shown in Figure 8-10. Your feedback not
only helps brands understand their consumer better, but also lets
Klout know what kind of Perks are creating the best buzz.

L Discover Delicious Caramel
- Pop the cap. Savar the sip. Go. Caramel Frappuccino® chilled caffee drink is a blend of Starbucks® coffee and
etats milk swirling with caramelly flavor. For a sweet burst of delicious. Claim this Perk to receive a free 9.50z bottle of the
new Starbucks Caramel Frappuccina®.
Reviews
=  Carlee rated a perk from Starbucks Influences:

ity AONE
"Delicious! | want more!" 17 &n
Kellie Rose rated a perk from Starbucks Influences:
i P I
*l love this drink! Best bottle Starbucks drink I've had. Thanks ‘ a
50 much Klout and Starbucks. Also, thanks forincluding a
coupaon!”
Melina rated a perk fram Starbucks Influences:
i grena
| LOVE [TH THANKS! N-E

WP oy rated & perk from Starbucks [y ADDFRIENDS »

Figure 8-10: Klout request for feedback.

Leaving feedback is totally voluntary, but there have been times
when [ really appreciated an item and wanted to make sure |
left feedback. For instance, I was recently awarded the Perk of
50 free business cards from Moo.com. Using my Klout Perk was
easy and [ walked away with the most beautiful business cards
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[ have ever seen. | rated my experience highly and left positive
feedback because I was very satisfied. [ would love to see more
Perks from Moo.

You can leave feedback in the form of a star rating (from one to
five stars, as shown previously in Figure 8-10) and/or by leaving a
comment in the Reviews section of the page. Follow these steps:

1.

Log in to your Klout account by pointing your browser to
www . klout . com and signing in with either Facebook or
Twitter.

. Navigate to your Perks menu in the upper right corner of

your screen and select a feedback request.

A pop up window appears.

. Provide the requested information to review your perk.

Depending on the perk, your review options vary. Potential
rating tools are listed at the end of these instructions.

. Click Submit to complete your review.

A pop-up box appears that gives you the option to share
this Perk.

. You may share at this time or click Continue to skip

this step.

You return to the original review page showing a check
mark next to the statement Review this Perk. Your feedback
is posted publicly in the feedback section for the Perk. To
read more reviews, select the View Feedback link in this
window.

. Close this box by clicking the x in the upper-right corner

of the pop-up.
Some ways to rate a Perk are as follows:
¢ Rate it. Choose the number of stars (from one to five)

that you want to award to this Perk by hovering over
each star until it turns orange and click.

® Review it. Leave written feedback in your own words
about this Perk.

e Add a picture. Upload a picture of your Perk if you wish
by clicking the Add a Picture button and uploading it
from your hard drive.
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Disclosing Your Perks

Blogging or social sharing about any Klout Perks you receive is
absolutely voluntary. In fact, you could potentially claim Perks
indefinitely without ever mentioning it online. However, if you do
choose to blog about your Perk online or via social networks (like
Facebook and Twitter), it’s important to disclose that you received
it as a Perk from Klout. Here are some recommendations on how to
do that.

Posting a disclosure on your blog

If you choose to feature a product on your blog or website that you
received as a Klout Perk, it’s important to disclose this information
to your readers so you are in compliance with the Federal Trade
Commission. Your disclosure doesn’t need to be complicated; it
just needs to be present.

According to the Federal Trade Commission (FTC),

... “material connections” (sometimes payments or free
products) between advertisers and endorsers — connections
that consumers would not expect — must be disclosed. These
examples address what constitutes an endorsement when the
message is conveyed by bloggers or other “word-of-mouth”
marketers. The revised Guides specify that while decisions will
be reached on a case-by-case basis, the post of a blogger who
receives cash or in-kind payment to review a product is con-
sidered an endorsement. . .

For the full article regarding FTC requirements, point your browser
towww. ftc.gov/opa/2009/10/endortest.shtm.

A sample blog disclosure might look something like the one on my
personal blog post (and shown in Figure 8-11). When I reviewed a
product for CSN Stores, I added this disclaimer at the end of the
post:

Disclosure: I was provided with a gift certificate from CSN store
to do areview.

If you blog about a Perk you receive on Klout, adding this dis-
claimer to the end of the post should suffice:

Disclosure: I received the above product for free (or a dis-
count) via Klout. All opinions are my own.
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Disclosure
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Figure 8-11: Blog disclosure on lilkidthings.com.

Disclosing Perks via social networks

If you post about a claimed Perk via one of your social networks,
it is good practice to disclose it there as well. You can do this by
thanking Klout and the company for the free product or discount,
or simply mentioning that you got it for free. Of course, you don’t
have to mention it at all. But if you do, honesty is always the best
policy.

For example, you might use a hashtag symbol (#) for a Twitter dis-
closure, as suggested by the FTC here:

A hashtag like “#paid ad” uses only 8 characters. Shorter
hashtags - like “#paid” and “#ad” — also might be effective.

You can find the full article here:

http://business.ftc.gov/documents/bus71-ftcs-
revised-endorsement-guideswhat-people-are-asking

Using a disclosure should not be a deterrent to sharing your opin-
ion about a product. In fact, being honest and upfront with your
community will only benefit your influence in the long run.
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Chapter 9
Doing Good through Klout

In This Chapter

Finding ways to help others
Using your influence for good
Realizing the benefits of social good

’(lout is increasingly becoming a way to measure social influ-
ence whether you're using the site as a businessperson,

blogger, entertainer, or scholar. It’s fun to watch the different ways
you can increase your influence. Even better is using that influence
to help others. With Klout for Good, millions of people have been
educated about a wide range of topics.

Klout for Good is a social program in which influencers can share
programs and initiatives that support charity organizations via
tweets and Facebook updates. Klout believes that by donating your
influence, you can help raise awareness and support for people in
need. And who knows? You may even learn a thing or two!

Contributing to Social Programs

Klout has helped a number of different social programs by offering
influencers the chance to share information via their social net-
works (Twitter and Facebook). Klout introduces a new social cam-
paign monthly, and influencers can use the social sharing buttons
to share it with their followers.

Tweets and Facebook shares are built in to each campaign to
make sharing easy. Details about each program and a link back to
the charity page on the Klout website are included (as shown in
Figure 9-1).
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Figure 9-1: A Klout for Good tweet.

Finding out about Klout
for Good causes

The amount of need in the world is truly overwhelming, and it’s
easy to feel small and helpless when facing such need. The Klout
approach is appealing due to its simplicity and integration with
social media. I've become more aware by learning about the vari-
ous charities Klout has worked with and I've found some that I
want to support because of those connections. Knowing about the
need is the first step in helping to fix it.

To locate programs through Klout for Good and share via
Facebook or Twitter, simply follow these instructions:

1. Point your browser to www.klout.com/s/forgood.

The most recent campaign is highlighted at the top of the
page (shown in Figure 9-2).

2. Click the gold Learn More button to open the campaign
page.

3. Read about the campaign and follow the links to the char-
ity website to get more details or donate time or money.
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KLOUT

FOR GOOD

Everyone has influence, and we believe
influence comes with great responsibility. With
Klout for Good you can leverage your influence
to make life better for others

Our influencers have used their Klout to educate
millions about topics ranging from heart disease
in women to World AIDS Day. Help us drive
positive change in the world with Klout for
Good

RECENT PARTNERSHIPS

Flgure 9-2: Klout for Good home page.

4. Raise awareness in your own social circles by either
tweeting or sharing a Facebook status about the cam-
paign, as described in the next section.

The most recent campaign is shown at the top of the Klout for
Good page, but you'll find a few more campaigns as you scroll
down the page. Campaigns are listed in chronological order with
the most recent month’s campaign at the top.

Donate your influence by sharing Klout for Good campaigns on
Facebook and Twitter at any time. There is never a shortage of
need!

Donating influence

You can donate your social influence via Klout for Good in a few
ways. Sharing information through your social networks (Twitter
and Facebook) is certainly the easiest and quickest way to help.
However, you can also find opportunities to donate time and
money when you visit the charity website.

In December 2012, Klout partnered with Operation: Social Santa to
collect and distribute toys for underprivileged children. Through
this program, influencers had the opportunity to create awareness,
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donate toys, and even head up collection teams in their city. How
much or how little you give is up to you, and every little bit counts.

&N‘BER Your influence matters! It isn’t the quantity of followers you have
& on your social networks, but the quality of interactions that really
makes a difference. When you leverage your influence to provide
valuable information about ways your followers can give back or
learn about what’s important to you, you contribute a rich and
valuable social dialog. And if you can help someone in the process,
that’s even better!

To donate your influence via Twitter, follow these steps:

1. Make sure you are logged in to Klout.com by signing in
with your Twitter or Facebook account in the upper-right
corner of Klout.com.

2. Visit www.klout.com/s/forgood and locate the cam-
paign you wish to share.

3. Select the campaign by clicking the photo.
4. Click the Twitter social share button.

A pop-up box appears with a pre-written message included
(see Figure 9-3).

[ 3 Share a link on Twitter - Google Chrome [=[=] 32 )

(& Twitter, Inc. [US]| https:/itwitter. com/intenttweet Furl=http % 3A%2F %2F klout.com %2F e %2

Share a link with your followers

Join @sffoodbank and #HloutForGood to stop hunger this holiday season
hitp:#klout com/sforgood/si-fondbank?n=twav=sf-foodbank&i=56403

Figure 9-3: Klout for Good tweet.

5. Edit the text of your tweet here or leave it as is.
6. When you have the message you want to share, click Tweet.

Your tweet now appears in your Twitter feed.
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You can also share social good programs from Klout via your
Facebook Timeline. Klout makes it easy to share with the embed-
ded social share button.

To donate your influence via Facebook, follow these steps:

o

. Make sure you are logged in to Klout.com by signing in
with your Twitter or Facebook account in the upper-right
corner of Klout.com.

2. Point your browser to www.klout.com/s/forgood and
scroll down the page until you see the campaign you
want to share.

3. Select the campaign by clicking the photo.

-~

. Share with your Facebook friends or fans by clicking the
Facebook social share button.

A pop-up box appears (as shown in Figure 9-4).

X Kiout For Good | Klout Y = |
&« C' A [ Klout.com/siforgood/si-foodbank v a emma 05 =
[ Mext » (3 Reader 11 Gmail - Inbox - an b [ Movable Media: P... ‘D LilidThings 9 Dashboard [ Dashboard cscar.. [ Tumblr 22
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Where would you turn if you r
before pay day? Every day th 4
people wha never thought the

h Every day the Food Bank helps people wha never thought they'd
e experience hunger. Join me and Klout F..
Haut.com L
We've partnered with the Sal Klout is the standard For infiuence.
Marin Food Banks this monthf See More
about local families who may I via Klaut

afferd food this holiday seasol

[ shore |20

Donate your i

oz T

8 During the holiday season, what better way to show  bank to give back to the local community. Keep it
your infiuence than donating your time? In addition to toush with Us on our Twitter, Facebook, and biog a:

il |

Figure 9-4: Create a Klout for Good Facebook post.

5. To create your post, add a message in the text box or
simply post the link.

6. Complete your post by clicking the blue Share button.

Your Facebook post is shared to your Facebook Timeline
and appears in your friends’ News Feeds.
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You don’t have to be limited by the social share buttons on Klout!
To share a Klout for Good campaign on other social networks not
represented by the social share buttons, simply copy the link asso-
ciated with the campaign you wish to promote and paste it into the
status box in whatever social network you prefer (such as Google+
or LinkedIn). Feel free to add your own message along with the link
to get people interested!

Reviewing Successful Campaigns

In 2012, Klout partnered with some amazing organizations to
create campaigns that helped raise awareness about some pretty
significant issues around the world. By partnering with these orga-
nizations and individual influencers, millions of people have been
educated about topics from the need for clean water in Africa to
poverty in San Francisco to AIDS prevention around the world.

Through these campaigns, influencers have used social media to
raise money, donate toys, and educate and provide life-giving sus-
tenance to countless people in need. You can follow the Klout for
Good journey and learn more about Klout for Good by visiting

the Klout corporate blog at http://corp.klout.com/blog/
category/klout-for-good (shown in Figure 9-5).
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Figure 9-5: Klout for Good blog category.
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Klout believes that no influence is too small, which is why each
campaign provides several ways to contribute. It’s okay if you can’t
always donate money. Maybe you can donate your time, or a toy,
or use your voice to spread the word. No matter how you help, it’s
always appreciated by the people who need it.

Successful campaigns through Klout for Good include charity: water,
the World Wildlife Fund, and The San Francisco Food Bank and

Marin Food Bank, among others. Through these programs, influencers
and Klout employees learn about needs, raise awareness in others,
and donate their resources to give back. And give back, they do!

charity: water

Klout ran two different campaigns for charity: water in 2012 — one
in the spring and one in the fall. This important cause is seeking to
provide clean drinking water to thousands of families in Rwanda.

With its first campaign in March 2012, Klout asked influencers to
donate their birthdays to charity: water (shown in Figure 9-6). By
donating their birthdays, influencers pledged to forgo personal
birthday gifts and instead gave that money to the effort of provid-
ing clean drinking water to people who need it in Rwanda. Those
who were not able to donate financially donated their influence by
tweeting and sharing via Facebook.

3 Klout For Good | Klout %
<« C A [ Kloutcomisiforgoodicharitywater % & 2 @ & 05 =
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charity: water

Birthdays. We all have them. Now,
let's use them to do something big
Pledge to give up your next

birthday, ask for donations instead
of gifts. and help change lives! See

how water changes everything

Figure 9-6: March 2012 charity: water campaign.
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A few months later, in September 2012, Klout for Good was at

it again. In this campaign (shown in Figure 9-7), Klout for Good
encouraged influencers to help charity: water meet its goal of rais-
ing $1.7 million and provide clean drinking water to almost 26,000
people in two sectors of the Rulindo district in Rwanda.

= = C | [ www.charitywater.org/septermberf wa ma Q5 =
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SEPTEMBER CAMPAIGN 2012

$1852.133 raised $17M GOAL

The people of Rwanda are rewriting their story.
And it starts with clean water for everyone.

Figure 9-7: charity: water September goal met!

Not only did the people at charity: water meet their goal, they
exceeded it and continued to raise money through the end of the
year to give many more families in Rwanda the vital resource of
clean water.

To learn more about charity: water, visit its webpage at www .
charitywater.org. It’s not too late to donate your birthday or
support this cause!

World Wildlife Fund

Another organization that benefitted from partnering with Klout

for Good is the World Wildlife Fund (WWF). During the month of

April 2012, Klout encouraged influencers to help raise awareness
for Arctic preservation (see Figure 9-8).

Influencers were encouraged to contribute by sharing links in their
social networks, donating money, learning how to reduce waste in
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their personal lives, or using one of the beautiful WWF Facebook
Timeline cover images on their Facebook profiles and Pages
(shown in Figure 9-9).
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rmore. World Wildlife Fund needs your
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Figure 9-8: Klout for Good partners with the World Wildlife Fund.
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Figure 9-9: Facebook Timeline photos provided by the World Wildlife Fund.
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To learn more about the World Wildlife Fund and support this
cause, check out its website at http://worldwildlife.org.

San Francisco and Marin Food Banks

Although there are looming issues and people in need all over the
world, there is also plenty of need right here at home. Klout recog-
nized this when it decided to partner with the San Francisco and
Marin Food Banks in November 2012 (see Figure 9-10).
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‘SAN FRANCISCO FOOD BANK
MARIN FOOD BANK

[

‘Where would you turn if you ran out of groceries
before pay day? Every day the Food Bank helps
pecple who never thought they'd experience
hunger

‘We've partnered with the San Francisco and
Marin Food Banks this month te raise awareness
ahout local families wha may not be able to
afford food this holiday season.

Donate your influence

EEE OET3

§  During the holiday season, what better way to show  bank to give back to the local community. Keep it
your influence than donating your time? In addition to  touch with us on our Twitter, Facebook, and blog &

m | T

Figure 9-10: Give back with Klout for Good to San Francisco and Marin Food Banks.

By partnering with these food banks, Klout raised awareness for
hunger and poverty issues in America and reminded influencers of
ways to give back to their own communities. With 1 in 4 families in
San Francisco in need of food assistance, any gift of time or money
won’t go to waste.

Klout led by example when a team of Klout employees showed up
to volunteer at the food bank. By the end of the day, volunteers
sorted through almost 15,000 pounds of food to be distributed to
families in need (see Figure 9-11).
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You can help the San Francisco and Marin communities and learn
more by visiting their website at www . sffoodbank. org. Or locate
a food bank near you by visiting http: //feedingamerica.org.
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Figure 9-11: Klout employees volunteer at San Francisco and Marin Food Banks.

Operation: Social Santa

To end the year with a smile, Klout gave influencers the chance
to be Santa by connecting them with a project called Operation:
Social Santa, which can be found at www.operationsocial
santa.com (shown in Figure 9-12).

Through this program across the U.S., volunteers hosted holiday
parties to collect toys to be distributed to children in need. The
program, started in 2010, has donated thousands of toys to under-
privileged children right here in America.

Through the Klout for Good partnership (shown in Figure 9-13),
influencers raised awareness through their social networks by
sharing links, using the Twitter hashtag #socialsanta, donating
toys, and volunteering to host local events.
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Figure 9-12: Operation: Social Santa website.
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Figure 9-13: Klout for Good partners with Operation: Social Santa to provide toys
for kids in need.
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Getting Involved with
Klout for Good

To partner with Klout on a campaign for good or to learn other
ways you can get involved, e-mail Klout using the address goode
klout.com.

<MBER

62;&

Klout for Good campaigns are updated on a monthly basis. Don’t
forget to check back each month to find out how you can leverage
your influence for social good!
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Chapter 10
Managing Visibility in Klout

In This Chapter

Learning to navigate your privacy settings
Removing Klout Moments from your profile page
Opting out of Klout.com

Wlen you think about Internet privacy, it may seem a little (or
a lot) overwhelming. Most of your online activity is public

in some way, from the comments you make on blog posts to the pic-
tures and status updates you share across the various social media

networks. Learning the various privacy options on each website you
use can be daunting, but that doesn’t mean it’s impossible.

Klout compares its method with other analytics services (such as
Google Analytics) that extract information from public resources
to make certain calculations, including website traffic. It may
seem strange that your information can be mined in this way, but
it can and does happen regularly. You do have options, however.
If you decide using Klout is not for you, or you wish to customize
the information it uses, you have the right to do so at any time by
reviewing your privacy settings.

Managing Privacy Concerns

Klout offers a few ways to customize the way people see infor-
mation when they view your profile. You can remove specific
Moments that appear, completely opt out of showing Moments at
all, or block certain users. These options are available to you on
the Privacy Settings page.

&&N‘BER A good rule of thumb to remember when discussing Internet pri-

< vacy is that the Internet itself is a public space and even in situa-
tions that seem private, remember not to share anything you don’t
want the world to see. I don’t mean to scare you, but I'm simply
reminding you that what you put out into the world via the Internet
is going to stay out there for a very long time.
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When Klout uses data to determine a Score, it’s using only public
data. Klout is a public service that uses public information found
on the Internet to calculate influence. I like to think of it as a big
spreadsheet with all of my tweets, status updates, and shares laid
out on one side of the page and all of the actions my followers took
in response on the other. None of the information is private, but
it’s all in one place so it can be measured.

In general, the information you share as a social media user is out
there in the world for anyone to see, barring specific privacy set-
tings. So when Klout calculates your Score, this data is what it’s
mining from your public online activity.

Reviewing privacy settings

Klout has some built-in restrictions for you already in place. For
instance, although you can look at your profile and see your high-
lights of both private and public information, when someone else
looks at your profile, she sees information based on which net-
works she already connects with you.

For example, if one of your highlighted Moments is a Facebook
status that was intended for only your Facebook friends, only
those friends see that Moment when viewing your Klout profile.
You can see who is able to view your post by looking at the icon
next to the timestamp on your post. If the icon is a globe, the post
is public.

Figure 10-1 shows one of my Facebook Moments. You can see that
the icon is the Facebook privacy symbol that means friends only.
In Klout, that means only my Facebook friends are able to see this
Moment on my profile.

If a stranger views your profile, a friends-only post simply won’t
appear. The same rule applies to other social networks in which
you might have private posts (such as restricted Twitter or
Instagram accounts).

To view your privacy settings in Klout, follow these steps:
1. Log in to Klout.com by connecting via your Twitter or

Facebook account in the upper-right corner of the screen.

2. Click your name in the upper-right corner and select
Settings from the drop-down menu that appears.

3. Choose Privacy Settings from the list of options on the
left side of your screen (shown in Figure 10-2).
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From this screen, you can read the entire Klout privacy
policy by following the link at the top of the page. You can
also adjust your Klout moments and view any users you
have blocked.

Friends

n LT g You commenfe:

2

2

This just in: My crock pot just got re-elected for 2 more days of
excellent meals. TW MORE DAYS! TWO MORE DAYS!

FOERRY &G
AsMpaEOns

You engaged Danielle Liss, Lee Reyes-Fournier, and 30 others in this
comment.

n e

£

Oscar: Mama, can I have ONE more sip of your coke? Me: Sure
buddy. (ves I let him sip it, don't judge) Oscar: If I need any more, I'll

call you.
i ADD FRIENDS  »

Figure 10-1: Only Facebook friends see this Moment.

Profile Settings Priva cy Settmgs
Connected Networks Klout values your privacy. Click here to lsam rmore

Email Settings

Your Moments

L Your most influential public moments are displayed on your Klout profile page. If you do not wish to display these
Authorized Sites moments, click here.

Klout only shows posts to those people who can see themn on the original netwark. Click here to learn more

Blocked Users

Blocking sameone means yau wan't be able to see each other on Klaut. You haven't blocked anybody. You can
block another user from his or her profile page

| zopFRiENDS )

Figure 10-2: Privacy settings in Klout.

To read Klout’s entire privacy policy, you can do so by visiting this
webpage, http://klout.com/#/corp/your_privacy.
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Removing Moments from your profile

You can also remove Moments from your profile completely and
block specific users from seeing your profile information.

Your most influential public Moments appear on your profile page
unless you indicate otherwise. You can either remove all Moments
from your profile page or one at a time.

To remove all Moments from appearing on your Klout profile page

1. Log in to Klout.com by connecting via your Twitter or
Facebook account in the upper-right corner of the screen.

2. Click your name in the upper-right corner and select
Settings from the drop-down menu that appears.

3. Open your Privacy Settings page by choosing Privacy
Settings from the list of options on the left side of your
screen.

4. Scroll down to the Your Moments section and select the
Click Here link after the text, If you do not wish to dis-
play these moments, (shown in Figure 10-3).

Your Moments

Your most influential public momerts are displayed on your Klout profile page. If you do not wish to display these

moments, click here

Klaout only shows posts to those people who can see them on the original network. Click here to learn more

Figure 10-3: Remove all Klout Moments from your profile page.

The page refreshes and your social media highlights no
longer appear on your Klout profile page.

If you wish to undo this action, select the Display My Public
Moments link.

To remove specific Moments from your Klout profile page (but not
from the social media network in which it originally appeared),
follow these steps:

1. Log in to Klout.com by connecting via your Twitter or
Facebook account in the upper-right corner of the screen.
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2. Click Profile in the top-left side of the navigation bar.

Your highlighted Moments are listed in the main column of
your profile page.

3. Mouse over the Moment you wish to delete and click
the x in the upper-right corner of the text box (shown in
Figure 10-4).

Your moment no longer appears in Klout.

Delete

n “¥ou posted & photo
3

For all my Dr. Who friends - my sister's family :-)

Figure 10-4: Delete a highlighted Moment from your profile page.

Blocking users

Occasionally, you may have the need to block an influencer. When
you block an influencer in Klout, he or she can’t view your pro-

file. Instead, when the blocked user clicks your name, a screen
appears saying, “This page does not exist,” as shown in Figure 10-5.
Likewise when you block another influencer, you will no longer be
able to view his or her profile and will see the same error message.
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Figure 10-5: This is what a blocked user sees.

If you decide to block someone, the process is simple:
1. Search for the influencer using the search bar at the top
of your screen.
A page opens with a list of users.
2. Select the user you wish to block.

3. Scroll down until you see the words Block and then the
name of the user (for example, Block Andrea Updyke)
located below topics of influence in the left sidebar.

Note: The font is a lighter color than the rest of the text on
the page (see Figure 10-6).

4. Click Block User.
A pop-up confirmation appears (shown in Figure 10-7).
5. If you wish to block this influencer, click Okay.

If you decide not to block him, simply click No Thanks,
or close the pop-up using the x in the top-right corner of
the box.
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CITKIdthings s Topics
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D@ Social Media
o a

l% [T Folitics

]

°@, Blogging

Elock Lilkidthings

Block
Figure 10-6: Block this user.

Block User

Mo Thanks

Figure 10-7: Confirmation to block a user
in Klout.

Disconnecting Social Networks

You have the option of connecting many (if not all) of your social
networks to Klout, and the service is adding more all of the time.
The benefit of adding networks is that you have a more accurate
Klout Score. Klout is continuously trying to make its algorithm
more accurate and add data from an increasing number of sources.
If you use most of your networks publicly, adding them to Klout
makes sense. (I discuss connecting networks in Chapter 7.) You
can also remove them at any time.
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If you decide that you want to disconnect a network from Klout,
it’s a very straightforward process.

1. Make sure you are logged in to Klout.com by signing in in
the upper-right corner of the screen.

2. Mouse over your name and select Settings from the drop-
down menu that appears.

3. Select Connected Networks from the list of options on the
left side of your screen.

4. Locate the network you wish to disconnect from Klout
and click the Unlink link (shown in Figure 10-8).

Unlink

Caonnect to mare networks so we can accurately gayge your influence across the social web

Foursguare

(8

You YouTube Connected  Unlink
Instagram Connected  Unlink
Tumblr Connected  Unlink
Blogger Connected  Unlink

Wardpress.com Connect Now

[l

QS Lastfm Connect Now

BELCREE

®® Fickr Cannected  Unlink

| ADD FRIEN

Figure 10-8: Unlink a network from Klout.

The page refreshes and next to the network, you see the
Connect Now button next to the network icon. This means
that particular network is no longer connected.

Deleting Your Account

If you decide that you no longer wish to participate in Klout, you
can opt out completely by visiting the opt-out page on Klout.com.
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You can access this page by entering the following URL into your
address bar in your Internet browser, http://klout.com/#/
edit-settings/optout.

Because Klout uses public information pulled from the Internet, it
may already have some data stored for you even if you have not
signed up for Klout. Whether or not you have a Klout account, you
can opt out of this data collection.

If you already have a Klout account and you want to opt out of
Klout.com, do the following:
1. Make sure you are logged in to Klout.

2. Point your browser to the Opting Out of Klout page
located at http://klout.com/#/edit-settings/
optout.

3. Scroll to the bottom of the page and click the Continue
Opting-Out link.

A new page opens, as shown in Figure 10-9.

4. Provide Klout with your reason for opting out and type
your name in the “signature” box provided.

Profile Settings Opting Out of Klout

Connected Networks Reason you're leaving

| don't find Klout useful
Email Settings

| am cancerned with privacy
Privacy SETingS I don't understand how to use Klout

| expected better perks
Authorized Sites | arm unhappy with my Klout score
This is ternporary. 'l be hack

Other

Further explanation

Are you sure you'd like to opt out of Klout?

Once you opt-out you will be remaoved from Klout.com within 24-48 hours. You will be removed from our API

within 7 days. Traces of your data may be in our scoring system for up to 180 days after opting out. I you decide

Figure 10-9: Give a reason and type your name in the box provided to opt out
of Klout.

5. Click Submit to complete the opting-out process.

If you've never signed up for Klout and wish to have your public
profile removed from the website, the process is slightly different.
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1. Point your browser to http://klout.com/corp/
optout and scroll to the bottom of the page.

You will need to verify that you are the owner of the Klout
account in question by allowing Klout to connect with
either your Twitter or Facebook account.

2. Select the account to use and click OK or Allow to verify
your identity.

A new page opens.

3. Provide Klout with your reason for opting out and type
your name in the “signature” box provided.

4. Click Submit to complete the opting out process.

<® Because of the nature of information on the Internet, it may take
some time for your ties with Klout to disappear. Klout states that
accounts take about 24 to 48 hours to be disconnected, but traces
of Klout Scores and data can take up to 180 days to completely
flush out of its data scoring system.

After you are removed from the Klout system, you can always
reconnect later. Just remember that after Klout stops collecting
your data, it can take up to 90 days to gather enough new data to
provide an accurate Score.
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Chapter 11

Exploring Mobile Options
for Android Users

In This Chapter
Finding Klout apps for Android

Installing the Klout Widget on your Android device

A t the time of writing this book, Klout has not yet developed
an official app for Android users. According to their FAQ, the
folks at Klout are working on one. But in the meantime, Klout users
who operate on Android mobile devices still have a few options.

In this chapter, I review three unofficial apps available to Android
users.

v+ Klout for Android: Connect to this app using your Twitter
name. You have the ability to share your Score via Twitter
and Facebook as well as view your top five topics and fellow
influencers.

+* Klout Droid: Developed by Pete Yagmin, this app provides a
simple screenshot of your Score and a few influencers. You
also have the ability to tweet your Score via the app.

+ Klout Widget (Beta): This widget is about as simple as it gets.
After you configure it properly, it simply shows your Klout
Score on the home screen of your Android device.

Until Klout develops an official app, these options allow you to
keep tabs on your Klout Score using your Android device. Whether
you simply want to monitor your Score or search for other Klout
users, these simple apps allow you to accomplish your goals.

QP If you wish to dig deeper into your options in Klout, you can
always log in to the full site using a browser on your Android
device. Doing so allows you to use all of the features Klout has to
offer.
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Looking for Android Apps

To search for Android apps, open the Google Play store on your
device and type Klout into the search bar (shown in Figure 11-1).

APPS 4

Klout for Android

Fokkd
Klout Droid

k)

m Klout Widget - Beta

ok

'D Klout Droid BETA
*

*kd

Twouter Lite

ok kol
123people people search

PP kk

. Twouter

E2 0.2 ¢ 4

Augmented SmartWatch Pro

. Cluster - Powered by Datasift

ook
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Figure 11-1: Search for apps in the Google Play store.

Tap an app to read its description and reviews. After you find the
app you want to install, tap the Install button to begin the installa-
tion to your Android device. Then you can begin to view and con-
figure your app as discussed in the sections that follow.

Using Klout for Android

The Klout for Android app was created by vvieux.com and is

the most comprehensive of the three apps that [ review in this
chapter. With this app, you can view your current Klout Score and
share it via Twitter and Facebook, and view your top five topics
and ten of your fellow influencers.


http://vvieux.com/
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To begin, install the Klout for Android app via the Google Play
store. After you install the app, configuration is easy.

1. Open Klout for Android by tapping the icon on your
home screen.

A screen appears prompting you to enter a Twitter name
(as shown in Figure 11-2).

DK
Klout

K powered

View Your Klout Influence Summary

type a twitter username view

Figure 11-2: Klout for Android login screen.

2. Type in your Twitter name, without the @ symbol in front
of it, and tap the View button.

A limited version of your profile appears.
Your profile screen (mine is shown in Figure 11-3) contains quite a

bit of information for a limited app. Starting at the top of the page,
you can view your Klout Score as well as the following:
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1 Amplification details: This is an older Klout metric that
scores how your messages are carried throughout your social
networks.

v True reach: This shows the number of people you communi-
cate with via your social networks.

1 Network Score: This measures the average Score of the influ-
encers you connect with.

Amplification Klout Score
Change in Score | True reach Network score
Klojit ™
(@ardreaupdyke
64-7 Klout Score n
3K
45 44

amplification network
66.72

Influencer to: Tmomofs

Parenting
Religion & Spirituality
Moms
Blogging
Raleigh

Figure 11-3: Klout Score information within the Klout for
Android App.

1 Change in Score: At the bottom of your Score section, a chart
displaying the change in your Score over the past five days
appears. This helpful visual gives you an at-a-glance idea of
the general growth or decline of your Klout Score.
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The next section within this app is an interactive list of the top five
influencers you're influenced by followed by the top five people
you influence (shown earlier in Figure 11-3). Using your finger to
slide the icons to the left or right, you can view each influencer’s
name and Klout Score. Finally, you can click each person’s photo
icon to go to his profile screen, where you can view his Score,
influencers, and topics.

Finally, your profile screen has a list of the top five topics in which
Klout believes you to be influential. At this time the list is not inter-
active, and you cannot use it to endorse fellow influencers; it’s
purely informational.

Sharing your Klout Score via Twitter and Facebook is easy with

the Klout for Android app. To do so, simply tap on the Twitter or
Facebook icons on the top left and right of the screen. This opens a
new window with a status update for you to share. As always, make
sure you are logged in to your social networks to use this feature.

Reviewing Klout Droid

Developed by Pete Yagmin, this is another one-screen app that
allows you to view basic Klout updates using your Android device.
See the app’s detail screen in the Google Play store in Figure 11-4.

Name changed from KDash to Klout Droid; updated to work on Honey Comb and Ice Cream
Sandwich

View Klout stats at a glance with this lightweight client for Android.

Uninstall The Klout Score measures influence based on your ability to drive action. Every time you
create content or engage you influence others.

Apr13, 2012 320KB
5,000+ downloads

When you first launch the app, you will be asked to configure the default score to view; enter
v

1 59 people +1d this.

¥ Allow automatic updating Average [IEEC
4 stars

3 stars
2 stars

1 star

Figure 11-4: Klout Droid app for Android devices.
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Getting started is easy after you download and install the app via
the Google Play store. As with Klout for Android, you can use only
your Twitter account to log in to this app.

Don’t forget to leave off the @ symbol when logging in to the Klout
Droid app! You only need to type your Twitter name.

A profile screen (shown in Figure 11-5) appears after you're logged
in to Klout Droid. On this screen, you see the following features:

v Your Klout Score: The Klout Droid software connects with
Klout to update your score so the most current score is dis-
played when you view your app.

1 A social sharing button for Twitter only: You may share
your Score using the Twitter sharing button. At this time,
Twitter is the only social network you can share with via the
Klout Droid app.

v Your network Score details: Like Klout for Android, the
Klout Droid app allows you to review certain details about
your Score, including the average Score of your network, true
reach, and amplification probability.

v The top five people you influence: View the names and Klout
Scores of the top five people you influence. Names are also
hyperlinked so you can click an influencer and view her profile.

v~ The top five people you are influenced by: View another five
names, including the people who most influence you, along
with their Klout Scores. Follow their links to view each influ-
encer’s profile.

1 A search box to find other influencers by Twitter name: To
view the Klout Score of an influencer who does not appear
in your profile, simply enter the person’s Twitter name in
the search field and tap the View Klout button. Remember
to leave out the @ symbol when you enter an influencer’s
name.

In the upper-right corner of your profile screen in Klout Droid, a
gear icon takes you to the Configuration page (shown in Figure
11-6). By tapping this gear, you can change the default profile that
appears each time you open the app. This may be useful if you
manage more than one Klout account that you wish to monitor on
your Android device.
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KLOUT &

andreaupdyke

2 Tweet

andreaupdyke creates content that is spread throughout their network and drives discussions

Score Analysis: 64.72
Network Influence: 44
Amplification Probability: 45
True Reach: 3874

andreaupdyke most influences:
teachmama Bz 65
bkeepsushonest pis2
1momof5 gy57

FawnRech 57

AngieDLS 5 48

andreaupdyke is mostinfluenced by:
Anissabayhew B 74

Cecilyk pr360

therebelchick B 60
ResoureefulMom Bz 67

ErinCLane B365

View score of another Twitter user:

View Klout

K powered

Figure 11-5: Klout Droid profile screen.

KLOUT

{» Configuration
lfnefault profile

Twitter Username: Twitter Username:

OK

Ko
Independently Developed By: Pete Yagmin
Last updated: October 28,2011

Figure 11-6: Klout Droid Configuration page.
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Discovering Klout Widget - Beta

Klout Widget - Beta, developed by Patrick Theisen, is a widget, not
an app, and therefore offers very little information. However, if you
wish to view your Klout Score on the home screen of your Android
device, this widget gets it done.

To install your Klout Widget, go to the Google Play store and down-
load it just like you would an app. To add the Klout Widget to your
home screen after it’s installed, follow these steps:

1. Open your collection of widgets and find the orange
Klout Widget icon as shown in Figure 11-7.

APPS WIDGETS

Klout Widget

Figure 11-7: Klout Widget, shown on the Widgets menu.
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2. Tap and hold the widget to move it to your home screen.
A login screen appears.

3. Enter your Twitter name (without the @ symbol) to log in
as shown in Figure 11-8.

2K Klout Widget Configuration

twitter user

cancel

Figure 11-8: Sign in via Twitter to operate Klout Widget.

Your Klout Widget now appears on your home screen dis-
playing your updated Klout Score (see Figure 11-9).
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Facebook

=

NETFLIX

Twitter

Netflix.

K™

_—
Klout Droid

Figure 11-9: Your Klout Score on your home screen.




Chapter 12

Operating Klout Using
Apple Devices

In This Chapter
Installing the Klout app on Apple Devices

Logging in to your Klout account
Viewing your Klout Score without opening the app
Using Klout via your mobile profile

A s Klout becomes more popular, it’s also becoming more
accessible. Klout has developed an app that you can down-
load to Apple devices — such as iPhone, iPad, and iPod touch — to
monitor some of the key features of the service.

Using Klout on your mobile devices can be useful when you want
to check your Score, give another influencer +K on a topic, or
monitor your profile. In some cases, showing the app at certain
establishments can even get you a discount!

Downloading the Klout App

Before you download the Klout app for your Apple device, you
need to sign up for a Klout account via Klout.com. Then you can
download and sign in to the app.

Searching for the Klout app

Search for the Klout app by opening the App Store on your mobile
device. Make sure the app you choose has been developed by
Klout, and you can get started!

1. Using your Apple device, open the App Store and tap
Search from the options at the bottom of the screen.
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2. Enter Klout in the search box.

3. Select Klout for iPhone (or iPad or iPod touch) by tapping
the screenshot of the Klout logo (shown in Figure 12-1).

mi__Verizon 2

Search

( Details )] Reviews Related

INFLUE

Your Klout Score on
your home screen

Description

Unlock your influence wherever you go with the
OFFICIAL Klout app! Use it to track your Klout
Score, discover new people and content to

A

Featured Top Charts Genius Search Updates

Figure 12-1: View the Klout app via your mobile device.

Here, you can view the app details (shown in Figure 12-2) and read
consumer reviews from other users to decide whether you wish to
install this app. If you decide to add Klout to your mobile device,
the process is simple.
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uill_Verizon o

Search

Klout for iPhone
Klout

Wl ve v (7)

Details ( Reviews ) Related

Facebook

Be thg first of your friends to o5 Like
like this.

App Store Ratings

ROt v e 226 Ratings (All Versions)
L i

e [—1

[ S I

i T |

I
L |

<A

A

Featured Top Charts Genius Search Updates

Figure 12-2: Consumer reviews and app details are available in
the App Store.

Installing Klout on iPad,
iPhone, and iPod touch

Downloading Klout to your Apple device is as simple as tapping
the Install button, shown in Figure 12-3.
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atll Verizon 7

Q klout

Klout for iPhone B
Klout

Social N...

e INSTALL

WW T

Your Klout Score on

1of2

Featured Top Charts Genius Search Updates

Figure 12-3: Install the Klout app.

The installation process may take a couple of minutes. Afterward,
the app appears on your home screen. Then simply tap the app
icon to open the app and get started.

Connecting to Klout on
VYour iPhone or iPad

When you open Klout for the first time on your mobile device,
you are prompted to sign in using either your existing Twitter or
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Facebook account (as shown in Figure 12-4). You need to be logged
in to whichever account you choose before you connect to Klout.
If you aren’t already logged in, a sign-in screen will appear for your
network of choice.

aill Verizon 3G 9:54 AM

Sign in with facebook

Figure 12-4: Connect to Klout via Twitter or Facebook.

After you log in, you can read a little bit about the basics of Klout
by swiping your finger from right to left across the screen. Klout
provides little tips for improving your Score (as shown in Figure
12-5), a few influencers to follow, and a quick reference for giving
+K to other influencers.
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aill Verizon 3G 7 711:17 AM

K KLOUT

- HEB O

40 is the median Klout Score.
It gets exponentially more
difficult to increase your Score
as you move toward 100.

Figure 12-5: Swipe right to left to read tips for increasing your
Klout Score.

WING/

g‘g‘ After you log in to Klout on your mobile device, you are not able to
return to the tips. This seems to be an oversight in the Klout app.
Make sure to see what you want to see before you tap Get Started.

Tap the Get Started button to complete the login process.

Making the Most of Notifications

The Klout mobile experience is more limited than the full website.
However, many features are still available with the mobile app,
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including giving +K to fellow influencers, checking your Klout
Score, and making simple edits to your profile. And with the imple-
mentation of Klout for your iPhone Passbook you can even use
Klout to get discounts and on-the-spot Perks in participating retail
or entertainment locations. Passbook is an iPhone feature that
uses participating apps from companies such as United Airlines
and Target to allow you to keep tickets, reward cards, and cou-
pons in one place.

The easiest way to make the most of your Klout app is to spend

a few minutes getting familiar with all of its features, including

the Notifications screen. Think of your Notifications screen as
your inbox. Anything that happens regarding your Klout account
appears on this page. Notifications refresh each time you open the
Klout app, but you can manually refresh the screen at any time.

To refresh your notifications, drag your finger from the top of your
screen to the bottom and release.

When you first open Klout with your iPhone or other Apple

device (iPad, iPod touch), the first screen that appears is your
Notifications screen. Here you see any recent activity that pertains
to your Klout account (as shown in Figure 12-6). A menu item
marked Notifications also appears at the bottom of your screen so
you can return to this list at any time.

Potential notifications include

v Changes in Klout Score: When your Score rises or falls, you
see a notification letting you know your most current Score.

1 New Perks for which you are eligible: If you're eligible for a
new Perk, you see a message on your Notifications screen.

1 New options for your mobile app: When Klout makes
changes or adds new features to the app, an alert appears.

v Endorsements from other influencers: Influencers that
endorse you appear under notifications along with the topic
for which they endorsed you.

The Notifications screen is interactive. Although it may simply look
like a list of notifications, you can actually do quite a bit from this
screen, including sending Tweets or Facebook messages, claiming
Klout Perks, and viewing the profiles of other influencers. To act
on a notification, first select the preferred alert and tap the arrow
to the right of the message (as shown in Figure 12-6).
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Tap an arrow for more options

ail_Verizon 3G 7 2:-7477P7M7 )

K KLOUT

You received a perk from
Restorsea

Wed Oct 17th

| Jennifer Quillen gave you +K
about Blogging

S .| Wed Oct 17th

Dawn Sandomeno gave you
+K about Blogging

Wed Oct 10th

Charlie Capen gave you +K
about Blogging

PSR Wed Sep 26th

' Angie Schuster gave you +K
' _about Parenting

Notifications Profile

Figure 12-6: Notifications screen on the Klout app.

Creating a status update
based on a notification

If you wish to respond to a notification with a Tweet or Facebook
update, you can do so right from the Notifications screen.
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1. Select the desired notification by tapping the arrow to
the right of the message.

A new screen appears with social media sharing buttons.

2. Select the platform you wish to use (Twitter or Facebook)
by tapping the appropriate button.

A pre-populated status message appears. You can submit
this message as-is or make any desired edits.

3. When you’re ready, update your Twitter or Facebook
status by tapping the Send button.

You must also be signed in to Twitter or Facebook with your mobile
device before you can make status updates from your Klout app.

Viewing an influencer’s profile
from the Notifications screen

If you receive an endorsement (+K) from another influencer, you
are notified with his name and the topic(s) for which he endorsed
you. From the Notifications screen, you can send a Tweet or
Facebook status update to thank him for his endorsement using
the instructions above. You can also view his profile.

Follow these steps to view another influencer’s profile:

1. Select the notification with the influencer you wish to
view by tapping the arrow to the right of that message.

A screen appears with the topic for which you received +K
and the social sharing buttons for Twitter and Facebook.
A View Their Profile button is located at the bottom of the
screen (Figure 12-7).

2. Tap the View Their Profile button, which opens the influ-
encer’s profile in a new screen.

When viewing another influencer’s profile, you can tap her social
media buttons to leave the Klout app and open a new social
network, view who she influences and who she is influenced by,
and give +K on one or more of her listed topics (as shown in
Figure 12-8).
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ui__Verizon 3G 3:15 PM

Back K KLDUT

_ Wed Sep 26th
\@-_n,a:}f Charlie Capen gave you
DA +K about Blogging

Bty

o Mo TeBeADadcom

When someone gives you +K, they're
vouching for your influence about a
topic. Say thanks by sharing this with
your friends and followers.

View their profile

Notifications

Figure 12-7: View an influencer’s profile from the Notifications
screen.

s
To endorse another influencer, swipe the orange arrow from left to
right on one or more topics for which you wish to give +K.
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ui._Verizon 3G 3:30 VPM

Back K KLOUT

Erin Lane

B R in[°

INFLUENTIAL TOPICS

swipe to give +K

& Moms
@ Babycenter
E Facebook

>

Notifications Profile

Figure 12-8: Swipe from left to right to give +K to another
influencer.

Claiming a Perk from the
Notifications screen

If you see a notification that you have received a Klout Perk, you
don’t have to wait until you log in to your computer. You can claim
the Perk right from your phone!

Claim a Perk from your mobile device by following these steps:

1. Select the Perk you wish to claim by tapping the arrow to
the right of the Perk information.



750 Klout For Dummies

A new screen appears with more information about the
Perk as shown in Figure 12-9.

all.Verizon 3G 2:45 PM

o K KLOUT

Rejuvenate Your Skinin 8
Weeks

—
rest@rsea

Roeiuvenating Day Cream ratﬂma’

i inaea Camplen R
ey

Ve
e
vl G e AT Se

Innovative anti-aging day and eye
cream that uses natural products to
improve skin quality in 8 weeks or
less.

Claim Your Perk

Figure 12-9: Claim your Perk.

2. Tap the Claim Your Perk button.

3. Follow the instructions to verify your address informa-
tion and tap Submit.

If the Perk is full or has expired, you can’t claim it. Instead, you
see a message that looks similar to the one in Figure 12-10. If you
don’t want to miss any Perks, make sure to check in with Klout on
a regular basis.
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ui._Verizon 3G 7 3:39 PM

Back K KLOUT

Sorry, this Perk is no
longer available.

All the slots may have already filled
up, or the Perk may have expired.
Don't worry, we'll notify you the
minute you qualify for another Perk!

Figure 12-10: This Perk is no longer available.

Adding Klout to your iPhone Passbook

Occasionally, Klout partners with restaurants and/or hotels to pro-
vide in-person Perks or discounts. If you become eligible for one of
these special treats, you're asked to show your Klout card, which
is simply your name and Klout Score along with a QR code for the
establishment to scan. A QR (quick response) code is somewhat
similar to a bar code.

To add Klout to your Passbook

1. Open your Klout Notifications screen.
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2. Tap the Add Klout to Passbook notification.

A new screen appears (as shown in Figure 12-11).

aill Verizon 3G 12:51 PM

= K KLOUT

Get your Klout Card now and
start putting your influence to
work in the real world.

Your Klout Card gives you exclusive
access to products, discounts, and
experiences. Tap the button below to
add Klout to your iPhone's Passhook.

Add Klout to Passbook

Xy KLOUT

Figure 12-11: Add Klout to your Passhook.

3. Tap the Add Klout to Passbook button.

Your card appears (shown in Figure 12-12).
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4. Tap the Add button in the top-right corner to add or
update your card.

alll Verizon 3G 12:51 PM

Cancel Card

X KLOUT 64

Andrea

Figure 12-12: A Klout Passbook card.

A confirmation screen appears (as shown in Figure 12-13)
when you have successfully added your Klout card to your
Passbook.
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aill Verizon 3G B 12:51 PM

sack YK KLOUT

You've added Klout to
your Passbook!

View your Klout Card at any time
by tapping the icon above or
opening Passbook from your

iPhone’s home screen.

Figure 12-13: Passbook confirmation.

Understanding Your
Mobile Klout Profile

Next to the Notifications button at the bottom of your screen, you
see a Profile icon. Tapping this button takes you to your personal
Klout Profile screen (as shown in Figure 12-14).
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1o K KLOUT
Andrea Updyke

ST R Tk

"Love my family, my city & writing
for http:/lilkkidthings.com,
@BabyCenter, @PGEveryday &
@HomeMadeSimple. Find my
book, Klout for Dummies in May!
Send coffee!"

INFLUENCED BY
i T

Notifications Profile

Figure 12-14: A Klout profile.

From this screen, you can view your topics, influencers, and people
you influence and make simple edits to your profile information. You
can also connect with certain social networks from the mobile app.
However, at this time the option to disconnect from these networks
is available only by using the full online version.

The Klout Profile screen also includes access to the Settings
screen, from which you can set up Push Notifications (notifications
that pop up in real time on your home screen even when the app
isn’t open), pin your Score to your home screen, log out, and send
feedback to the Klout staff.
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Updating your profile
with the Klout app

You can make minor edits from your mobile profile such as
updating your bio, removing topics, and adding social networks.
However, at this time you are not able to change your profile pic-
ture or add topics via the mobile app.

If you wish to change your bio, the process is simple:

1. Open the Klout app, and then open your profile by
tapping the Profile button at the bottom-right of your
screen.

2. Tap the Edit button in the upper-right corner of your
profile.

The area around your bio turns from gray to white as
shown in Figure 12-15.

3. Tap the white screen where your bio is located and make
changes as desired.

4. To save your new bio, tap the Done button in the upper-
right corner of the screen.

You may also wish to remove certain topics or influencers from
your profile. You can do that from the mobile app as well.

To remove items from your Klout profile
1. Open the Klout app and open your profile by tapping the

Profile button at the bottom-right of your screen.

2. Tap the Edit button in the upper-right corner of your
profile.

Small black circles containing white xs appear above your
Klout connections and topics.

3. To remove a contact or topic, tap the corresponding x
above that item.

A confirmation warning appears (as shown in Figure 12-16).
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4. If you're sure you want to delete this person or topic from
your profile, tap the red Delete button.

Or you can tap Cancel if you wish to end this process with-
out making any changes.

5. When you’re done making edits, tap the Done button in
the upper-right corner of your screen.

ai__Verizon 3G 4:50 PM

o K KLOUT
Andrea Updyke

ol € |81V

writing for
http://lilkidthings.com,
@BabyCenter, @ PGEveryday
& @HomeMadeSimple. Find
my book, Klout for Dummies in
May! Send coffee!

INFLUENCED B

Notifications Profile

Figure 12-15: Edit your Klout bio.
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Are you sure you want to delete
Politics from your Topics?

Delete

Cancel

Figure 12-16: Choose Delete or Cancel in the confirmation warning.

Adding a social network

Klout offers the ability to connect with your other social networks
(including Facebook, Twitter, and foursquare) via its mobile app.
The social networks you can connect are limited in the mobile app,
but a handful is available to get you started.

To find out if the app has an available social network that you
haven’t yet connected, view the network icons at the top of your
Profile screen. A network that’s already connected has an icon in
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full color. A network that hasn’t yet been connected is faded and
also has a plus (+) sign in the upper-right corner.

To add a social network to your Klout mobile profile
1. Open the Klout app and open your profile by tapping the

Profile button at the bottom-right of your screen.

2. Use your finger to slide the social network icons until you
find the one you wish to add.

3. Select the social network you wish to add by tapping the
icon with the plus sign (shown in Figure 12-17).

ui._Verizon 3G 50@ PM )

&  OKKLOUT
Andrea Updyke

- £
Yu o . alv
S

INFLUENCES

INFLUENTIAL TOPICS

Notifications Profile

Figure 12-17: Add a network via the mobile Klout app.
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4. Log in to the social network (if necessary).

After you log in, grant access or allow Klout to connect
with your social network.

You are now connected, and the social network icon is in
full color on your mobile app.

You may remove any of your connected networks by logging in to
the full website at Klout.com.

Displaying your Klout Score
on your home screen

Your Klout Score is updated on a daily basis. You can choose

to be alerted of these changes in real time in two ways. You can
turn on Push Notifications that alert you to Score changes with

a pop-up message on your phone. Or you can choose to display
your Klout Score on your home screen. If you choose the latter,
your Score will always be displayed in a small red box above your
Klout app icon.

To turn on Push Notifications and/or display your Score in your
home screen

1. Open the Klout App.

2. Tap the Profile icon in the bottom-right corner of your
screen.

3. Tap the gear icon in the upper-left corner to open your
app’s settings page (shown in Figure 12-18).

4. Tap the On/Off button next to the Tell Me About Score
Changes option and/or the Tell Me When I Get +K option
to receive pop-up notifications on your home screen in
real time.

5. If you wish to display your Score on the home screen (as
shown in Figure 12-19), tap the On/Off button next to the
Set App Badge to Klout Score option.
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Tell me about score changes @

Tell me when | get +K ) OFF )

Klout Score

Set app badge to Klout Score @

w

You are logged in as
Andrea Updyke

Terms Feedback Privacy

Figure 12-18: Change Push Notification settings.

Exploring other features
on the Settings screen

The Klout Settings screen also contains a few important documents
at a glance. You can view Klout’s terms of service and privacy policy
or send an e-mail with feedback by tapping one of the buttons at the
bottom of the Settings screen.
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If you wish to log out of your Klout app, you can do it from the
Settings screen. To do so, simply tap the Logout button.

ai._Verizon 3G 4:34 PM

Camera+

Flashlight Safari Evernote

“Saturday
<
——" G

Phone Mail - Ealendar Messages

Figure 12-19: Your Klout Score appears on your home screen.




Chapter 13
Leveraging Klout as a Brand

In This Chapter

Connecting your brand with influencers
Deciphering the Perks process
Navigating the pros and cons of running a Perk

Discovering Klout for Business

f you represent a brand, whether it’s a large corporation or

a small business, you can use Klout to get your message out
and create buzz about your product. Klout believes that drilling
down by topics of interest as well as Klout Scores allows brands to
benefit from positive reviews and word-of-mouth product endorse-
ments.

Brands can create Perks, run Klout for Good campaigns (which

[ tell you about in Chapter 9), and interact with influencers in an
organic way by using Klout. There is still some discussion about
how effective Perks programs are to sales in the long run, but

the bottom line is it’s always a good thing when people are shar-
ing information and talking about your brand online or offline.
According to Klout, each person who receives a Perk can generate
up to 30 pieces of content and 100,000 impressions for your prod-
uct. And brands are definitely taking notice.

In this chapter, you learn how to use Klout to build brand influence,
understand the basics of running a Klout Perk, and implement lists
to organize influencers by Klout Score or topic of influence. You can
also learn to communicate with your followers and show them your
brand appreciation by endorsing them with +K. Finally, I tell you
about the Klout for Business website.
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Building Your Brand’s Influence

If your brand is just getting started with Klout, the first step is to
connect your social networks to Klout, which I tell you how to do
in Chapter 2. Having a strong social media presence is important
when building brand buzz. Klout users are typically very Internet
savvy and expect brands to be as well.

Make sure your brand bio is complete and interesting to engage
influencers and keep them coming back for more. Then you will be
ready to build your Klout presence by searching for and endors-
ing other influencers. There are several ways you can do this via
Klout, which I discuss in this section.

Finding influencers

After your brand’s social media accounts are connected to Klout,
you can begin to search for influencers you wish to connect
with. You can search by name, Klout Score, or topic of influence,
depending on your need.

Interactions on the Klout website itself are limited, so you still
need to rely on your other social media networks (such as Twitter,
Facebook, and Google+) to interact with your followers. Still, you
can endorse others and create lists for influencers using Klout, and
this may prove beneficial if you decide to run a Klout Perk for your
brand.

Viewing Influencers from Facebook and Twitter

When you connect your social networks to Klout, you are auto-
matically connected with influencers you follow and connect with
on your social networks (like Twitter and Facebook). You can view
these users by clicking Friends on the navigation bar at the top of
your Klout page (shown in Figure 13-1).

After you've clicked Friends, you can view your fellow influencers
a number of ways. First, this is a list of influencers you follow, not
those who follow you or your brand.

As indicated in the sidebar on the left side of your screen (shown

in Figure 13-2), influencers you follow are sorted based on the net-
work on which you follow them. Currently, you can view influenc-
ers via your connected Twitter and Facebook accounts.
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Figure 13-2: Sort influencers from either Twitter or Facebook connections.
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To view influencers connected from Facebook, follow these steps:

1. Log in to Klout.com by signing in to the site in the upper-
right corner of the screen.

2. Point your browser to your Friends page by clicking
Friends on the navigation bar at the top of the page.

3. Select Facebook from the sidebar on the left side of the
screen.

The main screen populates with user information and
options for sorting influencers (Influencer Landscape,
Unregistered, Alphabetical, and Top Klout Score) as shown
in Figure 13-3.

I Facebook Friends | Klout | %
& C ft | [ koutcom/#/friends
[ Nt (§) Reader [ Grail - Inbox - and...

YK KLOUT....

Home  Profile  Friends Pulse  Help

Ya@mae0n e =
/D LilidThings ) Dashboard ) Dashboard for.. [ Tumblr 2

= ANDREA

K fb [ Mowable Media: Pro..

Search

Fali3ocial Medialoms Add your friends to spread your influence =

Local Businesses ADD FACEBOOK FRIENDS  »

Brands Who Get It

INFLUENCER LANDSCAPE UNREGISTERED ALPHABETICAL TOP KLOUT SCORE

Figure 13-3: Facebook influencer information.

The default tab is the Influencer Landscape. Available only for
Facebook connections, this interactive screen sorts your influ-
encers by Score using eye-catching, colorful graphics (shown in
Figure 13-4). The larger dots represent higher Klout Scores and the
smaller dots represent lower Scores.

Hover over any dot to view an influencer’s name, Klout Score, and
connected networks (shown in Figure 13-5). You may also click a
dot to open that influencer’s Profile page.
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Figure 13-5: View more influencer information by hovering the mouse pointer
over any dot in the graph.
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To view influencers by Top Klout Score, select the Top Score tab
on the Facebook Friends page. Your influencers are sorted by
Klout Score from highest to lowest (as shown in Figure 13-6).
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Figure 13-6: Top influencers sorted by Klout Score.
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As a brand looking to interact with social media influencers, look-
ing at influencers with the highest Klout Score may be helpful

in determining who might make a good match for your brand.
Remember that Klout Scores are only one measure of influence,
but as a part of a bigger picture, can shed light on many users
who might not otherwise be in the spotlight but are really great at
engaging their communities.

To view influencers connected via Twitter, the process is similar to
finding Facebook friends.

1. Log in to Klout.com by signing in to the site in the upper-
right corner of the screen.

2. Point your browser to your Friends page by clicking
Friends on the navigation bar at the top of the page.
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3. Select Twitter from the sidebar on the left side of the
screen.

Your Twitter influencers have only two sorting options
(Recently Followed and Highest Klout Score) on the main
screen as shown in Figure 13-7.
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Figure 13-7: Sort Twitter influencers.

You can sort by Twitter users you've recently followed as well as
by Klout Score using the tabs at the top of the screen. Click any of
the icons to view the Profile page for a particular user.

Using Klout Pulse to search for top influencers

Klout uses a feature called Klout Pulse to harvest the Internet’s top
influencers in specific fields like athletics, politics, and entertain-
ment. Klout highlights current events and hot topics in its Klout
Pulse categories, and this is a great way to find out how some of
the most influential people on the web use social media.When you
click a Pulse category, you see a ranking of the top influencers in
that category, each influencer’s Klout Score, links to each influenc-
er’s Klout profile and social media accounts, and a recent post.



’ 70 Klout For Dummies

Click Pulse from the navigation bar at the top of the screen to view
these top performer lists curated by Klout (shown in Figure 13-8).
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sway? Click below to find out.

See the fop media Scores —
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U.S Universities Comedians Big Game‘

Figure 13-8: Use Klout Pulse to view top influencers from across the web.

Searching by topic
If you're looking to connect with influencers based on a specific

topic of influence, you can do so by using Klout’s Search feature.
Take this a step further and curate a Klout list of these influencers

for future campaigns.
To find influencers by topic

1. Log in to Klout.com using the sign-on in the upper-right
corner of the screen.

2. Using the search field at the top of your screen, type in a
one-word topic and press the Enter key (or click the mag-
nifying glass).

A new page populates containing the top influencers in that
topic as well as the top Moments related to that topic, as
shown in Figure 13-9.

3. Select any influencer and view her profile by clicking the
icon containing her avatar.

If you wish to group certain influencers together for future refer-
ence, consider making a list on the Friends page.
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Figure 13-9: Top influencers and Moments related to the topic of blogging.

To make a list, you need to know a user’s Twitter name. To stream-
line this process, you might want to have two browser windows
open at the same time, one with your search results and one with
the list you’re creating. Hopefully in the future, Klout will add an
“add to list” feature to every influencer’s profile. But that’s cur-
rently not the case.

Create a list by following these steps:
1. Gather the Twitter names of the influencers you wish to

add to your new list.

2. Log in to Klout using the sign-in button in the upper-right
corner of the screen.

3. Open the Friends page by clicking Friends on the naviga-
tion menu.

4. Open the list function by selecting the orange Create a
New List button.

A pop-up window appears (shown in Figure 13-10).

5. Add influencers to your list by typing their Twitter names
in the Add People field and clicking Add.

Don’t include the @ symbol with the influencer’s Twitter
handle.
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6. Name your list and add a description if desired, as shown
in Figure 13-11, and save your list by clicking Save.
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Figure 13-10: Create a new list.
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Figure 13-11: Edit your list on Klout.
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You have now created a new list that appears in the sidebar on the
left of your screen. You can edit this list at any time by opening the
list and clicking Edit.

Another feature you’ll notice after you create your list is the addi-
tion of Klout topics and the opportunity to endorse influencers in
these topics. This is a great way to show appreciation to an influ-
encer and help him increase his Score.

Paying it forward through Klout

Part of the magic of using social media effectively as a brand is
finding the sweet spot between marketing and promotion and
authentic conversation. As you build your network and find
influencers that are a good fit for your brand, pay it forward by
endorsing their expertise in a particular topic. In Klout, this is
called giving +K, and I discuss the concept in detail in Chapter 7.
Recognizing influencers for their hard work goes a long way, and it
couldn’t be easier.

To give +K to another influencer, you can do so in one of two ways:

1. Log in to Klout in the upper-right corner of your screen.

2. Search for an influencer by name and click Give +K next
to one of the topics you wish to endorse in the left-hand
sidebar.

1. Log in to Klout in the upper-right corner of your screen.

2. Open a list by clicking Friends on the navigation bar at
the top of your screen and choosing a list from the left-
hand sidebar.

3. Scroll to the influencer you wish to endorse and click
Give +K next to the topic you wish to endorse.

As you continue to build relationships with other influencers and
brands, you'll see authentic working relationships emerge
and grow.
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Running a Perk

s

If Klout is known for one thing, it’s definitely the Perks. Influencers
love to sign in and find a new Perk notification in their profiles.
Brands love the organic word-of-mouth endorsements that happen
when people enjoy their Perks. In short, everybody wins to a
degree. Not all Perks are equal, and as a brand, it’s important to
make sure you don’t overspend. Marketing based on perceived
influence is somewhat controversial. The jury is still out on
whether or not so-called influence and buzz translate into sales.
However, many brands have benefitted from promoting their new
products and/or services using Klout Perks.

Rather than simply throwing free goodies to the masses, Klout
offers brands a way to target users based on their topics of influ-
ence, demographics, age, gender, and Klout Score. In turn, brand
promotions are targeted to the people who’ll actually talk about
them and take the time to provide quality feedback to the brand.
Of course, if your brand’s goal is to reach a high number of people,
you want fewer restrictions when you create your Perk.

No two campaigns are alike and for this reason, Klout is happy to
answer questions and help brands customize the Perks program
that’s right for them.

Brands interested in working with Klout to create a Perk should
send an e-mail to partners@klout.com for more information and
a consultation.

If you're interested in learning more about running a Klout Perk, I
share a few case studies to give you a bird’s eye view on how the
system works. Because each Perk is different, Klout offers different
approaches to make the most of your experience.

Reviewing past Klout Perks

Take a look at some brands that have partnered with Klout in the
past with targeted Perks campaigns. By adding the element of
social sharing to the mix, brands were able to distribute their prod-
ucts and create valuable, organic word-of-mouth marketing cam-
paigns in the process. Big names like Disney, Nike, and American
Express have participated in Perks programs with good results.

When Disney ran a promotion for the movie Tangled, it invited
influential moms and dads to attend an early screening of the

movie with their children and provided them with some other
free goodies. In turn, the 455 influencers generated more than
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39 million impressions for the campaign and more than 15,000
Tweets (as shown in Figure 13-12).
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Figure 13-12: Disney's Tangled campaign with Klout.

But when you're talking about Disney, whose movies are widely
anticipated and celebrated before they're even released, it seemed
like a good bet that a Klout campaign featuring an early screening
of Tangled would do well.

But chances are most brands don’t have the big budgets or the
name recognition that major corporations can leverage. So where
does that leave the smaller or lesser-known businesses?

Learning Klout Perks through trial-and-error

Morgan Brown, the Director of Social Media for an online discount-
ticket purchasing site called ScoreBig.com (Figure 13-13), has
written about two separate campaigns he participated in through
Klout. And although Klout’s pricing structure and Perks program-
ming is specific to each case, the information Brown provides can
be helpful when deciding how to approach a new Perks campaign.

In the first campaign, the brand spent a good amount of time and
money targeting influencers with high Scores and a specific geo-
graphic location. The folks at ScoreBig gave a quality Perk with a
referral bonus to targeted users to encourage a high number of
shares.
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Figure 13-13: ScoreBig.com.

However, the ultimate return on their investment was not nearly
what they had hoped for. Because their goal was to acquire new
customers, they discovered that a broader approach would better
meet the needs of the brand. As Brown shares, Klout worked with
them a second time to formulate a new campaign that looked quite
different.

In the second scenario, Klout Score was not the main criteria for
inclusion in the Perk. Instead, a lesser amount was gifted to a much
larger number of influencers, which resulted in 40 times the social
shares of the original campaign and 3 times the number of impres-
sions (shown in Figure 13-14).

Brown’s conclusion was that in the case of his brand that was look-
ing to gain new customers, Klout Scores weren’t as important as
actual users testing out the product. He also found that Klout users
were ready and willing to spread the word about a Perk they loved.
However, if a brand’s goal is brand building, a higher influencer
Score may be useful to target a specific audience.
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Figure 13-14: Results comparison from two separate brand campaigns.

To read Brown’s entire analysis, visit his post, “How Klout Perks
Really Work” at

http://pmorganbrown.com/2012/02/27 /how-klout-perks-
really-work.

Identifying a product that speaks to everyone

The now widely known music-sharing service, Spotify (Figure
13-15), had excellent results from its Klout Perks campaign. In fact,
[ was one of the beneficiaries of this particular Klout Perk, and not
only did I hear about Spotify for the first time through Klout, I also
saw several tweets and conversations surrounding this Perks pro-
gram, which is exactly the point.

It should come as no surprise though because the campaign
engaged more than 92,000 influencers and garnered 291 million
impressions (shown in Figure 13-16) by the end of the Perk. Spotify
is here to stay. And with its merge with Facebook, its growth
seems boundless.
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The fact is, everyone likes music. And with a product like Spotify
that offered a free service to all and a premium service in the way
of Perks to selected influencers, the odds of success were defi-
nitely in its favor.
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Figure 13-15: Spotify.com.
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Figure 13-16: Case study of Spotify’s Klout campaign.
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Obtaining feedback on a Perk

Another benefit to running a Perk through Klout is its feedback
model. After an influencer accepts a Perk, Klout prompts him for
feedback after he’s had a chance to try the product or service.

Giving feedback is easy and often enjoyable for an influencer who
loved her Perk. Likewise, if she had an issue or was dissatisfied
with the product, she won’t have any issues sharing that informa-
tion in the feedback section.

Brands benefit from this honest feedback without having to do the
dirty work of collecting the information.

Giving feedback on a Perk looks like this: After an influencer claims
a Perk, a notification appears letting her know that the brand would
love feedback. A pop-up window appears with questions specific to
the Perk. Influencers have the chance to rate the Perk from one to
five stars, leave a review, and even upload a photo of them using the
Perk (shown in Figure 13-17). Influencers are also prompted to con-
nect with the brand via social networks like Facebook or Twitter.
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at you think

Go hack

Please take a moment tefshare ydur thoufihts on the Perk you received

Rating *

Review Tell us what you tiought about the produst

Have a phota you
want o share?

Submit

Figure 13-17: Perks Feedback page.
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W If you decide to run a Klout Perk, Klout will provide you with a

full report including metrics and feedback when the promotion is
finished.

Finding move info on Perks

You need to consider a number of factors when choosing whether
a Perks program is right for your brand. For more in-depth analysis
of how Klout has performed in the industry, take a look at these
helpful articles:

v “The World’s 50 Most Innovative Companies,” at

www . fastcompany .com/most-innovative-companies/
2012/industry/advertising#klout

v “Got Klout?: Why a Klout Perks Campaign Might Work for
Your Brand,” at

www . talentzoo.com/beneath-the-brand/blog_news.
php?articleID=11403

v “Do Klout Perks carry any real-world weight?,” at

www.pcworld.com/article/262193/do-klout-perks-
carry-any-real-world-weight.html

v “Your Social Influence and Why Marketers Care about It,” at
http://mashable.com/2012/06/08/social-influence-
klout

For an intro to Klout, check out this instructional video that walks
you through the process, including analytics and campaign statis-
tics available to the brand (shown in Figure 13-18) at

www . youtube.com/watch?v=GY1EJuFIY_ U&feature=
youtu.be


http://www.fastcompany.com/most-innovative-companies/2012/industry/advertising#klout
http://www.fastcompany.com/most-innovative-companies/2012/industry/advertising#klout
http://www.talentzoo.com/beneath-the-brand/blog_news.php?articleID=11403
http://www.talentzoo.com/beneath-the-brand/blog_news.php?articleID=11403
http://www.pcworld.com/article/262193/do-klout-perks-carry-any-real-world-weight.html
http://www.pcworld.com/article/262193/do-klout-perks-carry-any-real-world-weight.html
http://mashable.com/2012/06/08/social-influence-klout
http://mashable.com/2012/06/08/social-influence-klout
http://www.youtube.com/watch?v=GY1EJuFIY_U&feature=youtu.be
http://www.youtube.com/watch?v=GY1EJuFIY_U&feature=youtu.be
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11 Campose Mail - andreau % 1 (1) How Klaut Perks Really W % ) (3 Intro to Klout - VouTube % Y__§ [P=A e |
C M [ wwwyoutube.com/watchiu=CYLEIUFIY U&feature=youtube o a @ a Q5 8 =
) Hest» (S Reader [V Gmail - Inbox - andr. B3 fb [Y) Movable Media: Pro..  “D) LilKidThings ‘) Dashboard [*) Dashboard « scarsfora, [ Tumblr
[
(11 Tube q Upload snveatnae o B

BRAND LIFT ENGAGEMENT

oA

239548
ZEE Cinnamon roll pancakes
(2] Intro to Klout F . _Cooking With Agent95
m teamklout - 4 videos 351 views k
B subserive | 160 & 90 e

Figure 13-18: Example of a Perks campaign report from Klout.

Introducing Klout for Business

At the time this book first went to the printer, Klout announced a
new platform solely for businesses, called Klout for Business. Still
in beta, Klout for Business will give even more insights for busi-
nesses and brands looking to benefit from the massive data Klout
is collecting.

Getting started with
Klout for Business

To connect your business to Klout for Business, your business
needs to be active on Twitter and have a Facebook Page for the
business (not a Facebook profile, which is for personal use).

Klout for Business is rolling out a little bit at a time and asking that
those who are interested in the service request access to use the
serviceas follows:

1. Point your browser to http://klout.com/s/business.

2. Click the blue button Let’s Get Started button.


http://klout.com/s/business
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3. Enter your name and business information, as well as
your e-mail address into the pop-up window that appears
(as shown in Figure 13-19).

4. Select the check box that says, “I'd like to be one of the
first to gain access to Klout’s revolutionary new business
insights portal.”

5. Click Submit.

I Klout Business

€« C [ Koutcoms/business wa e @ma Q=
[ Next » (9 Reader I Gmail- Inbox - an... E3 b [] Movable Media: P... “D LillkidThings ‘9 Dashboard [ Dashboard < scar. [ Pintt 24 Analytics

WE'RE EXCITED TO MEET YOU!

KLOUT FOR BUSINESS IS ROLLING QUT OVER THE NEXT FEW WEEKS .
PLEASE PROVIDE THE FOLLOWING INFORMATION SO WE CAN PUT YOU AT THE
FRONT OF THE LINE.

First Name*
Last Name*
Your Company®
Your Title*
Your Email*

Your Biz Twitter Account

Industry — Select one — E

How did you hear about us? [ Select one =l

I like to be one of the first to gain access to Klout's revolutionary new business insights portal.

7] I'd like to run a Klout Perk. Please contact me.
SUBMIT P

Figure 13-19: Request access to Klout for Business.

Learning about Klout for Business

As Klout refines this new service and you're waiting for access,
you can check in with Klout for Business by visiting ther website at
http://klout.com/s/business to check out what they have in
store for brands.

On this site, you can dig deeper into the Klout machine and learn
about the following:

v Case studies from past Perks programs

v Press mentions

v Return on influence
Klout for Business is growing and changing every day, so make

sure to check back for more information and sign up your brand
for this new service.


http://klout.com/s/business

Chapter 14
Ten Influencers to Watch

In This Chapter

Ten influencers to connect with in social media

Why you should follow these influencers

Tle social media space is vibrant and alive with influencers
from all over the world who are using their voices to make a
difference. These influencers invest time and thought to help their
followers laugh, think, and build their businesses.

By glancing at Klout Scores, you can get a quick idea of who may or
may not be particularly influential. But remember that Scores are
based on public information and the influencer’s participation. For
this reason, it’s also important to take a look around an influencer’s
various social networks to get an idea of how she interacts with her
communities.

I created a list of ten notable influencers who engage with their fol-
lowers in meaningful ways, are a consistent presence across social
media networks (like Facebook and Twitter), and provide a valu-
able service to their followers. These influencers have great Klout
Scores, but more importantly, they set excellent examples for how
to use social media effectively. Of course, countless influencers are
doing it right, so this list is by no means complete. Use these ten
people as a starting point and go from there.

Guy Kawasaki

Guy Kawasaki (shown in Figure 14-1) is a best-selling author,
blogger, and co-founder of www.alltop.com. With hundreds of
thousands of followers across his social media networks, Guy is an
influencer you don’t want to miss.

Kawasaki has a Klout Score of 87. You can find him on Facebook,
Twitter, and Google+ (as shown in Figure 14-2) where he created a
community called APE for authors, publishers, and entrepreneurs
where he engages with and encourages his followers.


http://www.alltop.com
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| Guy Guy Kawasaki's Moments
Kawa sa k| These are Guy's influential moments from the past 90 days

e
BTk {in)

past 90 days

Author of Enchantment: The At of Changing Hearts,
Minds, and Actions. Former chief evangelist of Anple
Co-founder of Alltop.

W Guy Kawasaki on Wikiedia
© Top 10,000 influencer on Bing Guy Kawasak tweeted
B Co-founder of Alltop s

W Follow @GuyKawasaki

5 ways the world will not end on December 21 http://t.co/ EgrGgcaw

Guy's Influencers

MUKFAL.0.05
RERGBREE

Guy engaged Hadeel Nourddin, Darcy Bovcher, and 13 others n this tweet

Aliza Sherman

Guy kawasaki twested
ADD TWITTERFRIENDS  »

Figure 14-1: Klout profile for Guy Kawasaki.

B3 Guy Kawasaki | Klout % | 3 Guy Kawasaki - Google % [SIEIEES
@ 4 | & nips liplus google comi+Giylanasakiposts wae Waeon =
) Next > (3 Reader DA Gnail - Inbox - an... B3 o [ Movable Media: P... ‘D LilkidThings 9 Dashboard [ Dashboard < scar... [0 Tumblr i

+Andrea ive Calendar  Mor

arch Images Maps Play YouTube HNews

Google+

Andrea Updyke | O || + Share

Guy Kawasaki

Posts  About  Phaotos  YouTube

Guy Kawasaki 1122 411 - Pubiic Waks #t Alltop
HEw (FHi03) Photo essay abaut preparing for the end of the world, Attended UCLA Anderson
http: . theatlantic. 0121 2/preparing-for-the-end-of th Lived in Palo Alto

warld/100427/

Photo credit: AP Photo/lsrael Leal
428 IN HIS CIRCLES

n Rui Barbosa e
E Mary Mactavish e
m Ed Brown e

(Shared using #00Shaic)

Figure 14-2: Guy Kawasaki on Google+.

anielle Smith

Danielle (shown in Figure 14-3) is an author, blogger, and video
correspondent. She not only has an impressive list of credentials,
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but she takes the time to interact with her community with sincer-
ity on a regular basis.

Danielle Danielle Smith's Moments
These are Danielle's influential moments from the past 90 days.

Smith
o] ¢ RHin PO

Cannector, Believer in Good, Correspondent, peaker,
Host, Athor, Farmer TV Anchor, Mam, YouTube
hittp:bitbyREF QOD httpfwwrw Danielle Smithedia.com

A

1O Top search resuitin the Bing social bar

¥ Follow @DanielleSmithTy

Danielle’s Influencers

- |
H@ Sarah Evans
ﬁ, )

? Julia Rosien

4,
‘g Phil Gerbyshak

Figure 14-3: Klout profile for Danielle Smith.

Danielle is an encourager and contributes her thoughts in a non-
confrontational way while being willing to discuss important issues
in our culture. She has a Klout Score of 77 and can be found online
athttp://daniellesmithmedia.com (as shown in Figure 14-4).

X Danielle Smith | Klowt % ) G Darielle Srith Media
= Close
C # [ daniellesmithmedia com wa e ma 0 5 =

B Next» (3 Reader I Gmail - Inbox - an fo [’ Movable Media: P... ‘D LilKidThings ‘D Dashboard [} Dashboard csear.. [ Tumblr

m

Dani%émith

af the intersection of social cnd riedics

alr DD

Caorrespondent Media (oach

Luthe rgsmﬁ;%r“ustonnw#w

At the Intersection of Social & Media: GelSocial with Danielle

Figure 14-4: Danielle Smith Media.
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Gary Vaynerchuk

Gary, known as @garyvee on Twitter (shown in Figure 14-5), regu-
larly engages his community of almost 1 million followers in a fun
yet informative way. With an impressive résumé and extensive
knowledge of the social media scene, Gary comes across as a regu-
lar, family-loving guy.

Gary Vaynerchuk has a Klout Score of 82 (as shown in Figure 14-6).
You can connect with him using the above Twitter name or on his
Facebook Page at www . facebook.com/gary.

3 Gary Vaynerchuk | Klow x fy Gary Vaynerchuk [gary. X W\ F=E |
€« C' At | £ Twitter, Inc. [US] https: iiwitter com/garyveed N a e wa Q& =
[ next 5 (3 Reader D Gmail - Inbox - an... B3 [ Movable Media: P... ‘D) LilkidThings 9 Dashboard [ Dashboard ¢ scar... [ Tumblr e

£} Home (@ Comnect  F Discover  § Me

Following
Foliowers

Favorites

Gany, Vayneétchuk @
Lists S@garyvee

Tweet to Gary Vaynerchuk

72,248 12,150 962,586 e m

TWEETS FOLLOWMNG FOLLOWERS

Tweets «1/Noreplies

X382 Gary vaynerchuk ooames

"AdEMEraU: Excited to annoUnce 3 new members to the
PenciisOiPromis Board of Directors! Welcome (2 Garyvee
Meighanstone & Dan Canill." 1)

Expand

WhO to follow - Refiesh - View ail al EX{es Chris Dessi roessi h
' . ;
MomitForward o orars D Want to hear (Lgaryves keynote?? Join st Gwdsummit ow y/ghvHE
@ vy Followed by Caryn Bailey and others Retweeted by Gary Vaynerchuk
Follow Esxpand

_ OurOrdinaryl ife® 0urOrdinary,

K< Followed by Danielle Smith and o {82 Gary vaynerchuk canvee
Eoll E I buving wine today for the Holidays or ifts, find thesel

Figure 14-5: @garyvee on Twitter.
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Gary Vaynerchuk's Moments

Gary
] \/ayn ere h U k These are Gary's influential moments from the past 90 days
&4 | inviteto kaout bing Gary Vaynerchuk's search volume on Bing has increased over

Faily 15t but after tha, Businessman. Just a dude that the past 80 days

Laves the Hustle, People & the @NYJets
@vaynermedia Tasted wine far years onlinel
@winelibtary

W Gary Vaynerchuk onWikipedia

5 Top 10,000 influencer on Bing u ﬁ Gary Vaynerchuk tweeted

 Follow @garyvee
My wines of the year! #garyvees12 http://t.cofe iInHHZNK

Gary's Influencers

Q- RIS BURPE
B (R e

Entrepreneur Media Gary engaged Scott Levy, Daniel Matos, and 35 others in this tweet

u ﬁ Gary Vaynerchuk tweeted
Rkl [ v vaezrocos

Figure 14-6: Gary Vaynerchuk on Klout.

Young House Love

John and Sherry Petersik are a husband-and-wife team from
Virginia who just wanted to fix up their first home and document
their progress. What they ended up with was a successful blog that
spawned an incredible online following and a book deal. Their joint
account has a Klout Score of 73 (as shown in Figure 14-7).

! Young House Young House Love's Moments

Love These are Young House Love's influential moments
from the past 30 days

OEAT -

One young family plus one old house equals love

9 Follow @younghouselove

Young House Love's
Influencers

ﬁ Dean Browell

Lisa Ann Sefchel

KSiddall

@”

62

Figure 14-7: Young House Love on Klout.
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The Petersiks are great to watch because they do an excellent job
of relating to the DIY community and talking about family life while
at the same time contributing to the social media scene. They are
now renovating their second home, and you can follow their jour-
ney at www . younghouselove. com.

Darren Rowse

As the founder of Problogger.com (shown in Figure 14-8), Darren
Rowse seems to be the definition of good social media strategy for
many bloggers. His knowledge of best practices and social media
tips is a seemingly never-ending well.

Rowse is an all-around helpful person, which is another reason he

is one to watch. With a Klout Score of 83 (shown in Figure 14-9), you
can be sure Darren is engaging his community with consistency.
Learn more about Darren on ProBlogger at www.problogger .net/
about-darren.

(@ Blog Tips to Help You I x

€ © C f [ wwwprobloggernet

O EEEEE
) Next » (3 Reader [ Grnail - Inbox - an. =2

El® [ Movable Media: P... ‘D LilidThings “® Dashboard [ Dashboard «scar.. [ Tumblr

FEATURED

Looking to 2013: A Commitment
to Blogging Smarter ... With a
Little Help

While $$
‘ Snoring. g
Click to Continue Reading » . Se
T Al Sy
Looking to 2013: A Commitment to The Technical Setup Behind My (@-PﬂDELDGGEn

Blogging Smarter ... With a Little Help Videos on ProBlogger

first week &

121222012 © 2 Comments ~f b

Figure 14-8: ProBlogger founded by Darren Rowse.
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. Darren Darren Rowse's Moments
R owse These are Darren's influential moments from the past 90 days
[in O
ﬁ ﬁ in .Y ‘t 2 Darren Rowse's search volume on Bing has increased over the
Founder of @ProBlogger & @DigitalPS. Author, speaker past 80 days

and eBook publisher. Hushand & Dad 1o 3 boys. Love
Laftes & Leicas. Persanal Tweets at @DarrenRowse.

W Darren Rowse on Wikipedia
O Top search resultin the Bing social bar u DR ROEE S et
9 Follow @problogger Y

Does Your Blog feel small? If you have just one reader & your blog
changes their life your blog is big enough. #Blogging

RASEZORR

Darren’s Influencers

Scott Jarvie

ERXRAS BN

Darren engaged Ingrid Riley, Aimee Giese, and 145 others in this tweet

Chris Garrett

Figure 14-9: Klout Score for Darren Rowse.

Jeremy Cowart

Photographer, artist, and founder of Help-Portrait, Jeremy Cowart
(shown in Figure 14-10) is definitely an influencer of many. Through
his organization, he engages his community in a way that has inspired
thousands of photographers to give their time and resources to pro-
vide family portraits for those who are not able to afford them.

Jeremy Cowart Jeremy Cowart's Moments

These are Jerermy Cowart's influgntial moments from the past 80 days

ﬁ ﬂ Eﬁ l?n I‘é ‘t u @ Jerery Cowart tweeted

Family Man. Photographer. Artist Humanitarian. App
Creator. Teasher. Founder of @Heln_Portrait

Yes and much more. Promise. RT @ErianaMoore: @jeremycowart is
O Top search resultin the Bing social bar . . k
your app going to be an alternative for those of us who don't want

 Follow @jeremycowart Instagram?

Jeremy Cowart's Influencers

RECANE. =
Sasha Leahoveenco e 2

Jeremy Cowart engaged Hera Hussain, Briana Moore, and 18 Ofers in this
- Philip Maddox tweet.

u @ Jererny Cowart tweeted

Parenting is the greatest and most challen
Figure 14-10: Klout profile page for Jeremy Cowart.

Jeremy Cowart's Topics
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Jeremy has a Klout Score of 78, and his account for Help-Portrait
has a Score of 69. You can find Jeremy on Twitter at https://
twitter.com/jeremycowart (shown in Figure 14-11), and check
out the Help-Portrait website at http: //help-portrait.com.

W Jeremy Cowart (eremy: %
<« C' A |G Twitter, Inc. [US]|hitps fwitter comijeremycowart# % a 8 @ a Q9 =
I Next > (3 Reader [ Gmail- Inbox- an.. B3 [*) Movable Media: P... "D LilKidThings “ Dashboard [ Dashboard «scar... [ Tumblr 5

Qrome @ comect $ veooer 3 we % E

Tweets >

i

J;rémy Cowart @ ) =

@jeremycowart

Tweet to Jeremy Cowart

34,864 784 65,461 1-

Tweets «i /Noreplies

{72 Jeremy Cowart
Okay |ast tweet ahout the new hySpace. | can't quit thinking abaut
-

how good itis. They smoked G+ and Facebook looks ancient in
comparisan

Who ta follaw !a {62 Peter Greer
ﬁ Tara Ziegmont A £an service have a dark side? 1 think so!
v\ Audrey McClelland
3 NN Bx78 Jeremy Cowart 2

Figure 14-11: Jeremy Cowart on Twitter.

Kelby Carr

As a blogger, an author, and the creator of the Type-A Parent
Conference (shown in Figure 14-12), Kelby is no stranger to social
media. She built a successful community website for parents and
ultimately the conference that has influenced countless bloggers
and businesses to increase their online value.

Kelby engages her community by asking questions and having con-
versations across all her social networks. She connects with her
followers and responds to them in a friendly manner. Kelby’s Klout
Score is 69 (shown in Figure 14-13) and she can be found tweeting
from her @typeamom Twitter account or her website, located at
http://typeaparent.com.


https://twitter.com/jeremycowart
https://twitter.com/jeremycowart
http://help-portrait.com
http://typeaparent.com
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Type-A Parent Conference, in its fifth year, is
the world's top conference for mom and dad
bloggers and the companies who want to
engage these power influencers.
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Figure 14-12: The Type-A Parent Conference website.

Kelby Kelby Carr's Moments
Carr These are Kelby's influential morments fram the past 80 days
OoIDEa®>

CEO of#typeacon @bypeaparentcon (Alanta for 2013)
and @hypeaparent (alog), speaker, consultant, original
Type-A Wom, author: Pinterest @ForDummiss

3 Follow @typeamom

Kelby's Influencers

@ Chris Pirillo

Darren Rowse

Aliza Sherman

Figure 14-13: Kelby Carr on Klout.
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Peter Shankman

Peter Shankman (shown in Figure 14-14) is an author and the
founder of the wildly successful website, HARO (Help A Reporter
Out, www . helpareporter.com). He spends his time consulting
and speaking about marketing and social media. He approaches
the online world with the attitude that “having an audience is a
privilege, not a right” and he interacts with his community with
that in mind.

Peter Shankman's Moments

These are Peter's influential momerts from the past 80 days

Peter
& Shankman

v f RAin VT30 u l Peter Shankman tweeted

Me: Consulting, angel investing, speaking, @votus
Small Biz Evangelist HARO Fatnder. Iranman. Skydiver.
Told Im knowledaeable about marketing You know who's freaking out the most about @Instagram? Hipsters

© Top searchresultin the Bing sacial bar and millions of cats.
i Owner, The Geek Factory, Inc

¥ Follow @petershankman

o -

Peter's Influencers EE’B! : ﬂ!m

P AdBEERSE
Curiosity Rover - =

Peter engaged Mark Drapeau, Curtis Lanton, and 85 others in this tweet,

United u L Feter Shankman tweeted

Hey! Tjust saw that awesome Instagram photo you took... On an

= billbeard for Burger King.

Figure 14-14: Klout profile for Peter Shankman.

Peter Shankman has a Klout Score of 80 and can be found all over
the Internet chatting with people and creating content. Get to know
Peter at http://shankman.com (shown in Figure 14-15).


http://www.helpareporter.com
http://shankman.com
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Figure 14-15: Shankman.com.

Ricky Gervais

I included Ricky Gervais because he has done a remarkable job of
using social media to interact with his followers despite his celeb-
rity status. Not only does he maintain his sense of humor, but he is
also a businessman. Ricky is the co-founder of the Just Sayin’ app
(shown in Figure 14-16) that aims to bring the power of voice into
the social web.

Ricky believes that some things are better heard than read, and

if you've ever listened to one of his podcasts, I bet you’ll agree!
Gervais has a Klout Score of 89 (shown in Figure 14-17). Find him
on Twitter at https://twitter.com/rickygervais and check
out the Just Sayin’ app on its website www. justsayinapp.com.


https://twitter.com/rickygervais
http://www.justsayinapp.com
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Figure 14-16: Just Sayin’ App from Ricky Gervais.

Ricky 5 ~ Ricky Gervais's Moments =
G ervais | These are Ricky's influential moments from the past 90 days.
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| Ricky engaged Chris Firilo, el-p, and 14K others in this tweet

Hollywood Reporter ‘_ | 4DD TWITTER FRIENDS  »

Figure 14-17: Ricky Gervais on Klout.

Amber Naslund

Amber Naslund (shown in Figure 14-18) is a social business con-
sultant, speaker, and co-author of the book The NOW Revolution.
Amber uses her voice to inspire businesses to embrace the human
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connections within the social media space. She teaches that the
tools we have online can be made even greater by keeping our
interactions personal and accessible.

Amber 7 Amber Naslund's Moments =
N a5 Lu n d These are Amber's influential moments from the past 90 days

ﬂ n Ei m u ﬂ Amber Nasiund twested
dabra

Social business at @SideraWarks. Author. Musician
Bully breed advocate. Mom. @Mindsharers. Bibliophile
Word Nerd. | solemnly swear that | am up to ho good. RT @jsandford: If enly we conversed as much about mental illness

and its societal impact as we do about vintage photo filters.

E IO

Amber engaged armandoalves , Todd Jordan, and 10 others in this tweet.

O Top ssarch resuitin the Bing social bar
B Co-Founder & President at Sideraorks, Sacial .

Business Sirategist, Author, Keynote Speaker
Amber's Influencers g

Robsrt Scoble

18 Dec 2012

9 Follow @AmberCadabra

Amber Naslund tweeted
Pamela Slim @ rCadabra

A big YEP to #2. RT @markwschaefer: Three careers that will

s dorninate social media (and it’s not what you think’
r Cr rh http://t.co/i5TVQ3Zv ADD TWITTERFRIENDS  »

Figure 14-18: Amber Naslund on Klout.

Amber has a Klout Score of 67 and can be found online at www .
brasstackthinking.com (shown in Figure 14-19).

Welcome » Brass Tack € W
- = X fi [ brasstackthinking.com wa & wa Q8
[ Next» (3 Reader [ Gmail-Inbox - an... Ed o [ Movable Media: P... /D LilKidThings ‘D Dashboard [ Dashboard csear.. [ Tumblr

BRASS TACK suBscriBe: RS8
thinking

MAKE THINGS HAPPEN
Blog Speaking About Contact

Popular Right Now

How Twitter Works Today...And How I'm Using It Nowy | Search the Archives

I'm far from the first person to do this.
Google "Twitter Unfallow” and you'll
find a bunch of posts from people
more interesting and high-profile than |
am.

My Company: SlderaWorks

But quistly and without fanfare this
™ 2

Figure 14-19: Brass Tack Thinking.
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Chapter 15

Ten Brands To Watch

In This Chapter

Ten brands effectively using social media

Why these brands are getting it right

nfluencers come in all shapes and sizes. Some are simply con-

necting recreationally, while others are brands with full-on
social media strategies and departments dedicated to serving their
customers through their social media channels. Brands connect
with consumers on Twitter and Facebook, through blogs, and even
on YouTube.

A brand that “gets it” is one that can promote its service or product
while maintaining the personal banter and connection of a friend-
ship. Some brands are better at this than others, just like people.

My collection of ten brands to watch includes brands that do a
great job of listening to their consumers and keeping the lines of
communication open. Whether their social media accounts are run
by one person or a social media team, these ten brands have mas-
tered the art of keeping the social in social media.

Ford Motor Company

The Ford social media accounts are run by Scott Monty and Karen
Untereker, and they do a great job of providing great content and
responding to consumers. They promote Ford consistently, but
they also create conversations around trends in the automobile
industry and share articles that are relevant to the brand. Ford
Motor Company has a Klout Score of 92 (see Figure 15-1) and a
strong presence on both Twitter and Facebook.

Fans are invited to share photos of their Fords in action on the
company Facebook Page. You can connect with Ford on Twitter at
https://twitter.com/Ford and Facebook at www. facebook.
com/ ford (see Figure 15-2).


https://twitter.com/Ford
http://www.facebook.com/ford
http://www.facebook.com/ford
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Ford Ford Motor Company’'s Moments
Motor Company These are Ford's influsntial moments from the past 80 days.
ﬂ Eﬁ Ford Motor Campany's search velume on Bing has increased
G Further. htipisosialford.com This accountis run by over the past 80 days

@Scothtonty (“Shi; £ @unterekless (KU with
accasional help from ciher team members

W Ford Mator Campany on Wikipedia
O Top 5,000 infuencer on Bing u s g lviotor Company tweeted
M Follow @Ford

20% believe happiness is more important than money in measuring
success: http://t.cof UmpToQFH #FordTrends

Ford's Influencers

Ryan Seacrest

=

LI R 1
ey | ForiFocs g m@ ‘n :;E ﬁmﬁ m B

m Ford engaged Ryan Copacia, Torqued Magazine, and 34 others in this tweet.

j Bruce Sallan ﬂ s— o iotor Company teeted ADD FRIENDS )

Figure 15-1: Ford Motor Company on Klout.

I3 Ford Motar Company
«

wWasmMaROR{ =

B Next » (3 Reader [ Gmail- Inbox- an.. B3 b [ Movable Media: P... ‘D LilidThings ‘9 Dashboard [ Dashboard <scar.. (£ Tumblr 2

Seach far people, places and things [& Andrea Home ~

GoFurther Ford Motor Company

v tiked | | 3 ~ |
1,726,143 ikes - 26,136 talking about this - 5,272 were here

Corporate Office * Car Dealership

Founded June 16, 1903 by Henry Ford. Our missian is to @
deiver great products, create a strong business and make
the wold a beter place, % GoFurther

About

¥71.7m &) | |

Photos Pages Videos Likes

[ post Photo / Video

13 Frience
Like Ford Motor Company

Wirite something.

Figure 15-2: Facebook Page for Ford Motor Company.

Chobani

Chobani yogurt (shown on Klout in Figure 15-3) has had some
recognition for its activity on Pinterest (a visual social network-
ing and bookmarking site) and has built an active community
around its yogurt brand. The folks at Chobani are sharing recipes
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and answering questions from their community with consistency
and enthusiasm. Doing so connects them to their customers, and
that can only be a good thing.

A ~z> Chobani's Moments =
e Chobani
- These are Chobani's influential moments from the past 80 days.

m DEEAT - u @ Chobar tweeted
@chobani
=]

#nothinghutgood conversation with America's #1 yogur,
now available in Canada, Australia, and the UK!

"Now and then it's good to pause in our pursuit of happiness and just
9 Follow @Chobani be happ:

Guillaume Apollinaire

Chobani's Influencers

} Jdennie Finch gﬁﬁ ﬂﬁnig
Ak EEREH

——— Chobani engaged Jo, Get Fitl, and 26 others in this tweet.

@ Chobani shared a link

ﬁ Marnely Rodriguez-vurray Chobani added 3 new photos to the album Community Events.

Community Events ADDFRIENDS »

Dustin Pari

Figure 15-3: Klout profile for Chobani.

Chobani’s Klout Score is 81. You can follow the company on Twitter
at https://twitter.com/Chobani and check out its Pinterest
boards at http://pinterest.com/chobani/ (see Figure 15-4).

(@ Pinterest / Search resu % J (3 Chobani (choban) on P x Y, [T

C # [ pinterest comchobani/ wa 2®a 0 a8 =

Bl Next» (3 Reader ™M Gmail - Inbox - an... B3 fb [ Movable Media: P... D LilidThings “ Dashboard [ Dashboard cscar... 3 Tumblr 2
[

Search Pinterest Add +  About~ T Andrea - F

Chobani Repins from

i ashley colbourne
Mothing but good pins fram America's #1 yogur!

S somatote Hasssnor
@ » M~ mﬁ Fitbie

I

24 Boards 3,224 Pins 189 Likes Activity Follow All 29,419 Followers 807 Following

"Nothing But Good" Baked with Chobani Dip and Dish with Cheo, Protein Parfaits and Sm...
548 pins 438 pins 193 pin 1

- IR : - B
il ] ’ i A
IS : <

Follow Follow Follow

Waiting for media-cache-tD pintsrest.com g G Simple Swaps Do Your Body Good

Figure 15-4: Chobani on Pinterest.
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Gap

Many fashion-related brands are doing a great job creating social
media content for their brand. Gap uses Twitter, Facebook,
Pinterest, and Instagram (shown in Figure 15-5) to share deals and
high-quality images of its products while at the same time creating
relevant conversations and connecting with its customers.

Gap has a Klout Score of 86 (as shown in Figure 15-6). Follow Gap
on Instagram at http://instagram.com/gap/ and Facebook at
www . facebook.com/gap.

18 yap on Instagram x LY
€« C [ instagram.comicap % a o @ma Q8 =
[ next 5 (3 Reader D Gmail - Inbox - an... B3 [ Movable Media: P... ‘D LilkidThings 9 Dashboard [ Dashboard ¢ scar... [ Tumblr 2

a
.y, andreaupdyke (8

.
(AP
ap -
BEBRIGHT 9 a3 | 71736 21
BAP Tag photos with #gap so we can show our appreciation with likes and comments photos | foliowers | following
BEZ nceococconicon

December 2012

3

LA\

Figure 15-5: Gap on Instagram.
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Gap's Moments

These are Gap's influential moments from the past 80 days

Gap was founded in 1969 with a single stare in San
Francisco. We are commitied 1o bringing you accessible
stle

W Gap onWikipedia
© Top 1,000 infuencer on Bing

# Follow @Gap

No Moments Available

Gap's Influencers
There was an issue loading your moments. Try again later.

Pinterest

I"“ Threadless

-

(9 [F Covece B

Figure 15-6: Gap on Klout.com.

Old Spice

If you enjoy the Old Spice commercials that have been on the air
in the past couple of years (“I'm on a horse.”), then you'll love its
Twitter account (shown in Figure 15-7). Old Spice has raised the
bar for other brands by using humor to keep people coming back
for more. Who knew deodorant could be so funny?

The Klout Score for Old Spice is 82 (as shown in Figure 15-8), and
the company can be found on Twitter at https://twitter.com/
0ldspice and YouTube at www.youtube.com/0OldSpice.


https://twitter.com/OldSpice
https://twitter.com/OldSpice
http://www.youtube.com/OldSpice
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% Old Spice (OldSpice) o x
€ & C M |§ Twitter, Inc. [US]| s fwitter comiOldSpice waWaeo
B Mext » (3 Reader 1M Gmail - Inbox- an... B3 b [ Movable Media: P... ‘D LilKidThings ‘9 Dashboard [ Dashboard <scar.. [ Tumblr

£y Home (@ Connect  #f Discover  _§ Me

Tweets
Following
Followers

Favortes ' Old Spice ®
Lists : @OldSpi

Tweet to Old Spice

3119 1,000 221,392
TweETs FOLLOWING FoLLOWERS

Tweets 4l /Noreplies

82 old Spice @0ld5pice
W The ract that you're still alive today proves that a high quality
handsome body smell product can prove science wrong
Oldspicesavestheworld.com
Promoted by Cld Spice
Collapse 4 Reply t3 Retweet X Favorite *** More

Wha to follaw - Refresh - View all o4 19
'a Holly Rosen Fink (2t culturemorm RETWEETS  FAVORITES a E E -ﬂ g n
' "

Followed by Nancy Johnson Hom

Follow 10:32 AM- 21 Dec 12 Detalls

| Tamara Chewning l0velimes
R Foilowed by Bemice Wood and ot
Follgw BTigo Ald ani

Figure 15-7: Twitter account for Old Spice.

0Old Spice Old Spice's Moments
These are Old Spice's influential moments from the past 80 days
y - oif
&l ng Old Spice's search volume on Bing has increased aver the past
W Old Spice on Wikipedia 90 days.

O Top 5,000 infuencer on Bing

¥ Follow @OIdSpice

Old Spice posted a photo

Old Spice's Influgncers

With only 5 days to save the world, Dikermbe fights erumpy cat,
@ NASA scumbag steve & other deadly memes http://t.co/lyN58bF g

http:/ /t.cof WisoV2P

Rob Delaney

Marie Hackman

ADD FRIENDS b

Figure 15-8: Old Spice on Klout.

McDonald’s

Food chains are a natural fit for the world of social media because
they have built-in fans. And McDonald’s has a lot of fans. Its social
media team manages the Twitter account for McDonald’s (shown

in Figure 15-9) with optimism and goodwill.
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(' McDonald's (McDonald: €

X A [B Twiter, Inc. [US] htps: #witter. comivicDonalds wad 2WaROR{ =
B Next» (3 Reader [ Gmail-Inbox-an.. E3fb [ Movable Media: P... 49 LilKidThings ‘B Dashboard [ Dashboard cscar.. 3 Tumblr e

0w @omes g osew -

Tweets

Following REASONS T0 EAT A

v McRIB

Favorites il = MbDonaId's.
Lists @McDonalds

Tweet to McDonald's

9,536 11,429 843,074 2-

% 6 TWEETS FoLLOwNG FOLLOWERS Following

McDonald's 21iDonalis 3am
NO PURCHASE NECESSARY. See Rules For Details - io/ v hLrc
3 View summary

MeDonald's =nicDonalds, 34m
In the maod ta try #HcRiD for the 1t time? Tweet us a pic while you
do using #FirstivicRin & you may win $250

Expand ‘

monique crmomochompers 20 Dec
McDonalds #irstmeri nom nom nom pic twitter com/3IdikCHG
Retwested by McDonald's 1

# & view photo 30N

Wha to follaw - Refresh - View all

Alpha Mom (TMy (alpharmom
Follow

‘The Flying Chalupa ifeyinochl
nvm Follow

Flgure 15-9: McDonald's Twitter account.

McDonald’s has a Klout Score of 91 (shown in Figure 15-10), and
you can find it on Twitter at https://twitter.com/McDonalds.
You can also get to know the team behind the tweets by visiting
the team page at www.aboutmcdonalds.com/mcd/newsroom/
meet_the_tweeps_mcdonalds_twitter_team.html.

McDonald's 2> McDonald's McDonald's Moments

These are McDonald's's influential moments from the past 80 days.
McDonald i i

a McDonald's McDonald's search volume an Bing has increased

over the past 90 days

VWelcame to the Official McDonald's USA Twitter page!
\We're here fo listen & leam fram all of our followers.
Come mest our team at http.fmed. to/0Twpdd

W McDonald's McDonald on Wikipedia
SR e u MeDonald's MeDanald bireeted
 Follow @MeDonaids @McDonalds

Are you excited to see your fave player in the Pro Bowl? RT this &
McDonald's's Influencers you could win 1 yr of Chicken MeMuggets! ‘#MeDProBow] Pick Me’
@ Good Morning America

‘ -
'S Ronald McDonald House Q)
@ Chatrities o -

75 MeDonald's engaged Elana Meyers, Melissa Tippie, and 599 others in this
eet

McDonald's Corp. _
Figure 15-10: Klout page for McDonald's.
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Best Buy

[ have personally dealt with Best Buy via its Twitter account
(shown in Figure 15-11) and it was a huge success. There were
people ready to go when I had a question and they were very
pleasant to deal with. Some individual stores also have their own
accounts, so check to see if your local store is connected.

' Best Buy (BestBuy) on %
<« C [ & Twitter, Inc. [US] s itwitter com/BestBly % a 8 W a Q5 =
FNext > (3 Reader [ Gmail- Inbox- an.. B3 [') Movable Media: P... “D LilKidThings “ Dashboard [ Dashboard «scar... [ Tumblr =

T - B

Tweets >

£y Home

i

Following
Foliowers
Favorites

Lists

Tweet to Best Buy

8372 1,437 331,549 ) —
TWEETS FOLLOWING FOLLOWERS L ol
Tweets xi/No replies

_ BestBuy cBesiouy Moy
@ Oruinary People. Incredible things, What will your oift of a
smartphane do? youtu be/Egvejn0j0Qe #Gifts ThatDo
Promoted by Best Buy
O Hidemedia % Reply T3 Retweet X Favorite *** More

Who to follow - Refresh - View all

Alpha Mom (TM) 2alpharmom
Follow

The Fiying Chalupa ihefyingchl
i Fallow

Figure 15-11: Best Buy in action on Twitter.

Best Buy has a Klout Score of 89 (shown in Figure 15-12), and you
can find it on Twitter at https://twitter.com/BestBuy. You
can also ask tech questions by mentioning @Twelpforce or general
support questions with @BestBuySupport on Twitter.


https://twitter.com/BestBuy
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Best Buy's Moments

Best
B LJy Thege are Best's influential moments from the past 90 days.
@ 2 | miteto ot Best Buy's search valume on Bing has increased over the past
90 days

VWhen the technology is right, amything can happen
Need support? Twest @BestBuySupport

W BestBuy on Yikipedia

© Top 100influencer on Bing
Follow @Besti 3 Eiest ALy tweeted
= Follow @BestBuy i

With help from @TheEllenShow, we surprised an inspiring family
with #GiftaThatDo & helped them pay it forward

’.'fc. http://teo/2uFy DNUK
Perez Hilton
Bl SWERQ..
20 e
mi [/
/ i) [ A
B | Foursquare -
SERL. BRAD
g

Best engaged Jil Hayes, Coral Biegler, and 46 others in this tweet

_ﬂ Nikdd Sixoc P
ADDFRIENDS )
—  oorocos o S

Figure 15-12: Klout Score for Best Buy via Klout.com.

Best's Influencers

Southwest Airlines

Southwest Airlines (rated on Klout in Figure 15-13) has a reputa-
tion for being fun and it certainly maintains that feeling online.
With almost 5 million followers between Facebook and Twitter, the
folks at Southwest have their work cut out for them. They provide
needed information from the airline along with fun contests to
engage those of us who aren’t traveling at the moment.

Southwest Airlines's Moments

These are Southwest's influential moments from the past 80 days

Southwest
Airlines

v Southwest Airlines's search volume on Bing has increased over

the past 80 days

The LUV Airline! For official concems please use the
link provided

W SouthwestAiriines on Wikipedia
© Top 100inMuencer on Bing

u Southwest Airlines tweeted
9 Follow @Southwestair §

We're monitoring current winter storrm activity as it moves across
the U.5. Information on current impact and rebooking:
hitp://t.cofsikBqibp

ERAER-RRR
SRS~ REE

Southwest engaged drew olanaff, SUSAN KIM, and 29 others in this tweet.

ﬂ Chelsea Peretti " ADDFRIENDS »
_
—

Figure 15-13: Southwest Air isn’t connected to Klout, yet it still has a Score.

Southwest's Influencers

Texas Rangers
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Southwest Airlines does not have an account with Klout, but based
on its public information from Twitter, Klout has assigned it a
Score of 88. You can connect with Southwest on Twitter by visiting
https://twitter.com/SouthwestAir or Facebook at www.
facebook.com/Southwest (shown in Figure 15-14).

El Southwest Airlines * Nl
< C' | [ www.facebook.com/Souifvesi?iref=ls wa Sma Q5 =
B Next > (3 Reader M Gmail - Inbox-an... Eif [ Movable Media: P... D LilKidThings “® Dashboard [ Dashboard cscar... [ Tumblr t

TS

facebook Search for pecple, places and things [& andrea Home

Create Page

2012

2011
2010
2009
2008
2007
1097
193
1935
1994
1933
1952

Southwest Airlines v Liked | | Message s ~ | 1991
5,434,080 s + 75,251 talking ebouk this - 356,559 were here 7 1950
19803
R E p
il * Travel Agency i ¥ 'm e
Welcome to the Official Southwest Page! We will not el S e - | s | s+
address speific Customer Servies fssucs here, Have a % oiE = % souTHWwESTGOM w | B | started
questionfimmediate concern? Wirite: Southwest firines PO, SRl FAPID REWARDS [ SN &g |
About Photos Rapid Rewards 12 Days of LW More Luv
@ Past Friends
49 Like Southiwest Airlines
Wr itz something... . = -
v facebook com/Southwest timeline/ 1994 A 14 Chat (0ff) <

Figure 15-14: Facebook Page for Southwest Airlines.

Lands’ End

Lands’ End is known for its excellent customer service and it’s
just as friendly online. The folks at Lands’ End often share per-
sonal photos and ask questions to get their community talking.
They have more than 1 million following their Facebook Page, and
Twitter (shown in Figure 15-15) is another great way to connect
with the team.

Lands’ End has a Klout Score of 63 (Figure 15-16). You can find it
on Facebook at www . facebook.com/landsend and Twitter by
visiting https://twitter.com/LandsEnd.


https://twitter.com/SouthwestAir
http://www.facebook.com/Southwest
http://www.facebook.com/Southwest
http://www.facebook.com/landsend
https://twitter.com/LandsEnd
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5 LandsEnd (LandsEnd) « %
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B Next» (3 Reader [ Gmail-Inbox-an.. E3fb [ Movable Media: P... 49 LilKidThings ‘B Dashboard [ Dashboard cscar.. 3 Tumblr
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Tweets

Following

Followers

Favorites

Lists

Tweet to LandsEnd

@LandsEnd

5819 2,366
TWEETS FOLLOwWNG FoLLOWERS

Tweets aiNo replies |

| EC318 Kristen Brown ciulofslaciiy an
5 A BIG thank you to MaryBeth & Holly @LandsEnd for the AMAZING
customer service. You made a stressful situation, easy. YOU ROCK!

Retweeted by LandsEnd
Expand

Wha to fallow - Refresh - View al EC346 Matthew Simko 0Tzl Bh

| Mom
Ry S — S0 in love with my Iatest @LandsEnd Home order! Mom's getting
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Retwested by LandsEnd
Expand

e iTen
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Figure 15-15: Lands’ End connecting with followers via Twitter.

~> LandsEnd's Moments

These are LandsEnd's influential moments from the past 80 days.

Lards' End offers quallty apparel, o uterwear, fostwear
and home ftems for the entire family. And eventhing is
Guaranteed. Period®.

W Follow @l andsEnd
LandsEnd's Influencers

No Moments Available

This user is not on Klout. Invite them to see their moments
Jenny Rapsan

W Kira Gutknecht

B

Lands' End PR

DD FRIENDS

Figure 15-16: Lands’ End on Klout.
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MOO.com

MOO (shown on Klout in Figure 15-17) is an online printing com-
pany that has taken the blogging community by storm. It has a
great product and fun packaging along with an easy-to-use web-
site. After you have held a MOO business card, there is no going
back. The people at this London-based company know their stuff.
What they have done that stands out is they have become part of
the community of online content creators. They share relevant
and helpful information from business to marketing to social
media and cute pets. They are fast and responsive, just like one
of your real friends.

MOO HQ's Moments

é H G These are MOO's influential moments from the past 80 days.
oog - ﬁ 8
What's going on in the moo.com office and things we
find interesting (and hope you do tan), updated bythe
MOO Crew, We've tried this hue sorting test. Now it's your turn. How well do

YOU see color? http:/ ft.cof SmFaspdN

¥ Follow @overheardatmoo

MOO's Influencers ﬂﬁﬂga m"ﬁ‘ l;!";gll
L= AXTMRAERIL S

MOO engaged Elaine Kibodeaux, Meghan Trenhalm, and 22 others in this

o tweet
Guy Kawasald
87, =
e MOD HQ tweeted

=
Klout
m Netwaorking at #2013CES? Order free cards from MOO & collect
E them from us at CES - we'll even throw in a cup of [ = LIS

Figure 15-17: M0O.com on Klout.

MOO has a Klout Score of 69 and can be found tweeting at https: //
twitter.com/overheardatmoo. You can also check out its photo
tumblr at http: //moohq. tumblr . com (shown in Figure 15-18).


https://twitter.com/overheardatmoo
https://twitter.com/overheardatmoo
http://moohq.tumblr.com/
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oo, com's scrapbook
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Business Cards, MiniCards
- and more.

Navigation
Archive

RES Feed
Random

Theme

Waiting for 26.media tumblr.cam.

Figure 15-18: Visual feast of MOO creations on its Tumblr page.

TOMS

It’s hard not to love a business that gives back. TOMS shoes and
eyewear operates on the one-for-one concept. You buy a pair of
shoes, and the people at TOMS give a pair of shoes to a child in
need. It’s as simple as that. They have heart and it shows in their
social media accounts (you can see the TOMS Twitter account in
Figure 15-19) in the stories they share and the way they promote
their followers and fans.

You can be inspired by TOMS on Twitter at https://twitter.
com/TOMS and on Facebook at www . facebook . com/toms. TOMS
is not currently a Klout member. Using its public information, how-
ever, Klout has assigned it a Score of 82 (shown in Figure 15-20).


https://twitter.com/TOMS 
https://twitter.com/TOMS 
http://www.facebook.com/toms
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Figure 15-19: TOMS on Twitter.

TOMS's Moments

These are TOMS's influential moments from the past 80 days

[ e o o TOMS's search volume on Bing has increased over the past 0

TOMS shoes and TOMS eyewear. One for One. days

W TOMS on Wikipedia
O Top 1,000 influencer on Bing

TOMS's Influencers

TOMS tweeted

“You can't always get what you want, but if you try, sometimes, you
might find you get what you need.” — The Rolling Stones

Pinterest

- [ I T o )

TOMS engaged Cheryl Aichele, Emma, and 402 others in this tweet.

|§:[ blake mycoskie
[Waiting for a0 twimg.com, u = TOMS tweeted ADD FRIENDS

Figure 15-20: TOMS on Klout.
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Add a picture (way to rate Perk), 101
Add a Picture button, 101
Add an Influencer, 40
Add Friends button/tab, 43, 44
Add Klout to Passbook button, 152
Add Klout to Your Facebook Timeline
check box, 22
Add People field, 172
add to list feature (future
possibility), 171
Additional Networks category, 72
age, eligibility for Perks based on, 94
algorithm
addition of Wikipedia as
measurement in, 8
Klout’s use of, 6
a long way to go in perfecting of, 10
as not a perfect measure, 1
quality not quantity factors into, 75
revisions/changes in, 6, 9, 27, 125
All tab (Grow Your Influence), 44
Allow Klout to Read Your Friend Lists
check box, 23
Allow Klout to See Which Pages You
Like on Facebook check box, 23
alltop.com (website), 183
Alphabetical tab, 166
American Express, 174
American Heart Association, 94
amplification details (Klout metric), 132
Android devices, Klout app for,
129-138
APE (community for authors, pub-
lishers, and entrepreneurs), 183
Apple devices, Klout app for, 139-144
apps
for Apple devices, 139-144, 156-158
Just Sayin’, 193-194

Klout Droid, 129, 133-136
Klout for Android, 129, 130-133
Arctic preservation campaign,
112-114
@ symbol, 7, 50, 131, 134, 137, 172
audience, connecting with, 13-14
authenticity
commenting with, 84-85
value of, 78
authorization, 16, 73
avatar (picture), 28, 39, 45, 46, 48,
89-90, 93, 170

ol e

Best Buy (company), 204-205
bio
for brand, 164
creating, for individual, 22, 37
editing, 156-157
Birthday field, 20, 21
blocking users, 123-125
blog disclosure, sample, 102, 103
blogger of the week idea, 82
blogs
Klout corporate blog, 110
Skimbaco Lifestyle blog, 63
brand bio, 164
brand influencer, using Klout as,
20-21
brand promotions, targeting of, 174
brands
building your brand’s influence,
164-173
partnering with Klout, 91
running a Perk, 174-181
to watch, 197-210
Brown, Morgan (Director of Social
Media for ScoreBig.com), 175-177
businesses, to watch, 197-210
buzz, as translating into sales, 174
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oo

Carr, Kelby (blogger, author),
191-192
Change in Score, 132
Changes in Klout Score notification, 145
charities. See Klout for Good; specific
charities
charity: water campaign, 111-112
Chobani (company), 198-199
clout, 27
comments
as action you take when inspired,
39,74
defined, 8
hoping to receive, 81
importance of not being forced, 84
private, 32
responding to, 63
companies, to watch, 197-210
complaints, resolving, 63
Configuration page, 134, 135
confirmation box
endorsing someone via, 86
viewing, 88
confirmation warning, 156, 168
confirmations, 53, 88, 124, 153, 154
Connect Now button, 72, 126
connected networks, information
from, 31-32
Connected Networks option, 37, 126
Connected Networks page, 72
connector, being a, 78
contact information, providing, 23-24
content
building quality online content,
74-81
communicating great content, 81-84
Continue button, 44
contributions, 30-31. See also Klout
for Good
conversation
building, 84
comments as sparking new, 74
creating, 13, 80, 85-86
impact of on influence, 27
importance of authenticity in, 84, 172
keeping it going, 13

no such thing as too much, 81
referencing of another, 85-86
using Klout lists to stimulate, 80
using social media as, 81
Cowart, Jeremy (photographer,
artist), 189-190
Create a New List button, 49, 171
credit, giving of, 86
Custom Privacy dialog box, 56

oo

Dashboard
finding, 28-29
highlights from past 90 days on, 13
importance of checking in with on
regular basis, 14
90-day Score history on, 31
posts displayed on, 34
as starting point, 27
stats posted on, 30
viewing, 18
viewing Moments on, 28, 32-34,
75-76
default home page, 28
Delete This List button, 53
Description text box, 51
disclosure of Perks, 102-103
Disney, 174-175
Display My Public Moments link, 122
“Do Klout Perks carry any real-world
weight?” 180
Do Not Let Me Know about Perks
option, 25

oF o

early access to websites or discounts
from online retailers (Perks
e-mail options), 25

Edit button, 156

Edit This List button, 52

E-mail address field, 21

e-mail notifications, for Perks, 25, 96

e-mail settings, configuration of,
24-25

Email Settings page, 24, 96
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endorsements
benefits of, 89, 163
Federal Trade Commission (FTC)
disclosure requirements,
102-103
giving, 42
of other influencers, 40-41
from other influencers, 145, 147
requesting, 38
taken into consideration in Score
calculation, 86
thanking influencers for, 90
via word-of-mouth, 174
Endorsements notification, 145
engagement
analyzing your, 46-48
content of post with quality
engagement, 77
how to increase, 13
impact of on influence, 27
key to, 75
as king, 75
review of, 76, 77
as trumping numbers, §, 71

ofF e

Facebook

allowing permissions to, 22-23

authorization, 44-45

choosing which Facebook account
to connect, 83

connecting to Klout on iPhone/iPad
via, 143

connecting to Klout via, 15-16

customizing your audience within,
55-58

friends-only posts, 120

as identity network, 22

influencer information, 166

invitation request authorization,
43-44

inviting friends from Klout by
creating a Wall (Timeline) post,
45-46

inviting friends using Add Friends
button, 43-45

Klout for Good via, 105

Klout Moments as pulled from, 33
logging in to Klout by signing in
via, 19
making status updates from Klout
app via, 147
moments, 47
as one basis of Klout Score, 5, 7, 71
option to share new connection
via, 73
option to view friends separately, 49
permissions dialog box, 23
posts included in score, 32
profile, 83
requesting +K, 42
searching of for influencers, 43-46
Share Link, 42
sharing button, 56, 88, 109
sharing Klout Score via, 133
sharing of Klout for Good programs
via, 105-107
sharing on, 55-58
sharing option, 90
sharing Score via, 32
social share button, 108
telling followers/friends about Perk
via, 100
thanking influencers for
endorsements via, 90
viewing influencers from, 164-169
Facebook Page
choosing which Facebook account
to connect, 83
Ford Motor Company, 197-198
Gap, 200
Gary Vaynerchuk, 186
Klout For Dummies, 4
Lands’ End, 206
Slingshot Coffee Company, 79
Southwest Airlines, 206
TOMS, 209
Facebook Page Likes, 23
Facebook Timeline, sharing social
good programs via, 108
Facebook Wall (Timeline), 45, 46, 55
favorites
curating a list of, 79
as social media action, 74
Federal Trade Commission (FTC), 102



2 ’4 Klout For Dummies

feedback, on Perks, 100-101,
179-180
First name field, 21
Flickr, 35
Follow Friday trend, 82
followers
connecting with, 63
passing content on to, 8
food banks, campaigns to benefit,
114-115
Ford Motor Company, 197-198
foursquare, as one basis of Klout
Score, 5, 8, 71, 158
free merchandise, earning of, 10
Friends page, 49-55, 58-59, 87, 166,
168,170, 171
friends-only posts, 120
FTC (Federal Trade Commission), 102

o(Goe

Gap (company), 200-201
gear icons, 46, 56, 134, 160
Gender field, 20, 21
genuine social interaction, 84
geographic location, eligibility for
Perks based on, 92, 94
Gervais, Ricky (developer), 193-194
Give +K button, 9, 41, 87, 88, 173
goodies, grabbing, 97-101
Google Analytics, 119
Google Play store, 130, 131, 133,
134, 136
Google+
author’s contributions from, 31
connecting to Klout via, 15
Guy Kawasaki on, 183-184
as identity network, 22
Klout Moments as pulled from, 33
as one basis of Klout Score, 5, 7,
8,71
viewing of Moments from, 47
“Got Klout? Why a Klout Perks
Campaign Might Work for Your
Brand,” 180
go-to people, 78-79
Grow Your Influence dialog box, 43

o H o

HARO (Help A Reporter Out),
192-193
hashtags (#)
#FollowFriday (#FF), 82-83
#skimbaco, 63, 64
#socialsanta, 115
for Twitter disclosure, 103
Help A Reporter Out (HARO),
192-193
Help-Portrait, 189-190
Highest Klout Score option, 169
highlighted moments, 26
Home button, 28, 33
home page, default, 28
“How Klout Perks Really Work”
(Brown), 177

o]e

[ Am an Individual Influencer radio
button, 20
icons
explained, 3
for friends, 56
gear icons, 46, 56, 134, 160
Profile, 154
on profile page, 35-37
social network icon (on Moments), 33
three lines in a row (resembling
notebook paper), 90
identity networks, 22
Identity Networks category, 72
images. See also photographs
asking permission first to use
others’, 82
high-quality images on Gap’s
Instagram, 200
as medium to create interest/stay
on point, 64
on World Wildlife Fund Facebook
Timeline cover, 113
influence
building of through list sharing,
54-59
defined, 5, 27, 39, 74
donating, 105, 107-110
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identifying your, 41-42
Klout as measurement tool for, 1
showcasing of, 38-42
targeting your, 61-64
as translating into sales, 174
Influencer Landscape tab, 166, 167
influencer list, 39
influencers
adding, 40-41, 51-52
basis of Perks being awarded to, 10
blocking, 123-125
comparing your Klout Score with
that of other influencers, 32
endorsements from, 145, 147
endorsing others, 40-41
finding of by topic, 67-69
finding of in building brand’s
influence, 164-172
following like-minded, 10, 12, 54, 64,
68-69
giving +K to another, 9, 86-89, 173
listing of, 12, 39
locating yours, 38-40
removing, 40, 52
searching for, 67-68
searching of Facebook for, 43-46
sharing, 42-43
thanking of for endorsement, 90
use of Klout Pulse to search for top,
169-170
using Klout as brand influencer,
20-21
using Klout as individual influencer,
20-21
using search bar to find, 11
viewing of from Facebook, 164-169
viewing of from Twitter, 164-169
to watch, 183-195
influencer’s profile, viewing of from
Notifications screen, 147-149
insincere posts, 62
Instagram
connecting to Klout via, 15
friends-only posts, 120
Gap on, 200
Katja Presnal on, 63-64
instructional video, 180
interactions, showing of, 34

Internet privacy, 119-125

Invite button, 45

iPad
connecting to Klout via, 142-144
installing Klout on, 141-142
Klout first screen, 145

iPhone
connecting to Klout via, 142-144
installing Klout on, 141-142
Klout first screen, 145

iPhone Passbook
adding Klout to, 151-154
using Klout to get discounts and

on-the-spot Perks, 145

iPod touch
installing Klout on, 141-142
Klout first screen, 145

° ] °

joining Klout
inviting friends to, 42
yourself, 15-19

Just Sayin’ (app), 193-194

oo

+K
giving, 9, 22, 24, 38, 40, 41, 49, 86-87,
147, 148, 149, 173
receiving, 9, 66, 86, 89-90
requesting, 41-42
Kawasaki, Guy (author), 183-184
Klout. See also specific topics
authorization, 73
author’s contributions from, 31
benefiting from, 9-14
campaigns, successful, 110-116
corporate blog for, 110
deciding if Klout is right for you, 10
defined, 1, 5-6, 71
giving of. See +K
goal of, 9
paying it forward through, 172-173
privacy policy of, 120
using of with Android devices,
130-138
using of with Apple devices, 139-144
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Klout app (Apple)
downloading, 139-142
searching for, 139-141
updating profile with, 156-158
Klout card, 151
Klout Dashboard. See Dashboard
Klout Droid (app), 129, 133-136
Klout for Android (app), 129, 130-133
Klout for Business, 181-182
Klout for Good
defined, 105
donating influence, 105, 107-110
finding out about causes, 105-107
getting involved with, 117
giving back with, 94
home page, 107
paying it forward with, 2
reviewing successful campaigns,
110-112
Klout metrics, 27, 71, 132, 180
Klout Moments. See Moments (Klout)
Klout Perks. See Perks
Klout Profile screen, 154-155
Klout Pulse, using of to search for top
influencers, 169-170
Klout Score
for Amber Naslund, 195
for Best Buy, 204, 205
for Chobani, 199
comparing yours with that of other
influencers, 32
for Danielle Smith, 185
for Darren Rowse, 188, 189
defined, 15, 27
displaying of on home screen,
160-161
eligibility for Perks based on, 92, 94
endorsements as generating, 40
finding, 28-29
for Ford Motor Company, 197
of friends, 45
for Gap, 200
for Gary Vaynerchuk, 186
for Guy Kawasaki, 183
how to increase, 38
identifying actions/engagement that
contribute to, 6-9
interpreting, 28-32
for Jeremy Cowart, 190

as just a number, 71

for Kelby Carr, 191

for Lands’ End, 206

for McDonald’s, 203

for MOO.com, 208

for Old Spice, 201

for Peter Shankman, 193

purpose of, 27-28

reviewing Score states, 30

for Ricky Gervais, 193

sharing, 32

social media experts’ opinions on, 10

for Southwest Airlines, 206

updating of, 28, 38

using only public data, 120

variables used to measure, 5, 6

as very small piece of puzzle, 11

where to monitor, 18

for Young House Love, 187
Klout Widget (Beta) (widget), 129,

136-138

o/ o

Lands’ End (company), 206
language, learning language of Klout,
27-28
Last name field, 21
Let Me Know When I'm Eligible for
the Following Perks option, 25
lighthearted posts, 78
like-minded influencers, 10, 12, 54, 64,
68-69
Likes
defined, 7
as social media action, 74
lilkidthings.com, 84, 103
LinkedIn
author’s contributions from, 31
connecting to Klout via, 15
as one basis of Klout Score, 5, 71
profile page, 37-38
sharing via, 58-59
links in, from other websites, 8
List Name text box, 51
lists
benefits of, 49
creating, 49-51, 171-172



Index 2 ’ 7

deleting, 53
editing, 51-52, 172-173
favorites, curating a list of, 79
influencers, listing of, 12, 39
managing, 49-53
Notifications list, 90
Potential Topics list, 67
Profile Topics list, 67
See Friends Lists, 23
sharing, 56-57

Lists feature, 54

log in, to social network, 73

o o

mailing address, 23
Manage Your Topics link, 66
Marin Food Bank campaign, 114-115
McDonald’s, 202-203
mentions, defined, 7
message field, 55
mobile experience
adding Klout to iPhone Passbook,
151-154
adding social networks, 158-160
with Android devices, 129-138
with Apple devices, 139-144
claiming a Perk, 149-151
creating a status update, 146
displaying Klout Score, 160-161
editing bio, 156-157
exploring other features on Settings
screen, 161-162
as limited, 144
making the most of notifications,
144-154
options for, 129
understanding your profile, 154-162
updating profile, 156-158
viewing of influencer’s profile,
147-149
mobile Klout profile, understanding,
154-162
moments
Facebook, 47
highlighted, 26
top, 12
Twitter, 47

Moments (Klout)
defined, 28
discovering, 32-34
influential, 46
looking through, 45
opt out of showing, 119
as pulled from Facebook, 33
as pulled from Google+, 33
as pulled from Twitter, 33
removing, 119, 122-123
social network icon on, 33
sorting of by social network, 46-47
View All Recent Moments option, 47
View Recent Facebook Moments, 47
View Recent Google+ Moments, 47
View Recent Klout Moments, 47
View Recent Public Moments, 47
View Recent Twitter Moments, 47
viewing, 10, 28, 32-34, 74-76
Your Moments section, 47

Monty, Scott (Ford Motor Company

promoter), 197
MOO.com, 100-101, 208-209

o\ o

Naslund, Amber (consultant, speaker,
author)

The Now Revolution, 194-195
network Score (Klout metric), 132
network statistics, 31-32
networks

adding or removing, 37

connecting to additional networks, 18

icons on profile page indicating, 36
New Options notification, 145
New Perks notification, 24, 145
News Feed, 55
niche, observing trends in your

niche, 11
Nike, 174
90-Day Score History, 30, 31
notifications

creating a status update based on, 146

making the most of, 144-154
Notifications button, 154
Notifications list, 90
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Notifications screen
claiming a Perk from, 149-151
on Klout app, 145-146
Notifications tab, 89
The Now Revolution (Naslund), 194
numbers, as being trumped by
engagement, 8, 71

o () o

Old Spice (company), 201-202
+1s (Google+), 7, 74
online content
building quality online content,
74-81
sharing quality online content, 82
online influence, targeting your,
61-64
Operation: Social Santa campaign,
107, 115-116
Opting Out of Klout page, 127
opt-out page, 126-128
orange speech bubble, 28, 29

opPoe

parenting status, eligibility for Perks
based on, 94
password, 15, 73, 100
paying it forward, 172-173
peak times, for engagement, 78
Perks
as awarded on first-come, first-
served basis, 97
benefits based on Klout Score, 10, 11
categories of, 93-94
claiming, 95, 97-99, 149-151
compared to reward bucks, 91
defined, 91
determining eligibility for, 94-96
disclosing via blog, 102-103
disclosing via social networks, 103
“Do Klout Perks carry any real-
world weight?” 180
Do Not Let Me Know about Perks
option, 25
eligibility for, 20, 21, 23, 94

e-mail options, 25

entertainment category, 93

example of campaign report, 181

experiences category, 93

featured category, 93

feedback on, 100-101, 179-180

finding more info on, 180-181

food and beverage category, 93

getting e-mail notifications for, 96

getting with iPhone Passbook, 145

“Got Klout? Why a Klout Perks
Campaign Might Work for Your
Brand,” 180

grabbing the goodies, 97-101

“How Klout Perks Really Work”
(Brown), 177

identifying a product that speaks to
everyone, 177-178

Klout for Good category, 94

learning about through trial-and-
error, 175-177

leaving feedback about, 100-101

Let Me Know When I'm Eligible for
the Following Perks option, 25

as limited, 97

New Perks notification, 24, 145

no longer available screen, 151

obtaining feedback on, 179-180

Perks Feedback page, 179

Perks mailed to my home (Perks
e-mail options), 25

Perks menu/Perks notification
menu, 92-94

pointing to, 92-96

retail category, 94

reviewing past, 174-178

running, 174-181

searching for, 93-94

sharing, 99-100

sports category, 94

technology category, 94

using for online service, 99

using information to connect with, 23

Perks Feedback page, 179
Perks mailed to my home (Perks

e-mail options), 25

Perks menu/Perks notification menu,

92-94
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permissions
allowing Facebook permissions,
22-23
asking permission first to use
others’ images, 82
Petersik, John (DIYer), 187-188
Petersik, Sherry (DIYer), 187-188
photographs. See also images
Facebook Timeline photos provided
by World Wildlife Fund, 113
fans invited to share on Ford Motor
Company Facebook Page, 197
folks at Lands’ End sharing personal
photos, 206
of influencers using Perks, 179
Instagram photos tagged with
#skimbaco hashtag, 64
MOO.com photo tumblr, 208
as one category of influential
Moments, 32
on others’ profile pages, 133
sharing of to create conversation, 85
on Skimbaclifestyle.com, 63, 64
Uploading a photo option, 179
value of sharing, 85
on your profile page, 35
picture, profile, 21-22
Pinterest
Chobani, 198-199
for curating a list of favorites, 79
Gap, 200
recipe board on, 80
Post to Groups check box, 58
Post to Updates check box, 58
Potential Topics list, 67
Presnal, Katja (blogger), 63-64
Privacy button, 56
privacy concerns
blocking users, 123-125
managing, 119-125
reviewing privacy settings, 120-121
Privacy Settings page, 119
privacy settings, reviewing, 120-121
private comments/information, 32
Private Moments, 46
Problogger.com, 188-189
Professional Networks category, 72

profile
setting up, 19-25
understanding your mobile Klout
profile, 154-162
updating with Klout app, 156-158
using, 18
viewing public profile, 25-26
Profile icon, 154
profile picture, choosing, 21-22
Profile Settings page, 21, 23
Profile Topics list, 67
public profile, viewing, 25-26
Pulse, 169
Push Notifications, 155, 160, 161

o() e

quality, as trumping quantity, 75, 84

quantity, as being trumped by
quality, 84

questions, asking of to create
conversation, 85

quick response (QR) code, 151

quotes, value of sharing, 85

o R e

Rate it (way to rate Perk), 101

Rating the Perk option, 179

Recently Followed option, 169

resource, becoming a resource to
your readers, 78-81

restrictions, built-in, 120

retweets, 7-8, 39, 74

Review it (way to rate Perk), 101

Review this Perk/Reviewing the Perk
option, 101, 179

reward bucks, Klout Perks compared
to, 91

rogue topics of influence, 62

Rowse, Darren (blogger), 188-189

oS e

sales, influence and buzz translating
into, 174

San Francisco Food Bank campaign,
114-115
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Save Settings button, 23, 25, 96
Score (Klout). See Klout Score
Score History, 30
ScoreBig.com, 175-177
Search feature/tool, 11-13, 170
search field, 44, 134, 170
search friends option (Grow Your
Influence), 44
See Friends Lists, 23
See More button, 39
See More link, 65
See Page Likes, 23
Select All check box/button (Grow
Your Influence), 44
select individual friends check box
(Grow Your Influence), 44
Send to Individuals check box, 59
Set App Badge to Klout Score
option, 160
Settings page
for connecting social networks to
Klout, 72
Email settings, 24
Klout app (Apple), 160
navigating to, 20
Privacy settings, 119, 122
Profile settings, 21, 23, 97
Settings screen, 155, 161-162
Shankman, Peter (author), 192-193
Share button, 42, 55, 58, 59
shares
defined, 7-8
as social media action, 74
Show Stats tab, 28, 33
sincerity, 84
#skimbaco hashtag, 63, 64
Skimbaco Lifestyle blog, 63
slider buttons, 18, 30
Slingshot Coffee Company, 79
Smith, Danielle (author, blogger,
video correspondent), 184-185
social media consistency, building,
62-63
social media engagement, analyzing
your, 46-48
social media space, importance of
presence in, 75
social media strategy, importance
of, 62

social network icon (on Moments), 33
social networks
adding, 158-160
connecting more of to Klout, 71-74
disconnecting, 125-126
interacting via, 84-86
making the most of, 71
updating of consistently, 75-76
social programs, contributing to,
105-110
social share buttons, 54, 58, 108, 109,
110
Southwest Airlines, 205-206
spam, 62
specialties, using Klout to highlight, 10
Spotify, 177-178
Starbucks, 94
stats, reviewing, 30-32
Stats tab, 30
Stats window, 30
status updates, 32
storytelling, as medium to create
interest/stay on point, 64
subscriber count, 8
successful campaigns, reviewing,
110-116

oJ e

tags, 7
Tangled (movie), 174-175
Tell Me About Score Changes
option, 160
Tell Me When I Get +K option, 160
thanking influencers for their
endorsements, 90
Theisen, Patrick (developer), 136
time stamp, 48
Timeline posts, 8
Timeline updates, 22
tips, defined, 8
TOMS (company), 209-210
Top Klout Score tab, 166, 168
top moments, 12
topics
searching by, 170-172
sharing, 42-43
Topics feature, 68-69
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topics of influence
adding, 66-67
author’s top three, 62
building social media consistency
with, 62-63
as criteria of Perks awarded, 10
defined, 61
deleting, 65-66
discussing of within your niche,
64-65
eligibility for Perks based on, 92, 94
evaluating, 62
finding, 65
finding influencers by, 67-69
inspiring people to action based
on, 6
as listed in order of heaviest
weight, 89
as listed on Klout profile page,
41-42
managing, 65-67
as recognized by Klout, 10
rogue topics of influence, 62
your top three, 65
trends
observing of in your popular posts,
75-78
using Klout to observe, 10, 11-13
true reach (Klout metric), 132
Tumblr page, MOO.com, 208-209
tweets
Klout for Good, 106, 108
as one category of influential
Moments, 32
Twitter
adding influencers only by their
Twitter name, 50, 51, 52
author’s contributions from, 31
Best Buy, 204-205
Chobani, 199
connecting to Klout Droid using
Twitter name, 134
connecting to Klout for Android
using Twitter name, 129
connecting to Klout on iPhone/iPad
via, 142
connecting to Klout via, 15-17

donating influence via, 108

finding other influencers, 134

Follow Friday trend, 82, 83

friends-only posts, 120

as identity network, 22

Klout for Good, 105

Klout Moments as pulled from, 33

Lands’ End, 206-207

list of book bloggers and authors, 81

logging in to Klout by signing in via,
19,72

making a listing using a user’s
Twitter name, 171-172

making list of Twitter users you think
your readers would enjoy, 81

making status updates from Klout
app via, 147

McDonald’s, 203

moments, 47

MOO.com, 208

0Old Spice, 201-202

as one basis of Klout Score, 5, 7, 71

operating Klout Widget via, 137

option to share new connection
via, 73

option to view friends separately, 49

posts included in score, 32

requesting +K, 42

Ricky Gervais, 193

sharing button, 88

sharing Klout Score via, 133, 134

sharing of Klout for Good programs
via, 106, 107

sharing option, 90

sharing Score via, 32

sorting Twitter influencers, 169

Southwest Airlines, 206

telling followers/friends about Perk
via, 100

thanking influencers for
endorsements via, 90

TOMS, 209

using bio from, 37

viewing influencers from, 164-169

Twitter Share link, 42, 43
Twitter sharing, 54-55
Type-A Parent Conference, 191
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olf o

Unregistered tab (Grow Your
Influence), 44, 166
Untereker, Karen (Ford Motor
Company promoter), 197
updates, as one category of
influential Moments, 32
Uploading a photo option, 179
Use this Instead radio button, 22
user account
creating, 15-19
deleting, 126-128
user information, entering, 17
username, 7, 12, 15, 73, 100

o/ e

variables, used to measure Klout
Score, 5, 6, 71

Vaynerchuk, Gary (social media
brand consultant), 186-187

videos, as medium to create interest/

stay on point, 64
View All Recent Moments option, 47
View More, 34
View Recent Facebook Moments, 47
View Recent Google+ Moments, 47
View Recent Klout Moments, 47
View Recent Public Moments, 47
View Recent Twitter Moments, 47

VIP access to exclusive events (Perks

e-mail options), 25
vvieux.com, 130

o[/ o

web content, sharing, 82

widget, 136

Wikipedia, as one basis of Klout
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