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What will you learn from this book?

Ever wished vou could learn real web design from a book? Wondering

Simplified, but
far from dumbead-
dowrnl. Pre

1d intuitive.

how to make your pages look beantiful, communicate your message
effectively, and get your sive approved by the accessibility and usabil-
ity police, all at the same times
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to a book like this
when 1 was getting

gtarted.”

flecid First Welr Design is vour ticket to mastering all of these wopics,
You'll learn the secrets of designing incredible, vser-friendly sives,
fromm customer requirements to hand-drawn storvboards all the way
to finished HTML and CS88 online masterpieces... and your sites
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Why does this book look so different?

We think vour time is oo valuable wo spend struggling with new

T,

L

concepts. Using the latest research in cognitive science and learn-
ing theory o craft a multi-sensory learning experience, Hfead Fied
Wl Devign uses a visually rich format designed for the way voun
brain works, not a text-heavy approach that pus vou w sleep.
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Advance Praise for Head First Web Design

“Building websites has delinitely become more than just writng code. Head Fost Web Design shows you
what you need o know to give your users an appealing and satislying experience. Another great Head
First book!™

— Sarah Collings, User Experience Software Engineer

“Sumplhified, but far from dumbed-down. Practical and imtuitive, | wish 1 had access to a book hke this
when [ was getting started.”

— Mait DiGangi, real life Web Designer

“Head Fist Web Design veally demystifies the web design process and makes 1 possible for any

web programmer to give it a try, I'or a web developer who has not taken web design classes,

Head First Web Destgn confirmed and clarified a lot of theory and best practices that seem to be just
assumed m this indusiry.”

— Ashley Doughty, Senior Web Developer

“Iinally a developer can fully understand the whole process of creating a GREAT website. Web Design
101 vou finally got the book vou necded/ wanted,”

— Johannes de Jong, Web Programmer

“The Head First series learning technigue works well. You feel as though vou are working through an
actual design process, mstead ol just reading a how-to manual. 1t's a much more holistic approach to
learning. The books work with your mind, rather than against it.”

— Jonathan Moore, owner of Forerunner Design
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Love and thanks to my family—Jenn, Taylor, Sam (and Oscar and Persia,

— Ethan

To my Mom-—{or helping me realize my dreams and inspiring me to
follow them. This book would not have been possible without vou.

— Jeff
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Ethan Watrall is an Assistant Professor at Matrix:
The Center for Humane Arts, Letters & Social Sciences
Online, an Assistant Professor in the Department of
Telecommumication, Information Studies, and Media,

and an Adjunct Assistant Professor in the Department of
History at Michigan State University. In addition, Ethan is
a Principal Investigator in the Games for Entertainment &
Learning Lab, and co- founder of both the undergraduate
Specialization and Game Design Development and the
MA in Serious Game Design at Michigan State University.
Ethan teaches in a wide variety of areas including cultural
heritage informatics, user centered & user experience
design, game design, serious game design, game stuches,
and ancient Egyvptian social history & archaeology. In
addition to a wade variety of academic papers and
conference presentations, Ethan has written a number of
books on interactive design & web design.

When he's not being professoral, he’s a world class comic
baok nerd (Killowog is so his favorite Green Lantern), a
sci-fi dork (he’ll argue to the grave that Tom Baker is

the best Doctor ever), and an avid player of all sorts

ol games (digital, board, and tabletop). Ethan’s digital
alterego can be found at www.captainprimate.com or
www.twitter.com/captain_primate.

Vi

JefT Siarto is a user experience and web designer
[resh out of grad school at Michigan State University.
Jefl was a student of the standards-based wehb design
movement—aspiring to the likes of Cederholm,
Zeldman and Mever—and worked as a web developer

throughout his college years before signing on to
co-author Head First Web Design in his second year of
erad school. In addition to building websites, he also
works to improve online courses and open education
through simple, usable design. Jefl’ currently calls
Chicago home and works as a freelance web developer
and part time Iron Chefl challenger. When he's not
working, he likes to cook and eat (mostly cat) and make
endless design changes o his blog at www.siarto.com.

You can see what Jefl’ is doing right now by checking
out his Twitter leed at www.twitter.com/jsiarto
or, if’ you're really bored, you can send him an email at
jeffia siarto.com.
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how to use this book

Who is this book for?

I VOLL Can answer “'I»'t'.ﬁ" to all of these:

o Are you comfortable with XHTML & CSS but don't have
any experience with web design?

e Do you consider yourself a web developer (working in
a fun environment like PHP, Ruby on Rails, NET) and
want to become a better web designer?

9 Do you need to understand web design for a course,
your line of work, or you simply want to impress people
at parties with your vast knowledge of The Golden Ratio
and the Web Content Accessibility Guidelines?

this book is for you,

Who should probably back away from this book?

xxii

intro

I vou can answer “ves” to any ol these:

o Are you someone who doesn’t have any experience
with HTML/XHTML & CSS?

o Are you an accomplished web or graphic designer
looking for a reference book?

e Are you someone who likes to build webpages with tools
like Frontpage and Dreamweaver, so you don't ever
have to look at code?

[ =)

.

this book 15 not lor you,

[Note from marketing: this book is
Ft:rlr dn'jone with 3 eredit 2avd.]
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the intro

We know what youre thinking

“How can #us be a serious Web Design book?”
“What's with all the graphics!”

bk

Can | actually fearn it this way?™

We know what your brain is thinking

Your bramn craves novelty: [t's always searching, scanning, waifing for something
unusual, It was built that way, and it helps you stay alive,

mo whalt does your bram do with all the routine, ordmary, normal things vou
encounter? Evervthing it can to stop them from interfering with the brain’s
real job—recording things that matter. It doesn’t bother saving the boring
things: they never make it past the “this 1s obviously not immportant™ filier.

How does Vo bram Anow what's iinpl wtant? HII]‘J]): S 1.'::I|‘1':' out for a

day hike and a tiger jumps in front ol you, what happens inside your head
and body?

Newrons fire. Emotions crank up. Chemicals surge.

And that's how your brain knows... Great, Only 450
more dull, dry,

boring pages.

This must be important! Don’t forget it!

But imagine you're at home, or in a library. [ts a sale, warm, tiger-free zone.

You're studving, Getting ready for an exam. Or tryving to learn some tough I \eain i 9
. . . - 3 1§
technical topic vour boss thinks will take a week, ten days at the most. }Ia:;f ok wort o
|
Just one problem. Your brain’s trying to do you a big favor. [t's trying to <3indy
make sure that this ebefeus!y non-important content doesn’t clutter up scarce \
resotrees, Resources that arve better spent storing the really big things, Like

tigers, Like the danger of fire. Like the old school NES cheat code
for Contra (11 [«— —BA). And there's no simple way to tell vour
bramn, “Hey brain, thank you very much, but no matter how dull
this book 1s, and how litde T'm registering on the emotional Richter
scale right now. 1 really do want vou to keep this stull” around.”™

you are here » xXXiii
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how to use this book

we think of a “Head First’ reader as a learner.

So what does it take to Jearn something? First, you have to getit, then make sure
you don’t forgetit. It's not about pushing facts into your head. Based on the
|atest research in cognitive science, neurobiology, and educational psychologdy,
Jearning takes a lot more than text on a page. We know what turns your brain on.

some of the Head First learning principles:

Make it visual. |magesare far more memorable than words alone, and

make learning much more effective (up to 89% improvement in recall and
transfer studies). It also makes things more understandable. Put the words
within or near the graphics they relate to, rather than on the bottom or

on another page, and learners will be up to twice as likely 10 solve problems related
to the content.

Use a conversational and pnrsnnnllzad style. Inecent studies, students
performed up to 40% better on post-learning tests if the content spoke directly to the

Sidebars con hold peeryThing
from lisk [igte to extra body
capten. Thay mn olse be useful :

'Irar:::tllh-r ! mgationond archive {  reader, UsSing 3 first-person, canversational style rather than taking a formal tone. Tell
I L bh?

stories instead of lecturing. Use casual language. Don't take yourself too

seriously. Which would you pay more attention to: a stimulating dinner | Activities
e party compamun.uralenure? mmmrm
—— Get the learner to think more deeply. N other words,
» unless you actively flex your neurons, nothing much happens Bars and Hightlife
_j in your head. A reader has to be motivated, engaged, curious, & look at the bars and
5 - and inspired to solve problems, draw conclusions, and genarate m and around Tokyo
o new knowledge. And for that, you need challenges, axercises, and
a thought-provoking questions, and activities that involve both sides of
the brain and multiple senses.

Get—and keep—the reader's attention. we've all had the I rzally
want to learn this but| can't stay awake past page one" experience. Your brain
pays attention 1o things that are out of the ordinary, interesting, strange, eye-
catching, unexpected. Learning a new, tough, technical topic doesn't have to be
boring. Your brain will learn much mare quickly if it's not.

Tt pore seems Tike
nolady considered
T'd be using o SCreeR
reader for this site.

Touch their emotions. We now know that your
ahility to remember something is largely dependent on

its emotional content. you remember what you care about.
You remember when you feel something. No, we're not talking .
heart-wrenching stories about a boy and his dog. We're talking

emotions like surprse, curiosity, fun, "what the...?”, and the

feeling of "I Rule!” that comes when you solve a puzzle, learn
something everybody else thinks ic hard, or realize you know
something that “I'm more rechnical than thou"Bob from

xxiv intro
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the intro

Metacognition: thinking about thinking

If you really want to learn, and you want to learn more quickly and more

I wonder how
I can trick my brain
into remembering

this stuff..

deeply, pay attention to how vou pay attention. Think about how vou think.
Learn how vou learn.

Most of us did not take courses on metacognition or learning theory when we
were growing up, We were expected to learn, but ravely taweht to learn,

But we assume that il vou're holding this book, vou really want to learn how O
to design user-iriendly websites. And you probably don’t want to spend a loi
of time. I’ YOU wani o nse what o read in this book, Yo need to remeniber
what you read. And for that, you've got 1o understand it. To get the most from
this book, or ary book or learning experience, take responsibility for vour bram.
Your brain on thiy content.

The trick 15 to get your brain to see the new maternial yvou're learnmg as
Really Important. Crucial o your well-being. As important as a tiger.
Otherwise, you're i for a constant battle, with yvour brain doing 1ts best to
keep the new content from sticking,

So just how DO you get your brain to treat Web
Design like it was a hungry tiger?

There’s the slow, tedious way, or the faster, more ellective way, The
slow way 1s about sheer repetition. You obviously know that vou are able to learn

and remember even the dullest of topics il you keep pounding the same thing into your
brain. With enough repetition, vour brain savs, “This doesn’t feed important to him, but he
keeps looking at the same thing over and seer and over, so 1 suppose 1t must be.”

The faster way is to do anything that increases brain activity, cipecially diflerent
types of brain activity. The things on the previous page are a big part of the solution,
and they're all things that have been proven to help vour brain work in vour favor. For
example, studies show that putting words within the pictures they describe (as opposed 10
somewhere else in the page, like a caption or n the body text) causes your hrain to try to
makes sense of how the words and piciure relate, and this causes more neurons 1o {ive.
More neurons firing = more chances for your brain to gef that this is something worth
payimg attention to, and possibly recording,

A conversational sivle helps because people tend to pay more attention when they

perceive that they're i a conversation, since they're expected to follow along and hold up
their end. The amazing thing s, vour braan doesn’t necessarily care that the “conversation™
15 between you and a book! On the other hand, i the writing style 1s formal and dry, vour
brain percewves it the same way you experience bemng lectured 1o while sitting i a roomful
ol |':ii:-ihi'n.'t‘ attendees. No need to s1ay awake,

But pictures and conversational style are just the beginning. ..

vou are herg » b4 AT



how to use this book

Here’s what WE did:

We used pietures, because your bramn is tuned for visuals, not text, As far as your brain’s
concerned, a picture really & worth a thousand words. And when text and pictures work
together, we embedded the text i the pictures because your brain works more eflectively
when the text is within the thing the text refers to, as opposed to in a caption or buried in the
text somewhere.

We used redundancy. saying the same thing in different ways and with different media types,
and multple senses, to mcrease the chance that the content gets coded mto more than one area
ol your brain.

We used concepts and pictures in unexpected ways because vour brain is tuned for novelty,
and we used pictures and ideas with at least some emotional conlenl, because your brain

is tuned 1o pay attention to the biochemistry of emotions. That which causes you to feel
something is more likely to be remembered, even if that feeling is nothing more than a little
humor, surprise. or interest.

We used a personalized, conversational style, because your bram is tuned to pay more
attention when it believes you're in a conversation than il it thinks you're passively listening
to a presentation. Your brain does this even when vou're reading.

We mcluded more than 80 aetivities, because your brain is tuned to learn and
remember more when you de things than when you read about things. And we made

the exercises challenging-yet-do-able, because that’s what most people prefer. Tesr DR'WE

We used multiple learning styles, because you might prefer step-by-step procedures, while
someone else wants to understand the big picture first, and someone else just wants 1o see

an example. But regardless of your own learning preference, everyone benefits from seeing the
same content represented in multiple ways.

We mclude content for both sides of your brain, because the more of your brain vou
engage, the more likely you are to learn and remember, and the longer you can stay focused.
Since working one side of the brain often means giving the other side a chance to rest, you
can be more productive at learning for a longer period of time.

And we mcluded stories and exercises that present more than one point of view,
because your brain is tuned to learn more deeply when it's forced to make evaluations and
Judgments.

We meluded challenges, with exercises, and by asking gquestions that don’t always have

a straight answer, because your brain is tuned to learn and remember when it has to work at
something. Think about it —vyou can’t get your dady in shape just by wafehing people at the
gym. But we did our best to make sure that when you're working hard, it's on the right things.
That you’re not spending one extra dendrite processing a hard-to-understand example,
or parsing diflicult, jargon-laden, or overly terse text.

We used people. In stories, examples, pictures, etc., because, well, because you'rea person.
And your brain pays more attention to firople than it does to #hings.

xxvi intro
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Slow down. The more you understand, the
less you have to memorize.

Don’t just read. Stop and think. When the book asks

you a question, don’t just skip to the answer. Imagine

that someone really i asking the queston. The

more deeply you lorce your bram to think, the better

chance vou have ol learning and remembering

Do the exercises. Write your own notes.

We put them in, but il we did them lor vou, that
would be like having someone else do vour workouts
for you. And don’t just leal at the exercises. Use a
pencil. There's plenty of evidence that physical
actvity el learnimg can merease the learning,

Read the “There are No Dumb Questions”
That means all of them. Thev're not optional
sidebars, they’re part of the core content!
Don’t skip them.

Make this the last thing you read before bed. o

Or at least the last challenging thing.

Part of the learning (especially the transler 1o
long-term memory) happens affer vou put the book
down. Your brain needs time on its own, to do more
processing. It yvou put m something new during that
processing tme, some ol what you just learned wall
be lost.

Talk about it. Out loud.

Speaking activates a dillerent part ol the bram. I
you're trying to understand something, or increase
vour chance of remembering it later, say 1t out loud.
Better sull, trv to explain it out loud to someone else.
You'll learn more quickly, and you might uncover
ideas you hadn’t known were there when vou were
reading about it,

the intro

Here’s what YOU can do to bend
your brain info subwission

So, we did our part, The rest 1s up to vou. These tips are a
starting pomt; listen to your brain and ligure out what works
[or you and what doesn’t. Try new things,

o Drink water. Lots of it.

Your brain works best in a nice bath of fluid.
Dehydration (which can happen before vou ever
leel tharsty) decreases cognitive function.

Listen to your brain.

Pay attention to whether your brain is getting
overloaded. I yvou lind yoursell” starting to skim
the surface or forget what vou just read, it's time
for & break. Once you go past a certain pomnt, you
won't learn faster by trving to shove more in, and
you might even hurt the process.

Feel something.

Your brain needs to know that this matfers. Get
involved with the stories, Make up your own
capuons lor the photos. Groaning over a bad joke
is sfill better than leeling nothing at all.

Design and Build Websites

There’s only one way to become an expenenced
web designer: design and build websites. Now; this
might mean building layouts on paper, domg card
sorts o develop vour informaton architecture, or
writing lots of CSS. The point is that you will never
become a great web designer i you just read abowm
i—vou need 1o do i, We're going to give you a lot
of practce:; every chapter has exercises that pose
problems [or vou to solve or asks questions that you
need to think about. Don’t just skip over them-—a
lat of the learning happens when you work on the
exercises, We included a solution o each exercise,
so don't be afraid to peek at the solution i vou get
stuck, but St (el ive the |!l'l.'r|‘:]i."!'n betore VOl look
at the solution. And definitely get it working before
your move on to the next part of the book.

you are here » xxvii



how to use this book

Read Me

This s ¢ learning experience, not a reference book, We deliberately stripped out everything
that might get in the way of learning whatever it 1s we're working on at that pomnt in the
book. And the first time through, you need to begin at the beginning hecause the book
makes assumptions about what you've already seen and learned.

We start off by teaching one of the most important concepts in
web design—the design process—and then we move on to more
specific design topics.

The design process is the foundation for developing a great-looking website. Each step gets
you closer to better pages, and along the way, vou create everything from a visual metaphor
to a map ol the site’s content. Once you understand the overall design process, you can
then dive into the details and begin building beanttul websites.

We advocate standards compliant XHTML & CSS.

All of the code that yvou write during the course of going through this book is standards
comphant. This 1s really important to us, and we would [adamantly) argue that
understanding how to think i and write standards comphant XHTML (XHTML 1.0
Strict) & CSS (CSS 2.1) 1s one ol the hallmarks of a talented web designer. There will be
no tables [or ]H}'::HI, no :ﬂl}'lv mformation in your |‘|]'.||‘|{t]!‘.-. and all those <p> tags will bhe
(R Ji'!l.'l'hl' closed,

All of the code in this book is available on the Head First site.

Maost of the projects mn this book will require yvou to download the code for that particular
chapter. Actually, you should just download all the code from the beginning so that you
have it ready when the time comes. Sometimes we will ask you to make changes (o code
that already exists and will provide and “before”™ and “alter™ version of the markup and
ﬁf‘:.'!n‘ﬁi'l{'l‘.lh.

Every bit of code is not fully explained

We assume that vou have a working knowledge of XHTML and CSS and, therefore, don’t
make 1t a point to explain every nuance ol the code. The mmportant stufl 15 covered, and
the downloadable examples are well documented. Remember, we're trying to make vou a
better designer not teach you the ins and outs ol XHTML and CSS.

xHviii intro



The terms “comps” and “storyboards” are used interchangeably.

We muroduce storyboarding in this book as method lor quickly mockimg up design
ideas without committing tons of time to code. Sometimes these are relerved to as
“storyboads,” but other times we use the term “comp” (or composition) in relerence to
the same thing,

We assume that you are using modern browsers.

While we've taken every measure 1o make sure that our code 18 cross-browser
compatible, you should use a modern browser (IE7+, Safan, Fiefox) when putting
together the sites in this book. While older browsers (notably TEG and below] will work,
vou results may vary, as those browsers are bugey and incredibly fincky,

The activities are NOT optional.

The exercises and activities are not add-ons: they re part of the core content of the book.
Some of them are to help with memory, some are for understanding, and some will help
vou apply what vou've learned. Don't skip the exercises.

The redundancy is intentional and important.

One distinet dilference in a Head First book is that we want vou to really get 1. And we
want you to finish the book remembering what you've learned. Most reference books
don’t have retention and recall as a goal, but this book is about learnming, so you'll see
some ol the same concepis come up more than once.

Our markup and CSS examples are as lean as possible.

Our readers tell us that 15 lrustrating w wade through 200 lnes of markup or CSS
lookmg for the two lines they need to understand. Most examples in this book are shown
within the smallest possible context so that the part vou're trving to learn is clear and
simple. Don't expect all of the examples to be robust—or even complete. They are
written specilically for learnimg and aren’t always fullv-luncuonal.

We've placed files (markup, CSS, images, complete pages) on the Web so vou
can copy and paste them into your text/ markup/code editor. You'll find them
at http:/ /www.headfirstlabs.com/books/hfwd

yvou are here

the intro
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the review feam

The technical review team
Carah Cn”ings

il

Joha nnes de Joh?}

Matt Diﬁangi

Ashley Doughty

Corey MeGlone

Technical Reviewers:

Sarah Collings has worked in web design and
development for over 7 years and is currently developing
usable web applications as a User Experience Software
Engineer at Digital River, Inc. She has a Bachelor of
Iine Arts in Graphic Design and is working toward a
Master’s in Software Engineering. In her spare time,
Sarah enjovs running and spending time outdoors with
her fiancé.

Johannes de Jong is an old dinosaur mainframer that
loves 1o go over o the wild side—bulding websites, from
time to time, His latest experiment is a Google Maps site
built with Apex [rom Oracle, and yes, he will use this
book to redesign 1t

Matt DiGangi is the creator, designer, and editor of
the website Thieves Jargon (www.thievesjargon.com). He
lives in Boston,

XXX intro

Pauline MeNamara Jonathan Moore
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Ashley Doughty is a Senior Web Developer from
Maine, living and working in the Greater Boston Area.
She 15 a hard core Christian, wile, daughter, reader and
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Safari® Books Online

a6 i e . L
Sa fa rl >  When vou see o Salari® wcon on the cover of your favorite
Pt technology book that means the book is available onlne

through the O'Reilly Network Salari Bookshelf.

Safari offers a solution that’s better than e-hooks. 1It's a virtal library that lets you
casily search thousands of top tech books, cut and paste code samples, download
chapters, and lind quick answers when vou need the most aceurate, current
mformation, Try it for free at http://safari.oreilly.com
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1 building beautiful web pages

Beauty Is in the eye +

* of your user
*

I know he said you're just another
boring one-column waitress, Mom, but
I think you're the best... you're always
paying attention to your users. What
else could anyone want?

It’s a great big (wide) world... but who's really out there?

So you've got your nice shiny XHTML and CSS diploma hanging on the wall, and the
prospective clients are ringing your new business line off the hook. Cool, right? Yeah ...
until you get your first complaint about a bad layout, or a logo that's just so 1938. So how
do you create really beautiful websites and still make sure they satisfy your users?

It all begins with good planning. Then you've got to write for the Web, know your
audience, and, above all else, make sure you're designing for your users, not yourself.

this is a new chapter



welcome to the big time

Your big chance with Red Lantern Pesign

Jane’s just bought a small web design studio. Red Lantern Design’s
]"'l“l] |‘]"|1“]‘|||.‘i[‘|_‘-_[ ?-i]]illl ‘.\i“'ﬁ lf:ll ||;:|1.'i|.| I:Il]:“i."'ll‘?ih"ﬁ Iﬂ:ll hi"l-ﬂ'['ill ViEears., H”.‘I:I
now Jane wants to expand their client-base. But there’s a problem...

The old Red Lantern webmaster used a WYSIWYG editor 1o create
the company’s own site, and now no one can edit the Ales. Jane’s hired
vou to build a new site that will bring Red Lantern up to modern web
standards and bag the company more lucratve chients.

I've bought a kiosk at an international business
conference in a week. I don't know a thing about web
design, but I know you do. Se you need to design

a really impressive new website as quickly and
efficiently as pessible. Think you can do that?

Well, sure you can.
Where do you think
you should start?

Jane. Entreprencur
and new owner oF

Red Lantern Design

2 Chapter 1
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building besutiful web pages

_ pen Your penml
B Here's the current Red Lantern site. Take a look at the screenshot

and, using your web design expertise, annotate it. Note what you
like. What do you dislike? Do you see any problems?

Jane loves Japanese tulture.
T:{:’s why she haugh{'. the
\/- tompany. She loved the name-

3 g | s head Airstiais com books S | chi 1/ redlantemn aml

Peisple ane more conscaus of design than ever belore, Whatever the service or product, whisever the consumption or value,
an intangible context surrounds nll interactions. Succesafidl businesses reslize thar they offer designed experiences,
regurdhess of service or product, and invest e necessary resounces o enhance both. People are not only more conscious of
design, tey are hungry for images, themes and cxperiences thar satisfy them on mamy levels sesthetic, pragmatic,
idenlogical, culiiral. They are hungry for "good™ destgn. Design i gboul connecting. Warking with our clicnis, we
emphasize a thorough, deeply considerase research process with an emphasis on leamming and listening. At the same time,
we center the process on tediences and contexts, We desien for real people, not demogmphic tigels. We understand (hi
fior all. Rod Lantern designs and boilds simple. usable, and stroctive websites dut are fast. resdable, and accessible - all
using weh standands.

We specialiee in: interface design - designing and huilding web interfaces and templates giing web standunds; web site
redeign - if you ang [ooking o update your siie of move it o C55; i cis optimpraton - sSEnpify markup omd cis
i improve spoed and make your sité more stracturally mumtmnmwhmw.mmdm
suggestions. mmi serminirs.

you are here »
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] i #
The logo's eool - but doesnt There's lots of wasted space

layeut of the page before we
feel connetted to e .”H H.w,rrn menu and content.

L]
we cener the process on suliences and comtexts. We design for rea] people. not demographic targets. We understand that nh% ﬂurmu..h
real people are looking for something more and guide vor clients, processes and designs in creating greater fangible valuz " m ﬂ!ﬁh!w.
fior afl, Redd Lantern designs anid builds simple, usshle, ind ntractive websites that are fast. readable, and accessible - all 53 vg..:
using web standards. 9,

.W._._O__.__E..____.w ._....rﬁ \\\\\w We specialize in: interface design - designing and building web interfaces and lemplases using web stondands; web sine &Wﬁﬂ_ﬂmnﬁ _nx.n,m.m_:m
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i h.em_ m____.. 4_ reganiless of service of product. and invest the necessany resources o enfiance both. People are not only mate comseious of ' —.m
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T tenter Lolumn. ideelogical, calwral, They are hungry for “good” design, Design is about connccting, Working with our clients, we n ﬂxhh.mq

.M ﬁ emphasize o thorough, déeply considierne nescarch process with an emphasis on leaming and Hstening. At the sime tme, |
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building beazutiful web pages

Where do you start?

There’s not a lot that’s good about the existing Red Lantern

site—the logo’s nice, but that's a pretty damning comment on
the rest ol the desien il that’s all there is o like, But if’ there’s
so much wrong, how can we ligure out what to work on next?

Where would you start?

Uh, yeah, so uh, I know where I'd
start. I, uh, know HTML. So I'd start

with the code. Get to it right away.
Then I'd work up some, uh, CSS and uh,

that's it! Okay?

Joe Blow thinks he's a Fani.*f
sthmanty web designer
What de \ou ‘i:.hmk?

Is Joe right? Is there anything else to do? Where would you start?

LR R R T T R R R e R R R R R R R T R R R T AREEEEEEEREEE RS T TR TR ]

11111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111
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start before the part where you code

Are you kidding me? How am I
supposed to know where to start?
I've got a whole bunch of stuff I
need to do, o you tell me. What
should I do first?

“Where should | start?” and “Where
should | go from there?” are really
good questions.

'I'Iu' fact '3.'1|l|1|'r stll .:rik'm_g‘_-.rlll:l':\:'|l' those I]Ilc‘rﬂinnﬁ
without opening a text editor 15 a good sign. The
answer to both 1s. always follow o design process.
A design process structures your project so that

VO sty on task and don’t o0y ofl 1n EVETY chifferent
direction all at once withou: accomplishing anything

but stress. stress, and more stress,

A process is really just a workflow that determines
the order vou do things on 4 web desien project.
Imagine vou're building a house for someone. It's
their dream home, they've got a won of ideas on
their wishlist, and vou also need to mclude the usual
things you'd expect to ind i a house: walls, lloors
roof, kitchen, bedroom, bathroom, living areas...

Now ask yoursell where you'd start? Would you
build the walls lirst? Would you pick out fabrics, or
draw up a blueprint? Which one is going to pay off
two weeks [rom now? Two months? Two vears?



building beautiful web pages

Praw up a blueprint FIRST

So building a website 4s a lot like building a house. Il vou start
with a blueprint, you'll know exactly where you're headed

at every step: foundations, load-bearing walls, and so on.

For a website, vou use Information Architecture

{or IA). IA is the process by which you break your
website’s content into chunks and then orgamze
those chunks hierarchically in relation to one
another in a way that’s logical.

Most o the time, each chunk of information is
content (text, images, etc.) that lives on a single page. IA is
also closely linked with building your site’s navigation. So, if
vou've got a bad LA, chances are, you'll have a bad navigation

system as well. If your site doesn't have solid 1A, it will feel (
disorganized and confusing to users. And that will make users go

fﬂl'l‘f.hrf;cf.!:urf -F
someplace else to get what they're looking for. starts with a ;thtur{:ham:
4]

The b1utf‘rih‘|:, for a 4;‘]!?-&&1 website

In this 'tTPlf.a] reverse 1 !nfnrna'f.lar- ﬁi‘ﬂhi{.ﬁﬁ‘bﬂ'ﬂ

bl"ahﬂhl bla
ng bush” [A diagram,
K {:hf roduﬂ‘ts “ftm‘h is under B'l'fﬂk down Your CGH'E‘,EH'E inte

the “Home’ " settio e
" gical chunks that are velate
T bock g e velated to
u?imdﬁﬂwr- The e eath other in an ordeved h::rart‘.h\f
di aqvarn looks like
3 bush.
| About Us ' Products l | Contact Us l | Links '

The "Print Bmks-
sfttm s uhdfr 'E.hf

“Produtts” section Print Books eBooks o
L] i -_g;jgg RANWN
What content do you have for
Art | ' the Red Lantern site? How
will you order it? Will you

need any more material?

hd ﬁm&”‘f the 'f;wa t&{:gancs
o Frm'f;cd books ave listed under
jti-u.' Pﬂn‘t BWkS ‘i!i:{:lr:m
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infermation architecture

Start the Information Architecture process by asking Jane about the
content she wants for the site.

Here's a memo from Jane telling you what sections she wants on the
site, Write down a 1 or 2 word description for that "chunk” of content.

= '
- feed Lantern PESLGW
=

MEMO

From: Jane
Subject: Site content

' the site where we put
t's have a section of -
l;-mzws items and updates about Red Lantem

................................................

We definitely need a section of the site :T(here
we can show off all of the awesome wWo

we're going to do.

e
The site needs 2 contact page. How w;?ulld w
ever get clients without a contact page

------------------------------------------------

| think it would be good to have a fectiﬁg of
the site about the company——wha wedo. f
that kind of thing.

We need to make sure t_hE3l( know we do
consulting and web design!

8 Chaprer 1



building beautiful web pages

Once you've worked out the sections of information for the Red Lantern Design
site, you can start to build your Information Architecture diagram. Fill in the spaces
provided with your individual sections from the facing page.

ur | diagram will
/ j‘ﬂ&‘fa start wirkh our

home or main P39e at

the top of the hierarehy:

Home

L Remember, eath new

rowis 2 subsettion of
{}‘If S{f-":iﬂ-n abmt

What “ehunks’ of
tontent mila'nt live in
these two cettions?

you are here » 9



what’s your architecture?

dnarpen your pencil
W Dolution

A
\

You started the Information Architecture process by asking Jane

about the content she wants on the site.

Jane let you know what she thought the sections should be. Here are
some possible 1 or 2 word descriptions for each "chunk” of content.

=== ’
e
=

MEMO

From: Jane
Subject: Site content

' the site where we put
t's have a section of -
Ibr-':*.mr*a items and_updates about Red Lantem

.
We definitely need a section of the s:}fn:-:;here
we can show off all of the awesome
we're going to do. .
The site needs 2 contact page. Hm-:; w;?L:
ever get clients without a contact page

| think it would be good to have a se:tif; {;L »
the site about the ;gmp_a_l_r]y-what W
kind of thing.

We need to make sure t_hE3l( know we do
consulting and web design!
COmnsuUit? web Vo=

News ¢ Updates

................................................

------------------------------------------------

------------------------------------------------

Cﬂ'ﬂﬂ-‘-l'l:lhﬁJ Df—'sni 5“

10
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building beautiful web pages

Given these “chunks” of information, how does your |A diagram look?

we made a mam

:‘la"t ddded {he About s seftion to
he Home Pagc. This will orient users

v

l“ our hl:i, dlﬂﬁ\"ﬂ'l'ﬂ:l

i}
1] w mc
“Crr H"qf.ts.. S-fj.‘blon under JC]'I-IE k

Ariving there and ai
qive them d quigk
explanation of Red Lantern an:}u':-.:h&{

‘H'H!' Lom
to show users that R‘_d Hume Pany does. Affey that, us
eapoirerymnt P (N '+ 17 i o
web design \
Tt it T T T T T (T T ISR
. Portfolio : Sevvites \ News ttpdates : Contact
! A ! \

]
Under "Sevvites, we

Dum

Q_: Do |A diagrams always have to look like a reverse
branching bush?

A: Mo, though the reverse branching bush is probably the
maost common way |A diagrams are done. Honestly, any kind of
diagram that accurately and clearly represents the sections and
subsections of content (and the hierarchical relationship between
them) works just fine.

Q_: Will the people | design sites for always be as clear as
Jane about what sections they want?

A: Yes_. and no. You'll be amazed at the extra details about
sections and design ideas that come from just fafking to people.
Just because they may not know the names that sections on a
site are commonly called, doesn't mean they don't have a clear
idea about what they want their site to contain. Then it's up to you
to organize the sections logically and hierarchically.

We shortened News ¢ Updates
toJui‘t News sSinfe it medns 'H‘IC
Lame thn—.a and will

; Sdve spale
n H‘\E mEFL. ?

o

therejare n .
b Questions

Q_,: Couldn't | just skip this part of the process? This IA
diagram and the one on page 7 look pretty similar...

A: MNo! Don't skip 1A, as it can often determine parts of the
design when you come to layout the site. Besides, although
there are some similarities of structure, every site is different,
and some sites will have a lot of subsections. The more content
you have and the deeper your |A diagram, the more complex
your navigation system will be. You'll not only need top level
navigation, but second tier navigation as well. But don't warry,
we'll cover dealing with A in a lot more detail in Chapter 3.

Q_,: Is an IA diagram just like a sitemap? The “chunks” just
look like links...

A: An |Adiagram shows a hierarchical relationship between
sections and subsections of content in a site. It isn't meant o

show links between sections, but you will use it when you put

together the navigation for your site. In fact, let's take a look at
that next...

you are here »
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what is good navigation?

C'mon, all we need for good
navigation is some buttons that
link to all the pages in our TA

diagram, and we're good to go...

Will that be enough to help your users
find their way around the site?

You need to think about naviganon fwicr m the design
process? First, vou need o think about your navigational
elements—ves, things like buttons and nav bars— while
vorr work on the averall layout of the site.

Navigation will show up again when vou begin writing
the code and building the lavout elements that have 1o do
with users linding thewr way around the site, as well as
linking vour pages together. But don’t jump the gun, vou
need to start by organizing your op level navigation.
[nformation Architecture sn't just important for
organizing your site’s information; its a big deal for your
navigation as well. o, when it comes to building vour
site’s navigation, keep your 1A digram close at hand.

12 Chapter 1
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building besutiful web pages

Petermine your Top Level Navigation
Because you moved the “About Us” section

Top level navigation is usually the most prominent navigational bo dhic & Sae of R
§ T : o & i
element—the tabbed nav bar at the top of the sbe, s cae F{:E beel ﬁi Lantern Design's
. . ) Liv
page, the vertical nav menu in a secondary navigation cl}f i:; Ele the f;? level
J EmEn in Tmr dlﬂﬁram

column, ete. More often that not, your top level But how will skl
navigation lmks to those sections one tier below Home } you style the menu?
the home page in vour IA diagram. 5{ l"'ibou{ s 4—»-"/

:
'_g,
l_g;;

Draw a few sketches of the kinds of menu you're already familiar with and start
thinking about which menu type would suit the Red Lantern site.

yau are here » 13



which siyle of navigation?

“edharpen your penc

'« golution

S

\

Tﬂbt ||kf d ¥I|E
tolder has

OO OO

Vertital menus For top level naviaat

v A vertizal

mEnu Llanr

]

|I'h'| ment Dav

Plain +ext links

[l 4}

—

Buttons and
vlain text menus
1

M,

‘,l".r.-'_

S

—

0000

T

Which top level navigation design do you think will work best for

the Red Lantern Design site? If you don't know, how do you think
vou'll work it out?

I_I_|_l'_'l_l_1_l

|.‘m-|z_¢m{,],'
mEnus -[c.»\- 'fl_gp

|-f"-"f] n&'-'l.l‘]lﬂ',*,"l_h‘}h

14




Put it all in context

The point of the top level navigation is to show your users where they are within
your site’s main structure. We'll come back to navigation in a lot more detail in
Chapter b, but for now; you need to ask yoursell' how vou'll style the menu on
the Red Lantern site. Time to start thinking about which menu type would suit

the site and where it would fit on the page.

Horizontal tabs
& Expedia

Fiights

Hotels Cars

Horizontal buttons fior
t’P level na uisaﬁm

Horizontal buttons

Vacation Packages

Hovizontal
loads Q-F il'l:,f.-.'l- bt’tra'us

Activities

DEALS & OFFERS

building beautiful web pages

4abs are used for top level n&\'i&_\,&hﬁh on
¢ they save 3 lat

o-F s?au:-

Wnicome - Alsacy a me
by Pneeraans | My Accound | Canls

Maps  Business Travel

In this case, the buttons become

visible on mouse over, whith is 3

Vertical menu

amazoncom

*m Hnmt\u

Shop All Departments Vertical menu for
Books > | 'EQ'F level naﬁiga{son.
Movies, Music & Games - _j ack when ?:n?}t
Digital Downloads » | List started adding
Computers & Office 3 [ merus to their sites)
Electronics > Hhis was the most
Home & Garden 3 [ popular type ot men
Grocery, Health & Beauty »

Toys, Kids & Baby »

Apparel, Shoes & Jewelry »

Sports & Outdoors >

Tools, Auto & Industrial 5

Services

/ nice; subtle touth.

Crevelopers

Vertieal tabs for
top level navigation
styled with ?;5
and images ada 4
real notebook feel
fo this site.

Notice this sife's
]-:‘-:nh{;cnf is written in
venth. See appendiz
| for dcaline_ with
mulfiJlanguage sites.

Vertical tabs

| Guide de Prague

Mar.
votre oF

Prar

DECOUVRIR PRAGUE

en ubksani les sarvices privés de g
diropturrant of rhantirer fes sana

PRAGUE - VISITES GUID
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pencil and paper?

Show Jane sowme basic design sketches

So vou've got the main content mapped out, What will

you need to do next? At this stagre, it's a _u_‘nc:d idea to

hl"l_l‘l"\"p_‘].i-J'[H' SO I];'lh'i[' lilt‘.H'i__‘-_"Il Hkl_‘l['ill‘.‘i..,

Hold it right there! IA diagrams,
sketching designs on paper... What's
with all the drawing? I thought this was
a book on WEB design. I don't see much
of that happening so far...

Having a clear idea of where
you want to put the building
blocks on screen saves valuable
development time.
It’s much quicker to sketch a few designs on
paper and get Jane's reaction belore you
start than it 18 to waste time working
up the code for a bunch of designs
when she can only pick one. ..




building beauriful web pages

Sketches keep the focus on functionality

Your first sketches should be black and white and drawn on paper.

That way, Jane will be completely focused on the basic layout of the
design (instead of what color the background of the page is or how
great her logo looks placed over that image or... you get the picture).

Your designs should show Jane some basic layouts with the content she’s
recuested in various configurations on the page. T'he sketches should
make Jane ask hersell questions like: “Do 1 want a large image at the
top of the page?”, "How many columns do [ want?”, “Where should
the menu go?”, and so on.

_ ::g\Sharpen your pencil

This dns:gh is +

; Lo F.Ir'nlia'l' J.'_,l:?l
the existing site design for
Jahf 'f:n'r.{ j;m' You {o 90

Here's the first sketch we showed Jane. She didn't like it because
it looks almost exactly | ke the existing design, but with the main
content section broken into two columns.

Mow it's up to you to come up with a basic design Jane does like.
Draw at least three more concepts on your own sheets of paper.

batk o the dra'ulw:-.ﬂ boavd \

1

PicTURE

Use hovizontal lines
L'-'.Lj{,vtﬂd D{t al'fjc.l.-ﬂll
‘EE?'-JC.- "]}ul.- dor:lj-:; need
too muth detail at
this stage

Wse the sketehes
‘{',o BEJL Your ideas
down on paper. You
tan work out the
details later.

vou are hereg »
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sketch our your navigation ideas

sharpen your pencil
W Dolution

Basic black and white sketches keep the focus on the main layout. It's
time to show the basic layout concepts to Jane. Which will she choose?

e Dc‘,lar. #l has
hO'I"IZ-Oﬂ'Lﬂl ‘[I'.S‘{".-s J.Tm’ {hc
menu. Under the |oao
and ek, ‘|.|'11‘.'|'fJ‘3 .’-;EII’.E
Irh the two Lolumn desian
Tor 4 FFC,J:.UTL' and 'If.hr_'
news seétion beneath
{TL'I-:}'F,'. 'nrl-‘u]t on thf 'r'!'%h{'.
are Lnr-.u‘” "r'_'hurnhh&rll .
images of sites Red
Lantern s dt_‘ﬂlf';nf_'d'

D:Slrjr. #3 has 3 ]illlfl',h
bextual menu in ::"|ﬂ¢:
of the tabs, and s
5».-|‘i:£.h-.".d H"IE 'F'ﬂhll'_"{?'rl
of the ?Dr:tf's'no and

tontent settions
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building beauriful web pages

Design #5 s 3 three
f_ﬂlumn dl‘."ilﬂlh H :Eﬂd‘
\r,'ll.',!']. The main Fu’.";u'r':? -J_'DF‘
lett and £he |-’.‘--:l|=l:r to the
rlﬁh{‘ Hnd-ﬁrntd{h are
the meny, tontent, and
pm-{-‘oflo seCtions

/
<

Desian #5 alm#'f swlLL‘_hrl{i
< the order of the items From
design #4-, so the paae

Fj LTU ‘E .‘-L;]'!"i'_!- with the 'Io'.‘:,r_:- and {ﬂ'lﬁ
of the menu at the left of
bhe stveen with The other

| 1
seetions Eﬂl'-li':“h'”"":ﬁ ) #

(——
I ——
L]
———
P
L\

T like the look of 3 best. But,
uh, can you show me some more
detail? We need the site to be

ready for the conference.

Great, you've agreed on a basic
design, what will you do next?

19




what's nexi?

So we've agreed on a basic layout with Jane,
but what should our next step be? Firing up

the ol text editor, grabbing some sample content
from Jane, and working up an XHTML storm?

Frank: Nope. We're going 1o suck o pen and paper for now. What
do you think abouwt adding some color o those sketches!?

Jim: Why would | do that? Can't 1 just get gomg with the code and
test ditterent colors using CSS sivlesheets?

Frank: Well, this wav. you get a chance to see how colors interact
with one another, how mterface and layout elements play ofl’ one
another once [h!"_\."]'l‘ in color, how your n..'“'i_:_l;'.llinrl sVstem looks
relation to the rest of the lavout, and generally whether content’s

represented m the best way possible.,

Joe: Wow: That sounds like a tall order for one little sketch,
Conldn’t we just have shown Jane a few color versions mstead of
gome with the black and white sketches?

Frank: Clients can get distracted by color too early in the process.
It's best to show them something that gives them an idea of the

F'r&rk
' functionality of the site

Joe: —belore we start on the look and l[eel part of the design process.
Joe I get it. The sketches provide us with a painless way to catch any

Jim ]mh'uli'ﬂl l]l:“-ii_l_"jl e blems belore we start i":l'-"il't.E,' RINY 1’]:'¢];_{1'|, anl

they become major obstacles.

Frank: There vou go. But we're not just doing one sketch here, Joe.

Joe: No?

Frank:

Jim: - No, We're going te do a ton, all in different colors, and show

them all to Jane like we did with the first sketches, right?

Frank: Kinda. What we're actually domg is creating storyboards 1o

test a few variations. We'll show Jane the best one or twao.

Jim: Waite, What?

Frank: Yeah, these are like the storvboards—you know, that
sequence ol litde sketches that look like o comic strip—the [ilm
incdustry uses to test out shots belore rolling the cameras. We're
doing the same thing. Here, let me show vou a neat trick for creating
zood storvhoards.
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building besutiful web pages

._.._ u«_.ﬁoit".a ok mep

ﬁuﬁ;ﬁhiw?ﬂ;&.?ﬁz

}sqam [En3oe 243 asead pue “MHSH.
m..-ﬂ..‘u_ uﬂml.- Q+E...m_u. .B__.Q.h dn _..,b&
OP [l Ave—apisqon ¢ 40 Joysuazags
€ el GE.E.T m:?nﬂuﬂ_ 2.4 nof,
124 3 23 o3 333 oo e 5 23y

om.m_n_s.mh Aasmoag

£ oR ____________________ oN+H=oNT
...m.....1 ' s
Tl R R

‘spieoqAio}s Jnok 0} 10j00 ppe 0] SuoferD

|ouad ssn ‘Apuey awos job aanoh §| yum dn awoo nok Jeym ui 3jgissod se pajieap
se ag "yiom 0} ob pue jouad e pue Jaded Jo j9ays B aye| ") pieoghiols o) awi s )
‘ays ubisaq wajue pay auy) Joj sjuem auer INoke| Jo puiy JEYM mouy noA JeL) MoN
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red lantern storyboards

pencil
_._.E_Q: Finished Red Lantern storyboard. Yours might look a little different,
but this is the level of detail you want to see in a final storyboard.

Rough sketth of a

Moved the _u_mu_ behind ﬁ_fwﬁﬂn. ________”.= need d
,‘nrn. main _n_uu_._._un....,m. mﬁh¢03. wn.om __..-___Wm._ﬂ Eve.

a-

l.l# .
_u.:m the wo*whn:u on A little bit nh tolor n =
the homepage. Potential the storyboard helps to
tustomers want 4o see establish the pevsonality
what You tan do/ of the site

Here's the spate
Lor Lhe top level
naviaation, and
,..__mqm.w_n? a
space underneath
the main mage
hﬂﬂ .q:m__u._...g:.w
mﬂsa.:_.hn;n:#m o
nEWS items.

No need +o add
headings or bod
.mh.__....m at this wg.__,wn
Lines and blocks are
.ﬁ.:_._n a5 _u__.o._......_n &uﬁr:;m
at the oveval| design,
not the detail, here.

Chapter 1
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Fireside Chats

Pencil:

Yo Design Program, can vou clear something up for me?

Well. I've gotten a little confused over here. Some people
have started calling me “wireframe,” but 1 thought that
was a term that's used to describe code mockups...

building beautiful web pages

Tonight's talk: Pencil and Design Program discuss Storyboards

Design Program:

Sure. What's up?

Yeah. It can be confusing as people also use the term
“wirelrame” o refer to a code mockup thiat sn't totally
leshed out yet. But now isn't the time to get into code.

Code [eavesdropping):

Hev! | heard thau.

Pencil:

Sorry, buddy, but Design Program’s nght. You might
think you're saving time by diving right m 1o HIML.
but it could end up costing vou i the long run, See, af
vour client (or vou) doesn’t like the design vou came up
with and wants to go in a completely different direction,
vou've just invested tons of time in o HTML (and
probably CSS) that you're not going to use. [ts a lot
easier to hle a storvboard away and start with a fresh
sheet of paper.

I'm not so sure. | prefer not to get all hung up on detail,
The whole point of storvboards is that thev're a quick
and [lexable way 1o bramstorm ideas and get some
designs down. Besides, why waste a ton ol time slaving
aver every pixel’s placement in several designs when the
client’s only going to pick one?

| guess if you're preparing a pitch for a potential client,
1t might be a good idea to come up with something
more polished and formal. But I sull think detailed
hand-drawn storvboards should be your first stop when
vou start to design a new site.

Design Program:

or a new file. I'd o the tormal route right from the
start, It saves a ton ol tme as you can copy details right
out of the storvboards mto the hnal design if they work.

| guess you might have kind of a point there, but are you
really going to show your messy, smudged, coflee-stained,
sell to the client, Peneil?
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prototype after design

The storyboards look absolutely wonderful.
The design and layout for the site look
great. But the conference is in two days...
Can I see it on screen?

Now it’s time to prototype the site in code
=

Building a prototype m code has some great advantages.
First, even though your design might look great on paper,
it might not work (techmeally speakig) when vou code it
up. 'The prototype will give you an opportunity to quickly
fix anvthme (code-wise) before yvou invest oo much time in
building a polished finished product.

Alsa, it vou're working with clisnts, a code prototype gives
Vi something to show them ;lllLl_ilI.\'-T like Vo H[m"_-.'hur.||'ri-.,
vou can get uselul feedback and make terative changes.

Iteration i i design methodology
that lets you test, analyze. and reline

pratotypes of work in progress. Al
cach stage, you go through each ol the steps in the

¢ dlesign process— it's eyelical—until you get something

* vou (and your client) are happy with.
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building besutiful web pages

t:‘fi__fl Rmy BBKQ (o ahead and grab the files for the first code prototype from:
,*. = } copé www . headfirstlabs.com/books/hfwd/ch01

then we'll give it a quick test drive to see how everything’s looking,

1 *
ern redesign /

<!DOCTYPE html PUBLIC "-//W3C//DTD XHTML 1.0 Strict//EN"
"http:ffwww.wB.orngfohtmllIDTDthtmll—strict.dtd"}
<html xmlns=“http:fﬁwww.w3.ﬂrq31999ﬁxhtm1" xml:lang="en" lang="en">

il Red Lant

adding* spiig T
- rounds -
Eautqfamll? Helve <title>Red Lantern Design</title>
onkt-
i gas 62.5%7 <meta http-equiy="
nt-size: P-equiv="Content-Typa" cont = "
o 133; charset=utf-g"/s ¥P ntent="text/html;

<link rel="stvlesheast" — ¥F '
- ¥ t" href="stylesheets/screen.css" type="text /

1i | media="screen" />

! saine 03 </head>
padding: 0;: <body>
<div id="masthead">
<hl><img alt="Red Lantern loge" sre="images/rl logo.png” /></hl>
St " <ul id="nav"> :
font-size: 1. .
1 <li><a class="active" title="Red Lantern home"

1ine-height:
hrefﬂ"index.html">HDmecfa}<fli>

'ﬁ '
<li><a title="Design services"

href=“aervi¢es.html"}Services<fa><fli>

al
1iat-style-tY <li><a title="Our work" hraf="p¢rtfmlio.htmi“}Pcrtfalic{fabﬁf

1i>

|
a title="Contact Red Lantern"

1">Contact</a></1i>

! F{tqnha{;‘vcnﬂrSCJI:
Remember, you need HTML for
n Your IA diagram.

| mm downloaded it, > "
~ du?]lf.a‘l;t the tode and name the ader">
Files md“‘gl‘f \(ﬁ:“ link them t="tokyo buildings" src="1images/tokyo.jpg" />

tonether in the end
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test crive

~ Tost DRIVE

Time to check the site out in your browser. Once you've tested the site,
show it to Jane to get some fast feedback on this iteration.

L Nl

Lo e Hle HLEiL+ L @ ttn  fwww headDrstiabs.com/books, hiwd/shid L /ingex i

RED LANTERN
DESIGN

Red Lantern builds unique interfaces & user experiences for the web.

Qur Work Welcome to the New Red
Lantern Design

Lanem ipm=em calor 58 amel Gonsecte et adaescing alit
MNam 28 amat mm gt |obonis eulsmod Futice
mipordiet mokeste dolor: Donoc elemernium oram
mEtus. Cuesgus 2 valil Mascenas @ turps in dolor
Aucio vulputak. Sespendmsg ut velil e dul vestibulum

tringilla. Danee dolor fung, auciorn |, dghikem sad
rhencus wl telus Polentosgue o nisl. Nulla tincidunt
|usio hec dul. Mascenas malesunda mddles eal Nullam
wiae quam. Pryn lucius suscipdt golor. Donec Nec arcu
Mam lacinas e congue bguls scelarisgus tacllsks
Curpbitur yehiculs Daam Sed oncu, Sed rhonous
Pallanteague orumocs tauci.es nibl. Duls e85t magra
condimantum Bl Wardum . ormane 3o,

o

Lommm ipsem Golor 82 amet, ConecisiunT agpesang nit
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building beautiful web pages

e :
Here's the text Jane just sent over. Grab a stopwatch and set it for 15

seconds. Hit the Start button, and begi : :
- - egin rea e
up, write down what this text is about? ding this text. When your time's

- red Lantern Destgw

MEMO

From: Jane
Subject: Site content

People are more conscious of design than ever before. Whatever the service or
product, whatever the consumption or value, an intangible context surrounds all
interactions. Successful businesses realize that they offer designed experiences,
regardiess of service or product, and invest the necessary resources to enhance
both. People are not only more conscious of design, they aré hungry for

images, themes and experiences that satisfy them on many levels: aesthetic,
pragmatic, ideological, cultural. They are hungry for “good” design. Design is
about connecting. Working with our clients, we emphasize a thorough, deeply
considerate research process with an emphasis on learning and listening. At the
same time, we center the process on audiences and contexis. We design for real
people, not demographic targets. We understand that real people are looking

for something more and guide our clients, processes and designs in creating
greater tangible yvalue for all. Red Lantern designs and builds simple, usable,
and attractive websites that are fast, readable, and accessible - all using web
standards.

We specialize in: interface design - designing and building web interfaces and
templates using web standards; web site redesign - if you are looking to update
your site or move it into CSS; markup and css optimization - simplify markup and
css to improve speed and make your site more structurally sound; consulting -

help with design strategy, €SS and markup suggestions, and seminars.

..................
......................
................

.......
.............
---------------
..............
-------------------
.................
......................
.....................
......
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bad copy is bad

Pon’t ruin a good design with bad copy

All the awesome design work, storvboarding, and prototvping m the
world 1s not ;g:ﬁn_u to-save your site 1f you don’t have any content (or
il the Wav vou present vour conternl stiiks). So how waill YVOu ensire
vour content’s mteresting?

Writing for the web is different than wntng for regular print.

Come on, Writing is writing.
There's no reason to re-write some
text, especially for a website...

Instead of reading your content from left to right,
beginning to end, like a book, users scan the text
for keywords and concepts—to give them an idea
about the contents of the page.

When vou combine this with the fact that users generally don's
spend that much time on mdividual pages, you know you are going
to have to write dillerentlyv. ['he word of the dav 1s scannability!
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building besutiful web pages

What makes text scannable?

There are several techniques you can use to

make your text scannable. Short paragraphs, A brief introductory section provides E""Fha:i: (hold

headings, bullet points, and clear meaning will PO of Lext. That wiY, the italie i) y ;:.'."d

all help users scan your content more easily. reader knows what they are 55{;{,“5 impor-Lant 9 i‘?h‘h
mE tTor

into vight off the bat

€ user,

Clearly witten (SN
headers give the Lol e e HE L4 ¢ hp en wikibooks,

veader information \_/:;_,.7 Wikijunior:Big Cats/Cheetah
about the whole "

From Wikibooks. the open-content texibooks collection
: : = Drowrs ‘Chestans ang buil for spesd, with & whipiie spine. iong legs, and & kang tail tha scts as &
a‘l""!ltlc and its * Festored Bogks rucdes for sudden iurms. They ae the worli's fastest land snimal. able 1o sprint ug to 70 miles
hbitﬂ{i = Recont charges iper hour (110 Kph) for short distances in pursuil of prey. They can go from 0 mées par how 1o
3. = Otz 70 mibes per hour in just a tew seconds. Because they band well with humans, chestahs use:
* Hansom boes o b istsed 0 captivity for eatching wild gama. They ar also known & Hunting Leopards.
COMmmLIny
R - Wheare do cheetahs live? nctit]
:':H"""“"::“ ey Today, mos! chestahs are found in wWb-Saharan Altica,
BT Al ™ J: though & lew ae siill seen n lmEn 0 the past, they used
e S —— fo be found throughout norhem indls and iran. Thay prefer  Tea chestats laguiher. &l
il fo rve i semi-deserts, savannas, paines. and thick
* Donnit brush. Because ihey rely upon speed bo hun, they avold
dense fomests. Conssrvation efloeis ame reguired in onder 1o avoid the cheetah becoming an eniry on the
o o encangered species list
» Cobaciom By
search What do cheetahs look lke? |mett]
T  Chestahs afe mediem-sized doglie spotted cats with long legs and
foa? (semrch ""“"F":_‘*"'""""" * jean bodies. They have & white bely and & dark siripe that looks like a
oK feaw on both sides ol their face, Chestahs alzo have round dads spois
T ——— on thear fur, Adull cheatshs weigh leom B0 to 140 pouras (40-65 kg,
W s Pty and are around 4 to 5ieet (112-135 cm) leng. Chestahs ane bullt 1o be the besl runners. Theair long tall
T — provides thiin with bakance. They have o bg ches!, & famow waisl, and poseiful hind ligs, Thiy have &
» Soscal paget emall hasd and muzzie, large noabiis for incressed cxygen intake, and small round ears. All of Ihis makes
» Privaces «pram e chestah very slesk and semodynamis wiven il s,
= Parrmdrecs ink .
» Dowemn o4 POF What do they eat, and how do they calch their prey? ledil]
u Dowsmnod
& Dl . Cheatahs mosfly eal manmals Bie gazeles, impala. gru calves, and hates. whech aee all sboul the zame
E = Frantam sz a5, of emalier than, an adult cheetah.
I""H; Fﬂ*‘&ﬁhﬂfh: % il Cheatahs stalk their prey uniil they are cioser than about thiny meters from sach other. snd Then give
are easier 'Eﬂ chase The chase is usually over in less than a minube and i the cheetah doesnt calch (s prey gquickly it
| will often give 1o rathes than wasie energy. This |s because chestahs use a lod of enengy when chasing
vead than h & prey at such high speed. About hall of the chases are successhil
blotks of text Chestahs must sat their caich quickly or nsk losing thei food 1o ather stionges predatons. Chestahs wil nol
{ h fight wilh & larget arimal over food because they can® sk an injury which would mean cedsin slarvaiion
whith are harder 4
hestas s well-atapied 1o lving in atid envircnments. n ihe Kalahan gesen, ihey have been estimaled to fravel an sverage of 82 km
{:0 I'Ead ﬂhd betwesn dinks of water. They were seen getting thelr water from the blodd or wine of thesr prey, or By ealing i=ama melons.
tomprehend on a Fun facls [t}
ﬂmP"‘{ﬁ Sf.‘rttn:'. See how much you know aboul the worlds [estes! land mammal:

= After a lull-speed nesh, & chestah must sl al least 15 minule:s balare rurming agash.

= Cheatahs do nof roar. but they make & number of very un-catliie sounds. many of which resemble Bird chupe

& Chaatahs wars called |sopands bofore opards. wem! Onos the word for Chaatah was “leopand™, and tha woid for lsopard wos simply “pand™
Chealahs wers Called leo-pards then a8 @ mix between “kec” - latin fof lion, end “pasd”. then ihe name of leopards.

= Apart from pumas, cheetahs are the only big cals that pur,

= Many chestah cubs ane killed by & tack al lood of their nalural enemies. liond and hyenas An old Alrcan legend &ays (he lear staln maks
on The cheetah’s face ame from the mothar weeping lor her lost cubs.

» Cheetahs do nol uswally sal the shin or bones of (heir piey

Bullek points ave
augu?z'r-i:ﬂft ‘ﬂa'}'
{9 ﬁiwg -I:af-'ti {ﬂ-

Niluuh' users.

wowl
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be the editor

Long Exercise

Here's the text Jane ju
: :
Just sent over again. Rework the copy so that follows the scannability ch
ity checklist.

- red Lantern pesigw

MEMO

From: Jane
Subject: Site content

People are more conscious of design than ever before. Whatever the service or
product, whatever the consumption or value, an intangible context surrounds all
interactions. guccessful businesses realize that they offer designed experiences,
regardless of service or product, and invest the necessary resources to enhance
both. People are not only more conscious of design, they are hungry for

images, themes and experiences that satisfy them on many levels: aesthetic,
pragmatic, ideological, cultural. They are hungry for “good” design. Design is
about connecting. Working with our clients, we emphasize a thorough, deeply
considerate research process with an emphasis on learning and listening. At

the same time, We center the process on audiences and contexts. We design
for real people, not demographic targets. We understand that real people are
looking for something more and guide our clients, processes and designs in
creating greater tangible value for all. Red Lantern designs and builds simple,
usable, and attractive websites that are fast, readable, and accessible - all using
web standards.

We specialize in: interface design - designing and building web interfaces and
templates using web standards; web site redesign - if you are looking to update
your site or move it into CSS; markup and css optimization - simplify markup and
css to improve speed and make your site more structurally sound; consulting -
help with design strategy, €SS and markup suggestions, and seminars.
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building beauriful web pages

— | Scannability Checkis¢
You don't have to use them all, uﬂ: ~he D Elﬁ'ﬂﬂ}' written head
n nea ers

ones that work for Your Lan{;:m};
D Small (ish) Paragraphs

D Use bold and italics to
emphasize importang

words or phrases,

AN I EEAN RS E NG N A PR R RN RS FEEEEEEEE ERBEE srErsEEE AL EN NN EEEE IR ISR AR

D Use lists (ordered
Or unordered) for

APPropriate content.

PEssEEEEREEAEEEEREE NS qasssmEmEEEEEEE B T L L L L L L

I T T e T T T T T T T T,

mEmssmamamas ABE SRR R R R R AR A FessmanEan A s R s EE AR RS R FEEssEEsEEE T s S ArEEEEEE R R SEEssmaaEREE A R R RS R R R R e
e R R e R FEIFFEEEEFEEERE S FEAFIFFEFEEEEEEERAN T IR T B R R "
P T T L L T L oy gy e e e T e T O T T

R L R N R S BEAABEEEEEEE

R A

srmsssssssnna D sramssErEsEREEEas srsasn .
ssasssmassas L L T T T T e ssassssmmannEn CrsmssAsEEEEEEI B RN AASA SRR R T REEEE ssssssmamuEmmns dhRsssssusEBAEEEIARAssARE RS
R e e T e EEE R
B semsans B T srsssne remsssaas Trssssarns R Arsernns

AR ARSI AN A NN E BB G EE S N A S AN A SN R AN AR RN AN AR R R B SE R E AR R R FEEEEEEE S BN sssssEEEERREE SN SdssEEEEEEEE
D T L L L L Ly As s s EEEEERE S BEE B AR E R R RSN BB A R E R SRR EEEEEE EEEEEEEE rEsEEEEREEERT S FrEREEEEEEEE ArEsEEn "
D R L b U g T Fassma sraEsEEEEEERE NS sammbrEEEE R REEE sasamm FEEEEEEEEBES srsmsE R Fasman seEspEEEE R RARE srsnmm e
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good copy is good

Long Exercise

SoLution

Yi ' :
ou edited Jane's text, following the scannability checklist

Scmbihty Checklist

Cl -
E/ early written headers

- red Lantern Desigw

MEMO

S .
Q/ mall (ish) Paragraphs

E/ Use bold and italics
¢mphasize import Y

g"[}ﬁ[‘ liEt-E {n‘rdemd

or unordered ) for

From: Jane
Subject: Site content

People are more conscious of desig
product, whatever the consumption
interactions. Succes
regardless of se
both. People are not only more conscious of design, they are
images, themes an
pragmatic, ideological, cultural. They are hungry for “good” d
about connecting. Working with our clients, we emphasize a
considerate research process with an emphasis on lea

or value, an intangible

for real people, not demographic targets. We understand that
looking for something more and gu
creating greater tangible value for all. Red Lantern des
usable, and attractive websites that are fast, re

web standards.

We specialize in: interface design - designing and
templates using web standards; web site redesign
your site or move it into CSS; markup and css O
css to improve speed and make your site more structurally SO

help with design strategy, css and markup suggestions, and s

- if you are
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n than ever before. Whatever the service of
context surrounds all
sful businesses realize that they offer designed experiences,
rvice or product, and invest the necessary resources to enhance
hungry for

d experiences that satisfy them on many levels:
esign. Design is
thorough, deeply
rning an
the same time, We center the process on audiences and contexts. We design

ide our clients, processes and designs in

igns and builds simple,
adable, and accessible - all using

building web interfaces and

ptimization - sim

a .
PPropriate conteng

aesthetic,

d listening. At

real people are

looking to update
plify markup and
und: consulting -

gminars.
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building beauriful web pages

Your text might look a little different, but as long as you've used the techniques to make the
text more scannable, your users will thank you.

7 Weltome o the New Red Lantern Design

Headings orient the  Red Lantern is a small web design and tonsulting fivm specializing in standards—based

. ok
;S:L:I}ttmwj:a Jf:ccd web dzﬁﬁ“ and dl:\fdaPmcn{, Our ?Fal is to build sim?|¢, beautiful ‘HEI'J?HSES that make

one at the top of Your information easy to find and Your users happy.

the paae, as the loge
will lrﬁ“ 35 a header (£ You or Your tompany are intevested in wkinﬁ with us, please check out our

for the page portfolio of design and branding work and tontact us with your project details. We
look forward to hearing from You and making Your presente on the web a little simpler
and easier to find.

View our 4ul Pﬂ'l:-'?ol'm e
These links will be 3 chort

Contaet Red Lantern unordeved list with the bullet

R'L/ Fmr.'i_‘.*. 'rcrnq:w'cf.i hj‘ ouy CSS

That's a serious rework right there. Mine
wasn't anywhere near as, uh, comprehensive.
Won't Jane be mad at you for cutting out all
her carefully crafted words?

Sure, she could be. But this version is short,
to the point, and a lot more compelling.

It tells users exactly what Red Lantern does, and what they
can expect from working together. We edited out a ton of
content—long words, sentences that vou had o read three
times to understanc, and so on——that would have clouded
this simple message,

Besides, worst case, we can compromise with Jane and pul
back i some of her text... carefully edited, of course!
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test drive

~—TesT DRive

Once you've edited your text so that it’s more scannable, all you
need to do s update the text in the code markup that you've
already developed for Red Lantern, test it in your browser, and il
you're happy with 1t, show 1t to_Jane.

ﬁ
e Mol + Pag: | oo hee adhisriabs com hooks Mk feho 1
R ® i o e ddrstlscumfbooks. i ch5

findes heml Q

I love it! Yes, even the
shorter text. You were

right to cut most of mine. EEE.&;"‘H”'E"”
Yeur skills are going to help
put Red Lantern on the
map! I can't wait to start
some new projects.

Red Lantern builds unique interfaces & user experiences for the web.

Qur Work Welcome to the New Red
Lantern Design

Fed Lantern & a smald web design and consuling Frm

-'|lr_I|_::_|!|.'_|IIi_j In sHndards II;_I'_.I"'H wab das Iglas

sevelopmant. Our goal 1§ 1o bulld simple, badutitl
vahipages That make your informaton easy 10 ind and

DN LEESrE MERTY

P BRE

YOUr Coempany i mlaresked i working with us

ik 0wl i porbiolio af design and Dranding

WOk Bnd contact us with your projsct delads. WWe ook

ap&Enm 1o hearesg iram you anid making your prespnce

on the wab & B Almpker and aasier 10 find

Wlew oyr full portfolio
contscd Beg Lanters
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building beautiful web pages

Web design is all about communication,
and your USERS

So how do the two versions of Jane's site compare? Every site’s
ultimate aim is to communicate something to its users. II' your
website doesn’t communicate what you want it to, your audience

o, s T e e il
will go to another site looking for the experience or content that — ‘
you couldn’t give them. . sabeis ol o
This 1s known as User-Centered Design. When you build
a website, you're building it for your users, not for you. You
design for your user’s strengths and weaknesses. You want to use
every techmque possible to bring users to your site, help them
find what they're looking for, make sure they have a rewarding T -
experience, and keep them coming back. o S s e e i
The process you followed in this chapter— m— e

Pre-production using Information Architecture and
storyboards to build a blueprint for your site so that you're as
efficient and focused as possible when you go digital.
Navigation is based on your IA diagram. It's more than The old de sign didn't Communicate
just linking pages together. Navigation helps your users find muth at all to users.
information.

The new site had utevs at the
Layout uses HI'ML and CSS to build the site’s mterface tentev of the desian protess from
(which you already came up with—on paper—back in the the aet g0 fAs 3 vesult, it grabs
pre-production phase). the user's intevest and tells them 3
Writing “fills” the design up with the—scannable—content compelling story

that your visitors come to the site for.

had just one aim: to produce a great-looking site that tells users
all about Red Lantern Design.

REITLAMNTEHMN
DESIGN

Pradl Latiinrn bl withutes 1101 00ean o witi sajratimsses foy e el

- Walcoma bo the Mew Fed

Laiioere Derslgn

w1 1T ] = NEE
- P o—— == mami
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web design toolbox

, Your Web Pesign Toolbox

Wow... 36 pages in and you’ve
already managed to totally
rework a pretty crummy looking
website. Next chapter: we dig into
pre-production in a lot deeper fashion.

%BUILET POINTS

When you design sites, you should L
practice user-centered design—creating

sites that focus on meeting the needs of

YOur USers.

®  Adesign process helps you structure a
project so that you stay on task and get
things done in an efficient manner.

= Most, if not all, web design projects have
4 components: pre-production, layout,
navigation, and writing.

= |nformation Architecture is the process
by which your website's content is
broken into chunks and then organized
hierarchically in relation to one another.

= Developing your site’s 1A Is a two
step process: organizing your site's
information, and building an |A diagram

= An |Adiagram visually represents the
hierarchical organization of sections and
subsections of information in your site.

Top level navigation usually links to those
sections in your information architecture
one tier below your home/main page.

The design of your top level navigation
depends on the overall design and layout

There are a handful of great models for
designing top level navigation: horizontal
tabs, horizontal buttons, vertical menu,
vertical tabs,

Storyboards are used to visualize your
design and test basic layout concepts
before you jump into code.

Storyboards are a great way to catch
potential design problems before you
spend time coding your site.

Writing for the web is different than writing
for print.

Web users scan webpages instead of
reading them from beginning to end

Web content needs to be written so that
it's scannable.




2 pre-production

*
+ Paper covers rock *

Wow, you really can erase

things when you use a pencil

instead of a text editor. Who
would have thought?!

Tired of butting heads with a picky client? Yeah, you know the type...
every time you show them their latest crazy design idea, they've already moved on to
another look... another color scheme... another entire web site. So how do you deal
with fickle clients or those tricky hard-to-get-right websites? You start with paper,
pencil, and a big fat pink eraser. In this chapter, you'll learn how to work smart before
you dig into your HTML editor. Coming up with a theme and visual metaphor for your
site, mocking up sketches in pencil, and using storyboards will turn you into a nimble,

flexible web designer. So get out your sketchpad, and let's pre-produce!

this is a new chapter



mark travels to japan

Mark’s Trip to Japan

Mark loves to travel. After college, he took a year off to backpack around
Japan and experience everything the island nation had to offer—from
sushi to samurai. Now that he’s back, he wants to document his
experience with a great looking website.

Tokyo metro map

2 Chapter 2



pre production

Teavel pictures

Since Mark has so much content,
we can’t just dive into the project
and start laying down code willy
nilly. We need to know exactly
what we are designing first. In
Ocigami pre-production, we pl_ar-1 things
out before we go digital. A

little detour now will save

us a lot of time when
we start putting together
Mark's site later.

But where to start? How about
at the very beginning—with the
site’s design vibe. A visual
metaphor, if you will.

you are here » 3



visual metaphors

Think before you code

Pre-production is all about getting things right before you put down
one line of XHTML. Its all about getting your site’s design right
on paper so that when you get to the point where you go to code,
you know exactly what you are building, and you can be incredibly
focused and efficient during development. Its also all about making
sure that you work out any potential design problems before you

invest a ton of time writing line after line of XHTML and CSS, only

to find that you need to scrap everything and start again because
your design has a critical problem.

Thinking about a visual metaphor

Jobs on the Wall \’)us{ needs to be a
simple \’)ob posting site. One main column
is all you need with some ancillavy
(helper) information in the sidebar.

The finished site veinforces the “Job
posting board” metaphor complete
with eork board textuve and Post-
It note naviga{:ion.

Visual mc{:ayho\rs start with a la\/ou{:
and ¢olor stheme that veinforees

the content and topie of your site.

4 Chapter 2



A clear visual metaphor helps reinforce
your site’s theme

A visual metaphor takes advantage of familiar visual elements (such as
images, interface elements, icons, colors, or fonts) to reinforce the site’s
theme. Say, for example, you are creating a children’s online community site
geared towards ages 7 to 10. You might think about using bright and bold
primary colors with cartoony interface elements and fonts. These design
elements reinforce the subject matter of the site: kid oriented, fun, etc.

A visual metaphor can range from subtle (using colors that give the user an
abstract feeling that the designer wants to associate with the site’s theme) to
direct (using graphics that tie right into the site’s name or identity—like using
graphics of rocket ships for a site called Rocket Ship Designs).

Brigh{: bold ¢olors and an avetie

theme help set the visual metaph
for this site. e

Tl Pary i - Miaddd @ sl dnd mest rea P!

Lt R | pddasotrapin o
o Mambership Community Parents Toys Ho

PENGLIN L L A D T

Car{-poy\ ?cnguins
and tomit—book
style € poayraphy
ave definitely
geared toward a
Yyounger audiente.

pre production

Hold on a second. What
the heck is the difference
between a site's theme and a
site’s visual metaphor?

you are here » 5



site themes

A thewe represents your site’s content

The word theme is used to refer to all kinds of different things in the world of
web design—which can be kind of confusing. In this case, a theme is your site’s
purpose and/or content. So, the theme of amazon.com is an online merchant
that focuses mostly on books. The visual metaphor uses design elements (color,
graphics, typography, etc.) that reinforce the site’s theme.

Lain e Hicll v Bt v onm comem o, [=]

eonButlet ereates and sells icons
o e o AU s ity e o o or use in web design and other
g iconfoffd

}:n{:irfa«:c development. [eons ave
eatured throughout and a takeout
KYOTO :
fir wiuacd e o Weh Frufeaesnds

Lon{):aihcr is used to veinforte the
site’s name.
- Y AR

[eonBuffet’s visual metaphor is

subtle—but the design veinfortes
B the tlean, simple itons they produte,

GEpREeS . L and their logo is great literal

—— interpretation of the site’s name.
OLAE

Oula CMY

Unlike [eonBuffet, Silverback’s visual
metaphor is move appavent. They
make the page look like a gorilla’s
surroundings, Lom?lc{:c with 'ung'c
tolor stheme, leaves at the top

the page and an amazing logo/iton
of a gorilla with a clipboard. Hente,
“6ori||a Msabili{\/ Tcsl:ing."

L rTR————

b e s v 2y

1 o e e P i

Gilverback is an application for . _ ._ < - e
YCV“(:orming user testing on websites. gy . [ ‘i
Betause a Silverback is also 3 type @ ”
o£ animal, the \')!AhS‘C and 5o\rl“a ;

heme is used throughout. e

6 Chapter 2
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http://www.allitebooks.org

pre production

Take a look at the screenshots below. Write down the site’s
theme and circle (yes, draw in the book) some of the design
elements that are used in the site’s visual metaphor. Remember,
a site’s theme is its content/purpose, while the visual metaphors
are the design elements that are used to reinforce the theme.

iJaZ]
[

L A e

W e m—

Hellm, Ester!

h, hot, deliciouws food content served up daily

TR . -

ey m—

Chewing the Put:

[P
Setlery Nimw, Do Caner; Hlone 1 Make
Boston's Redius Burger al Home

Farrg: i b gy W] s
Frwsh Fooed o TV, Weider Litium <

i g i v | e |

[ -

e e E—
The Morning News

My Kilber Agartment
-

SR S ———

[y —— vy
Fremied St s B Iﬂ'h- S
i Ramalam Pecmn

A
bapomnlanenleers L] e e i e

Py

e T _ _-

| | o e P o rmm v i
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Identifying themes and visual metaphors

_ @%&l’lﬂeﬂ r pencil
}i &Iu‘tlm Take a look at the screenshots below. Write down the site’s

theme and circle (yes, draw in the book) some of the design
elements that are used in the site’s visual metaphor. Remember,
a site’s theme is its content/purpose, while the visual metaphors
are the design elements that are used to reinforce the theme.

Bite mavks used throughout

£he page vemind You that
&his is a site about food. \

Sevious Eats is a food website and

“Thc ¢olors are bright and
Generous use of aPFCﬁZi"ﬁ'" Green, orange,
whi {cs?aac and 3 ved, peath—colovs \/0qu want
grid—based layout to eat
also help rcin&rtc
the newspaper

theme.
( = e _The Movning News is a news—based
e Moming Nevs = _web magazine. [ts multi-column,
SRS == _newspaper—style layout and simple

A multi—column la\/ou{: similar to that
of a news paper. Also, the olumns are
staggered, with some spanning the width
of two, othevs ")us{: one.

8 Chapter 2



pre production

Brainstorming: The path to a visual metaphor

Developing a visual metaphor is all about brainstorming—spending
some time really thinking about your content, audience, and what
visual elements you want to see on the page. There is no right or
wrong way to do a brainstorm, just remember one thing: don’t
discredit any idea or concept until after you are done
brainstorming. Once you have all your ideas down, you can go
back through later and eliminate any that obviously won’t work.

Thc brainstorm list ean
intlude design ideas, tontent

tonsiderations, site settions and
. .
Write down even ¢tolov and imagery.

z::;/} ‘g\?/:,tafnind. Map of 5 apan /
Don't \')udgc an idea F?°d-' suﬂ“, ‘aShiMi, ﬁﬂ,

until £he end. Hirofhima » Japanege pancaes
The 6ol dew Palace
Japanege flag
Trave| journal / blo
Photo Sfl‘deShow R

Lleep . sl

e
.

_ @RA\N
‘PQWEWR
Do a quick brainstorm for Mark’s site and write down any design,

content or visual element ideas you come up with. Remember,
write down everything—you can filter out bad ideas later.

you are here » 9



from brainstorms

Pevelop a theme and visval metaphor for a project

Coming up with a theme and a visual metaphor can be tricky. Once you
know what content you have to work with and have a few brainstorms
under your belt, you need to start thinking about the best way to convey and
display that content to the user. Color, layout, and element placement are all
important factors when deciding the best way to reinforce a site’s theme.

©  Chose some color palettes

Make la\/ou{: detisions based on content.
The more tolumns You have, the more
space You have o £ill. Also vemember ,
that whitespace is important. You don't
have to fill every available pixel-

Piek tolors that work well with

he tontent and support Jch.c N

ko sidetom by old ©  Design layouts based on content
Y: uler. Ol . m ul

palettes and see how different

tolors will work together.

The use 0‘(: imagcry, iconog\ra‘?hy and Jccxjc
¢an help veinforee the site’s theme b
making the site “look like the tontent.”

is i i m will help
This is wheve your brainstor '

’chcs mso:{l:. Msc\/{:ha{ list bo(dct.udc w\:\z{:
6 Use Visual eleme"fs 1’0 I’eiVIfOI’ce should 90 wheve and what ideas won

The fheme \F——/ make the tut.

A visual metaphor leverages
familiar visual elements

ﬁ f (colors, fonts, icons, etc) to
= N5 |

lnel]o reinforce a site's theme.

10



production

_ --.giS\Mrpm your penc
A \\ Write down two possible central theme’s for Mark’s site. Once

) you've done that, write down several design elements (remember,

these can be fonts, colors, logos, icons, interface elements, etc.)

that will contribute to the site’s visual metaphor and reinforce the
site’s theme.

©  Central Themes

© |nterface Elements

11



themes and site elements

— (\Sharpm your pmul
. o . . . .
-3 \& &Iu‘hﬂn Write down two possible central theme’s for Mark's site. Once
) you've done that, write down several design elements (remember,
these can be fonts, colors, logos, icons, interface elements, etc.)

that will contribute to the site’s visual metaphor and reinforce the
site’s theme.

[+'s ok if you tame up w':*l:h .
so:\:{hing\/di“crcn{. We've Jus{:
trying 4o get you 4o think!

©  Central Themes

We want to emphasize the trip Mark took.
This eould also turn out 4o be a great
vesourte for othevs planning a trip or

traveling to Japan.

(2 Interface Elements

... feader with large image Map.of Japan ...
Mark took great pictures. We k Japan’s geography is ver
Y\CCd '{'p S"\OW H’\cm oﬁ“ /\ uniﬂuc_ 3 P y \/

...... One. wain navisation .. ... ......Single sidebav ...

Simplicity is key. A few main Again, simplicity. We veally )
nav items is all we need. don’t have enough content

to £ill multiple sidebars.

12 Chapter 2



pre production

Page elements can shape your visual metaphor

Once you have a general site theme and have started a given page. For example, if you only have a single
to think about what you want on your site, you need column, it may be difficult to make your site “feel”

to consider where all that content is going to go. like a newspaper or magazine. But add a few more
How you layout your site will affect the overall visual columns and you can make that page mimic the grid-
metaphor by dictating what can and can’t appear on like, multi-column layouts of your typical daily paper.

Sub Navigation
Llhks 'Eo COn-tch£

within main settions.

Main Navigation
Links to main /\/
setkions of site.

iPhone Sidebar(s)
G e

Used for links
Twice as fast. Half the price, .
K s il and Anclllawr\/
con{:cn‘l:-

Whitespace
Used to separate
elements and : o
draw the eye to e S AN T e Content
key parts of the This is wh
page. Whi'l:cs\?acc is v
the meat of
often overlooked. the
Page goes
[£ ean both help and is what
and hurt a design. visitors come to
\\ find.

Footer

A 5\rca{: ylaLc (:o\r
Lo?\/\righjc info

and links. Recently,
footers have been

uSCd ‘COY' COV\‘{ZCV\‘E llkc = " Twsce g fast. Hal 1he price -

images. Twitter feeds i ot

mavkup validation. i o
i o

you are here » 13



page

Navigation is essential
for users to get around your site.
Design, placement ,and contents of

this element will help convey your site's
theme in different ways.

Sub Navigation displays
content that lies under a main
navigational item. This is usually
only needed for larger sites and
more complex content.

Body content is where
all the magic happens. This
is where you put the stuff
people are coming to see.
Whether it's images, a blog
post, or a YouTube movie, all
that stuff goes in the body.

Whitespace (which is also called
negative space) is the area between
all the different design elements on your
page. Whitespace helps to breaks up blocks
of content (which contributes to contrast -
something that we'll talk about a little later
in the book), gives the user's eye a little rest,
and focuses the users eye towards content.

14



production

The footer portion of
your layout can hold anything from
copyright information to duplicate
navigation links. Users will often look
to this section for links or content
that can't be located anywhere else on
the site.

Sidebars can hold everything
from link lists to extra body

content. They can also be useful
for ancillary navigation and archive
links for blogs.

‘ Twinterndic

there]gre no B s

Dumb Questions

@ s
o Riemate
.

Q: Do | need to use all these for every site?

A: Nope, these are just examples of the general page elements you might end

up using. Remember, each website is different. In all cases, your content (and your
theme) will determine what page elements you end up using in your final layout. In fact,
if you try to use all of these page elements, you are going to end up with a design that
doesn’t make any sense to you (or to your users).

Q} Does every site need a theme and visual metaphor?

A: The answer is yes and no. Not every site needs a gorilla-themed metaphor or a
snazzy newspaper layout to reinforce it's content. But in most circumstances, your site
is going to have some sort of theme, even if it is only expressed through the content
and writing on the site. Remember, content is a design element and can be used just
like whitespace and sidebars.

Now we can get back to Mark's
site. Which visual metaphor will
work best for his

Japan theme? Let's
take a look at the
color and layout

Q: What if | don’t start with any content? Or | want to just start a blog.

A: Even if you don’t have any content (images, articles, videos, etc.) initially, you
still need to make a conscious decision about the overall theme of the site. If you're
starting a blog, what kind of topics are you going to write about? If it's more of a journal,
well then there’s your theme. All websites have a theme, even if it's just about you.

choices...

15



finalizing a visual metaphor

To finalize the visual metaphor for Mark’s site, we need to look at some different color and layout
combinations and see how they will work with our content. Check out the following layout and
color mockups and write down your thoughts on how well each of them represent Mark’s content.
Remember to think about the themes and visual elements you identified in the previous exercise.

\

K—’— Just in tase you ‘(:ovgo{;
what Mavrk brought back
‘('\rom Ja\aan.

Singlc tolumn |3 out with
brigh{ pastel CoTors. h

16 Chapter 2
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pre production

Three tolumn site with
simple, blue ¢olor stheme.

N—~

Traditional two—ctolumn
with earthy color stheme.

you are here » 17



finalizing a visual metaphor

To finalize the visual metaphor for Mark’s site, we need to look at some different color and layout
combinations and see how they will work with our content. Check out the following layout and

e
?ﬂﬁ@é color mockups and write down your thoughts on how well each of them represent Mark’s content.
b ,L!ltl,oﬂ Remember to think about the themes and visual elements you identified in the previous exercise.

msc tolors don't veally seem

Lo fit the theme of 2 Ja\?anc.sc
Leavel site. The light pastels just
don){‘, Work~

Al{:hough single column sites ave
simple, this isn't enough space to
@ — highlight all the content that

Mark has brough{: back from his
{:\ri‘:.

The two tolumn Ia\/ou‘[‘, should 5ﬁ

us enough voom, but this tolor
?a{:fcrn still isn't working. The
eavth tones ave nite, but a little
dark for the theme. Japan is an
island—shouldn't we see some blue
in there?

18 Chapter 2



production

The blue works well with the theme.

lovs ave move newtral
A large map of Japan would look veally The o{.‘.hﬂ“ to Live when
good in the header. When a visitor tomes and le“ ?HO\IN ‘f {"’:: Ereative W
1o the site, there would be no doubt as plating visual elements.

to the theme and content of the page.

Three tolumns should work well for
Mavrk. Not only is this an in{:crcsﬁng

look, it will allow him +o present lots of
information £o the user.

19



xhtml and css

Build a quick XHTML mock-up for Mark

Coming up with a theme and a visual metaphor can be tricky. Once

you know what content you have to work with and have a general idea

of what you (or your client) want to see, you need to start thinking

about the best way to convey and display that content to the user.

20

XHTML Striet DOCTYPE

<!DOCTYPE html PUBLIC "-//W3C//DTD XHTML 1.0 Strict//EN"
"http://www.w3.0rg/TR/xhtmll/DTD/xhtmll-strict.dtd">

<html xmlns="http://www.w3.0rg/1999/xhtml" xml:lang="en" lang="en">

<head>
<title>Mark in Japan</title>
<meta http-equiv="Content-Type" content="text/html; charset=utf-8" />
<link rel="stylesheet" href="screen.css" type="text/css" media="screen"

/> Qk

</head> Link to the CSS file (it
<body> iust meed )

<div id="wrap"> \‘)("oldcy:-)c s to be in the same

<div id="header">
<hl>Mark in Japan</hl>
</div>
<div id="content-left">
<p>Lorem ipsum dolor sit amet, consectetuer adipiscing elit.
Pellentesque quis nisl eget est viverra placerat. ...</p>
<div id="content-center">
<p>Nulla facilisi. Cras ac tellus fringilla tortor iaculis
rutrum. ...</p>
Dumm\/ text (as muth

<div id="sidebar">
as You need)

<ul>
<li>Fusce diam. Pellentesque bibendum. Nulla viverra
vestibulum justo. Pellentesque pulvinar sapien.</1li>
<1li>Cras vestibulum elit id nibh hendrerit eleifend.
Pellentesque id ante. Sed volutpat blandit mi.</1li>
<li>Morbi at tellus facilisis augue tempor pharetra.
Vestibulum porta condimentum dui.</1i>
<1li>Class aptent taciti sociosqu ad litora torquent per
conubia nostra, per inceptos himenaeos.</1i>
</ul>
</div>
<div id="footer">
<p>Copyright &copy; Mark in Japan, all rights reserved.</p>
</div>
</div>
</body>
</html>



pre production

And the CSS...

/* screen.css */ /

body {
margin: 0;
background: #112b63;
font-family: Georgia, serif;
line-height: 1.2em;

A €SS Lommth‘{‘,

hl, p, ul { All these elements

margin: 0; shave the same vules.
padding: 10px;

ul {
padding: 10px;
list-style-type: none;

} Remove the bullets Lrom the

ul 1i { .
margin: 0 0 10px 0; unordeved list.

padding: O;
} « .
#wrap { a margin: O auto” tenters the whole site in the browser.
margin: 0 auto;
padding: 10px 20px 20px 20px;
width: 880px;
background: #0b204c;
border-top: 10px solid #091a3f;
}
#header {
background: #ead9b8;
height: 150px;
}

#content-left, #content-center ({

f%oat: left; Bo{hcohmn <div>s and
width: 280px; the sidebar use the “float:
margin: 20px 20px 20px 0; lef4” detlavation to eveate 3

: background: #fff; fh@t—ddumnlook
#sidebar {
float: left;
width: 280px;
margin: 20px 0 20px 0;
background: #ccc;
}
#footer {
clear: both; .
packground: #eaddbg; Make sure the footer displays

J below {:hc tolumns.
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final

22

The end v
I esult when joi
Pr:\/i)i’}lML and ngozro‘:\n{:h
pre bas. wo pages. Still bare bc -
si, but it will give Marl: - —
]

d [
300 |dca O‘F WhC € we are hcad d
(g g ed.

Hmmm ,
whole ’rh:‘mmI don't know if I like the
hoping foee column layout thing. T was
r somethin . 9.
know: g alittle sim
sort oriﬁ‘_jer‘, f,oo‘rerl one Sidebqile:l:\y_rou
detail. I ing. I'd also like to see som a
. I really can't tell where you g e
uys

Nulla facilisi. Cras
iacnlis Tuiry

lobortis pede. B
a tincidunt P vins

are going for here...

1
prsTinis nunc aliquet magna, eu
erre? AT ut magna. orci sit amet RLE
guspendisse ged purus eu ante pellentesque ultr]
mattis glementulil. Yivamus metus, Utac felis
hibendum lectus non nisl. Yed porta, haretra hendre?
clit eongue rhoneus consectetuet, clit. guspendissc
nulla risus faucibus metus, 3 arcu. Phasellus T
interdum purss justo at ligula Duis accumsar, |
guspendisse [mtenﬁ. Aenean purns sagittis, risus
mauris, aliquam &L, varius el tristigue nisi ip
vehicula vel, massi. In purus ipsuith N ullam lavreet
anctor sit amet, tempus sed, tempnd libero quis Neq
non, scm. Donee lco. Cras justo Donee accums:
LD, yulputate ul, Lristigus el Mapcenas K
facilisis sit amet, arcy. {urabitur vel Pellentesque ©
dc nee nibh condimentum metus. Fusct:
consectetuer. pulvinar enis
pgeslus nulla,

Massa yestib



What? We spent
3” that time, and he
oesn't like i+? That'
! t'sa
of work for nothing! lot

Fusce diam. pellentesgue
bibendum. Nulla viverra vestibulum

justo. pellentesque vinar sapien.

(Cras yestibulum elit id nibh

hendrerit eleifend. Pellentesque id

ante. Sed volutpat blandit mi.

o tellus fringilla
m. Bed hendrerit
 ultricies, mauris

T, augue elit
rititor diam

. Duisague elit.

cles. Aenean

4l MAWLS Morbi at tellus facilisis angue

it Nam sit amet tempor pharelm_?usl_ibulum poria
pretium f.',rm’id& condimentim dumi.

uirum porta {ectus. a e au

igula i 4 hendrerit ass aptent taciti a?moaqu ad litora
rpis rutrum prat, ac l_.urquenl P.“ r.:uuu\na nostrd, per

um non tur pie. inceptns himenagns.

guspendisse quis

ne valutpal pharetra.
n yenenatis pUrus.
Jjmenium.

onsequat pede nol
ollicitudin une nec
nod, neque enim
‘eget congue felis
tlum massad.
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saving time

24

Ok, it's clear that Mark isn't really
happy with our design, and we have to come
up with something different. The problem

is that I don't want to spend all this time
producing more XHTML and CSS.

Joe: Is there anyway we can reuse some of the work we have
already done?

Frank: I guess we could use some of the XHTML, but any
new details are going to have to be done in CSS—and that
won’t be quick.

Joe: What about Photoshop? We could build the sites there
and show him PDF versions of the designs. If he likes them,
we already have a leg up on the visuals and imagery needed
for the final sites.

Jim: Yeah, that could work-but it’s still time-consuming and
what if he doesn’t like any of them? We’re back to where

we started. By the time we finish a handful of comps in
Photoshop, we could have done them in XHTML and CSS.
We need something we can get to Mark fast!

Frank: What if we just draw them on paper? We can sketch
them on paper, add a little color, and send them to Mark to
get his approval. If he doesn’t like them, we can draw some
more and will have wasted no time at all.

Jim: That’s not a bad idea and because they're on paper,
Mark could draw on them too, giving us a better idea of what
he’s looking for.

Joe: You know, this could work. Because we’ll save time by
not building sites that could just get shot down—we could
deliver two or three different designs on paper and give Mark
some nice choices.

Frank: Well it can’t hurt to try. I don’t want to waste
anymore time building XHTML and CSS if we don’t have to.

Jim: The drawings don’t have to be really detailed. They just
have to give Mark an idea of what the finished site is going

to look like. I also don’t think he’s going to pitch a fit if we do
something that will save time (and his money).



pre production

Use storyboards to develop ideas and
save time without code

One of the most important things in pre-production is the storyboard
(sometimes called concept art). Storyboards are used to visualize your design in
its entirety. They give you a chance to see how colors interact with one another,
how interface elements play off one another, how your navigational system

looks, how your visual metaphor plays out, and whether content is represented
in the best way possible.

Storyboards give you a painless way of catching any potential design problems
before you get to the stage where you build your design in XHTML and they

become major obstacles. Storyboards are also a great way to play with design
ideas and visually brainstorm.

Don't be afraid 4o write on Your
boards. /V]arking them up is one

Q of the advan{:agcs of 'Ecs{ing

dcsigns on paper.

ﬁ |
b
e o C rm— e |
[rp— a
oo -

o ——— —

[Py r———

Whaet ia g for Lowrrsing©

The storyboards aven't an exact
vevsion of the final site, but they
ave where many of the main design
elements are tonsidered.

You may even want to create your

story]ooarc[s na p]motoco]oy of an empty
browser window. This is a great way to
give your client the necessary context.

you are here » 25



you’re not designing

Okay, even if we used storyboards,
we'd still have gotten it wrong.

How can we come up with a design
Mark likes?

Pon’t design for yourself!

Remember, when you are designing for a client, it isn’t
about you—it's about the clients needs. And taking the
client’s needs into account obviously starts as ecarly as
storyboarding. Getting your client involved in the design
process could be as simple as sitting down for a meeting,
having them fill out a design survey or sending them
carly storyboard designs throughout the pre-production
process. Not only will this allow you to build designs
that your clients really like, they will be appreciate being
involved in the process.

26



Mark’s design thoughts

Its time to go back to the drawing board with Mark’s design.
However, this time we’re going to do things right. We’re
going to go straight to the source (Mark) and find out exactly
what he wants to see in his site’s layout and design.

Somewhere I'd like to
see a map of Japan. The
geography is so cool, and T
think it needs to be on the
site somewhere.

I want to see as
much of my content

as possible in the final
design.

I'd really like a simple,
two-column layout, like
a lot of these blogs
that you see.

T have lots of
images. I think one

would look good as the
main header image.

production
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creating

Creating a storyboard

Creating storyboards is pretty straightforward, and everyone has

their own methods for creating designs on paper. However, there

are a few things to consider when putting together your boards.

Here are some tips for getting started:

28

Find some paper and make your grid

Grab a piece of paper (8.5 x 11 1s perfectly fine)

and sketch out or fold the paper to create a grid.
You might even want to use a piece of graph paper,
which has the grid built right in. Why a grid? Well,
grid’s are amazingly important to the design process.
A grid (which we’ll talk about a lot more later in the
book) provides a way to line up elements when you
are creating your storyboard. Grids also provide a
foundation that allow you to layout your site with
solid order and visual logic.

E

T

You an use a printed
blank browser 4o see how

the site would look with

window ¢hrome.

-

Sketch out your design

Here is where the rubber hits the road.
Draw out your site’s interface in as much
or as little detail as your project needs. All
of the site’s text can be replaced
by lines or a box with the words
“text appears here.” The point of
the storyboard is not to see the
actual content-it's to play with and
finalize the layout.




pre production

©  Add color and finalize your storyboard

Its important that you add color to your storyboards—really important. So break
out your pencil crayons and add color to your storyboard. Yes, we know, the colors
you use 1in your storyboards are not going to be exactly what will appear in the
final (digital) design. However, they will be close enough to see how colors play off
of one another and make any changes if necessary. When you are finished with
the colors, tie up any loose ends you have—and Voila! One supremely awesome
storyboard!

Here is what the
S“:oryboard looks like

with browser throme.

N

Tbis is the point in the Process where You need £o show the
tlient your work. Give them two, maybe three, options and

'C": 'EC” 'H\Cm ‘EO ive as muth ‘F i
dYaWi"S on ‘H\CM sl‘(: nZ:; b:) ’ CCdbaCk as POSS'HC (CVcn

Sketch out two storyboards for Mark. Make sure that each meet his needs but are different
enough to give him a choice.

you are here » 29



the final storyboard

This is great! T like
the simple layout, and the
map of Japan in the header
is perfect. Can't wait o see
the finished design.

We put this s{'pryboard na
browser, so Mark could get an
idea of how the Finished site

would look on seveen.

R B

Q; Can | use Photoshop or another
image editing program to do my
storyboards?

A: You can create your storyboards
any way you want. The whole idea is

to mock-up design ideas as quickly as
possible. Photoshop will inevitably give
you more control and detail but might take
you longer to do. However, having digital
versions of your designs, whether you
create them in a program or scan your
sketches into the computer, will allow you
to quickly email ideas to your client for
review. In the end, do what you're most
comfortable and efficient with.

therejare no
Dumb Questions

Qj Why can’t | add text to my
storyboards?

A: Text (content) is not important
during the storyboarding stage. Your main
focus should be on large layout elements
and possibly color schemes. Copy (text)
will come later after you design your
navigation and information architecture.
For now, just put dummy text-sometimes
called Lorem Ipsum text—or thick lines that
represent text.

(Thc design Mark

didn't like

Q; What is the best way to add
color?

A: If you're hand-drawing your boards,
colored pencils work the best. They are
cleaner and more detailed than markers
and won't bleed through your paper. If
Photoshop is more your style, then the sky
is the limit.

30 Chapter 2



production

) Your Web Pesign Toolbox

You’ve got Chapter 2 under
your belt, and now you know
how to use storyboards to
save you time before you code. For
a complete list of tooltips in the book,
see Appendix iii.

Nice work, let's start
coding Mark's sitel

QBUI.I.ET POINTS

= When you pre-produce a site, = When applying a visual
you are able to try out design metaphor to your site, be subtle
ideas out on paper—thereby and don’t overdo it.

avoiding potential mistakes in

coding which could cost time, = Storyboards are hand drawn

concept art storyboards that are

effort, and possibly money. used to visualize your design as 'F-;

= AVisual Metaphor leverages a complete entity. 2
visual elements (images, icons, \
colors, or fonts) in order to ‘

unconsciously reinforce the site’s
subject matter.

31




3 organizing your site

“So you take a*left at the

* green water tower...” «
‘

|

F

Ted, honey, you don't have :ﬁ 22
any idea how to get to el
Margie's loft, do you?

Look, how hard can it
be? There are signs
everywhere, and I know
exactly what I'm looking
for.. I think.

A little shaky on your site navigation?

When it comes to the Web, users are impatient. They don't want to waste |ots of
time looking for the right button or wading through three levels of your JavaScript
pull-down menus. That's why you've got to spend a lot of time getting your site’s
organization right... before you get into construction and design. Last chapter, you
came up with a great theme and look for your site, In this chapter, you'll really amp
things up with a clear organization. By the time you're done, you'll have a site that
tells your users where to go and keeps them from ever getting lost again.

this is a new chapter 69



looking closer at content

70

Mark 'rtﬂ”‘f likes the
simplicity ok this

storyb

him In

Chapter 3

These sketches look
great. I really like this
two column design. So,
where do we go from here?

—— e

.

e ol

I

oard we built for
the last ehapter.




organizing your site

Fit your content into your layout

On his vovages throughout Japan, Mark collected a lot of material. He took pictures,
kept a daily journal, collected items (maps, travel booklets, trinkets, ete.), and even
managed to take some video, The big question 1s, how should all of this content be
organized into his new design?

—— o et

How

LA design
c,onJcanc, -E:rt nto the
13'?lou'|; we did Eor Ma.rk?

yvou are here » 71



organizing your site's information

Organize your site’s information

A website is all about communicating information. No matter how good your
design 1s or how cutting edge vour layout is, if your site doesn’t speak to your audience, it
won't be nearly as successful as a site that says something, and says that something clearly,

A huge part of how well your website communicates its content has to do with how 1ts
information s organized. If a site’s content 1sn't organized well, all sorts of bad things
can happen-like confused users leaving vour site for someone else’s. Organizing your
site’s information well (and logically) is the difference between good and bad navigation—
which means the dillerence between your users finding what they want quickly and easily
and your users being really confused.

wSharpen your penci
N

Let's explore how the organization of a site's information can
impact navigation. Take the chunks of content below and place
each of them under the top-level navigation category that you
think they are best associated with over on the right.

Travel Log
Piary

Food

Places to ]
= See Video Clips
Getting

Around
Pﬂﬁcards /K T&kt {-'hes,: C_uhtth":.
thunks and place

-l'_hgm '.mdc‘r' ‘{:'ht

Eajcf:g-:ru:s You think
GUWEHGY f eath belongs with
Collection Hotel

Menus

e
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organizing your site

. ;fgﬁarpen your pencil
N N These ave the cateqories that
Mark thought of for his

tontent. How well do these
work?

/

Tips &

Travels e

My Notes Mewmories

Photos

b

C there's one to

o+ vou started
%hag:ﬁ seem 1o
belong below F
Ma-,-k"‘ "Memories
tateaory-. dont
th:\f?

you are here » 73



ambiguous /

_ Gadha

wavigation

rpen your pencil
\fﬂ ySoIEtion

Ti‘us SEEms Mﬂc

-F:'"- ﬂf]ark IS +hm‘£g

his travels, His

4

50, you needed to take the chunks of content and associate them

with the most appropriate top level navigation category. Here's
what we came up with... what does your solution look like?

good plage
hts abau{:

ood 'ﬁﬂhffhf

should £it mf.ely here, too

Tips &
Travels

Getting

h Around
Hotel
Reviews
Places to
See

— — — m— — -_— — —_— — — - — S L] — Ll
N

J

My Notes

Food

Travel Log

Viary

— — — ety — — — — — — —— — . — i —
N,

This is more text tontent to
help pecple out while they are
fravtllnﬁ i Ja?an

Media s usuaﬂ‘?r F:L{ur:s

and videos, but "Merus and

“Cu'-"l'ﬁm‘.‘f'” wouldn't be out OJF
place here. Besides, they are

all tm:hmu:all}r pittures J

Mewories

Photos

Post Cards

ILMEMETIESH I5 Sﬂlgh‘tlj‘

Bmhlﬂums but is 5£I||
a rj-::rud ?1aﬂt For
Mavk's F::-S'L tards
and some Phﬂ"tﬂ&

Media

Menus

Collection

Currency

]
|
Video Clips J
|

Hmmm

Photos

really tould ao o d
”MEdiaHJ 1':0‘:'3 A&y

74
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organizing your site

These categories suck.
Why aren't menus under
Tips & Travels?

Ambiguous navigation confuses users

Thinking about what to name vour main navigation
categories is important and should not be a last-minute
decision or an afterthought. Confusing categories will
make it difficult for vour users to find the information
they're looking for and make your site look unorganized
and haphazard. Let's take a closer look at Mark’s top
level categories:

"My Notes” doesn't veally tell me what |
am 90ing to find on this Page. What are

/ the notes about? Travel? Food?

Tips & My Notes Mewories Media

Travels \
MHQ categories, “?tc‘al? unvelated What can the user expelt Maidla mh.:_ta fsi chilu‘.ia;air
onts makes nawaa{mn LonTusing, Just to F""d in "MCMO'IﬂEE“;J r.'.hoizar\r.drt “MEM;{TESE “MEdIa"
hcn:.almsc the Lé{tﬁm"f sounds ﬁ°°‘d' Photos? \fideo? Chouldn't ¥ " 5!“"' jt; 5 .,—[; °r p;,,,ﬁ.,s,h
doesnt mean users will understand it those be under “Media"? suddenly gets so ] f

3 @%ihﬁfPﬂﬂ your pencil
R _.:}k Go back to your solution on the previous page, and write in
better, clearer category titles. You may also need to move around

the chunks of content to match your new categories.

you are here » 75



better navigation headings

W

Tt |
\I;P&ﬂ y{lUI' PF{HGI

Having clear top navigation categories is the key to making
information easier to find on your site, Let’s see how some new

%ettﬁ' so‘utioﬂ main categories makes our organization mare logical.

“M:morrcsn I5 3 ||+:.‘|:1:

To avoid tonkusion, make this vague. Let’s use "Souvenirs”

\( ane tategory

~

s

Travel Tips

.1

Getting
Around

Hotel

Reviews

See

Places to

N - - - - - - - O - - - - . . . - -
N

“Travel Tips i «kill a little

ambiguous, buk it will work

wen the a'.l?{.'mrﬁ- we have

with Mark's content

m‘:{cad- f£’x tontrete and
undevstandable

~ '1 I ~ > " ' ~ I
My-Notes | | Mevwrortes ; .
Media b
Travel I Souvenirs : |
Diary | I |
U1 Curreney | ! '
i | '| Collection | ! Photos |
Food i I |
; l & = i
| 1 . . g
f X Post Cards : Video Clips i
Travel Log o J,\ :
\ | N | :
' * : Menus : :
Viary [ i i
. < | |
( 3 i ;
’ j ] i
“Travel Diary
makes move sense I ’C 1 |
fven the ‘ET?(S OF . ‘j
5qn{cu‘£‘_ U’\B‘E’. will IPhﬂtﬂg” bFlah'IjS “l"""'.ll:dﬁ” 5 a 300(.} Ca{:ﬂﬁﬂ*jl',
be found heve under: wedia: now but "Curventy Collection” and

[T "
Menus l:lt|0r.ﬂ_|_5 in Souvenive.




there are no v
b Questions

Dum

Q* How long is too long for a category name?

A: In a perfect world you'd be able to find one word that
describes all the content a user would find under a specific
category. Unfortunately, that's not always the case. A good
rule of thumb is to keep your category names as short as
possible (one 1o two words), free of jargon, and as close to
describing the content as possible,

Q_,: But | krow what the link means, isn't that all that
matters?

A: Actually, that doesn't matter at all. You aren't building
a site for yourself, you're building a site for your users
Your number one goal is to make information on your site
accessible anc easy to find by your users. If visitors can't
find what they came for, it makes no difference if you can.

N avigation llEﬂ(lillgS should
always bhe slu}rt, concise and
reflect (as closely as Possible)
the content that a visitor will
find when ﬂt&y click the link.

organizing your site

Q_: How can | tell if a category is ambiguous?

A: Sometimes spotting category ambiguity is as easy

as asking yourself if a user or visitor would understand
what your categories mean without any background on the
cantent or topic of your site. In some cases, it's not that
easy, and you really have to step back and think abou: your
content as a whole. If you have information on your site that
loosely fits the theme or might be slightly extraneous, your
category names will reflect that, and they won't immediately
click with the user. This is why thinking hard about your
content before you choose your categories is so crifical

Q,: What if | have content that fits in two different
categories?

A: Most likely, content fits info different categories
because you haven't done a good job defining those
categories. Content should only appear in one place an
your site. Come up with five or six good categories, each of
which is different enough that there's not a lot of overlap. If
you're still having trouble, you may want to try a card sort.

Q__: What's a card sort?

A: Good question. Keep reading...
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information archirecture

You know, I'm not sure this
new content organization works.
It still feels disorganized to me.

Jim: [ actually think the categories are ok, This 1s what Mark gave
us, shouldn’t we just go with u?

Joe: T he organization isn't the best, but 1 think users will be able
to [ind their way around. The headings are still a httle confusing
but they're an improvement over the originals, and 1 don’t think
they'll get any better. Plus, I want to start coding. We shouldn’t be
spending so much time on something as trivial as categorization
for a travel site.

Frank: But this is the [oundation of our navigation!
_]ma-: What are Vo r;ﬂking about?

Frank: Our navigation.., isn’t most site navigation just puiting
links and sub-pages to goad categories?

Jim: | hadn’t thought about it like that.

Joe: Well, what else can we do? We've already done one revision
ol the categories—or navigation, | guess—and like [ said, 1it's not
going to get much better.

Frank: | think we're too far into things to really know what

praoblems we might have.

Jitn.' You mean, start from scratch?

Take yﬂur tlme wl-lll Joe: Oh brother. We'll just end up right where we are now!
ﬁt'gﬂ,ﬂ_iZiﬂg yDHI‘ Site. Frank: What il we don’t just start over. What i’ we approach
: y : : things in a completely different way?
N avigation 1s built on Jim: Like how?
yﬂ'lﬂ' ﬂfgaﬂizatiﬂﬂ--- H.IICI Frank: Let's build up an mformation architecture, not just a
. . bunch of categories.
ﬂn]mc[y likes mn{usmg

Joe: A what?
“a“gah{m GPtlﬂﬂS- Frank: Inlormation architecture, Here, let me show vou...
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Keep your site organized with
Information Architecture (1A)

organizing your site

Information architecture is just a way to organize the content vou already
have mnto groups that are meaningful and logical both [or you and lor your users.
Sometimes thinking about navigation, or categories, gets you too far mto how a site

is going to look.

Information architecture is all about taking a step back, and really looking at what

sort of content you've got... how does it all fit together? Take a look at this partial

IA for a popular paint manufacturer, Krylon:

The £ st L'H?‘cr” of In-Fﬂrma{mn
arthitetture represents Lhe tateqory
headings that might {Hch‘th&”‘f}

Always give Your A a r

title so you know what 5 KMU“

site You are wa\rkir-ﬁ wrth.

betome Your main h&u’lﬁﬂ‘Elﬂn.

/

il ™

Home Products
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L | ldeas

Expert

Advice My Folder

=,
"

Artist

-~

=

P

The J:,{;mJLg'n‘IL f.'hunks craﬁ @

Jd'l-&t F'l'{. und!h’ 'E.!'!E

catecay headings " -
f.m!d end WP as [ 3 . m——
sub—navigation or Mg{al]mg :'E“*:
tould be tontent ! P
within 3 page 5 i

Mukti

Qudoor

il N
H

Paper

It

Pro

HOMET FRODOCTS FROJECT IDEAS EXFERT ADVICE MY FOLDIR
O — i W

FINT 1T QUICE

"
FHAYCREN FRODUCT
Il'.ryil:n:l Fusion for ]:'Lﬁ!‘l.'l{,"lg FEOFUTTS TR SINIT LIET
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oo Plaskicl The fog-sell g paio e the fi of Ha AT e
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Kimdl that ‘bomele 1o plai Basd more E el
e
Py kLt Haiing
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card sorting

|A-The card sorting way

How exactly do you organize vour site’s information? Well, there are lots
of ways. One of the best is something called card sorting

Card sorting is a cheap and easy way to impose a structure on your
site’s information. It's also a great way 10 see how other people (maybe
even your potential users) organize your site’s information. Card sorting
also takes a step back from XHTML or even the Web in general, and
lets you think about orgamzation, not just navigation.

To rum a successful card sort, you need:

o
o
o

A stack of 3x5 cards
A pen and a clear table {or the [loor)

A solid idea of your site’s content

Create a new cavd for eath

(v Yyour
'nt.:n-{:l‘.-anjccnl:‘fau . 'f
i;t_‘hjﬁ) wanks on their site

Qive eath tavd a
short, destrirtive
title. This should
veflett exattly >
what the thunk

u-{" tontent is

ﬂ'f.'au‘t-

Food Notes
Notes about all the f{:‘od and
resta s on wy 1rip.

o Flip Video

Randow clips from my Flip

— Video camera.

P

write 3 brief, ane-
Lion of the tontent.
will also help you

Below the title,
cerntente destrip
This destription

down cutv\ﬁh]hgﬁ N.:H;'hm?] s
obsture for a r,a.nri

and we Il
r

Write
too trivial or _
cork, Empty your brain

worey about oroanizaticn

O

Ln'r'-JCC"'JC f,'hunk wWas

rﬂ!‘l\{h"b:r "I-'ha't 'thﬂ m,rh {hc

ﬂbo'ql{- wh!'n \fgu Iaﬂ' 'D&C-k {p
cavds later.

B0 Chapter 3
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We like 1o use yellow index
tards; however Your basic
white, lined card will work Line
too. Use anything actually, just
make suve You Can write on it



Head First: Thanks or being with us, Card Sort.
Glad to have you. You talk a lot about helping people
organize their information, why have you been so
successful?

Card Sort: Well, lirst ol all, I think the main reason
I help so much is that | just get people to write down
all their ideas—good and bad. This way, nothing is lefi
behind, and you don’t end up in a sitwation where
vou're trying o squeeze content in at the last minute.
Second, having the ability to physically move the
cards around helps you visualize different scenarios
for vour content.

Head First: [s moving things around really that
important?! Seems hke it might be a hittle trivaal.

Card Sort: Not at all. It’s probably the most
valuable attribute of a card sort. It takes no tme
at all to completely rethink your content and
navigation. Plus, you can have other people do the
sort, too, and compare their arrangement to yours.

Head First: Wow. I never thought about that! Do
you always have someone else do a sort?

Card Sort: Most of the time. It really helps to have
a second opion on things. Usually, having someone
else perform the card sort leads to a content layout
that vou never would have thought of on vour own.

Head First: Very cool. If 1 could, I'd hke to go back
to the cards. What exacdy do people put on your
ndex cards? Is it just random ideas. or 1s there some
type of template you follow?

organizing your site

Card Sorts Exposed
This week's interview:
Getting Organized with Card Sorts?

Card Sort: Well, I wouldn't go as far as saving
they're just random ideas. You need to think of my
index cards as content chunks-bits ol information
vou want on your site. For example, if’ someone was
building & personal site, thewr cards might mclude
things like: “jobs,” “hobbies,” “family pictures,” and
“vacation.” The cards can also be more detailed with
terms like: “soccer,” “Disney World photos,” and
“Grandparents.”

Head First: So the cards can be specific or more
ceneral?

Card Sort: Yeah, because some may end up

as category headings and some may end up as
individual content chunks. The main goal is to get
every conceivable content idea out of your head and
onto the cards.

Head First: Ok, this is making more sense
now. One last question about your cards. Are the
descriptions really necessary?

Card Sort: Not always, but they're good to have
especially if vou have lots of cards. You don’t want to
run into a situation where you're trving to remember
what you meant when you wrote down a content
chunk. More of the getting vour ideas down on paper
methodology

Head First: That's great advice. Well, we're just
about out of time. Thanks lor talking to us today,
Card Sort.

Card Sort: No problem, thanks for having me.
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creating cards for the sort

Its now time to do a card sort based on Mark’s content. On each of the cards, write down a
single chunk of information and a (very) brief description. Try to be as precise as possible. After
you've filled out a card, set it aside—we'll come back to these cards in a bit. Continue doing this
until you've got all of the possible content from Mark's site written down on the cards. You may
need more cards than we provided, so use your own index cards if you need to

u‘k Ja anese ﬂu”{u'rt and 315-5
o : for others planing a trip

Mark learned 3 let
towpiled 3 lisk of travel advice

{o the f.nun‘t‘,‘t"\fl.

Mark took video with his -Fh?

Mark bought a vail pass and } Food was on Mark's mind j samera and lots of pittures
traveled all over Japan. He most of his trip. He brought everywhere he wenk

visited Tckj‘&. Hiveshima, Hikone, back menus and I,

Kyoto and Yokohama netes about what he ate.
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organizing your site

Content “Lhunk" title

y

.......
---------------
.......

.............
111111

k

Don't foraet 1o e 2 brik

destription, so you know
exattly what eath tontent

“ehunk” is dbout:

Don't be afraid to make lots of

cards. For now, just get all your
content down on the cards.
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content cards

P

S
XeRcide |
!rho“ This tould betome @ 'I:J].olj-n’r mg-'nt

be a goed tateqory heading,

What trip is /\
mm?h{c wi{.ht:lqu.

loks of images?

Mark had lots of content. Here's what we came up with. Did you think of anything else?

Restavrant Menys @ | = |VYideollips -]
'  fook

A collection of menus Ma
picked up from various
Eaterles araund the oouintry.

‘{ou rnlahl; say Mark ate \1'15{: ‘/ Mark dfdi"'lapa“
way Jc,'hrnulan Japan- Conten SR e b s S
sbout food is definitely

lm?o’l"{'ﬂht {'ﬂ Mark

Lt et < N
"""""" Mark’s favorit food by-far

Was sushi. Notes ang 1
about eating sy,

This is a O spctufic tard,
but sushi was an Ime.‘l!"EJh"f,
part of Mark's trip
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organizing your site

ey

Sinte Mavrk veall

liked 'qu-d, we El?:'ﬂt Fﬂﬂd Nﬂ'r%
up with sevear|
food—related
thunks. That lets
ut break {:hsz up
a lot movre.

Adwvice and ihsi'ﬂh{‘, about

traveling to Japan. )

k

Mavk visited some of Jap&n‘s
most Lfamous eities. We tould
probably have a card Lor
edth major -l'.'.l‘E;l'-

A look at the bars and
nightlife in and around Tokyo

I+'s okay if Your arswers are different
We'll be using these cards in the vest
of the thapter, but you're welcome to
use 'T'ou'r oW, ‘IJDO
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organizing your cards

Sort your cards into related stacks

Once you've fmished fillimg out your cards, you need to sort
them into groups. The cards in each group should obviously be
related-and their grouping should make sense to you. Here's a
little hint-these groups will eventually become sections
within Mark’s website.

Culture and Ian5u35: SEEm
to go hand in hand. The tweo

tards should dC‘Flhr‘;ct}‘ be in
the same stack. j/

Tha di{fe.rmz hzrwwl L
American and .lapame AN

These mu':‘-lh{ 4o well
under an ﬁbnut Ja?an

Lateory..

T

Group the cards you made on the previous page into logical groups. Don't worry
if you have leftover cards—we'll deal with those in a bit.

ExerciSe
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organizing your site

Give your stacks names that are short and deseriptive

Alter you've created vour groups, it's time to give each group a name, The name has to
be short and descriptive. These descriptions may end up becoming part of your main
navigation, «0 keep them locused on the content, but broad enough to contain the
content they describe.

Since yvou've already spent some time digging into Mark’s content. try and come up with
category hezdings that are different fand better) that what vou came up with earlier in
the chapter, back on page 76.

Look at the stacks you made in the previous exercise and come up with short, descriptive titles
o for each stack. You can use an existing card or make a new one for the description. Write your
Eml“se new cateegory names in the spaces below.

rrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrr

..................................................................................................................................

Take a Picture of your card sort, and how
you*ve organizeJ it. You can reference the
Pi{:’ture later, and still move your cards
around into different arrangements.
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choosing category headers

xeRcise
vtion

to do that, but it helps.

We like using another tolor for
the tateqories. You don't have

: In this exercise, you needed to organize your cards into logical “stacks” and then give each a
name that best represents that content. Here's what we came up with:

o

~Media

This eard doesn't seem +o fit
anywheve... we'll come back +o
it a bit later. ~—

..... | with his di

These seem like obvie
for a mediad ceﬂ:c%nw. WUsers
wouid trf-?cd: -b:-

photos and videos hevt

.......... | Short elips of video Mark took
= gital camera,

us Chunks

ind hﬂjd"

CSeems like we have nlui‘!'z a br‘;
of food—velated ehunks. This
tould make for an interesting
settion of the site
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organizing your site

| Hiroshim

L&hﬁuagt and a_".uH‘_urc
are 3 mice fit [s +his
Enou_ﬁ,h to Jus{;i‘F\f d

whele settion though?

.......

|  Blog/Diary

K_. This might be good for 3 bloﬁ

or online cﬁa'ﬂr.

Bars and Nightlife

A look at the bars and
nightlife in and around Tokyo

-

Ancther orphaned tard.
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orphaned cards

Hold on a second. I've got a
bunch of cards that don't fit
into my groups. What am I
supposed to do with these?

Orphaned cards force you to ask yourself:
“ls this content really necessary?”

In some cases, you'll find that cards don’t fit anywhere—these are called
orphaned cards. You might be wondering whether you've done
something wrong, but don’t worry. These cards are usually a sign that you
are doing something right!

Orphaned cards come in two flavors. You can have orphaned cards

that didn’t fit into another pile—however, you think that the content 1s
important enough to your site that you create a new group with vour
single orphaned card. Then, there are cards that don’t fit into another pile
but are so different from the other cards that you couldn’t come up with

a group il you tried (let’s call these the really orphaned cards). Including
orphaned content that doesn’t fit into your site’s nformation architecture
always results in confusion for your user.

What if; for example, the produce section at your local grocery store

had a pile of toasters, a large display of beef jerky, and an entire wall of
deodorant? Shoppers would get amazingly confused. We interact with

the world around us based on the predictability of things. There is no
reason whatsoever tor deodorant (or toasters and beet jerky) to go n the
produce section. The same holds true for the organization ol a web site’s
mnformation. I random content appears in a section ol the site where we
never assumed it would be, we'll be confused-and our experience with the
site will be negatively impacted.

So, what do you do with orphaned cards? You've got two choices.
First, you could change the content in such a way that it fits into another
one of your groups. However, more often than not, that strategy just isn't
going 1o work. The other alternative is simply to recognize the fact that
the content doesn’t fit into your website and toss it out.

4
ned ds? ]""?Orkah{
ﬂawgh;ﬂ Mavk's site? Aeﬁvlﬂes Bars e thﬂlfﬂ
¢ X look st the hars and

"01'&3 ﬂbﬂlﬂ' ﬂ'lﬂ d ajl T .......
G5 Mark dig b ‘b’ ::EHE;L“ and around Tokyo
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organizing your site

Hey, why are we doing the sorting anyway?
I thought that the whole point of User

Centered Design is that you don't design for
yourself, you design for your user.

Friends don’t let friends sort alone

L'p until now, vou've done the card sort all by vour lonesome.
But doing a card sort by voursell 1s not the (only) wav to do
things. Why? Well there’s one really good reason. You aren't
designing lor voursell~vou're designing lor your audience!
And it vou aren’t designing for voursell, why would vou do a
card sort by vourself?

Ideally, you want to run the exact same card sort with the
exact same cards- but have someone else sort the cards. Try
to choose someone from vour target audience. I for some
reason, you can't find someone from yvour target andience,
enlist someone else to help. At the very least, they will give
you a second opinion on your site’s information structure.

Ask a friend to sort the cards you created. Give them a very basic introduction to Mark’s site
(careful, don't try to influence them to choose one particular information structure), and let them
organize your cards. Did they do the sort the same way you did? What different decisions did
they make? Ask why! The ultimate goal is to come up with an information architecture for Mark's
site that will not only meet the needs of the site (and Mark) but the user as well. Write at least
three things you learned from your friend’s card sort below.

----------------------------------------------------------------------------------------------------------------------------------------------

Get your camera out again! Now you should
have two Pi{:tures of two tﬂtally different
organizatinns of Mark's content.
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arranging your cards

Let's see how our friend sorted the cards for Marks site:

10N The "Media" stack was

the same. MEI‘IUS l Fﬂﬂd

Media People
Photos }‘/ food " gushi

Landscapi yideo Clips T Barsg
Photos Nightlife ‘j

Dur ‘F'ﬂﬁhd add:d “Ba'rs
- l and Nngh{:'lljgc” to the

Culture  japan Hiroshima Food statk

| T
{: Language l tri i Tokyo
/ Places r

Diary

Our friend agrees
that "CuHurc and

“Langua | “Travel” was lumped
n .3'! seem like 3 with the two tities
500{1 'FF{', fﬂ&!ﬁhcr Thic makes sense and

“Dla'r‘] &hd PIJ.'.JCI 'JI‘E,'ItS.

ml h{mﬂk: -Fm‘a ¥y wgw )
hr_?:{:cr ovevall tateqory Amme’ < were orphd ed

Which card sort is right?

Getting a second opinion on your sorts 1s important and often results in
organization that you may not have mnitially thought of. But how do you
know which one 1s better or which one deserves more weight? Well, it
depends. If five of your friends do the sort and all come up with similar
results—you can bet that’s probably the best way to organize things.

However, yvou're the web designer. Sometimes just having second

and third options, and just tweaking your original sort is all you need.
Make sure that when you're done, though, you feel good about the
organization you've come up with. You (and Mark!) are going to have to
live with it for a long time.
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organizing your site

Arrange your cards into a site hierarchy

Once you're happy with vour card stacks and titles, you need to put some
structure in place. Lay your cards out like a site map. Just take a bunch of your
left over 3x5 cards and write the group names that you came up with. Spread
those out on the table that you've been using, Then, line up each “content™
card below the appropriate “section” card.

Create 3 new card
that can act as an
overall title

These tavds art o
Sjc,at.k names {ar H;'lu}.

Keep Mavk's storyboard
avound for vefevente. It
should help You fotus on
the site's overall theme

Nﬂw‘j'-‘s't ai'ran.ag
tl'if tavrds in v

stack undernegth
the title eavq.

Once you've gone through a few iterations of your sort and had a friend or two try it out, arrange
E!éﬂtiﬁé your cards as an |A diagram and take another picture.
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card sort organization

After considering the sorts our friends did and rethinking our original card sort, we came up with

| —_— a final sort layout like this:
rercise
utioN
We removed the
deseriptions so everything < i
czuld fit on the page.-. Mark in A ?cr{:J:n{.:lal title For
Mark's site
Japan
| Travel About
Media Food Blog
Notes Japan
Photos Notes Piary
People Restavrant,  p f\
roshima Language
Mark's travel diary
Photos Menus o sk veckeebly
T\ as a blog,

Video cllps Sushi We kept the cities in )\
their own tolumn but All of our friends Put eulture
thanged the heading dnd Mu3ge in the same

B 3 to "Travel Notes™ to tategory. These are good
The ek ars better vepresent thunks Yor 3 seetion about
o PN ‘.;hd Niﬂhﬁife the vesults of our geneval information about

videos dtﬁlm{;chﬂ + JJP‘;“' This is gl
belong under card sort ok 5o a place
W 5 H e Mﬂ\"k Can add f“'b‘ﬂ
Media. r’j tontent if he wants +o.

We added “Bars and

Nighﬂl&“ to the food

cateqory because it kept

f-::'rn'mﬁ up when our "F'rlthd!-

did ‘I_‘,’ﬁc sort
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organizing your site

IA Diagrams are just card sorts on paper

An IA diagram is a lot like the “on the table”™ site map vou created

(and photographed) in the last exercise, but it’s also a lot more. An IA
diagram not only shows the organization of your site’s content, but it
shows the lierarchical relationship between sections and subsections
of that content. The good news is, because you already took the time

- : AL I o L . .- i }
and did a few card sorts, most ol your work 1s done! i~ fee'sa portion of Mavks

lﬁ ]jt locks 3 lot like owr
tavd sort, but there are

Mark in - ew dilLerentes
Japan
I The vest of Mark's

Lontent would be

: Eood Travel | ¢ over heve.
Media Notes

:. : | |
. ‘{\ Think of an IA dia ram as

m v.lm Tﬂkvﬂ the L“ar d"&pﬁ o Your
| — tavrd sort C}Ecgmﬁ ire

broken down more and

l I i‘rﬂﬂdmﬂj dre ﬂrﬁahiud b?

Landscape ertane
5 Video Clips ‘

Fﬁuple We splt the media inko
o settions and plate
P otos k t:c ;'E;w—:fl:u:tt ﬂin{.cht WII‘EH y 0" make y our
under eath. final IA Jiagram, make

sure you order your main

o

L

Cool. So all the lines are
just links, right? Like a
site map?

heatlings l:y im]){lrtance.

The most Prumment
items should appear

lu'glter up in your IA.
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ia diagrams are not sitemaps

IA Diagrams are NOT just links between pages

IA diagrams are not about links

they're all about the hierarchical relationship between

sections and subsections of content. If you were to try to create a diagram that showed
links between sections, vou would end up with a useless, spaghetti looking mess that
wouldn't give vou any kind of information whatsoever about this vital hierarchical

relationship between the site’s content.

Think about it like this... most sites have links all over the place, cutting across categories

and site sections. That would make for a pretty messy [A!

If 1A were about links...

Media

The index Page would

k’/-_ link {n c'ulﬂ-\f main

Page on the site.

Mark in
Japan | ----- i

—————
- -
-
-
-
-

4 v

Travel
Notes

Video Clips Menus - Tokyo Tp';:’::r'
4 B } e .
ll:mle Sushi Hiroshima | <.---~
2 08 J The blog may have
------------- #’. ' ‘_'_.-’ 4 1|.'nh 'kﬂ ‘{I'l'a\'ﬂi
:‘#"‘"" i T notes and media.
Landseape | ___..-----"T ieeeeeeeec
Foed FE.P::. may link
to specirie ctities in

(a Phu’rosJ

Photos and video
might be linked
from all over
Mavk's site.

whith Mark visited the
particular vestaurant

i Geek Birs

There are lots of flowcharting programs out there that can help you create
a slick and professional looking |A diagram. On the Windows side of things,
Visio is a good choice (though on the expensive side). On the Mac side of
things, OmniGraffle is a great choice.
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organizing your site

k Based on your card sort, build an IA diagram of Mark’s site. Remember, you aren’t showing links
E . iSE between pages, you're showing the hierarchical relationship between sections and subsections.
S &
Add E =3 =
tontent S 3
thunks £rom Your
tard sor t—'bu{: |
be o, = dftﬂﬂcd -
Don't be abfvai d
to add extra
sub cateqories 4o
better—organize
Mavk's tontent
—_—
— [F——
4(\
Don't Eorg:-l; to
add a title to | |
Tﬂw m diaﬁram Sﬂmt{'ﬁmcs jfnu “| u‘.'.'ha.nljt 10«
card sovt 3 bit during (A
e? That's aka\f.. s a'DwJE a_ﬁ?od
site arg&lmﬂﬁon, not aveiding
thanges Lo your oviginal ideas
S——
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finalizing your 1A

,Mwafs aive Your
|A diagyrams
fitles.

-
:

l Japan

Your job was to to build an |A diagram based on your card sorts. Here's what we came up with:

@ “Media" is the most ocbvious
£ g tategory to sc?ara{::.
E g Colitting video and Fhu{ps
1 pirtting :
3 E will b‘l‘mﬁ mFr: ﬂr&iniﬂ{.\ﬂh
o the media settion
=
o @ =
= .E =
o~ =
—

.

Wt ﬁrﬂhfﬂd “‘ﬁ:lk)'o” al'ld
“Hiroshima" under tities,
and put them all under

Sushi

e — " Travel Notes” This gives
Mﬂi:k rmn&o add more
o notes on dirrevent {opics
5 E if he wishes. {DF]
A 1
[ Gt
&= :
J— -
B N

The blog should be the Fivst link on the site
This is wheve most of the new tontent will
show up and it even tould become part of
the index page.
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Dum

Q_; Is all this work really needed just to come up with some
navigation categories?

A: Well, it is if you want to do it properly. Some sort of thought
needs to go into the design of your content and navigation. Hastily
designed |4 can have a disastrous effect on the success of a website.
Even if you do shortened, “quickie” versions of card sorting and

|A diagramming, your outcome is likely to be better than if you did
nathing at all.

Q_; What if | just want to skip right to the IA and not do a card
sort?

A: That's betler than nothing, but you will really have no way of
sifting through and auditing your content. The reason a card sort is so
important is thatis helps you get nid of content that is irrelevant and
makes you think about how all those content chunks relate to each
other. 1A diagrams can help with this, but they aren't as thorough as

a card sort.

organizing your site

o

therejare nc -
b Questions

Q} If IA diagrams don't show link relationships, what does?

A: Most of the time, a site map is the best way to show what links
are available on a site. The problem with this is that a site map can't
really be made until the site is finished. During pre-production, your
focus should be on organizing content and not building Inks. That
work will come when you stari to build out pages.

(*)_,: Do all websites go through this same process?

A: Actually, most probably don't-and that's why so many sites on
the Internet are so difficult to use. In so many cases, |A and content
organization are a design after-thought, leading to unusable websites
and content that's difficult to find. Skipping preproduction will only
lead to frustrated users and dwindling hits.

Q__,: How does a site's theme relate to infarmation
architecture?

A: |4 actually directly relates to your sites theme. The content of
your site is what drives the overall theme, and the organization of
that content is important, If the IA is bad or focus is put on the wrong
content, it will not only confuse users, but your theme won't come
across either,
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moving to production

Move from pre-production to production

Coming up with an IA diagram and doing all those card sorts may have seemed like a lot of
work for a simple navigation. Mark will love you, though, especially when his users are easily
navigating his site and finding all his content without any problems.

And now we've got a well-organized 1A, a storvboard Mark likes, and a clear idea where we
want to take the site. Let’s lay down some markup and style!

Japan

Culture

Landscape -
. Photos e

People
[ Photos

- Video Clips
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organizing your site

Build Mark’s site structure

This folder will hold all
the images needed to
make our |3‘fau{', work.

Imarkinjapan

This folder will
hold all £he Files
for Mark's site

This is the default HTML file Lor
most. web sevvers. [t also happens
to be our homepage. )

—~

This is our default s{:yfesh:c{
ofF Streen medig.

This folder will hold all

of our St‘fi:sheets (CeL).
P,i&h{; new we only have
one, but that ceuld thange
if Mark wants to add
support For printing and

mobile devices. \d

Istylesheets screen.css

This is the d'lrtti{',or‘f strutture
we will use 'thraughuuf. the book.
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building mark's xhtml

L‘[sins Striet ,}{HTML means :
creafe i“d ex.h'h‘“ ﬁrﬁm &”F{:‘Ed to sneak 5'[3-}'|E E: 5 ;{:: :::ntg: and

<font> into onr mavkup. You'll have 3 nice
separation of content and style.
<!DOCTYPE html PUBLIC "~//W3C//DTD XHTML 1.0 Striet//EN"

"hetp://www. w3, org/TR/xhtmll/DTD/xhtmll-strict,dtd">
<html zmlns="http://www.w3.0org/19%9/xhtml" xml:lang="en" lang="en">
<hsad=
<titlesMark in Japan</title>
<meta http-equiv="Content-Type" content="text/html; charset=utf-§" />
<link rel="stylesheet™ href="stylesheets/screen.css" type="text/css" media="screen" />
</head>

<body> The ﬂ"'""af'ﬂ <div> is the tontainer for
<div id="wrap"> ¥ all our eontent and will also allow us to
<div id="header"> tenter the Page in the browser window. The haqiaa{mn is juﬂ: an unordeved
f-::hl}biark in Japan</hl> lisk using the headers we came up
</fdiv> T 1on-
<div id="nav"> \[- with in W#Fdduﬂhm
<ul>

<li><a class="active" title="Home" href="#">Home</a»</1li>
<li><a title="Travel Notes™ href="#">Travel Notes</a></li>
<li><a title="Food from Japan" href="#">Food</a></1li>
<li»<a title="Photos and Videos" href="#">Media</a></1li>
<li»<a title="About Japan" href="§">About Japan</a></li>

</ul> Eir ﬁﬂh{: oW, J“‘E use dumm‘f +ext 4o £ill in

</div>
<div id="content"> { the tontent and sidebar <div>'s.
<h2>Blog Header</h2>
<p>Lorem ipsum dolor sit amet, consectetuer adipiscing elit. Pellentesque quis
nisl eget est viverra placerat. Nam tincidunt ligula id turpis. Duis nung.
Hullam imperdiet gquam ut magna.</p>

</div>

<div id="sidebar"> Wt use another unordeved list in he
<h3>Sidebar Header</h3> sidebar to help orfanize our Lontent
<1l

<li*Fusce diam. Pellentesque bibendum. Nulla viverra vestibulum justo.
Pellentesque pulvinar sapien.<fli>
<]i>Cras veatibulum elit id nibh hendrerit eleifend. Pellentesque id ante.
Sed volutpat blandit mi.</1i>
</ul>
< fdiy>
<div id="footer">
<p>Copyright &copy: Mark in Japan, all rights reserved.</p>

<foiv>
iig;g;} }\ A -Foo{cr aives us a f'f.aﬁ-e for more
e links and eopyvight information
Netice this is still within the main
“wrap” <div>.
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organizing your site

,.and then screen.css for style

/* screen.css */
body {

hi, h2, h3, p, nl, 1i { the x—axis

P, h2Z,

margin: 0;
padding: 0;
background: #026dc0 url('../images/bg.gif') repeat-x top;

font—-family: Helvetica, sans—-serif;
line=height: 1.4em; \ This bat.kgraund .SJ“E 3 "“Fi"‘ﬂl hy

450px image that is repeated on

margin: 0 cenild of the Page. The end
; - H S s a nite adl “
padding: 0; ’\ You £an detlave multiple elements gradient effect

in 3 vule that shave Lommon

h3 | attributes
margin: 0 0 10px 0;

ul |
list-style-type: none;

]

#wrap |
margin: 0 auto; | " .
margin-top: 40px; K_\ The main styling For the “wrap
margin-bottom: 40px; <div> intludes 3 |Opx border and
padding: 10px; “O aute’ margin that tenters the
width: 780px; page in the browser.
background: #fff;
border: 10px solid #044375;

}

fheader |

|

background: url('../images/island header.jpg') no-repeat;
height: 250px;

theader hl |

padding: 30px 0 30px 30px;

color: #fff;

background: url('../images/dot.png') no-repeat 10px 50%;
font-weight: normal;

letter-spacing: =lpx; The hatk&munﬂ on the header h:idin& 15 ?hf.cd

using, CSS b*f moving {he text over and s:lzfmg
the ved dot as it's background image.

> Continued on the next page...
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adding a little =tyle

sereen.css, continved...

#nav |
margins:

padding:
background:
border-top: 5px solid #033761;

10px O O 0O;
10px;

é—'———___ 0"“’ hi\l‘l&;‘tiun iz J'ﬂt an
#044375;

unordered list that is displa d
in an inline Fﬂ!hiﬂh insﬁca{r \:EE

a
| block S{:'ﬂ: The “dispia?.: infine”
fnav ul 1li { / ih&nacs this attribute.

display: inline;
margin: 0 10px 0 10px;
I
fnav a |
color: #fff; On links, You must cet the .:ala:r on
text-decoration: none; the elements H;sch- Links won't
1 N Hake the cdor from their parent
fcontent | <divs's or elements.
margin: 10px 0O 0 0;
padding: 10px;
f}oat: left; The conbint and sidebar are
vidths S00px; k both floated left and right
] L r:;?cf,{-.ivd with widths that
$atdebar f X equal about 2/3 for the eontent
margin: 10px 0 0 0; and 1/3 for the sidebar-
padding: 10px;
float: right;
width: 225px;
]
$sidebar ul |
margin: 0 0 40px 0;
}
$sidebar h3 |
padding: 5Spx;

background: f#eees;
border-bottom: 2px solid #ddd;:
font-weight: normal;

]

Don’t worry, all this code
can be downloaded from
the Head First site.

f#footer | Actually, vou should download
clear: both; - the site. We've provided all the images, too, so
padding: 10px; . that your design looks as good as it does on the

background: #eee;
border-bottom: 2px solid #ddd;

Make suve You ¢lear
that it dithys belo

tontent and sidebay

the ‘F ooter so
w both the
<divs’s,
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: page. You can also see Mark’s site online to
© compare your version with:
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organizing your site

The site looks
areat, and has
a sensible |A

that won t Lause
FrﬂHEmﬂ down
the road

Homb Travel Nomes Food Macha About Japan

Eampla Blﬂﬂ Post Sidebar Heading

m dolor sit amet, consectetuer adipiscing elit. Pellentesgque

%ra placerat Nam tnciduni ligula d furpds. Duis
guam ui magna. Suspendisse sed purus eu :::J:Tlm Nu:: :I'—I'all

amus bibendum lectus non nisi. Sed porta, puMM:ﬂI}:m ; i

giuer, nulla.nsua hl.ltl!:ltlﬁ metus, & Cras vestbulum elit id nibh

8. Suspendisse polenti. Aenean purus haiicverttsiaiiond

vieghlcula vel, massa, In purus ipsum, Palian ':ﬂ id aﬁu Sed

tempus nan, sam. Donec leo, Cras jusio bl h:?mmtni ’

tacifisis sit amat, arcu. Curabitur vel pede ipat '

Fusce diam. Pallentesque

This is amazing! I can't wait
to get my content up and
watch the traffic start
rolling inl Thanks guys!

Br sit amet, consectetuer adipiscing elit. Pellentesque Sidebar Heading

d lot like the
S'E:a*"fbﬂ&rd_s
Mark dPproved, .
5o 'Nf!i'[ 55{,‘:’
to 8o on Ilij'nu{
and basit ¢oloy
5ﬁ|'|!!n-u!!, {a.;»
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the complete production process

Pre-production to production: The complete process

o Gather all the your content. e Brainstorm a theme and
visual metaphor ideas.

Map of Japan
Sushi

Hiroshima

The Golden Palace

e Develop a visual metaphor e Build a storyboard
and think about layout (on paper)

T

e Do a few card sorts and e Markup your content and
create an IA diagram. style with CSS.

Trirvel _%“_F At
e 2) '"* o
=

[0, T i

# Park Bratt Tokeyg
Food Hetes brformeg tigy,
Hotas about all the feod M*-Whﬁ /

Filg Videa
wy i oo bl o
T —
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% Your Web Pesign Toolbox

You've got Chapter 3 under your
belt, and now you’ve added
card sorting, IA diagrams and
information organization to your tool
box. Next up? We’'ll dive into designing
a site for your audience... and how that
always results in beautiful sites.

organizing your site

%BUL[ET POINTS

= The point of a website is 1o communicate "
infarmation—if that information is organized badly,
your users will leave and not come back.

®  The organization of a site's information has a direct @
impact on its navigation and usability

= Card sorting is a cheap and easy technique used to
impose an information structure on a site's content.

= Naver rely upon your own card sort of a site’'s
infarmation—you aren't designing for yourself, you are
designing for the site’s audience.

A card sort often results in orphaned cards-which
are a clear indication of content that should either be
rethought or discarded entirely.

An Information Architecture (IA) diagram is a
representation of the hierarchical relationship
between sections and subsections of the sites
information.

Information Architecture diagrams are not designed
to show the links between pages in a site.
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4 layout and design *

Follow the Golden Rule
* *

Since I started listening
to Sue, and giving her two-thirds
of my cttention, the results have
been unbelievable! I get so much
more attention and knowledgeable

butten-clicking!

It pays to be a good listener... and to carry a pocket calculator.
We've been talking about user-centered design for a few chapters, but here's where you
really put your listening skills to the test. In this chapter, you'll take your users’ feedback
and build a site that meets their needs. From browsers to screen real estate, it's all
about giving your users what they really want. Not only that, you'll learn the secrets of

the rule of thirds. Find out how a few easy presses of the calculator, a ruler, and some

gridiines can turn your blase web page into a thing of beauty.

this is a new chapter 109



getting to know your audience

Pesign is about audience

The design and layout of vour site is the lens though which vour users view and experience
your content. If you have a confusing layout, your users are going to have a bad experience.
However, if you develop a design and layout that is both functional and aesthetically pleasing,
your users are not only gomg to hang around your site longer, but they'll want to come back.

"The first step on the road to putting together a design which appeals to your users is to actually
know your users. It’s a lot harder to come up with a design that meets their needs if you don’t
know who they are (and what makes them tick).
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layout snd design

Who's your site’s audience? Take a look at these two sites, and
write down who you think the specific audience of each site is.

----- R e R e

B R R T R R Y

FRTe Sk v T s e

sy b el ko ol phesne ¥ [ - AamssmaEE B - sssamm s -
{ L e

- == oy

www.delici .Coim

ZH::? online 4o see these sites, and Judgg theiv
audientes for wuvscllt.

B L L T L L E L L L T o o e S R R

B R R

B T R R R

www.walmart.com
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identifying your audience

rpen your pencil

solutmn Lets take a look at the possible audiences for these sites.

High—end food Photography twrns meals into models
and shows the site's passion for all thinas food.

Doy T

lﬁ =

_Deliious Days audiente is 3 arowp of
.People that see cocking as more than just

..something they have to do. These people .

might be destribed as “foodies” or see

Koad.asafoemof act. o,

f'h-—dt]?{h food writi ke 1 uses 3 very genevit, tentered,
Ling makes Wal=-Mavt use Y

Delicious Days more than just 3 bwotolumn design that seems to try and

EP-E! {5 'Flnd r!ﬂlF‘ES a??eal -Ep a w|d¢ audiﬂhﬂt-

Walmart's intended audiente isnot

. immediately appavent. Their site is generie
..and was most |ikely desianed to appeal to .

.3lavge growp of peple.

The sidebar has links to all the products offeved on
the site—mot -Faunring any partitular group of items
Hgam, mme-thing for everyone.
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layout and design

Your newest gig: RPM Records

A local record store— RPM Records — decides they want to re-do their horrendous
site that was created for them way back in 1998, They not only want to bring
their site up to date, but they want something that really meets the needs of their
customers. The kicker 1s that they are also one of the sponsors of an upcoming
progressive music festival, and they would look really silly if’ they were still using
their old site by the time the festival starts.

You've got to redo RPM. make 1t look great, and ensure current users can get
around easily.

We're really ina jam
here! We need this
site fast, and it has to

The RPM look great.

Musie. Store:
twita H%'

ann

VINTAGE VINAL.
DELIVERED.

~ Welcome to the RPM Music Store

BPM Music 15 e presuser, #4, vinatge vl oolise mosic store. We
offer & wide vamety of vistage and new vinal reconis from all geores
of music. Mlace and order today and get free 2nd day shipping!

 Just Arrived

RPM'’s owner
and founder

- .@gjgmmm
- PQWEWR
How would you design a site that looks great, and meets the
needs of existing RPM customers?
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personas

Pinpoint RPM’s audience with personas

When vou've got a specilic audience vou're designing for, you've got to know what
thev like, and how thev'd use a site. But you can hardly deal with hundreds—mavbe
thousands, even millions—ot users all at once!

This is where a persona comes into the picture. A persona is a single user that
stands in for all of vour audience — a fictional user that has the most prominent
charactenstics of all your intended users. Those charactenstics should relate to
things that impact thewr web experience and browsing habits, hke the browser vour
audience [avors, or how long your audience spends online each week.

Give Your persond 3 mame — this

helps te Ldth'l:.ig‘f with them (as
well as vefevente them) l The speeific detaik of the
Persond help us undevstand how
Name: Ann each user intevacts with 3

5F‘€ﬂ|'¢iﬂ WCIJSI‘];:

Age: 28

Internet Connectivity: PSL /
Avq. time online/week for leisure: 19 hours
Browser of choice: Firefox

Operating System: Windows XP

Screen Resolution: 800x600

Oceupation: Student

Vetails: Ann considers herself very tech savvy. She
actively participates in social networks and online
communities. She also reqularly shops online. Her
laptop (which is a little old, but all she can really
afford right now) is her primary computer-and

Qive all your personas an

wane: Thisatbather s Sate where she does all of her web browsing.

to a story and helps 4o

vc-n£¢r£: ‘H‘n.‘_' indwlduall'{;}f .p-r "R —H'!n! mﬂi_t im?ﬂ“'{ﬂnt Far{ OL‘ a ?grsqna areé Eh:
the weer details. Give your wser 3 story ard a pevsonality
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This is what you call web design?
Making up people out of thin air, and
figuring out their hobbies? Come onl

Your personas should be based on real data.

So where exactly does all of the data used to build personas come
from? Well, it can come from a lot of different places. Technical soaft
(like operating system and browser) can come from server statistics.
Informanon about how your users behave online can come stranght
from the users themselves —using tools like surveys and focus groups.
The point is that when you build a persona, you are not pulling
characteristics out of thin air.

Let’s look at some data [or the RPM users that we can use to build
accurate personas [or the new RPM site, The RPM owner had some

layout and design

old surveys he’s given us to work with:

Pata about RPM Music’s users:

ﬂ,gg ,z':h_fjr: andE:ndﬁ give
. - . You the foundation
.1 = | on whith o build £he

rest 1‘.'?‘{" Your Persongas.
35 - 44 22%
45 = 54 12% <//

B 55 - 64 4%

Gender
Male 65%

Female 35%

Operating Systems
Windows XP 75%
' Windows Vista 10%
Mac OS5 X 13%

Other 2%
Browsers
Internet Explorer 65%
Firefox 22%
Safari 10%
Clthei :: % All other data ?cgard]ng the

{tchnaﬁuw and b‘rowimg habits
ok RPM's usevs ean help us
crea{t a more rounded and
atlurate persond.

Music Preference

Blues 5%
Classical 1%

Country 15%
| Electronic 3%

"Hop/Rap 25% {—_

Jazz 4%

Musie Preferente will tell us what
Fop 30% our audiente likes to listen to and
SR 20% help us decide on @ theme and

lock and Leel For +he site, sinte
it's so rnu!’-lf.—dﬁ?thdﬁh't-

Screen Resolution
BOOx600 43%
1024x768 42%
Higher 10%

Don't know 5%

lnternet Connection
Ti‘lfﬁf ?{'QJLS are -F'rom an G]d

Dialup 12% tush
—_— OmEr surveY, and the
DSL 55%
— logs from the RPM site
Cable 27% web LEVAT
Tl or higher 6%
you are here » 115



primary and secondary personas

Make sure You add a pitture. j
Paste in 3 Creative Commons

lp'n.a{o one You m13h{: have !a‘*lrﬁj
avround, or an'r‘fhmg You Lan find
that seems to fit Your persond.

- E o
- e o o e e e e e s

Make uwp some fictional details

about ‘Z::.‘r persona (ine |ud|h
nﬁthFé

Based on the RPM user data, create two different personas for the RPM Music Store
redesign. For the first persona, take the top value for each of the categories. For the
second persona, use the secondary value.

Nawme: ...

Age: ..

lhteme’r Gonnec’rmw e

Avg. time online/week for leisvre: ...
Browser of choice: ...
Operating SYSTem:...........ocimsmmmi
Sereen Resolution: ..... S Y. S,
Qceupation: ...,

Petails:

A o e R e s TSt
1 LS
Internet Connectivity:
Avg. time online/week for leisure:
Browser of choice: ...

Operating Systewt: ...,
Sereen Resolution:

Occupation:

Details:

n) — this helps give {he
Persond @ more 'reaiis{iﬂa\/[
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layout and design

Two personas means we can deal with more
common traits of our audience, right? So
we end up with more satisfied users.

Building two personas widens the

audience you can build your site for.

When vou are building a persona, vou're creating a representation
ol the primary characteristics ol” vour audience. But most of

the time, vour audience 1sn't composed ol just one type of
person. You'll have lots ol users who do not [all in line with the
characteristes that you wdentified for your first (primary) persona.
This i1s where the secondary persona enters the picture.

A secondary persona represents the characteristics that are next
in line behind the majority characteristics that vou used to

build your primary persona. So vou design first for your primary
persona, but then you can also work on meeting the needs ol vour
secondary persona, too. The result? A site that meets more of
vour audience’s needs and makes more of them happv.

therejare no
Dumb Questions

0_,: S0 do | always have to build 2 personas?

- You don't have to, but it's a good idea. Audiences are diverse. You aren't always designing for one specific type
of person. The second persona represents those audience members who are in the minority... but sometimes by only a
percent or two.

Q: Can | build more than 2 personas?

A: Absolutely. If your audience is diverse enough (as shown by your audience research), it might be a good idea to
have personas that represent other audience characteristics. Be aware, however, that you really don't need more than
three. Too many personas just add confusion and detract from the project at hand.
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personas for rpm music

Based on RPM user data, here are two personas (a primary one and a seconday one) we can
use for the design and implementation of the RPM Music site.

e,

Males vepresent the primavcy RPM
users — by quite 3 large mavgin

Jon £alls into the i&rgt.sf age
group of the RPM usevs (le-24)

Nawe: Jon......
B o e e R e
Music of Choice: PO
Browser of choice: lnternet Explorer . . ...

Operating System: Windows XP ... .
Screen Resolution: $00x600 . ... ..

Details: Jon is a busy auy and only spends about an
.hour a day outside of work online. He uses the family.
_computer to read news and few architectural blogs. .

L T T I S |

Jon is the “‘Frlma\ﬂf” pevsong for the RPM Musie

site and repesents a ‘[’,‘;‘Frtai user n-{“ the site. H .
1 _ 1 ittle Lime tor
will be the main forus thrquﬂhm{: the dcslig:-. .;:d Pt s WakiS bus? o b seoby

m hlf.'n
. opw ' ‘1‘.6? Cf l:b:‘.u'rc W“hth he tan, h: wSEs H:'l dZ0n; W
o o e -:can: he's l:amha'r with online Shﬂ??m!‘i]"‘cs?tf.l&”j'

w]‘ﬂ"l. miusit.

N
You Frababf‘:,-' have Sclmcf:hlhtj ditfevent

here. Just make Sure i
Your details |in
with the stats for the Persona T
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layout and design

Susan Fits into the setond lavgest

demoaraphit of RPM Musit users

(2434 ?‘3*'0!‘15} and as 3 Susan connects to the Internet using a Cable lire

female rc?rtscr.{:s, about 1/3 of WE'F.ﬂH'f her a?arﬁment ﬁn‘,t'.ordma to the sevver |o_5_5.
this is the setond most ‘F'rcqucn{- way RPM wsers

1 L -
the total visitors \ tonnett to the site.

Nawe: Susan...........cocccoovvvnn.
Internet Connectivity: Cable ' . . ...
Music of Choice: Rap/HipHop. ... ... oo
Browser of choice: FivefoX. ...

Screen Resolution: 10Z24x768.....................

Occupation: Student
Petails: Susan is grad student and spends a fair
.amount fime. online outside school. She is very tech-..
.savvy and likes 10 shop and buy music online for her..

024746 i« ey, VP2 plaver, Her PCis a lapfop. so that she can easily.
standard on f&?{psz
and Mat 0S X is an
:x{:b‘t{m:f? FGFLIIET N
oPera ing ;}r;{;,_.m o
.‘,a”ﬂﬂt S{Udcn{;s. " Susan is the “:c.:gndgr?“ persona | the RPM M-:.sir, st
and represents the seond most Lommon user of the srif:

Ehf wo.-.'-f; bﬂ 'H'if main 'FDE.HS .t],. hoaui h )
she's still impor-tant roughout. the design, but

......................................................................................
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focus on your personas

Let the personas be your guide...

So now you've got vour two personas, and it’s ime to ask: “What
would Jon do?” “How would Susan react?” Instead of designing

for hundreds or thousands of faceless users, you're now designing
for your personas... and only your personas.

So let’s look at the old RPM site once more, in light of Jon and
Susan. What do they think about the site?

It doesnt
matter what
we Hhink
E—_ about RPM.
what do our
?CI_EES Hhink?

VINTAGE VINAL.
DELIVERED.
Everything looks weird to
me. What's up with that? 8 '
P | Welcome to the RPM Music Stgp> 1™ @ lot more used to
Amazon.com. RPM's a pain

% )
i i s s I’

g line Store BPM Music is the premmer, #4, vinalge vieh

ﬁﬁf g ulme Store offer a wide variety of vintage and new vinal Te

e of music. Place and order today and get frec .".-.

| Just Arrived

D

RPM's site is o'd and doesn't
adhere to alot of the standards

Jon dacs-n”c use the cfld RFM
ke betause it doesn t vendev

" § Iht ., [ | ]

Iy in his browser- T Todays e—to

Yo" S N~ mmevte sites Susan
cike seems to be bigger than doesn't have time to learn how 4o
what will fit on his streen use an outdated system.
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layout and design

You know, I've been getting a lot of
complaints about things looking "weird" or
“too big." Do people need bigger monitors

to use RPM?

Q
>
Smaller displays limit screen real estate
- Jon uses an BO0x600 screen resolution, which sn't very
= big... and ol course. i’ Jon uses that resolution, then most
of the RPM users do, too.
'I\ .

With a lower resolution like 800x600, parts of the RPM
site aren't showing up, and Jon's having to scroll all over
the place just to see everything. Not so usable... and sure
to cause problems.

It sounds like RPMs old site was designed without much
recard [or sereen real estate... and that's the lirst thing
we can try and fix.

E:EB RN
‘PQWEWR
Is it better to design a site that looks perfect on one specific
resolution—the most common one used by your audience—or

a resolution that looks pretty good on lots of resolutions, but
not quite perfect on any?
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comparing screen resolutions

Resolution impacts design and layout

Screen resolution affects the screen real estate your site has to work with, Higher resolution
means more space available... but also tends to make things look smaller to users.

Let’s look at the old RPM site in several different resolutions:

Ladn e il o lber T
VINTAGE ViMAL.
DELVERED

At 1280%800 (3 pretty

i i
Welcome to the RPM Music Store high vesolution that's

i i 4, inal omime itularly common)
oy net particularly Comnens
of . Plsce el ooder foday and pet free 2l day shipme!

f?ﬂr ins a??{ar; sma"ﬂ"
[n %;:Ehrcmluhﬁm the

entive site la‘fm‘{: is

visible along with a ton of
whitespate (or baﬂ'ltaruund]
on the rt&h‘l:, side.

e’

1280x300

is still visible. Hmi:t{; ayovt

elements skl 5

Ppear F'Y'C'H:y lav B s
'Ian‘d thcl Whi!‘.ﬁifﬂ-ﬁ! on ﬁhe riah'Ee ﬁl’l.w-lt :-:ulwh';;k-i.mwilnlm&?’:;;::
ISR '[', ﬂ{hi‘b! L] F*'ﬂﬂ"ihth{, . of conie, Flase mucl order soday med ot free 2 duy shipome!

1024x768
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layout =n design

VINTAGE VINAL. The Fivrst ‘H’Iinﬁ Tm"" notice
DELIVERED. with the site at 800#b00
is that everything appears
larger- The h'fm{ is ar.-l;uallw,l'
Welcaree €0 the EEM Music Swope bigger than the available
gm“"“? H';"’Fm : spate in the browser
sy thmmmf;ﬁ“mh window. There are setrolbars

everywhere, and all the
whitespace and background
that appeared at higher
vesolutions on the right side
are tompletely gone.

800x600
feH" a resolution ch
B o s v
absu[uf:r,ly huae — and the WS1C .

S-f-'r‘f:h redl estate simeY
tant m{ai“. it Only the
smallest portion of the _ ‘Welcome to the RPM
layout is attually visible
;E the browser window.
wanted 1o h
T .

the paae,
would have {0 do a?:‘hal:

lot of serelling, ADOW KT v
\_? Contact RPM

640x480
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screen real estate

Screen real estate determines how MUCH of your
site will display in your user’s browser

Think about sereen real estate as the size of the canvas upon which vou will build your
website. But the thimg is, that canvas size 1sn't fixed, Some users have large 307 displays,
some have nothing but a tiny iPhone. Even worse, a lot ol users actually access vour site on
multiple screens: a phone on the go, a 217 monitor at work, and a 147 AirBook at home.

Screen RESOLUTION also affects screen real estate

Then there’s screen resolution. Even on a 217 monitor, users can choose their resolution:
from 640x480 to 1600x 1200, with a ton of different (and often unusual) choices in
between. A hgher resolution means that things appear smaller—and you'll have more
virtual space [or vour site to work with. A lower resolution means that things on our site
appear ]'l-iu'uyl', 500 1_'.':1IL1".'1‘ ot less virtual Space 1o wi ik wiath,

I don't know about all that. I just know
that the RPM site sucks. I love coming in and
picking up some vinyl, but online... no way.

Your users don’t care about screen real
estate... they just want sites to “work.”
Have vou ever seen a site that has an opening message
like, “Site best viewed in 1024x7687" Have you ever
actually gone m and messed with your screen resolution
|IE!?"E,"I.:] o1 ofe IIII:- Ihl'].‘\l" 1']‘]{‘.‘\'?\1_1:1_;'(,"-?

Yealt, not so much.

It's up to vou, the web designer, to make sure a site

loaks right for your audience. You can’t count on users
changing their resolution or the device they use your site
oft.. at least not i you (and your client) want to stay in
business. S0 we've gol to [igure out a way to make RPM a
lot easier to use for Jon, who's sporting an B0COx600 screen
resolution, and Susan, who's using 1024x768,
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Sharpen your pencil
" \h Below are methods for dealing with different screen resolutions.
Take a look at each one and write down a pro and a con of each.

Methods

Use JavaScript in your page to automatically Pros:
detect a user’s current screen resolution, and
1_'““."{'1 i]]g-'['“ Iy & "'.'lx-‘\'i“ﬂ ”.i- |]'|:~ I-{_I}hl _\'i“\ ||'|;-|_[ ......... L R ———
works best with that resolution. BUI'IS:

R T

Use JavaScript 1o load a CSS stylesheet PI’OS.‘

appropriate lor each user’s screen resolution,

--------------------------------------------------------------------------
B T T T N N T

R D T

Design a single version of RPN that works Pros:
fairly well with a wide variety of devices and

SCreer H'HH]UI i“TJH- ..........................................................................
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dealing with different resolutions

sCreen re HUI L1 l.i.l'. M15.

— dgharpen your pencl
N i solutlun Your goal was to write one pro and one con for each of the

different methods for managing screen resolutions, What did you
come up with?

This is definitely the hardest of the three options

Ceviously, who wants to design that many sites?
Methods eviously

Use JavaSeript in your page to automatically Pros: Ahlliw {0 handle a wide vaﬁm

d'_"'l_{_"tt Ijll‘ |_|5g_-r':, |'111]T_“|‘ll SCTEEn l'{'h!jlu‘l_i(}[]‘ ------------------------------------------------------------------------

and direct them to a site that works best with nf screen resnlyﬂu“s'

.........................................................................

that resolution. Cons: If Javaseript is off, this . ...
_method becowes vseless, . ..

Relying on Javaseript for a eritical task like making
sure Yyour pages are displaying properly isn £ suth a
ood idea. | there's a seript problem, or Javastript
is off, both these techniques become useless

Use JavaScript to load a GSS stylesheet Pl"ﬂs.' U“E site WH.h Hllllﬁplﬂ $1Y|EShBEf$

.......................................................................

appropriate for your visitor's screen resolution., is beﬁer‘ -I'h.a“ mu[ﬁple sif,as-

-----------------------------------------------------------------

Cons: Again, no Javaseript.mo._ ...
resolution detection, . ... .. ... ..

This is 3 better s‘l‘.ra'!:cg'f than a site for every device and streen
resolution. Granted, ‘foujuc qot to treate multiple CSS Files, but

You only have to treate one XHTML file — which means less markup
te maintain and u?dﬁ'&

Desien a single version of RPM that works . Pms' : Nu Javascnp-r or gma gudg, .

fairly well with a wide variety of devices and

-------------------------------------------------------------------------

_resolutions that you will desiawn for, .

This is the easiest way +o 90 Not only will you write less code, Yyou wnfif be
relying on Javaseript to handle resolutions. All you need to do is ‘d""{';\f the
smallest resolution that will work for your users and design for that All lavger
vesolutions will vender the site properly and smaller seveens will genevate seroll
bars (but haf':ﬁuﬂ‘]( this is 3 {in‘f ?ﬂ'r":mn of Your users).
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04: | understand screen real
estate, but I'm having some trouble
with screen resolution. How exactly
is the resolution of a screen
measured?

A: Screen resolution is measured
in horizontal ard vertical pixels. So

a small display may have a screen
resolution of 6£0x480. This means
that the monitor displays an area of
640 pixels wide and 480 pixels high.
A resolution of 800x600 means 800
pixels wide and 600 pixels high, and
s0 on. Its also mportant to note that
itisn't just computer displays that
measure their resolution in pixels.
Televisions (LCDs, DLPs, etc) all
use the same method of representing
screen resolution. For example a 720p
HD television has a screen resolution
of 1280x720.

Q: Are there really that many
screen sizes and screen resolutions
that | need to think about when I'm
designing my site?

I think I want to be

is already there

thereqare no .
Dumb Questions

A: Absolutely! Even when it comes
to traditional desktop computers,
you've got to be concerned with a wide
variety of screen resolutions. Computer
screens can range in resolution from
the very small, G40x480, to the very
large, 2560x1600. And that doesn't
even count mobile devices (iFhones,
cell phones, PSPs, etc ) and those
other consumer devices that allow you
to browse the web (like the Nintendo
Wii, for example). Ultimately, it all
comes down to doing your research
and knowing your target audience--
and developing a persona that takes
the important user charactenstics into
account. If you know that your primary
persona generally views websites at

a lower resolution, you don't have to
worry too much about designing for
higher screen resolutions and larger
displays.

Qj Ok, | get the fact that I've

got to worry about lots of different
screen resolutions and display
sizes. But is there one screen
resolution that is most widely used?

forward thinking and shoot
for 1024x768. Besides, a
large chunk ef my audience

layout and design

A: It's all about your audience. If
you've done your research and you
know your audience, you can probably
decide upon a target screen resolution
that you can design for. However, if
you don't know anything about your
audience (or if your audience is very
general), most web statistics agree
that about 54% of users have a screen
resolution of 1024x768. For more cool
statistics, check out

hitp://www w3schools.com/browsers.

Q,: How will | know if my
site works on a certain screen
resolution?

+ Test, test, test. Build your site,
and then change the screen resolution
on your display to test out your design.
If you are designing for a specific
resolution, build the site from the
ground up in that resolution. If you are
designing for another kind of device
{mobile device, etc.), be absolutely
sure you've got one of those devices
around in order to test your site on it.
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xhtml and css foundation

Build an XHTML and CSS foundation optimized for 1024x768

Standavd XHTML Striet DOCTYPE

<!DOCTYPE html PUBLIC "-//W3C//DTD XHTML 1.0 Strict//EN" / >
"http://www.w3.orqg/TR/xhtmll/DTD/xhtmll-strict.dtd™s —

<html xmlns="http://www.w3.0rg/199%/xhtml"™ xml:lang="en" lang="en"> index.html
<hsad>

<title»RPM Music</title>

<meta attp-equiv="Content-Type" content="text/html; charset=utf-g" />

<link rel="stylesheet" href="stylesheets/rpm.css" type="text/css"
media="screen" />

</head> <div 'nd:"wraf-“:- will
<body> / be used to tenter our
<div id="wrap"> ]a';faujc, in the browser.

<p> Lorem ipsum dolor sit amet, consectetuer adipiscing elit. Nullam
est nulla, posuere ut, luctus non, ornare in, augue. Sed ultrices
turpis at mi. Vivamus nisi negue, vehicula vel, imperdiet a, fermentum
vitae, purus. Donec at enim. Nunc sollicitudin sodales sem. Lorem
ipsum dolor sit amet, corsectetuer adipiscing elit. Proin ligula magna,
feugiat ac, cursus eget, aliguet at, nibh. In pulvinar massa in sapien.
Proin egestas. Suspendisse fermentum. Vivamus commodo aliguet libero.</p>
<fdiv>
</body> Q This durnrn':,r text is Juﬂ; 'Ecmflm-&rlrl 50 We
</html> Lan make sure our page is setup properly.

/* rpm.cas */

body | This is 3 typical setup for the <body> tag,
. margin: 0; Zevo out ZE: padding and -ﬁrgins, set 3
paddin.:;;: E},- batkground tolor and a font, and establish a
rpm.css background: #026dc0; line height for site text
font-family: Helwvetica, sans-serif;
x line-height: 1.dem;

: margin: O auto will tenter our

P ‘{ : dumrn\l;' ‘l',{'.l'-‘l_', n ‘thc ll:l'rowstr
Mg Ae e This value will also allow your
Bagdangs: 0 site to adjusf o diffevent

} streen resolutions.

#wrap {
margin: 0 auto; A widkh _
width: 900px; ] :};'q-nf'f i?ix is small enough to atcommodate 3

but ]argc enouh for the tontent we

w need Lor the RPM site.

128 Chapter 4



layout and design

— Test Drive

Create a very simple test page.

We don't have much to RPM vet, but go ahead and create index.html and
stylesheets/rpm.css, and load them up in your web browser.

I N

g i
L ™ R8T ARG B L ATV R G Lo s B g e, Pl ) o nmmany ik Dl e, ey 1 . Sud sk
turpln at i, Vivmrmo e pisl negue, vetiogin e, meperdiet s eesnium vine, ponm. Donec st snim. Nung acliicud in socnles

E
L qu' ] .
L LT T (SEB40T P 7 S B, SRS A el i e Prodn [Rpua magna Nesion s Surhan el mlsiet an nin s "ro "-’-hah-&ﬂ 'ti'l-ﬂ Vtsﬂiu‘thm -H'IE 'Ef'.l'.'E _;-Ea
puberar massa o sapie. Pron egesias. Soepercdass fermentem, Vivamoes sommodo aliguet | Qﬂ{!rfd oy -!:I"E S{Z\'cfn

Th
the spate on the edaes 4 Gh.r“f ch&nﬁt is

‘I'fs

Vi DI e — :

LEFETR ISHoTE R ] L DO RORCRRE D L M B LA PO Ol TLE AEN. O 1, gu. Bed araEs
ETEE B WPARTREE B PR VTP v PACEITRE i, TR VI . DOnehe Bl ST MR SO T RO

BT Lo 1 ) DR B T, eI BORebang oL Fan dgibe TR, e T B 0Bk Byt i BL RN
el e e W pageen, Prod egeran [ L Voatmat g

=

Wheoa... what happened to designing
for our personas? Jon uses BO0Ox600,

so why are we optimizing RPM for
1024x768?

Knowing your audience lets you

make informed decisions.

Jon uses BOOx600, but if you check the RPM user
survey back on page |15, 800x600 just barely nudges
out 1024x768. Since we know that, we can build a site
that actually looks ideal on 1024x768... but that also
looks pretty good on 800x600, too. That's the power of
personas: you can make decisions and have a good idea
of how they'll affect your audience.
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RPM features

Hmmm. Latin text
on a screen... not really
what I had in mind. Let me
give you a better idea what
I'm looking for...

RPM Music 2.0

[]  Reach all my current customers.
(] Update the look and feel of the site.
[ Provide a blog, but as secondary focus.
[]  Feature records on the home page.

Which of the RPM site features have we addressed? Any of them? None of them? Check off any
— boxes you think we've handled (or at least worked on). Then, write down your ideas about how
Eﬂ“@‘se to take on the remaining features for RPM Music 2.0

..........................................................................................................................

..........................................................................................................................

..........................................................................................................................
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This is terrible... we've spent all this
time building personas and entering Latin
text on a screen. Now the CEO thinks we've
got nothing done. We're way behind...

Frank: I'm not so sure. | actually think we've got a good
handle on his first requirement: “Reach all my current users.

Joe: You mean because we can get text to look right on
1024x 768 and BO0Ox6007?

Frank: Well, that's part of 1. But our personas

Jim: Jon and Susan? Enough with the fictional characters
already!

Frank: No, I'm serouns, 1 really think ift we can please them,
we'll have reached RPM's core audhence.

Joe: How do vou please a persona? | mean, how do you bnow
il yvou've designed lor them?

Jim: Maybe vou can send a hetional survey to therr lictional
address. Olffer them a lictonal gift for responding...

C

Frank: Okay, okav... veah, we can't exactly ask Jon or Susan J

. oo . ' ; : L
what they think. But we know they're voung, that they've got
I]H“.[l"l'” (K| H'Il]}llLt"I'“"i...-

Joe: .50 vou're saying that i’ we design something that’s pretty modern, then they'll like 1t?
Frank: Exacily.

Jim: Okay, just for a moment, let’s say I buy mto all this persona stufl. What is modern? 1 mean, how do
vou make a site look clean and hip and all that studT? Tsn't it just aestheties? Like i's all in the mind of the
designer?

Frank: Not at all. In fact, I was just reading about something pretty cool: the Golden Ratio.
Joe: Is that like the Golden Rule? Do unto others...

Frank: ?\EH, Ii‘u' “::]{]rﬂ H'.lﬁn i‘\' a col r] way iy 111;1&:" Sille & h‘ih* ]Hukh‘ I}I{"i;lhiI]_L'; to I]]:' Ve, |.L't 11 H]lu\'\' youl...
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Nﬂtiﬂ-t how
Eltmch{;; at

the ""ﬂ'}'{:ap

of

..align with

grid-based page layouts

Humans like things lined up and well-organized

What makes a beautiful site appealing to us? What makes an ugly site so unattractive?
Well, most of the time, it’s all about how our eves perceive the elements on the site.
There i nothing worse than a print document or a webpage in which graphics and text
have been thrown in haphazardly. Our eye needs predictability and a certamn amount of

visual logic when absorbing information.

Imagine if you laid out a grid on top of your favorite sites. Do things line up along a
grid? Are there strong horizontal and verucal spaces that allow you to group the page
mnto sections? Take a look at a gnd-based site... and the old version of RPM:

Qubtrattion.tom takes a 5rid-bastd

the Page..

dcwtn‘l‘ﬁ 3{'-

the bottom.

RPM’s site doesn't £it micely : to

. : {411 ] ‘Ehe
E;‘lr;:i Hz{:;;c how the sid:haz b:rder

5 in en tw id i
LP tovers don't qu?{',ghd e dnd- b

line up.

No matter how you
pastion 2 gid over
RPM, Hﬂ'th.“"ﬁ lines wp!
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a h o its homepane design.
J:;::L Lhe invisible lines that travel
Lrom the navig,a{}un downward
through bhe vest of the page.
Striet line—height and spating are
also implemented.




How wide should wmy grid be? Use the Golden Ratio

The grid is one of the oldest graphic design tools out there. It's so old that it predates “modern™
graphic design. Way back during the Renaissance, painters started using a grid based on the
Golden Ratio mn order to compose their paintings. Golden Ratio? What the heck is that? Well,
il you take a length of a line and muluply by .62, you get a rato that can be used to create a

pleasing, natural-looking grid—that’s the Golden Ratio!

The whole idea behind the Golden Ratio is to use a balance that we've all seen around us our
whole lives, and put that balance into use on a web site. The result? Sites just “feel” and “look™
right to our eves. Just take a look at a [ew examples of the Golden Ratio in action:

Da Vinei's Last Supper is a areat
crxarnlﬁic of art that utilizes the
'E!'n|dch Ra{ja

-

The main tontent
settion is the
laraer number in
the vatio and
attounts for

about 2/3 of
the page

The footer and
header vepresen
Ji',lht $u11. llt'rlﬁ't-."' O";
the blotk

The nautilus shell is an
example of the Golden Ratio
S'howmli up in nature.

Start Conference
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the rule of thirds

The rule of thirds: A shortcut to the Golden Ratio

The Golden Ratio says that if’ you take the entire width ol something, and multiply it by 0.62,
you'll get a nice wide area that you can put content into. The remaining 0.38 is great for sidebars,
extra content, things that the eve can look at second,

But multiplying by 0.62 isn’t that handy unless you're carrying around a pocket calculator (Head
First Algebra, anyone?). Fortunately, 0.62 is awfully close to 2/3... and the remaining 0.38 is
pretty close to 1/3. So if you divide something into thirds, two of those thirds are perfect for
your main content, and the remaimning 1/3 1s great for sidebars, navigation, blogs...

Here's what you should do:

Step 1: Take a piece of paper, and draw a rectangle to represent your site. Then divide your
rectangle vertically by thirds (use a ruler, or just estimate carefully).

Step 2: Divide the rectangle horizontally by thirds. Now you've got a very loose grid.

Step 3: Divide each of your vertical columns into thirds, Now you've got sort of a grid-within-
vour-grid. So you can actually use the 2/3-t0-1/13 ratio in smaller chunks of your site, too.

Step 4: Lay out yvour site, aligning things with your gridlines.

]
1 [ i ]

L » N m I 1 F = ﬁ
_-q:- | T _'_ whe ram e v bereley
eppes o -:* 9 -l_—-hddll-l--.l-.l Eu -:: “"‘+ Pl o S e gt L
¥ L] L]
1 ] (] ]
1 i 1 ¥
1 i 1 ]
1 N ey - RS —p—— s [0 P —— - -
1 [l : :
: H ' i
' i : :
i H ' '
1 ] L L]
I ) eesstessssssse= - - - - r-. -
1 i L]
1 ] | :
1 1
1 i :
]
i : 1 1

This is the Page we
built on pane 10 {5 3.,{.’
started with the new
RPM site.

Onte You add 3ll the
1 ] é/‘ Ucf‘i:,'lg;l lines, You have
£ o) the making of a logieal
"'L""‘E""E'“i"':-"'---— 5rid *['.'n.a{: ¢an be used to
|EI-}OI-|":. faqc C'Emtn‘f‘.&-

r
1
1

i
1
i
]
]
1
!
-
i
1
i
i
1
1
i
1
1
T
1
1
i
1
]
1
4
1
1
1
+
1
1
1
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e to-1/3 vatio wrthin far?er

| : settions, 35 many “levels”
M. [ — nl-n *. deep as you like.
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RPM and the Golden Ratio: An (anti) case study

So if the eye really likes to see things in a 2/3-to-1/3 ratio, how does
RPM’s site stack up? We already know it doesn’t really follow any
particular grid alisnment. But what if we overlay the 2/3 to 1/3 ratio
graphically... what does 1t tell us about RPM?

RPM's tolumns aren't way off .. but
ﬂ;:rt hiikgr:-:da :j fiﬂf::: B bringing £hing: into line with the Golden
:N g Jﬁn{_bﬂhatkgrmh s Ratio tould make 3 big differente.

VINTAGE VINAL
DELIVERED,

Welcome to the RPM Music Store

PN Musee o the prender. 34, vinalgs venal cmling e shore. We
wbler a wids vaciety of vibsge sd mew vital rocords om all prsss
af misic. Flace and ordes today and gt free 1o day shoppring!

Just Arrived

The larger bloek

The nav]&i‘l:.im i
isn + that far : 2:{; OJF o
off, so we tan Tt‘;fl\‘:e width.
fix that width n-af;wfh:ri

. nten
pretty casily. should go.

This widest block r:?'rr.scnts the entive
width of Your site.

you are here »
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sketch on a orid

Based on the grid below, sketch out a storyboard for the RPM Music site. Try and keep up with

a how your elements are laying out not only against the grid, but in relation to each other. Is an
MCISG element part of the main content? Try and make it the 2/3 part of a 2/3-t0-1/3 ratio. Just do your
best... there's no perfect answer if you keep things in proportion.

This grid is based on page width
of %OP‘E (each -E.ulh.mna?s E-DFx

with 3 spater of |Opx). \/

8 tolumns :a,‘uals 1/3 of

the layou{-
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I think we have to do more than just make
things the right proportion to each other.

We've got to make the important things attract o
attention... so make them bigger, right?
Important content should “weigh” more.
You should alreadv be putting vour most important content
into the 2/3 part of your 2/3-t0-1/3 page ratios. But is that
the only way to draw attention to something? Not at all!
When you're layving out your page, you're creating a balance
between larger elements and smaller ones. The larger
elements have more weight, and the smaller ones have less
weight. Plus, there's how the elements relate to each other:
T
The page
Cltmtnts 1"
this example
feel balanced
on the lef+
and r.ah{ sids BEHUSE ﬂ'rl: the

| heavy weight
t-,.____.,--"".- In ‘E'hf ]tL’t
tolumn, this
Eﬂm?]f SEems

dispr a?nrboﬁa{'l.

When you are laving out vour web page, vou need to consider
two kinds ol balance: symmetrical and asymmetrical.

Symmetrical balance occurs when elements on either side
ol a lne (either horizontal or vertical) have the same weight.

Asymmetrical balance occurs when the weight of a site’s
clements 1s not evenly distributed around a central hine, So
you've got one really large element only partially oflset by
other, smaller elements.

Revisit your solution to the exercise on page 136. |s your layout symmetrical or
A asymmetrical? Do you think balancing (or unbalancing) your layout is an improvement?
Eﬂmﬁ Make any changes you want to, and then turn the page to see what we came up with.
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organizing page elements on the grid

In this exercise, you had to draw a storyboard for the RPM Music site based on the broswer
grid. There's no right answer, as long as you came up with a balanced layout that follows

the Golden Ratio.
E-m :Eadtr will span the entive EE{:"’L&:E:: ::LE::;L?'H
bt w'.lftlzla?:hhji% L block-styled like tabs
MG cooge )
R P
BERRERAS il.illl
Hlilu
RRRRRRRRRAEER AN
e TRRERR
main Lontent,
-.;.-,us:d{‘.'l'-? !I!!!!II! Illll::
Gelde Rati SEREEEEE «iii
;3.-,.55& R R :::!:!
ke ARRRRRRE
d:iﬁrl?hm I'lllll
Illlll'
P = B B =
s I 8 = =

The main tolumn will have images The sidebar will be a sevies of
of LP covers and deseriptions paragraphs and headinas and will
that g0 along with them. make up the vight 1/3 of the page
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Rewmember your personas?

Take a second and look back at your answer on page 138. Is it
halanced? Symmetrical or asymmetrical is okay. Did you follow
the Golden Ratio?

But that’s not all you have to worry about. Remember, you

should be designing for your personas, who have some pretty

specific concerns, Does Your version of RPM
;’!ISHISI‘E'I‘: lhu.ﬁlﬂ.al in{-ﬁ“{ﬁ{li?

----- 1 Name: Jon P T 77 Name: Susan
| Age: 24 : i Age: 30
! Internet: pSL : : Internet; Cable
1 Musie: Pop I i Music: Rap/Hip Hop
. Browser: Internet Explorer : ' Browser: Firefox
! 0S: Windows XP > : | 1 05: Mae 0S X
! Resolution: 800x600 ' b i Resolution: 1024x768

’K Prowser issues avent \':J"jl'

rc'lﬂan{‘, ‘;fd;. but streen
r:Solu‘{:ioh L‘..‘.h"l:&m]T 15

Remember your client?

The RPM owner also had a lot of requirements. Did your vision
of RPM 2.0 meet what he’s looking for?

RPM Music 2.0
(| Reach all my current customers.
l 4" Update the look and feel of the site.

<) 7] Provide a blog, but as secondary focus.
< Feature records on the home page.

L ook over Your

RPM L0 ideas

Can You t‘:?"

these boxes based I You need o make chan3¢5 tq Your
on Your design? design, 9o ahead! That's why we're

working with paper, anyway you are here » 139



using blueprint for page layout

Blueprint uses a /77

age width of
%ﬂ?fx, whith

is based on 24
?}Q?'ﬁ Lolumns
with |Opx spating,
This will give us

a layout that
Fiks wicely within
a 024168

-rcsatu{.mh-
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So we're ready to dig into
some XHTML, right? Can we
use CSS to actually build a grid
that we can align elements to?

There are CSS frameworks that provide
grids for our content to “sit” against.
When you're actually building your page in XHTML, it's

not always easy to line things up as well as you can with p — ‘{‘uu tan &oo@,‘lf

paper, pencil, and a ruler. Fortunately, there are a lot of cool for “CSS
CS5 frameworks that will provide a grid for vou. One of the {ramework
best of these is Blueprint: hitp://www.blueprintess.org/ or "CSS '_‘;T'd*p
mework
One of the best things about Blueprint is that it provides ?::d E::v 3

an enormous amount of flexibility in terms of the types of
layouts you can create. It also provides support for styling
form elements and status messages—something vou don't
see in a lot of other frameworks.

other options

Bigefw-in{: allows Yeu to
.hur’d 3rld—|535{d !a"fauf_'- in
Jjust about any eonteivable

J Con ‘Flﬂh'l‘a't lon.
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layout and design

Set up RPM 2.0 with the Blueprint Framework

Miake sure vou've got the simple version of index.html and rpm.ess from
page 128, Then visit blueprintcss.organd download Blueprint. In
the unzipped directory, you'll find a /blueprint folder that has all the
files you need. You can drop the stylesheets mn this folder nght into the
stvlesheets [older of the RPM 2.0 site vou're bnlding:

You should have rpm.tss

feom earlier... we re about
to update it for the new
version of +he RPM site.

Create an YPm folder for Istylesheets
Your RPM 2.0 site if You
haven't already

ie.tss adds some
vules 1o help
Blut?'l'1ﬂJC {and
the RPM site)
?13? niui\f with
[nternet Explover.

<’

streen.tss is the main
gifc for all of the
'ufF"r'mf CSS rul:s
-‘C"”F-_- This allows You to
treate arid—based
Ja‘fm{',s rgalh,' :as'ri'f.

limages

Heve's the main index html index.html

n .'\{ hcth
¢, whith is what we ve
E:Eusinﬁ an this t‘.'na?Jt_c'r-

screen.css

Go ahead and create any parts of this directory structure you don't have. Download
Blueprint and add in its CSS files to your site structure. Then, link in ie.css and

screen.css in your version of index.html. Use the examples that come with Blueprint as
a model, especially for how ie.css is referenced.
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setting up the blueprint framework

Go ahead and create any parts of this directory structure you don't have. Download Blueprint

| — and add in its CSS files to your site structure. Then, link in ie.css and screen.css in your version
U‘ge of index.html. Here's what you should have come up with:

: AON

Make sure You add the Blueprint
CEES links ab_n‘ﬂt the rpm.Lss File.

This way, our CES rules overwrite
arly 511.-.:?\-'11-.{; CEE vules

<!DOCTYPE html PUBLIC "-//W3C//DTD XHTML 1.0 Strict//EN"
"http://www.w3.org/TR/xhtmll /DTOVxhtmll-strict.dtd">
<html xmlns="http:/ www.w3.org/199%/xhtl"” xml:lang="en" lang="en">
<head>
<title>APM Music</title>
<meta http-equiv="Content-Type" content="text/html; charset=utf-g" />
<link rel="stylesheet" type="text/css" media=m"screen" <=—_ _ qtreentss s the

href="stylesheets/screen.css" /> ynalin E,'L.,.-_?rin{ Eile.
<!--[if IE]> m
<link rel="stylesheet" href="stylesheets/ie.css" type="text/css" : i f
( media="screen, projection"> t¢:L35 is Yor handling
<![endif]--> nternet Explorer
'ThE{LH.EPEEJh <link rel="stylesheet" href="stylesheets/rpm.css" type="text/css" dd&%rmﬂc&
cnmm:wtﬁﬂ$ media="screen" />

chows the iegss </head>
File +o browsers <body>

24 1d Hf <div id="wrap":>

that identity <p>Lorem ipsum dolor sit amet, consectetuer adipiscing elit. Nullam
fhemselves as est nulla, posuere ot, luctus non, ornare in, auogue. Sed ultrices
|n‘bﬂ"h-!{ E“?!Wﬁ

turpis at mi. Vivamus nisi negue, wvehicula vel, imperdiet a, Iermentum
vitae, purus. Donec at enim. Nunc scllicitudin sodales sem. Lorem

ipsum dolor sit amet, consectetuer adipiscing elit. Proin ligula magna,
feugiat ac, cursus eget, aliguet at, nibh. In pulvinar massa in sapien.

Froin egestas. Suspendisse fermentum. Vivamus commodo aliguet libero.</p>
</fdivs>

</body>
</html>

index.htmi
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Dum

0_,: What exactly is a framework?

A: These days, “framework” is really just a buzzword

in web design and development. A framework is just a set

of tools, libraries, conventions, and best practices that are
designed to absliract day to day, routine web design tasks
into generic modules that can be reused. The goal of a good
framework is to allow you to focus on tasks that are unique
to your specific project, rather than more repetitive mundane
tasks (like laying out a grid in CSSI).

Q_': | get that Blueprint is good, but are there other
grid-based CSS frameworks?

A: Yup-there are lots and lots out there. Some of the
most prominent are 960 and Yahoo Ul (YUI) Gnd CSS.

QJ,: 9607 How does that measure up against Blueprint?

A: Like Blueprint, 960 (http: //960.gs/) provides
a great deal of flexibility in the types of layouts you can
create. Unfortunately, it doesn't provide as much built in
support for typographic styling as Blueprint. The coal thing
about 860 is tha: the files package not only includes the
necessary CSS5 files, but also includes some handy dandy
extras, such as a paper template grid (based on the 960
framework) that you can use to sketch out your designs.

layout and design

o

therejare nc 5
b Questions

Q,: What about YUI Grid CS37

AZ YUl Grids CSS (http://developer.
yvahoo.com/yui/grids/)is part of the Yahoo
User Interface Library. Like Blueprint and 960, it provides

a fair amount of flexibility in terms of the types of layouts
you can create. Unfortunately, YUl Grids CS5 is somewhat
complicated, making its learning curve a little steep. On the
plus side, the YU| Grids C5S site has the YUI Grids Builder
tool, a visual, menu based editor which allows you to rapidly
create (and customize) layouts based on the YUl Grids CSS
framework.

Q_,: I'm still a little confused about which framework to
choose. Can you give me some more advice?

. As with a lot of things, the framework you choose is
entirely dependent on your needs. A good rule of thumb is
to choose a framework that balances simplicity (especially
if this is your first time using a framework) with flexibility,
in terms of the number of different layouts you can build.
Blueprint is the most popular and flexible out there. But,
honestly, give them all a try. You might find one that better
suits your needs. Remember, frameworks are all about
alleviating your CSS workload. So, whichever one you
choose, make sure it works for you, and you don't work for it!

you are here »
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adding content containers

Use Blueprint CSS rules to style RPM 2.0

With Blueprint CSS rules available, now yvou can go to work on RPN 2.0°5
NHTML. Just use the class attribute on vour diws, like this:

<div id="header" class="column span-24"> The column elass is from Blueprint and lets
S the browser know to use Blueprint CSS vl

So .thcf “!;wm:lur_“ div will 513;1:{ 24 30-pxel [‘!'Jlll.l'ﬂ!:'IH here, whach s the { Fosi{'_i. oning $hasdiv: prin S

entire width ol the page. Within that diwv, yvou might have other divs that

have a span of span-16 and span-8, to get to your Golden Rato.

Go ahead and make these addinons to yvour copy of RPM’s index . html:

<!DOCTYPE html PUBLIC "-//W3C//DTD XHTML 1.0 Striect//EN"
"http://vww.w3.org/TR/xhtml1/DTD/xhtmli-strict.dtd">

<html xm_ns="http://www.w3.org/1999/xhtml"” xml:lang="en" lang="en":>
<head>

<title-RPM Music</title>

<meta http-equiv="Content-Type" content="text/html; charset=utf-8" /=

<link rel="stylesheet" type="text/css" media="screen"

href="stylesheets/screen.css" />
Ll==[1F TE]=
<lin% rel="stylesheet" href-=-"stylesheets/ie.css" type="text/css"
media="screen, projection">

<!lendif]—-——>
<link rel="stylegheet" href="stylesheets/rpm.csz" type="text/css"
nedia="scresn" /> BI"‘EFH“{' requires You to wrap ‘Your
; ~ . i1l
</head: tontent in a div tlassed as “tontainer
<body>

<div id="wrap" class="container">

Heve, 1bis 2/3 of 34,

using th 0 we're
<div id=""header" class="column apal@l rd the ﬁﬂjdf“ Raﬁn
<div id="mav" class="column SPanmast’*>5itﬂ Navigation</div>
<div id="mast" class="column span-24 last"></div> Thise & di I
e wo <gdives dre plateh
</div> 15408 is prethy muth 1/3-ta-1/3, Lo tonbert oM addF eholders
spater h:“'- aver. soon.

with 3 tolumn *‘>
<div id="content" classﬂ":m@:@j)colbordar last">Main Body Content</div>

<div id="sidebar" class="column spanfB)last">Sidebar Content</div>

</div> ‘\\

<div id="footer">Footer Content</div> Eath maior element of the site needs a elas wﬂ:.'.h _A-h mitial
</baody> value of "eolumn - This tells Blueprint how to position the
</html> . element. The setond value [5.‘;3“_.1:.-;} tells the framework how

many tolumns to span the element

T, We've <hill wrkihg, with +he
index.html index html File.
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layout and design

Time to get your RPM groove on

Can I see what the site
would look like with some
of my records in place?

HAw, Y . : o
Wit A ' . .

/ -y
Ongn " &)

5

BEART

At the Party with Hector Rivera

Hector Rivera, the king of New York Latin Soul, really makes a splash with lus 1966
release “At the Party” climbing into the R&B Top 40. This classic album will have
vou dancing all night long and is sure to become one of the favorite records in your

Wt
A 4

collection.

Hawaii with a Bongo Beat

LeRoy Holmes has done it again with this Hawaiian-Nashville fusion album, sure to
take you back to the slands or the country. Pick up this record and listen to your favorite
tropical classics like “The Moon of Manakoora™ and the always delightful “Mahilim Mele.” Great music for
the whole family.

Dreamin® Wild

The hunky duo of Donnie and Joe Emerson bring you this psychedelic rock album for the ages. Their smash
hit “Don’t Go Lovin® Nobody Else™ will have you humming for days. This 1s a collector’s item and 1s only
bemg offered for a limited time here at RPM Music. Get it while it’s hot.

XMAS A Go Go
This week’s mystery LP looks to be a great addition to any Christmas music collection. This just showed up
one day in the RPM Music warehouse, and we've priced it to sell. Get your piece of mystery history with

XMAS A Go Go.

Add the above content to the main <div> of the RPM site in the index.htmi file you've
been working with. Think about ways to insert your content that match what they
are: a bunch of similar items that aren't ordered, but may need to each be styled. You
can download the album covers from Head First Labs:

http://www.headfirstlabs.com/books/hfwd/ch04
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content vs style

Fireside Chats

Style:

You know; | really don't think that there’s much
to discuss here, 1 mean, the Internet is a visual
medium, and people want something nice to look at.

No one 1s gomng to care about the content if’ the site
doesn’t look good.

Yeah, back in the way early days. But today; stvle
and design are the branding of a site. They're what
gives a site 1ts character and personality.

Well there's just as much pressure on me. What
about navigation? Huh? If' I don't get people from
one part of a site to another, they'd never even find
vou. Not to mention screen size, text size, and the
usability of all these things I'm doing, It's quite a bit
to manage and nol as easy as you may think.

What is this, 19957 Unordered hsts and text links
without CSS? Boring,

146 Chapter 4

Tonight's talk: Who's more important to the user? Content
and Style discuss who matters more when it comes to the
user’s experience.

Content:

Nothing to discuss? How quickly vou forget the
humble origins of the World Wide Web, Berners-
Lee proposed HIUML to help researchers share and
update information. specifically scientifie research,
Content was king back in the early days.

True, but even the best designed sites with the

most cutting-edge CSS won't hold up without
well-written content. Graphics and one ol those
fancy, three-column layouts can only get yvou so far. |
have ta be clear, short, and easy to read. Otherwise,
people lose focus. And don’t even get me started on
what happens il | can’t answer the questions visitors
are looking for. It's a lot of pressure!

Navigation? An unordered list and some text links
should do just fine. You graphic designers...



Style:

Hey, who invited this guy?

| told yvou, we don't talk about that anvmore. We
were all yvoung and stupd then, with a complete

disregard for the separation of markup and style. By

the wav, where's Content?

So that was good? Now that | live in €SS
documents. I'm much more useful and not so
bogged down by all the stull’ that markup s doing.
It's definutely better for me. 11 anything, I'm really
doing you a favor, too. Now you get to stand alone...
for whatever that's worth.

Is that supposed o be a comphment? You know,
it has been a lot easier for me not having to deal
with all your <p>s evervwhere. Just don’t forget to
mclude me m vour head.

layout and design

Content:

<markup>

Style, are you still complaining about Content?
Don’t vou remember when vou were right there
next to haim? I helped you get there with tags like
<font>, <1>, <b> and <table>.

</markup>

<markup>

Stylesheets are great, but remember how it used o
he? Endlessly-nested tables, marsup filled with hex
colors, and the always lovable spacer GIE
</markup>

Sorry, that markup guy has a tendency to [ollow
me around sometimes. However, he makes a valid
point. You used to be just tags in the HTML mess,

You have cleaned up the files quite a bit by moving
into the /stylesheets directory. It really has
given markup and I a chance o get to know each
other better: [t's amazing what you can do without
all vour meaningless style tags all over the place.
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adding style to the rpm content

Here's how we marked up the album covers, descriptions, and titles in our version of RPM 2.0.
. What did you do?
15e

1...

OoN
<body>
=div id="wrap" class="container">
<div i1d="header" claszs="column szpan—-24 last">
<div id="nav" class="column span-16 last">»>Site Navigation</div>
<div id="mast" eclass="column span-24 last"></diy>
. </div>
This o vgali} <div id="content" class="column span-15 colborder last™>
just 3 list o <h3>New at RPM Music</h3> e Wk
albums, so <ul> y Put each album covey n @ separate
we used an <1i><div class="column span-4"><img alt="coverl" ( V> 5o we tan pesition these
unordered src="images/coverl. jpg" /></div> independent of fhe deseription text
lhiiﬂl ﬁ_‘#,#f;q <h4>At the Party with Hector Rivera</hd> :

<prHector Rivera, the king of New York Latin Soul really makes a splash with
his 1966 release <em>At the Party</em>. Climbing into the R&amp;B Top 40, this classic
album will have you dancing all night long and is sure to become one of the favorite

records in your collection.</p> l IS
</11> Album titles are in 3 heading elemen y
<1i><div class="column span-4"><img alt="cover2" (h&) to inditate thew impor tante an
src="images/cover2. jpg" /></div> led us 5{','~irl£ them using our CsS
<h4>Hawaii with a Bongo Beat</h4> 1EL————~——-”J

<p>LeRoy Holmes has done it again with this Hawaijan-Nashville fusion album
sure to take you back to the islands&mdash;or the country. Pick up this record and
listen to your favorite tropical classics like "The Moon of Manakoora" and the always
delightful "Mahilini Mele." Great music for the whole family.</p>
</1i>
<li><div class="column span-4"><img alt="cover3i"
sre="images/cover3. jpg" /></div>
<h4>Dreamin’ Wild</h4>
<p>The hunky duo of Donnie and Joe Emerson bring you this psychedelic rock
album for the ages. Their smash hit "Don't Go Lovin’ Nobody Else" will have you humming
for days. This is a collector’'s item and is only being offered for a limited time here
at RPM Music. Get it while it’s hot.</p>
</1i>
<li><div class='"column span-4"><img alt="cover4"
src="images/coverd.jpg" /></div>
<hd>XMAS A Go Go</hd>
<p>This weeks mystery LP looks to be a great addition to any Christmas music
collection. This just showed up one day in the RPM Music warehouse and we'wve priced it
to sell. Get your piece of mystery history with XMAS A Go Go.</p>

<fli>
<ful>
</div>
<div id="zidebar" class="coclumn span-8 last">Sidebar Content</div>
<fdiv>
<div id="footer">Footer Content</div>

</body>

index.html
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layout and design

How’s RPM 2.0 looking?

Update your version of index.html, and load it up in your browser.

.....
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. We nee : :::E:,’.;:&:‘;.‘E: um Cover is 3bou
'I.;ca‘;?d?:'j:rgﬂg +o these g - 1/3 of the space,
1,5‘t5 to shﬂ'l'?ﬂﬂ +hem wp- el -—-fuu-n"“""“-"‘"__ and {‘_hg other 2/3
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Add some CSS to clean up the layout

Some simple additions to rpm. css should clean up things considerably:

p, ul, 1i, hl, h2, h3, h4 { Zero out the margin for
| margin: 0; é_____/ some tommon page elements.
h3 {

margin: 0 20px 0;
padding: 0 0 Spx 0;
font-weight: bold;
border-bottom: lpx solid doco;

list-style-type: none;

PRI The ul and Feontent vules will help get our
"-\\\ retovds si:raiah&ncd out Ii!‘:-‘i‘!‘:}"t'{‘j‘?f’ none
will sla'hall:f vemove bullets from the album list _
#content hd | Usually bullets are good, but in this tasz we dont
£ Dnt—W?ighh bold; want them. The other important rule here is the
REGEISt s / bottom mardin on #eontent |i p- This vule makes
sure eath <li> stacks ricely on top of the others.
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finalizing rpm's content

RPM 2.0(1) is ready to test.

Update your version of rpm.css, and reload the RPM site.

A bottom border and font styling clean
up the section headers and separate them

From headevs within the tontent

- T

1 At the Party with Hector Rivera

1' Hsctar Fivera. the g of New ¥Vork LEtin Soul mally mskss 3 sblash with e

1 SBE releass AT the Party, Climbing ivto the REE Top 40, s classic aibuen will
hessver-yowl dancing i right kang nd i sure 1o bacoeme one al thi iavaribs econds.
i your poliactian.

Hawall with a Bongo Beat
sy Hioimes ram dore T again wiih this Hawalian-

A little simplistic, but I like it.
Sort of like Amazon.com, but I'd
rather shop local, anyway.

D 13ke yOu Dack 10 tha slangs—or the country, Peck upD
PO TEnER trapical chansers ki "The Moon of
oalightiul “haniini Mefe," Grea music for e whi

Dreamin' Wild
Tha hunky dus af Donnle snd Joe Emerstn bring you this peychaoselio rock
aiburm for the ages. Thair smash hit “0on't Go Lovin® Mobody Blse” will e you
hasrmming fer days. This is & coliector's Sem and is only bang oMened for a
Iimiteed tena fire af APM Music. Gt it while i1's hot

MMAS A Go Go
Thiis weesks myahery LP iodks to he § greaT sdmition 1o ey Chistmss music

caoliection. Ths just showe ug e disy it the APL Muals wisnsh uss 8 wi'e
priced it 10 sel G wour peecs of rysteny history with XWAS A Go Go.

With a modest margin below th
€ <p> £a
on eath of the retord dcs-t‘.riF{;im-.: chﬁ

list lines up with the arid an i
muth movre arderfy Tt ra}b“f :
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layout and design

Finish off the content and navigation markup

Let’s add a little more content to show the RPM owner just how far

r ,w!
| - We're 5{-,'111 Wsing) E?luf_?'rmf. T his -J-:' ¢
we've come. Make these changes to vour copy of index.html: it < na“aatmh g o

the page. That's |6 of the 24 columns

<body>
Blueprint provides

<div i1d="wrap" class="container">
<div id="header" class="column span-2Z4 last">
<hl class="column span-8 last">RPM Music</hl>
<div id="nav" class="column span-16 last">
<ul>
<li class="active'"><a title="RPM Music home" href="#">Home</a></1li>
<li><a title="Music Store" href="#§">Musiec</a></1i>
<li><a title="RPM Blog" href="#">Blog</a></li>
<li»<a title="About RPM Music" href="#">About</a></li>
<li><a title="Shopping Cart" href="§">Cart</a></li>
<ful>
</div>
<div id="mast" class="column span-24 last"><img alt="rpm guys"
src="images/rpm_guys.jpg" /></div>
<div id="subheader" class="column span-24 last">
<h2>RPM Music is the #4 online, midwest, <em>shrink-wrap</em>
music retailer</h2>

</div>

< /div>

<div id="content™ class="column span-15 coclborder last">
]I’J-:a. at REM Music</h3> These are sam?k h]og entries. Later, we
L %2

cl—— Album listings from earlier —-> i?cliéfg;rl"l ;:]hcstb?ro%ramma{mailf from
dRil> | blog, but tor now, statie text
</dive lets us show what 'L'hihﬂs will look like
<div id="sidebar" class="column span-8 last">
<h3>From the Blog</h3>
<p><strong>Nov 4</strong> &mdash; RPM is gearing up for the holiday season and
stocking up on lots of records for the post-Thanksgiving LP rush. We should be flush
with inventory and we suspect that we’ll have some cool new specials to announce later
in the month. Check back socon for the holiday RPM madness.</p>
<p><strong>Oct 20</strong> &mdash; We just received a mysterious package in
our warehouse full of Christmas albums that seem to have originated in Japan. We are
currently investigating their origins and 1f everything checks out, we’ll have them up
on the site for purchase. Could be the makings of an RPM Music exclusive.</p>
<p><strong>Oct 7</strong> &mdash; New specials are up on on the site as of last
night. Be sure to check out the LP’'s that offer free shipping.</p>
</div=>
</div> <!== end "container" div =->
<div id="footer">
<p>Copyright &copy; RPM Music, all rights reserved.</p>
</div>
</body>

A quick copyright notice is all we need in the fboter for right now,
Notice that the footer <div> is outside the main container, This lets
us span the footer across the entire bottom of the page,

index.html

you are here » 151



vertical ratios

We want the main header
image o take up 1/3 of the
vertical space...

152 Chapter 4

We're using Blueprint to put in
the Golden Ratio heorizontally.

But what about when we want a
2/3-t0-1/3 ratio vertically?

Vertical ratios usually require images
and CSS positioning.

It’s relatively easy to get your horizontal ratios right using a
CSS grid framework like Blueprint. But how do you get a
vertical ratio going, like between a main header image and
the rest of a site’s content?

. — . S | ——

S e S o i L o, N, i ——
R — R, T — [ ] ) e —— |—
N — ] ) U E—
T — I — ] | i e
) —— i S — ] ) — ——
T P W — (S — S
S S E—
I — T — i — i — ————— (5
_m—-m‘-mrf—:—:—tﬂ—nﬁ
— T — T — — -, " —

T T — e e e e s | I ——— . | W
P e Pt el — b 5T

You can start by sizing your image to take up about 1/3 of
the typical user’s vertical screen real estate. But then you're
having to use a lot of different images, and possibly even
the dreaded 1-pixel transparent spacer. And what about the
parts ol the page within the header: a navigation bar, the
site logo, any headings... it can turn into a mess [ast.

A better solution is to put together a background image that
has things in the correct proportions, like this:

— i — — | G —

— T — T — T Sh—

_-II--II-I-__..—_.




layout and design

This imaae wil be
vepeated atross the
top of the paae,
treating 3 “Paui-”
vows ot tolor: the
na\risa'l‘.im. the
header body and

the tagline. \J

RPM Music

Eﬂﬂ?-&

il

EI_I}I Music is the #4 online, midwest, s/ir:..

(

This isn't 3 bi
You tan apply Yyour wide image... ig )
cuke-of Jf:rd; :"Téz:rrow image
{sz :'JCT :‘: : “Iag Peated ovey and
—pivel wide 1maQe:

over horizontaly.

F‘ilﬂ is the overal|
ackaround tolor of the I F image that
site (below the header). TeElpeat o

will be vepeated across the
body { C \{

top of the page.
background: #fbf9ef url(../img/header bg.gif)
repeat-x top;

This bit of code will cascade header_bgoif
atross the top of the page.
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block hover navigation

Add layout and typographic details with some more CSS

Here are some more CSS rules to help clean up and format all the new
XHTML you just added. Make these additions to rpm. css, too:

body |
margin: 0;
padding: 0;
background: #fbf%f url(../images/header bg.gif) repeat-x top;

]

p, ul, 1i, K1, h2, h3, h4 {
margin: 0;
|

h3 |
margin: 0 0 20px 0y
padding: 0 0 5px 0;
font-w=ight: bold; Music
border-bottom: 1lpx solid f§ccoc;

ul |

list-style-type: none;
}
#nav |

height: 50px;

Just &ddinﬂ a Ftw (5SS vules will
31‘-’: us 4 n'pf.z-*iaok'mg, funttional
I nawaa{lm that also makes the
site easier to use.

#nav ul | . This na\riﬂa{im-. Fﬂﬂ{imi will 3:£ the “tabs” 1o
} float: righti {=——— stay on the right side o?’chc layout
#nav ul 1i { & A 1'5?1 padding on the
float: left; nav |i wd|3Wc{h¢€a>
padding: 15px: tag room to grow and
} mewmﬂ-HndG.
$nav ul 11 a |
color: #fff;
text-dscoration: none; ]
padding: 15px; This will highlight _
font-size: 1.2em; whatever <a> tag is ’
) tlassed with “active.
#nav ul li.active, #nav ul lithover { This lets users know
background: #333; & — what page they are on.

}

#mast img {
float: right; (\ HFmast 'mﬁ is the main '-magc in {',he 'I.'icadtr-
i We wank this to Float over on the vight

side of the page.
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layout and design

fheader hl {
padding: 10px 0 0 0;
font-size: x-largs;
font=-weight: bold;
color: #fff;

1

$header h2 :C‘_\
margin: fpx 0 0 0; The <hZ> element in he

text-align: center: ﬂuhifhc:hﬂrg

color: #1ff; a little
font-weight: bold; {Q?F;dd

header is the RPM taq line. Th
_Piﬁc and is tenteved in the ia?gu;iﬁETr;id
ing to aet this 4o line up properly

]

fheader hZ em |
colar: fece;

]

#content, #sidebar f{
margin: <0px 0 20px 0;
}

#content hd |
font-weight: bold;
font-size: 1.d4em;

}

#content 1i p {
margin: 0 0 70px 0;

1

$sidebar p |
margin: 0 0 10px 0;

}

ffooter | - — These vules for £he footer will allow it to span the :nl'[:ir:
border-top: S5px solid $#9289%77; bottom of the site, outside of the ﬁﬁd tontainer. Using
background: #$a%az2%4; the same width as the 5r':d {'?50?11' and .:en‘fcrihﬁ the

} / tontent with margin: O auto gives us the layout we ve
ffooter p { looking for.

margin: 0 auto;
padding: 10px;
width: 950px;
font-size: 1.2em;
font=-weight: bold;
text-align: center;

Focus on design, not the CSS.

It's okay il you're not 100% sure on all these CSS rules.
You can pick up Head Fuost HTME with XHTML &
CAS for more details. For now, fbeus on the look we're
creating, and how it's balanced, organized. and [ollows the Golden Rato. -

"
rrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrr
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test drive

RPM is ready to go live.

Update index.html and rpm.css, and download any images you don't already
have [rom Head First Labs. Then see what all your work has produced:

Now RPM locks like
1+_ 'nc]gna!. l;'l'u!'- ﬂdﬂ
of 1999, and it's

?'lcasmﬁ ‘|:ﬂ' E“E :‘mi

RPM Music
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Wow. I may never leave home again. Why
bother, when I can order direct from RPM
online? Slick site...

Ot 20 — W |Us! recsved & Mys1anous pack

warehouss full of Christmas. aftums that

LisRoy Holmas has done it again with this Hawailan-Nashville fusion slibum sure
to lake you Dack to the sl ands —or the courrry, Pick ug this mecord and listen to
wour favorite tropical classios ke "The Moon of Manskoaora® and the alwiys
cadightful “Mahilini Meie,” Gooat music for the whiols family



layout and design

This looks amazing! I never
would have thought you could
nail this so quickly... and

I'm already getting positive
responses from my customers.

%BULIET POINTS

A survey is an excellent way to get broad information
about your audience

= Apersona is an archetype user that embodies and
represents your audience.

m  Screen real estate refers to the amount of space
on the screen of the device that the designer has to
work with.

= The lower your resolution, the larger items will be and
the more screen real estate they will take up

= Aqgrd can provide order and visual logic when you
are designing your layout on paper.

= The golden ratio can produce designs that are more
pleasing to the eye.

The rule of thirds is a quick and easy way o create
grids that are based on the golden ratio.

A CSS Grid-based framework is a specialized CSS5
file that contains all of the necessary styles for laying
your site out along a grid in CSS.

The goal of a C5S Gnid-based framework is to allow
the designer to focus on tasks that are unigue to their
specific project, rather than reinventing the wheel
each time around.

Block hover navs provide users with information as to
where they will end up when they click on the link.




5 desiening with color
gning %

Moving Beyond Monochrome *
%

Now that my site has color,
the checks keep rolling in.
Who knew a tetradic scheme
could be so profitable.

Color is the unsung hero of web design. A good color palette can draw
your audience into your site, give them a powerful feeling of immersion, and keep them
coming back for more. And when it comes to color and web design, it's not just about
picking a good color palette, it's also about how you apply those colors. You can have a
great color palette, but if you don't use those colors thoughtfully, people might avoid your
site like the plague. By the end of this chapter, you'll not only be intimately familiar with the
impact that color has on the web user, but you'll also be able to choose a great looking
color palette that fits in—and even complements—your user-centered websites.

this is a new chapter 159



9Rules

Help support your local wmusic scene

The site you designed for RPM Music was a big hit. Sam. the store owner, has received
such good feedback that he wants to extend his reach and create a new site that offers
coverage of the local music scene called SampleRate—and he wants you to design his
new website. The thing 1s. Sam has got it in his head that he wants the new site to be ;
part of the 9Rules Music network (http:/ /9rules.com/music). If" this new site is fere's the
chosen to be part of the network, 1t would mean a lot of exposure for the store and the sfmfb“‘ard we
site (and you as a designer). ahad'f worked up

- and C}::r!'_ Cam to sign

=) on.

SampleRate is the
perfect complement to
RPM's online store. But the -
SampleRate site has to be top
notch... I'm counting on you!

Cam, RPM owrer and
sl a?ficianada.
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designing with color

9Rules: The blog network gold standard

In today’s web, blogs are everywhere. The problem is that there are so many that it’s
hard to know where to find the good ones. That's where 9Rules comes into the picture.
9Rules (http://9rules.com) is a cross between a blog aggregator and a blog
network. It syndicates the posts of 1ts members (which are conveniently organized by
topic—categories, such as music, photography. science, design, and games) and provides
a one stop shopping spot for those wanting to find top quality blogs.

Browse By Commumity

Music Cmnmurltlhl' View mambers

Friru] M masic, il M Ul TIBES, SIS YOUT DERBCN I0F [TLsc | —
Fremn Fmen Wiy BeTDOD sy 0 s et B
e Bt o Vofibnia o 4 st sy e e - e

e e [C20)

4= Subwifl Your Blog -

ONE DAY ONLY

Onboard guitar eflects - MODooards -

LS T

Eiaction Frasbie - Bring in your *| VYoted® eticker from today @
and receive two free gultar lessonal »

P -
P b dwae

Marilim it IO0R

seemmae. " Prules

B vl pinr fireie s CuSEORi T

Aeview: Eric Mangrain - Equiibrium - a1t i o s

ﬁ:H:ing SampleRate on the
Rules Musie site vill mean lots

\i of tratfic and Ful_th'f:iaf business
for the RPM Musie store.

So how do we get SampleRate onto the site? Periodically through the vear, 9Rules has
a 24 hour submission process. During this time, site owners can submit their blogs to
be reviewed for membership. On average, 9Rules only accepts about 30 or 40 sites

per submission round (out of thousands). The bottom line s that getting accepted into
9Rules 1s a huge deal and the goal of many designers, content producers, and bloggers.

- PQWEWR

It takes more than just a great design to get on 9Rules. What
are three really effective way to get a site noticed online?
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samplerate’s challenges

Sometimes your choices are a bit... limited

Sam loves your storyboards, but there’s a catch: he's already got a logo for
SampleRate that he loves. No matter what else you come up with, you've

got to make the new SampleRate site mesh in with the existing logo Sam’s
picked out.

This is £h
[y + L * 2 B c r
['hat means we've got some choices taken care of for us, like colors. Take a %90 that

i ; : n & i ms set on using £,
look at the Sample Rate logo... what will this dictate about our desion? 3 tor
p 5 & the SampleRate site.

SEEmEEEE SampleRate

Cam rmr.aH\Jr those this

. hizal jc}"Fc ate; 50 we may want to use
TEhI'fH:: 11"3:- Ehihou?}h 5&12.:{:5 that font within the site, oo

the tolors we Ve 30{, to work

wikh on the vest of +the site

I
Cam leves the idea of some kn-ud//f_/e
ok ﬂuiﬁ&r visuadl in the header. \\
e e
*
mai— )
e ——
Thﬁ Cam ]CR«;‘{',C dES;laﬂ i% -Fa.rr? S—
S'E‘r‘algh{:farmard one main Lolumn : ’ —
for content with a left-aligned _—7 g ¥
sidebar for additional details. s
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designing with color

Color has an emotional impact

So how did you feel when you first looked at the SampleRate logo? No matter whether
vou liked it or hated it, vou probably felt something. That’s because color creates
emotion. For example, red 15 associated with excitement, purple is dignified and
stately, vellow 1s cheerful, and blue 1s associated with comfort and security.

'\"n-hrn we e di“hi;y_{'rﬁ[]ﬂ" a site that mvolves strong colors, we've ool o think abourt the
emotwoms those colors generate, Pages that use color well have a feeling that vou don't
gel from sites that don't consciously use color as a design element or that use color
poorly. You should treat color as an element, one that's just as umportant as navigation,
Images, or content.

Take a look at these bold eolors and the sites that use them. You can’t help but have a
reaction... and that’s what we want with Sample Rate: a strong, positive reaction!

[ —— o L
L 034 dmeuria 0K gl B R
] W

COURTDUWN
HAS BEGUM!

T T AT PV

ABOWT THE FESTRVAL

fresh AR apps

A= . mme—




the emotional impact of colol

Take a look at these four screenshots and write down what you feel when you look at them. Use
: -;se any kind of descriptive words you want. Excited, playful, happy, sad, curious—whatever you feel.
EIE' RCi

© freshairapps.com

LT PP T ekt bRt
s — —
Hvtiﬂ-hn-'ﬂ'ﬁ* ol 4
L | ——
h__ h IH | raraamaaaeEEarssaasassEEEaEEErEEsIaIIIIIEAEEEIIIEIsAIsEsTEEIET s snanan "
esh AIR apps |
Fommanm fmtin ol mes rees e ddaie 47RO :
= b
"l
.- O AR R R R R rERREER RS LR FPEEREFS TR R FEsssasT R
Dairr=rt W e Bl T - - !
el DL | [=l=daTald 0 = {
— T i o
m oaoot o - e | R KR e w Gt B LR Pl e e P iy 2 ey ERRE R [P iRREEEREREE
— t - R R S N i
Pt i A Big|=d T = [
= | d s - o000t |
L e B e F e AR SRR ¢ e R R
- ————l 0oL {
DO0OL AT il
0000C I
O L R T RN T T )
b -
ImaT TR - EpAeanTE FLEkr W mans 451 ffeniesld —i 1
. = b s e o £
R R R RS SRR R R AR R P,
FIMND OE.
B R R § 0 B R Sy R A T R L B w b e b T B o b A e ¥

B BALTE
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designing with color

© caxtonstreetfestival.com.av

D T

R R

TIEXETS 0N

SALE NO'W! A T T T T T T T T T T T I
R R EE IR AR RN AT AT PR R R R AR AR EEE AR EEEE RN IAEEE R R R R R R R
e ma ey v (W s m—

R R

e T, T

O le-moulin-desavvage.com

i LT ey FEFFFFFFFF S A IR RS FA R R F IR AR A F R R BERAIIFFFFIIFIFFFEEEEE sEssssEaw

B PR | rrrn e i e o iy e

- Moackic - Pl % : : e B T L P S
~Sauyage &

D T R T T o

B R

R N EE R R R R R R R R R R RN RN E RN R AR R R R

T
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color and emotions

“This site does a really good job e e
of reinforcing its visual metaphor it a—
with color. The light blue color :
and clouds play of f the fact that — P
the site's called Fresh Air Apps, o e
and the whole page has a very S 7

light and airy feel.”

"}’ ° o
e 7.4

o

Color 1s Frubabl‘]i the sinale mast important
design element on this page. Without the
light blue (vepresenting the 1'-1-:1,'}, the pane
loses it's “aivy’ feel and the entive visual

m:{afho'r breaks down

"The whole color scheme is
based of f the lobster. The
deep red really grabs my
attention. I also like the wood
grain as the background for the
content-kind of like a cutting
board. This site makes me

hLI F\‘Qr'}l'.l“

The red in this site takes the color of the lobster and uses
it as the foundation color for the whole page. The paae is
hvight fun, and represents the content P:r?tr.{!}r.
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designing with color

The color wheel (where it all begins)

Before we can even think about what colors we're gomg o use for
SampleRate, let’s get acquainted with the mother ol all color tools in
the desion world-the color wheel. The color wheel (or color cirele as it's
sometimes called) 1s a circular diagram that dsplays different colors and
shows the relationship between those colors.

Those relat il]!lh]li!‘.ﬁ.‘i are kev... and the color wheel lets us choose colors that

oo well together. Let's start by finding some of the colors in the SampleRate
logo on the color wheel:

ampleRate

The ved and areen in
the SampleRate logo
dre ]Dﬂﬂ‘ttd diiross «{"r{:rrn
eath other on the whee|
and are veferved +o as

complimentary eolors

™

The wheel is based on
three primary tolors
(ved, green, blue), three
setondary tolors (yellow,
{.*}'a'n. magcr.{:.al, and si%
tolors formed by mining
the two
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the color wheel in action

Take a look at the sites below and circle each site's main colors on
the accompanying color wheel. Once you've circled the colors, try
drawing lines between them. Notice any patterns?

— adharpen your penc
-

Civtle every major tolor .
'I'E'f*!ﬁtn‘t!d in the site. Dont
worry P bhe tolor's not exact, JuS‘I:
5:{ as tlose as you tan on the wheel

THE - - TICKETS ON

SALE HOW!

BROEING

JUR I DUV
HAS BEGUN!

ik mart Bunday 4 May (118m - Ylpm) on your calendar for the bt
Sankood

LD IR
A ity @masphan

THE CAXTON STREET SEAFOOD FESTIVAL IS BACK!
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designing with color

Des semaations fortes garanties |
Defst dext, b sosleeil et primend, 1] Hait chasd,
et Laurerd & ore ides on Bt aller tragueer b=
EHume | I¥ apres {ul, toutes s onditions sont
nisrnes por Tabne c podwmon . Sudte

Des pliches diverses ot varides |
e cerniéres semaines ont G riches en
potmors, guelbs que soit "endoe recherde.
Toad dFabaid, Un prise & un wndre de B8 om
I.'héberge ment paf Philippe merire gue celte anvde, les gros
samdres sont bien presenis s be parcowres |
Ermufite, Les brochests et les perches sont quant
& L gramd sslon & eux mussi ackife .. Suite
¥ s eharnlives
& Ls suthe

= Toutes les actualites

| %
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identifying color patterns

Use the color wheel to ¢hoose
colors that “go together”

You might already be thinking, *Yeah, the color wheel is cool and all, but
how do I use it to actually pick colors that work together and don’t look like
a dog barfed on my web page?” This 1s where color schemes come into
the picture. Color schemes are more than just collections of colors. A color

scheme 1s a certain grouping of colors that goes well together,
grouping g 2 Sometimes you'll hear

And here’s the kicker; all good color schemes start with a single color and your an individual tolor in 3
handy-dandy color wheel. stheme talled a “swateh”
oﬁ tolor

: L Moulin

L hébergement

i Le i paas
¢ Lo chaverea
+ i

This is the base toler
for the Le Moulin site

First, choose your BASE color

The site above has a fairly deep green all over the place. That’s the base color
of the site: the color that most represents the visual metaphor and that all other
colors are based on. For SampleRate, we'll need to begin by choosing a base
color. Then, we base everything else—other colors, their depth, their hue—ofl’
of that base color.

But don’t get too stressed out! There’s no right or wrong base color... and you
can always abandon a scheme that you end up not liking and start over.
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designing with color

Use the triadic scheme to create usable color patterns

Color schemes come in all shapes and sizes—and they all have fancy-sounding names
{monochromatic, analogous, complementary, triadic, tetradic, etc.). Don’t worry, once
you get past their names, they're really just pretty simple ways to pick different kinds
of color paleties that you can use for your site. Think of color schemes as just another
helplul tool in your web design toolbox.

The triadic color scheme 15
one of the most commonly used
color schemes around. Triadic
uses three colors, equally
spaced around the color wheel.
So once vou pick vour base color,

When using the
briadit stheme,
t&l‘.rl"" ,:,Ulg'r s'huuld

be equally spaced
around the wheel
F:G’f ol math
bl.rfl'i- GU-{: Jc,ht\"ﬁr
i,ha{ . |:_f_,[] dcﬁ,‘f‘tﬁi
all the way ar ound

vou can just draw an equalateral
triangle (three equal sides), and
pick your other two colors:

Betause all the tolors m @
Lriadie stheme are equally
spated avound the wheel,

any tolor in the palette
tan be the base \/j

Create a three-color palette based on the SampleRate logo that Sam provided. Make surz you
E : iSe start with a base color and build your palette from there.

siizszziz O@IM ple Rate
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triadic color schemes

We used the deep green as our base color... and came up with the palette below. What colors
did you choose? Did the combinations surprise you?

./=== SampleRate

The base ¢ol thoite for 3 ’l:ia‘i{ {.u'lu'r Pls it sll
N easy Lo matth on our tolor whee

Bofh

these toloys are about the

sdme distance from our base tolor

&}Rwauu
PAWER

Did it surprise you that some of the colors in your triadic
scheme were so different from the SampleRate logo? Do
you think that's a problem?
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designing with color

Get started on the SampleRate markup

Our standard XHTML

<! DOCTYPE html PUBLIC “—//W3C//DTD XHTML 1.0 Strict//EN" Striet header
"hitp://www.w3.org/TR/xhtmll/DTD/xhtmll-strict.dtd"> ‘E:H##;/f*

<html sxmlns="http://www.w3.orqg/199%/xhtml" xml:lang="en" lang="en":>

<head:>

<title>3ample Rate</title>
<meta http-equiv="Content-Type" content="text/html; charset=utf-8"/>
<link rel="stylesheet" href="stylesheets/screen.css" type="text/css"
media="screen" />
</head> Make sure to intlude Your n‘:‘ﬂtshuﬁ whith should be
<body> lotated in a dir:i:{nr}' called / ri:‘fles.he:{:s.
<div id="header">
<div id="logo"><img alt="sample rate logo" src="images/samplerate2.gif" /></div>
</fdiv>
<div id="nav">
<ul>
<li»<a class="active" title="title" href="#">Home</a></li>
<lir<a title="title" href="#">Archive</a></1i>
<li><a title="title" href="#">Music</a></li>
<li»<a title="title"™ href="§">bbout</a></1i>
<lir»<a title="title" href="#">Contact</a=</li>
-:,.:" ul> This is the 5ui-Ea»r image that the owner
</div> wanted to see on the site.
<div id="wrap">
<img id="masthead" alt="header image" src="images/gitfiddle.jpg" width="T740px" />
<div 1d="content">
<hl»>Heading One</hl>
<p>Lorem ipsum dolor sit amet, consectetuer adipiscing elit. Fusce
consequat arcu in mauris.</p>
<hl>Heading Two</hl>
<p>Lorem ipsum dolor sit amet, consectetueser adipiscing elit. Fusce
consequat arcu in mauris.</p>

1'."’,@“ may want to

</div> dummy text to £ill
<div id="sidebar": out the Page as we
<p>Lorem ipsum dolor sit amet, consectetuer adipiscing elit. Fusce Edddobrandsﬁﬁt
consequat arcu in mauris.</p>
</div>

<div id="footer">
<p>Copyright &copy:; SampleRate and RPM Music, all rights reserved.</p>

</divz> =
</fdiv> &
{f"lde"_\-"'-* , R R Y Oy er—— A T R T AT R R A "
</html> Typing-challenged? Go online!

'Rebx Iff vou don’t want to type all this in, you can dewnload
the SampleRate files from the Head First Labs website,
You may want to work through these examples on yvour

: own, though... who knows what vou maght learn i the process?
index.html : :

rrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrr
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finding hex values with kuler

Create the basic page layout with CSS

body |
margin: 0p
padding: 0;
fent-family: Verdana, sans-serif;
}
Bl |
margin: O 0 Spx 0;
}
P

margin: 0 0 20px 0;

line-height: 1.dem;
}
#header |
margin: D;
padding: 20px 0 10px 0;

}
This CSS will serve

fheader #logo {
margin: 0 auto; 35 the Frame for our

width: B800px; m?m&;Lgﬂxfuwgnadd
Lnav 1 B mldl' ﬂl‘ld soml “

background: #ccc; detail to let Y
} g;{.ﬂ E:c\?ur our design
fnav ul |

margin: 0 auto;

width: 800px;:

list-style-type: none;
}
#nav ul 1i |

display: inline;
}
#nav ul 1i a {

text—-decoration: none;
}
#nav ul 1i a.active { Like we've done befove,
} L mar5|h: 0 Eu{';a .ta
#wrap | tenter thciayuu{.“ the

margin: 0 auto; browser.

width: 800px:

) (;ﬁ____ﬂ#,aff
fmasthead |

margin: 20px Z20px 0 Z20px;

emember, this it the board Sam

i for

liked... here's what we e going
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fcontent |
float: right;
margin: 10px O O O;
paddings: 0 20px O 20px;
width: 540px;
}
ksidebar |
float: left: screen.css

margin: 20px 0 0 0;
padding: 0 20px 0 20px;
width: 180px;

]

kfooter |
clear: both;
text-align: center;

]

ffooter p |

Cm"::‘.’n'i: thunks below F|n&l+.£d
| <div>'s must be tleared so '“h‘!jl'
dPpear below ‘H'msc tfcm:nﬁ.

| S
(7727777
1—
i
—

]
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designing with color

Great, I've got circles on my
pretty little color wheel. How do
I turn that into €557 I need those
funny hex values, right?

We need a digital color wheel.

CSS requires hexadecimal values for all but the most basic
colors. Hex values are 6 characters long, like #572266. A
hex value tells the browser how much red, green, and blue
to display. So we need a way to take the values we chose

on the color wheel and mrn them into hex.

Fortunately, there’s a program perlect for the job: Kuler
(available at kuler.adobe.com). Kuler not only has a digtal
color wheel and hex-conversion ltml, it lets you check out
other |,11_'t:]'r]1".~¢ |‘.-'¢'n|t‘[1-:_'.-\ and even 1_'xfjmr1 VOLIE OWIL ]1'¢'L|1_'11L‘x.

Our famil

amilidy Lolor wheesl

Cliders allow You to make small
adiustments to tolors, and
‘--§'.~.i\:-r .}u*'pm:l'l'_ii'-ﬁl.]'-lf &d}uhl.'..':
your other tolors to it the

I ]
tolor stheme Yyou Ve thosen

Stop! Go Joad
Kuler by going
to kuler.adohe.com

o N . i

210F ol :"E"l.LJ;_',
L

mh.l'i.'||:.-i'f

HEX and R4B

4 now. You']] see it

throughout the rest

IS 8iven in U‘Fﬂ'le EhaPteI'-

{"C-'r rr.r]t';_ Ind |I|.-IL'.[inl‘.||
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kuler in

Kuler Up (lase

*.'..ll-"l 5 |n,_l|n‘_'-'|' 'whr‘"{'l |ﬂ'1"; '?-.n,; |T'-+'C|-'_"| | |..p|.?l

selett L.i ¢ Lolors and f_hrr. build
L‘a:rf_tf.' 'm.'_n drji fcrenJ: slhemes

lhe slider view lets You dd,. st tolors

Wit i‘. more rirhu. rrr[,i d. e ,,1“'_, I\‘" T|r~|.g- ~

@ Color in mult |ff| ru'rrhafﬁ

"fl.r_'.: Tt =

~ J'T'Ia'r'l:nl'c. ID'JJI- I'L"

chow 4 © o5
< T AT o
the briadit _,f'r-.cwt' Loal
the wheel

“',f»,_l on

* u|F'l’ dc}fil'l |'-
Ehe same 1ded

iy s
bhyee tolo ) eqal]

Kuler dis plgfs. the hex value for 3 ¢ olor,
as well das |'r ; hl-"’—u urdJ‘ngr. value I' Ql .n'

red—areen—blue (R4B), and

"'r’r.:lr'. rn.-;H'.lIr"n -
1'f'||-::l'-4— black (C L,w ) values

T’ou Can &ven
I"|""' - -"'I-' -'nlur’ from £ uley

Some of Kuler’s features
require an Adobe ID.

. In order to take advantage
w ﬂtC}l lt! of Kuler’'s more advanced

features (especially the social
stuff), you need to have an Adobe ID. Don'
worry, signing up is easy, fast, and free.
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designing with color

Use Kuler to take the base color you selected in the previous exercise and build a digital color
palette based on the triadic scheme. Once you have your palette, add the hex color values fo
your SampleRate CSS file and see how they work together. Use your colors for the background
colors of the various <div>s in the SampleRate site.

Q_/" There are move <dives than tolovs m a three—
tolor, triadit stheme. Tr Picking some extra
tolors that ave a little lighter or darker than
your madin three tolors 4o £l out SampleRate

3 J

Q ™ H:Ra-bh .

:ni ary smn SampleRate
tolor, is I Morme Arcive Music Abaut Contact
?I‘ttjﬁj’ '|D||Eimi-

\ Creative Commons

Lorem ipsum door sit Hﬂading nﬂﬂ

::"Lu'f::f;:; Lorem issum dolor sit amet, consectetusr sdipiscing elit, Fusce b‘f-—sa to h{'{'F:"f”f""'“w
ml:rse-qml PR congeguat arcu in mawuris, Cras nec nula. Pheselue eget maurs. H!l:-k'r' -f-Ol'ﬂf‘hfk.ha'l“\"IS
i Crad e integar lgrem dolor, volutpat eget, acinia egat, hendrent at, nis, 3
i Rnlctrn et Curabitur ultrices peurn sit amet feiie. Sed metus cuam, pulvinar Eh‘t‘t?!’f‘gllﬂkr ﬂ-'ﬂl"l'l-r”
; at imculie at, lobortls vitae, ecws. Cum sodls natogue panatihus
S, Tk sty &t magnis dis parturent mentes, Naseatur rdoulls mus, 'r“:kh ;w.sﬂbGGBG{H—GH

doler, voutpat eget,
ladinio eget, hendrerit

B, riet. Curabitur Heading Two

K ric s ey W) Lorem ipsum dolor sit emet. consectetuer adipiscng elit. Fusce

it fake conaeguat arcu in maurs. Cras nec mula, Pheselus eget maurs
Integes lsrem dolor, volubpat eget, lacinia eget, hendredt at, sis.
Curabitur uitrices ipesm sit amet felis, Sed mabus guam, pulvingr
at, isculis et lobortis vitae, mctws. Cum socis natoque penatibus
et magns dis parturient monbes, rascetur ndcwus mUs.

Copyright £ 2008, Samplafate and RPM Music, all rights ressrvad

The handle with
the white ring

rtf"rtith‘b-"- feur
base tolor in Kuler

Kuler's 3 |of more atturate
than Chooiina tolors b\‘f hand.
Y::;u mlﬂh‘t 3:{ di'F‘FEI"EH'E
tolers than we did baek

on page |72 when we those
tolors b‘}' hand

you are here » 177



triadic colors with kuler

Your job was to pick some colors on the color wheel, and fill in the CSS for SampleRate using
those colors. What did you come up with? Here are the colors we chose:

#5722bb #59ad4 | #42723b (Base) #945137 #adbetq

bhe wheel below. Even

- bhis palethe is vepresented in
Fith car Wit Y are ?amblt betause L of

+houth this is 3 triadit stheme, Live tolovs
thcmﬁar: lighter shades ok +wo Tradic eolors.

Our ‘base” green ended up as the
background tolor for the page

body |
margin: 0Oz
padding: 0;
font-family: Verdana, sans-serif;
background: #427236;
}
theader |
margin: 0;
padding: 20px 0 10px 0;
background: #adbc49; &—j
]
LJﬂhf brown for the header.
knav
background: #59ad4l; (7
h
Liﬁh{ green for the hawga'ttm-
#wrap | Notice that the white—bordeved cirele

margin: 0 auto; 15 @round our base tolor

width: BOOpx;
background: #f£f;
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The SJM?ltRB‘EE lmja still has a white
bar;'ltglraund- Onte we Linalize a tolor

¥
that i

ann

alette, we tan thange the logo so
} matehes the header

I don't know, the site just
feels... heavy and oppressive.
Do you think you can fix that?

designing with color

WC rnﬂdl: 'H'I-c

wrap <div>

i f ' )

s=mn SampleRate

Home Archive Music About Contact

Lorem ipsum dolor sit
amet, consectetuer
adipiscing elit. Fusce
consequat arcu In
mauris. Cras nec
nulla. Phasellus eget
mauris. Integer lorem
dolor, volutpat eget,
lacinia eget, hendrerit
at, nisi, Curabitur
ultrices ipsum sit
amet falis.

Heading One

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, Fusce
consaquat arcu in mauris. Cras nec nulla. Phasellus eget mauris,
Integer lorem dolor, volutpat eget, lacinia eget, hendrerit at, nisi.
Curabitur ultrices ipsum sit amet felis. Sed metus quam, pulvinar
at, iaculis et, lobortis vitae, lectus. Cum sociis natoque penatibus
et magnis dis parturient montes, nascetur ridiculus mus.

batkgrwnd
white so the
tontent of the
page stands out
a bit better
that makes it

more veadable

Q_,: What happened to our blue
color?

» Good question. We just
couldn't find a natural place to use
that color, although it might work
well for the link color for text. Just
because your scheme results in
three colors, you're not bound to use
them. Always trust your judgment
over a color wheel or best practice.
Ultimately, you're the designer!

Heading Two
Lorem ipsum dolor sit amet, consectetuer adipiscing elit. Fusce
consequat arcu in mauris. Cras nec nulla. Phaselius eget mauris.
Integer lorem dolor, volutpat eget, lacinia eget, hendrerit at, nisi,

dare ne

the
Dum

Q__: Where did that light green
come from?

A: Kuler gives you lots of varying
colors when you're choosing a

scheme, including lighter and darker
versions of colors you've already
chosen. Those additional colors will
go well with your scheme, and that’s
where our light green came from.

Questions

Q_,: My version of SampleRate
looks totally differant!

+ Good! Your siles should reflect
your choices and your client’s tastes.

you are here »
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color saturation

The opposite of heavy is... light

Sam thinks SampleRate looks heavy. That's not surprising... remember, color causes
people to feel things more than any other type of web element. So what do we do
about a site feeling heavy? Well, we try and make the site feel lighter.

The great thing about the triadic color scheme (or any other type of color scheme)

is that as long as yvou stick to the general location of a color on the color wheel, you
can change its saturation. Sataration is just a fancy design term for the darkness or
hghtess of a color. So we can lighten the saturation of our color scheme... 1t’s the
same colors, but a lighter-feeling result.

To thange the palette as 3
whcie, moviE ﬂ“ ,(,Iht tolors

[ |oser or
the same distance ¢t
Further away [rom the tenter

Further from the tenter
vesults in 3 davker color

180 Chapter 5

‘\ The Feel of +his site T‘E&”'}I‘ thanges as

the tolor saturation is ad‘jhsftd

Closer +5 the tenter

results in 3 lighter color,

Moving ¢loser and
-Fm—{:hcr From the
-:‘-:hbr'* T]F the ¢oloy
wheel will produg
v&sff} dnf‘é:cn’t t
results while remainin
within the bounds of
the triadie stheme.

3



designing with color

/\ Each color in this palette is vepresented in the wheel below. Even

‘fhough this is 3 triadie stheme, five tolors are possible because 2 of
them dre E:ghtrr shades of $wo triadic tolors

You tan grab the tirtles
and move them around on
the wheel. Betause you
have “Triad” selected, you
don't have to worry about
messing up Yyour stheme

Select a Rule

Triad

Rtmcmblﬁr, wtl'rF.' 5{'.I-!1I|1:
l.l‘§-1'l'||3| H'l.t Trrad.lf. III-IE_W."a.J.',JI::'

tolor stheme

s

_ -.:fg\Sharpen your pencil

Adjust the saturation of the colors on the SampleRate site and

change the values in your C55 file, starting with the colors below.
How do the new colors change the feel of the site?

#3b2aab #5%d4|

#F427236 (Base) #945737 #adbe 49

you are

here » 181



tetradic color schemes

= SampleRat

TS PRV L SR |

Lorem lpsum delor sit Headlng nna

mmet, consectetusr
ilipissEng elit, Fuson
consequat arcu 5
matiiris. Cras nec

Hmm_ that's sort of
boring now. What else
can you show me?

Lorem Ipsum dolar sit armet, consectetusr adipicing =lit. Fusce
CINSEQUAT BTy In mawrns, Cras nec nulla. Phaselius eget mauns,
Integar kerem doler, volutpat eget, ladnia aget, Hencrerit at, nisl,

Curablul ulices ipst ol amel Mels. Sed rmlus quam, puabisar

milla, Phaselus eget
maurg, Integar joram
dolor, volutpat eget,
lnginin eget, hendrori
B, nim., Curalbitur H!!dlng Two
ukrioes peum sk
amet felis

at, imculis et, lobortis vitae, leches. Cum sodis natoque penatius
&1 magnis dis parturignt monkes, NEECRTr ndiculus mMuE,

Lorem ipsum doke sit armel, consectenier adipiscing elit. Fusce

cansenuAt Areu in mawrs. Cras fec nulls. Phaseius aget maurs.
Integer lorem dolor, volutpat eget, ladnla aget. handrorit at, nisl,
Curmpitur ulirees ipoum wf preet felis, Sed metus quam, pulvinar
o, imcuilin at, loboros vithe, lechus, Cum sodis natages pesatius
&t mbghE dif sartuciant Monkes, ASSsbir rdiculus .

Create a richer color palette with
the tetradic color scheme

When people find a site boring, that may mean the colors
are too light... but we already know that Sam doesn’t like a
darker triadic color scheme for SampleRate. So if you can’t
oo darker, consider adding colors, In other words, go from a
three-color scheme to a four-color scheme.

One of the most common four-color schemes is the
tetradie color scheme. 'The tetradic color scheme (which
15 sometimes also called the double complementary
scheme) 15 the richest ol all the schemes because 1t uses
four colors arranged into two complementary color pairs.

Be careful, though. Four different colors is a lot to deal with,
and you can't use all four colors equally or your site will
look like a mess. But for adding some extra complexity and
energy to a site, a fourth color can really make a difference.

182 Chapter 5

Colors in a tetradic stheme ave in paivs dbross from
one another and about 10 degrees o the left or

vight of the other pair




designing with

color

Create a new color palette for SampleRate based on a more complex color scheme like tztradic
_— (split complimentary). Use Kuler to find the hex values for the colors you choose.
Exercide

(1

Choose a swatch from the logo colors to set as the base color of your
pzlette (any one that you like, it really doesn't matter).

sissszziz SAM D leRate
. N

Set this as the base color in Kuler and play around with the controls until
ycu find a palette you like (make sure you select the "Compound” option

We've ..
b ﬂ._"?r;-.E' to use 1 ;
from the Rule menu). T You want 4 tetradie, byt
anothey 0 EXPeviment itk
Y Lolow 5Chﬂmr ﬁo Iﬁ :,.
- o it/
You should see this setup when you :

wovk with tompound tolor sthemes \
: , . i
n Euler. Notite the Four handles on

[
the tolor wheel you tan adjust now

Select a Rule

183



compound schemes with kules

Exercige
oLution

# 427234

~@
#‘Hdﬁadw .

# 3:3'55'}’3

We used a tetradic scheme, based on the dark green in the SampleRate logo. Kuler
gave us four colors in the tetradic scheme, and we also took a lighter swatch of one
of the greens Kuler provided for a little more variety.

# 947435

Q_,: Are there only two color schemes?
Triadic and tetradic?

A: Mo, there are a bunch of others.

Most of the them are simpler schemes:
monochromatic, analogous, complementary,
and split complementary. All of the
schemes follow the same general principles
as triadic and tetradic. They find colors
related to each other by certain angles that
go well together. For more information on
these and other color schemes, check out
http/fwww.color-wheel-pro.com/color-
schemes. html

184

o T
".....-|:'._-:'J'.‘:-!"- e |

therejare no
Dumb Questions

Q_,: Do | really need to use a color
scheme to create a good color palette?
Seems like a lot of work to go through
when | can just pick some colors off the
color wheel.

« Sure, you could randomly choose
some colors off of the color wheel for your
color palette. However, most of the time
you are going to get at least two colors that
clash. Color schemes are based on solid
color theory that has been around for ages.
They are designed specifically to help you
create harmonious color combinations.

Q__: What if | want lighter colors than
the ones available in the color wheel?

A: Colors wheels can either get
progressively lighter or darker as you get
closer to the center. If lighter colors are
what you're after, just drag your colors
toward the center of the wheel. Or, you can
adjust the hue or opacity of a darker color
until you've got the lighter swatch you're
looking for.




designing with color

So once we've chosen our colors, aren't
there some rules we can apply to make sure we
use them correctly on the page?

There’s no golden rule for color placement.
—

There really isn’t a set of rules that will always work for all

i‘5. . - "o
Atthough thert sites. What looks great for one site’s structure could look
dcpch.t\“f a awful for another site’s layout and design. On top ol that,
Golden Ratio: you've got to match your site’s theme and visual metaphor.

But, there are definitely some principles you can apply:

Create contrast

If' you want to separate different areas of your layout (say a main
column ard sidebar), use contrasting colors. This contrast creates
a border between two areas. That border lets users know that the
two areas are different and probably have different functions or uses

within the context of the site. The background of the Page

and the text area wse highly—

S . . iﬂn{"ras{,mﬂ tolors. This makes
adipiscing elit. Fusce the content of the page

consequat arcu in clearly separate From the
: overall .':t'!;c E’ﬂﬁkﬁrumd
mauris. Cras nec

o

Emphasis-0-matic

II" vou want to emphasize certain areas of your layout, use the most
dominant color in your color palette. If you surround an important
arca of content (like a header or page title) with the palette’s
domimant color, that area will be emphasized.

/‘.L:Cﬂ“t?asf and 3 dominant

tolov ave used Theve's a
tontrast between the Home
tab and the dark batkground
But the +ab is emphasized
ag&mﬂ: the very dominant
brown baﬂk@raﬁ-nd

you are here » 185



finishing samplerate

Let’s update the SampleRate CSS

Here is the completed CSS for the SampleRate site. The colors for the design are
blank (and represented by the grey bars). Get the CSS linked up with vour XHTML
and double check the layout. We'll add the color i the next few pages.

body |
margin: 0;
padding: 0;

font=family: Verdana, sans=-serif;

color: #333;

background:
}
hl {
margin: 0 0 5px 0;:
}
i
margin: 0 0 20px 0Oy
line-height: 1.dem;
|
theader |

margin: 0;
padding: 20px 0 10px 0;
background:
}
theader #logo |

margin: 0 auto}

width: BOOpx:

#nav |
background: .
#nav ul |
margin: 0 auto;
padding: 20px 10px 20px 10px;
width: B00px;
list-style-type: none;
}
#nav ul 1i {
display: inline;

#nav ul 1i a {
padding: 10px 20px 20px 20px;
text-decoration: none:
color: #£ff;
font-weight: bold;

186 Chapter 5

All the blanks ave places we
need tolovs.. we'll add those in
over the next few pages.

$nav ul 1i a,active |
background: #eee;
color: #333;

|

$urap {
margin: 0 auto;
width: B00px;
background: #eee;
border—left: 10px so0lid SEeserTttesne:
border-right: 10px solid ..

1
#masthead |
margin: 20px Z20px 0 Z20ox;

border: 10px solid #ddd;
| Borders avound the
focontent | main <div> 'f""""id‘
float: righty
margin: 10px 0 0 02
padding: 0 20px 0 20px:
width: 540px;

somé t'-ﬂh't’rast'

1

$sidebar {
float: left:
margin: 20px 0 0 0;
padding: 0 Z0px 0 Z0px:
width: 180px:

1

ffooter |
margin: 20px 20px 0 20Dx;
padding: 10px 20px 10px 20px;
clear: both;
background: S e
text=-align: center;
color: #£ff;

|

$footer p |{
margin: 10px 0 0 0O
font-size: small;



designing with color

Write the hex values for your colors in the spaces where you think the color fits
best. Think about contrast and the best way to make the content stand out. We'll
build these colors into our actual design in just a few pages. Remember, white
space is your friend! Use § £ £ £ £ £ for white.

== SampleRate

Home

Lorem ipsurm dohor $i
amet, consecatuar
adipiscing alit. Fusce
consequat arcu in
mauris. Cras nec
nulla. Phasellus eget
mauris. [nteger larem
dolar, volutpat eget,
lacinia egoet, handrarik
at, nisl, Curabitur
uftrices fasum sit
amat felis,

Heading One

Lorem ipaurm dolor st amet, consectetuer sdipiscng elit. Fuses
consequat arcu in mauris. Cras nec nulla. Phaseius eget mauris.
[nteger lorem dolor, velutpat eget, lacinia eget, handrerit at, nisi
Curabitur ultrices ipsum sit amet felis. Sed metus quam, puivinar
ak, aculis et, kebortiz vitag, lectus. Cum sodis natoque penatibus
et magnis dis parturient montes, nascetur ridicules mus.

Heading Two

Lorem ipsum dolor sit amet, consectetuer adiplsdng elit. Fusce
consequat arcu in mauris. Cras nec nulla, Phaselus eget mauris.
Integer lorem dolor, volygsat aget, lacinia eget, hendrerit a2, nisi,

----------------------------------------------------

Choose tolors ‘From Your stheme for eath
of the <div>s on Your page.

you are here »
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adding colors to samplerate

#ﬁﬁﬁ ‘\ We -thmﬁ\ﬁ keeping the Iloﬁn

ke baf_k:_ulruund-
1_t ?'DF au‘l:, bEJL'IC.E'r

on a W

Here's the layout we came up with. What do you like? What do you not like?

Wi

| € used the eo)or pulled From the
1050 on the header, which ties 4,
290 into the rest of £h, Page ‘

makes

Lorem Ipsum dolor sit
amaet, consechatuer
adipiscing elt. Fusce
conseguat arcy in
mauris. Cras nec
rnulla. Phasalus eget
rmauris, Integer lorem
dalar, volutpat eget,
lacinia egek, hendrerit
at, nisi. Curabitur
ultrices ipsum sit
amet falis.

#91d8ac

Sometimes 3 [nsh{ j
5ra 15

perfect for fext, wiH-Tq.{:

Going all the way to white.

Music About Contact

Heading One

Lorem ipsum dolor sit amet, consectetuer adipiscing elit Fusce
consequat arcu in mauris. Cras nec nulla. Prasellus eget mauris.
Integer lorem dolor, volutpat eget, lacinda eget, hendrerit at, nisl.
Curabitur uibrices ipsum sit amet felis. 5ed metes quam, pubdnar
at, iaculis et, bobortis vitee, lectus. Cum sodis natogue penatibus
et magnis dis parturient monkes, nascetur ndiculues mus.

Heading Two

Larem ipeurm dobor it amet, consectetuar adipiscing alit. Fusca
conseguat arcu in mauris. Cras nec nulla. Phasellus eget mauris.
Integer loremn dolor, velutpat egef, lacnia eget, hendrerit at, nisi.

' ker green for
[Asi a shﬁhﬂ‘f darl
b-::jcrs ereates a nice Lon va
between the light

1-15'}-.4;, green

188 Chapter 5




designing with color

Hey, that's really nicel T like
it... but listen, I did some branding
research, and everyone thinks my
lego is too "analeg.” So T've got a
new one, much more Web 2.0. You

. ' " " T i N
can fix the site to use this, right? he new “Web 2.0

Sah-FI'fRaJcc Jon‘n s £
dradients and ‘l:ra]d
has also been sl'iﬂhﬁf

Version G'F -EF'IL'
omplete with
'{"ﬂn{:s. The

Y Yeworked

ICom

@xd SampleRate

We've got a whole new logo! Your job is to update your color palette to fit the new design, and
,5e add the new hex color codes to your SampleRate CSS file.
E‘m \

o Select a base color from the new logo (vour choices are a bit more
hmuted thas time).

e of the base

: hex tod i
Write the he (use Kuler)

TL__/ tolor You those here

e Lise Kuler to develop a color palette that meets the new Sample Rate
site’s needs (and that of the site’s content). Write the hex color codes you
chose m the blanks below:

e [_.]]'r(]:ll{* Youur 55 file to reflect the new colors, |';}.:]'.-:':"||]'||:|1I as much as
vou like!

you are here » 189



it looks great

190

The site looks great! Bold and
very edgy. T'll bet SRules will
love this thing. It's really eye-
catching... nice work.

HLECEEE

Lerem lpeum dalor 5t H@ading One

amet, consactotuar
adipisding =il Fusce
CONSEquat arcu in
mauris. Cras nec
nulla. Phasallus eget
rrauris. [nteger lorem
dofor;, volutpat eget,
lacinia eget, hendrerit
at, nisl, Curablbur Heal:llng Two
ultrices I.?Sl.lm e Lorerm ipsum dolor sit amet, consectetuer adiplscing aiit. Fusce
amat falis: n i
consegquat arcu in mauris. Cras nec nulla. Phasalus eget mauris.
Integer lorem dofor, volutpat eget, lacinia egeat, hendrerit at, nisi.

Lerem ipsum dolor sit amet, consectetuer adipiscing elit. Fusce
consequat arcu in maurs. Cras nec nulla. Phasellus eget mauris
Integer lorem dodar, voltpat eget, lacinia eget, hendrerit at, nisi.
Curabitur ultrices ipsum skt amet felis. Sed mebus guam, puwvinar
at, aculis at, lobortis vitae, lecius. Cum socis natoque penatibus
at magnis dis parturient monbes, nascetur ridiculus mus.

#912824

o; o
e Su.DmlJ(_JCJIhﬁ somic 'T
Il\ “est sikes to ARules.

Orules
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designing with color

) Your Web Design Toolbox

Color, tetradic, triadic, split

complementary... lots of new
terms, and you've handled them all.
Go back to the other sites you’ve worked
on and update them with color, too.

%BULLET POINTS

®  Color has a powerful impact of your site’s visitors. m  The triadic scheme is not as contrasting as some

s other schemes.
®  Use the color wheel to choose colors for your site’s

design. ®  The tefradic color scheme has 4 colors arranged into

two complementary color pairs.
= Color schemes are tools to help you choose a P Yy pa

harmonious color palette. ®  The tetradic color scheme is the richest of all the

. schemes.
®  The triadic color scheme has three colors spaced

equally from around the color wheel. = The drawback to the tetradic scheme is that it's

®  The triadic color scheme is popular because it RS R

provides strong visual contrast while retaining ®  Use a tool like Kuler to create color palette (and get
balance, color richness, and harmony. the hex values of the colors in the palette).
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6 smart navigation

*

" “In 2 seconds, click ‘Home’.” *

Thanks to my on-bike navigation,
I'm no longer getting lost on my
evening rides.

What would the web be without navigation?

Navigation is what makes the web such a powerful information medium. But here’s
the thing: navigation is a lot more than just whipping up some cool-locking buttons
and slapping them into your design. Building smart navigation starts with your
information architecture and continues through your entire design process. But how
does it work? How do you really make sure your users never get lost? In this chapter,
we'll look at different styles of navigation, how 1A guides your page links, and why
icons (alone) aren't always iconic.
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identifying problems in navigation

School’s back in session

The College of New Media at Mackinac State University has a bit of
a problem. They've just paid a bundle to a web design firm to redo
their site. The new site looks great...but nobody can find anything
anymore! Professors can't find their papers and documents, teaching
assistants can’t even figure out what classes they're teaching, and new

students need to register for the next semester's classes now

The college needs you to unravel their navigation nightmare, and do

it fast. Otherwise, they're going to lose students and faculty!

MEWU's Rcais{rar. awash in
ﬁm?'alhfs and i:ﬂm‘FBSiQn

194 Chapter 6

We don't need a new
design, but this navigation

deal iz a mess.

>
]

Weilcama i The Colege of Mew Media &l M3L

4 Contact CNM

Thar Coflega af Mow Media
Mlackinas Siate Linnersity
1234 Up Norih Ave

Enet Anywhare, M1 229848

higw Macis  Shudents & Facully  Gat in iouch

New Media

Tha Colinge of Naw Moda B Macanac Stals University ofiers on
erdisdipinary courss of study in the systems, technaloges, FEatary, oasige,
and theory 0f Infarmation. The curriculim snabbes sludents i invesigata e
Creaive dnd appbed processen pssential o s ares of sludy. A prepanes
Fugianis [0 be technologealy capnble, arfioulabe thnkerg, and creaivs Meca
professiorals.

Why CNM?

Today, information is becoming tuid, continuous and inalantly sccessible. This

has causad & shift in the says 0 which we oeahe, soosan, use, uncderstand

and detritute sdormation. The advand and comrvengence of niw kdoas, 1
technciogies, and information systams has reldndiad the relasonsrep of e .

\* This s +he Cﬂllllcfﬁt aE

New Media s new website



smart navigation

Take a look at the screenshot of the current CNM site. First, circle all the different areas cf
— navigation. Then, list any problems you find in the blanks below the screenshot. Be thorough,
Ezenthe and remember, both students and faculty are using this site.

L L4Y . CH—— Collage of New Media | Mackinac State University

COLLEGE OF NEW METIA Home New Media Students & Facully  Getin puch
MACKENAL STATE UNIVERSITY

Walcoma to The College of New Media at MSLI | 'l i
L
4 Contact CNM New Media i
Tha Callege of New Media The Coliege of New Media at Mackinac State Linivarsity offers an
Mackinae State Lniversiy imendisciplinary course of study in the sysiems, lechnologles, history, design,
1234 Up Norih Ave and theory of information, The curmiculurm enabies students fo investigate the
East Anywhere, Mi 22864 creainva and applied processes essential 1o this area of sludy. It preparas
. studanis o be technologically capable, articulate thinkers, and creative media
projesaipnas.
Why CNM?

Today, informaton s becoming fuld, contineous and instantly sccasaibla. This
hias caused a shift in the waoys in which we creahe, Access, use, undenstand

and distribule inforrmaton. The advent and comargence of new deas, "
technologies, and information systems has rekindled the relatonship of the - |

Don't ﬂ:ﬁ‘gc{: to deseribe +he
F'rt:HEmS ‘}fou -Fllr.d hcrf.

o 2]

R e R e e R

R R R R

FREA S EEEE R sEEEEEEE FABEEFEEEE A BT EE R B e FEEEEEE LR e e
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good navigation starts with good ia

Your job was to find all the potential navigation problems on the CNM website. What
did you come up with?

E-:'h!.h numbfrcd r-jl:fl'n

refers 4o 3 problem we

wrote down below

COLLEEE OF NEW HEDIA @ Homes NewMeds Buderis & Facully Gl in touch
WACKINAL STATE INIVERS

‘Walcoma ' The Colege of New Media af MSU

4 Contact CNM New Media
Thi Cobagn af Mow Media The Cobega of Mew Media at Mackinac Stale Univarsty offers an
Mackinac State Universty Indprdsciplinary course of study in tha systams, echrologies, history, design,
1234 Up Moveh Ave and theary of indarrmation. The curfcuium enables shuderts B invesligale the
l' Ean Anywhars, i 22084 creative and applled processes essandial o his area of study. B prepares
studanis 1o be iechnolbpeady capable, armoulate thinkers, and creadse meoa
prafessonas
Why CNM?

Today, information s hecoming buld, continiois and nelently scoessinle. This
has caises n shift in the ways n which we coaibe, acoess, usa, understand
mnd dhatribute irdortation. The scéand and COMAEr e nce al faew ideas,
bachnoingiss. and information aystams has regndiad e reiglionsnio of e
Fihad & 1 g Grtd gemA senrens T & Paiad] Py & Fi s

©  The fitles of these links leave @  These look like icons for the

.............................................................................

----------------------------------------------------------------------------------------------------------------

....................................................

Maost of this is about crappy link names,
right? Can't we just go in and fix those?
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smart navigation

The first step in good navigation is good IA

The names of your links are more than just helps for your users. They're actually the
categories that organize your entire site. And most of the time, a bad link name means
someone wasn't thinking about navigation way back at the information architecture stage.

Let’s see what the CNM IA diagram looks like:

The CNM |4 diagram

N\
ram] lelaJ Faculty

&

These links ave eurvently
rc?r:!-cn{‘.cd by icons-

CNM J

The |A of the CNM site seems to be organized fairly well... but the category titles are harrible.

° What in the world do they actually mean? Look at the content under each category, and give that
m category a new, clearer title. Be sure to think about how users will interpret your titles:

S S S .
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renaming navigation links

Your job was to come up with new titles for the main navigation elements of the CNM
site. Here are our ideas:

- Lytuou

Th'E 'I':Gn{'.:n‘t ™ ‘ﬂ“s

= : This is shorter

N tategory all seems {0 be This is veall and easier to
This item tan .IDE IJ:; for students Th:? alse : u.{: Ea.::lt ! not undevstand +han
alone betause it Wy, represent a large chunk J-b..d ks E:a “Get in Touth.”
?rtt{','}i mulh as is. {'.hl! Si'tfii .- 5 Enis) :

Programs

What's really in a name, anyway?

The names that you give your navigational elements (links, buttons,
etc.) have a direct impact on the usability of your site. In other words,
names are a really big deal on the Web. You should put a lot of

thought into the name you use for each of your IA categories and thereqare no
navigational elements. Here are some general guidelines to help you [ Dumlj Questigns
come up with good names:
o Keep names short. Make sure that yvour names are as Q‘ What if | simply can’t make the
short as possible. You want your user to be able to scan a name of the navigational element one
name quickly. One word is ideal, and only use two if’ you i
really need that extra word. Avoid using words like “the” or A'
“a"” m names, too. Those are just wasted space. - More than one word is ok as long

as its completely necessary to tell your
user exactly where they will end up when
they click the nav element. What you
name your elements should be linked

e Keep names descriptive. Make sure that the name you
choose is as clear and straight to the point as possible. You

don’t want your users to look at a link and be confused. If to your desire not to lead the user down
vou're not 110% sure what a name means, your users sure a path they didn't want to travel, rather
waon't be, either. than being clever or articulate.
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smart navigation

— TesTt Drive

©  pownload the College of New Media site files from
the Head First Labs site.

Visit http:/ /www.headfirstlabs.com, find the Web Design link, and
click through to the Chapter 6 sample [iles.

© Update the main CNM navigation links.

<!DDCTYFE html PUBLIC "-//W3C//DTD XHTML 1.0 Striect//EN"
"http://www.w3.0rg/TR/xhtml1/DTD/xhtmll-strict.dtd">
<html xmlns="http://vwww.w3i.org/1999/xhtml” xml:lang="en" lang="en">
<head>
<title>College of New Media | Mackinac State University</title>
<meta http-equiv="Content-Type" content="text/html; charset=utf-8"/>
<link rel="stylesheet"™ href="stylesheets/screen.css"
type="text/css™ media="screen" />
</head>
<body>
<div id="header">
<img alt="cmn logo" src="images/cnm logo.png" />
<p id="nav">
<a class="active" title="CHNM Home" href="index.html">Home</a>
<a title="#" href="§#">Students</a>
<a title="#" href="#"-Faculty</a>
<a title="#" href="#">About</a>

</p>
< /dive HPdJ{:t ‘H’u‘_ ’Ihi’.s in 'H'\:!
<!=- rest of HTML --> "aE|i5at'°“ Paragraph to
re Cf-'l!: }'or..r néw c_;{'e
</body> Iy
K titles from the If disgram

©  Check out the site and make sure things look right.

0o College of New Media | Mackinac State University
uﬂ E I E]u‘“- o fle:f fLsers (jsiarofwork /headfirst/che [ code/newmedia_before /index.hml

COLLEGE OF NEW MEDIA Home Swdents Faculy About
MACKINAL STATE UNIVERSITY



unordered lists and navigation

i

I've been taking a close look at these nav links.
They're just in <a> tags, right? Should we do
anything to make those links related to each
other? They're all navigation, right?

The Web is both VISUAL and SEMANTIC.

We've mostly been focusing on how sites look, but
there’s another element to the Web: the semantic Weh.
Right now, our navigation links look good, but they've
got no meaning. Really, those links are a list of items
that are all part of the site’s navigation.

What we need is a way to give some semantic meaning
to our list of links. Of course, XHTML gives us a
couple of list elements, so let’s start there:

ﬁiurc the <ul> 3 uni we |D so th +
ean style it Py by from ot By sving the link of the e ve are .-,m?uT
lists that may appear om the site. on an ackive state, we ¢an add a style that helps

A, / users know what page 'Ehc'j are on.
ﬁid="navigatiun"}

This id also unique = ;?_‘.‘:-{a
identifies this list as {l%}{a
a list of navisa'{:ion {l:!_}{a
dbonde Lhat's <li><a
semanti¢ mcﬂnina. Siul=

class="active" title="Home" href="index.html">Home</a></1li>
title="My Blog" href="/blog/">Blog</a></li>

title="My Portfolio" href="portfolio.html">Portfolic</a></1i>
title="Contact us" href="contact.html">Contact</a></1i>

\

A standard link tag goes in between eath list tem
eveating the list links.

the

dre no

Dumb Questions

Q_,: Why do semantics matter if things look good on screen?

A: Good question. For one thing, you can write much more specific
and functional CSS rules if you're identifying sections of your site
semantically. But even more importantly, semantics are a big deal
when disabled users access your site. We'll talk a lot more about site
accessibility in Chapter 8, so hold that thought a little longer.

This is what the link list will lock
like with no Css &?Flicd-
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smart navigation

pen Your pencil

-k Before we can start updating the look and feel of the CNM
navigation, we need to get the main nav into an uncrdered
list. Take a look at the main XHTML and C55 for the site file and
update the markup and rules to work with an unordered list.

<!DOCTYPE html PUBLIC "-//W3C//DTD XHTML 1.0 Strict//EN"
"http://www.w3.0rg/TR/xhtmll/DTD/xhtmll-strict.dtd™>
<htm]l xmlns="http://www.w3.0rg/199%9/xhtml" xml:lang="en" lang="en">
<heads>
<title>Colleqge of New Media | Mackinac State University</title>
<meta http-equiv="Content-Type" content="text/html; charset=utf-8"/>
<link rel="stylesheet" href="stylesheets/screen.css"
type="text/css" media="screen" />
</head>
<body>
<div id="header">
<img alt="cmn logo" src="images/cnm logo.png" />

e R T e e T T T T T R E T R e T T T T T R T T

....................................... W e e e S e e e R T R s e e index.html

R R R ]

................................................................................................... e
LR R N R N ey
</div>
<l— etc. —>
</body>

</html> Add +the new navigation link list to the

header of the CNM site.

nav {

LR R L] \

..................................................... Onte You ﬂhangc the markuF.?bu need o
| adjust the CSS so that your navigation

} B R B R A A A o o B0 DA I B e [OOkS 'tht same. ‘qdd Some W!E!ﬁ ‘b; 5'5"; _H“

n&“lgafian |mking like it did when before

You thanged the markup.

BEA AR R R R PR R R R AR R R R R R R B R P AR R R AR R
R  E E R R T R R

ERAEE R AR R RS R R R AR R PR R R AR AR PR AR R E R R

fnav 1i a |

screen.css

you are here » 201



styling unordered lists

rpen your PBI’IBIl

olutwn Mow that you've got a good idea about the primary and
secondary navigation, its time to put your newfound knowledge
to work.

<!DOCTYPE html PUBLIC "-//W3C//DTD XHTML 1.0 Strict//ENY
"http://www.w3.org/TR/xhtmll /DTD/xhtmll-strict.dtd™>
<html xmlns="http://www.w3.o0rg/1999/xhtml" xml:lang="en" lang="en":>
<head>
<title>College of Mew Media | Macklnac State University</title>
<meta http-equiv="Content-Type" content="text/html; charset=utf-g8"/>
<link rel="stylesheet" href="stylesheets/screen.css"
type="text/css" media="screen" />
</head>
<body>
<div id="header"> index.html
<img alt="cmn loge" src="images/cnm logoc.png" />
<ul id="nav'">

|||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||

<li><a class="active" tltle—“CHH Home " href—"lndex hUml"}HnmE{!a}<f11}

TR TR r T T T T T T TR R Rt EAGAEEE AR AR

C<iis<a title="#" href="#n>Students</a></li> .
LE LR R R B 'mliﬁ‘ilg;l'ﬁ::r'¥: hr&f"T#ll}Faculty{fﬁlI&""""' LR ElAEAEATAAEEEEEEE s

Lo S1i><a title=t#! href="#">About</a></1i> ...,

..fhﬁé?ﬁ............+.........................................*....1..............................................
< /fdiv>
<l== gbkg. ==>

/body We changed the <p> tags to <ul>’s and added the
</html> appropriate <li>'s to each link.
#nav |

Ahoaki ekl i = T~
?-1' .t‘b‘-..uﬁﬁﬁpﬁ'«f SasssssdaERdE AR AR R R R w: -Fkoa‘!:[d ‘Ehﬂ w'ﬁﬂtﬁ hﬂ\’lﬂaﬁﬂh {-'J _E:"ht
...... .:.u..“"u..u"n ]c;{_' 55 l{, ;F?Ears !'IE'E'{. _‘b} ‘Ehﬂ lﬂl‘l’ﬂ n thﬂ

nt-s:l.za'

e O e T T T I L,

} upper left comer
dnav 1i a |

LSS 5 25 SO Like the nav <ul>, we floated
BROat BT i e cach fink to the left so that they
padding: 20px 20px 20px 0 oppear inline instead of in black

;| form (which is the default)

e screen.css
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smart navigation

— TesTt Drive

Update vour versions of index.himl and screen.css, and take the new CNM site lor a test
drive. How do things look? Better? Worse? The same?

. JaX kN Coliege of New Media | Mackinac State University :
‘ﬂﬂ B ‘E H s |'"l {1 iUsers (jeiarto fwork fheadfiret/ chlcode f mewmiedia_ leurl.'uﬂu htrnl B O Coogle

COLLEGE OF NEW WEDIA Home Swdents Faculy Aboul
MACKINAC STATE UNIVERSITY

) B OB p @

E,:; "k

Well this is clearer, but
people are still getting lost.
I don't think people even
notice those links up top.

1
|

&

Walcomea to The College of Naw Media at MSU

& Contact CNM New Media
The Coflege of Naw Media The College of New Media al Mackim,
Mackinas State Unhersity interdisciplinary course of study in the syatemn. BT TThsiory, design,
1234 Up MNorth Ave and thaory of information. The curriculum enables Il:udm L] IH'-'QSﬁgaie tha
R Arvpwhers, Ml 22584 crealive and apphed processes essential to this area of study. i prepares
i studenis to ba technologically capable, articulate thinkers, and creative media
professionals
Why CNM?

Todary, mnformatian is becoming fluld, continuous and instantly accessible. This
has caused a shift in the ways in which we croale, access, use, undarstand
and distribute information. The achvent and convergence of new kieas,
technologies, and information systems has rekindled the relationship of tha

A mrpadd 3 e B P il smpEesat Fanael o

_Sharpen your pencil
N £ Where else could the links go? Write down at least three

ideas for a different style and/or location for the CNM's
site navigation.
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horizontal navigation

Approach #1: Horizontally-tabbed navigation

Many of today’s modern, standards-based designs [eature horizontal tabbed navigation
systems. This type of design works great with a one or two column layout (though they
tend to get a little stretched out the wider a layout gets). A horizontal tabbed navigation
system also work great for your primary navigation because i the links are put at the top

of your page, they attract the attention and focus of your user. The whole 1dea of tabs Like before, Jc_l'lﬂ!
also gives the impression of the site having different sections—which it does. links ave in 3 list and

g : S . semantically marked
Here’s what horizontal tabs usually look like in XHTML and CSS: as navigation.

<ul id="navigation">
<li><a class="active" title="Home" href="index.html">Home</a></li>
<li><a title="My Blog" href="/blog/">Blog</a></li>
<li><a title="My Portfolio" href="portfolio.html">Portfolio</a></1i>
<lir»<a title="Contact us" href="contact.html">Contact</a></1li>

</ul>

Home Blog  Portfolio Contact

A ﬁm?h;haﬂznnf&rnaﬁﬁaﬁgn
tnavigation |
margin: 0;
padding: 10px;
list-style-type: none;
border-bottom: lpx solid §cce;
|

#navigation 1i {
display: inline;

This vule thanges the <li> {.an_.,s from
a bloek r.lﬂrn:r.Jc {0 an inline element,
allowing them to appear next to eath

] &_ other instead of on 'I:af of one another.

#navigation 11 a |
text-decoration: none;
padding: 10px;
color: #7177;

]

#navigation li a.active, #navigation 1li athover { —_The attive and hover states allow us Lo

background: #eee; define vules that c}&ngc the n&visa{mn

border—top: 2Zpx solid #ddd: h j u 5
£ 'H"l
color: #333; when the link has an “active” elass or

; when it's hovered over with £he mouse.
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smart navigation

2 WTI, Sty g Pt o g et S 3 B
0. S . - ——— |

m Products Company Login Support Services Partners Contact News

w i AcoountEdga E - o
s | o e This ravigtion has 3 nai
set of links on the left and
a SuFFﬂr‘Etnﬁ fsti:cmda'r'}-'}

group of links on fhe right

L MIGHTLIFE RESTAURANTS FASHION TRAVEL POP CULTURE

BlackBookiChicago

This is 3 SJC\"BLBH{ forward
horizontal nav with bloek—
style tabs. Very simple and
gﬁmlll&v

[ Tk TR, wont Lampens by vy L o
T R | = =4

N

Photography  lllustration Type Merch Ideas

Veer uses 3 hovizontal tabbed
nﬂwga{iun with nite detail on the
individual tabs. These ?arhﬁuiav tabs

also respond to mouse hovers
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vertical header

Approach #Z: Vertical navigation

Vertical navigation designs are just as popular as horizontal ones—and show up
in a lot of two-column designs. Vertical navigation isn't inherently better than
horizontal navigation designs; it's just a different way to display your site links.
You can’t always go with vertical navigaton, though. Some single-column designs
just don’t play nicely with vertical navigation... but with most designs, you can go
horizontal or vertical.

Here’s what vertical navigation looks hke in XHTML and CSS:

<ul id="navigation">

Notice that the XHTML
stays the same.. all £he
.f.‘t']rhhﬁ and ?nsiﬁming is

done in

<li><a class="active™ title="Home" href="index.html">Home</a></li>

<li><a title="My Blog" href="/blog/">Blog</a></1i>

<li><a title="My Portfolio" href="portfolio.html">Portfolio</a></1i>
<li><a title="Contact us" href="contact.html">Contact</a></1li>

</ul>

#navigation |
margin: 0;
padding: 0; Hm
list-style-type: none;
width: 200px;

) Blog
#navigation 1i {
border-bottom: lpx solid f#eccc:

’ Portfolio
#navigation 1i a {
text-decoration: none;
color: #777;
display: block:
padding: 10px;

Contact

H
#navigation li a.active, #navigation 1i a:

background: #eee;
color: #333;
!

In owr CSS, the <li>’s ave displayed normally (not
inline), and our <a> tags are displayed as blocks.

This allows us to eveate nite block voll-overs and
attive states.
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smart navigation

dg O - CEAT) M Ol ) T sl
La]: {2 W & | ot ona it i ERIR- = =

This is 3 simple, stacked /1

'JCTL1r'a1 h&v‘?}atlﬂn wlt'h d T it Frenc b o Fete il eerid
et HIPSTERIST | ool "Il
on the links Notice how i(@ il I
the navigption pulle 12 SRt mEmee ‘
theme krom the header home ; P
[ 1 ‘u'_.l'_' . v
|(:|IFI:FI Or the 5 tm“

feeds

w’ ,f’/ J{.
[ — w Woa're Al Spies & L I hil i Bil s

JI1'_' {&;JTE Ij-*{ any simpler than
this. Shert statked, edsy to -[-Imd
and vead

HOME

ABOUT /
WORK

SERVICES

This is almost like a vertical tab. The
nav vuns the lenath page, and when a
limkt 15 ﬂ-ﬁ{'.l'-r:- IJLIS b&{'.kffl,r-:ﬂ.-nd mél:!,'n::a

the body tontent )/

'therﬂgre ne 5 TS TE TR | C—

i o ot e j

A A ]

Q: Is it better to put vertical navigation ~— |2 |s8 |7e8 |
5 following = followers | updates

on the left or right side of my page?

Y
! il —

A: Lots of usability studies show there

doesn't seem to be any real difference if you 1] -
; ; Eﬁ i @Replies B

put your navigation on the left or the right side. _ sg:

If your layout works better with the navigation =] Direct Messages 2 E‘u‘i

on the left, you should put it there. If your (d: :

layout works better with a nav on the right, . | Favorites

then that's okay, too. —=

Everyone
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navigation consistency

208

I don't want to radically change
our design, so let's stick with
horizontal navigation. But can you
make the links a lot more obvious?
It seems so confusing right now...

Inconsistent navigation confuses users.

We base the way in which we interact with the world
around us on the predictability of events. Every day.
millions of people pull up to a red light, wait for it to
turn green, and then contnue driving. But what il vou
pulled up to a red hght and instead ol it turning green,
it turned blue? You'd probably have absolutely no clue
what to do.

Navigation works i a sumilar way, When a
navigational system works right, people relv on it. In
the CNM system, the navigation isn't what users are
expecting. That’s because it probably violates at least
one ol the followmg three principles:

o Navigation should be in a place users
expect it to be: usually the top ol a page,
or along either side,

©  Links should look like links, They should

appear to be “chckable™ for users.

9 Links should be clearly identified and

separate from each other.

How does the CNM site navigation hold up to the principles above? Next

to each principle, write down some notes about that principle relating to
the current CNM navigation.
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smart navigation

Using the header overlays below, sketch three different navigation designs for the CNM site.
Think about consistency and how familiar your scheme is going to feel for a typical user.

Exercise

COLLEGE OF NEW MEDIA
MACKINAC STATE UNIVERSITY

2
COLLEGE OF NEW MEDIA
MACKINAC STATE UNIVERSITY

COLLEGE OF NEW MEDIA
MACKINAC STATE UNIVERSITY
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block navigation

How did your navigation design go? Were you able to come up with some ideas that
clearly followed the three navigation principles we looked at back on page 2087

E

ise
ON

COLLEGE OF NEW MEDIA
MACKINAC STATE UNIVERSITY

cnm

a

Tabs would be a I“.&mlhﬂr alf-r-tum-. For Wiers;
bu{ H‘.E\f wﬂu]dnJ'E: qlu-l‘I:E work wﬂil'h ‘t'hl'_'
overall theme of the site

COLLEGE DF NEW MEDIA
MACKINAC STATE UNIVERSITY

4

These ave a lot like tabs, and the dividing
lines make eath link lock more clickable to

an au‘craﬁt WSEY

cnm

N

COLLEGE OF NEW MEDIA
MACKINAC STATE UNIVERSITY

(==

cnm

This navigation is tlose to what CNM already has
[t's basically a cleaned wp version with a rounded
'ﬂdﬂkﬁh’hnd on the attive and hover states

Tabs are intuitive, tlcarh clickable, and
distinet 'F'l'r:l?n one arother. That's wh‘r
they're so popular for navigation

This b|on:k—s4c\frfc na-.rugratian 5 3 mile
Fit with the CNM site and will be
ﬂluu'.'.k and 635\}! ‘{'.G |mF|tmcn{‘,

The blg, changc here was
sure the links stood aut more and

WEFe more ¢bvim$|’:{ somethi
that tould be tlicked on =

makina
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sSmart navigation

I really like the tabs. Why don't we go
with those, and just update the rest of the
page's design to match a tabbed look?

Joe: [ thought the registrar said they really hiked the current
design and just wanted to fix the navigation?

Frank: Besides, | think navigation should it into vour design,
not make you change 1t.

Jim: Why not? 1 thought we all agreed that navigation should
start way back when we're doing LA, So doesn’t navigation have
to influence our desion?

Frank: Well, when we were domg LA, we just needed to make
sure our category titles were short

Joe: —and descriptive.

Frank: Rivht. But that’s got nothing 1o do with how navigation
actually looks on the page.

Jim: So we're stuck with the current design? 'T\ . T
Joe: I'm not sure we're stuck with it It's pretiy nice, you know? Jiim Joe
[ just don’t think we need to mess with something that’s working Frank

already:.

Frank: Exactly. We're not getting paid 1o do all that extra
design work.

Know your role

in a web c[esign
> Frank: Probably not. 1 think going with a simple, block style of . Y ’ll l
\ talking abﬂUJfr navigation is our best het. glg‘ ou rare y
this option Joe: That’s where we just have some dividing lines between our et alJ {ﬂl" Jﬂlﬂ
Lo ham:‘x,a’cnan navigation hnks, right? g P g

" "
Frank: Exacily. exira Wﬂl’]‘

Jim: Hmm. That’s true. And [ don’t suppose the school would
give us extra cash out of the goodness of their heart, huh?

Fr&hklf

Jim: So why do vou call it bloek navigation? unrela'l-ed 1o yﬂur

Frank: Let me show vou... it's all about the CSS we'll need o
create that sort o a navigation menu...

core assignments.



block elements

Block elements are your friends

Block elements (like paragraphs and headings) literally form a block from one Thicic wh}* when sl
side of the page to the other. And by default, block elements are as tall as the  *——— batkground jmy ;; ;:? “
content they contamn. the imdne ﬂ:re{-i},ﬂ “"td,

e nd
We've got our links in block elements already, those <11 >s we added earlier: e text within the element.

<ul id="nav">
<li»<a class="active" title="CNM Home" href="index.html">Home</a></li>
<li»<a title="#" href="#">Students</a></li>
<li><a title="4#" href="#"}Faculty{Ka}{fli}-q:::?
<li><a title="#" href="#">About</a></li> +——
</ul>

Eath of these <li>sis blotk element.

But we can adjust the height of a block element, as well as its position. The nice
thing about blocks —and why they're great lor navigation elements—is that they
all automatically line up horizontally:

Inside the <li> is 3 link +hat i
Each <li> is displayed inline. But displayed as a block Ior ﬂoa{:;na::h ;i:ctta

You Ean ‘F|oa‘|: these to t‘.hingﬂ height and wid £ wibh :
the default di"?ta?' too. ni\r?ﬁa'hnn SPili.‘:rh {O\F Stk available

)

7 N

~_..=

The <ul> also displays as

a block and halds al the n
N ~ p
The tontainer <div> is 3 blosk

element that holds toaether all 4he
nay ﬂm{chf

212 Chapter 6



sSmart navigation

Let’s float the block navigation on the CNM site

If we think of each <11i> in our navigation as a block, then we just need some
CSS to style those blocks. We can add borders to separate each block, and make
sure each block 1s positioned related to the previous block.

Miake these changes to your version of screen.css:

frnav

f

screen.css

float: left; < -~ o
wi;ih: 420135{; Betause the Fnav (<ul>) is 3 blotk element, it's aoin to want teo

heights 75nx: wrap below the header logo. To Fix this, we need to toat the <ul>
f-;ni-si G I *, ; Leti; left and give it 3 fixed width, so it displays next 1o, not below,
the header logo

#nav 1i a {

}

fnav 1i a.active | L//—_—\ﬁ

COLLEGE OF NEW MEDIA FAT-
MACKINAC STATE UNIVERSITY

float: left;

width: 104px; Like the <ul>, we need to float the links to the left,
height: 65px; < E‘ well o mimic 3 blotk style. We'll give the links a

padding: 10px 0 0 10px; nf-cFi height and width that will give the nav items a
color: $Fff: tonsistent look vegavdless of the length of the text

text-decoration: none;
border-right: 1lpx solid #777;

Lackprcamds §502: A dark ’ua::icgraund on the "active” tlass will give
= = the current Page link 3 distinetive look and let
users Know wheve {;hcw}r ave in the site.

W gm ol b Wi | WG B S Ly

F HEW MEMA
SUIE UMIVERSHY

Weome o The Colage of Haw Moama =i M5

| & Contact CNM New Media
Th1 : CES 5"‘:5 e a 5|T|‘"? “ ! /-‘ Tha Gelepe 6f Few Madis Tha Caimge of few Lhais o Marsinae St Linsassity afers an
clean navigation that catihes . ST T

! » ativn g i il 18 i i 5
the user’s eye. All the links are Eact Amparars, W 22564 s ks s s 10T a o ke, U
el

-
now tlearly separated From gl |
c;{,h ﬂ{ht!’, toa Togoy, minmrion o beooming Ruid, eooinuous ond notantly soomsbie. This

hils cRuERa B ahfnihe Walys in WTHCh WE fraain, ROOOGE, LE, Gronrsiand
wwd AL AN, T Sokent And SOETeIRNcG Ol s e,
Enthivrogee, and il inaiion sgeen D edided tha iesionelig of Pe
mpcimd vl creaive arls and scioncoe. This fenesesd bond crésents fow

w
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branding and icons

Alright, you had a good point about
using block navigation. It looks nice. But
I bet you'll agree with me on this... those
little icons are terrible!

::Ir'c'ls wh&‘f’, Jirnis r'c‘p.frlr'mﬂ
- these are il b
JWST r.'fm- th
header of f‘.thCNM su{:a_: ;

Frank: Yeah. no argument there. What are those?

Joe: [ tried clicking on them. They're actually navigation.
Frank: Really? Where'd they take you?

Joe: To dillerent degree program sub-sites, One was video

games—

Jim: Oh, I bet that was the little icon that looks Lke a game
controller, right?

Joe: Right. But another was...

Frank: Wait, let me guess. If the icons are good, I should be
able to ligure this out for myself, nght?

Joe: Ha, | guess. Good luck, though.

Frank: Let's see. It's a school for new media, so... web design.
Was one of them web design?

Joe: Wow, nice call.

Jim: Wait a second... whieh icon stands for web design,
Cﬂﬂ{uﬂiﬂ'ﬂ 15 Ifl‘lE Frank?

Frank: Hmm. Honestly? | have no idea...

enemy of guuc[ web
c[ . I'[ 11 y Jim: My point exactly. We've gotf to do something about those

ESlgﬂ- somet mg‘ S wons. | didn’t even know you could click on them at first!
con{using to you, it

will Pru])a])l_y bhe
VERY con{using to

)’D‘IH" user's.
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smart navigation

lcons don’t SAY anything... they just look pretty

Yes, icons are cool little design elements. The problem is, when used for w
navigation, they can cause some serious problems. What does an icon mean? Even this is debatable
What happens if’ you chick on 1t? Where will the site take me?.

What one con represents to you might be completely diflerent from what it
represents to another person. And if vou use an icon as a navigational element,
your users might get the wrong impression about where they will end up 1if’ they
chick the icon. The end result? The user’s taken somewhere they didn’t mean to
go, and that user’s a lot more likely to move on to another site.

Take the icon’s on the CNM site... how clear are their meanings?

harpen your penci

LY Write down what you think each icon represents, or

what you may see if you click on that particular link.

=] [ gl —
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using icons in navigation

= -@\$arpm your pencil
= . Hg snlutlun Here is what the College of Mew Media says each of the icons
mean. How close were you? If you got even two of these right on,

then you get the Ambiguous lcon Detective award for the day...

This iton vepresents 3 webpage and The gamepad was used to represent

the video aame desian m. CNM
15 mean inill tc ‘t’h wth desian . 3 5 l,'-*r-o-.}ra
?mgja: ;Jz C?{:ﬂa . 3 thinks +his is a {‘,a{.a”}r obvious. iton

— Web Pesign Game Pesign
SR COU. R SN

Computer — Digital Writing

I ....... Animation = § & Rhetoric

Thiz is a C.Gmrnﬂrlq'“f wsed |£.or'.—'{'hc tlassie
pen and paper | Ehis tase, it r:?re:‘.r_nl;s
the diaital writing and vhetorie program

Woah, those icons are in all of our

This iton is supposed to vepresent 3 man
running on 4 tm?u{cr streen. II‘E. limks
to the Cum?u{;c\- animation program

promotional material. We can't lose
those... it’s just not an option.

When in doubt, ADD TEXT.

Sometimes you're gonna get stuck with a
bad display element, or perhaps just some
meaningless or confusing icons. If you're
not able to make major changes, one easy
fix 1s to simply add text, clarifying the icons
or explaining how to use a particular page
element.

A little bit of clanifying text goes a long way to
let a user know what to click or where to go on

a page.
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smart navigation

Add icons to your text, not the other way around

Right now, the four CNM icons are little images inserted into the XHTML. If we
want to add text descriptions of those icons, we'd need to squeeze the text between

each icon, potentially resize the icon, align the text with the image... and things get
pretty complicated fast.

5

- Game Design
( T - N.‘m we ve 3¢{: all kirds of
What width should our icon  EGEGEGEG— T~ T T Slignment issues with the fext
images be to work with text? "'m“f‘ﬁ“ﬂ with the image.

So what can we do? Suppose we started with text, like “Web Design™ and
“Computer Animation.” The icons are meant to be links, so we can surround the
text with <a> tags. But once we've got <a> tags, we can style those with CSS.

—
| Twis <a> taq tan by styled now.- -and put into 3 list

L m or some semantie
Vi Imeir.iha.

With stylable elements to work with, we can get around all the position issues and
actuallv insert the icons as background images to the <11> text items. That means

the <11> will grow to the right size, and since each link is in an <1i>, everything
will naturally line up properly.

B d i, i
We tan set the background image property of y default, an 3¢ in the background Property will vepeat. Use

h n W '] !
stk kb Abe approp viabe iton and wake the “no vepeat value to make an tm&ﬁ-li m!}’ d'r:f-lay onte, and then

ition it .
sure 'Ehings lime wp Ju'S‘E ria'n{. Position it tenteved on the IEH‘. side

or an element.

’,4-—'_——._.—#4-—_______,——‘——..'
| S background: #dddddd url (‘web design-icon.gif’) no-repeat left center;
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css background images

Update the CNM XHTML tfo use textual links

Let's open up index. html and remove the icon images from the XHTML. Instead,
we need a new unordered list, with <11 >s and <a>s for each link. We'll use the texmal
link name, and then we can update our CSS to style each link in a moment.

Go ahead and make these changes to your copy of index.html:

<!DOCTYPE html POBLIC "-//W3C//DTD XHTML 1.0 Strict//EN"
"httpe//www. w3 . org/ TR/ ®html1/DTD/xhtmll-gtrict.dtd">
<html xmlns="http://www.w3.o0org/1995/xhtml" xml:lang="en" lahg="en">
<head=>
<title>»>College of New Media | Mackinac State University</title>
<meta http-squiv="Content-Type" content="text/html; charset=utf-g"/>

media="screen" />
</head>
<body>
<div id="header™>
<img alt="emn logo" sre="images/cnm logo.png" />
<ul id="nav">
<li»<a class="active" title="CHNM Home" href="index.html">Home</fa></li>
<liz<a title="#" href="#">Students</az</1i>
<li><a title="§" href="§">Faculty</a></li>
<liz<a title="#" href="4"=About</a></1li>
< s'":i;‘j-rl' This lisk item has a special elass so that we ean style it dIF-Fﬂ'EnHT From the
<div id="subnav"> C rest of +he links. This will aet almost like a title tor the Wbrﬁa“'ﬁa{m“
<ul>
<li class="option">Programs</li>
<li><a class="webdesign" href="#">Web Design</a></li>
<li><a class="animation" href="#">Computer Animation</a></1li>
<li><a class="game" href="#">Game Design</a></li>
<li><a class="writing" href="#">Digital Writing &amp; Rhetoric</a></1li>

{f'l.‘l.l}
</div>
e The # 5Igns dre juS'E: place—holders for
it links. When we have files 4o link 4o, we'll
</html> \..:F,]a“ il -
This link list should be very similar to the
main nav link list Just make sure 'Eh&{j_ you i s Bl o alngogs we i
give the tontainer <div> a diffevent id assign the rnﬁ‘h-l; iton to the batkqround.

index html
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smart navigation

Now we can style our new block elements...

Now you can add these rules to screen. css to style the subnav
and related elements:

fsubnav {
nargin: 0;

For the sub—naviaation, we ID to th
5 ; ; E"'-_-__— | 5 n, W 53‘-‘: an #
Eaddlng ¢ j : <div> that contains the link list. This aives us 3
ackground: #d2dbcD; 3

height: 46px; little move nﬂiib;li{-‘f with styling.
}

fsubnav ul {
_ist-style-type: none; We need to 5&. vid of the d:#aulf bullet Pomfi'“th'ﬁf

} Y aren © 0oing to work here.
fsubnav ul 1i {
float: left:
nargin: 0;
padding: 15px 10px 15px 10px; This is the rule for the special list item that
font-size: 1.4dem; aﬂ't! Ilk{' ouv 5.,*, nav hﬂdlhﬁ Hﬂ‘tl{.: 'E_:E usac o‘F

I H"E baf-k round img
£
#subnav li.option { / 3 9e to make the Fiux row.
text-transform: uppercaste:;

background: #b2bf99 url({'../images/option 1i bg.gif') no-repeat right;
padding: 15px 25px 15px 10px:
color: #7f8e62;

screen.css

}

#subnav 1i a | E I .
padding: 10px 0 10px 35px: ach link has its own ¢lass which allows us to assiqn

sotars 49921 a diffecent badkﬁrnund image to each. Make sure
text-decoration: none; You use the no—repeat vldue so you d on't file the
} image in the background.

#subnav 1i a.webdesign {
background: url('../images/webdesign icon.png') no-repeat left center;

}

fsubnav 1i a.animation |
background: url('../images/animation icon.png') no-repeat left center;

}

fsubnav 1i a.game {
background: url('../images/game icon.png') no-repeat left center:;

}

¥subnav 1i a.writing {
background: url('../images/writing icon.png') no-repeat left center;

]
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primary and secondary navigation

— Test Drive

Fire up your browser. Suddenly, those confusing icons are clear, and you've managed to keep
the wcons mtact... something the registrar thought was pretty important.

College of New Media | Mackinac State University

COLLEGE OF NEW MEDIA Lol Students
MACKINAC STATE UNIVERSTY

Computar Animation Egﬁmnmmn @’mwwnanmw
e 2 -, *-_."_._,p?,'_

PROGRAMS .muw .

This is looking good,
but what happens to
the program links when

Welcome 1o The College of New Medsa at MSLU

& Contact CNM New Media someone clicks of f the i
The College of New Maedia The College of New Media at Mackinaz S\ homepage? O
Mackinac State Liniversity Interdisciplinary course of study in the systefs
1234 Lp North Ave and theary of infarmation. Tha curriculum enables students to investigate the o u
I Anywhere, M| 22084 croative and appiied processes essontial fo this area of study. It prepares
students 1o be technologically capabie, articulate thinkers, and creative media
professionals
Why CNM?

Today, information is becoming fuid, contineous and instantly accessible, Thes
has caused a shill in The ways in which we create, access, use, undarstand
and distribute information. Tha advent and convergence of new ideas,
ha;hru:nlo »as, aru:l |n1urmmn : ﬂams naa rawm m-a rehaun.nsh p of the
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smart navigation

Primary navigation shouldn’t change...
..but secondary navigation SHOULD

Primary navigation is the navigation that provides links to the main
sections of the site, So with CNM, our primary navigation is the top-level
blocks, with Home, Students, Faculty, and About displayed. These links
should be displayed on most (if not all) of the pages in your site,

This is our Pv'imar\f n.a'-r'lﬂa'!_',lcln D

Students

Secondary navigation is navigation that links to subsections of the
site. Secondary navigation should apply to what’s going on with the
page and where the user 1s af a specific fime.

PROGRAMS | [ET Web Design  [58] Computer Animation 7! Game Design @’mgualwm&rnnamcl

F\\\

On the homepage, the 5ub—r.&u1ﬁa£|c-n aives us
links to the various tourse programs available

Suppose someone clicks the Faculty link on the CNM page. The
primary navigation links still make sense, but the secondary
navigation—the program links— probably don’t anymore. What
about for the About page... should those links appear there either?

Create a page for each main section of prlmﬂr}’ nﬂVlgﬂtlDﬂ ﬂ}l])llﬁﬂ to
the site: Students, Faculty, and About your ENTIRE site.

(you've already got Home as index.html).
Just copy and rename index.html over

to three more files. Then, for each new g g :
page, change the title to match what that Secnnclary nawgatmn EPPIJES

page is about. to the CU'RRENT SECTION

Next, use the |A diagram on page 198 to
update the secondary navigation on each o{ a sile you're on.
new page (don't worry about the main
text content for now).
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coding secondary navigation

Each sub-page gets its own secondary navigation

Open up the page vou created lor the Student section. We called ours
students.html. We need to change the title and update the secondary
navigation based on the CNM's [A diagram:

<!DOCTYPE html PUBLIC "-//W3C//DTD XHTML 1.0 Strict//EN"

"http: //wew.wi.org/TR/xhtml1/DTD/xhtml I =-strict .dtd”> The tit)e oF the
<html xmlns="http://www.w3.0rg/1999/¢html"” xml:lang="en" lang="en"> hﬂfch{htfmk,ﬂraﬁcshﬂﬂd
<head> Provide a little peben o FOSibly
<title>Students | College of New Media-</title> extra detail
<meta http-equiv="Content-Type" content="text/html; charset=utf-8"/>
<link rel="stylesheet" href="stylesheets/screen.css" type="text/css"
—_— media="screen" /> We added 3 “?35.{‘ tlass, so
. ‘ we tan style settion ?3555
b i e e e/ d'l-“ﬂ:n{ $han the main
<div id="header"> himl page.
<img alt="cmn logo" src="images/cnm logo.png" /> indexhtm! Py
<ul id="npav">
<li»<a title="CHM Home" href="index._html">Home</a></1i>
<li><a class="active" title="4" href="students.html">Students</a></li>
<li»<a title="#" href="4">Faculty</a></1li> .
<liz<a title="#" href="4"=About</a></li> ER\ e 1m5{n{h:¢nﬁrcﬁ£h5°1£
<ful> ?ﬂmﬂ"’"f na"“ﬁa‘h.ah a?? dIIFEtT:n.t St,c‘tmh-‘-
</div> stays the same, even on
<div id="subnav">
<ul> We keep the option ¢lass
<li class="option'">Students</li> and change the |abel
<li><a href="#">New Media</a></li> rame to Students (whick
<li><a href="Our facilities">Facilities</a></li> 15 our Curvent 3etive
<li><a href="Apply to the CNM">Applying to CNM</a></li> :Fa“ element). The vest
</ul> the <ul> is just. <fivs
</div> based on the |4 for this
<div id="wrap™> part of the CNM site.

<p class="crumbs">Welcome to The College of New Media at MS5U</p>
<diy id="content":>
<p>Content</p>
</div>
<div id="sidebar">
<p>3idebar=«/p>
</div=
<div id="footer">
<p>Copyright &copy: College of New Media at Mackinac State University</p>
</div>
< fdiv>
</body>
</html>

students.html
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smart navigation

Let’s style the navigation with our €SS

Now that we've got some actual secondary navigation in place, we can add
some CSS rules to style the sectional pages. Each sectional page will have a
bady with a class of “page,” so we can style those separately.

#=ubnav |
margin: 0;
padding: 0;
background: #d2dbc0;
height: 4epx;

}

#subnav ul 1i |
float: left;
margin: 0;
padding: 15px 10px 15px 10px;
Iont-size: 1.d4em;

}

#subnav li.option {

text-transform: uppercase;

background: #b2bf99 url('../images/option 1i bg.gif') no-repeat
right;

padding: 15px 25px 15px 10px;

color: #71f8e6?;
|

#subnav 1i a |
padding: 10px 0 10px 35px;
color: #333; :
text-decoration: none; Notice the page declavation? That's telling CSS {0 only

} o I;rzly {::T vules if the «cbofp has a elass="page”. This
_ ets us style body elements tor sectional paaes different
.pagEﬁll a | than for the main index himl page. e ey
padding: 15px;
}
.page #subnav li a .act%—i\ This padding will make sure that our active and

background: #b2b£99; hover states fill the whole black.

This davk green will aive £he hover and attive
states a mice c‘F-F:L‘L o setmd&r'}r links

This is the same CSS as we used for the vest of
the site. Now it handles section pages, oo, theugh.

screen.css
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breadcrumbs

— TesTt DRive

Create students.html, and update index.html to link to your new section page.
Be sure and update your CSS. Create pages for the Faculty and About sections, too,

Then it's time to try things out again. T'his time, open up index.html, and select
one of the main links: Students, Faculty, or About. On each sub-page, you should see
secondary navigation that matches the site’s LA. You also should get a nice green color
when you hover over a link:

AND College of New Media | Mackinac State University

COLLEGE OF HEW MEDIA Studants
MACKINAL STATE UMIVERSITY

- D st 7 i e

% -5 =

Each Page has its oum
secondary navigtion

g & Rhataric

! O

COLLEGE OF NEW MEDIA Students
MACKINAC STATE UNIVERSITY

Facilities Applying to CNM

& Contact CNM New Media _— B B
The Cotege of New Media The College of New Madia &t Mackinpe Siate University ofiers an Hnut\’"ﬂﬁ aver a
Mackinas State Universfy interdisciplinary courss of sludy in the sysiems, lechnologies, history, design,
1234 Up Morth Ave and thaary ol information. The curriculum enables sludents Io mvestigate the c :Lﬂl‘-da'rklf 1 nk
|.‘ East Anywhera, Mi 22384 croatve and appled processes assential 1o this area of study. It prepares Jc'h.t
sdudaents to be technologecally capable, articulate thinkers, and creative media f.lhal"ﬁ,f H
pro‘essionals. ba{F'L_ar ound 4-'--01::!'1' OF
Why CNM? 'H'if '[}10!!',1( LDD Trcf,n
Todey, nformation i becoming fuld, contmuous Bnd instantly accessible. This )
| hias caused & shift in the ways in which we creale, access, use, undarstand
and distribute informahon, The acvent and comergance of new Ceas, .
| p of tha

technaka d information 8 hias rakndled tha r
T AT AL e, TR Do & YT
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Your Web Pesign Toolbox

You'’re over halfway done, and now
you've tackled navigation. Your sites
are well-organized, and people can
actually get around in them. Up next:
writing for the web. Sounds easy, right?
Just wait until you read on...

%BULLET POINTS

Use your site’s information architecture as the
foundation for navigation.

= Primary navigation is the navigation that provides
links to the main sections of the site. Secondary
navigation is navigation that links to subsections of
the site.

= When naming your navigational elements, make
sure you use labels that are both short and
descriptive.

= Horizontal navigation designs work particularly well
with one and two column layouts,

® |f your site has a vertical design for its primary
navigation, make sure that you don't put secondary
navigational elements higher on the page.

®  The goal of navigation is to tell your users where
they are in the overall architecture of your site and
provide them with the means to make decisions
about where they want to go from there

In order to avoid confusion, make sure you keep
your navigation consistent across your entire site.

Make sure that your users can learn your
navigation system quickly.

Breadcrumb trails give the user a visual indication
as to the location of their current page in the site's
overall information architecture

Never use icons (on their own) as navigational
elements—what an icon means ta you could
be completely different from what it means to
someone else,

If you want to use icons as navigational elements,
make sure you also use text in order to provide a

clear indication of where your users will end up if

they click on the link.
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7 writing Yor the web

* *
Yes, you sca;z!

Wow, these articles are great.
I wish they were available online so
we didn't have to share this paper.

Writing for the web is just like any other kind of writing,
rig ht? Actually, writing for the web is completely different than writing for

print. People don't read text on the web like they read text on a printed page.
Instead of reading text from left to right, beginning to end, they scan it. All of the
text on your site needs to be quickly scannable and easily digestible by the
user. If not, users won't waste their time on your site, and they'll go somewhere
else. In this chapter, you'll learn a bevy of tips and tricks for writing scannable

text from scratch and taking existing text and making it easy to scan.
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reading on screen vs reading in print

N

o

arpen your pencil

Text on a screen reads differently than text on page. This is kind of a big deal

First, read the text at www.headfirstlabs.com/books/hfwd/chapter06/text
and keep track of how long it takes (write down your time below).

MNow, read the version below and make a note of how long it takes,

Coleco Industries, which was originally named the Connecticut Leather Company, was founded

in West Hartlord, Connecticut in 1932 as a shoe leather company by Russian immigrant Maurice
Greenberg. Moving into plastic molding in the 19507, Coleco eventually sold off’ their leather
business, and became a publicly traded company. By the beginning of the 1960s, the company was
one of the largest manufacturer of above-ground swimming pools. In 1976, after an unsuccessful
attempt to enter the dirt-bike and snowmobile market, they released Telstar, a clone of the home
PONG unit being sold and marketed by Atari.

Despite the fact that Coleco was certainly not the only company releasing home PONG clones,
they enjoyed moderate success and went on to produce nine more varieties of the Telstar unit.
Unlortunately, in 1978, as the home video game market moved to programmable, cartridge based
game units, Coleco was forced to dump over one million obsolete Telstar machines at a nearly
crippling cost of more than 20 million dollars.

Coleco president Arnold Greenberg ignored this near disaster and directed his Research and
Development team to begin work on a new home videogame system, the ColecoVision, which he
felt would set the standard in graphics quality and expandability.

Time to read online version:

Time to read print version:

R e LI

Which took longer?

B e R LY

Why?

DR ]

when it comes to writing for the web. But don't take our word for it, give it a try.
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writing for the web

Aww. C'mon, just because T read
the online text a little slower

doesn't mean that people always
read slower on the web!

Frank: Woah, hold on there, buddy. Actually; it does. See, text on screen
reads slower than text on a printed page. People read about 15% slower
on the web than they do from a print document.

_Iim: You're ki{lf“['l].’;. All the time? Wow: That's r|1|][:- a bit slower.

Frank: And that's not all. Move your eyes really close to vour computer
monitor. What do you see!

Jim: Ack, that’s nasty. The text gets blurry and fuzzy on my screen.
Frank: Exactly. You read slower on screen because computer display
devices have a far lower resolution than print does.

Joe: Oh, 1 getit. | read slower because my eyes are trving to make up for
the blurry text?

Frank: Exactly. And you'll probably expenience eve strain [aster than you
would 1’ vou were reading from a print document. So people read text on
screen differently than they do other kinds of text to avoid evestrain and
headaches.

Jim: But they don’t know vou're domg that? Reading slower?
Joe: Did you realize vou were doing it?

Jim: Huh. No, I guess not. But how daoes this help me write text lor my
websites?

Frank: Users sean your text, looking for keywords, sentences, and
paragraphs that are meaningful to them. So, i’ vou write text that's
specilically designed to be scannable, your users will read vour Faster and
understand and retam your message better.

Joe: That sounds like the holy grail of copywriting. Are you sure you've
golb this right, Frank?

Frank: Yup. Scannable text gives users a better experience on your
site-—which means thev'll stay longer and come back more often. And
that’s the whole bl al of user centered [|+'Hi;_;‘|| g‘i'l.'inu‘ VO USErs what IIH*}.'
want and keeping them coming back for more.
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test your comprehension

N @*barpen your penci

__\"k Grab a stopwatch and take exactly 20 seconds to read the block of

text on this page. Then answer the questions below the text. But
don't cheat: look at the questions only after you've read the text.

This C.!l.lnk‘f malhine
15 d [:a‘ltlf-allulillﬁ!ﬂ'ﬁ

Coleco Industries, which was originally named the Connecticut Leather Company, was founded

m West Hartford, Connecticut in 1932 as a shoe leather company by Russian immigrant Maurice
Greerberg. Moving into plastic molding in the 19507, Coleco eventually sold ofl” thew leather
business, and became a publicly traded company. By the beginning ol the 1960s, the company was
one of the largest manufacturers of above-ground swimming pools. In 1976, after an unsuccessful
attempt to enter the dirt-bike and snowmobile market, they released Telstar, a clone of the home
PONG unit being sold and marketed by Atan.

Despite the fact that Coleco was certainly not the only company releasing home PONG clones,

they enjoyed moderate success and went on to produce nine more varieties of the lelstar umt.
Unfortunately. in 1978, as the home videogame market moved to programmable, cartridge based
game units, Coleco was forced to dump over a million obsolete Telstar machines at a nearly crippling
cost of more than 20 million dollars.

Coleco president Arnold Greenberg ignored this near disaster and directed his Research and Design
team ‘o begin work on a new home videogame system, the ColecoVision, which he felt would set the
standard in graphics quality and expandability.

o What was the name of the home PONG

clone that Coleco released?

e What was the name of the man who
founded Coleco?

e Who was the president of Coleco
inthe 1970's?

----------------------------------------------------------------
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writing for the web

Mow try the same thing with this block of text. Don't cheat!
Be sure to read the text before you look at the questions.

The Release of the ColecoVision
ColecoVision was released in the summer of 1982 at a retail cost of $199, featuring several
noteworthy advancements:

m The ability to display 32 sprites on-screen at the same time
n A 16 color on-screen palette out of a total of 32

" Three channel sound

Donkey Kong: The Key to the ColecoVision’s Success
The key to this new system’s success was its included cartridge. In the case of the ColecoVision,
Coleco successlully negotiated the right to release the smash arcade hit Donkey Kong,

Donkey Kong: Legal Problems with Universal

While amazingly popular, Coleco’s release of Donkey Kong with the ColecoVision was not
without its problems. Universal City Studios Inc., believing that Donkey Kong infringed upon
their own King Kong, threatened both Nintendo and Coleco with legal action. With a large
sum of money already invesied m the license, Arnold Greenberg agreed to pay Universal 3%
of the net sale price of the game.

Coleco Caves and Nintendo Fights Back

Linlike Coleco, Nintendo fought the lawsuit, offering numerous in-court demonstrations of
gameplay vs. movie plot. Nintendo argued that in a previous case, Universal had argued that
King Kong’s characters and plot were i the public domain, Nmtendo successfully argued its
clamm and was awarded $1.8 million in damages, This prompted Coleco to file as well, earning
back a portion of the royalties they had previously paid to Universal.

o How many sprites could the
ColecoVision display on screen?

e What game was included with the
ColecoVision?

AR R RN E AN A A SR E R R G E AR RS R R

e Who sued Nintendo & Coleco over
copyright infringement?
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what did you remember?

_ @»\&harpen your penci

Solution

clone that Coleco released?

founded Coleca?

e Who was the president of Coleco
in the 1970s?

€  Whatwas the name of the home PONG

e What was the name of the man who

So you took exactly 20 seconds to read two blocks of text and
answer questions on each. How did you do?

This was buried i the

E"/ fivst paragraph. Did you
find it?

R R

Y;:u may have of this one
/ easily. That's ber.al.-sf the

Answer was early in the £
Paragraph of text S
Maurltc ﬁrechbcha

Did you get as far
as this i:H‘E D‘F m-Fu in

‘f:w:h{*}r set onds?
Arnold Greenberq

----------------------------------------------------------------

'o How many sprites could the
ColecoVision display on screen?

e What game was included with the
ColecoVision?

e Who sued Nintendo & Coleco over
copyright infringement?

This was in the
Fiest pullet, so its

/ easy to vetall

32

This was vepeated several
times as well as starl ting the
Dnhkt'f ‘Kﬂlhﬁ setond and third headlines

fi9ain, easy ﬁaéu:-f:, as it was

in @ headline. Your ¢ was

[_ al.-tomabtally drawn to the
Universal bold text

Text written specifically to be scannable is easier to quickly
read and understand. One of the blocks of text was written for
scannability, one wasn't. Which do you think it was?
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writing for the web

Build a befter online newspaper

A local alternative newspaper was so impressed with the successful
launch of the RPM record store site that they've decided to hire you to
create an online version of their print newspaper.

Although the paper’s always had well-written articles, they've been
struggling lately to keep their readers. The Editor-in-Chief also wants
to cover more than just news on the paper’s website. He thinks adding
hip articles on computing and gaming pop culture (geek chic) will
appeal to readers. The biggest challenge {or this project isn't layout

it's writing text for the Web. Thhis new site’s the last chance to save their
paper, so they really need your help...

I can't thank you enough for
taking on this project. Before
things get started, could you
show me a concept on paper for
how the site will look?

Building a Fixie
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a spec to work from

Hipster Intelligencer Online: Project Specs

Before you get started, the paper’s sent over some specs. This will help
you refine the look and feel of the site you're building for them.

We can Size ﬂlt
tﬂrumns '-‘Sihﬂ 'H'It

6'&“ £n E&{J o

1 The site must have three columns tF’ facilitate
a large amount of content and retain a
“newspapery" look and feel.

Chapter b of Head
First HTML. covers
this in dEJCQ"i-

2 All markup (both HTML and CSS) must properly
validate with the W3C validation tools.

3 There must be an area on the homepage to
place an image that will serve as the visual

element for the featured article. This is no big deal...

4. The title The Hipster lnfeuigencerrrnust appear
in the upper third (top fold) of the site.

We've talked 3 |ot about
Color in Chapter 5. This
one shouldn't be 3 problem.

5. Use at least a 3-color scheme in the final design.

The problew is TEXT

None of these specs look like that big of a deal. However, there’s one
major issue nof in these specs: the Hipster is mostly text—lots and lots of
text. 5o we've got to build a text-heavy site thar still feels usable and hap.
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writing for the web
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finished storyboard

You put together a polished storyboard based an the specifications for the site. How does yours
compare? How many colors did you use?

The heading is at the top We used a eveam tolor £, And we also used white
"nhﬁw% wwhﬂmm?m%“mﬂw.. the main page Tmnrm.“:s“... black and Hﬁ“mn w f 5
ike T e
: C v 7
¢ g S
1= The Nipster Intelligencer
We've aot :
rn.wn_n___,mn.._.b ﬂn_m r 3 ] ) f a.//(.ﬂ iy

the title in the

e
top fold, as well f&& M A : = _
as three Lolumns — ?g

hn__... ,._urn mdin

,m.u:*n:.m (two — —
or tontent, one —
sidebar for finks - = \Va.hﬂ

to more £

: u:.mn:_t =, ey
and an :___._mwn ———
in the tenter .
_u.ﬂ___n...._-._.._ Wmu_.u_ ?

add some Visug| - —
inbevest £o the _ —
main artitle on i — -
the page. o
e J e L _F \ y

fhis site

nards. WﬂJ“
£hroughout the ehapter:

Hold on to your
be huﬂdinﬁ

storyb

Chapter 7
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writing for the web

Here’s some basic HI'ML and CS8S to get vou
started implementing your storyboard.

"
l__-i!I:'l:JICTY‘E'E html PUBLIC w_//w3ic//DTD XHTML 1.0 Strict//EN
"http://Wwww wB*nrngR;’xhtmllfDTD,-’xhtmll~5trlr:t.{:1td >
- ; — L] — ll:.
<html xm‘ns=“http:ffwww.wB.orgflEQQIxhtml“ xml:lang="en" lang="en
<head>
<title>The Hipster Tntelligencer</title> _—
<meta ht*p-equiv="Content—Type“ content="text/html; chargset=uti-

=" ss" ia="screen” />
<link rel="stylesheet" href="redlantern.css" type="text/css" media

</head> k Dor't L ‘._Jcrb; link
<div id="wrap">
i d="header"> " .
<div id ‘_rhtit <div>s "Hli“ i The Hipster €58 File *
<Jdiv> t
mn’c.l!"' _
<div id="content"> "'":‘:l: n:;?hlt,s- body | & I?iiﬁi“"‘_"‘:;h- The
. a Yo 1

i EoeTea el pesition ) 10 80 shéad oo b
</div> Ehem with the /¥ whatever You Mhtm
<div id="center"> Ccss at *'5hh'

Add global rules here (h1, h2.

</div> \_:‘ Y/
<div id="sidebar">

PF 'L]l, Et':--.-}

#wrap |
<fdiv> ]
{{div} #header | Remember the 4 sign
</div> | r:?rescn{:s an id in the
</pody> HTML file.
</html> #content |

}

fcontent #main |
}

Stop! Be sure and create these

two files before you mave on.

#fcontent #center |
}

#content #sidebar {

Now we need some content }

so we can add some style...
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add a dash of content

Wow, this is coming along great!
Could you use this article I've
written to show me how content
will look in the design?

» The Nipster Intelligencer

v DAILY HIPSTER MEWS + EVENTS

Website copy

In 1973, Gary Gygax, a game designer from Lake Geneva, Wisconsin, and Don
Kaye founded Tactical Studies Rules in order to publish the rules for Cavaliers
and Roundheads, a minature war game based in the English Civil War.
While Cavaliers and Roundheads was the initial focus of Tactical Studies
Rules, Gygax and Kaye also wished to publish the rules for Dungeons &
Dragons, a fantasy mimature role playing game developed by Gygax whose rules were
based on Chamnmail, a medieval miniature game developed by Gygax and Jell’ Perren
n 197 1. As Cavaliers and Roundheads began generating revenue for Tactical Studies
Rules, the partnership was expanded to include Dave Arneson and Brian Blume.
While Dave Arneson was brought into the partnership as a game designer, and left
shortly therealier, Brian Blume entered as a funder. Blume believed that Cavaliers and
Roundheads was not generating enough revenue, and encouraged Gygax and Kave to
focus their efforts on releasing Dungeons & Dragons.

There 1s considerable debate as to the contributions that Dave Arneson made to the
initial development of Dungeons & Dragons. While Arneson has labeled himself “The
Father of Role-playing,” and has said that he was responsible for writing

1ww¢/*

Don’t worry! All this text is available online
( Relax Checkout www . headfirstlabs.com/books/hfwd/chapter7/copy.html

to get the [ull text you'll need to complete your site.
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writing for the web

Now that you've got the framework for your site bult in markup, add the content that
the Editor-in-Chiefl has provided to the main content section of your HTML page.
Remember, you can download all the copy from the Head First website,

<div id="content">

cdiv id="main">

</dive

<div id="center">

Place the editor's Copy i the main <div>
and don't Forgef to entlose Paragraphs

In <p> 4;;.35_

Open the new Hipster page in your browser. How does it look?

Q_; Do people really read that much
more slowly online?

A: Yup. Lots of scientific studies have
come to the same conclusion, but you did
your own experiment with the 20-second
reading test. And you found the same thing,
right?

thereqare no
Dumb Questions

(\)_,: Hmm. Okay, but that two blocks of
text didn't seem all that different to me.

How come | remembered so much more
from the second one?

A: It's all thanks to “chunking” or breaking
down content into smaller easier to read and
understand bits. Sounds simple, but it's a
killer tip for getting people to read more of
your site. We'll take a look at how over the
next few pages.

(\)_,,: So you mean | can apply these
principles to my blog? It's not just for
online newspapers and long articles?

A: Absolutely! You can apply this to your
blog aor any other lext you know folks will
have to read on a computer screen.
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ann The Hipster Intelligencer

'ﬁ & itto [ ww headhistiabs.com books /hwd /chapter7 /copy himiS

loooooong rext

In 1973, Gary Gygax, a game designer from Lake Geneva, Wisconsin, and Don Kove founded Toctical Studies Rules in }
order tor publish the rules for Cavaliers and Roundheads, a miniature war game based m the Enghish Civil War. While [
Cavaliers and Roundheads was the ingtial focus of Tactical Studics Rules, Gygax and Kaye also wished to publish the rules |
for Dungeons & Dmgons; a fntasy miniatre robe playing game developed by Gygax whose miles were based on :
Chainmail, a medicyal miniatuwre game developped by Gyvgax and Jeil Perren in 1971, As Cavaliers and Roundheads began
gencrating revenue for Tactical Studies Rules, the parmership was expanded o inchade Dave Ameson and Brian Bhame. |
While Dave Ameson was brought into the panenership as a game designer, and left shonly thereatter, Brian Blome entered |
o8 o fumder. Bluome believed that Cavaliers and Roundheads was not generating enongh revenue, and encourged CGygax |
ik oh-- 5o wulh Qa\’ and Kave to focis their efforts on releasing Dungeons & Dragnns.

adablt vb:w’r. 'f':l “"': There is considerable debate as 1o the contributions that Dave Ameson made o the indtal development of Dungeons JL
ve Dragons. While Ameson has labeled himscll The Father of Bole-plaving, and has said thot he was responsible for writing
the game in its entirery. Giyeax contends that he himself was primary responsible for the development of Dungeons &
Dragons, and Ameson's involvement, while important, was coniribuitory. After Tactical Studies Rules was dissolved, and
TSE Hobbies. Inc. was formed, Ameson continued to receive credit for his involvement in the development of Dungeons
& Drmgons, a8 well as rovalties per his contract

In 1975, after the highly successfil release of Dungeons & Dmgons, Don Kaye died of a stroke. The immediaie result was
that Blume and Gygax dissolved Toctical Studies Rules and founded a new company nomed TSR Hobbies, Inc. The board
ol directors for TSR Hobbies, Inc. consisied of Brian Bloe, Gygax, and Kevin Blume, Brian Blume's younger hrother who
has received shares from Melvin Blume, Brian and Kevin's father, who had purchased shares in the company. Brian Blome
peted as President of Creative A fTirs, while Kevin Blume acted as President of Operations, and Gygax acted as the
company's CEO and President. Unlike the equal parmership of Tactical Stedies Rubes. Brian Blume & Kevin Blume
owned a majority of the new company's sharcs

Initially, TSR Hobbics, In¢. expencnced phenomenal success in both the United States and abroad. Unforiunately. despite
the fact that the Dungeons & Dragons brand was becoming more popular and widely recognized, the Blume’s began o |
greatly ovierextend the company’s reach. They not only moved into domains such as boardgames and sovs, but they began |
to diversafy i remarkably unfelated sreas. Perhaps the best evidence of this was the unapproved scquisition of Greenfield |
Needlewomen, a needlepoint business owned by one of the Blume's relatives. In addition, TSR Hobbics, Inc was !
remurkably overstaffed (the result of the Blume's nepotism). Further, Kevin Blume -had grossly overprinted millions of
copics of the proviously successfol mult-path Dungeons & Dmgons adventure books, sl of which conld not be sold. In an
effort 1o mitigate the mounting financial problems, TSR Hobbies, Inc was restructured imto four companies; TSR, Inc, TSR
Venmnes, TSR Intemational, and TSE Entertainment. TST Ine. continued to manufscture the company's core Pungeons &
Dmguus role plnum_.. nmducls TSR Ventures focused on the production of plastics and toyvs in Asia. TSR Imemational
wpzeas business, distribution and sales there, licensing und production. TSR Entertainment,

d later changed its name o Dungeons & Dragons Enterainment C orporation, wias
alertuiimment markets, such as movie and television, Unfomunately, TSR
Dungeons & Dmgons cartoon. Upon multiple occasions, Gygax had said
s keeping forelgn income sway from LS taation.

Wow. That online version's long
and wordy. There's got to be
: . g moncy as a result of mismanagement. Eveniually, both Kevin and

ﬂmﬂfhf@ we can do to make this s aficr being accused of misusing corporate funds and sccumislating

i acguisitions. In the wake of the Blume's deparure from the boand
ik partiol control of the company. However, unbeknownst to

T | l.'gnrl-'alum!- with Lormaine Williams, a potential investor whe Crygas had

s an officer, 10 sequire their majority stock. When Williams finally scquired a
rnnu'nﬂing stake m pany, Gygas attempted to have the sale declared illegal. Unforiunately, the attempt failed, and
Giygax sold his remaining sn:u:l: 1o Williams and used the capital o form 3 new company entithed New Infinity Productions

The departure of Gygax from TSR irreparably changed the face of the company. TSR successfully expanded into areas

| such as magazines., paperback fiction, and comic books. In addition. the company released popular new mle-plaving
seftings including Dragonlance, Ravenkoft, Forgotien Realms, and Grevhawk, all of which have had an enduring impact on
the tabletop roleplaving landscape

Hivwever, the company was unable to adapt o the contineed fregmentation of the @bletop RPG commumnity a8 new
prodducts wene released by other companics. In addition. inan effort to compete in the emergent collectible cand game
market, TSR released & serics of products, such as Diragon Dice and Spellfice, which simply did not sell. The downwand
financial spiral was aggravated by the fact that, as thewr products continued o perform poory in the marketplace, TSR
bezan to legallv. attack those who it believed infringed on #s inteliectual property. The targets of these legal actions included
nrt anly other comporations amd businesses, but individuals fns involved in suthonng fan fetion and D&D B modules,
The result of these actions was that TSR wis widely perceived as directlv aftacking ifs cusiomers.

In 1997, as TSR approached receivership, the company and all of its miellectual property were acquired by Wizards of the
Coast. Ironically. Wizands of the Coast, which was now widely considened o be the preeminent tabletop role plaving game
company had been responsible for publishing Magic: The Giathering, the game whose remarkable suceess had been
responsible for TSR s failore in the colleenble card game market. A fier the sale tn Wizards of the Coast, which confinies to
prubilish Dungeons & Dragons 1o this day, TSR was showly dismantled 1o 2003 the final TSR mademnks were allowed o
expire by Wizands of the Coast

Diespite its almost constant legal and financial troubles, TSR had o lastng impact on both digitl and non-digital games. One
might easily argue thut TSR has had more impact on the enterainment game industry (digital or non-digital) than any other
company in the history of games. Not only are many computer role playing games based on the archetvpes and mechanics
first introduced in Dungeons & Dmgons, but many of the luminaries in the history of digitl games were greatly influenced
by TSR and its various products. TSRS products have long since passed into the realm of popular culture.

Founded n 1973 by Gary Gygax and Don Kaye a8 an eventual means w publish, sell, and distribute the rules of Dungeons
& Dragons, TSR went on o become one of the mosi notew orthy companics in the enterainment game indusiry. While
Dungeons & Dragons went on o have a significant bisting impact on both digital and non-digital games, TSR, asa
corpamic entity, i perhaps best known for its financial woes and the bitier conflict that arese over ownership of the
company and its intelleciual property.
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writing for the web

Improve your content with the lnverted Pyrawmid

A low percentage of peaple scroll bevond the information that’s
mitially visible in their browser window. Even if’ yvour users are willing
to seroll, most of them decide whether they want to read the page
based on what they see in the browser window when the page loads.

To account for this, you should structure your text like an inverted
pyramid. Start with a short conclusion so that users can quickly get
the gist of the page, and add detail afterward. This way, users can
stop reading at any ume and stll be conlident that they've already
read the important pieces of information.

Pl-f ‘Ehc mr:a.'-‘[: |m'F‘ﬂ'|"Ean‘{: sfuﬂj
Jt Jchc {ﬂ? aF 'faur ‘Ec:‘-t Hscrs
should be able to vead Your Firs{

Paragraph and get the idea of
the whele piece

Main Heading

A little body text to give the user some context and a

briel imntroducton to the page content.

* Then mavbe a few bullet ponts

* that contain the highlights

* of the page content,

Awnother heading

Some more body text thai
gives Lhe user more

detall about the
content of the
page.

3

Content that's Progressively
less important, even though it's
still well-written Stuff that's
not essential to the user s
L.ndcrs’candintj of the article
tan 9o down here

And so
ofl...
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inverted pyramid cxercise

ExeRcise

Here are two pieces of text. One was written using the inverted pyramid, the other was not.
Read both, but stop reading when you feel that you've gotten the gist of what the article contains.

(1

Avalon Hill, now owned by Hasbro and operating as a division of Wizards of the
Cloast, was a tabletop game company specializing in war games and strategic board
games. They were not only responsible for pioneering many of the key concepts of
modern tabletop wargaming—such as the hex grid and zones of control-they were
also responsible for publishing some ol the most recognizable utles in the board game
industry such as Civilization, Axis and Allies, Runequest, and Dune.

In 1958, Charles Roberts founded Avalon Hill in order to capitalize on the success of
his game Tactics. Self-published in 1952, Tactics was particularly noteworthy because

it was based on actual war tactics and scenarios. As such, Tactics is considered to be
the first modern tabletop war game. Shortly after the company was founded, it released
Tacues 11, the sequel to Roberts” onginal game. Shortly afier the release of Tactes 11,
Avalon Hill published Gettysburg, which is widely considered to be the first tabletop
wargame based upon an actual historical battle.

Avalon Hill enjoyed moderate growth through the 1980s and early 1990s. However,
during the mid 1990s, the board game industry as a whole began sulfering a downturn
in sales. Not only had overall sales of their board games decreased, but the company
had also lost the rights 1o two of their most popular games, Civihzation and 1830, in

a legal battle with the computer game publisher Microprose. In the summer of 1998,
Eric Dott, president of Monarch Avalon, Ine. (the parent company of Avalon Hill),
sold the rights to all Avalon Hill titles, all back stock, and the name company itself

to Hasbro, Ine, Hasbro continued o pubhish games under the Avalon Hill name. In
late 1999, Avalon Hill was made a division of Wizards of the Coast, who had been
purchased by Hasbro earlier that year. Wizards of the Coast continues to release games
under the Avalon Hill name, including Axis & Allies, Betrayal at House on the Hill,
RoboRally, and Risk 2210 A.D.
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Warhammer, which s currently in its 7th edition, s played using player-selected armies of
25 mm - 28 mm plasuc or metal miniatures. The game rules (as well as storyworld material)
are published and released m a series of books (some of which are core to gameplay, while
some of which are supplementary). The game itself is generally played on a surface, the
standard size of which is 4x6 feet. While the game can be played with just the miniatures,
players will often use model scenery, such as trees, buildings, and topography, in order

to add realism and depth to their game. Each unit (either a single miniature or a group
ol miniatures) has a point value based on their power or skills. Players build (or “draft™)
an army based on an overall point value set by the game type. For instance, a 700 point
game means that each plaver can build an army totally 700 points or less. Movement
across the playing surlace, which is turn-based, s measured in mches and combat between
units is accomphished through use of six-sided dice. Victory in Warhammer 1s most often
determined by victory points, which earned by killing enemy units and meeting scenario
based special objectives.

[t's important to note that Warhammer is not a collectible game. As a result, niniatures
are not sold using a closed-hox, random model. Players simply pick and choose the
miniatures they want to have in their armies, and buy them individually or in large sets. It
1s also important to note that Warhammer mimatures do not come pre-pamnted. It is the
responsibility of the player to paint their own mimatures. As such Warhammer is somewhat
of a niche produet as it requires speciahized skills to fully experience the game. In addition,
unlike other pre-painted tabletop miniature games, such as WizKids" HeroClix, Wizards
of the Coast’s Star Wars Miniatures, or Fantasy Flights Games” Mutant Chronicles CMG,
the Warhammer community has a unique system (which 1s both formal and mformal) that
recognizes particularly talented miniature painters. Generally speaking, Warhammer is
mast commonly plaved in game stores, hobby stores, and comic stores. In addition, Games
Workshop organizes a Grant Tournament season each year in which players compete
agamst one another for community-wide recognition and prizes.

Which was easier to read?
Can you identify the text written using the inverted pyramid?
How do you think the inverted pyramid makes text easier to read?
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which was it?

BGH ]

oPEnin
PYyram

You read two pieces of text until you felt you'd gotten the gist of what each article containzd.
Which one did you stop reading first? Let's take a look at the first two sentences of each
opening paragraph:

Text block o was written with the inverted pyramid.

Avalon Hill, now owned by Hasbro and operating as a
division of Wizards of the Coast, was a tabletop game
company specializing in war games and strategic
board games. They were not only responsible
for pioneering many of the key concepts of
modern tabletop wargaming-such as
the hex grid and zones of control-

they were also responsible for
publishing some of the most
recognizable titles in the
board game industry

such as Civilization,

Axias and Alles,
Runequest,

and Dune.

‘\\

We learn a |ot about
what we tan expeet in
this avtitle Lrom the
Fivst two sententes.

2

Warhammer, which is currently in its 7th edition, is played using player-selected armies of

2 25 mm - 28 mm plastic or metal miniatures. The game rules (as well as storyworld material)
are published and released in a series of books (some of which are core to gameplay, while
some of which are supplementary).

3 stats like the size of

plastie minidtures aven't good

2 "“l;tﬂ"ral- Na i -b,_.
d hcr{.f nverted
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o=z Copy M
¢Zy Lopy Flagneis
i Organize these chunks of text from the Editor-in-Chief's copy

using the inverted pyramid. Remember to keep the most

important information at the top.

writing for the web
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content in the inverted pyramid

222 | Cnpy Magnets Solution

You organized chunks of copy from the Editor-in-Chief using
the inverted pyramid. How do you think users would react to
the text as it is here?

In 1973, Gary Gygax. a game designer from Lake Geneva, Wisconsin, and Don Kaye _ﬁ:umfﬁrl
Tacucal Studies Rules in order to publish the rules for Cavaliers and Ruulldlm;t{!m a rumiulurtlwau'
game based in the English Civil War. While Cavaliers and Roundheads was the imitial focus of

Tactical Studies Rules, Gygax and Kaye also wished to publish the rules for...
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This still seems too
long. I really don't want
to read all that text...

Scannable web copy:

1" hascontent ordered by the inverted pyramid
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Compress your copy

One of the easiest things you can do to make text more
web-friendly is to remove unnecessary content, If your text’s clear and
concise, your users will spend less time reading and will be happier, a=—

So, what's the best way to write less but sull keep the relevant
content in your article? It's a matter of careful editing. Get to the
point quickly with short rwerds and phrases and concise fwo fo three
sentence paragraphs.

They won't realize i ,

but You just saved them
S'Efaihfd e l:lcSJI

Reduce adverbs (words that change other words and ofien end in

-1y, like “a==mlly big moose”) and replace passive phrases with active

phrases (*

]
L3

vs. “hydrate your brain with eight glasses of water daily™). You'd be
surprised how many words don’t have to be mcluded in copy lor it

to make sense.

When you're done, re-read your copy. It you can’t work out what it
says, what hope do your users have of understanding it?

e

The full text

to edit is
available at:
eadfivstlabs
tom/books/
hfwd/
thapter 1/ topy_
cdi{td-h‘tml

bgpm your red pen

Take the article that the Editor-in-Chief gave you and edit
it down so it's shorter.

Che Nipster Intelligencer

DAILY HIPSTER MEWS + EVENTS

Website copy

In 1973, Gary Gygax, a game designer from Lake Geneva, Wisconsin, and Don

Kaye {ounded Tactical Studies Rules in order to publish the rules for Cavaliers and
Roundheads, a miniature war game based in the English Civil War. While Cavaliers
and Roundheads was the imitial focus of Tactical Studies Rules, Gygax and Kaye also
wished to publish the rules for Dungeons & Dragons, a fantasy miniature role playing
game developed by Gygax whose rules were based on Chainmail, a medieval miniature
game developped by Gygax and Jeff Perren m 1971, As Cavaliers and Roundheads
began generating revenue for Tactical Studies Rules, the partnership was expanded to
include Dave Arneson and Brian Blume. While Dave Arneson was brought into the
partenership as a game designer, and left shortly thereafter, Brian Blume entered as

a funder. Blume believed that Cavaliers and Roundheads was not generating enough
revenue, and encouraged Gygax and Kaye to focus their efforts on releasing Dungeons

& Dragons.

There is considerable debate as to the contributions that Dave Arneson made to the
mital development of Dungeons & Dragons. While Arneson has labeled himself “The

Father of Role-playing,” and has said that he was responsible for writing the
247
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editors love red pens

» @%h&-pen your red pen

So|utmn

You edited the article that the Editor-in-Chief gave you so it's

shorter. What else will you need to do?
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Scannable web copy:

L1 has content ordered by the inverted pyramid

v{  has been edited so it's shorter
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Dum

Q: So if people don't like to read on the web,
what's the point editing my text down? Won't
users just go ahead and print it to read offline?

A: Sure, some users print pages for future
reference, but think about how you use the web. When
did you last print a page to read later? Most people
surfing the MNet want quick answers, so it pays to give
them text that's quick to read.

Q: Wait. Won't that mean they spend less time
on my site, not more?

. Actually, no. Sure, the occasional browser who
was looking for something specific will read the page,
then head on out never to be seen again, but the
majority of users are hooked by good content. Once
you've got them hooked, you can feed them more
content with carefully placed links to related articles.

Q_; So this inverted pyramid thing... How do |
work out what's most important about my content,
so | can present that to users after a general
introduction?

A: There arz no hard and fast rules. If it's content
you wrote, you should have a good idea of the two or
three main points you want readers to take away. If
it's content you received from someone else, read it
through and see if you can find the main takeaways.

writing for the web

%

there are nc
b Questions

Q: So if my content’s ordered by importance,
how do | know when to stop?

. Well, if some bit of content’s so far down the
importance line you're not sure whether to include it,
that may be enough of a hint to get rid of the text. Of
course, if you're still not sure, be the user. Imagine
you're reading the text; does that last little bit of detail
help you understand the main gist of the text? If it
doesn't, you know what to do: Dump it!

Q: So how much content should | have
removed when | edit my text? You made some
changes | didn't even think of...

. There’s no perfect answer to this, but if you
follow the rules to create 2-3 sentence paragraphs and
remove unnecessary words, you'll find your text will
be significantly shorter. Shoot for around 80% of your
original text's length.

Practice will help here, but you can leam a lot by
looking at other sites like yours to compare their
writing style. Chances are, if you're following the rules,
you're already seeing places where they could slim
down their content a little!

The inverted Pyramid
and eJiting are useful
tools, but so is re——reac[ing.
Once _yuu're done Ec[iting,
take another pass t]nrougll
and see if you can shave
of{ just a little bit more.
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test drive

Update your XHTML so that it contains only your edited text. Let’s
test it out in the browser... are we getting any closer?

 The Hipster Intelligencar

a ,"" | 'I' i . hitp: .'.rww headfrstiats :m.'bwks.'hfﬂduhamer?f:wv,eduﬂ himl

In 1973, Gary Gypax and Don Kave founded Tactheal Studies Bules (TSR o publish the rules for Cavaliers mwd Roundheads, o game based m the English Civil War. Cavaliers
mnd Roundheads was the initial focus of TSR, but Gygax and Kave also wished o publish the rules for Dungeons & Dragons, o mole plaving gome developed by Gygax, As

Cavaliers and Roundheads began generating revenue for TSR, the parmership was expanded o include Duve Ameson and Boan Blume. Dave was brought into the parinership
| @8 0 game designer, bast soom belt, while Brion Blume entered as a funder. Blume belicved that Cavabers and Roundbcads was not generating enough revenne, and encouraged .
Crvgay and Kave to focus their effors oo releasing Dungeons & Dragons,

lii 1975 Don Kove died of a stroke. The mmediate result was thist Blume and Gyvgax dissolved TSR and founded a new company named TSR Hobbees, e, The board of
directors for TSR Hobbics, Inc. consisted of Brian Blume, Gygax, and Kevin Blume. Brian was President of Creative Affies, Kevin was President of Operations, and Gypax
was the company’s CEC and President. Unbike the equal partnership of TSR, brothers Brian and Kevin owned o majority of the new comgany's shares.

TSE Hobbies. Inc. experienced phenomenal success in both the United Sttes and abroad. But the Blumes bogan o overextend the company's reach. They moved into domiins
such as boardgames and tovs, and began to diversify into unrelated arcus. The best evidence of this was the unapproved acquisition of Greenfick! Needlewomen. a neediepoini
business owned by one of the Blumes' refatives. Also, Kevin Blume had printed millions of copies of the previously successfial multi-path Dungeons & Dragons sdventune
books, which couldn't be sold,

In an eifon o mitigate the mounting financial problems, TSR Hobbies, Inc was resmucnered inio four companics: TSR, Inc., TSR Ventures, TSR Inticmational, and TSR
Entertminment. TSR Inc. continued to manufachre the company’s core Dungeons & Dmgons mole plaving products. TSR Vientunes focused on the production of plastics and tovs
in Asia TSR Intemnational was established o manage overscas business, dismibution. sales and licensing. and production. TSR Entertainment was responsible for kveraging
TSRE's IP inother entenainment markets. such as movie and welevision, Unfortunately, TSR Entertainment’s only sucocss was the short lived Dungeons & Dragons canoon.
Crvegax clamed the separate corporations were Blume's afiempt at keeping foreign income away from US txanon

Despate the restruciurmg, TSR, Inc. continued fo lose money as a resuli of mismanagement. Eventually, both Kevin and Brinn Blume were accused of misusing corporate funds
and accumubaing large debt in the pursuit of unapproved and inappropraie acquisitions and removed from the boand of dinectors. A fier the Blumes' deparmune from the hoard of
directors, Gygax assumed the role of CEO and regained pariil control of the company. Bui Kevin and Brizn Blume were i seeret negotiations with Lomaine Williams—a
potentinl mvestor who Gygax had brought inio the company previously as an officer—io acquire the majority stock. When Williams finally scquired the controlling stake in the
company, Gygax imed to have the sale declared illegal The asempt failed, and so Gypgax sold his remaaning siock to Willlams and used the capital o form a new company called
New Infinay Productions

The deparure of Gygax from TSR incparably changed the fice of the company. TSR successfully expanded info arcas such as magaznes, paperhack fiction, and comic bonks
In addition, the company refeascd popular new role-playing settings including Dragonlance, Ravenioft, Forgotten Realms, and Grevhawk, all of which have had as enduring
mmpact on the tabletop mleplaymg landscape

In 1997, s TSR approacked recetvership, the company und all of is imielectual property were acquired by Wizands of the Cosst. Ironically, Wisands of the Coast, had published
Magic: The Gathering, the gome whose remarkable success had been responsible lnr T5R's mlun, in the collectihie card pame marked. After the sale, TSR was slowly
dhismantbed. In 2003 Wiznrds of the Coast allowed the final TSR trsd emarks to exg agl continued to publish Dungeons & Dragons 1o this day

Diespite iis almoes constant legal and financial roubles, TSR had
entertainment same industry than any other company in the fis
mtroduced in Dimgeons & Dragons, byt TSR and its various
popilar culiure.

poutld argue that TSR had more impact oo the
That's much better, but it still A 'm!.j:“i.::;] iy mﬁﬁ"ﬁ“ﬂiﬂ of
looks like way too much in my

browser. All that text on screen's

a little overwhelming.

How would you fix this?
You're a web user. What do other
sites do to break up content and
make it manageable?
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writing for the web

So we still need to break the text down some, huh? How
about using a list to make the content more scannable?

Jim: How would that work? Doesn’t a hst just a add a bunch of different-sized
chunks of text [or users’” eyes to scan?

Frank: Lists break up large blocks ol text into smaller chunks that are easier

for the vser to read. And they give the user’s eve something to lock onto when
the scan the page. Let me show you how it works. I'll write out some text, then
show you how it can be broken down into a list.

Lists do a great job of breaking up text and making the content on
your page more scannable. Lists can break up paragraphs that seem to
have lots of list-type items in them, and lists can even break larger
paragraphs into smaller chunks, essentially building a list of paragraphs.
Lists can be used in the main content body, sidebars, navigation, forms,
and pretty much everywhere else on your page.

Jim: That's not bad, actually. Looks like the st paragraph ol an article about
lists. using the inverted pyramid to get all the important points up top.

Frank: Ha ha. Yes, well, you know, I've been paving attention. So anvway, like
vour say, this text st bad. But it could be much quicker o scan and read

Jim: —ma lise?

Frank: You betcha. Just like this:

Use a list when:

®  You need to make your text scannable

™ Paragraphs or sentences have “listable” elements

= |arge blocks of text can be broken in to 1 or 2 sentence chunks

Breaking text intoa list

| Jim: Neat. Those bullets summanze three sentences ol your text mto just three
auuws 'I"Eﬂders to qu d Y bullet points, But what about the rest of the text?
ext an i
g\aﬂce at the t ) Frank: |writing]
extract information-

Lists can be used in different ways all over your site. Try them in:
®  Your main content

®  Sidebars
" Navigation and Headers
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pyramids and lists online

Long Exercise

Visit the following sites and annotate these screenshots. Which of thesz sites use the
inverted pyramid? Why do you think any of the sites wouldn't use the inverted pyramid?
Do any of the sites use lists and bullets? Why or Why not?
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which site does what?

Which of these sites use the inverted pyramid? Why do you think any of the sites
wouldn't use the inverted pyramid? Do any of the sites use bullets? Why or Why not?

Slasl-.dla{ and Newsvine use the inverted
Pyramid to present content 4o their users.

. — — —
e FA—

.

e Man hesd in Fla on charge of
Obama

& e it

455 m——

et g et B

, L ; : : - -
' hybrid. Posts are newsvine.co Newsvine doesn't use lists as its main
Clashdot uses T_iﬁ;;i:g*ﬁhﬂi!"wh artitle exterpt layout tool but does a great job of
dis?laj‘t_d na M on 3 davk oveen batkgyround placing them in sidebars and extra
has 3 fitle and @ qpote o0 SEELT L ine pase tontent. Notice the bullets in each
that catthes your £Ye of the three olumns.

Di 's favorite technology a . Oviginal S; ,

is Iga Eg,:;ﬁ; T:-: most rc:n*!? 1&5;:?51{; -Eu.:.ﬁ :;.[.}S f 5;.- E;'?_I:: I?ir:{?hﬁ“t into

“digas” act as bullets to arab your eye, and they header for each site. T ists the

provide a nice tlickable link to the S{Zﬂ"‘f list below eath site's : Smrd i

most vetent :

Bk & 1 vy —

i i i S

tech.originalsignal.com

These are our answers. Yours may be a little
diffevent, but cheek +he sites a03in if Your
annotations arve 3 LOT diffevent than ours.
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writing for the web

t}k Take this paragraph from the Editor-in-Chief's copy you already

edited and make it more readable by turning it into a list.
Hint: You can use a sentence or two to explain what the list is.

N @yiharpen your penci

The departure of Gygax from TSR wreparably changed the face of the company.
TSR successfully expanded into areas such as magazines, paperback liction, and
comic books. In addition, the company released popular new role-plaving settings
including Dragonlance. Ravenloft, Forgotten Realms, and Grevhawk, all of which
have had an enduring impact on the tabletop roleplayving landscape.

EEAEA AR AR E R

L T R
EasssssssEEEE

D R A A
R )

e
SssssssssLEEEEEEEEE

-
B R R R R

on T Wor about WTML \fr{:
Euﬂ: ffww?: £his text as 8 list
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list your good points 1, 2, 3

N wrpen your pgnml
R ‘i& snlutmn You made this edited paragraph more readable by turning it into

a list. Leaving a sentence or two to explain what the list is helps
give the user context.

The departure of Gygax from TSR wrreparably changed the face of the company.
TSR successfully expanded into areas such as magazines, paperback liction, and
comic books. In addition, the company released popular new role-plaving settings
including Dragonlance, Ravenloft, Forgotten Realms, and Grevhawk, all of which
have had an enduring impact on the tabletop roleplaying landscape.

This tontent already uses the
inverted Tramid (most 1m?or£3n4;

( tontent Fivst), but now, it's broken
down still further into lists.

The departure of Gygax from TSR irveparably changed the fate of the tompany.
/”3 TSR sut.ccss-{:h'[h( expanded into areas suth as:

Notite how a little ® Maagazines

{.x*& before each 3 “—~— These lists items are ‘F‘l’ﬂﬁm:n-‘:g

list gives the list @ Paperback fiection =——— so they don't need Funcﬂ-atim-.J

SOme f.ﬂhtt‘ﬂ‘t. I bh{: nﬂ{"' 'H" [ f
& B bl 2t ce that the Fivst word

v each bullet is tapitalized
Ih addiﬁan, the ﬂmf'ah'f veleased FoPu!ar new ra|tv-F|ajFin3 scH:.in&s, 'Ihl'.lud'lhﬂ:

@ Dragonlance

The tontent +hat we used to ereate
- th: li:’u alveady listed a rumber of

6 FW&O{{'.CH Realms ikems, so it was Fer’?:d; for, uh, lisks!
6 ﬁﬂ}*hawk
All of these have had an enduring impact on the tabletop roleplaying landstape.

d

The last sentence Scannable web copy:
needed a small edit

a list
B’ has been edited soit's shorter

now that it Lollows L1 has content ordered by the inverted pyramid

W breaks down content even more with lists
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Add lists to your XHTML

Go ahead and edit the rest of your text to add lists where appropriate.
When you're done, alter your XHTML so that it uses lists, too. You
can use unordered and ordered lists to give you bulleted or numbered
list iterns:

Unordered list

<p>My favorite Seinfeld episodes</p>
<ulz>
<1i>The Chinese Restaurant</li>

writing for the web

<1i>The Pez Dispenser</li>

<1i>The Yada Yada</1li>

<li>The Junicr Mint</li>

<1i>The Big Salad</l1li>

<1li>The Fuscilli Jerry</li>

<1i>The Rye</li>

<1i>The Merv Griffin Show</li>
</ul>

Ordered list

<p>Top 10 reasons to move to Chicago</p>
<ol

<li>Lake Michigan</li>
<1i>The "Chicago-stlye"™ hot dog</li>
<1i>The "E1"</1i>
<li>Millenium Park</li>
<li>Wrigley Field (even if you don't like thg
<1i>The Bean</li>
£]1i>The Sears Tower</li>
<li>Really Deep-dish Pizza</1li>
£1i>The Midwest accent</li>
<lizintelligentsia Coffee</li>
<fol>

Stop! Create [ists in your XHTML before you move on.

Top 10 reasons to move to Chicago

POl —

Lake Michigan

The "Chicago-stlve” hot dog

The "EI"

Millenium Park

Wriglev Field (even if vou don't like the cubs)
The Bean

The Sears Tower

Really Deep-dish Pizza

The Midwest accent

Intelligentsia Coffee
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how's it looking

258

Tes" DRlve Heve's owr XHTML. with lisks

So, you've applied the mverted pyramid to your article, edited it Cheek it “‘f for Yourself at
some, and now you've added lists, How's it looking? wwwhead firstlabs com/ books/hfwd/
ehapter]/copy_edited listshiml

anno The Miaster impsngence:
s [ e headR e comJBnod £k Raehiha pter T Aoy pdited vt kiml i"u-
In BYTA, Gigry Civesn and Them Kaye fsimced Tacheal Sndies Rides (TSE o mubdien e miles for  avadess and Eoondbeads § gare hased o i Prgash Uml War
Cavaliers aml Rourclbeads was e niligl icus of TSR, b v and Kave dko wibed o publish e rees o Dungess & Drgons @ role pliving g dewimed By
Gaygan. As Cavélaers and Roundbeids began geresimg fovoaee ke TSR, the partneshny was expanded & miude Dave Ameson and Bram Blame. Thve aus boeghd ixio
the partnershep i 8 parne designer, b soon lell, whode Rnam Blome entensd a9 o hinder. Blose beseved e O oy sless s Roosdbends wir ool peiering eroagh ey eme
amil enciurage] Clyggas mmd Kave we fiocus thes @lTors on relesaong Dramgeoss & Dngors.

In 1975 Dion Kaye died of o smoke The meedlove mosa i was it Blome ad Svees dissolved TSR and foanded o new compasy, amned TSR Hobhles Ine. The daard of
dircotors for TER Floddcs, Ine. copsmid of Brion Déame 4 pga, aml Kevin Bldme
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# [Hriin wag Presudentaf Cneative Al
= v s Prosident of Upertons
® Lpvpan wis ihe rea coepans's U0 i Pressient
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Headings make your text Ywmore scannable

So you've used lists to break down some paragraphs and sentences
into bullets, but what else can you do to help users scan your content?
Headings are a great way to make blocks of text more scannable.

Headings reduce large blocks of text nto more manageable chunks,

and they announce exactly what that chunk of text is about

which

lets your users decide whether they want to invest their time in

reachng that bit of text.

writing for the web

Here's the home page of the New Yorker, www . newyorker.com.
Circle all the headings and lists. Take your time... try not to miss anything.
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Did you find alf the headings and lists?
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writing for the web

Now that you've got a good idea why headings are important (and what makes
a good heading), it's time to try headings out on your own.

Write a short heading for each of the blocks of text below. Remember to create
headings that are straight to the point and scannable.

Acoustic guitars are used in a variety of different genres
across the globe. Because of the long history of the acoustic
guitar, there are many different kinds; some kinds are rarely
considered guitars, such as the ukulele, which was based on
the four-stringed braginho or cavaquinhos from Portugal.

The Protestant movement may have commenced earlier,
but the publication of Ninety-Five Theses by Martin Luther
in 1517 spurred on the revolution within the Church.

Luther attacked the Church’s theology, which, he believed,
misrepresented the Bible and placed too much authority in
the hands of the clergy, and wished to reform the Church.
After being excommunicated, Luther published many books
on Reform. Luther's works were most influential in Germany
and Scandinavia.

The surface of Mars is a lot like a desert on Earth; it is very
dry and dusty, but it is also very cold. There are a lot of
loose rocks and dunes of fine sand. Crater impacts mark the
surface, but these are not as common as on the Moon. One
of the craters is the huge Hellas Planitia. It is about half the
size of the continental United States. The southern half of
the planet has more craters than in the north, The south is
also higher in elevation.
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scannable headings

ise
utio

You wrote headings that are straight to the point and scannable for the blocks
of text. Is this enough to give the copy that newspaper feel that the Hipster
Intelligencer’s staff wanted?

This {‘,ﬁ‘f-{', iSnf{', Jus{'_ ahou‘f: atousti 3u|{ar5,

/ bu{‘. tht diffrr:n-f; % D‘F 5“'.{3,'_ {hﬂ{
ﬁﬂw_\“{',if. ﬁuﬂ:ﬂr T*ff\:s have evolved around the world,

Acoustic guitars are used in a variety of different genres
across the globe. Because of the long history of the acoustic
guitar, there are many different kinds; some kinds are rarely
considered guitars, such as the ukulele, which was based on
the four-stringed braginho or cavaquinhos from Portugal.

This text is about Lu'i:,htrfgd his veole in {;1:
Protestant movement, so ik you have a heading
Martin Luther / that Focusses on either, that's probably fine

The Protestant movement may have commenced earlier,
but the publication of Ninety-Five Theses by Martin Luther
in 1517 spurred on the revolution within the Church.

Luther attacked the Church’s theology, which, he believed,
misrepresented the Bible and placed too much authority in
the hands of the clergy, and wished to reform the Church.
After being excommunicated, Luther published many books
on Reform. Luther's works were most influential in Germany
and Scandinavia.

Yu?. +his one's dcpiniﬁd‘f about

gzogrs?hqca] elements and Mars.
metimes b :
The Geonraphy of Mars / O e i
The surface of Mars is a lot like a desert on Earth; it is very

dry and dusty, but it is also very cold. There are a lot of

loose rocks and dunes of fine sand. Crater impacts mark the

surface, but these are not as common as on the Moon. One

of the craters is the huge Hellas Planitia. It is about half the

size of the continental United States. The southern half of

the planet has more craters than in the north. The south is

also higher in elevation.
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Dum

Q: Doesn’t adding a bunch more small items
on the page make it longer? Won't that strain my
users’ eyes more than a shorter page?

A: No. In fazt, lists help your users scan the page
faster and take in more information, more easily. Lists
break down sentences and paragraphs that contain a
lot of information into easy to read chunks. Lists might
add a little to the length of a page, but your users will
be happy to scroll down if the content’s relevant to
them... And since you've already edited your text so

it follows the irverted pyramid structure, they'll know
right away if the page is relevant to them.

Q__: When should | use lists? You had a couple
| didn't have, and | added some in that you didn’t.
What gives?

A: Lists are great for breaking long paragraphs
down into two or three more manageable chunks, If
you broke down more paragraphs than we did, that's
fine, but be careful not to overuse lists. It's good to try
and keep a balance between short focused sentences
and lists. Both help keep your users interested.

writing for the web

ne x
Questions

Q: What about the definition list in your
solution, what made you decide to use that where
you did?

A: Definition lists aren't just for definitions! Sure you
can use them to give a word or phrase and provide a
definition, but we chose to use the <d 1> to list each
of the four new companies and their responsibilities.

Q: What if | didn't catch all the lists and
headings in the New Yorker exercise?

A: Hey, don't be too hard on yourselfl Seriously,
there are a /of of headings and lists on that page. If
you didn't catch them all, it's no big deal. Just keep
practicing, and soon you'll be writing web copy like a
pro—and recognizing the same tricks at work on other
people’s sites, foo.

Keep practicing. The more
webh copy you write and

edit, the better you'll he
at sﬁmming text down
and malcing it scannable.

you are here »
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write scannable headings

L.onN® ExerciSe

Use your new found expertise and write headings for the first four sections of your copy.

In 1973, Gary Gygax and Don Kaye founded Tactical Studies Rules (1'SR) to publish the
rules for Cavaliers and Roundheads, a game based in the English Civil War, Cavaliers and
Roundheads was the imnal [ocus of TSR, but Gygax and Kave also wished to publish the
rules for Dungeons & Dragons, a role playving game developed by Gygax. As Cavaliers and
Roundheads began generating revenue for TSR, the partnership was expanded to include
Dave Arneson and Brian Blume. Dave was brought into the partnership as a game designer,
but soon left, while Brian Blume entered as a funder. Blume believed that Cavaliers and
Roundheads was not generating enough revenue and encouraged Gygax and Kaye to focus
their eftforts on releasing Dungeons & ragons.

mErsEEE BRI asssaspEEEmEERE S ssssssrEEEEEERmEEE AR E S EEEEEE N AR "

In 1975 Don Kaye died of a swoke. The mmediate result was that Blume and Gygax
dissolved 'T'SR and founded a new company named TSR Hobbies, Inc. The hoard of
directors [or TSR Habhies, Inc. consisted of Brian Blume, Gyeax, and Kevin Blume.

Roles were assigned as [ollows:

»  Erian was President of Creative Affairs

*  Kevin was President ol Operations

*  Gygax was the new company’s CEO and President
Unlike the equal parmership ol TSR, brothers Brian and Kevin owned a majority of the
new company's shares.

TSR Hobbies, Inc. expenenced phenomenal success in both the United States and abroad.
But the Blumes began to overextend the company’s reach. They moved into domains such as
board games and toys, and began to diversify nto unrelated areas. The best evidence of this
was the unapproved acquisition of Greenfield Needlewomen, a needlepoint business owned

by one of the Blumes' relatives. Also, Kevin Blume had printed millions of copies of the
previously successiul multi-path Dungeons & Dragons adventure books, which couldn’t be sold.
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writing for the web

In an effort to mitigate the mounting financial problems, TSR Hobbies, Inc. was restructured
mto four companies that focussed on different areas:
TSR, Inc.
Continued to manufacture the company’s core Dungeons & Dragons role playing products
TSR Ventures
Focused on the production of plastics and (ovs in Asia
TSR International
Lstablished to manage:
*  Overseas business
«  Distribution, sales and licensing

«  Production

TSR Entertainment

Responsible for leveraging TSR's 1P in other entertainment markets, such as movie and
television

Unfortunately, TSR Entertainment’s only suceess was the short lived Dungeons & Dragons
cartoon, Gygax claimed the separate corporations were Blume’s attempt at keepig loreign
income away from US taxation.

Now write the headings for the rest of your article, and when you're done, change
your XHTML file to match.

When you've done that, download the content for the center <diwv> and sidebar.
www.headfirstlabs.com/books/hfwd/chapter7/center.html
wWww.headfirstlabs.com/books/hfwd/chapter7/sidebar.html
and add headings and lists for those, too.

you are here »
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let’s head on out

; L] §
Long Exercise
10N
You should now have headings for all of your copy including the center and sidebar <div>s.

o

<dly id="content">

<div id="main"™>

zhl>Th Bunges Cago
<p2iIn
to publish <p>In an effort to mwitigate the mounting financisl problems, TSR Hobbiss,
Civil War.| Tpe w d on differs
and Fay= a x
playing gaj <ul>
reverus fo <liz*Magazines</lix

Blume. Dav]
left, whily role

Roundhead
fgzgu E:;: <diy ld="center">

& < i ; B :

| <img sre="hittp://www.headfirstlabs.com/bocka/hiwd/chapterT/center. jpa”
<hl>A 1
<} width="200" height="100" alt="An image® />
>I fneclug

P _n <p>Fusce warius saodales lacus. Proin in odic sed wurna wehicula kincidunt.

and Gygax

<1 Nullam non magna a tellus sodales wvolutpat. Quisgue tempor ipsum ac lacus.

board of d| 1ix<l 5 : - : z E i
Nam ait amet nibh a2it amet ligula imperdiet mattis. Morbi turpis. Aenean

Eewvin Blum

dictym. Veatil g = O i pegue empus nec,-pelle Tiue s
<p>Rol curs
ul such fring el
<1i> < ﬁ::s' <dit><a href="">»New Candy S5tore Opens</a></dt>
L
clin < “d doloid <dd>3weet! A new candy store. Now you can satisfy those sugar
£1im Dungs <y cravinge.</dd>
Blung landsd j4 yu4 <dt><a href="">Webville Diner Bobbed</ax></hl>
<ful>
<ooUnl = <}f ©Commg <dd>The thisves appeared to bs a lowving couple until they jumped up on
SRPUT, 4 4 Yit3{ the table, that is.</dd>
majority o lasrs

reaull §npel]
<hl>Sm &F mi of thd eget
<p>TSA| unapy succed vene €dd>T.T. Bupport required by parents in and around Webswille, no need to

skates andl Sired marke rhond apply, aimply call home!</dd>

<dt><a href="">Job Opportunity</a></jdes

moved intol| 483 allows tempy <dit><a href="">Starbuzz, new range</ar</di>

Pralig
unrﬂland ani publi oo «<dd>Tn Buzminess News, Starbuzz Coffee has announced a new range of fruit
Greenfisld| PORe £l neg 1 Smoothiea ta be sold in store.</dd>

relatives, | offi

succesafyl| cont  SEned <di><a href="">Head First Books a "Great Read"</a>»</dt>

aold.</p> | The i?i?i' </q <dd>Zhe's back! Ka a movie tie—in, Lassle has been reading the <i>Head
: the ad | Firate/i> series.</fdd>
chl>Co Ehia B <]

<dt><a href="">Concrete Cows found</a></di>

archef 1
\“ its vd <dd>Rich oil magnate's prized concrete cowa had simply been mooowved out
prody of their paddock.</p>

</dj <p>Copyright &copyr 2009</p>
< fdiv>
</divs
< fdivw>
</bodys

</html>

That's a heek of 3 lot of ¢
ode.
Dawnfnad ‘H'-E Fu" version: ’

www.headf ivstlabs.com/books/hf
d/
chapter/ topy_ed i{zd__htadinss,Tm'Enl
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writing for the web

—TesTt DRive

How are those headings and hists looking in the browser?

aitl.ld, The s minBuenen:
It' o | - l il h.l-n.\ O o S S A S WA P T iy NS S — =0 J
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n 1975 Dl Kopve il il @ stroke, The smehodhiate el moas tie e and Dlypss dissnlend THR sl Gamded a acw eorsipany eeied TSIU Holshies, lng T Buged of
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Success and Div

TS® Hubiies, b cupest
dharrarizes sinch a3 gy
kg bus

I love what you've done
with the text, But the site
doesn't feel "newspapery"” enough.
Even though we're changing the
format a little, I still want to keep
it looking like the printed version.

= T

Co

FER 21, 3006

Here's a copy of the paper in print.
What can you do to make the two
look more alike?

i b, bl A T i Read ﬂlk.hﬁde

] Dy i
ana, cinl ESAm nems oo, LSS Frtentegue Bores o o rel rans e
i, BRSO masnd, robs e, s higrcat Evar invin arm mon g Py~ s v
[ T Frasser] =an pede vl ipsan ToEum T, A —
mhy i, ports 4 inbori ac. jurm orarn Crog mibk [y seipwecy, re [ —————
Cres pharwtrs hing ron ndm. S h 1 —u:.:-
o e = o arred ran e " m‘ i maf
sctr M romedo s odie. This One’s Not Bad iairs e s
imin ik
e .
Asraan mioissts postim ris!. lonst T —— -
= e v i pharwies feciisi Framagrt ~ur jmie v ijpem ez PR ————
AT BT DT TR e Coid sith. Daie Pl s g e il
Ciones m anmen . Sumperdmss Lt m st Mimmm“' "-I el S A
W LTS ST Rurior Neuds S, s iials il N P e P gy

TIPS WreTE 000 Mol s on.
AR . S0 . DN 0. AsSin

BRAMN
N < eaARBEL

Newspapers have a distinct typographic look and feel.
Go pick up your local paper, and think about how the
type looks. Is it serif or sans serif? Are the lines spaced
far apart or close together? What about the look of the
newspaper's typography make it look “newspapery”?
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emphasis through fonts

Mix fonts to emphasize headings
and other text

Using a different font for your site can dramatically change the
feel and emotion of the design. On top of that, different fonts can

make your text more readable and make life easier for your users.
There are two distinct categories of fonts for the web: serif and

sans-serif

A mix of seril and sans-senf fonts can add a nice touch to pages
and help separate content from headings. It also allows you to
render serif’ fonts at a larger size and keep the body content in a
sans-serif that can be safely displayed in a smaller size.

Sevif fonts used as
large headings ean

treate nite tontrast
F"'ﬂm hod'f Lon'l;cn{.

Bccausc Sans— 5€T'£
-[‘.GHJES are Easier to
cead at smaller 5|z..:5.
‘I-Z'hcj‘ work ““E“

main tontent iff-{‘i/
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The Birth of Dung

In 1973, Gary Gygax and Don Kaye founded Tac
Roundheads, a game based in the English Civil L
and Kaye also wished o publish the rules for Du
and Roundheads began generating revenue for |
Blume. Dave was brought into the parinership aF;
Blume believed that Cavaliers and Roundheads
locus their efforts on releasing Dungeons & Drag,

A New Beginning |

In 1875 Don Kaye died of a stroke. The immedlal
company named TSH Hobbies, Inc. The board of
Kevin Bluma, |

Roles were assigned as follows:

s Brian was President of Creative Affairs
» Kevin was President of Operations
» Gygax was the new company's CEO and P

ee el e

S— -

_..A"__

Geek Bits

Serif fonts look like

Times New Roman

and are defined by the
small projections—or "serifs"—that
extend off the main stroke of the
character.

Sans-serif means "without (sans)
serif"and is composed of font
families like Helvetica and Arial.
Sans-serif fonts are easier to read on
screen because the relatively low
resolution of computer monitors
makes serif fonts look blurry,
especially at smaller sizes.

This doesn’'t mean you can't use serif
fonts on the web; they just need to
be used properly and rendered large
enough so that they can be easily
read by your users.

Hmm. That's not exactly what I'd call
"subtle." Couldn't we introduce some variation
by making the headings different sizes?

We could, but be careful. Do you
mean text size or heading level?




The level, not the size, of a heading
conveys importance

HTML comes out of the box with six different header levels: <h1 > through <h6>.
With no stylesheet (just the naked markup), most browsers will render <h1> in the
largest text and <h 62> the smallest.

Remember, HTML's a markup language and 1sn't intended to convey style
mformanon. The dillerent heading levels are used 1o signify importance in your
content. A level one heading <h 1> is the most important heading, <h2> is next-
most important, and so on.

When you're marking up your sites, remember to make main headings <h1> or
<h 2>, and other sub-headings a lower heading level. This will ensure that the site
is semantically correct and search engines are interpreting your content correctly
(remember, the bots can’t actually see vour design).

writing for the web

(2] f‘ 3] . 'H’Il:hﬂill'.l'l impartang :
ol file firil o)
Healling Laved 1

Heading Level 2

Heading Level 3
Heading Level 4

Hs;nﬂ S8, i kb Heading Level 5

taq tan display lavaer °

{;hgh an <hls ::r“!'lfwa.?rz- Headlng Level 6
J

remember that
tl'l-f hﬂadlha n'l'"ﬂlﬂﬂ'l'
is 3 funttion of

im P‘Ef_'t_éjﬁf__ not size.

BRALN
) = BeARBELL

Just because you can style the lower-level headings in
larger fonts with CSS, does that mean you should?

rrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrr
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serif vs sans-serif

Fireside Chats

Tonight's talk: Serif and Sans-serif discuss readability and
who makes the better web font.
Serif: Sans-serif:

I've been around a lot longer than vou, Sans-seril. ['ve
worked with rewspapers and books for years, so |
can't understand why I wouldn’t be a perfect fit for the
web...

Like yvou're so readable at small sizes. Plus, the user
can resize the text in their browser. Evervone knows
that. And whet do you mean [ fook blurry on a compuler
monitor. Most ‘olks have those fancy screens anyway.

That was a low blow. | thought this was supposed to
be a civihzed conversation? Can you back any of that
up with proof. big guy?

Oh, uh, okay, pomt taken. But you have to admut
that there are some nice-looking serif fonts, including
Georgia, which was made specifically for the web,

270 Chapter 7

Listen, just because you're easier to read in a book or
magazine, doesn't mean you're better for the web. All
those little “serifs,” as you call them, make you look
blurry on screen. And don't even get me started on
how you look at small font sizes. Not. Even. Legible.

Oh man. First of all, not everyone knows how io resize
text in their browser, and there’s a huge difference
between screen and print resolution. Those fancy

flat screen monitors still don't even come close to
matching the resolution of text printed on a page.
Ever try to read a whole book on your fancy computer
monitor? The eye strain would be so bad, you'd never
finish. Why make that worse with a serif font?

www.webstyleguide.com/type/face html



Serif:

It is kind of nice being the default browser font. 1

couldn’t ask lor better publicity right out of the gate.

But you know; Helvetica’s out there spreading the

good word on sans-seril, and Verdana's made some

noise on the web lately.

writing for the web

Sans-serif:

Even I'm a fan of Georgia, especially for headings. But
you're everywhere these days.

You're okay when you sit down face-to-face. You
could do wonders for my pages if | use you in the right
place...

Exercise

Okay, you're on to the final stretch. Here's what's left to do:

[]
]
L]
[

Change up your XHTML to use

the different heading levels. =~ Don't rely on your €SS
to show what level each

Create CSS styles for the heading is. Be semantie.

different heading levels

Use CSS to style the main
content text.

Do you like how your lists look
out of the box? Use CSS if not!

Keep this page open and tick off each to-do as you complete it.

you are here »
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what did you build?

A You changed up your XHTML and added CSS styles for your headings, body text,
, ol and maybe even lists, but how did you do? Why not tell us!
_ ON

(800

Build your best version of The Hipster Inte]ligﬂemel’ page.
then E';yUhﬂﬁf: your URL in the Head First Labs Head First
Web Design” forum. We'll be giving away coo] prizes for
the hest entries in the coming months.

Visit us heve, tell us about your

entry, and give us 3 URL so we
tan thetk out what T'm’ve done.

80e ... Head First Labs from O'Reilly ¥/dia, Inc.
_un gn‘ _; B hrrp: | jwsew_headfirstiabs com

O'REILLY Brain-Friendly Guides fre

P EFurt Mair Pa-l;.:

Algebra and Raus nﬂw a Aok News, Info, and Discumsion ch Head First Labs
See pur Special Announcement for deta O'Rellly.com

First Algebra and Head First Rails inforaalelelb s

RIA Revolution inmterviewed Rebecca Rinjieclileiis

Read it here!
Head First Design Faitems

Call for technical reviews

Thanks ra all rha Hasd Elerd fame sl

i Wireside Chat with Rebediiaiiil s

Haad First HTHL with 55 & XHTML



writing for the web

) Your Web Design Toolbox

You’ve got Chapter 7 under
your belt, and you now know
the ins and outs of writing good
web content. You should be able to

write organized, scannable web text.
But there’s still more... keep reading!

%BUILET POINTS

®  People read text off of a screen 15%
slower than off a printed page.

= Tne low resolution of monitors
(compared to a printed page) often
results in eye straining—making it

uncomfortable to read text off a screen.

®  (On the web, people don't read text like
trey do on a printed page. Instead,
trey scan it, looking for keywords,
sentences, and paragraphs that are
meaningful to them.

= Write your text like an inverted pyramid
—with a general summary at the
beginning and detail after. The idea
is that users can stop reading at any
time and still be confident in the fact
trat they've already gotten the most
important pieces of information.

Always write at least 15% less text for
a website than you would for a print
document

Use lists to break up large blocks of text
and give the user’s eye something to
latch onto when they are scanning your
page.

Headers make text more scannable.
Not only do they break up large blocks
of text, but they also tell the user what
the paragraph is about.

Sans-senf fonts are easier to read on
a screen than serif fonts, especially at
smaller font sizes
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8 access‘il)i’l%ty
*

. Inaccessibility Kills *

Look, I just need two more
days... I've got my ALT tags done. Will
that hold you over? Please, T just
need to order my «div>s, and you'll

have everything you want...

Who’s missing out on experiencing your website, right now?
You may have a beautiful, well-laid out, easily navigable site... but that doesn’'t mean
everyone’s enjoying it. Whether it's someone who’s visually-impaired, or just a user who
has trouble distinguishing blues from greens, your site must be accessible. Otherwise,
you're losing users and hurting your business. But don’t worry: accessibility isn’t
difficult! By planning the order of your markup, using ALT attributes and LONGDESC
tags, and thinking about color, you'll widen your audience immediately. Along the way,

you may even get WCAG certified. What's that? Turn the page, and find out...

this is a new chapter 275



introducing audio-2-go

Audio-2-Go: inaccessible accessibility

Audio-2-Go is a site that sells audio books for the blind and visually
impaired. But the owner’s got a problem: his site doesn’t work for
those who can’t see! It turns out that the firm who did his site didn’t
know anything about accessibility, and now he’s losing customers
faster than you can say, “But I can’t see what your site looks like!”

It’s up to you to take Audio-2-Go to its audience: those who depend
on accessibility every day.

Audio @ Go

Sign Up

Create an sccount with Andio-2-Go and begin
downloading books immediately. All you need is
your email sddress and a credit card to get started

and there is no contract to sign. Cancel anytime _\

with.
Vo These books
Download are available in

Dince you create your account you can dawnload

our high-quality mudio files for use in your iPod audio ‘COV‘m ‘FOV‘

or other MP3-compatible audio player, Audio-2- 'H'IC ViSualI\/
Go also tracks your purchases so you can . .
downlond your books at any time. ImPalV‘Cd.

Listen RS B HUSTNESS
Al of vur books are parrated by the suthor or : e
professional voice actors, recorded in high-

definition audio formats in professional stisdioa
and meticulously edited in post-production.
Hands down, Audio-2-Go offers the best selection
of nudio books amywhere at the highest possible
qanlity.

Coparight © Aisdio s Ga, Ene., all rights resermd.

C

Do you see Lhis site in £ull colov,
at h|5h—rcsoluhon? Then \Iou ve
vrobabl\/ 1\3{: n Audlo-—l—éos

tove audiente!
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Accessibility means making your

site work for EVERYQNE

So, what exactly 1s accessibility? When a website can’t be used by

someone with a disability, the site’s inaccessible. When your site can tlllﬂl(lﬂg ahout 110W

be used by someone with a disability, then your site is accessible.

So, basically, accessibility is both the process and the techniques
used to create a site that can be used by someone with a disability.

accessibility

Accessi]oility 15

DISABILITIES

Web accessibility usually deals with visual, auditory, physical, speech, a{{eCt 110W People

cognitive, and neurological disabilities. And, on the Web, accessibility

also includes designing for older individuals whose abilities are

changing due to age.

This site is a real pain
to use without a mouse.
Nobody thought about
my disability...

Poor mo‘{‘pr Sk‘“s n
his hands

Both these

users are having

experienee and enjoy

YOUR website.

It sure seems like
nobody considered
I'd be using a screen

reader for this site...

Problems using the A

Audio-2-Qo site.

Legally blind

<

you are here » 277




understanding screen readers

How does your site READ?

When you think about disabilities, one of the first things you probably think
about is the visually impaired or the blind. Those disabilities have a huge effect
on how your site is perceived. All your visuals become more or less irrelevant...
in how they look, but not in how they sound.

The majority of people who are blind use a screen reader to browse the web.
A screen reader is a piece of software that reads the text of a website out loud.
While there are quite a few screen readers on the market, the most popular

is JAWS (http://www.freedomscientific.com/jaws-hq.asp), a Windows-only
product. Mac users often use VoiceOver, a screen reader built right into the Mac
OS X operating system (http://www.apple.com/macosx/features/voiceover/).

Regardless of the product, a screen reader literally reads your page out loud: A sevee d bt
h reader veads text

on a webpage based on th
HTML mavkup. e

Link: a2g header
logo dot jpeg...

O : Link: Google Search
Audio @ 6o 9
0 book cover dot jpeg...

Sign Up
Create s soeount with Audin-a-Go and hegin
enlosdicg books tmmedistely. All you need s
eomani] achelress el b croiit cmnd to et started

Heading level 2: 5 v o Links and

X t _.rru oo contract oo sign. Cunced anytime . .
Listen. All of our i, ; images ave
books are narrated by vead as image

the author... e atliny sl B Dt b e e names... nzf
ar gher MPy-compatible & layer. Ao
R e R Pae A S 0 great Yor
duerpgact your ook ot any fime ‘U’\C disabled.

r Listen

All of eesr bocks are tartated by the suthor of
Sereen veaders professional voioe sctnrs, reorded in high-
{_‘ definitlon wsdio formacs in professions| stadios
‘{',C“ \IO\A W\’\a axd mistioulously edtied | post-prediction.
. Hamds dwwn, Aoz 0o offers the best selembon
the \»\cadmg of mudin boshs seywbre o (he kighest posibls
. uality,
level is before it =
veads the text.

Copyright D Andla s Cas, e, 40 Sghs sl
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accessibility

iy fi&arpen your penci
. You can’t begin to understand accessibility until you experience a website as someone who is
blind or visually impaired does. Open up JAWS (they’ve got a great free demo) if you are on

a Windows machine, or VoiceOver if you are on a Mac, and turn your screen reader loose on
your favorite website. Oh... and before you start the reader, make sure you close your eyes.

Now that you've got a bit of an idea about how the blind and visually impaired experience the
web, its time to see how Audio-2-Go’s website measures up. Open up your screen reader and
turn it loose on the Audio-2-Go website (http://www.headfirstlabs.com/books/hfwd/audio2go/).
Write down three things you learned about the site, and then what you think the overall site is
about... based just on what you heard from the screen reader.

What is Audio-2-Go about?

What are your
£hou5h{s abou{: the
oVCYa“ S\{',C? .....................................................................................................................
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computers are stupid

A site’s message should be clear...to EVERYONE

Audio-2-Go’s message isn’t so clear verbally, is it? The whole point of a website is
to communicate something to your audience. That means your job is to make sure
your content is just as clear to someone using a screen reader as it is to a sighted
user. But when you “listen” to Audio-2-Go, a lot’s lost in translation.

Here’s what a few visually impaired users thought about the Audio-2-Go site:

My reader started listing
what sounded like image
names, or maybe filenames.

Aren't there any books on Q
. this site? Q
el i
Audio @ 6o >
Without Yyour
Sign Up help, a sereen
cuabe i serount with Ausdlo-2-Go prd hegin .
g booka WMd:L‘.!:[h.‘U.j(-h:JJ .rcadcr WI” V'C&d
, e ot e Gocgh image names,
T had no idea where I was. € which is pretty
o I never even heard the _:“ comcusing.
name of the page... just b B o soe e e Thed o
some text and a bunch of P oo
weird sounding names. iy
A o oo hocks are rarrated by the suthor of
Professonal voioe sctnrs, reomrded in high-
definitlon wsdio formacs in professiors] stadios
el miethoubously edited L poat-preduction.
Hands dowws, Audioes-Co offers the best selemmbon
. af sudio besls asywhere ot the K aible
Titles, hcad"‘ss' quality, e
and dcs&ri\?{jons
ave vital for
Coprgs © Andina Ca, I, o8 Fghis mmerml
streen veaders.

I heard a bunch of book names, and
then some information about signing up.
That was confusing... shouldn't T hear

The order of your marka that introduction text before hearing a o
att

a LOT 4o seveen rcadc\rs.‘.). :nd - bunch of book names? °

"'.a" have a bi5 effeet on comcusing

visually impaired visitors.
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accessibility

Face it: computers are stupid!

If you want to get a handle on screen readers, and accessibility in general, you
have to accept that computers are stupid! A computer, or a piece of software,
can’t figure out that your image really represents a book, and that humans want
to know the title of that book. So even though your page displays a book, and an
image that looks like a book, that’s not what a computer sees.

A human tan look at a
picture and destvibe
what they see in tlear
destriptive terms.

Awww... It's a cute
orange kitten with
big eyes.

DCS1243.jpg...

Without any other iwco\rma{:ion,

P ‘“
all a compu{:cr sees is @ Filcnamc = \
and an extension. T

BRAMN

@,@ BA?BELL ...................................................

How can you tell the computer what your image really is,
in a way you think a screen reader might understand?
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alt attributes

A computer will read your image’s ALT text

So, what happens when a screen reader comes upon an image? Most of the time
it simply reads the file name...which is absolutely no good to someone who is blind
or visually impaired. Fortunately, img element’s have an attribute that lets you
provide your own description: the alt attribute. If a screen reader sees an image
with an alt attribute, the reader reads the value of the alt attribute nstead of the
image name. Perfect, right?

Well, only if your alt text is any good.

Fortunately, good alt text is pretty easy to create. You want a short, descriptive,
clear phrase. In other words, just succinctly describe the image:

Kﬂ
The alt attribute goes
inside the <img> tag
and is used for short
dCSC\r‘iP‘Eions. alt is also
vequired on all <img>
'l:ags in order {o pass
XHTML validation.

<img alt="cute orange kitten” src="romulus.jpg" />

cute orange kitten

Awww... It's a cute
orange kitten with big
eyes.

e N
A human S{',ln sees /E_I' : _\_ 6

the image of a cute
orange kitten.

C’ The Lom?u{:c\r (and streen
veader) now see the alt
text and vead that instead
of the filename.
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bility

provided by the owner.

Audio @) Go

i EE

J THE MATNBEL! AFSTSFLLEW
Ercrrr prn g T e

e T AT Bosrwnd okl bl
IRy St O L |

Google

Create an <img> tag based on the information for each image and the alt text that was

Filename: audio2go-logo.jpg
Peseription: Audio-2-Go header logo

Write in the full <img> tag heve -/\

Filename: googlestory.jpg

Pescription: The Google Story: An inside
look into one of the World’s greatest
technology startups.

Filename: poppins.jpg
Pescription: Mary Poppins by P.L. Travers

you are here »
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longer descriptions with longdesc

— TasT DRIvVe

Try out the Audio 2 Go site with a screen reader

Download the code for the Audio 2 Go site from the Head First Labs website. Open up
index.html in your text editor and add the ALT tags from the last page. Then, fire up your
screen reader and check out the Audio-2-Go site again. Any better?

Audio-2-6Go
header logo

The Google Story: An
inside look into one of
the World's greatest

technology startups.

<img alt="Audio2Go header logo"

src="audio2go-logo.jpg />
Q
beks & v, All y | |
YL il nddress end n credit card 1o get started ! l
and there s no costredt to sign. Canced amytime W 0 |
you wish, | .'.'3 C
| =
Download

Oinos you oneato your seosunt you mn downlo . " A .,
war high-guality sudo fes for e inyour | <1mg alt="The Google Story: An inside look

o other MEgcompatible o player Jadd 3 b one of the World's greatest technology

o also tracks vour purchadsed 5o vou can
download your beoks at any time. startups" src="googlestory.jpg />

Listen
All of sur boeks are narcated by the agher ar
prafrainmal vucor actars, recorded in high-

definition sadio formats in prefessional snsdios
nnd meticulonsly edted m poat-production,. O
Hapads down, Avdio-2-Go affiers the best
of wsdip i

v

<img alt="Mary Poppins by PL Travers"
src="googlestory.jpg />

Mary Poppins by
PL Travers
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accessibility

T thought alt text was supposed to be short. Isn't that
description of the Google Story book a bit long? It's gonna
take like 10 minutes just to read the home page. Just

‘cause people are visually-disabled, doesn't mean they've
got hours to sit around listening, right?

EVERYONE'’s time is valuable.

Nobody wants to see or hear a page that’s filled with
text that’s not relevant. Lengthy alt values are going
to bog down your page and give information that’s
not really needed. What we need is a way to provide
additional information about an element, but let a
viewer or listener choose whether they want to access
that additional information.

The 1longdesc attribute lets you do just that.
longdesc gives screen readers an option to go to
additional information about an element... like a
longer description (Longdesc... makes sense, right?):

A short alt text gives 3 tontise

/ destription of an image.

<img alt="cute orange kitten"
longdesc="romulus.html" src="romulus.jpg" />

longdese indicates a Page that has movre detai

. ‘ more detail... lots of
tloying details about that cute orange kitten arcoava?lable
but only if a user wants that information. )

cute orange kitten

V)
0 0 Would you like
o more information?
}.—-———‘-
<

@B Most stveen veaders lc{:(:\/ou L{:\oosc 4o hear
dest page o-(: intormation.
el you are here » 285



adding longdesc to XHTML

Convert your long ALT text to a LONGPESC

Let’s convert the too-long alt text for the Google book to a longdesc...
complete with a separate XHTML page. Here’s what you should do:

©  Add a LONGPESC attribute to the

Google book image tag. longdese is added ang

[ points 1o 3 .
fhe alt text is yons 0 3 page with
t!:::'{i a:\d 4o the Y°1“+" /Q/ S_ ore '"‘F"V"‘a‘l:lon.

<img alt="The Google Story” longdesc="googlestory.html”
src="googlestory.Jjpg" />

©  Create an HTML file called googlestory.htwl
and add a longer description.

The file You vefecente in longdest
should be normal XRHTML.
Q <!DOCTYPE html PUBLIC "-//W3C//DTD XHTML 1.0 Strict//EN"
S>>

"http://www.w3.0rg/TR/xhtmll/DTD/xhtmll-strict.dtd">
<html xmlns="http://www.w3.0rg/1999/xhtml"
xml:lang="en" lang="en">
<head>
<title>The Google Story</title> ﬁj:w;/::rflh??;;zsc:jtlt .
<meta http-equiv="Content-Type" You tould even ad3 "\Zv'c 9s.
content="text/html; charset=utf-8"/> content Lrom the book's
</head> e back cover if You wanted to
<body> '
<p>The Google Story: An inside look into one of the
World's greatest technology startups.</p>
</body>
</html>

A longdese page looks pretty
- bland... but these ave meant to
ake sure you properly mark up blnd-. ot b 22
your content. Remember, this is e
still and HTML file... Let's keep
things valid/.

ann The Coogle Story

The Google Stry: An inside look ntoe one of dwe World's greanest wchrology starmps.,
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accessibility

— TesT DRIve

Give Audio-2-Go another screen-reading try

Add the longdesc attribute to the image for The Google Story and create the
corresponding XHTML file to hold the actual description. Save your files and give
Audio-2-Go’s main page one more run through with a screen reader.

| &

B |

Sign Up Tha gy S A e e s o 'y e b s
Crdite s aoores with Audie- 30 and bagin
dowrdosding books |mnsdately. All you newd is
yoar el sskdpess arel @ eredit oerd ro get maned
atel there i mo comted 10 sign Cancel asplime
you ik

Download

Dince yom Etate your atrar you oan dewslsd
wur high-gpual ity ssdic s bor use in v Pud
winlio plyer. Amler 2
e -
et yues books 5t any tme

Listen

All of oor Boo ks afe fansabied by the ssthar of
redeanianal wikce setoin, peroeded b high-
delinflion nalic femats i prokesioml elos
afd metcalomily adited In post-predecstion
Tsrcds doserm, Ancbin-3-Ga affers the heat mlecion

ui-:‘h.rhm arywlmme ol L Biglanl prosnlie o1
T Now your veader lets you
thetk movre out about the
book, without forting you to
Jd] listen o a ‘°"‘5 dcscri\?bon \
erejare no ) i to.
) ou dont wan
Dumb Questions !
Q: Does the page with the full text Q; Will sighted users see the Q,: Does longdesc work with all screen
description need to have the same design = LONGDESC link? readers?
as the site?
. A: longdesc is only “visible” for A: Unfortunately, Longdesc is only
. Nope. Description pages will only be people using screen readers. Sighted users recognized by newer screen readers. Older
viewed by users with screen readers. So all won't even know it's there unless they view screen readers didn’t have the feature built
you need is (semantically correct) marked up  the source code for your page. into them. Thankfully, current versions of
text. No CSS required. JAWS, by far the most popular screen reader,

support Longdesc.
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navigating without a mouse

Your improvements are making a
difference for SOME Audio-2-Go
customers

Wow, this makes
more sense to me.

T'm gonha order some
audio books right now!

Hmm, this still isn't any
better. When I use a

keyboard, it jumps right to
the books, and I don't know
what ToDo.

Legally blind

=

Poor motor skills in
his hands

<_)7

Mouseless users ave still having

lots of trouble gC‘H‘,ing around

Audio—2-Qo. Theve’s still work
288  Chapters ToDo on the site.



accessibility

Accessibility is not just about screen readers

alt and longdesc attributes will get you a long way toward
accessibility... but visually impaired users aren’t your only audience. Lots
of folks out there have trouble with a mouse, or just prefer using the
keyboard. That changes everything.

The Web without a mouse? Yup, it’s going on more than you might think.
And that means you’ve got to check your site out without a mouse.

Use numbers to
indicate the order
that your keyboard
lc*{:s \Iou move
through the Audio—
2-Qo website.

Open up the Audio-2-Go site in your favorite browser. Try getting around on the page just
using your keyboard. You'll want to make heavy use of the Tab key. Can you get around?
What order do things appear in? Does that order match up with the visual order of elements
on your page?

TIP: £ \/ou'vc using Safavi, press
Option—Tab to eyele through all the

non—torm c|cmcn£s on a web Pagc.

Sign Up

Create an sooous with Audio-3-Ga and bagis
downleading books imoredistely. AT pou meed is
your amadl sddress psd & crodit curd to get sinrtsd
and these s de cuntiae Lo sign. ] amptine
you s

Download

Circe o et your accaurd yoos ;2 demeninad
wear hlgh-guality audio Ses for use in your iPod
a1 other MF3-compasible sodio player. Andio-a
W5 also trmeks yeonn purchises s yom can
daweicad rour baks at any Hime

Listen

Al o otis books are rasrated by the sdhor or
prefessional voioe scors, recordad in high-
aefllnition audio formats in professonal shodos
aml swtiadealy alitnd e pod-prodeson.
Hands down, Audio-2-Co offcr the beat sclocties
af mtic benks anywhere 1 the Bigheat prasible

araality.

Cogyright i Audio & G lue., ol Fights pimernd.
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using tabindex

ExerciSe
Lution

Hmm... this
text should
come after the
top settion...
but ‘[:hc\/ tome
last in the tab

order.

290 Chapter 8

Your job was to check out Audio-2-Go with only your keyboard. How did your actual results line
up with what your eyes were telling you? Did the Tab key do what you expected? Here's the

order of elements we cycled through:

The header and the main naviga{:ion tome fivst.

That’s good... Just what we want since they've at

the top of the page.

ﬁ Cinie you croate your soesunt you mn downloed

H ZE !Em =

@Siun Up

Creste nn sccount with Andio-2-Oo and begis
rmialuncliog braks cisnediately. Al yuu coed i
your email address end n credit card 1o get started
and there s no soatredt 1o sign. Canced amytime
you wish,

@Jownload

war high-quality andio files for use ioyour iFod
or other MP3-compatible andio player. Andio-2-
G also tracks your purchadsed 56 you cin
downlaad vour boaks at any time.,

Bisen

All of sur boeks are narcated by the agher ar
prafeainnmal vueor actars, recorded in highs
definition sadio formas in prefessional snedios
nnd meticwl oosly edbted in post-produdion
Hapads down, Avdio-2-Go affiers the best selection
of wadin benks amywhere at the highest possibie
aality.

Cogaright £ Audio 2 Go. [ne all righs reserved.

ﬁbbing ‘c\rom

)| the heading

+akes us to the
books. That
doesn't seem
wgh-t wha{:
abou{: all {:hc
intro text on
the left of the

page?

@RA\N
PQWEWR
Try using Audio-2-Go without a mouse and without your eyes.

Does the tab order seem more or less important to you when
“viewing” the site through a screen reader?




accessibility

Tabbing through a page should be ORPERLY

Whether you’re sighted or not, the Tab key should take you through a web
page in the same order that your eyes would. That means, generally, the tab
order should flow top-to-bottom, left-to-right. That’s the way most sites are
laid out, and the way we process sites visually.

For Audio-2-Go, then, we need to make sure the left-side text (Sign Up,
Download, and Listen) comes before the book offerings. That gives users
more context and tracks with what they might be seeing visually. All we
need ToDo to fix this problem, though, is add a tabindex attribute to our
elements and explicitly order our elements:

The books are items in alist So
<h2>Featured Books</h2> Fbrcadhbookhhk “
)

<ul> d/—\ 'l:abindcx a{:‘l:vibu{:c, ‘ F""V'dﬂ :
<li><a href="books/1" tabindex="7">
<img alt="the elements of cooking" src="images/elements.png" /></a>
<br /><img alt="star" src="images/star high.png" /></1i>
<li><a href="books/2" tabindex="8" >
<img alt="state of denial" src="images/sod.png" /></a>
<br /><img alt="star" src="images/star medium.png" /></1i>
<li><a href="books/3" tabindex="9" >
<img longdesc="google.html" alt="the google story" src="images/google.png" /></a>
<br /><img alt="star" src="images/start medium.png" /></1i>
<li><a href="books/4" tabindex="10" >
<img alt="mary poppins" src="images/mp.png" /></a>
<br /><img alt="star" src="images/star medium.png" /></1i>
<li><a href="books/5" tabindex="11" >
<img alt="business of creativity" src="images/creativity.png" /></a>
<br /><img alt="star" src="images/star high.png" /></1i>
<li><a href="books/6" tabindex="12" >
<img alt="designing web usability" src="images/dwu.png" /></a> 1Wmscbookswﬂ\comca££evany

[ index

<br /><img alt="star" src="images/star medium.png" /></1i> deCn£svu{ha|owcr{3hagf

o and before any elements with 3
higher tabindex.

All of the Audio-2-Go site needs a tabindex overhaul. Open up index.html, and give a
A tabindex to all the elements that you feel need one. Keep trying out your page using just
E):@RCJSQ your keyboard until you're sure you've got the page just right.
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tabindex

_ Below is the majority of the Audio-2-Go index.html markup (we
v RC‘SQ skipped the parts that aren’t relevant). Here’s how we ordered
LU;E;OH things using tabindex... did you come up with the same markup?

These 9ot tabbed o £
explicit tab indexes \)lﬁz S:‘i; t:fsx ded
€.

<ul id="nav>
<li><a tabindex="1” title="homepage" href="index.html">Home</a></1li>
<li><a tabindex="2"” title="browse books"
href="books.html">Home</a></1i>
<li><a tabindex="3"” title="about Audio2Go"
href="about.html">About</a></1i>

</ul> These a?FCaY CaV"\/ in ‘U’\C maquF bu{: need ‘bo

P be ordeved later for keyboard usevs.
<diwv id:"featured—books2;/////////—__
<ul>

<li><a tabindex="7” href="/books/1">

<img alt="the elements of cooking" src="elements.jpg" /></a></1i>
<li><a tabindex="8" href="/books/2"> W o,

<img alt="state of denial" src="sod.jpg" /></a></li> €— Mkvck£{<4¥

<li><a tabindex=”9” href="/books/3"> er”'fhcdﬂrhwgu
<img alt="the google story" src="google.]jpg" /></a></li> {bfamspaxm

<li><a tabindex="”10” href="/books/4"> °")Wm*$
<img alt="mary poppins" src="mp.jpg" /></a></1li> there’s still'in

<li><a tabindex="11" href="/books/5"> our markup.

<img alt="business of creativity" src="creativity.jpg" /></a></1li>
<li><a tabindex="12"” href="/books/6">
<img alt="designing web usability" src="dwu.jpg" /></a></1li>
</ul>

</dig> These links are further down in the markup, but

this text should be +abbed to before the mavrkup
\ij" Jusf abovci{; the book links.

<div id="info">
<h2><a tabindex="4"” href="signup">Signup</a></h2>
<p> Create an account with <strong>Audio-2-Go</strong> and begin
downloading books immediatly. All you need is your email address and
a credit card to get started and there is no contract to sign. Cancel
anytime you wish.</p>
<h2><a tabindex="5” href="download">...</h2>

<p>...</p>
<h2><a tabindex="6" href="listen">...</h2>
<p>...</p>

</div>
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accessibility

— TesT DRIve

What does a keyboardless Audio-2-Go feel like now?

Update index.html to use correct tabindexes. Then, reload index.html and try
working through it without a mouse.

The sequente
should then )“"‘\’
o the page
instruetions (so
usevs know what

the site’s about).

The tab sequente should the built ;
start with the page
header and navigation.

[ Taly B

Audio @ Go

Oisnue

Creste nn sccount with Andio-2-Co and begis
dewilonding bouks Disnediately. All yuu seed is
your email address end n credit cand 1o get started
nnd there s no coatrect to sign. Cancel amyiome
you wish,

~— enwnload

Omen you crate your secount you mn downlomd
war high-quality andio files for use io your ifod
or other MP3-compatible andio player. Andio-2-
Ga also tracks your purchases S0 You can
downlaad vour boaks at any time,

sten

All of sur boeks are narcated by the sigher ar
prafessiomal vooce adtars, recerded ia high-
definition sadio formas in prefessional snedios
and meticulonsly edited in post-prodution.
Hapads down, Avdio-2-Go affers the best selection
of wadin benks amywhere at the highest possible
aality.

Cogaright £ Audio 2 Go. Ine ol righs rsorved.

Finally, the £ab seauent h
: Id
through each of {::tes: bco:k:u o

you are here » 293



audio-2-go revisited

Audio-Z-6o is now a LOT more ACCESSIBLE

You’vc turned a blu\rrz, (,on-(:using site into a

usable, ¢lear business vont—end.

L B

The site seems more
organized now that I can

Wow, this makes

properly move through the Gogd | ] @ EE== more sense to me. I
site without a mouse. e can finally tell what

books I'm clicking on.

g .
: b

oo

=

b =

o malle e et o 0 e g e
i

‘-‘-—".

8 Legally blind

A =

Poor motor skills in
his hands

With \')us-t a few easy thanges 4o our markup,
a la\rgc scgmcn{; o‘c our audiente £an now
attess and navigate Audio—2-Go.
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Q} So without a tabindex, fields go in
the order of my markup?

A: Exactly. Browsers tab through
elements in the order they are detailed in
your XHTML, regardless of your CSS style.

Q} So why not just put things in my
XHTML in the order they’ll appear on the
online page?

A: That's not a bad idea... in fact, we'll
talk about that a little later. Although with
CSS making it easy to change display order,
tabindexes still aren’t a bad idea to use.

Q: The tabindex attribute can be
geared toward people who prefer a
keyboard over a mouse because they’ve
got less motor control over their hands.
But what about people that have no use
of their hands whatsoever?

A: There are lots of web users who for
one reason or another—such as paralysis
or amputation—simply cannot use a mouse.
Instead, they’ll use alternate input systems
like pointing devices such as a head-mouse,
head-pointer or mouth-stick; voice-

recognition software; or an eye-gaze system.

Most of these systems will also pick up on
your tabindexes... so that makes a logical
tab order even more important.

therejare no
Dumb Questions

Q,: Not everyone who’s got a visual
impairment is blind-does accessibility
apply to these people as well?

A: Absolutely. Visual disabilities not only
include total blindness, but also include
people who have types of low vision (also
known as “partially sighted”). This includes
poor acuity (vision that is not sharp), tunnel
vision (seeing only the middle of the visual
field), central field loss (seeing only the

edges of the visual field), and clouded vision.

Q} Do visual disabilities include color
blindness?

A: Yup. Basically, color blindness is a
lack of sensitivity to certain colors—such as
red/green or blue/yellow. Sometimes color
blindness results in the inability to perceive
any color whatsoever.

Q: Do we have to pay any attention to
hearing disabilities?

A: Both deafness and hard of hearing
are things that someone who is designing
an accessible website needs to worry about.
This is especially important when you're
working on websites that include rich media
content, such as video or audio.

accessibility

Q} What other kinds of disabilities
should be considered when designing an
accessible website?

A: Two disabilities to consider are
cognitive and neurological. These include
learning disabilities, such as dyslexia,
attention and focus disorders, such as
ADD, developmental disabilities that impact
intelligence, and even memory disorders
(things like unreliable short-term memory,
missing long-term memory, or even the
inability to recall language).

Q,: How do you deal with all the
cognitive and neurological disorders?

A: There are simple strategies that let you
address cognitive and neurological disorders
when designing an accessible website. For
those with developmental disabilities, include
graphics and images as an alternate way of
communicating information. Also, sites with
clear visual logic (something we covered
back near the beginning of the book) help
enormously to address many of the problems
experienced by people with a wide variety of
cognitive and neurological issues.
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is accessibility

This whole accessibility thing is
creating a lot of extra work. Is
it really worth i+?

Accessibility is ALWAYS worth the extra time.

It’s really easy to ask yourself why you should care about
accessibility. It’s unlikely that your audience will have disabilities
that impact how they experience your site, right? Is this really that
big of a deal?

Actually, you almost certainly have someone with a
disability trying to access your site. The US. Census Bureau
categorizes 19.6% of the U.S. population as having some sort
of disability. And if that’s not convincing, consider just a few more
reasons why accessibility is essential!

O Thelaw requires you to be accessible

Section 508 of the U.S. Federal Rehabilitation Act requires that Federal
agencies make their electronic and information technology, including websites,
accessible to people with disabilities. In addition, many universities are requiring
that all of their official web content be accessible.

12 Everyone benefits from accessibility

Many of the enhancements and techniques used to make websites accessible to
people with disabilities benefit those users without disabilities. Accessible websites
are often easier to navigate, more user-friendly, and download faster.

o Accessibility can help your business

Design studios with a strong understanding of accessibility will have an
enormous advantage over those that don’t. For example, federal agencies who
are required to abide by accessibility standards are sometimes unable ToDo so
themselves. This means that if you have experience with designing accessible
websites, you’ll have the opportunity to win those jobs.

o Accessibility is the right thing ToPo

Accessible websites represent an important step toward independence for many
of the disabled. They provide crucial access to fundamental governmental and
educational services and information that would otherwise be unavailable to
individuals with certain disabilities. Designing with accessibility in mind makes
the web a better place for everyone.
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wcag priority 1 checklist

WCAG Priority 1

WCAG stands for Web Content Accessibility Guidelines. The W3C,

the folks who come up with most web standards, have defined a set of
guidelines that will allow you to build accessible sites. Follow the WCAG
guidelines, and your site will be a lot more accessible than if you don’t.

WCAG Priority 1 is the set of guidelines that the W3C considers as a
baseline requirement. Ignore Priority 1 and you’ll definitely leave out some
part of a disabled audience. Here’s what the Priority 1 guidelines look like:

Checklist of Checkpaints for Web Content Accessibility Guidelines 1.0

B hetp: | Dwemoew 3 o0g S TRAWCAG 10/ full-checklist hem] O Google

Priority 1 checkpoints

In General (Priority 1) [Yes No A
1.1 Provide a text equivalent for evary non-text elemant (e.g., via "alf’, "longdesc”, or in elemant
conlent). This includes: images, graphical reprasentalions of text (including symbaols), image map
regions, animations (e.g., animated GIFs), applets and programmatic objects, ascii ar, frames,
scripls, images used as list bullets, spacers, graphical buttons, sounds (played with or without user
interaction), stand-alone audio files, audio fracks of video, and video.

2.1 Ensure that all information conveyed with color s also available without color, for examgle from |
contaxt or markup. |

4.1 Cleary identify changes in tha natural language of a documant's text and any text equivalants
{8.g., captions). |

8,1 Organize documents so they may be read without style sheets. For example, when an HTML
document is rendered without associated style sheets, it must still be possible to read the document,)

6.2 Ensure that equivalents for dynamic content are updated whan the dynamic content changes.
7.1 Unfil usar agents allow wsars 1o contral flickanng, avoid causing tha screan o flickar.

14.1 Use the clearest and simplest lanquage appropriate for a site's content. |

And if you use images and image maps (Priority 1) [Yes

1.2 Provide redundant text links for each active region of a server-side image map.

8.1 Provide client-side image mapa instead of server-side image maps except where the regions :
cannot be defined with an available geometric shapa.

AR

=
-]

BT 111

And if you use tables (Priority 1) [¥es No Na
5.1 For data lables, identity row and column headers. ]

5,2 For data tables that have two or more logical levels of row or column headers, use markup to
associate data cells and header cells. | S| |
Wttpi/ /wwwwd.org/ TR/ And if you use frames (Pricrity 1) [Yes [No|N/A
wChglo/ £ull—cheeklist-html 12.1 Title each frame to facilitate frame identification and navigation. C L]
And if you use applets and scripts (Priority 1) |[¥es|No /A
6.3 Ensure thal pages are usable when scripts, applets, or other programmaltic objects are wmed off| [ [ |

or not supported. i this is not possible, provide equivalent information on an altemative accessible
This dotument has Priori{:\/ page. L L
2 and 3, too. Audio-2.— - A“.“ Lol 08 e ‘P'“.'"” 1 - = ki Nu![m_.l!

6 ‘st 1.3 Until user agents can automatically read aloud the text equivalent of a visual track, provide an
o Jw has to meet the auditory description of the important information of the visual track of a multimedia presentation. |
Pﬁo\ri{:y | guidc]incs. 1.4 For any ime-based mulimedia presentation (e.g., a movie or animation), synchronize ]

equivalent altematives (e.g., caplions or auditory descriptions of the visual frack) with the
presantation. | L] |
And if all else fails (Priority 1) [¥es No A
11.4 H, after bast afiorts, you cannot create an accessibla paga, provida a link to an allemative page ]
that usas W3C technologies, is accessible, has equivalent information (or functionality), and is
updated as often as the inaccessible (original) page. iy
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accessibility

Whoa... that list is huge! It's going
to take forever to make the Audio-2-Go
site WCAG Priority 1 compliant... and we've
already done so much work, anyway.

The WCAG is exhaustive... but your
changes may not need to be.

The WCAG has to cover every conceivable possibility on
almost every type of site possible. That means it deals with
lots of things that may not affect your site.

On top of that, lots of the WCAG checkpoints are things
you should already be doing, like “Use the clearest and
simplest language appropriate for a site’s content.” So
many of these checkpoints may already be done! To
meet Priority 1, you just have to take care of applicable
checkpoints that aren’t already complete.

L

o f&rwn your penci
A . Take a look at the checklist on the previous page, or visit the WCAG checkpoints online at

http://www.w3.0rg/TR/WCAG10/full-checklist.html. Below, write any changes you think
need to be made to Audio-2-Go to fulfill the Priority 1 checkpoints.
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looking closer at wcag

.:ﬁ.&arw your pencil
R '\& solutlun Your job was to figure out what we still needed ToDo with
' Audio-2-Go to make it WCAG Priority 1 compliant.

v

1.1 Provide a text equivalent for every non-text element (e.g., via "alt", "longdesc”, or in element
content). This includes: images, graphical representations of text (including symbols), image map
regions, animations (e.g., animated GIFs), applets and programmatic objects, ascii art, frames,
scripls, images used as list bullets, spacers, graphical buttons, sounds (played with or without user
interaction), stand-alone audio files, audio tracks of video, and video.

We've alveady done this b providing alt and
longdese attributes to ouZ imagcs.m9 "

2.1 Ensure that all information conveyed with color is also available without color, for example from
context or markup.

This includes graphies and icons. Those stars that
vepresent ratings on each book ¢ould be a problem...
and what does the site look like without eolor?

6.1 Organize documents so they may be read without style sheets. For example, when an HTML
document is rendered without associated style sheets, it must still be possible to read the document

/\\ This is sort of like £abindexes... it's about
order. But this time, the order has to make

sense in the markup itself. We've got some
ToDo problems heve.

Provide-a-bexk-equinalent—forl
rom—kert-clements.

All tolor in-(:orma‘l:'lon must be
displayed without eolor as well.
Oroanize dotuments so ‘l:ht\, tan ‘%

O vt stylshee fs. Hcrc'z :h{; Audio-2-Go ToDo list we ea
uP with. How does it ¢ Pare with ¢ ot

: m ith the )i
of 'Uungs You ‘Ehoughf we hccdv:d -BD:.?, *
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thereqare no R
b Questions

Dum

Q: What is the difference between WCAG Priority 1 and
Section 508?

A: There are a few main differences. First, WCAG is a
recommendation that was written by the W3C, the Internet’s
governing body. Although the W3C has no authority to enforce its
recommendation, it is considered the standard in making sure sites
are accessible to individuals with disabilities. Section 508 is a US
Government requirement that is based on the WCAG Priority 1
standards. 508 requires all government agencies and companies that
do business with the government to comply with the law. 508 is not
enforceable in the private sector as long as a company isn't doing
business with the government.

Q: Can you be arrested for not complying with WCAG?

A: Not at all. WCAG is strictly a guide for making your website
accessible. Plus, the W3C doesn’t have authority to arrest you (or
fine you, for that matter). Still, ignoring WCAG is like ignoring a part
of your audience, and that's not a good thing. Even a few days spent
on accessibility can have a huge impact on your site.

accessibility

Q} Who decides if my site meets the guidelines?

A: For the most part, you decide. If you have followed along with
guidelines and made an effort to make your site as accessible as
possible to users with disabilities, you can call yourself accessible.
Because Section 508 is a law, there are online services you can
use that check and make sure your code is accessible. They will
often allow you to post “badges” on your site that advertise the fact
that your site meets the 508 requirement. Similar services are also
available for the WCAG.

Ignoring accessil)ility 1s
ignoring a Part of your
AUDIENCE. It hurts you, your

site, and your users.
Think about accessibility as

a CRITICAL PART of every
website that you c[esign.

301



color ToDo

Color shouldn’t be your ONLY rom—bent-elements,

form of communication All color information must be

disp| ;
You already know that color has an emotional impact. It’d be hard to P3Y6d without eolor as well.
imagine a site without color... but that’s just how some people view at 0”'53'\526 doéumcy;-(;s so the tan
least a part of your websites. That’s why you must convey everything be vead without S‘l:y' esheets
on your site with more than just color. :

I'm really having a
hard time distinguishing

some parts of this site. I
definitely can't make out
those colored stars.

tolored based on the vating. Color
is the on|\/ means of 5c+,+,in5 that

L
- The vating stavs for eath book are
===
meaning, whith violates WCA&

8% of males in the United States have some
‘E\/Pc of ¢olor blindness. The disabili{:y is far

movre Lommon in men than in women.
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accessibility

Life through web-safe eyes...

You've probably heard about web-safe colors before. Those are the
colors that most people say are going to look consistent on different
resolutions and monitors. Here’s a palette of web-safe colors:

letely

. . These two Vachchcs look comp ,

Life through color-blind eyes... dissimilav. which one do your users se
N

But 1s this palette really “web-safe”? Take a look a the same palette

through the eyes of someone with color blindness:

.@y!umu -
‘PQWEWR

How do you think color-blindness

can affect your choice of color
palette? Do the triadic and tetradic

color palettes offer any help in
dealing with color blindness?

¥* These images are from a stan of a Visibone book

(http://www.visibone.tom/produtts/browserbook-html).
you are here » 303



common types of color blindness

Audio-2-Go, via color-blind eyes

Let’s take a look at Audio-2-Go through a few different sets of eyes.
Depending on the cones available in the viewer, our nicely designed

Audio-2-Go site can look totally different:

Audio @@ 6o

Original

This view shows a diminished ¢olor

stheme, but most of the elements

are still dis{:ingvishab\c. \
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Audio 0 Go

=

Heve is the original color stheme viewed
by someone with no ¢olov blindness.

Sign Up. Featured Books

e el = Rl 5 sl

P T ——_

e e o ] e el 4 i vt >

[pas N iy iy et

[ G ’ﬂ]‘u
Dowmioad. L |
P ———— b
e e ) 2
P T - =

PR e S ——
1 v vy i ] s Tk o Vi

Listen.

L e e L T

Peutanopia (no green cones)



accessibility

Audio 0 Go

Featured Books

This is a vaver type of tolor
blindness that afects yellow tones.
The stavs ave completely useless in
+his view... whith de«cini{:cl\/ violates
WCh4 Priori{:\/ l.

.....

Featured Books

Google
g

T

Pro{:anoyia looks very similar to
Dcufanoyia when Comparing the
Audio—l——éo site. The Page looks
bland, and the stars seem to blur

together a fair bit. \

Protanopia (no red cones)

you are here » 305



adding labels to

Those

stars are a real problem

So the stars at Audio-2-Go are a problem. It’s not bad that they’re
in color, but it’s bad that they only convey information through color.
Remember one of the easiest ways to fix bad graphics or navigation?

Add text!

So for the ratings, we can simply add in a textual rating. Then, we can
add the stars as a background image, just like we did with navigation
back in Chapter 6:

<diwv

id="featured-books">

<ul>

</

</div>

<li><a tabindex="7" href="/books/1">
<img alt="the elements of cooking" src="elements.jpg" /></a><br />

<span class="rating high”>Rating: 8</span>
</1i> \

<li><a tabindex="8" href="/books/2">
<img alt="state of denial" src="sod.]jpg" /></a><br />
<span class="rating medium”>Rating: 5</span>
</1i>
<li><a tabindex="9" href="/books/3">
<img alt="the google story" src="google.jpg" /></a><br />
<span class="rating medium”>Rating: 6</span>
</1i>
<li><a tabindex="10" href="/books/4">
<img alt="mary poppins" src="mp.]jpg" /></a><br />
<span class="rating low”>Rating: 3</span> index.htm
</1i>
<li><a tabindex="11" href="/books/5">
<img alt="business of creativity" src="creativity.jpg" /></a><br />
<span class="rating high”>Rating: 9</span>
</1i>
<li><a tabindex="12" href="/books/6">
<img alt="designing web usability" src="dwu.]jpg" /></a><br />
<span class=(£iziﬁg‘§§giETY>Rating: 6</span>

s — We “vating” and then give it
We'll elass the span vating '
> a:o{:hcr ¢lass depending on the vating (low,

medium and hig\'\ vcs\?ct,hvcl\/)

Add a line break and
a span to hold the
Ya{:ing number-.

Q- So we can’t use visual indicators, like the stars, anymore?

A: You definitely can. You just can’t only use visual indicators. So if you use the visual
of a thermometer, you'd need to put a textual description next to that thermometer.

therejare no
Dumb Questions
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still
Background images are* your friend

Now we can add the stars back into the page, using CSS and the
background property. So we need to make some additions to our
stylesheet, screen.css:

We need a new high—level

#featured-books 1i .rating { elass for vatings

padding: 4px 0 4px 30px; <——\‘

font-family: Helvetica, sans-serif; T .
he v-a'l:mg tlass needs 3

font-size: small; 0
text-transform: uppercase; px left Padding to ¢lear

accessibility

} the way for the stay.
.high {
background: url('../images/star high.png') no-repeat left;
}
.medium {
background: url('../images/star medium.png') no-repeat left;
} D ) - K screen.css
epending on the ¢tlass, we will displa\/ the
.low { aPPVOFVia‘Ec toloved star.
background: url('../images/star low.png') no-repeat left;
}
Color, without depending on color?
Update your versions of index.html and screen.css. Then reload the Audio-2-Go page We can tick ok

and check out the featured ratings of the books.

Featured Books

STATE

Now Jc\\crc’s a el
5va\>\\\ca\ and

’cc*b»a\ 'md'\t,abon
of 2 bodK's vaking

(| —
K.& 1.7 RATING: 8

_BOB

WOODWARD

{‘f RATING: 5 1”:; RATING: 6

ToDo

Organize dotuments so .
OF be vead without: s'l;yleshce'zz. -

this chcckyoin‘h now.

ou are here » 307



content

ToDo

2 s ] . P"’*d@-a £‘“E vl ! F
There’s more to ordering than just tabindexes on—tent-clomends.
You've already used the tabindex attribute to make sure that the Tab M*’MM
key moves through your document in the right order. But the WCAG M
goes further: since there are certain accessibility devices that don’t use
standard keyboards, your actual markup has to be in order. organiz.e dotuments so they ¢3

. n

In other words, to meet WCAG Priority 1, you've got to order your be vead without S‘l:y'CShcc{;s.

XHTML in the sequence your content should be viewed, regardless of
any CSS and tabindexing;

£— This site has its content
Header below almost everything
else... which might lo£ok gr,czt
! Sidebar skyled with CSS, but won Here
saZis-c WCA4 rcquircmcw{:s‘ ere’s the Sdme sequence o ¢
F d L- k Y dC:hCh{:S, bhf ordcrcd h
eatured Links 7°“hd want Someone 4, Z‘”
or View
Masthead ’ €ar the content.
Content header
Footer
I Masthead
Content
Thcd?z‘?cﬁrg of fhihgs heve Sidebar
= el £ Lol ,
o Featured Links
Footer

Just because your XHTML is standards compliant doesn’t
mean your XHTML meets this WCAG checkpoint.

is correct and without errors. The WCAG checkpoints make sure that
you are using that markup to make your site as accessible to as many
people as possible. The two are related, but not at all the same.

Wa fC]fl i t' Having your site validate as valid XHTML just means that your markup



accessibility

It's time to tick off another Priority 1 checkpoint with Audio-2-Go. Here are the relevant parts of
the Audio-2-Go index.html. It's up to you to re-order the content. Good luck!

ExegciSe

The £ab indexes give You some ordering.. but the actual
mavkup isn't in the vight sequence.

<ul id="nav>
<li><a tabindex="1"” title="homepage" href="index.html">Home</a></1li>
<li><a tabindex="2"” title="browse books"
href="books.html">Home</a></11i>
<li><a tabindex="3"” title="about Audio2Go"
href="about.html">About</a></11i>
</ul>

<div id="featured-books">
<ul>
<li><a tabindex="7" href="/books/1">
<img alt="the elements of cooking" src="elements.jpg" /></a></1li>
<li><a tabindex="8" href="/books/2">
<img alt="state of denial" src="sod.jpg" /></a></1li>
<li><a tabindex="9” href="/books/3">
<img alt="the google story" src="google.jpg" /></a></1li>
<li><a tabindex="10"” href="/books/4">
<img alt="mary poppins" src="mp.Jjpg" /></a></1li>
<li><a tabindex="11"” href="/books/5">
<img alt="business of creativity" src="creativity.]jpg" /></a></1i>
<li><a tabindex="12" href="/books/6">
<img alt="designing web usability" src="dwu.jpg" /></a></1li>
</ul>
</div>

Hint: You may want 4o rémov

e e the Labindexes and use

see how your page is “naturally” ordered.

<div id="info">
<h2><a tabindex="4" href="signup">Signup</a></h2>
<p> Create an account with <strong>Audio-2-Go</strong> and begin
downloading books immediatly. All you need is your email address and
a credit card to get started and there is no contract to sign. Cancel
anytime you wish.</p>
<h2><a tabindex="5"” href="download">...</h2>
<p>...</p>
<h2><a tabindex="6" href="listen">...</h2>
<p>...</p>
</div>

index.html
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rethinking tabindex

Your job was to rearrange the chunks of the Audio-2-Go page so that it has a more logical flow
when rendered without a style sheet. Here’s what we did.

ExerciSe
Lution

<ul id="nav>
<li><a tabindex="1" title="homepage" href="index.html">Home</a></1li>
<li><a tabindex="2" title="browse books"
href="books.html">Home</a></1i>
<li><a tabindex="3" title="about Audio2Go"
href="about.html">About</a></1i>
</ul>

<div id="featured-books"> & Flipping the “info” <div> and “featured—books”
<ul> <div> makes the page display in the proper order
<li><a tabindex="7" href=" /books/1" >WhCV\ a S'E\/lcshcc't is disablcd or unavailablc-

<img alt="the elements of cooking" src="elements.jpg" /></a></1li>
<li><a tabindex="8" href="/books/2">
<img alt="state of denial" src="sod.jpg" /></a></1i>
<li><a tabindex="9" href="/books/3">
<img alt="the google story" src="google.jpg" /></a></1i>
<li><a tabindex="10" href="/books/4">
<img alt="mary poppins" src="mp.jpg" /></a></1li>
<li><a tabindex="11" href="/books/5">
<img alt="business of creativity" src="creativity.jpg" /></a></1i>
<li><a tabindex="12" href="/books/6">
<img alt="designing web usability" src="dwu.jpg" /></a></1i>
</ul>
</div>
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accessibility

We don’t need no stinkin’ tabindexes.

Rearrange the order of your index.html, and then reload the page. Things should look
the same, but now we’re WCAG compliant.

Using the Tab kc\/ is
a areat way to verify
Yyour site S‘(',a\/s n

Hey, doesn't this mean
we don't need all those
tabindexes now?

WCAG Priority 1 makes
tabindex unnecessary.

With your markup ordered correctly, go
ahead and remove all the tabindex
attributes from your index.html. Not
only are they unnecessary, they’ll let you
ensure that you've ordered things correctly

by using the Tab key.

order, even when You
add new settions.

Sign Up Featured Books

Craste a1 soroact ith Sandie g0n 1o begn

PR romeckainly Al yom need b

oy ik & vt sard 1o gt stared w i = :

:-I --::..I . H “ K H‘H‘I
"

Thram pod cTRR 10 Volr Bovabs P e fkTw . | o — |

7 AT AT AT
FRSUSTRNE: P L ST p——"—
"
P R e T

oyl 7 bl G B o g e

We've 90t another item

wc)can tross of our list.
We've done, right?
you are here » 311



table headers

312

Chapter 8

Top Titles Featured Books
The Black Swan g
Presentation Zen LIS
The Digital Photography Baok $iz.09

Mae 08 X Leopard: The Missing Manual  #:15.00

The iPhone Developer's Cookbook Sy

Wait a second. Can you take
a look at our Books section?

T just want to make sure we
didn't miss anything...

Copyright & Audbo 2 Go, Ine., all rights reerved




accessibility

@S\harpsn your pencil
K.  What WCAG checkpoints need to be taken care off on the Books page? Look back through

the checklist on page 298 (or online), and see if there are any additional checkpoints that
might apply... write what you think you need ToDo in the ToDo list below.

ToDo
Provide a text co\uivalcn{: for all
These all non—text elements.
ese all have to b
handled for the _E’; Al eolor information must be

Titles page as well. disvla\led wi{:\\ou{: tolor as well.

Hint: £he Top Titles list is 3 table.
Organiu dotumcw{:s S0 ﬂ\c\/ tan J

be vead without s{:\/lcshec{:s-

Now that you know what needs to be done to the Books page, open up books.html. It

A should be in your chapter download files. Update the XHTML to be WCAG compliant, and
EIQRCISQ meet all priority 1 checkpoints. Then turn the page to see if you caught everything.
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checking

Your job was to update the books .html XHTML to be WCAG compliant and meet all priority 1
. checkpoints.

ExerciSe

LutiON

<!DOCTYPE html PUBLIC "-//W3C//DTD XHTML 1.0 Strict/ Provide a text equivalent for 3|
"http://www.w3.0org/TR/xhtmll/DTD/xhtmll-s1 hon_{:“{: C'CMCn{:s
<html xmlns="http://www.w3.0rg/1999/xhtml" xml:lang- :
<head> o
<title>Books | Audio 2 Go</title> All ¢olor information must be
<meta http-equiv="Content-Type" content="text/htm diSP'ach wi-&hou{: CO'OV‘ as ”
<link rel="stylesheet" href="stylesheets/screen.c well.

type="text/css" media="screen" /> Or ani
</head> 3 =€ dOCumcwEs so ‘H’IC tan

<body> be vead without s‘(:\/leshccfs.
<div id="wrap">
<div id="header">
<hl><img alt="Audio 2 Go logo" src="images/a .
<ul id="nav"> CO'umn '\Cadlh S-
<li><a title="Audio 2 Go home" href="index
<li><a class="active" title="Audio books"
href="books.html">Books</a></1i>
<li><a title="About Audio 2 Go" href="#">About</a></li> Did You 56{; this one? S'md)c the
</ul> Books page has a table, we've
</div> r got to add £able headings.

<div id="book-list">

<h2>Top Titles</h2> 5.1 For data tables, identify row and column headers.
b e Ce Ll pad ="

ToDo

<tr>

<th>Book Title</th>

<th>Price</th> We just need another +abl ¢ row
</tr> ~ with a hcading for each dolmn,'
<tr>

<td>The Black Swan</td>
<td class="price">$19.99</td>
</tr>
<tr>
<td>Presentation Zen</td>
<td class="price">$12.99</td>
</tr>
<tr>
<td>The Digital Photography Book</td>
<td class="price">$12.99</td>
</tr>
<tr>
<td>Mac 0OS X Leopard: The Missing Manual</td>

314



accessibility

<td class="price">$15.99</td>
</tr>
<tr>

<td>The iPhone Developer's Cookbook</td>

<td class="price">$19.99</td>
</tr>
<tr>

<td>slide:ology</td>

<td class="price">$7.99</td>
</tr>
<tr>

<td>The Numerati</td>

<td class="price">$11.99</td>

</tr>
<tr>
<td>Spore: Official Game Guide</td>
<td c?ass:"price">$2l.99</td> QS:L\\\§\\ -TMSYQSC‘Bsahtadyordﬂmd
</tr> tovveetly, with headings, then
</table> the Top Books list, and t}“"
</div> he features. So we didn t need
<div id="featured-books"> é:f// TBDo&WjYC‘deﬁHS
<h2>Featured Books</h2>
<ul>

<li><a href="books/1"><img alt="the elements of cooking"
src="images/elements.png" /></a>
<br /><span class="rating high">Rating: 8</span></li>
<li><a href="books/2"><img alt="state of denial" src="images/sod.png" /></a>
<br /><span class="rating medium”>Rating: 5</span></1i>
<li><a href="books/3"><img alt="the google story" src="images/google.png" /></a>
<br /><span class="rating medium”>Rating: 6</span></1i>
<li><a href="books/4"><img alt="mary poppins" src="images/mp.png" /></a>
<br /><span class="rating low”>Rating: 3</span></1i>
<li><a href="books/5"><img alt="business of creativity"

src="images/creativity.png" /></a> This is the same
<br /><span class="rating high”>Rating: 9</span></1i> thange we made
<li><a href="books/6"><img alt="designing web usability" 4o the main page:
src="images/dwu.png" /></a> wcncuifzﬁf,nof
<br /><span class="rating medium”>Rating: 6</span></1i> jwfimagﬁ;gw
</ul> the book ratings.
</div>

<div id="footer">
<p>Copyright &copy; <strong>Audio 2 Go</strong>, Inc., all rights reserved.</p>
</div>
</div>
</body>
</html>
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wrapping up accessibility

— TesT DRIve

Test Audio-2-Go’s accessibility

It’s all well and good to implement accessibility measures, but you also need to test your site.
So, how can you do this? Well, there are a couple of ways:

Get a copy of the assistive technologies in question (like a screen reader), and take the site
for a test drive yourself. Or, even better, you can use software, such as Cynthia Says, that
automatically checks a site for WCAG compliance: http:/ / www.contentquality.com/

Update both the home page and the Books page, and see how Audio-2-Go looks.

[T ——

vasr g -spualiy aycli ok T pee

car rither Mo pat i

G alaes rncen yuur porel The Black Swan .

dewnlaad yeos beaks ot

Lm Fresenintion Zex LR

AL oof oy s ;

Profresdonal volos acts The Digital Photngrapisy Bk LIS o naTMEs Ty RATARS
definition sodis f L]

and metindously rlited Mt 08 X Loopued: The Missing Harusal

Hizds dows, Aadio- 3G
of sadio books soyws

Ay, Thw PFboce Dvviloper’s Coakbook LT

slidhe mlogy L
The Numeraiy [

Crmatma s ol mamens ol mamhece
Spore: Oifflclal Game Gulds LT

Cnpueright 5 Amallin w flas, Boa , 50 igleon reasruss]

Give Audio—2-Go a test with the
C\/n‘{:hia Says validator-
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800

Cmail Calendar

You'll never believe the email
T just got! You really hit it out of
the park with the updates you made.
And T hope you don't mind not paying
taxes anymore...

Gmail - Opportunities with the Inter mal Revenue Service

accessibility

_ [+1 htop: / fmail.google.com.

Documents  Dholos

Reader Weh mors ¥

Gmail

Compose Mail

Inbox {10)
Starred 7
Chats &7
Sant Mall
Drafts

Al Bdail
Spam
Traah

Contacts
= Chat
Bearch, add, or invile

@ Audio_2 GO
Sat status bere T

Chat with your AIME

buddies
Get started

Cptiona ¥ Add Contact

= Labels

Edit labale

LT ) Ghow search aptions
{ soarch mail ) [ Search the Web JZ°0 =

Intemational Herald Tribune - Warld M.Mﬂlﬂﬂuﬁﬂpﬁu‘l-m

b1

« Back to |nboa If.m‘chlw ) ( R:u.wl.Spmn" ‘:Dulum} Mora ACUSNE v
4

Say goodbye to taxes forever! Tnbox | %
Audio 2 Go ahow details 11:43 AM (4 minutes agn) 4+ Reply | ¥
Audio2-Go.

Gmatwmkonmrmnmummmnatmmwmm.anﬂm
really love L wnmnmmnmlmwrmmamm.mmwumwm
KIIIML,IIH?N‘\‘EMWL;HUI'Tﬂl[]’lNlﬂE'ﬁ'Dl‘K!W'E'ﬂ lIKE 10 Move

Toraand with distnbuint our tax torms. WeTe In a it of @ budget crunch Nete,

bt we've come up with some creative ideas b cnmpensate yoa for your
wock What would you think ahout you never paying tages again? As lang
as you'll host our fomms, onnsider yourseif a tax-free enfity Fnjriyl

1, aned by e way.... i you Piave any employees o conlrachons, we'e
willing io give two of them the ame tax-frae axempion you'd enjoy.
WOrk!

>

Looks like being accessible
is veally paying off!

Best,
Ronald Dauti
Intermal Revenus Service

* Reply =+ Forward

audio2go@gmail.com | Settings |

8- ¢

EE

Bav
Diofin
g Bui
oo 41 m

20 Howr] K

This He Biesinn
Far You ol 520
wrwnwr TE unrmdumsi

1040 Tal g

Taxvig ggional Sofiwa
Interg =F bz & Dank Prog
wnw MIELink.com

ldaho Tax Exempt Fund

Mo fedesal, foderal akornative
e Ickihy sslarbey e B Tl
W aburne. com

103 Investments

We Match Investors Te 1031 Froperiy
Contact Ug Fof Fros inte.

wewnw S clarggePropers s com

Aoyt thise InkS

you are here »
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looking

/37 Provide a £ext equivalent for 3))

The WCA§ theeklist is complete!

QBUI.I.ET POINTS

I'mglad I can
finally Tab through
the site. Time to

Audio-2-6o
is behaving much
better with my

JAWS reader.

check out some books.

Man, the book
ratings make so
much more sense to me

Accessibility is both the process and the techniques
used to create a site that can be used by someone with
a disability.

A screen reader is a piece of software used by the blind
and the visually impaired that reads the text of a website
aloud.

The ALT attribute (which is part of the IMG element)
allows you to provide an alternate text description for an
image—which is read by the screen reader.

LONGDESC is an attribute of the TMG element
which provides a link to a page which contains a text
description of an image that is too long for an ALT
attribute.

People who have lost motor control of their hands often
use the tab key instead of a mouse to move from link to
link on a webpage.

TABINDEX lets you manually set the position of a
specific link in a tab sequence.

The Web Content Accessibility Guidelines (WCAG)
from the W3C were the first major effort to establish
guidelines for accessible design—it consists of fourteen
guidelines, each with three checkpoint levels.

You don't have to worry about items on the WCAG
checklist that don’t apply to your site.

Organize the markup of your page so that it reads
logically if it were not rendered with a style sheet.

Make sure that all information conveyed with color is
also available without color.

If you use tables in your site, make sure that columns
and rows have headers.

Use software like Cynthia Says to check the accessibility
of your site.
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9 listen to your users

+ The sz}hway fo

Hangonious Design "

Ever since I started really
listening to my users, people just
can't stay away from my site. I barely O'o
have time to look at the stats over a
cola these days!

Pl - _
i
.i.I“l‘:_‘:“
S
Ll ] ":- I:‘“\.\
1 T T
"‘-:: w
1. L ] L 'l‘
Ll L)
L T = X
LY T .y T
'I.-;..“‘r' &
'IIJ "l
. T AR
l‘"m Ehud
!h!
4 " A
& L

Good design is all about really listening to your users.

Your users can tell you what’s wrong with your site, what's right with your site, how
you can fix things (if necessary) and how you can improve your site. There are |ots of
ways you can listen to your users. You can listen to them in groups (using tools like
surveys), listen to them individually (with tools such as usability tests), and listen to their
collective actions on your site (with tools such as site metrics and statistics), Whatever
method you use, its all about "hearing” what your users are saying. If you do, your site will
meet the needs of your audience and be that much better for it.

this is a new chapter
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rpm (bad) reviews per minute...

Problewms over at RPM

RPM Music

I keep on getting angry emails from
my customers. They're all complaining
about the same problems with the site.
You built the site for me—now I'm going

to have to ask you to fix it so it works...
properly this time!

= &
RPM Music is the #4 online, midwest, shri
o

Where are you guys

Bummed Customer <bummed@yahoo.com>
To: rpmmusic® gmail com

RPM Dudes-

Just saw the new site, looks greal! One question though: | can'l see

to find any of your contact information or a map to your siore. 'm
fram out of town and really wanled lo swing by and checkoul the
selection. Seems like that should be on there somewhere. Maybe | |
missed I Anyway, would have loved 1o come oul and see the stors
today, maybe next time.

Thanks, e
i W.E—l‘—__ =

g
3
|
%
%

- ‘ e ———
ELTR

—

\ | ;::E_l;;;;ith the new site sat. Aug 23, 2008 3t 4:06 P
The (not | amatoom
€ Lno o,
S0 hifﬁ} | RPN now. The
RPM Musie '. “mmmmmmum'“‘“- '
Stove

ﬂwn:r
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listen to your users

From the Blog

How could we have missed
these problems? We really
need to find out exactly what's
going on from the users

APM Music <sspmmusic®gmail.com=

Sat, Aug 23, 2008 at 4:23 PM

V't seem

r'm

ha

ybe | just

slora

m=

) New site disappoints
& PM shate @yourlinks.coms

What the heck dig OWner
¥OU guys do | i
a 0 Your sita? |
umnm:;r;:h;lmmummd:i!m.mw:;ﬂhnphw i
mﬂﬁﬁ#‘mﬁmmmnhw mum" =
iooked allcrazy. The n looks all out of wa ,
mrnmﬂul'pdm.ihadﬂnh n::r:":h:}:n;}:; on?

Thanks,

you are here » 321



surveys and focus groups

Let your audience speak to you
through focus groups and surveys

When you're designing, redesigning, or fixing a site, vou need to be able

to ask vour audience questions. Who are they? How often do they use the

Web? What kind of computer do they use? What do thev like about the ‘;_\

site’s current design? Do they like the site’s proposed new design? Remember, as we talked
about in Ch&?‘tﬂ 4, Sulveys
are a great tool for buildin
Personas at the bcginning .-_-,P
Your design protess

This 1s where focus groups and surveys come into the picture. Both are great
tools for giving yvour audience a “voice”™ —letting them give their opinions,
answer your questions, and even give feedback in unexpected ways. It's
important to know that surveys and focus groups have different strengths
and weaknesses, and those could impact which you use. Let’s take a look at
some pros and cons of both:

PROS CONS

Require a relatively short time commitment Require a lot of advanced planning
from survey participants

Can be admunustered to a huge amount of Written surveys may present problems for
“ g ys may present p
5 people lower level readers
5 Can be adminstered in lots of ways (paper. Survey questions might be misinterpreted

onhne, by phone, n person)

Participants can often complete the survey
at their own leisure

Allow participants to build on each other’s Require larger time commitment from
ideas participanis
e
= * . o . o v - " - ]
2 Collects information on a very specific topic Usually require compensation for the
s from those who have a stake in the topic participants
2
s Benefits from a trained [acilitator Public environment may intimidate some
;E participants

Requires a trained facihitator
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listen to your users

Read through each of the scenarios below and decide which
method (survey or focus group) would be best for getting the

information you need to make your design decisions.

Write your answer on the dotted line.

Scenario 1

You've been hired to design a website for a local community
access television station. The client wants to add all sorts

of cool—but bandwidth intensive—Flash interactivity and
video. You're worried that this extra media might be too
much for the site’s users.

You need to find out what kind of computers the TV station's
viewers use (make, model, operating system, etc.}, as well

as their connection speed (dial-up, DSL, Cable, etc.) so that
when they come to use the site, it doesn't fall over under the
pressure of serving all that rich media content.

Scenario 2

You're doing some volunteer design work for a local
inner-city community center. You really don't know that
much about the site's users—gender, age, computer types,
etc.—and you really need to find out so that you can target
the design at the right level. The director of the community
center did tell you that some of your users might have a
low literacy rate.

Scenario 3

You and some friends are launching a new social network
for web designers and developers. You're at the point
where you've got a couple of different visual designs (really
polished storyboards), and you need to get some specific

FhdheddEEE s md R AR e R e

BEh b b s b EE s EE e wdd

fE'EE"]EICk on wha.t }"OLII' pﬂtEf‘lﬂﬂl EIUdiEI'ICE' thinks Uf thE B R I

site’s design. You're also pretty sure that your audience
(who are designers themselves) will probably be up for
sharing some their great design ideas with you.
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dive into surveys and focus groups

rpen your pencil

W Solution

Let's take a look at whether a survey or focus group is the best choice

for each of the scenarios. How will you implement your choice?

Scenario 1

You've been hired to design a website for a local community
access television station. The client wants to add all sorts

of cool—but bandwidth intensive—Flash interactivity and
video. You're worried that this extra media might be too
much for the site's users.

You need to find out what kind of computers the TV station’s
viewers use (make, model, operating system, etc.), as well

as their connection speed (dial-up, DSL, Cable, etc.) so that
when they come to use the site, it doesn't fall over under the
pressure of serving all that rich media content.

Scenario 2

You're doing some velunteer design work for a local
inner-city community center. You really don't know that
much about the site's users—gender, age, computer types,
etc.—and you really need to find out so that you can target
the design at the right level. The director of the community
center did tell you that some of your users might have a
low literacy rate.

Scenario 3

You and some friends are launching a new social network
for web designers and developers. You're at the point
where you've got a couple of different visual designs (really
polished storyboards), and you need to get some specific
feedback on what your potential audience thinks of the
site’s design. You're also pretty sure that your audience
(who are designers themselves) will probably be up for
sharing some their great design ideas with you.

Surveys are pevfest for
Etffihg lots of information
rom 3 lavae group of People.

Suwcy

RS T IR E I IR LY

he kind of

This1s 8 {F“?Jh oS Tis ?raba'ow mov e

‘nFormation Yfou ntr.iu
i to a survey, s
inl{:f ﬂﬁui'ﬂ_ a Eﬂt.ui %fﬂﬂ? li: wsevs are
',71-?: ofF by filling out forms.

Fotus Qroup OR Survey

R LR T TSR e

This is ?crﬁct.t for a ;m;“
- | 4
Fm‘..u.s 5‘:‘4:#?- ﬂ?th E“d-‘uumun

feedbatk and grov?
s exactly what you need

)

Fotus ﬁrwf

FEEEFA RS EEEANEEFE R FEERsdRdanEnE BEEAFELEABEEEERE SR
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listen to your users

Surveys and focus groups arent free

When vou're deciding whether to use surveys or locus groups to [ind out

about your users, there’s another thing to consider: eost. If you start out
domng user testing with the comparative costs of surveys and focus groups
m mind, that may help you decide which 1s the right route.

Survey Costs Time is money, as they say

$ Time spent designing the survey

Printing and mailing (if you are conducting a paper survey)

=5

Time spent processing and interpreting the results

&n

Possible compensation to survey participants

Yﬂubﬂ.;njf Jus{: open the door and
grab the neavest pevson — you need
to put 3 lot of time and cﬁwf
into veeruiting people whe are
r*th't!’-Ch{:a{:ivc of Your site's audiente.

Focus Groups Costs

Time spent planning the focus group schedule
Recruiting participants
Rent space to hold focus group (if you don't already have it)

A moderator will ven.
the -coﬂus 5“""?_#&“:7 e
highly skilled at what

Equipment rental (projector, screens, recording devices, efc...)

Food and/or compensation for participants -s—-—__\

o &4 W o 5 4» W @

Lhey do and aenevally Time spent processing and evaluating the results [H's customary to give F.I;:aus E:::'?
don £ tome theap Any additional supplies ?;rtgg.?an{; mm{;&hhha fz :
y : fime That doesn + have ':Ud L
Cost of a trained moderator moneY, but do You have the 5 )
for pizza and drinks for all :?
partitipants youd like o invite?

rpen your pencil
N Now that you've got a good idea of the pros and cons of surveys and focus groups

(and how much they could cost), write down the method you'd use to get feedback
from the RPM Music site users. Also, write down why you chose that method.
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go with a survey for rpm

— g harpen your pencil
\& su‘utinn Which method for gathering feedback from the RPM Music users is
probably the best, and why? Here's what we thought:

| Jients will want to 9o the
Fdin g User teedback is vital to

theapest voute bl rlfjthC

actting the design o

...............................................................................................................................................
------------------------------------------------------------------------------------------------------------------------------------------
...........................................................................................................................................

RPM is a Web store, so it makes sense

0 Provide useys with 3 survey to £ill
out while fhc}r’rc online.

You're going to use a survey
to try to get at the root of
the problem? Ok, that sounds

good. You can use my customer
database to get in centact with
my customers.

(&

Surveys are claea]) and
effective, especially when you
give Partici]nants the oP’tiun of

mmpleting them online.
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Head First: Welcome, Online Survey. We're very
excited to be talking to vou today outside of the
World Wide Web.

Online Survey: | know. this is very exciting! It’s
been years since 've appeared in ink.

Head First: So tell us, why the big move to the
Internet? All those tags and hypertext seem a bit
overwhelming.

Online Survey: Well, it just seemed like the right
move, | mean, sure, the imtal setup took a hittle ome,
but after that | could just sit back and watch the data
COME POUTNE .

Head First: Did vou find that you received more
attention as a web page than vou did when you were
printed on paper as a bubble sheet, say?

Online Survey: Oh, definitely. People have bad
memories [rom high school filling out all those
bubble sheets. Also, being available online makes
it easy for people to take me at their leisure. No
pressure, you know. Oh! And, if it’s a long survey,
they can save their answers and come back later.

Head First: Well that's convenient. So where do
you keep all that data? If people aren’t writing if
down. where does 1t go?

Online Survey: Sometimes | just send an email
with the answers. Most of the time, though, 1 keep
evervihing in a database so that I can go back later
and quickly see the results.

listen to your users

Surveys Exposed
This week’s interview:
An online survey tells all

Head First: Wow! That seems technical. How do
you manage all that without losing vour cool?

Online Survey: Well I'm going to let you i on
a little secret. I'm no wiz-bang programmer or
Database Analyst. so il it’s a complicated survey, |

Just use one of the many free survey tools available.

They help me setup the questions, lormat, and even
process, the data, and then they send me the results.
In the end, I come out looking like the hero.

Head First: [nteresting. Don't vou [eel like vou're
cutting corners if you don’t do all the work yourself?

Online Survey: Hey, il vou want to spend all day
writing code and HTML rags, that's vour business,
But time 1s money, buddy, and I just want to get my
questions answered. | don’t have time to deal with all
those details. Not only does an online survey save my
users time, i also saves me time.

Head First: Well that seems [air and who can pass
up all those colorful charts and graphs?

Online Survey: Not this guv. Believe me, going
online was the best move of my life. We wouldn’t be
talking i 1t wasn't for the Webh,

Head First: That's true! We're glad to have you.
Thanks agamn for talking to us. I'm sure we'll be
seeing vou soon in some reader poll or career

questionnaire.

Online Survey: You bet, thanks for having me.
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survey quesitions

Ask the right questions
in your surveys

So vou're going with
a survey, but there's a
problem. What questions

are vou gomg Lo ask. and Give Your users an A B,
hozwe will vou ask them? C, and D and make the
Oftentimes online surveys .:.f{u::ns tlear and tontise.
cither ask the wrong g . 5 .
questions or ask questions A gOOd Sumy @BStlun hﬂs SPWIEIC answer chﬂlce{i
so that the data they get
back from users taking

the survey 1s unrehable d A gﬂﬂd SHTVEY %Eﬁ[iﬂn dﬂES not Iead ﬂIB
Yn;.l.n.'ull'l;' Illt'l.‘(l u.n. i‘m'r:;[ Parﬁcii}ants tﬂ ﬂny PaI‘tictllaP answer.

some tme m cralting your

survey's questions so that Ea A gOOd SHWEY :!yes-ti[]ﬂ iS S}]ﬂﬂ. £ You tonfuse Your users,

vioul @el the best ]“uh:j“}ltr '{:.hc o0s I—'E ;
data vou can. Let's take a Y 8ven't going to provide

. - L#1 7 I‘ELI uw " mation
look at what makes a good E | A gﬂ‘)d SIII‘VE}’ C[ﬂEStlﬂn 15 EEIS}/ E’ay :IQSEE;{;::{ELH i:rh at

SUrvey question. 1o rﬂad and mdﬂfsta.nd — You word auestions and make

sure £hcfr¥: not c:unfusanﬂ.
V" A good supvey question asks for knowledge
or an opinion, hut never hoth at once.

there Bre no

Dumb Questions

Q_,: What if | want to ask an open-ended question?

A: Just don't provide answer choices, and phrase the guestion so it's clear that you want
the participant to answer in their own words. Open-ended questions are great for getting
qualitative data. Qualitative data is data that isn't numerical in nature. So, if you were fo
ask survey participants what operating system they use, your results would be numerical
(58% Windows XP. 5% Windows Vista, 30% Mac OS, 7% Linux). But if you asked survey
participants to descnbe the technical problem they are having with a website, each of the
responses will be different, and the results will not be numerically based. Be prepared for
more work when you put your results together if you ask an open-ended question. Each
response will be different, and you won't get the same statistical (numerical) results that
you'd get with other kinds of questions.
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listen to your users

Now that you've seen what makes for a good (and not so good) survey question, it's time to put
_— your skills to the test. Below you'll find some survey questions that could use a little work. Have
Eﬂﬂ@lse a look at them and write down the problems with each question.

o Which is your browser of choice?
A_ Internet Explorer 6

B. Internet Explorer 7

C. Internet Explorer 8

e Does your current CMS publish
WEC-compliantmarkiifl?: =@ = = 0 cniiiasiieeieniessssasisnenn sk s s e s ARy

A. Yes
B. No
C. | don't publish with a CMS

@ There are many people who believe that
designing with web standards iz 3 waste of == ccccoscrssiaciimiiiimiiimiiimmsisssi b s s s a e
time—are you one of these people?

A Yes
B. No

-------------------------------------------------------------------

rrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrr

9 Do you believe that the current single column
Iayuut website i“ questicn is bad and shnuld ..................................................................
be changed to a 2 column layout?

A Yes
B. No
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writing good surveys

Let's take a look at the survey guesticns and see what we can do to make them better.

o Which is your browser of choice? |
y TH! Ututsl:mh 15N ‘t bad, bﬂ;

the ?qss“}l! AnsSWEYS
B. Internet Explorer 7 e acleading:
x C. Internet Explorer 8

A. Internet Explorer 6 are

The problem with this question is that it's biased. Biased questions encourage your participants to
respond to the question in a certain way. They may contain terms, or may be worded in a way that
leads the participant to a specific answer. Here, all of the associated options are Internet Explorer
(though different versions). What if the respondent uses a different browser? Well, their only
option would to choose "Other.” if it were available as option D. That would ultimately skew the
results (because you won't get any differentiation between browsers besides Internet Explorer).
This guestion may also mislead participants into choosing Internet Explorer just because they
have it in their system (as opposed to being their primary browser).

A better browser question might be...

le and
The ﬁuchCiah |5'snm?
divett We don t have to

o Which is your browser of choice? thange muth heve

A. Internet Explorer
B. Firefox '{,':, makc sure {;his ﬂ|||..ut:‘.'l:ilnu-|

C. Safari s not biased, we need to
-<\_//’/ offer thoites for diF-Fcrem{;

D. Mozilla

browsers (not just |E)
E. Opera
F. Other
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o

Does your current CMS publish W3C-compliant markup?
A. Yes

B. No

C. | don’t publish with a CMS

Although this question if focused and simple, it falls into a common trap. The terms
“CMS" and "W3C-compliant” are only used by a small group of people within web
technology circles. Even though some users may recognize the terms, most won't and
you risk confusing and frustrating your survey participants. Avoid using jargon in your
guestions and always try to write to the broadest audience possible.

Less jargon = better understanding = accurate responses

9 Does your website code validate as standard XHTML or HTML?
A Yes

E—'ﬂ‘t‘h with :
E. ND I DLI?E {ht A ]
Jaraen, it
?‘———_—-—-"“. '3°ﬂd -ED SIUE Wsfisg 3n %r dﬂh’;

C. I don't know Know" thoize st

n tase.

therejare no
Dumb Questions

(-wl: How do | know if I'm using jargon? And how can | get rid of it in my questions?

A: Jargon is pretty subjective. What is jargon to one person isn't necessarily jargon to
another. There are two things you can do to make sure your questions are clearly written.
First, re-read your questions and think about your audience—try to phrase things as simply
as possible. Second, give your questions to someone who isn't familiar with the subject
matter. They'll tell you if they don't immediately understand something you've written.

> More questions over the page...

you are here »
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writing good surveys

LutiON

Let's take a look at the survey questions and see what we can do to make them better.

@ There are many people who believe that designing with web
standards is a waste of time-are you one of these people?

A. Yes ‘t
X ,
Read the ﬁuﬂf’loh aoam its a

s-erﬁ opinion {hai; ‘fﬂu'rc 'I:u:'n';:!|

asked to agree or disaayree
with, and that tould lead your

re :‘.?nnd ents answers.

- o R R S e e R R R R M e M R M M S e M S e e e e e e e e e

This question’s problem is that it assumes what it asks. This is a type of biased question that
leads your participants to agree or respond in a certain way.

Let’s not assuwe...

0 Do you agree of disagree that designing with
web standards is a waste of time?

A. Agree
B. Disagree

; ion with
C. Undecided \_ Don t lead the qllutS'bia t
an opinion. This will 3 ways
ckew the vesulks and make
the survey less evedible
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listen to your users

P e e e

©

Do you believe that the current single column layout website in
question is bad and should be changed to a 2 column layout?

A. Yes
B. No

The problem with this question is that it's two questions. Participants won’t know
which to answer. What if they agree with one but not both, or disagree with part or all
of the question... How do they answer then? This can make them feel frustrated and
could lead them to quit the survey without finishing it.

Just ask one question

9 Do you like or dislike the current one column layout in the
website in question?

A Like \
f. Dislike
C. Undecided Instead of asking two
If vou offer yes and no ::-I?'bﬂh’sa : .
R\-— &lwzf;'ﬁ give an “undetided option th nas in one question,

to tover vespondents without 3 ask two questions.

nion .I .ﬁ d
5.%,\"0“& ofinic EJC £ W lf These QLUCS-{iﬂh!" 'Nl“ bﬂ

easier 1o undevstand
an.d wt“ 'rt5h1£ in movrec

G Do you believe that the layout of the website in question
ateurate data

should be changed to a 2 column layout?
A Yes

B. No

C. Undecided
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writing survey questions for rpm

- @{harpen your pencil
R, .

3 \‘L It's time to start building your user survey to help RPM Music. Write five technical
questions to start with (what kind of browser users prefer, what kind of computer
they have, etc.), then ask five demographic/usage questions (gender, age, how many
hours/week do they use the web, etc.). Make sure you write questions that have

answer choices, are short and straight to the point, and don't lead the respondent.

Technical survey questions: 4 it conpi auectio,
to get you started

How do You tornett to the [nternet?
£ A Dialup
i B.DSL
i C Cable
: DTl or LAN
E. | don't know

AEAEA AL AR R R
]

R T T T e R T

" 4 ® #
- # [ +
" " # ¥
- - . "
- . . "
- " " v
" " » .
a i .

i . -

i . -
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] ]

- -

" -

] -

- B . .
- H + -
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- s # +
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- u P -
- . * -
- w .
. " # "
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listen to your users

Pewmoaraphic/usage questions:

How many hours/week do you spend on the
internet?

A. O — % hours

B. b — |0 hours

SrrmEEEEEEEREEE
EEabbEEEEEEmEEREEEE
-
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rpm survey guestions

_ aaoharpen vour pencil
e

so‘utiun Let's take a look at some possible technical and

demographic/usage questions you could ask RPM's users.

Possible technical questions:

eq-oi-rllhlil-
-
s
-

What is your primary browser?
A. Internet Explover

B- F“'E'FO"- - .,H"; ?tﬂ.ulha'r"{":s in heow ‘H’lt‘f
C. Safari S cedir- 0SS

D. Opera
E. Other

What is your computer’s operating system?
A Windows XP

This 15 an m?or{awl: qlufs'q:iln‘n

betause some browsers have

B. Windows Vista i at
. " hi£ .Ein WSETS .ﬁah‘tkhﬂw wh

C. Mae 0S 'X t“‘--;’ Er:wizv t:t.fsujt to mr&: L ek,

D. Linux : we may be able to work out whith

E. Other browser they've likely to be using

sinle a” ofey 3'{-""'5

What is the vesolution of Your

S o PAs You distovered back in Chapter %

P{- 0000 4-:____-—-% ctveen resolution tan have 3 bi?] im?a:lﬂ}

B. 1024768 i on how Your users view Your site, so it's
; mnpo'r{:&n't inkormation have.

C. 1280x024 (or above)
D. | don't know

s.'-fs*'t.cms tome

with ont installed b‘f dt‘:&lu!f-
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Possible demographic/usage questions:

ﬁtnd:r’s one a-F those

o. oeshions ot G

What is Your t_l,chdcr? 4___...-'" T?tﬂrdfcss of their subject

A Male o tae ihe's

H I £ 51

o ?:.-.T:f’:ag}::der tan play 3
!3\"&: o small ?&t"li in Your
design detisions.

De You bu’]r musi¢ online (downloadable or :
shrink—wrapped)? 1:'*—-._____' Do your users even buy music

- I [ like an
A Yes t online? This may seem
B ;:u t obvious qlu:s{,iam but if You

_ don € know, ﬂ&k_r
£ Dahj{: know : o ’

How many hours per week do you spend online?

i AO-5
E‘ b - ]ﬂ' \._ The a,.,,,:,.,,,{; gf Ltime 3 user
' Lhe web speaks to their

: ends on
C- ” i I.I; : it.?ﬁ'l’ithﬂt ahlinc-'whlt'h in‘n'f"&f.-t-'l
D.16-20 how they use Yyour site.
E Il -125 5
F 26+
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final survey

The final RPM Mousic user survey

Here’s the completed survey ready to upload to the site
(or use a survey service to conduct it for us).

1. What is your primary browser?
A. Internet Explorer

B. Firefox
C. Safari “\\ These 1uts{:ioﬁs will h:iF us 5.-_-{; a bC‘Hx'r idea
D. Other of the tﬂ’”‘ of {‘.E"-hhn|og‘r‘ our visitors use

to attess the RPM Musie site
2. What is your computer’s operating system? l/
A. Windows XP
B. Windows Vista
C.Mac OS X
D. Other

3, What is the resolution of your computer monitor?
A. B00x600
B. 1024x768
C. 1280x1024 (or above)
D. | don't know

4. How do you connect to the Internet?
A. Dialup
B. DSL
C. Cable
D. T1 or higher

5. What is your gender?
A. Male

B. Female

M
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e 5 listen to your users
e —"’f\____-f-—\_s-’”_“‘“-———ff \_,/f —\“"’A\h——-""_'\___ﬁf—h--u

6. What is your age?
A.18-24
B.25- 34
C.35-44
D.45-54
E.55-64
F. 85 +

7. How many hours per week do you spend online?
A.D-5
B.6-10
C.11-15
D.16-20
E.21-25
F. 26 +

8. Do you purchase music online (downloadable or shrink-wrapped)?
A. Yes
B. No

9. Please provide any other feedback about the new RPM Music site:

t e survey is small, ene n?c'n-*thdtd
E:::ti: ?s:k. T::T extra Peedback will help

us |earn more about tustomer frustrations.

the

gre no =
Dumb Questions

Q__: Is there a limit to the number of open-ended questions | can include?

A: Not really. Open-ended questions are a great way to get specific answers and feedback from your users. However, because
there are no answer choices, they take more time to analyze and interpret and can sometimes be vague or not answered at all.
Also, keep in mind that these types of questions take longer to answer and require more commitment from your users.

you are here »
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The results are in!

Let’s take a look and see how our users responded
to the RPM Music online survey.

Browsers

Internet Explorer 65%

Firefox = 22% tﬁ\X

Safari 10% As expetted, [ntevrnet

Other 3% Explorer is the most
used browser.

Operating Systems

Windows XP 75%

Windows Vista 10%

MaE OS X 13%

Other 2%

Screen Resolution
B00x600 10%

Don't know 4%

Internet Connection
Dialup 12%

_ 55%

m or higher 6%

The vesults in this tolumn ave also
very typical for other sites and

Ic'ht Intevnet as 3 whole-

340 Chapter 9

Gender

Male 65%

Female = 35%

Age

18 s 32%

“ 30%

m 54 12% b21% o—c the RP!'JW'S LSEYs ave

B5 - 64 4% under 34 That's a pretty
young audiente.

65 and up 0%

Hours per week spent online

0 - 5 12% Looks |ik:,t JchchiP:E tdim:
_ spends 8 tair b ime on

— s {;f:c Net every week, too. That
- s 0% means theyll me move savvy
16 - 20 ahuu‘l: how wﬂb!l‘t{i werk ‘H"lﬂl""
219 25 10% £ the vesults had skewed
26 and over 4% fowards lower weekly hours.

Po you purchase wmusic online?
Yes 68%

No 0 32%



listen to your users

Responses to the open-ended question:

" I love the new site. It really reflects the vibe of the store. It would
be really nice if |1 could buy digital tracks--ya know, like iTunes--
instead of just getting the CD shipped to me. ,,

" I don’t really use the site that much. I'd rather just come into the
store. | really like talking with the people who work there as well
as other customers. | guess the site is ok—it looks good—I just
won’t use it that much. ’,

" The new site looks all crazy now. Parts of the pages don’t look like
they're in the right place, and things don’t make sense. Can you
fix this? | want to keep buying stuff from you guys, but it’s a little
difficult with a messy site. ,,

" When | went to look at the site in Explorer, it looked all weird. The
interface looks all out of whack... there are things that probably
shouldn’t be where they are. ’,

e BRRANN
- POQOWEWR
Now that the results from the survey are in, start thinking about how all the

information relates to each other. Finding patterns and connections can help shed
some light on why RPM's users are having trouble with the site.
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rpm’'s problems

OK, looking at the results from the survey, it seems
like our IE users are saying they're having the most
trouble. Is there something wrong with the code?

Frank: Not l'll‘l't'h.‘iill'il':.'. Browsers are the lens that YO S the Web
through—and not all browsers are created equally.

Jim: Oh, 15 one “brand™ better than another? Is that why a lot of the
RPM users seem to be using Internet Explorer?

Frank: No. actually. What I mean is that some ol the browsers have
peculiarities (in some cases, you might even call them bugs) that result n
pages looking slightly different on one browser than they do on another.

Jim: Oh, | see. And since we want all of our users o have the same
experience regardless of what browser they have, we need to take the
peculiarities ol each browser into account when we're designing the site...

Frank: Exactlv. This is where Web Standards come in (sort of).
Jim: How so?

Frank: Web standards are part of the big cross-browser compatibility
picture. Because the W3 works collaboratively with browser developers
(among other peaple and companies), Web Standards are (mostly)

baked right into the browsers themselves, So, when you design to Web
Standards, you can be lairly conlident that vour site will look the same
browser to browser. But some browsers have peculiarities

Jim: Bugs.

Frank: Ok, bugs —that won't display standards based XHTML and
(S5 the same way.

Jim: Oh. 1 see. So, what browser do we design [or?

Frank: Well, first ofl, you should always use standards comphant CSS
and NHI'ML. That'll solve a bunch of your problems right ofl. You
should be intimately familiar with vour users. What browsers do they
use?

Jim: We know that now. Most of them use [E and Firefox.

Frank: Exactly. Design for those two browsers in particular. Finally,
there are some code-based workarounds—vou may have heard of them
already, theyre also known as €S8 “hacks™ —that will help vou bypass
cross browser computability problems (just hke the ones the RPM Music
site 1s experiencing). So we need to go look up some stats...
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m, Internet Explorer % 17

W Internet Explorer 7 267
W Internet Explorer 6 257

f"*'tﬂ"'htf E-‘Kf’fa'rc'r
makes up half of

all web brows:rs.

Dum

Q_; What if | don’t have an easy way to find out what
browsers my visitors are using?

A: If you can’t get a hold of reliable browser statistics for
your site, you can always use generic stats.

O_} Where can | get generic browser stats?

A: There are lots of sources out there. Probably the

most reliable are the statistics compiled by the W3C {(www.
w3schools.com/browsers/browsers_stats.asp). The thing

you have to realize is that no Web statistics are completely
accurate, and they may not be reflective of your users. But, in
the absence of any other kind of data, this is a start.

@ Firefox 427

the
nb Questions

listen to your

Web Browser Usage

{For the entire Internet)

N

= N Ne
s 2 ~
N E s
= s
= 3 S
* ©® O
mozilla i,

R_ One oit the buga:s-t issues with |E is
that it has some pretiy serious bugs
that impact how it displays CSS

0

LISers

Q_; If | don't have a specific browser on my computer,
how do | test to make sure the design looks right?

A: Good guestion. Not everyone has every browser on
every operating system available for testing designs. The bast
thing to do is to check your site on all browsers available for
your system. For example, if you're using Windows XP, check
your design on Internet Explorer and Firefox (available as a
free download). This will be a good start and probably get you
80% there. To check the rest of the browsers out there, use

a service like Browsershots (hitp:/fbrowsershots.org), which
will take screenshots of your site on every browser/operating

system combination and then allow you to download the
results.

you are here »
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internet explorer bugs

Fix RPM’s CSS bug by moving the
hover property

IE 6 doesn’t handle the :hover pseudo-property very well
(actually, at all). We need to move our “active™ class to the
link tag instead of the hst item and update our CSS file to
apply the background to the correct element.

IEG omly supports :hover on link and anchor tags

When we mouse—over nav items, we
should see a backqround appear. Betause
[E& doesn't support the ‘hover Property
on an';('thmﬁ besides inks, our ha'-riﬂﬂ-l:inn

won £ work properly in that browser. \

Home I

P B fms Prests [k e
RPM Music

. -Ci[-
Ty

- A

APM Music is the #4 online, midwest, shrink-wrap music retaller

Havw &l RPN Missic Frai the Blog
Mo — 2P b g g L B S e and ~
Y Al itm Party wilh Heclor Riesra aheoet b o | o v el T gy
R T A, R ) £ I ¥ T L S Ay PSS & A o LFwaak: Y mhac o ba fush v v o s
1B e ] B Py Gl P Bt AL s B0 B e s TLRETTR TS B D Sl £ D R PR T
il il 7 s g e oy el e b s Ot o B e it | NV onE: T ki deed W0 P
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listen to your users

ExerciSe

Open up the index_htm| file and
move the “active” class in the
navigation to the link tag.

Open rpm_css and change the
location of the :hover pseudo-
property to the correct element.

Launch the site in a browser and
make sure everything looks as it
should. If you're running Internet
Explorer 6, you should see that the
hover now appears properly.

One of the bn%cs{: issues with [E is

+hat it has some ?httt well=Known
'Dugs that 'lm?ﬂf.'f how i d'l.!.?lﬂ\}rs eSS

>

Fix the RPM site by moving the “active” class from the <li> tag to the <a> tag in the XHTML
markup. Make sure you also update the CSS file to reflect your changes.

o
href="4">Home</a></1li>

<li><a
<li><a
<lir»<a

<li»<a

inav ul li.active,

$333;

background:

class="active"»<a title="RPM Music home"

title="Music Store" href="#">Music</a></1li>
title="RPM Blog" href="#">Blog</a></li>

title="More RPM Music"™ href="#">Etc</a></1li>
title="Shopping Cart" href="#">Cart</ax</li>

#nav ul li:hover |

'yt e Party with Ssectar Risars

A S e Ty e e il e U T B e p
A a0 B B 4 B e o T T

S

s Do W b 47 H et L Sl 4 ey T e i b

Fram tha Blag

8 = rabwm
BT o ik T o s
Lk P 4 i
cighs o §esneiy e ol el o ee o
n B 18 e i e Conil b B il e
Hawall with a Bonge Besd i il
©a R Bal Bl i e el i i Pl P s o
o b b e | L R V6t T — Foeer B 0 L B A i
S el S W T M Syl mii i gl Sl i b o o e L P e e
i gl “Blslatn " (h v i Pl o - by
P21 1 el
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squashing ie bugs

Let's take a look at the quick fix for the RPM :hover problem.

Place the aetive elass in the link
tag. Not only is this semantically Don't ﬁwgc ti

The XHTML / corveet, but it von't mess ith [Eb the XTp o s

O'EI'IE'I' P‘&ﬁci &5 Wf“

<] =g ST TR - <4 class="active" title="REPM Music home" href="#">Home</a></li>
<li»<a title="Music Store" href="#">Music</a></1i>

<li»<a title="RPM Blog" href="#">Blog</a></li>

<li»<a title="More RPM Music" href="#">Etc</a»</li>

<li»<a title="Shopping Cart" href="#"»Cart</a»</li>

Nice work! I think
this is going to put an
end to the frustrated
emails from users.

The CSS 0

v il ddrAGEANS; ERAv kb s X,
#nav ul A&.active, #nav ul azhover | ‘E.._,______, RfF|a¢C the <li>
ackaround: #333; element with the <gs
element fo erfs?ahd
with ‘H‘IE Eh&nacs wWe

Both the attive and hover states made in the XHTML.

share the same batkgrahnd toler, so
they ean appear in the same vule
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You dont have o wart

until f

ow have 4 [imished

?'r'r:ldulf.'li to do usab.hty

{Eﬂ‘lf,lna = ‘fﬂu tan
& any time during

d esign 'F'rﬂl: £55

do
the

S

listen to your

Wait, what about the emails
from users who were having
trouble finding info on the

site... Surely you're not going to
fix that with €55, too?

User Testing: Let your users tell you how
they use your site.

I vou want to know how vour audience is actually wsing
vour site, you need to do some user testing. User
testing, also known as Usabiity Testing, lets yvou evaluate
a website by testing 1t out on actual users.

You'll see where users go, which pages they spend the
most time on, where they get confused, how they move
from pomt A to pomnt B on the site, and a lot more. User
testing can identily known problems, locate unknown
problems, and pinpoint usage patterns that could inform
a redesion,

But yvou don’t just have to watch users interacting with
Vour site, VoLl can F_I;-l‘.'r them tasks and evaluate how l|‘|r}'
accomphish each task. Alwavs remember it’s the site
vou're evaluating, not the user. This 1s important because
vou don’t want to give vour participants (who are taking
time out ol thew schedule to help you) the perception
that you're testing them.

vou are here »
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usability testing

I think we should have paid more attention
to the people who are actually using the site. We
need to go back and do some usability testing on
the RPM site-and do it quickly.

Frank: Good idea, Joe. We really should have baked usabiliy
testing right into our design process [rom the get go, but there'’s no
reason we can't test the site after the fact. Usability testing’s a grear
1I.'|.'Li1:|- [y I‘I’f_‘;ul'i' il Ot & Clt_':"-i_!_{]l ]_]]'l l] J‘I!‘T]‘I I]l'ﬁ_‘illl.‘i{_‘ ":.-1 iu.H‘ I_l]l lki]lg al
how actual users are using your site,

Jim: Okay, [ hate to rain on vour parade, but testing sounds
CXPENSIve. .,

Joe: I have a friend who works m professional user testing, [1s big
business, and her company doesn’t just do websites —they user test
all kinds of products. But professional companies like that cost tens,
even hundreds, of thousands of dollars.

Jim: See that’s what I was alraid of. Why so much?

Joe: They olien have dedicated usability labs with computers

that capture every keystroke and mouse movement, microphones
that record every user comment, cameras that record the entire
test, and even eve tracking devices that record where the user’s eve
was [ocused at any given time. Plus, they've also got a horde of
experts who can process all of the data from the tests and provide
comprehensive reports and recommendations,

Frank: That's a bit out of our budget. Any chance your [riend
shared a few of her secrets, Joe?!

Joe: Actually, she chdn’t need o, Just because you don’t have a
fancy lab doesn’t mean vou can’t do useful usability tesung. There
are lots ol budget-mimded techniques we can use to test how real
[pe r'l'l-]l" use the RPM website,

Frank: So she did share some secrets after all?

Joe: Nope. All vou really need to do vour own usability testing is

a sohd plan, a computer, a lew people to run the test and some
willing participants. There’s even been some pretty impressive, and
mexpensive, software—like Silverback, hup:/ /silverbackapp.com
that’s been coming onto the market recently. These apphications
can help vou do some pretty sophisticated user testing without a
crazy expensive lab.

Frank: Great, then lets get o 1. RPM's users are waiting...
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listen to your users

EE the user

our job is to play the user and perform
tas]g that would typica]ly appear on
a standard usah:hty test. Follow the
instructions helow and write
your impressions of the
process in the space helow.

!
I Task #1: Using www.expedia.com, what would be the least expensive business class ticket

: price for a single adult flying from Detroit (MI) to Houston (TX), from any airport, departing on
: November 1st in the morning and returning November 4th in the evening?

-----------------------------------------------------------------------------------------------------------------------------------
rrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrr
-----------------------------------------------------------------------------------------------------------------------------------

-----------------------------------------------------------------------------------------------------------------------------------

Don't foraet o
write down +he prices
::J? the -ﬂrg'h‘l:s.

Behind
the Scenes

In a real usability test, you wouldn't have to write down your
thoughts or findings. Instead, you would just “think out loud,”
and someone else would write down or record what you said.
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build a good usability test

BE the user soufion

Your job i to play the user and perform

a that would typically appear on

a standard usability test. Follow the
instructions helow and write
your impressions of the
process in the space helow.

You might get
leFCrgn{', "'E'Flli‘ES..

[ these should be tlose

P e = e = =
I

I Task #1: Using www.expedia.com, what would be the least expensive business class ticket

: price for a single adult flying from Detroit (M) to Houston (TX), from any airport, departing on

: November 1st in the morning and returning November 4th in the evening?

...... Selecting dates and times for the flight was pretty straightforward The
o *Morn” and “Eve” options should be at the top of the dvopdown list [£

... You don't know the exact airport, Expedia asks you to thoose one. That

..................................................................................................................................

..... Switthing from Economy to Business elass was easy, but that option should
(‘. LRl l?J?‘u“hFl lol.lhl lﬁ;“m‘cl l?ﬂiqr‘*“‘ I EEERERE RN EEY LR}

We had both negative and Sometimes the interfate works
positive expeviences with the well but something is mIssing of
Sltc P-ill:.ki'l"lﬁ {hﬂ Et'lﬁh{:l 'N&S ‘Fttll 'ol.l't O‘£ ﬂrdﬂ'l".

ﬁ?&iﬁhtgorward f but o?*tlcm
swi{f,'hmﬁ 'Dct&mc a Prabl:m.
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listen to your users

The building blocks of budget usability testing

So, what exactly do you need to do a decent usability test on a
budget? Here are the basics:

O
//r;/f;\:.

Plan: You've got to have a plan. What are your goals (what do you want
t0 accomplish with the usability test)? How are vou going to accomplish
those goals? What are your tasks going 1o be? Who are you going to

\

recrutt to be your participants? Il you don’t have a sohd plan, vour
usability test will be a mess from the word go.

AN

Moderator Script: A moderator script is basically the script for the
entire usabality test. How it will run, what the tasks are, and what needs
to be told o the partcipants,

)3

Meoderator: The moderator is the person who runs the usability test.
They talk 1o the participant, tell them what they need to do, and give
them clarficatnon if they need .

oy

Note Taker: The note taker is the person who records what the user
does, what Ii]f“l-.' say, etc. g 'I]t"}' '|}Fi.~;ii.‘1-|||‘_~' collect the data that will be
analvzed after the test 15 fimshed.

Computer: You'll need a computer with an internet connection and
necessary soltware for the test (browsers, plugins, ete.).

Space: You need somewhere to run the test. If vou don’t have a lab,
this could be vour ollice, a quite collee shop or even the corner of a
local hbrary.

Participants: You need someone to actually participate in the test.
The more people the better. These partcipants should be drawn from
vour audience. [t won't do you any good to select participants who

VLSS

would never use your site. You also need to compensate participants
give them something for thewr time. This may be cash ($50 15 not
uncommon lor an approximately 3 hour session) or a gilt certificate
from somewhere (evervone loves Amazon).
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moderator scripts

Use a moderator seript to organize the test

If you want to get the best results for your user test, you need to make
sure you're well organized and that the test runs smoothly. That

means knowing the exact sequence in which everything happens, what
you re going to say 1o the partucipants, and what tasks you're going to
have them perform-—and that’s what's in a moderator script.

352

Mederator Seri S
Jiﬁseogj

Schedule

30 minutes - Instructions and pre-study questions

I hour - Usability test and task assigniments

15 min - Post-study questions and participant Q&A

A schedule il kee _j\ bilit:

" P You on n do the usabilrty
track dnd make sure the test f:i“ W?W'u a.‘,{ya““f vead this
fFuns as smaﬁ{h]\’r as Fqsmbr:_ bion {0 \Ilm'r ?ah"Jc,lﬂi?a“b

B | Vi
Study Overview v

Thank you for agreeing to participate in our study. We're very interested m your feedback aim.ul htmli.mg
air travel online. We're trying to understand how people interact with multiple air travel websites during

typical SCENArios.

In this session, we'll first discuss why and how you use the Internet in your daily ].l.ll_' and hnw: you might
use air travel websites in particular. Then I'll ask you to complete one task scenario on two air trave]
websites, dealing with looking up airfare prices for a specific destination.

As you're completing the scenarios, please speak aloud to let me knrfvf' Mmlr you arf::luing. I al‘:l ?HL
you to point out anything you encounter that’s unt‘xptr{[ﬁ! Or SUrprising. ‘J\-.hrn you've c:nmplcu t‘lt.‘
scenarios, T'll ask you a series of questions about the websites and how you llll{ﬁ::uttlt:d with them. Then,
I'll ask you some questions after you have filled out a brief feedback questionnaire.

Remember that this is an evaluation of the website’s ease of use and not of your individual performance.

Do you have any questions at this point?

Chapter 9



listen to your users

Background Interview

A background interview provides infor

: : ! mation about the participant’s general internet usage as well as
their experience with the kind of site that’s being tested. So, questions would include: .

* What time(s) of day do you tend to use the Internet?
* What types of work or school-related activities do you perform using the Internet?

* What are the main issues you have when you visit websites in general?

* What is a scenario in which you might use a website like the one being tested?

Di the batkground interview
with your participants before,
You run the test

Task Iﬁsﬂueﬁuns

will observe them complete and record what

These are the tasks that the user will perform, which you
they do. The tasks you come up with are the “test” portion of a usability test.

arpen your penci

B __\kh Think of some user tasks for the RPM Music site that a typical user
might go through. Write your tasks below.

o T R e

)
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moderator script tasks

s Qﬁ@rpen your pencil
R TN s .
R olutlﬂn LE_t‘s take a look at some possible tasks ( that a typical music site user
might do), which you can use for your RPM Music usability test.

@ .Locate the contatt information and divections o RPM Music

e F"‘-d'['-]"ﬁ“a“f"‘{"t"““"m&“&m“d”‘h"t

e &arthh&'uﬂ‘f‘ﬁﬂa{tﬂ:H.{;ahd?mtahwdﬂ with
RPM Music (test payment information wil be provided) T

K_ Make suve that the Lasks You ?1!.1-: dont
Fotus extlusively on one settion of the site

or ont SPtt.i-F'u: Feature. V&Titf‘f will improve
bhe vesults of the test

These questions tover the
pavticipant's experiente during the
test and their opiniens about the

site in ﬂ._l.-estmn \
Pusf—stm_iv Questions \Z

Post-study questions are designed to get the participans overall impressions of the site (or sites) being
tested, Questions could include the following:

« To what extent did the content of the website meet vour expectations?

Not at all A Little Neutral Somewhat met Very much so

« Overall, how easy was it to understand the organization of the website’s screens, especially the menu
levels and the flow of the screens?

Very difficult Difficult Neutral Easy Very Easy
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listen to your users

i seem BES mESn SRS BESL ASSs 2w BRSNS SN S RS SR UESN TR TR TS gt 3

MODERATOR SCRIPT CONSTRUCTION ﬂrf I

Now that you've got all the parts of your moderator script, put it all together in a document.
Fill in any missing pieces, and you should be good to go.

This may seem unimportant, but

when we s3Y moderator sﬂhf‘h we
mean eucr'ﬁ:hing.

o Write a quick schedule and study overview that includes what your going
to say to your participants about the test

e Write a quick background interview to find out a little more about your
participants.
Aae, teehnical profitienty, ete. These will be
}nw demographics that will allow You to look

o '!‘_rthds [ “f:m'r WEEYs,

9 Come up with some tasks that you think might help you solve some of the
site’s problems.

e' Finish up the script with some post-study questions that tie the user test
together and get some final thoughts from the participant.

e Gather and have ready any consent forms you may need for the test.

This is only netessary o ynu'rc doing 1:'h-s for allargc
tompany or umw,rsrl;*;r [n our tase, weve juﬂ: using
-Flr;lthd.!-—"Sa we don t have to wory a'nau“i: this.
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rpm’s moderator script

MODERATOR SCRIPT CONSTRUCTION SOLUTION

1

Let's take a look at what your RPM Music usability test moderator script might look like.

SCHEDULE

W
30 minutes — [nstructions and pre—study questions Make sure you've staying on track

| houwr — Hsabili-ty test and task Jﬂiﬂhmt‘l‘l{‘.s and o viacting Your ' B
IS min — Post—study questions and participant Q5A

l

l

I

I

i

[

l

STUDY OVERVIEW

| Thank you for agreeing to participate in our study. We ave very interested in obtaining

I feedback about the RPM Music website and online stove.

i In this user test you will be asked to complete a series of tasks on the RPM Music website
that will help us evaluate the cﬂir.ienty and usability of the site. After the task portion
I of the test, you will be asked 4o tomplete a short survey about the site and your experiente
i using the online store. While taking the test, please be sure to “think out loud” so that our
rnodcra‘h:ﬁ tan vetord Tou'l‘ r:a.::l:im ‘|:o ‘H'lvt +asks. F'mé'l"'f, the modﬂ&f:aﬁ will m{'. be EH# to
I assist or speak with you onte the test starts. Do you have any questions at this time?

i

[

]

l

I

1

{

i

I

Use this SI:TIF‘E 50
/\ don't l—ﬂm-gct to ﬁt‘fr;wr
BACKGROUND NTERVIEW participant something,

A bac.kgrnund interview Prmrid:; information about the ?atﬁci?an{:‘s gtnt'ra] Internet usage, ds
well as their expeviente with the kind of site that is being tested. So, questions would include:

@ What time(s) of day do you tend to use the [nternet?
® What types of work or sthool—related activities do you pevform using the Internet?
@ What are the main issues You have when you visit websites in general?

® What is a stenario in whith You miﬁh{:. use 3 website like the one bc'lhg tested? ‘>

Pasie tethnical information

L
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listen to your users

:_T.flsk Instruetions

@ Locate the tontact information and divections to RPM Musie
| @ Find the name of this month's feabured arbick

@ Seaveh for Chit'.ago’s Greatest Hits and place an order with RPM Music (fest
payment information will be provided)

\ Twe to three £asks is enough—your
Friends onbabfy have plates {0 be

Post—study Questions
@ To what extent did the content of the website meet Your expectations?
Net at all A Little Neutral Somewhat met Very much so

@ Overall, how easy was it to understand the organization of the website's sereens,
the menu levels and the flow of the seveens?

Very diffieult Diffieult Neutral EJST

especially

Very Easy

Great, I've got a moderator
script. But what exactly do

I do with it? Don't I need
someone to actually interview?




testing with friends and family

k Remember the Expedia task you did earlier in the chapter? Now it's your turn to have a friend
-— or family member perform the task, so you can get a taste of what its like to be the moderator.
Eﬂﬂ@lse Make sure you have them speak out loud and record your observations below.

T o o o o P, P s, . e 2

] n

: Task #1: Using www.expedia.com, what would be the least expensive business class ticket :

1 price for a single adult flying from Detroit (M) to Houston (TX), from any airport, departing on i

: November 1st in the morning and returning November 4th in the evening? :

.......................................................

Wait a second, should we
really be using our friends?
What if they aren't part of
the target audience?
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listen to your users

Friends and family can be a problem

When you're doing usability testing on a small budget, vou're
probably thinking that it would be easy to grab some friends or family
and have them do the test. And you might also be thinking that yvou
could persuade them to skip the compensation (because they are
friends and family, vknow). The problem is that when you use (riends
and family lor a usability test, you introduce hias into your study.

Because they're close to you, they might not be willing (either
consciously or unconsciously) to give vou unbiased leedback. Also,
when vou're choosing vour participants, vou need to choose people
who would actually use the site. It's more than likely that the people
close to you aren’t part of the mtended audience of the site, and,
therefore, il you choose them, yvou may not get the results you need.

]

Prdbably ot 3 good
idea to use your mom:

Che'll be too nite.

therejare no )
Dumb Questions

Q_,: How many participants do | need for a user test?

A: The more participants you get, the better (and maore representative) your results
will be. If you only have one or two participanis, you're really only testing it on them-
and the results won't be representative of a large population, but their own opinions.

Q_: No, really, how many participants do | need?

A: There's no real right answer for that question. The more the better. But, generally
speaking, you should shoot for a minimum of 8-10.

Q_; What if | can't recruit that many participants? Should | just avoid the user
test entirely?

A: No, even a usability test with a small number of people {or even one) is beneficial.
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user feedback

The results of the usability test-what the
users are telling you

Overall, I thought the site

was ok... I had a hard time finding
the contact information-it took

me forever! Who puts contact
information under an .etc link?

I'm confused.
Why don't you have a
contact section? You have
a whole page about the
company but never tell me
where you are.

WUsers whe tant Find what
they've locking +or probably
won . Lome batk

=

The design is nice, and T
think it's a huge improvement
over the old site. I especially
like the blog-it's cool to hear
what you guys are up to.

I just kept on
getting lost. And "etc"?
What is up with that?

The new design rocks. I
still wish you could purchase
music digitally though.

Shrink-wrap was so 1999.

\

Some ?csljc.-uc Feedbatk on
the design Gotta love that




A simple problew...

Looks like our users are a little confused by the navigation menu.
They're having trouble finding the contact information because
it’s buried below a nav item that’s incredibly confusing, This
should be an easy fix...

The vest of the né#iga{im seems
to be getting users to what
they are looking for.

listen to your users

The users are vight. What does

Yokt mean? T"ﬂ? tould be ﬂn‘,’ﬂ‘i‘lrﬁ
and is r.an-Fusing our users. How are
bhey expetted to know that our
tontatt info is below this link? We
need to ehange up the link text

RPM Music

&

i

-

’

7

S i{[ >
Cay ™

4

RPM Music is the #4 online, midwest, shrink-wrap music retailer

B Hoctor Fivera, the king of New Yark Latin Soul realty makes & apiash with his

1266 redemga A the Parfy, Climbing into the R&E Top 40, this classie slbum will
harvn you dancing sl night long and i sure 19 become ona of the favorte mconts
i your collection.

Hawaii with a Bongo Beat

LeRoy Holmes has done it again with this Heawasian-Nashville fusion album sume
1o take you back to the islands—or the country, Pick up this recon and listen 1o
your favorte tropical classecs |ke “The Mogn of Manakoors® and Tha alweys
ohelightful “Mahilini Mela.® Graat rmusic for the wiholes family,

From the Blog

Nowv 4 — APM is gearing up for thi holiday season and
stocking up on bots of reconts for the post-Thanksgiving
LP rush. We should ba flush with inveniory and we
suspect that we'll have some cool new spacials 1o
AnRoUNCE Inter in this month, Check back soon lor the
haliday FPM masness.

Oct 20 — We just recolved B mystenous package In our
wisrghouss full of Christmas aibums thi sesem 1o hikve
originated in Japan. We are currently invastigating their
ongins and if everything checks out, we'll have them up
on tha site for purchsse. Could be the makings of an APM
Mussc anciusiva

ot T — New spadials are up on on the alte &8 of ast
night. Be sun to chick out the LP"s that offer fres
shipping.
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adjust the rpm navigation

& : # . -
—Test Drive
One simple hix later...
<ul>

<li»<a class="active" title="RPM Music home" href="§">Home</a></1li>
<li><a title="Music Store" href="§">Music</a></1li>

<li><a title="RPM Blog" href="4">Blog</a></li>

<li><a title="More RPM Music" href="#">About</a></1i>

<li><a title="Shopping Cart" href="#">Cart</a></li>

<fuls

Muth bEJLJc,E'I' Just +ell them
what they can expect when
khey click Lhe link.

LYY —
Lelrflcliz)l+
RPM Music

I can't believe how incredibly
easy that fix was. And we found
the problem by conducting the
At the Party with Hector Rive usability tests and listening to the
968 e At e P Gt oo rersa T Users. More power to the users!

hiave you gencng & night long and is sure to bacoms]
in your collaction.

warahousa full of Christmas albums that seam to

onginsiad in Japan, Wa are currently |
Hawail with a Bongo Beat ongins and i everything checks out, we'll have
LeRoy Holmes has done it agein with this Hawaiian-Nashille fusion SOUmSUN . v 2ite for purchase. Could be the
to tahe you back to the isiands —or the country. Pick up this record and listen to Music srclusive.
wour feworte ropecal classies like “The Moon of Manaksora® and the always
dsdightful “Mahilni Mele * Great music for the whols famity, Oct 7 — New speas

night. Ba sure to o]

Shippng.
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listen to your users

Hmmmm, do you have any
hard data—numbers—to back
all this up? I'm a little skeptical

anao
e B = e _
RPM Music

Hormsa

E
a
/‘.‘

oy,

that one little link was the o
"™ cause of the problem.

m
- SNpE
" Neai™ &

RPM Music is the #4 online, midwest, shrink-wrap muuic retailer

From the Blog

Hector Rivera. the king of Mew York Latin Soul really mabkes a splash with hiz
1966 retease Al the Party. Climbing into the RAB Top 40, this classkc sibum will
have you dancing all night long and is sure 1o become one of the favorite records
in your collscton,

Hawail with a Bongo Beat

LeFoy Hobmes has done it again with This Hawailan-MNashalle fusion album sure
1o teke you back to the islands —or the country. Pick up this record and listen to
your favorite troplcal classics ke "The Moon of Manakoora® and the slways

Nov 4 — RPM i gearing up 1of the holiday sasson and™
stacking up on iots of records for the post-Thanksgivi
LP rush. We should be flush with inventony and we
suspect that we'll have soma cool new apsacials 1o
announce [aer in the month. Check back soon for I
holicey M macness.

Oet 20 — Wa jus! roceivad a mystanous packags
warehouse full of Christmas albums that seem to
originatéd in Japan We are currently irvestigati)

origing and if sverything checks out, we'll

on the site for purchase. mluumnmmmnw
MuSic exciusive.

celrghtTul “Mandlini Meie.” Grest music for the whobe Pamily.

Oct T — New spacisis ane up on on the site as of last

night. Be sasre to check out the LP's that offer free
shipping.

Site stats give your users (another) voice

Site statistics are a handy way to ind out more about what your users
are doing— which pages they're hitting (and how often), which are their
favorite pages, where they're coming from (referrers), and what searches
they might be running while they're on the site.

You can get at vour site statistics by using an application (either on your
server or on another server) that captures, measures, and reports all sorts
of information on your site’s traffic. This process is often also called
website analytics. Whatever name you use, website statistics or analytics,
it's a great way to gel informaton about how your site’s being used by
vour audience. Let’s see how RPM's stats are looking.

you are here »
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web siatistics

Website analytics tools
Mint

Mint (http://haveamint.com/) is a cool little application created by the legendary web
designer/developer Shaun Inman (www.shauninman.com/) that sits on your web server
and captures traffic data—which 1s then displayed in Mint's customizable dashboard.
The great thing about Mint 1s it can be extended by plugins called Peppers. These
Pepper plugins and widgets (which are available at the Pepper Mill

http:/ /haveamint.com/peppermill/) are developed by all sorts of’ people all over the
weh, and will work seamlessly with your Mint install.

Mink only costs 130/ per

sibe you nstall it on N

Google Analytics

Google Analytics (hitp:/ fanalytics.google.com) 1s a free service offered by Google
that generates detailed statstics about the visitors 1o a website. Although Google
Analytics can provide detailed mformation about page views, referrers, browser
versions, etc., it's geared more towards marketers than designers or developers.

Google Analytics works based on a system called “page tageing,” in which a hittde
bat of Javascript is inserted into every page on the site. Every time that page loads,
the JavaScript collects anonymous visitor data, sends it back to
the Google mothership for processing, and then displays it in a
handy dandy dashboard format (at the Google Analytics site).

Google Analyties is free and
has areat data visualization,
like line and bar graphs
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the data is convincing

Sharpen your pencil

-

N 'Y wa__._.ﬁa: What do the RPM site stats tell us about usage patterns? Let’s
have a look.

ane ~ TopContent - Google Analytics

L

uﬂ a aﬂ.ﬂ _.r.ﬂn__._:“r..._!._uanu_...n.ﬁna.__.u.h.-.mw.._w_.ﬂ__Huﬂ.ﬂ_zn.__.aﬁqngﬁ_.:

Ok, you've convinced me. Bringing

Eapor = | (= Erai || B Add io Dashbosn ) | o 1 ;
in the site statistics really clinched
= it for me. And on top of that, I'm not
getting any more angry emails from
Cantant Driktown " customers, Looks like your fix did the
T L = .
MR e, e 1 trick. Nice work!
Teow Ext Fige Juiy 78, 1008 August 4 3338 a9
padicoes 35 URLs were viewed a total of 258 times 8
£y, Slie Search
- o ) ot - G
Sattl Pageviews {¥) Unigue Pageviews (7: Timaon Page {7) Bounce Rale 7 % Exit ¥ % Ingex (3
1 Emgl 258 210 00:00:42 75.54% 53.88% £0.00
% of Sis Total: 100.00% % of Simn Tomi: 100.00% Silm Aug. 08-00:42 (0.00%) Sim Avg: THSAN [0.00%) Srm Awg 5380 (0.00%) Site Awg: $0.00 [0.00%)
Help Resources UL Baguviews L Linizys Pagaviewy i on Puge Bource R NExt  fiede
(%) About i Reton 1, " 81 BO:0t:30 FEEEN TLITR ®o
S50 SN i 2 2 i ] " B0-00.57 DOD%  SeEER =i b
3 A A& mlogf 18 18 000058 B2 35% TSN o0 __
£ 0 dlogipmsEunches-new-siom himl 13 10 jLisr =] 0o0% T8N gl
8. (¥ AeiooAnS-peobism-win-1Be-charing himi " 8 00:00-03 0.00% o saoty ﬁ________ !
& & icant 10 8 D0:00:03 000% LT s ;Hu I
T2 musicpopun ] # 00-00: 0 0.00% ao w il i
a * AT e L] 4 DO-00:23 0.00% 750N u "
a8 + fatciconsact iml 3 B Do-ov:0o T5.00% =K==
1, = Malcd 5 5 DO-00:02 0.00% == e %
Find AL | contaimng 38 Bo Oeiec |1 Show rows: [0 W 1- 1083 | 4
© 2008 Goagle | Analviics Homw | NmaolSerice | Privecy Py | Conmctis | Anabrss Bloa lin Engiah)

}Twrﬂ_mr some peoble were h_sum:m the

Jeke/ barely gets any tontaet information, it still had ver
trabfie (and it MfMﬁ.mE nM..__.__; little activity. This is a diveet vesult of
link needs 4o ae gy users not _nshi..:w Ermw ._..u nxﬂnnw theve.
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listen to your users

! Your Web Pesign Toolbox

You've got Chapter 9 under
your belt, and now you’ve
added usability testing to your
tool box. Usable sites down; next
up: evolving your sites to the next level.

%BULIEI’ POINTS

Surveys are great for collecting information on
a broad range of topics from a large number of
people.

Survey questions should be unbiased and
uncomplicated.

Open-ended questions are designed to provide
qualitative data, but they can be complicated

to deal with because each response will be
different, and you won't be given the same kind
of nice, statistical (numerical) results that you'd
get with other kinds of questions.

Some browsers have peculiarities that make
a website look slightly different from how you
designed it.

If you design with web standards, you'll avoid
most cross browser compatibility problems,

Usability testing is designed to evaluate how
real people use your site.

Usability testing can be done cheaply.

A usability test is task based—you ask your
participants to perform a task—and you evaluate
how they accomplish it.

A moderator script is the blueprint for a usability
test.

Recruiting friends and family to do your usability
test can introduce bias into your study and
impact the reliability of your results

Site statistics (site analytics) provide usage
data about your website, such as page views,
referrers, popular pages, and browsers

vou are nere »
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10 evolutionary design

. * *
{{eepmg your site fresh

I'm so excited to be able to post
pictures to my new blogl Our
visitors will be thrilled...

So, you’ve built a bunch of awesome websites.
Now it's time to kick back, relax, and watch the visitor numbers grow,
right? Whoa, not so fast. The web never stops evolving—and your
site needs to keep up. You can add new features, tweak the design,
or even do a complete redesign. A1 ever-changing site reflects your
growing skills—which means your site is always your best PR tool.

this is a new chapter 369



your portfolio

Your portfolio so far...

That’s a good-looking collection of sites you've
got there. Take a moment to look over them and
feel proud of yourself. You've covered a lot of
ground since chapter 1.

Mark's Japan Travel Cite

The Audio2Go Site

il [ -
i il
| "‘ Mty .

"I" I vt s

N
Brmidengg

B ¥ miliiag a

'-'_u""""h-'\-hl b

sl g,
o magy T e | o
o ey g hilery 1
- rrafiner i ik -lu-u_:‘.‘-'r ey,

L
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evolutionary design

The RPM Musie. Store

CG”E - O*F
naviﬂii = ::‘“" Media

erhaul

RED LAMTERMN
DESIGM

Fod Lantom bulide unique interfaces & user experiences for the web.

Welcome o the New Red
Lantern Design

Ml Lmmie 8 § STH | S SEgT Ber temauien
STy R U - L | s s B
IESETENT. [T gaai B I S aETRie e aaiiy
e papes fudl mabks s preEREn ey R e e
RS e MY

H vt o o czwrpm s e 1 wrng e e
DO CTHIG G e DCEGH OF BRI AN raedeng

e e e i But although it’s beautiful, you
can’t sit around admiring your

portfolio all day. There’s always
more work to be done...

you are here » 3



fresh content

Keeping your site and content fresh
keeps your users coming back

I yvou're a web designer (either individually or as part of a larger studio),
vour site is your own best PR. [t doesn’t just showease your project work,
but it also highlights your skills, aesthetic, and design sensibilities. So you
need to make sure that your site always represents vour best and mosi
progressive work.

This also means that vou can’t let vour site linger with the same content
(and features) lor too long, A site that renrans unchanged sends a
message to your users, It says “Hey, | haven't changed forever: there must
be something wrong with the company.”™ Fresh content will sent a positive
message to your users and keep them coming back.

Kevisting Ked Lantern

Red Lantern’s doing great, Working with Jane, vou've got some
truly mmpressive projects under your belt, and vou've helped
establish Red Lantern’s reputation for being an mnovative anc
cutting edge design studio. But to keep that reputation intact,
vou need to make sure the Red Lantern site’s up-to-date, too.
Now's the perfect time go back and revamp.

Red Lantern To-Po List...

Freshen lllr the look and feel of the site,

:lll.[':lki‘ [l'!ﬂ‘ .‘\iH' T l'I'lth—IJI'l IVWEET (o i]ll[:!;l|-|]}]t‘.

(et better user teedback.

L]

Communicate better with users.

L]
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Keeping Red Lantern current
should be no trouble with your web
design skills, and T've brought ina

junior graphic designer to help out.




evolutionary design

_ % Sbarpen your pencil
Y k The new graphic designer at Red Lantern’s been hard at work on a couple of
update ideas for the site. What do you think of them?

We've left space for you to make notes on the pros and cons of each below.

Pros

R LR T L T T T T T T E ]

Welcome to the New

Red Lantern .
T i et et o Cons

BoaEIRL SRENE U P L CTITAT S0 T AT 200 v e - B R EEEEEEERERERET A SEEEEAFI AN R A F SRR R R R AR

Fuial | mrwwry SraTing.

Toothe= Nl Lavimir.

S s R
1A
- | ]
.................................................................
Red Lantern Design nens [ atand RS O
R R e A S e e e
e e S S e s s

Welcome to the New i i
Red Lantern Cons

T MG AP LA S Ep———"—, B e AR R R R R R PP EE R AR a e
nt, doadgn a7t St D o 4 i el spe
IR sk T P o e oy b Wl e o e

ey

¥y o yonr CEE s b Pt T ooy AT sa e e G e

Pl o B miel LriBe) wies il COniiY G T ot prowed ela o L T T F R R BEsdEEE
Vi s Bt e g . i el -l i S il o m

O T ) s B B

Fanl | svwrn Fa e

Corvtaen Rl Laviom

i
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pros and cons

_ ﬁgSharpen your pencil

’ k SUIutinn What did you think of the graphic designer's ideas for the Red Lantern site?
Are there elements of one (or both) you could use in a redesign?

Pros  Retains the site's original theme.

............. S sasbssAEEEEEEE S Ly

.are subtle. [t's not too obviously a redesign. |

Welcome to the New

Red Lantemn :
et I Cons:  Does i look foo simiin?,

BOrTiokY P ISR AN SMPAG WERE 3 ST ol W
ph Swankidl b Bsaritiy boa pt End ki

et ' The portfolio lists the same sites as befove.

................................................................
Fuial | mrwwry SraTing.

Toothe= Nl Lavimir.

.................................................................

.................................................................

i T

Red Lantern Design I 'cssotusasvsbussveeriastngaoersonsdurresosassshesssanas dursronss

Welcome to the New s s
Red Lantern

Redlantem Cons Theve's too little tontrast between

nt, doadgn a7t St D o 4 i el spe

IR sk T P o e oy b Wl e o e

Ir::.ru VIR IR ket iy A sa e chad G = tht ha&kﬂvmhd ahd h‘aih tmt’cht

Pl o B miel LriBe) wies il COniiY G T ot prowed ela o L T T R R R BEsdEEE
ok Bt g i st i i P s m

Fanl | svwrn Fa e

Corvtaen Rl Laviom : S'Ithilﬂ'\" .htﬂdﬂ" .“'ﬁ e

...............................................................

a0

sEbam
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PGSi‘{'_lcnmg' +he
{aglmc over the
header image
dvaws a!:tth{'.lﬂr-

to it, but Eubﬂ\f.
sinte the image is
streened and still

evolutionary design

Subtle rounded
Lorners 3t +he

ann == y < | {J:Hf‘ G'F the page.

fel- e (=]l 1o -

Red Lantern Design

Red Lanterm Duilds unigue
inlertacaes & user

visible behi
: c chmd :mrienm-s iar tne wel.

This design gwes 4
laragr settion
khe paoe to the
mdih E-Oh'[ZEﬂ'E-

Welcome to the New O WO
Red Lantern

Flesd Larviirn i 8 small wedbr desi
slandards-based wel oessgn LT
baautiful webpages innl make your informagon easy o fnd sid your usors

Faipgry

1 End conSung M Speaciaking i

Iy O YOUr COMPANY IS nbarastiat in workineg with us, please check auf ou

portiolio of desgn and
el e
liftie: simpser and easues

g
1o [

Aed Lantern Portioko

Coirtact Fied Lanberm

I like the first
design best. It's new, but
not too revolutionary. And it
meets all of our needs.

Jane’s right. Changing your site radically every three or four months can be

resources—resources thet would be better used on client ])1'!.’:!it,‘|::‘[:-u.

yvour site will stll feel famibiar to your users, but it will also be new and fresh.

you are nere

A 5"‘13': tolumn
hl&hflahﬁ

the sites in
H‘ﬂ,‘ Fﬂ"{ifﬂ]lo
hﬁH,ﬂ'r Sinfe
each of them
rnow has ol e
whitespaze to
the lett and
I‘!ﬂh‘f;

Web design is about evolutiop, nof)(wuluﬁoh

problematic. First off] i’ you're doing client work, a complete overhaul of your site’s
design three or four times a year 1s gomng to suck up an amazing amount of time and

Second, your users are comfortable with your existing site. They're used to the way
the site looks and changing 1t radically could conluse them. So how do you keep them
interested and coming back for more? You can take an evolutionary design approach to
updating your site, incrementally changing the design aesthetic and features. This way,

’ 375



change up your designs with css

Use CSS to evolve your site’s design

The great thing about designing with Web Standards is that when you want
to change up your site’s design, all you need to do is edit the CSS. You don’t
have to worry about your markup at all (which 1s one of the benefits of

designing to Web Standards—separation of content and style).

st

L Lo i far [l 8]l s mem mractorr s rum sk e o et el

RED LAMTERM
MESIGM

Ted Lasreea bullds dilgue imerfaces - uidd sepecisndsd lor 1he wal,

Walcome to 1he New Red
Lantermn Design

Welcome to the New

Red Lantem
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Redesign tabs |
J '
——

©  Small updates to the HTML file

(headers, adjustments to markup).

Oviginal index.html

o Make a copy of the original CSS
file and link 1t up in the HI'ML
docuwment. This way, you can
always revert back to the original
CSS file.

screen.css

sScreen_new.css

e Make changes to the new
CS5 and republish site,



evolutionary design

Y.ong Exercise

Now that Jane's settled on a new design for the Red Lantern site, it's time to get to work
revising and editing the site’s CSS and markup.

o Open up the current Red Lantern site files, copy the main CSS file and
rename it to something different. Now you can change the page style
without affecting the original design.

THIS 15 ¥ oriaj :
S 15 our origingl project
d"‘fﬂfﬂ"f from ﬂha?tzhs- I

/redlantern . The new file will holg

the updated rules and

llow ys to
9¢ back 4,
the old 4 esign if need be,

&

/ stylesheets

M.]k't Suve ‘i:}\a{ \foh
aven't editing the
oﬂﬁtnai version ©

Jd‘-ﬂ ces -Elh:'

> Continues on the next page.

you are here » 377



updating the red lantern site

Long ExerciSe

e The only changes you need to make to the markup are linking the new
(copied) stylesheet and removing the header image from the HTML (we’ll
use CSS to add it back later).

Add the new stylesheet 1o the
XHTML dotument Because it's an
exact topy of the original, it will
look the same but will act as the
framework for the new thanaes
<!DOCTYPE html PUBLIC "-//W3C//DTD XHTML 1.0 Strict//EN"
"hitps//www.w3.org/TR/xhtml 1 /DTD/xhtmll=-strict.dtd">
<html zmlns="http://www.w3.org/1999/xhtml" xml:lang="en" lang="en">
<head:>
<titlerRed Lantern Design</title>
cmnta http- t:qul v="Content-Type"™ content="text/html; charset=utf-8" />
e et e e
<l:r.nk :r:al—“stylashaat" href="/css/screen new.css" type="text/css"
media="screen" />

</head> T d, but this
pdate the loao. Our text wrapped,
<body> o l wall one line in the ‘Fﬂt.

"de_'-..-' j_l"]—"n'lauthea,_in..,
e </ hl>
<h1><img alt-“ned I.antem logo-- src-"mgeﬂrl lugo updated png"

/></h1>
<ul id="nav">

<li»<a class="active" title="Red Lantern home" href="index.
html">Home</a></11>

<li><a title="Design services" href="services.html">Services</fa></
1>

«li»<a title="Our work" href="portfolio.html">Portfolio<fa></li>

<li><a title="Contact Red Lantern"™ href="contact.html">Contact</a»</

</ul>
<fdiv>
<div id="wrap">
<div id="header™>
B T B s e TR SRS e BT
<hl><strong>Red Lantern</strong> builds unique interfaces
<span class="amp">&amp;</span> user experiences for the web.</hl>
</div>

K R emove the <imo> tag (the header's
baﬂkgrmnd imane wnH move to the CSS Filed.

Change up the #header <hl> tag also.
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evolutionary design

o Update the new CSE file to reflect the following changes. The code you
need to change Is on the next page.

Add a subtle vounded Cormer

ko the layout and slight
Update the logotype for drop shadow to separate
- S the mam iajouf From the

back aroun d

‘\{

Red Lantern Design

Red Lantern Dulids unigue 5
nterfaces & user
Mﬂut *I:h: h:adt\' axpanences fof the web.
tagline Feom the
bbd‘f {p a <div> in

the header image

Welcome to the New
Red Lantern

FAial L rdesiv i it Sl ol s N0 Dofsuilng Turm Spedaliding i

standarrs-based wob cosign and divecprmin]. Cur goal (0 10 i simple
Boayitiful webpeges: Fal innke youe irformation sasy o (ind gnd your wsery
FEEY

I o) o oml coenpiny S ieeresing 6 woking wilh U, pranse check i oul

[Eiile il ol Apigrt Aivd brandhiig work sl corioct us with your praject delnils
Wi Fook Tomwa 1D hearinp HOm you and maEking your [resansn on e wab s
Hime STl And Sasa o lind

Red Lanter= ™uifolic

..........

Rmrg&niu bhe tolumns o 3
lﬂ - |f% St{;u? ﬂnd makt ﬂ'&ﬁ
portholic inte a list

> You're not done yet, flip the page...
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adjust red lantern’s css

Add new rules to screen_new.css so the Red Lantern site matches

the comps from the graphic designer. (We crossed out the old
rules; you just need to add the new ones.)

#masthead |
margin: 0 auto;

argin-top: 20px;
margin-top: 20px The #masthead vule is where we need

width: B00px:
color: $fff: /f- to Fh{ {'.ht rounded Lorner imaﬂ‘:,

fnav |

float: right:

mi;g;n. FQF" *'FH_ e h

Betause the logo image has ;hhgtd.

font-size: l.4em; you need to ad}"'s'l; the nav list. so
| T ifsynmbmudfwﬂmﬂ}
fwrap |

clear: both;

margin: 0 auto;

padding: 10px:

width: T80px:

background: #$£ff;

border: 10px solid #5c0585;
}
i it

W W N By
N
ftheader
.
This is where You need to add the main

} Imdfe we removed 'F'I‘ON the header

ftheader hl |

font-size: 2em; Then, the <hl> tan be repositioned to
/ matth the dtﬁian:r’s Lomp

[ = m __1_-I.I.J.l :‘-'-:I"“ S Il:

e P S AR < I TR

.. - e LT

—— . - . s L A . .
" LTI B2t e =T lllllJI-_.j'--l'".'_m’.l.lll.- S— e A e
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evolutionary design

i st et
m. “'.?""Hw. ¥ b The tolumns are di-FEE'rEan, widths now,
- ' e 0 Yyou need to break wp Fhis vule

—
fcontent |
kg
| The #eontent and #sidebar
$sidebar | rules will position the
RS PN S e =T respective <divss

&

background: #eee;
|
#sidebar hZ |
font-weight: bold;
e Style the <hZ> to mateh the

I n s asp e TR / typoaraphy in the tomp. D/

‘M .-_'E

1
fport 11 {

[
fport 1i img |

] \
The Pﬂrffoha images will
need some adjustment. How

do they look in the comp?
What's diffevent?
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red lantern’s new css

tog ExerciSe

‘e
0

Lvtion Let's take a look at the changes you made to the Red Lantern CSS file. Remember,

rules that were not changed or removed can just be left the same as the old site.

Left side of fnuhdtd_hfﬂd!'r.ﬁlr

(his is a long image with rounded
#masthead { torners on both ends)

margin: 0 auto;
margin-top: 20px;
width: 800px:
color: #££f;

height: 70px;
background: url('../images/rounded header.gif') no-repeat bottom;

dnav |
float: right; ft;h
margin: 0 10]_:)![ D O: ﬁddmg a hciahf and badka?aund
padding: 30px 0 0 O; Imdge, we can give the torners 3 5'.“.,-?!,:
font-size: 1.dem; rounded look.

I

#wrap | Did you aet this on? Petause #Fmasthead
clear: both; has a background now, You need to remove

margin: 0 auto: <div>

padging: e the 4op border from the Hwrap <d l
width: 780px;
background: #£fff;
border: 10px sclid #5c0505;
border-top: none;

]

#header |
height: 180px;
background: url('../images/tokyo updated.jpg') no-repeat;
border: 10px solid #eee;

]
theader hl | QL‘

font-size: 2em;

line-height: 1.2em; Now that the main image file is no
padding: 20px; ‘:\ longer havdcoded into Ehe HTML File,
color: #eee; tan use @ new image 3s the <hl>
width: 200px; C:.Itsh'auhd in the CSS file.

font-weight: normal; This lets you keep +h
Cla £
semantics of the <hl> tag
but make the text appear as
fhoughifﬁ.?arf of fhcumagt
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evolutionary design

tcontent |

float: left:

width: 500px; R

mrgln Sos SRt #Lnnfzh‘t and #sidebar 5:-[: thew own

e S widths, and eath are Lloated to erther

side of the page iﬂ'?i Fﬂddlhlj gives
Etat.h tolumn 3 little

|

#sidebar |
float: right; the tontent o
margin: 20px 0 20px 0; breathing room
padding: 10px;
width: 240px;
border-top: 5px solid #ddd;

background: #eee;
|
§sidebar h2 |
font-weight: bold;

text-transform: uppercase;

= i G ;Ir:c.: Final adjustmehts make the
| ddin devar align and the overall look of
A— /‘ the portfolio matzh the design Lomp.
RaiRT Lt A b s Eath image now has 3 ':"P‘r. border
|
dport 1i img { /
border: S5px solid #ddd;

I

ann Baal armem Dwgn

The Linal sevee nshot

Red Lantern bullds
unigue il stes &
LG D H v [on

Welcome to the New Red Lantern Design B we Rk

Fed Laram & 8 smal wel desgr sl consutng fem specisizeg n

- ] Wl SR and developmen . St gl s 1o Buid aepes

Ity | iy G 1G4 ks your mIGeTRalon andy 10 S0 ans your wee

Ty e T —
¥ o oy | Cngm iy it sleg ©osseRing W e, pheass check wl o

poutimnin o delgn And brangivy won Sad SORDED o Wl Vou! panel Selkis

‘e o dorwand 0 Nsneeg O placRng ek pos Deeand o the aei §
g e i
Wi bl o ke i H

Rairiact Deend Lastierts =
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adding page effects

384

ann Red Lantern Design
-

_;"L" - _E“E“;tl A

Red Lantern Design

Homa Sorvices  Portiolio

Red Lantern builds

unique interfaces &
user experiences for
the web.

Welcome to the New Red Lantern Design OUR WORK

Rad Lantern is a smal web design and consulting firm specsaliong in

siandards-based web design and development. Our goal is o bulld simple,
baautiful webpages that make your information easy 1o find and your users
happy

I you of your company is ileresied n working with us, pleag
portiolia of dedign and Dranding work as :

We look forward to hearing from you
lifthe simplar and ease

Ok, now that we have the stylesheet thing
taken care of, I have another gripe: I want the
portfalio to be a little more interactive. Right
now, you just click the picture and it takes you
to the site. Can we make this more fun and keep
users on our site? I want some "wow" factor!
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evolutionary design

_ .«&arp&n your pencil

Take a look at the following ways to make the sidebar portfolio
more interactive. Match the technigue with its list of pros and cons.

Pros: Good mix of interactivity
and compatibility.

Cons: Some browsers may have
this feature disabled or not fully
support it.

Flash

Pros: All code is
standards-compliant and will
work in most browsers,

Cons: Low level of mteractuvity.

JQuery JavaSeript
library

P« o
% Pros: Limitless interactivity

and anmmation,

Cons: Content not available
XHTML ¥ css in forms other than visual.

Vou are nere » 335



which interactivity rouie

_ fﬁarpen your pencil

L Y SUIutIﬂn Let's see how the different effects options shape up:

Pros: Good mix
ol interactivity and
compatibility.

Cons: Some browsers may
[~ Fash

Flash adds mJl._tI"aL‘.'E_r'-'t't'r' at the expense of
hrdlng all '?rc-l.--- rf,nn{',::h‘!: in d S.mrJl|c SWF -r||c.

have this feature disabled or

not fully support it.

Pros: All code 15 standards-
compliant and will work in
most lJl'U"'l‘k'ﬁEl'."'.

. Cons: Low level of
JQuery JavaScript =t interactivity
library

JavaSevipt is very Flexible, and
when it teams up with XHTML
and CSS, it an be very powerful

% ﬂ !I
o Pros: Limitless interactivity

XHTML + css and animation.

Cons: Content not available
in forms other than visual.

JavaScript looks
like a great way to add
some interactivity to
the sidebar portfolio.

f’iH‘.hﬂuﬁ'ﬂ You £an do some neat ‘{:h!nﬁs wn‘t'nljusf
CSS, it doesnt obker the level ot chf:raLtl'-'l{:jr
that the owner needs
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Hold on a second—I have
to write JavaScript? That's
complicated stuff, and I'm
not a programmer!

evolutionary design

You don’t need to be a crack programmer to add
interactivity with JavaScript.

JavaScript’s a popular part of web design. It's used for all kinds of
things from screen effects (like image lightboxes) to Ul elements
(such as sliders or accordion menus). The problem s, JavaScript
can be intimidating for someone who's only had experience writing

XHTML and CSS.

The solution is JavaScript hibraries. These are pre-written
JavaScript functions and controls that you can put in a directory
on your server and call from within your markup. The cool
thing is that you don’t need to know very much JavaScript to
take advantage of these libranes. They're also generally very
lightweight, cross-browser compatible and standards-compliant.

There are lots ol different JavaScript libraries out there. Some

of the best include Dojo (www.dojotoolkit.com), Script.aculo.us
(http:/ /script.aculo.us), Moo tools (hitp:/ /mootools.net), Prototype
(www.prototypejs.org/), and JOuery (hup://jquery.com/).

Want to really dig into
JJUBS&LFJ&? Chetk out this beook;
rjcﬂs IIPrtJﬂ‘['.jl' dWESOmE.

vou are here »
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add lightbox effects

Use JavaScript lightbhoxes to add
inferactivity to your site

Lightbox has come to mean any eflect that takes an image or HTML
page and displays it in a floating box in the middle of the screen. In
some libraries, the background of the site fades out to add emphasis
to the floating box. We're going to use a library called Facebox. This

particular type of lightbox mimics the look of the pop-ups found on
the Facebook social networking site. It's going to look great with the
updated Red Lantern design.

\lalejledl=ile] <

ann

This looks great. Let's
get this working on our

Libravies like Facebox are a great site as soon as possible.

wd'f {o add Iw-[‘,:r&l‘.{:wi{:y and hlalhl.ifjlh‘ll
images and Schrncz on ‘four site

Aed Lantern Desicfs

Red Lantern Design V

Homa  Senvices Portfolio  Contact

Fealured Books
Welg

]

b
standa
baauhig ; -

napey. it -
Al =

Il you o . . =

partiolk

W ool

iflp s y

Viw ol

o
Contack

!_. X

When You elitk a thumbnail image, 3

lavger opy of the same image is loaded - L

in the tenter of the sereen.. with 3 white baﬂicﬁround. Semi—oPadque
border (with vounded Corners to mateh
our new dtmgh:", and 3 tlose button.




evolutionary design

Add Facebox to the Red Lantern homepage

Download the Facehox code from the Head First site:

www.headfirstlabs.com/books/hfwd
and place the downloaded files in thewr appropnate directories.

/redlantern

/stylesheets

Add the Fatebox CSS
screen.css File ko the /stylesheets

divettory

Drop the /Fatebox

dircdjcm‘}r into the a”ima&:s
di\'cfipry- This will mateh
how the files linked in Lhe

JavaSevipt 2

""T-ﬁ.--""-_. —
| I\:‘r l;i "-;i

1

4 1

I
dil'dgrel e

The two mam .j:. Files
will Lake tare of the
sbvrEEn effec{s 1’5“ wE
have to do is link these
Liles to ouwr HTML kile,
and we'll be good 1o 9o

faceoox.css

/javaseripts
facebox.js jguery.js
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set up facebox

Edit your index file
e Add the CSS file to the header of the index . html file, ?:t‘iiflffmtl.?:r:rh

<!DOCTYPE html PUBLIC "-//W3C//DTD XHTML 1.0 Strict//EN"
"http://www.w3.0org/TR/xhtmll/DTD/xhtmll-strict.dtd">
<html xmlns="http://www.w3.0rg/1999/xhtml"” xml:lang="en" lang="en">
<head>
<title>Red Lantern Design</title>
<meta http-egquiv="Content-Type" content="text/html; charset=utf-8" />
<link rel="stylesheet" href="/css/screen new.css" type="text/css"
media="screen" />
<link rel="stylesheet® href="/css/facebox.css" type="text/css"
media="screen” />
</head>

o K The box that appears on the streen has its
own sbfl:sh::‘ﬁ that tontrols how the bcfi |
appears. Add a link 4o the facebor tss File n the
dotument after the Red Lantern s{‘ﬁeshct{,

6 Add the JavaScript hinks and code to the header ol your index.html file.

<!DOCTYPE html PUBLIC "-//W3Z//DTD XHTML 1.0 Strict//EN"
"http://www.w3.org/TR/xhtmll/DTD/xhtmll-strict.dtd">
You need to <html xmlns="http://www.w3.0rg/199%/xhtml"” xml:lang="en" lang="en">
add links <head>

{0 <title>Red Lantern Design</title>

€ new g
Ja'taSL'.riF-E <meta http-eguiv="Content-Type" content="text/html; charset=utf-8" />
{,‘”:5_ Put: $hose <link rel="stylesheet" href="/css/screen new.css" type="text/css"
below ik media="screen" />

lesh Z]. <link rel="stylesheet™ href="/css/facebox.css" type="text/css"
beﬂ eet links.  oqia=rscreen” />

<script sre="javascripts/jquery.js" type="text/javascript"></script>
<script src="javascripts/facebox.js" type="text/javascript"></script>
<script type="text/javascript">
JjOuery (document) .ready (function (§) {
$('a[rel*=facebox]') .facebox ()

13
</seript>
< /head>

<body> Below the links to the JavaSeript Files is a small bit of
tode that veadies the Facebox JavaSeript 4o act when
a link with the proper vel attribute is elicked.

The Facebor tode then fakes over and uses the linked
Files and CSS to vender the ekfect on the page.
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evolutionary design

m‘n o Using this example above as a guide, add the Facebox effect to the rest of the list
. items in the portfolio. Remember to link the thumbnails to their full-size versions and
provide the proper rel attribute to the link.

The vel attvibute destribes +h
velationship of 3 link o the )

Add links £o the portfolio images E“;rfhf Page. Heve, it's used 4o
that point to a |ar3tr version of the - th_t Facebox Ja""'agﬂ“'l"t when
same file. This lavaer image will be 3 particular link is tlicked

dli?la‘ftd in the lbghfba:ﬂ- \/ {

<ul id="port">
<li><a title="View Detail" href="images/markinjapan large.jpg" rel="facebox'":>
<img alt="mark in japan comp" src="images/markinjapan.jpg" /==faz</1i>
<li><img alt="audio 2 go comp" src="inages/aZqg.jpg" /=</li=>
<lir><img alt="rpm comp" src="images/rpm.]jpg" /></1li>

<fuls
Make sure You fl.-"‘lf entlose

the existing <img> tags in
the <a> tags. Basically, think
of the image as £ it weve
text '_"ﬂéf, the link tag

The rel attribute is used to describe the relationship between two resources. In
the Lightbox case, the link relationship is to the Lightbox effect. This is purely a
semantic relationship, but other resources (like JavaScript) can use that attribute
to treat those links differently then a normal site link.
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try out the lightbox

Let's take a look at what our portfolio markup needs to look like for the lightbox effect
to work properly:

<l id="port">
<li»<a title="View Detail" href="images/markinjapan large.jpg" rel="facebox">
<img alt="mark in japan comp" src="imaces/markinjapan.jpg" /></a»</1li>
<li><a title="View Detail” href="images/a2q large.]jpg" rel="facebox">
<img alt="audio 2 go comp" src="images/a2g.ipg™ /></a-</li>
<lir»<a title="View Detail" href="images/rpm large.jpg" rel="facebox">
<img alt="rpm comp" src="images/rpm.jpg" /></fa></li>

‘-."II.'—]]-:‘ R\
Eaeh link needs to have the

aoes avent the only thing that tan appear in the vel="Facebox” attribute for b
[.5:110?5[‘“{ t:h{:b.ff w'rtau-. a tag or complete HTML ebfeet to work properly. Without

doﬁumth‘l:.s ¢an also be dii?13"]"td. {Zh*'”'-'ﬁl" the I.'Ellhjcb{m that bit G{: tode, the Jau&gﬂh?{
wouldn't know to execute

— rii s

[

—TesTt DRIve

Give it a shot. Add all the images and files to vour own file structure
and load up the page m a browser. How does 1t look?

Try another browser. Does it work the same way?
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(v)_,: You mentioned JavaScript might
not be fully compatible with some
browsers. What will happen if a user’s
browser doesn’t support it?

A: That's right. Not all browsers support
JavaScript, If that happens, since you
added a link to the larger image, instead
of displaying in the center of the existing
page, the browser may still take a shot

at displaying the linked image in a new
blank page. Users would need to use their
browser's back button to get back, but they
may siill be able to see the larger image.

't}rare fre no i
Dumb Questions

Q__: So if | can put text in a lightbox, too,

wouldn't users miss out on that if their
browser doesn’t support JavaScript?

» It's the same deal. Different browsers
handle JavaScript differently, and as you
can never be sure what level of support your
users’ browsers will have, this is another
good reason to use JavaScript sparingly. If
you're going to use it, make sure the content
that it displays isn't crucial to your users’
understanding of the site and its content,

Those lightboxes look great, but... T don't

evolutionary design

(“')_,: Hmm. Would Flash be a better
option for adding interactivity?

A: It depends on what you're trying to
achieve. If you want rich, animated, multi-
media sections, Flash is a good bet, but
here, we're just showing a larger version of
an image. Of course, Flash has its own set
of limitations (browsers need plug-ins, not
all content is 100% accessible, and so on),
so if you've got a site that's mostly content-
based, it's best to stick with HTML and CS5

for the main presentation and add touches of
interactivity here and there with JavaScript
or Flash.

know, are they going to keep people coming
back to the site regularly? I know our designs
are awesome, but I doubt users will be hitting
F5 waiting for us to post the next one...
Any ideas?

SRR
Cvawew

What do you think? How else could we
add new content to Red Lantern to keep
users coming back over and over?
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fresh content with blogs

Hmm. The JavaScript stuff
looks cool, but it's a one-
time thing. How about a blog
to keep users coming back?

Keep your content fresh with a blog.

Blogs have become a powerful tool for creating two-way
communication with your users. You posting entries,
and your users have the opportunity to comment on
vour posts and each other’s comments.

A blog 5 a relatively easy way to add a constant stream

ol content to VO site—which means that VIO site will
always look fresh and give users a reason to come back.

F

Bl WS also ﬂ'i‘ﬂ.: vour site a “voice.” Instead of VO site
being somewhat anonymous, you can speak through
1:."1' I !]‘][Ig '|]'E 1515 ;Illfl I'{_‘iﬂ'h ol (o lllll{'I' ]'}l‘i PI'YII[‘.

If you’re going to start a

blog, make absolutely sure :
X that you've got the time to

Watch it! post regularly. :

There's nothing worse than your
users coming to your site, only to find that the
. blog hasn't been updated for 6 months. The :
. only way to attract readers is to give them
something new and interesting to read on a
fairly regular basis.
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Adding blog functionality with WordPress

Jane agrees. She thinks it would be a great idea for the
new version of the Red Lantern site to have a blog,

That way, vou guys can write design articles, post ik lelaie ol
news about Red Lantern, and generally have a better
avenue of communication with your users. —

Theme Preview

Jane’s done some research, and she wants to use ‘"E_
WordPress (htip://wordpress.org). Why? Well, there
are a bunch of reasons: .
% BULLET POINTS -
»  WordPress is open source—which means =
there are thousands (perhaps even tens of A
thousands) of developers around the world T
contributing their efforts to make it better with -
every version. Vs,
= WordPress only requires PHP and MySQL T
to run (don't worry, we'll talk you through it if .
those terms sound a little scary). EET
= WordPress has an incredibly easy (and “ i
legendary) 5 minute install process. \ st g
= WordPress features a very simple templating b o e e e
system that lets you change the look of your L e
blog with a click of a button. More importantly, i
it's really easy to develop your own templates i
(called “Themes” in WordPress speak). S
They're all written using CSS... so, if you o st s
happen to already have a site, and you want Categry shararchy
your WordPress blog to look just like it, it's REREEmenn miuy -
just a matter of adapting the existing CSS. :'w",;'j-"; s i o
®  Best of all, WordPress is free! ::":

This is dc&luH: “Vubriek” theme that ships with
WordPress and is designed to work with all of the R
S?ct‘.lai features of WordPress
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install wordpress

Add a WordPress blog to the Red Lantern site

To get Red Lantern’s blog up and running, vou need to download WordPress
and get it set up on the server. You can download the WordPress files from:
http://wordpress.org/download/

/redlantern

4

Download WordPress From
http:/ /wordpress.org and put 3 /blo g
topy into the main site dircf.Jc.or\Ji

D'F R.Ed L-EHJCEI"H.

Rerame the folder “blgﬁ” 5o
that you tan aceess it at:
h'!'.f?-'.-'l-"rr:d].Jn‘tcr ndesuj mﬁ'b!ga
Copy all the downloaded Files
Eraz £he WordPress folder
Lo the /blon bolder

——
‘ Geek Bits

WordPress requires a server with PHP and My50L (an open source relational database) to operate
properly. If you don't have access to a server or hosting plan (most web hosts fully support
WordPress), check out this site and learn how to run WordPress locally on your PC or Mac using
XAMPP, an installable set of software that gives you a working web server on your desktop.
http://www.apachefriends.org/en/xampp.html
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Complete the WordPress installation and get the Red Lantern blog up and running.

ExerciSe

Vou'll have to vename wp—tonfig-sample.php

[ {o the Fﬂ“uwmﬂ-‘

o Edit and rename the wp-config. php file so that the parameters match
the ones from your own setup.

// ** MySQL settings ** //

define('DBE NAME',('putyourdbnamehere'}; {/ The name of the database

define('DB USER',

'usernamehere’ /) Your MySQL username

define('DB PASSWORD') 'yourpasswordhere'); // ...and password

define('DB HOST', ; // 95% chance you won't need to change this value
\ These ‘Fﬂu\" dﬂ{.ﬂb&sc Fararncﬂr; are needed so

that WordPress 2an build the database tables
define('DB COLLATE', '');: that will hold the blog data.

define ('DE CHARSET', 'utfB8');

e Following the installer, get the basic blog up and running on your local
machine or server, Remember, we want to access WordPress at /blog.

@WGRDPRESS

Follow £he WordPress
installer to et the
e o S e O L e Kt R e ot bt g Red Lantern blog up
The AT atandatils s prasertil peronnal peblching placheen in e s .

and running.

Information needed

Fiease prowide the tollowmg mformgien, Don't weery, v comalerys charges these seimngy e &/

wlog TR

Weleome

Yede |-
i chack paur evml address asfare cmmueg

b vy b o s o aaneh angiees o Geagle asd Taihesom

mstall WordPress

S —1
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blog tells it like it is

398

)

&

Head First: Welcome Blog, it’s goad have vou here
To start off; I've got to ask, what's with the name?
Blog? Sounds like the sound a dog makes when its
throwing up!

Blog: Really? Is that how this interview is going to
go! Ok, I'll bite. The name “Blog™ is a shortened
version ol “weblog,” which 1s a combinanon ol the
words “weh” and “log.” Basically: back in the day
when blogs first started out, they were just a log of
what people were domg on the web (cool sites they'd
visited, funny photos, yadda. yadda)]—hence the
name weblog (and then blog).

Head First: Sorry, maybe that wasn't the best way
to phrase the lirst queston. You've certainly come a
long way from those early days haven’t you?

Blog: You bet! Blogs have become a really powerful
tool for communicating on the web. You see blogs

L‘\'L‘F'_‘.-"'r\'hl_’]'i_' l‘I'I I IJ!."I'HI.I-IIE[I HiT.E.“:i Lia Il]5.1| UUF'JUT&ILL‘

sites. Everyone has jumped on the bandwagon!
Head First: Really? That many people have blogs?

Blog: Yeah, we're talking millions, and millions,
andl... well, you get the idea.

Head First: Wow. That’s a lot of people blogging.
If' there are that many people using blogs out there, i
must be super duper easy to set them up?

Blog: Well. ves... and no.

Head First: Yes and no? What kind of answer is
that?

Blog: It's complicated.

Head First: Enlighten us, that’s what you're for,
richt?

Chapter 10

7” Blog Exposed
This week's interview:
Getting to know the Blog

Blog: The technology hehind blogs can he pretiy
complicated. They are dynamic web applications
that store stull (posts, comments, etc.) m a database
on the server and use a server side language (like
PHP) to pull stufl” out of that database and put

it on the actual site, The good thing is that blogs
have become so popular, there are lots ol accessible
solutions for a wide variety of peaple with a wide
variety of tech savvy.

Head First: Ok. that sounds good-—can you talk
about some ol these solutions?

Blog: Well, blogs generally fall into two categories:
hosted and mnstalled. Hosted blog svstems are
created, administered, and mamtamed by a Srd party
(usually admimistered by the user through an easy to
use online interface). Because the service lives on the
host’s server, you don’t have to deal with installation
or server configuration voursell. There are free
hosted blog services (like blogger) and paid hosted
services (like movable type),

Head First: Ok. I get hosted blogs...what about
installed blogs?

Blog: Installed blog systems are basically software
that vou install on your own web server that run the
blog. They can be more complicated than hosted
solutions-especially for people who don’t have access
to a server (or any server experience). The good news
15 that there are a handful of installed blog systems
out there (namely WordPress) that make 1t about as
easy as it can get.

Head First: Wow, | never knew that there was so
much to know about blogs—thanks for stopping by!



evolutionary design

@

— 'I'esr DRive

Take a look at what the blog looks like after you complete the WordPress installation.

This is what will appear at the /blog/ URL.

L.
ﬂﬂﬂﬁlﬂ

Theme Preview

Prevteming Ancitier WordPreis Blog

Worth A Thousand Words
o

'E‘ -. Iﬁ
| f
Hey hotshot, I hate
to rain on your parade, but
this blog doesn't look very
Red to me...

» Aboul

Archives
o july 20O8

Categories
« Paidny ||
Fursn il Canegasry 111
« Sbiong Child Caregaoey (1
One Crandohilit Ciegney
Lingarigorifrd 1%

Rlograll
» Deveinprms Blag

# Documentatmn

o Paiginmy

» Sugges ldea

= SUgpoet Fuf

« WordPresy Pane

The sidebar will

WordPress installs @ "Welcome” post show lnks: 4o

so that smd:,hmﬁ dls?h\fs on the pages, archives,

blog's homepage. You tan vemove it links and

when You start Haﬁgmg u{.#a ovies bk
the blog,

you are here » 399



wordpress themes

Change the look and feel of your blog
with themes

Themes for WordPress allow you to change the design of your site
by uploading new designs for use in the software. The themes are
a collection of files in a directory that hold the PHP code, markup,
style and images of the new design. Once uploaded. you can
activate a new theme from the WordPress admin panel.

5

The WordPress
theme site

Put all themes
n -t'nc f‘H‘itlﬂES
d:\‘ttﬁl“]’-

This is the main
blug Lolder that
holds all the

WordPress Liles /wp-content
and foldevs. wp

Onte you wpload the theme, it can be
attivated on the Design menu in the /themes

admin Fand. J‘

Write Manage Design Comments

Themes Widgets Theme Editor Header Image and Color

.,P'-__

Geek Bits

You can build your own themes for WordPress so that they
better match the rest of your site. Check out this tutorial to
get you started on building themes:

http://codex.wordpress.org/Theme_Development
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Ad esign update

{:wcaltmﬁ of images and CssS

evolutionary design

Wow, this looks great. I think our
users will be really pleased with what
we've done. I'm looking forward to

their blog comments.

and some

Hidl Lirierts i i 859 wh calag s

e ke L s d et 0o

gy

T e P

Welcome to the Mew Red Lantern Design

ard Sotmistig BT Swiadeg I
o, Char g it 1 b pmaoka
mrrl kg nop (bl il W

By o WO DOFTIR P RS & ity WY 3. DROBEE oPME O

i ka1 g W b oh g vorl i oedad oo atih e sl o bl

e o b et e Reineg T e iewd making sl SEaRTER 5 B el m
(4]

The lightbox eflect
w'rl',h Fﬂﬂﬂbﬂ'ﬁ-

i andy e ol Lases

=T TIEN ]

fio LEER

The -rl‘t'sh["f—ms'!:a”cd

WordPress b]oc_zr

Red Lantern Deshgn

you are here »
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aur toolbox

tools for yi

: Your Web Pesign Toolbox

You’ve got Chapter 10 under
your belt, and you've added
some fresh content to your
homepage.

% BULLET POINTS

Your personal site is your best PR ®  Ablog provides you with a way to
toal. keep your content fresh and updated,
G . as well as create a direct line of

It's important that your site always i .

conversation with your users.
represents your best and most
progressive work. =  Hosted blog systems are created,

: - dmini d maintain

Fresh content will send a positive I sieres, g e t?'. eaty

a 3rd party (usually administered
message to your usars and keep

by the user through an easy to use
them coming back. .

online interface).
A website should evolve (change .

incrementally) instead of changing
radically all the time.

JQuery is a library cf prewritten
JavaScript functions and controls
that are put in a directory on your
server and then callzd from within
your markup.

A lightbox is a page effect that
displays images or other HTML
content in a floating frame in the
center of your page's layout.

Installed blogs are made possible

by software you install on your web
server—they require a database of
some sort (like mySQL) and support
for a server side language (like PHP)

far 10




11 the business of web design
* *
+ Mind Your Own Business *
X

I can't even afford a pair of
pants since my design got ripped
of f by a rival web design firm.

Business in a web design book? Are you kidding me?

You've mastered pre-production, information architeciure, navigation, color, and even
accessibility. What's left in your path to web design mastery? Well, you're going to have to
tackle the business issues of web design. You don't need a Harvard MBA, but you better
know more than just where you deposit your check... or those checks may stop coming.
Let's look at establishing good client relationships and understanding your intellectual
property rights. The result? Increased profits and protection for your hard work.

this is a new chapter 403



foo bar

The newest potential client: the Foo Bar

. ; s e 5 $5 v
Jane at Red Lantern just got wind of a big potential chient: the Foo N = ... who eould ¥ a‘f?
s - ¥ : s f_lr'|ﬂ'-.l 1 L i
Bar, a popular restaurant that needs an online presence. After all = lient name +he Foo
Cin . aiae elient
the work you did for Jane with Red Lantern, she'd like you to take 4

on the work. She’s willing to pay you well, and give you a stake in
her company if you can get the Foo Bar gig.

404

The Foo Bar

Steakhouse and Laloon

I don't like doing work 12
on spec, but T think this

Jjob's in the bag... bring
us this client, okay?




the business of web design

What Foo Bar wants in a bid:
&

(2
(5

A basic HTML mockup of one page of the site, showing off
the overall site’s look, leel, and layout.

A color scheme [or the site, including which design elements
would have what color, represented in the HI'ML mockup.

A few sucemet ideas for branding and logos that would fit in
with the Foo Bar’s new online presence.

A ﬁ_unﬂ]f. sketth b‘}’

the owner 1/
Heve are some tolors i m
|h1:|P1'r'|'_'d b‘}l the ! *

bulld'lhﬁj and bar

The Foo Bar owner

— —
R

] GPELIALS
Y e
AT
/ * S

| — % W

Wl -

_._.,—-—H"""-"-

N\ BRAIN
BARBEL L

Spec work refers to doing a lot of work before getting paid.
In this case, the Foo Bar owner wants a site mockup to look

at before he commits to your work and Red Lantern design.
Why do you think Jane doesn't usually do spec work?

405



quick code for foo bar

Let’s build a quick mockup for the Foo Bar

By now. putting together a mockup should be a piece of cake. Let's
look at some XHTML for a simple version of the Foo Bar:

<!DOCTYPE html PUBLIC "=//W3C//DTD XHTML 1.0 Strict//EN"
Yhetp: //www.w3.o0rg/TR/xhtmll/DTD/xhtmll-strict.dtd">
<html xmlns="http://www.w3.0rg/199%/xhtml"” xml:lang="en" lang="en">
<heads>
<title>The Foo Bar</title>
<meta http-equiv="Content-Type" content="text/html; charset=utf-g"/>
<link rel="stylesheet" href="stylesheets/screen.css" type="text/css"
media="screen" />
</head>
<body>
<div id="header">
<img alt="foc bar loge" sre="images/foobar logo.jpg" />
<fdiv>
<div id="navigation">
<itls>
<lis<a class="active" title="Foo Bar home" href="§">Home</a></1li>
<liz»<a title="Foo Bar menu" href="#">Menu</a></li>
<li><a title="Foo Bar history™ href="#">History</a=</1li>
<li><a title="Contact us" href="#">Contact</a></1i>
</ul>
<fdive
<div id="wrap">
<hl>Welcome to The Foo Bar. Cold Beer Served Daily.</hls
<img alt="foo bar storefront" src="images/foobar front.jpg" />
<div id="content">
<h2>Get to the Foo</hi=>
<p>Lorem ipsum dolor sit amet; consectetuer adipiscing elit. Duis a felis.
Sed ac mauris eget eros vestibulum luctus.</p>
<p>Lorem ipsum dolor sit amet, consectetuer adipiscing elit. Duis a felis.
Sed ac mauris eqget eros vestibulum luctus.</p>
</div>
<div id="sidebar":>
<h2>8pecials</h2>
<ul id="specials">
<li>Monday</1li>
<li>Tuesday</1li>
<li>Wednesday</1li>
<li>Thursday</1i=>
<li>Friday</li>
</ul>
</div>
<div id="footer">
<p>Copyright &copy; The Foo Bar, all rights reserved.</p>
</div>
</div>
</body>
</html>

index.html
406 Chapter 11



the business of web design

Exer cis-e

body | fnavigation ul |
margin: 0; padding: 1S5px:
padding: 0; |
background: . e N—— ! #navigation ul 1i a |
border-top: 10px solid SEiiinvns CO Lo & e e
font—family: Helwetica; sans-serif; font=-weight: bold:
color: #FILff; font-=zize: large;

| text-decoration: none;

hz | |
margin: 03 #navigation ul 1li a.active |
COLOT : E—— color: #fff;

b I

$wrap | #sidebar h2 |
margin: 0 auto; background:l ... .ciiiiessaes
width: BDDpx; margin: 0 0 10px 0O;
Backgrouncd : SEEEEER padding: 5px:
border=left: Spx solid S et ]
border-right: 5px s0lid_ . iicieeiees ffooter p |

1 margin: 0;

#wrap hl |
margin:
padding:
text-ali
backgrou

color: #
font=-wei
font—~fam

Create a new stylesheet, screen.css, and add in color and font faces. Use what you've learned
so far to give Foo Bar a nice contemporary look. Make sure you create a logical directory
structure and link all the files properly in your index_html file, too.

padding: 10px;
03 background: S
10px; text-align: center;
gni: center; |
nd:

11111111111111111111

) 5 9

ght: normal;: “& F"iﬂ‘f around with diff,

ilvs Cec = gerif: EI"EH'E

ily: Georgia, serif; tombinations of the tolors the Foo Bar
owner Gave and see wha

for +he Jayai? g e ek

screen.css

you are here » 407



something’s afoot at foo bar

Here are the parts of the CSS file that needed our color treatment. Let's take a look at the final

We used the lightest brown for £he

ba.-.'.kgruund, and a3 sriah{;i‘f darker color for

the top border-.

code and see what the finished site looks like.

body | inavigation ul |
margin: 0; padding: 15px:
paddings: 0; !
background:.#&##ﬂh&j...... fnavigation ul 1i a | s
border-top: 10px sclid #51.'.11;{ _____ color: #dgtld;
font-family: Helvetica, sans-serif; font=weight: bold:
colors #f££f; font-size: large;
! text-decoration: none;
h2 | )
margin: 0; {navigation ul 1i a.active |
color: #ﬁdﬂgad' _____ color: #fff;
|
fwrap | fsidebar hZ |
margin: 0 auto; b.ar:kgrcund:”ﬁ?’f?_-ﬂi ,,,,,
width: B0O0px: margin: 0 0 1l0px 0;
background;: #ulﬂﬂ _____ padding: 5px;
border=-left: S5px solid #lg'ﬂoﬁ
border-right: Spx Su:rlidiit{.{#ﬂ.h&'j__m $footer p |
} margin: 0:
fwrap hl | padding: 10px;
margin: 0; background:__f?-_ﬁlﬂ@;&“_“
padding: 10px; text-align: center;
text-align: center;
background: #953f24;
border-bottom: lpx solid *3514'“:
color: #£fff;
font-weight: normal;
font-family: Georgia, serif;
1
The #wrap <div> aets the darkest browns
and offers a rite tontrast with the white
Lext and light backaround.
-
You tan download all the files For
/{‘Oﬂbar’ the Fﬂﬂ' BQ'I' 51{1 ‘F'rﬂl'n 'Ehf-' H:ad
Fivrst Labs website.
408 Chapter 11




the business of web design

asT DRiIve

Create (or download) index.html, screen.css, and the Foo Bar images. Fire up
vour browser, and show the Foo Bar owner your layout and color scheme.

—=—i

Saloon and Steakhouse
| |
| Welcome to The Foo Bar. Cold Beer Served Daﬂ}f.' ;
| |-
|

Lorarm ipsum dolor sif amat. conssoimmuar AEpEE rig wlit. Duie o felie Mancmy
: ; gaciay
e A et aTE vesthulum i j Fiaia

; [ ONC ¢ Faucibus souienadus, nisl

| [+ L I LA MONCUS, BT T T St

T G posueid TGRS, i, T SETT Trarscay
| {pmpus jusis massa & massa, Cras nae furpin non i
|

SR

o apea ovoh e Sorry, Red Lantern. T just
e I at. corseciouat adipisang olit Duis § ol g
t‘:::rlr:;ﬁl:‘fr;::::;-sfwmmv lpctus. Prasslius ulrioes dldﬂ T

ike what you came up
ilici s e with. I'm going with someone
. else... with a totally different
look and feel. Sorry!

‘ 409



ripped off:

Then, three months later...

Have you seen Foo Bar's new
site? They've totally ripoed of f
the design you came up with! I can't
believe this... what do we do?

Heve's what the Foo Bar tame up with
|_ooks kind m'l; #ﬂmu]lﬂr. doesn £ 117

] iy
N e
0 B

Welcome to The Foo Bar. Cold Beer Served Daily.

sat ameek, consectotuor adipiesing efit, Duis & felis Mr_nh-].ul-

ibulum loctus. Phasellos ulirices Ao
; Tuesday

Wednesday
tristique, ord ac posuers rhonois, massa urnn semper purus, st L ;
|r_.m|_'|u|_l _'ila._ﬂ.‘ i MAaAsa a massn v v |.-.I1'5|i CHia Rt LETT ||||.1':|:q T ]I.1.I.I1Ii|.l.\'
Eacitisis. Phasellos grovida nbsl ] pravi i ae Fridav
Accnmaan sagittis, nisl guam in Eravida risus lectus N
eget doi tae mato gravida corvallia, Nulla quis Saturday
diam a mi aliquam & i vitae nisl, Fosee vel Sundor
lorem. Duls neque d tempor nec, cursas id, eonvallis in, enim. z
Morhi egestas lobortis neque.

Lorem ipsum dolor sit amet, consectetuer aclipiscir Dhais a felis.
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the business of wel
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des;gn pirates

ﬁiﬁn

They used our logotype but removed the
words below the text

The Fao Bar

Here are just a few of the similarities we found between the “two” versions
of the Foo Bar site.

The r.awaa"t.lo:».
15 po |c:r-.ﬁ:\"
tenteved, and
it appears
that the
fonts have
been adljus{:d
shﬁhH‘]r-

Wednesday
Thursdy
Friday
Saturday
Sumalay

W-’l

The spetials
are ip .H“__

Sdme plage. .
fl  cxoctly th,

Sanf_-'r

——

Even the tolors v
U'\f samt-- there
wasn T even an

ebfort to thande
-I:"hlmiz.li muth

Q: There's no way this was an honest
mistake, is there?

A: That's a question you've got to ask,
but it's usually one that's pretty easy to

answer. When two sites look this much alike,

it's hard to imagine a situation that doesn't
involve stealing designs. Even if you had an
exercise to develop a site that looked like
the Foo Bar site, you'd probably make more
changes than shown above.

therejare no n
b Questions

Q_: But this is the Web. Everyone rips
everyone else off, right?

- Well, it's like Mom said: just because
your friends are dcing it, doesn't make it
right. If everyone else jumped off a cliff.__
well, you get the idea. When you worked
hard on a design, you're entitled to make
sure it stays yours

04: Okay, they definitely ripped us off.
So what do we do?

A: Good question...




Welcome to the world of PESIGN PIRACY

[t's been said that imitation is the highest form of fattery. But what happens
when you come across a site that’s clearly lifted your desion? The problem is

that the web makes copying (and stealing!) really. really easv. Source markup 1s

easily viewable (and copyable), images are easily downloaded 10 a desktop, and

CSS 1s quickly copied.

Sa, what f‘:{;irt[‘_n.' Can vol do? First, i's im]‘.‘uu'hml that Vil know that i Yo
created your site (and your design really 18 an original work), you own the

copyright. Second, vou don’t have 1o put a copyright notice on the pages in
your site [or them to be copyrighted. So your design 1s already copyrighted!

S0 we own the copyright. Cool. But what does
that mean? What should we actually do if our
copyright’s being violated?

Send a polite email.

Ask the owner of the ollending website to remove your
copyrighted material, or take down vour copyrighted design.
And as angry as vou might be, keep it cvil. 1t's far more likely
that the offender will respond to vour requests if” you are polite.

Send a follow-up email and copy Google.

I vou don’t get a response, or get an ugly reply;, send another mail
and CC Google at spamreporti@google.com. Google 1s commuatted

to responding to clear violations ol copyright. In fact, they're so
concerned that their responses to infringement may include removing
or i_ﬁﬁuhliny" access to the site that's il'lfr'i!lg‘iHL;'HT‘l your material.

Consult a copyright lawyer.

II" nothing else works, gets the lawyers mvolved. At the very least, a
lawver can deliver a cease and desist notification on vour behall. If
vou want to, a |11h“_ﬂ'|‘ can even take your infringement site to court
and possibly seek damages on your behalf. Just remember, copyright

lawyers aren’t cheap!

&

This should kca“'?' be tonsidered as a

last vesort. [t has the potential to aet
expensive fast

the business of web design

You'd be surprised what
and email tan do. Often
times the individugls
that rip off designs are
Ju.f;t hof‘lnﬁ Yﬂu’” neViEr
notice. The web is a3 b:ﬁ
Plate, you know

you are here » 413



working on the web

Be clear, explicit, Pol.ite., and
formal in any curresPonJence

with ]mssilale Jesign Pirates.

414

L]
Gm , I l Red Lantern Design <redlantern@gmail.com>

bnauthorized use of copyright

2 messages
Red Lantern Design <redlantern@gmail.com> B Sat, Nov 15, 2008 at 2:17 PM
Reply-To: redlantern@gmail.com e polite, Fir '
To: The Foo Bar <contact@thefoobar.com= > mention “f:galm*;.;?d f“{;{ be afraid o
1C .
To whom it may concem, Jl,ﬂ ' E'd Your point atross.

It has come to our attention that your establishment is using our (Red Lantern Design) copyrighted material without per-
mission. We had recently written a bid for your company and it appears that the design we submitted for consideration
has ended up as your homepage. We were not notified that we had won the bid and received no compensation for the
use of that design or for our services. We are asking you to please remove the material from your homepage and dis-
continue any further use of our copyrights or risk legal a_::En taken on our behalf.

I was
expecting this to drag
out. I'm glad they are
taking the site down.

Thank you,

The Foo Bar <contact@thefoobar.com>
To: rediantern@gmail.com

Red Lantern,

We are terribly sorry for the misunderstanding and it's obvious that the site we have posted definitely looks strikingly
similar to the design you submitted. We have removed the copyrighted material and are no longer using any designs or
logos associated with Red Lantern. Again, we appologize for the misunderstanding and hope we can avoid any and all
Hlease let us know if there is anything else we can do. ==

[quoted text hidden]

0 Bar Managsmeant Foo Bar abwau:.l‘j' wﬂﬁhl‘t t*?”:ﬂjcmﬂ. us to look -Eljf.
their site and seemed eager to avoid |¢3a] attion
EGHLC{',IMCS-J Ju.‘i-{, 'E'I\C thﬂuﬂh{, O'F |ﬁ5&| ‘Ermhl: 5
enough to get people to Lomply

Sincerely,

Chapter 11




the business of web design

Okay, this totally sucks. I have no desire to

deal with all this infringement and copyright
crap. I just want to design web sites!

There’s more than one type of web designer.

Some folks want to just desion sites. Others have visions ol starting
companies and poring over spreadsheets, OF course, most folks fall
somewhere mn the maddle. There are lots of dilferent roles, even just
i the web design universe. Are you wondering what parts ol web

design vou need to worry about?

Which of these types of web workers do you think you are?

|nformation ﬁrtht{::ﬁ{hs
organize tontent and
desion hamgatian

Front-end Designer Information Architect

This iob is rn.osfhf HTML and CSS.
Fron —end d:SIﬁht\"S dre Palr{
programmer, part araphit artist, and

build muth of 3 site's user intevfate A
Ffoﬂrﬁmmtr ma'}f

be vesponsible {or

User Experienee Pesigney ~ riting back-

end tode that
User experience designers work with the tontrols features
wiaftﬁfcamTta develop a tonsistent, usable of :; "-'T'ﬂiifc- Th:‘,r
: : interrate. | hey may also be in tharae of Could diso write
GraphIﬂ Pas’g"er Fuhninﬂ and mahaﬁ.lha '-'sﬂblilfy {',Esﬁs \J&Uﬂiﬂ'r'.lP£ &nd bmld

fﬁl\}rao( -Fu h-t{'.iﬂnah{wf

A graphic designer may design usey J
1n{ch&tfs ﬂﬁﬁiht, develop artwork,
and work t'_|c.~5c1‘f H\-‘i't'h '|;hc Fl'dh‘k’.-tr'-d fn Some |.;-,-5E I'itl'-lt_],h ﬂ:udms, 3
designer to im?'lcrngn{ an interface Lepywriter ma'y be uwsed o
hd? build and write tontent

for 3 project

€'// Programwmer

BDDYWﬂmr you are here » 415



what kind of web worker are you?

* Answer the guestions in the Web Worker Job Poll to see what part of the web design universe
you fit into. Add your score up at the bottom of the next page and see where you fit.

ExerciSe

What kind of web worker are you?

Circle the number (1 = Not Interested to 5=Very Interested) that represents vour
mterest in the given task description.

O | enjoy writing code that supports the content management of sites
and interacts with databases.

2 3 4 5

© wantto make sure that users can find their way through a site
and that the overall design looks areat and works properly.

2 3 4 5

O ke working with content and organizing information on a website.

| 2 3 4 i

o really like design, but | want to be able write some code.

| 2 3 } 5
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the business of web design

QO |am good at writing HTML and CSS and enjoy taking designs and
expressing them in markup and stylesheets.

| 2 3 | 5

O |enjoy making webpages behave like desktop applications with
Javascript and AJAX.

| 2 3 4 5

©Q |like learning about user patterns by observing how others interact
with websites.

| 2 3 | 5

©  |like to think about navigation and what content is most important
to a particular project.

| 2 3 1 3

Use the following key to see where you fit in the web design world:

If vou scored 8 or higher on o amncl o then you might be a Programmenr.

If' you scored 8 or higher on e and o then you might be a User Experience Designer.
If you scored & or higher on e amnil o then vou might be a Information Architect.

It you scored 8 or higher on e and o then you might be a Front-end Designer.
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business structures

So, I'm a front-end designer. I
thought so... but what does that
have to do with dealing with

copyrights and stuff?

Choose your job—and your business—based

on knowing who you are in the Web universe.
If vou're happy bemng a designer for a web firm, then copyrighis
probably aren’t going to be a problem anytime soon. Then
again, with all the good work you're doing tor Jane (and your
own boss!), vou might get asked to jom the leadership team on a
company one day,

Or, if yvou're really into control and entrepreneurship, vou may
want to start a company yoursell, Knowing who you are helps
vou choose the right company, and the right people 1o put
around you.

And if you are into starting a company, there are lots of’ dillerent

types... ust hike there was more than one type of web worker:
This is the simplest korm c-?. business
shrutture betause {h:rcP'ﬁn £
* inlomE
at.‘l:uallt‘-f un‘?' i‘l;rl.-t.‘lz.u'rt 1l o
and liabilities ave actrued by the
owney on their ?f'rsar-ai Finantes S
—
T —

Sole Proprietor/Partnership Corporations

A torporation is the most tomplicated

LLC's are 3 &Ilrr';f new f‘,"f" of business N = business S‘E':'L-C‘Ela'rt The Sompay bselt

w{jﬂhllﬂfiom and- $haiv L vy [ sk C:_,} betomes it's own cnbt‘}f. and striet vules

to state An LLC (or LLP) aives the owner \ ‘ must be followed while running) 3 éorporation

the smfl@w of a Sole Proprietor with the | CjFaraﬁms tan also be expensive to start,

Personal Finante protettion alia eovporation \ | and 3 goed f&wlfc'r is d kf\r mgr:dlcn{
R

Limited Liability Companies
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the business of web design

Take a look at the different business descriptions and write in the blank whether you think they
_— are a Sole Propnetorship, an LLC, or a Corporation.
ExerciSe
Write the business strutture Vou

Businesses ,f:ct best fits the destription of
WF& hT.

Jim and a friend own a small design company
together, which they work at full time, Their
company supports both of them, and they are
thinking about bringing on a third designer to
help them with projects.

Joe has a full time job with a large computer
company and builds websites in his spare time
for small local businesses and friends. He
makes some money here and there but not
enough to support him full-time.

Green Giant Design employs 4 full-time people

and has a six-figure annual revenue year

after year. The owner works as the creative v s s
director and likes the fact that her company has

remained small and services local companies.

Nationalweb is a large design firm with offices

In Chicago and New York. Most of their

clients are |arge mum..ﬂatiﬂnaml and [he}r ...................................................................
are even considering opening up a European

office in London.
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quoting a new client

Let's take a look at how these different companies are structured and organized.

Businesses

Jim and a friend own a small design company
together, which they work at full time. Their
company supports both of them and they are
thinking about bringing on a third designer to
help them with projects.

Joe has a full time job with a large computer
company and builds websites in his spare time
for small local businesses and friends. He
makes some money here and there but not
enough to support him full-time.

Green Giant Design employs 4 full-time people
and has six-figure annual revenue year after
year. The owner works as the creative director
and likes the fact that his company has
remained small and services |local companies.

Nationalweb is a large design firm with offices
in Chicago and New York. Most of their
clients are |large multi-nationals, and they

are even considering opening up a European
office in London.

N

A

Betause +his is a ?arfncrshlp, 3 more formal
business sbrutture like an LLC would be best. Plus,
this makes -F:naht-c; muth easier to deal with.

Sole Proprietor

Joe doesn £ have tonsistent business and bulld]hg
websites isn't even his fuest job. The extra m.:an-.._:
he makes on the desion 9igs will just show up on his
personal intome statements

...................................................................

Although Green Giant Design tould easily
JMorPu'&’t:, an LLC i= 3l ‘[’,ht}' r:a”‘r need

vight now. Theve's not a problem with an
LLC hiring employees.

Corporation

...................................................................

Nationalweb does business n:ﬂ:iana”‘f
and Fossihl‘f rnf:nﬂhan&li}r A
r:-:fri?ora{;mﬁ it the smavrtest structure

or this business.
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the business of web design

Red Lantern operates as an LLC. We're
really not big enough to incorporate, and LLC's were

's pusing heY shrutture
Jane desn inexpensive to start. Besides, I'd rather spend my
time looking for new business, not dealing with more
paperwork. Speaking of new business...

5t Red |_antern

Red Lantern’s got a new prospective client

Jane’s just received an email from a little San Francisco-based startup called
Trilobite Labs, who needs a new site, ASAP. 'Irilobite Labs is building a series
of really cool 1Phone apps, and they need a site that really reflects their design
sensibilities, but don’t have the time (or the expertise) to build it themselves,

They love Red Lantern’s site aesthetic, and _Jane needs you to replicate success

one more time.
Here’s what Trilobite’s looking for:

Client Requirements

A static website with a front page, an About page, a
contact page, and three separate product pages,

Standards-compliant code. Trilobite’s site has to work

on all sorts of devices, ton.

Some type of screen effect for their product portiolio.
Trilobite wants to appear cutting edge to represent their

work on 1Phone apps.

Several different designs (paper is fine) to choose [rom,
and an ability to provide design feedback that will get

incorporated into the final site.

Low-key usability testing to make sure there aren’t any

problems belore the site goes live,

One of Trilobite's iPhone apps lets You theek lines

‘\ at the Apple store so you don't have to wait in line
for that new 34 iPhone
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hew much do websites cost

_ :g%yarpen your pencl
b \k Mow that you know what the requirements are for the site, take a
few minutes and think about how much a site like this would cost

and roughly how much time it would take you to complete. Write
down your estimates in the space below.

rrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrr FEABA BB BB EE R

Time (hours) “Cost (Pollars)

)

Just guess? There's got to be a better
approach. Besides, shouldn't the cost be a
result of our hourly rate? How should we
come up with reasonable rate?

You need to know your hourly rate
before bidding on any contract work.
Whether you're working for yoursell, Red Lantern
design, or a huge company, vou should have an
idea of what your hourly rate of work is. Then, vou
can ligure out the tme it will take to complete a
project, and turn that into a real, far price.

The worst thing vou can do is overbid, or underbid.
One will leave you out of work... and the other out
of money! Here's a really easy way to come up with
a reasonable hourly rate:

Your desired annual saia'rll,f

Hourly Rate = 460,000 / ((8 x 5 x 50) x .60)

Tokal hours worked in a year (8 / /[ Only about 0% of your Lime will
hours a day, % days a week, %0 actually be billable, so you need +o
weeks a year). This is pretty multiply your yearly hours by .60

Lonservative ik jfcu.-'re 'I:r\f'mt_i] to
5‘{',31’{, 4 business, *?‘au L:'naw.

¢90/hour
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the business of web design

Mow think about how much time might go into each part of the web
design process and write your estimate in the space provided.

WTI‘{,E jrr:iu'r {n{.&‘ hour
estimate in this tolumn

L]
Initial lnput Time
This is the time spent initally meeting with clients and getting
Lo know what their needs are and whal they expect lrom VOLL,

B R

Conceptual Time/Pre-production

Pre-production is where vou will look at site content, design an
mformation architecture, and come up with storyboards.

Prafts and Pesign Revisions

This 1s where you will go through the dralt and design revision
phase, honing in on a linal concept for the client’s site. Be sure
and inchade time for client feedback!

Production time

This 1s where you start writing code. HTML, €SS and
Javaseript could all make an appearance at this stage. Final
designs are delivered.

These costs could include wavel, supplies, and other time or
material that should be hilled to the client.

thereqare no
Dumb Questions

Q: Woah, | have no clue how long any Q_,: And | only estimate actual time Q__,: What if I've got other people on my
of this stuff will take! that I'm working, not breaks or anything, team?
right?

. That's okay... just take your best guess. > Good question. In those cases, two
Think about similar projects where you've A: Actually, your estimates should include  people working for an hour each is two hours
warked on the various stages, and try and the entire project time: that means including of work time. So you're estimating the {otal
remember how much time you spent working.  breaks. trips to gel supplies, and anything ‘person hours" a project will take, not the
It's okay to just estimate. else related to working on this particular number of hours in a day or week.

project.
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good sites take time

?*\I‘PEH your PBHCI|

Solution

Initial Input Time

What really goes into designing a website?

This 1s the tme spent minally meeting with clients and getting zo hﬁurs

to know what thewr needs are and what they expect lrom vou.

....................................................

This intludes about S hours of m:E{Jht_ii time, j\

13 hours of veseareh, and a few for travel.

Conceptual Time/Pre-production
|’|~c‘=—|}|‘1'rrITu'1i: n ih_ where you will look at site content, design an 30 hours

information architecture, and come up with storvboards.

1111111111111111111111111111111111111111111111111111

IA didgrams and storyboards tould take ’thej
better part of two weeks to complete

Prafts and Pesign Revisions
This 1s where you will go through the drali and design I'i.."h'i.‘iii.'lll 4.0 hou rs

phase, honing in on a final concept for the client’s site. Be sure

and include time for client feedback!
Production time

designs are delivered.

Other costs

Time in this stage tan vary depending on how T
your ctlient veatts to the drafis You provided

I'his is where you start writing code. HTML, CSS and 4_0 hﬂUI’S
Javascript could all make an appearance at this stage. Final //7

This time is all FFDdHE‘I:iGH Ma‘rkuf. iJC,‘flﬁ and
desion. Code, tode, tode

These costs could include travel, supplies, and other time or 10 huu rsS

material that should be billed o the chent.

Extra travel time, sub tontrattor fees, and
expenses tan all up the time in this category.
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Figure out a total bid...

The h:w.rl'-il vate we taltulated

[ a few pages back.

Hourly Rate = 460,000 / ((8 x 5 x 50) x .60) = ¢50/hr

(140 hours) x (¢50.00/hr) = 47000.00

This prite represents the cost of a small-to /
mgd.umrsizcd wtbii‘bﬂ done h'}‘ an Ihdi‘ﬂidu-al

tharging f?ﬂ.«" hour

Q__,: Do you need all the people
in the web design universe to
successfully complete a site?

A: No, not really. If you're a
freelance web developer, you may
wear many hats and be able to work
with your clients throughout the design
process. If you need to, you can bring
in a confractor to complete work that
you can't do yourself (like back-end
programming).

0_; What's the difference between
an LLC and LLP?

A: The two types of structures are
essentially the same thing. LLP stands
for Limited Liability Partnership and

is just an LLC with more than ane
shareholder or owner. Most of the time,
you will see professional services like
accounting and law firms organize as
LLPs.

therejare no
Dumb (iuesﬁ’ﬁinﬁ

Q} Is $50/hour the average?
What's the range of hourly rates you
can expect to find at design firms?

A: $50/hour is actually on the low
end. Professional hourly rates range
anywhere from $50-575hour all the
way up to above $200/hour, These
rates vary depending on location,
experience, and size of company.

Q_} What happens if
underestimate the time it takes to
complete a project?

A: This is common. Most projects
are quoted on a job estimate and the
final price can vary up or down from
the original quote. The most important
thing you can do is communicate with
your client and let them know where
you are in your process, and how
close the final price will be to what you
originally quoted.

the business of web design

0_,- Is there a resource for finding
out what other people are charging
and what services cost in other
design-related fields?

» Occasionally the American
Institute of Graphic Artists (AIGA)
publishes their the Pricing and Ethical
Guidelines for design professionals.
This includes web design and has
information on salaries, hourly rates,
and industry standards for the field.

Hfﬁ&s Pﬂﬁlna and /
Ethical ﬁuldthncs bodk.

you are here »
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project estimating

— gharpen your pencil
N “‘k Mow that you have a better idea of the time and costs of a typical
' web project, let's use the Red Lantern estimate worksheet to

generate a quote for the Trilobite Labs project, Check off the
client requirements as they are covered in the estimate.

Client Requirements

A static website with a front page, an About Several different designs (paper is fine)
page, a contact page, and three separate to choose from, and an ability to provide
product pages. design feedback that will get incorporated

into the final site.

Standards-compliant code. Trilobite's site has
to work on all sorts of devices, too.

Low-key usability testing to make sure there
aren't any problems before the site goes live.

Some type of screen effect for their product
portfolio. Trilobite wants to appear cutting
edge to represent their work on iPhone apps.

Red Lantern Project Estimation Worksheet (RLPEW)

Job Deseription:

L]
ITIIE INITIEEEL ... .ciecosinoinsss dhosnsonns danninbis shos s plesusnnas s s ol s En T s ey S Bl sl st et S5 s T i i
Project Description:

L R R R

B R e R e

B T R R R R

Initial Input Time: . - il

Client Meetings: woriiirenseese X e E T M = L E300.00..........
Background Research: e sinisssaiennsiassinsn X ciassisnisassnianenise. T siaasiissisisesiiieine
Travel: X =

+++++++++++++++++++++++++++++++++++++++++++++++++++++++++++++++++++++++++

426 Chapter 11



the business of web design

Pre-production Time:

Hours Rate Toal

In-house Meetings: PR g,
Information Architecture: W e B e
Wireframes: s
Theme Concepts: . B ERCTErD COFY 'thls SHCG{:I

We know o4 won

ideas of ;‘L ﬁhcsci:s:: ;T:: E::d
Prafts and Design Revisions: bk it 2 )

- | sheet might: |ook like.
Client Meetings: .. R ovceiciciisin T
Storyboards: @ S s:ec?% 0 whliche a4 b
Storyboard Revisions: =~ R | 0 The pext
Page has some sample entries for
what 3 veal web dcsig_njab might

Production Time:
XHTML and CSS: :
Back-end Programming: . B s AN T R SRR
Graphics and Artwork: R s T e
Copywriting: . s sionsanntines
Validation and Debugging: . 2 i iesesasstnssssmeasins

Miscellaneous Expenses:

Fonts and Graphics:
r ICS: : A ] et nierers ey
- . —
Software: X =
11111111111111111111111111111111111111111111 EEEL AR LA ERL S RS R R L]
General Supplies X =
................................................

I Mals ;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;

Total Project Hours Total Cost
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project estimating

— agharpen your pencil

! \k solutiﬂn Mow that you have a better idea of the time and costs of a typical
web project, let's use the Red Lantern estimate worksheet to
generate a quote for the Trilobite Labs project. Check off the
client requirements as they are covered in the estimate.

Client Requirements

q A static website with a front page, an About W Several different designs (paper is fine)

page, a contact page, and three separate to choose from, and an ability to provide
product pages. design feedback that will get incorporated
- - e mnto the final site.

q Standards-comphant code, Trilobite’s site ‘
hias to work on all sorts ol devices, too, V Low-key usability testing to make sure there
: . . . . aren't any problems before the site goes live,
Some type ol screen eflect for their product :

portiolio. Trilobite wants to appear cutting
edge to represent their work on iPhone apps.

Red Lantern Project Estimation Worksheet (RLPEW) The job description briefly

a.-fthnc: what +he Froj.:ﬂ.{ entails.
_r [t's also a nice vefresher if you
Job Veseription: / work on lots of projects
Client Name: ... 00t Labs ettt
Project Description: A website with less than 1O pages That will be used fo promote 3 product ... .
Lsoftwave). Client would like to see multiple desion ideas before detiding on
2 final version. All ¢ode must validate.

Initial Input Time:

Hours Rate Total
Client Meetings: i ¥ 1M = L £300.00..........
Background Research: SO SRR SO ¥ 74 S = _11500.00.........

Travet / ..... R <A = f500. ..

20 hours should get us through the initial phase of the project This is
mostly vesearth looking at what other companies in Your tlients field ave
doing, This is sometimes called Lam?cﬁ{juc c'lnal‘fs'ls
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the business of web design

Pre-production Time:

In-house Meetings:
Information Architecture:
Wireframes:

Theme Concepts:

Prafts and Pesign Revisions:

Client Meetings:
Storyboards:
Storyboard Revisions:

Production Time:

XHTML and CSS:
Back-end Programming:
Graphics and Artwork:
Copywriting:

Validation and Debugging:

Hours

....... L iveresinians X

....... . SRS

....... 0. i ¥
b x

.........................

Rate Totzl
175/ = ..ils000. ...
fT8lhe = ..1135000. ...

B o A [
e = otke00E

P\':—?rodudfmn is important and tan sdve You lots Of)

‘Elmt and headac hes deown

SO 174, . =

the line if done properly.

X i1 = 15000,
e = 812500,

Drafts and Produttion is where Your desian rfa“j{
starts to shine. This is where the client will first see

where all that time has gone

....... E2 BRI
....... B sesvsnsnnnsn B
....... i B

z X

..... {5/ h......... = ...12250.00.....
ks = {000 ...
..... f15/he ... = .. {15000 ..
..... T5/h = .fls000
..... Bl = [30000

These expenses ave not billed I'-u:u.-r|~;,|I TWLMHY 'H'l-:‘f are

Miscellaneous Expenses:

Fonts and Graphics:
Software:
General Supplies

Bu1|dih5 great websites
takes time and money

Totals

....... SN

....... R

...... Tsi s
129 hours

-------------------------

Total |'1‘ujt‘:‘[ Hours

;;;;;;;;;;

billed at coct plus some percentage of mavkup

- - {100.00
- - {5500
FEFREEEE R ERER R LEEE RS EEE RS S SRS EE ]
- - floooo
.......................

------------------------------------

Totahlost
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web design doesn’t come cheap

The guys from Trilobite Labs think
your estimate's a bit high. We can't
lose another bid... got any ideas?

Talking back is highly recommended.

It's preuy much a Ii:rr_u‘[:r]:' conclusion that }'ulllrt‘
going to have potental chents whoe'll look at your
estimates and immediately start to argue that

the price tag is too high. If' vou're experienced,
confident in vour desien skills, and have done a
good job estimating project costs, 1t's part o’ your
job to explain to a potential chent why the cost
estimate 15 what 1t 1s.

[t isn't “against the rules™ to respond to a chient
with a justification for vour bid. Unless you have

a really solid reason, vou shouldn’t let a clent
bully vou into lowering vour price. This not anly
devalues vour skills as a designer, but might put
you in a position where you're putting more work
mto a project than you're actually getting paid
for-which 1s a good way to rutn a business, rather
than run one.




the business of web design

Use a proposal letter to deliver a
detailed quote fo a client

A proposal letter details all your costs to a client. But, it can also make
it clear exactly how you came up with your bid. Sometimes outlining
individual costs is all a client needs to understand the value you could
bring to their project.

- Using the template below, outline the project for Trilobite Labs in a proposal letter, so they can
E’l’-@ﬂc_iﬁ see what we're doing and where their money is going.

/-—-""‘\_u
We need to know To:

h £h £ [ ] D T ] ]

&ndwhtnﬂ
= Pate:
Service: ... e,

P[ l)'l‘ﬂﬂkd.ﬂ-‘ﬂn Q‘F {hf e B R o o A o o e B o o
sevvites and Losts
will help the tlient

urnderi{.ahd whﬂ{: WE
are doing 0031': A AR RN A R B SRR Y B A A NS A SRR A SR SRR ¥ SNV A :

--‘--"""_--_--""lm D ]

A Lentative sthedule | 0 seereemremmemsseenmnsssrinsissssssssssrsssesasssans aaseninses s s taasa T e s s pe e At e
so that the client

knows how rms the .
Projett is expeeted SEhEde.

‘H‘h“'\—-—_—-"'/ R T R T R I e T A I T

/"'A} O S

These are the
?;\]lmtr-f and

D R R R e ]

f_m‘{ 'af_{: ‘l;!:'rrn!-- LR R R R e N R R R R R L R R R
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copyright and licensing

Let’s look at a completed proposal letter for Trilobite Labs:

To:

Pate;
Serviee:

Cost:

Schedule:

Terms

paid upon delivery. This quote is good for 60 days.

R R R R Y

Make sure you
get the address
'r'1-3h+_. That's
pretty important.

Outline the servite
and tost so the
r.us{nmgr knows
exactly what. they
ave getting in to

. Planning and Pre-production................{A5T5.

EE TR R

Dcsnﬁnpra-{:{:s AR AP i ity ﬂéﬁ.ﬂ s R

TOT&L{’I'D,G3O A sehedule will help

keep You on task and
give Your lient an
idea of when ﬂ.vf
Lan expelt 3 -F|M[
......................................................... Finished produet.

A weeks: Deliver 1A and wiveFrames. .o
.8 weeks: Desion dvafts and vevisions

25% is vequived to start project, the vemainder of which will be
Cet terms so You
aet paid on time,
and make sure
that the tlient
suans {:hc it't‘tt'l‘ {P
make it official
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The Trilobite podeast: alnother) new challenge

In the midst of waiting for a decision from Trilobite Labs about vour bid, you get
a call for their CEQ. Over lunch a couple of days ago, the guys at Trilobite came
up with another idea that they want to throw nto the mix: podeasting. Trilobate
really wants to start an olficial company podeast that covers all of the intricacies
ol developmg for the iPhone and 1Pod Touch. It's up to you to work out how
podeasting hits into the bid you've already put together,

But there’s a wrinkle: Trilobite’s really worried about pratecting their podeast.
They wants people to be able 1o download the podeast lor [ree (and share 1 with
anyone they want). What they don’t want, though, is for some other website to
take their podeast and re-sell it. It’s up to you to handle this problem, along with
the rest of their web-related design issues.

Use Creative Comwmons to license your work

Copyright law is comphicated [remember our issues with the Foo Bar stealing our

design?}. So, where does this leave the average artist, producer, writer, developer,
or musician who wants to communicate how they want their work used by others,
but doesn’t want to swim in the shark infested waters of radhtional copyright? It
leaves us with the Creative Commons,

The Creative Commons (http://creativecommons.org/ | is a non profit
organization dedicated to expanding the range of creative works available for
others 1o build upon legally and to share. They've developed a series of simple
copyright licenses that protect the “base rights™ ol the crzator. These Creative
Commons Licenses have become an enormous force in the modern world of
media production.

@creative

commons

the business of web design

Trilobite wants to upload
the company podeasts to
the Apple iTunes Stove

.C...Ea{'.uc Cmmﬂhi :ﬂfn
founded in 2001
ounde TT.

researthers from M

Havrvard and Stanford

- PQOQWEWR

Copyright issues arise more than you might think. Can you
come up with three things you've done in the last 12 months
you might want to copyright and protect?
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creative commons

0 . This page would not be Pas..ubl:
Creative Commons Licenses  .iv.i crestive Commons (http//

treativetommons ur}/abw{ﬂluns:f’}

Attribution (by)

This license lets others distribute, remix, tweak, and build upon your work, even
commercially, as long as they credit you for the original creation. This 1s the most
accommodating ol licenses offered, in terms of what others can do with your
works licensed under Attribution.

Attribution Share Alike (by-sa)

This heense lets others remix, tweak, and build upon your work even for
commercial reasons, as long as they credit you and license their new creations
under the identical terms. This license is often compared to open source software

licenses. All new works based on yours will carry the same license, so any
derivatives will also allow commercial use.

Attribution No Perivatives (by-nd)
This license allows for redistribution, commercial and non-commercial, as long as

it 1s passed along unchanged and in whole, with credit to you.

Attribution Non-commercial (by-ne)

This license lets others remix, tweak, and build upon your work non-commercially,

and although their new works must also acknowledge you and be non- ® @
commercial, they don’t have to license their derivative works on the same terms.

Attribution Non-commercial Share Alike (by-ne¢-sa)

This license lets others remix, tweak, and build upon your work non-commercially,

as long as they credit you and license their new creations under the identical
terms. Others can download and redistribute your work just like the by-ne-nd
heense, but they can also translate, make remixes, and produce new stories based

on your work. All new work based on yours will carry the same license, so any
derivatives will also be non-commercial in nature.

Attribution Non-commercial No Perivatives (by-ne-nd)

Thas license 1s the most restrictive of our six main licenses, allowing redistribution.

This license is often called the “free advertising” license because it allows others
to download your works and share them with others as long as they mention
vou and link back to you, but they can’t change them m any way or use them

commercially.
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the business of web design

Based on the requirements below, choose the Creative Commons license that best meets the
— needs of the Trilobite podcast.
ExerciSe

Trilobite wants anyone to be able to download, copy, distribute, and
broadcast their podcasts.

Trilobite wants to make sure that they always get credit for the podcast
when it is copied, distributed, or broadcasted, in any format.

Trilobite wants to make sure that the podcast isn't altered, edited, or
mashed-up in any way, and when it's distributed or broadcasted, it's done
so verbatim. No chopping up, please!

Trilobite wants to make sure that if the podcast is distributed or
broadcasted, it isn't for commercial reasons (for example, no 3rd party can

- license
Civele the lice make money by reselling the podzast).

$hat meets the

needs O]; Jf.hf
Trilobite Fﬂdti’\\

DO ®S ®
ves P90 @G
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using the right license

What license did you choose? Did it meet all four criteria listed below?

ExerciSe

Lution

o Trilobite wants anyone to be able to download, copy, distribute, and

broadcast their podcasts.

Creative Commons
is ?erfcc{:,
csPcma-”T when
distvibu{:mt_b]

online with a well 9 Trilobite wants to make sure that the podcast isn't altered, edited, or
thought—out plan mashed-up in any way, and when it's distributed or broadcasted, it's done
so verbatim. No chopping up, please!

e Trilobite wants to make sure that they always get credit for the podcast
when it is copied, distributed, or broadcasted, in any format.

o Trilobite wants to make sure that if the podcast is distributed or
broadcasted, it isn't for commercial reasons (for example, no 3rd party can
make money by reselling the pod:ast).

b‘f-‘hﬂ almost worked,

but it allows You to

modi F'}f the original work,

x.. o N something Trilobite did

\ " ) \ T J D - not want h:‘l]‘-'?cn'rnﬂ.

The H'E'{.'ﬁbu{'_iﬂh N-crn-—f.mmc'rt.la| Neo
Devivatives license will work ?chcﬂHT N N N

Ao Y padtaet ‘l (7)(SH(O)
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the business of web design

Just got word that we won the bid for the Trilobite
project. They liked what they saw, and once the

Y
looked at the breakdown of costs, they realized
that they were getting real value. They also really
appreciated you figuring out the licensing, nice workl

.........
............
.........

......
________
........
........

Si?]h!d and s
-------------- rr_ad‘]l' to qo

you are nere
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your toolpox

At this point, it’s time to take
things out into the world. Stop
reading. Well, read the bullets
below, and then stop reading. Or
maybe after you read the appendix...

...l any case, you’re a web designer!
Put this book down and go design. Go
make beautiful, accessible, usable web
sites. The Web could use a lot more of
‘em.

4. Your Web Pesign Toolbox

%BUILET POINTS

= Any original work (design, code, etc.) is =
copynighted—regardless of whether you put a
copyright statement on it or not.

® A polite email asking that copyrighted material be
taken down is an effective strategy for protecting u
your copyrighted work.

= Developing and presenting a professional identity
and capitalizing on that identity is extremely ®
important to being a successful web worker.

® |t's important to understand all the difierent roles in
the development of a website and where you fitin .
within that structure.

®  Sole Proprietors, LLCs, and Corporations are
business structures that allow varying degrees of L]
liability protection and act as framework for how
you run your business.

Do your homework when bidding on new work.
Make sure you are charging appropriate rates and
not short-changing yourself because of low-ball
estimates.

The hourly rate of a web designer can be
anywhere from $50/hr in small markets to over
$200/hr for large projects at larger firms.

Use a Proposal Letter to outline the terms of a
project for a client to make sure they understand
what they are paying for and what they are getting.

Making sure that both you and your client are clear
about what is expected of one another will save
you a lot of trouble in the long run.

A Creative Commons License is a way to
communicate how you want your creative works
used by others.
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We’ve really covered a lot of ground in this book. The thing is,
there are some important topics and tidbits that didn't quite fit into any of the previous
chapters. We feel pretiy strongly about these, and think that if we didn't at least cover
them in passing, we'd be doing you a disservice. That is where this chapter comes
into the picture. Well, its note really a chapter, its more like an appendix (ok, it is an
appendix). But it's an awesome appendix of the top ten best bits that we couldn't et
you go without.
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language and culture

#]: Cross-cultural & international design

The web is a truly global place—and that means your websites have to be, too.
People from every corner of the globe are checking out sour sites. The thing

is, everyone has a different cultural, linguistic, and ethnic background—all of
which might impact how they interpret your site’s design. There are some things
vou should keep in mind when you are designing a site for an international
audience (or an audience whose culture s different from your own).

leons have different cultural meanings

lcons are cool, and can convey a lot of information in a little bit of space. But
what an icon means to you might be completely different from what that icons
means to someone in another country or culture:

U.E, the shopping tart is s?nnh‘?'mnu!-
!:'1 -k::.hu??mg, and 15 'Ehc'rtgmrt, a 3\13{: iton
for “thetking out” on a website.

fl ot
g -—'l' In many other parts of the world, shoppers

bring theiv own shapping bags to the store. So a
5hn'|f‘fih5 '|:-_.;|=_|,, and not a3 Shﬂanﬁ f._i'l_"{.? mitjhjc b‘f a
move a??m?rlaﬁ rnc{'..atfhor or “chcckmg out

Different languages have different lengths

If' you translate the content of your site into a variety of different languages—a
process called localization — you’ll find that phrases may take up a lot more
space than they originally did. Take a look:

Enalish
“Click here for current site news,” e_/
(== Gevrman
“Klicken Sie hier fiir gegenwiirtige Aufstellungsortnachrichten.” Cyvillic (Macedonian, Russian,

Cerbian and Ukrainian, ete)
U.LEHKHMTE' 30eCb 0Ny B HacTosLWee BpEMH BECTO4YKIM MEeCTa

Il" vou originally design your site in English and then go to ranslate it to
German, you're gommg to find that the phrases take up more space — throwing
vour carefully planned design into chaos. So what can you do? You either need
to design your site so that an increased number of characters doesn’t really have
an impact on your layout, or you'll need to reformat your site after you translate
the content into the target language. Either way, you car’t ignore language
lengths if your site is going to be translated.
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Is that the month or the year?

Even something as simple as how date and time are displayed can differ from country
to country. If your site has the date or time formatted incorrectly for that national or
cultural context, your users might get confused, or even miss an important event or
deadline. Here are just a few date and tme formats vou'll want to think about:

In +he United States, the da"f-rnm{h—-yca?
Format is used, while the manfh—«dajr-—]rcar
4‘/5/1010 format is used most other places in the world

Is this May Sth, 2010 or J (\—//

vil &th 20107 |
ﬁF ﬂr a 1"1' hour i_‘.lod.k 15

Time displayed on
l;/p\ ‘Fa'-rljr standard in Europe.

= 19:25pwm

Tirne disfla\ﬂ:d on a |1 hour tlotk,
like you'll find in the United States

Is that really the flag you want to use?

It’s fairly common to see flag icons used to indicate language choice. English might

be represented by the Union Jack, and French represented by the lag of France. The
problem with this is that nationality (and Hags) don’t refresent language. There are lots of
people who don't live in France who speak French. So some users might feel frustrated
or even alienated that your site equates their native language with some other country.
Instead ol using [lag wons to mdicate language choice, simply spell the language out in
the actual language — English, Francais, Deutsche, etc.

Whith ﬂa"f vepresents Eralish? There

‘ are lots o Lountries in the world
Elnﬁhs'n

whose official lanauage is
What Iﬂngua e does the EU F|35
rfp-rcsch{? ﬁacrman, Frcn.:h, Sfmnish, ‘
Pnrfuaucsc. Enghsh, [taliam, Polish, yial
or Finnish? South F!Eﬂﬂa has |1 officia

\ﬁ lanauaaes - whith one does the

Couth Abvican flag vepresent?

'*' NI'1Z

L/
{Dnﬂs the Canadian flag mean English ﬁ m

or Frenth? T'h:f'r: both o rieial
languages ot the Euuni‘r‘f
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web evolution

#7: The future of Web wmarkup

The web 1s constantly evolving. New markup and stvle specifications are being
proposed, developed, and implemented by the World Wide Web Consortium
(W3C)—all of which will have an impact on how web designers do their thing.

Most notable are HUML 5 and XHTML 2.

HTML 7 vs. XHTML Z

Both HTMLS and XHTML2 are specifications currently being developed by the W3C, Thas
often causes confusion, as many people believe that XHTML 1.x was the successor to HTML 4.01
{and that HUML is eflectively dead). So what's the difference between XHTML 2 and HTML 5?
XHTML 2 15 prewy much the suecessor of XHTML 1 x—it's designed to be the web’s general-
purpose markup language, with a munmum ol default features that are easy to extend using CSS
and other technologies. The most important goal for the XHTML 2 working group is to further
separate document content and structure from document presentation. To these ends, the XHTML
2 working group has completely removed elements such as besefont, big, font, s, strike,
tt,u, small, b, i, and hr, The XHTML 2 group has also been less concerned with backward
compatibility, which has led them to drop some of the syntactic baggage present in earlier
mcarnations of HTML. The result is a cleaner, more concise language... but one that won’t work
with old HTML (and some XHTML) web pages.

HTML 5 has taken a radically different approach. Instead of being a markup language for the web
(as its ancestor HTML 4 was), HTML 5 is all about moving away from document markup and
creating a language specifically for web applications. So a lot of the HTML 5 specification focuses
on creating a more robust, feature-full client side environment for web appheation development by
providing a variety ol APIs (and elements that work specifically with those APIs). Examples mclude
the 2D drawing API, which can be used with the new canvas element, and an API {or plaving
video and audio, which can be used with the new video and audio elements.

Among many of the cool things you can expect in both HIUML 5 and XHTML 2 are navigation
hists. In XHTML 2. navigaton hsts look something like this:

Naﬁﬁa'ljan is marked up uz'mu_’

/ the new nl element.

<nl> (\
<label>Category</label> Navigation lists must start with 3

thild label elemen ;
<li href="/">All</li> list i:i{:: element that defines the

<1i href="/news">News</li>
<1i href="/videos”>Videos</li>

<1i = "> s</1i> -
31 Besfet/daspesroTangesc/il i elements ave used to mavkup links. Also new in

<l KHTML 2 is the ability to eveate a hyperlink
From any element using the href attribute.
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In HT'ML 5, navigation hists look a little something like this:

———— |n HTML 5, the new nav element has been introduced

<nav> for the purpose of -;‘,rca‘[:mg navi:_:,ai:ional lists
<hl>Category</hl>
<ul> R:gular list markup (ul €
: i} ave used to treate the
<li><a href="/">All</a></1i> [ naviaational list elements.

<li><a href="/news">News</a></1li>
<li><a href="/videos”>Videos</a></1li>
<li><a href="/images”>Images</a></1li>

AR b{hgm'f»na{.l:tj. unlike XHTMLZL, nav is

</mav> not a list element, so it tannot tontain
thild | elements to ingur,au? oraanize links

The whole pomt of navigational lists (especially in XHTMLZ2) is to create
simple, ightweight navigation markup that can then be styled using CSS,

HTML 5 is really geared
towards web applications.
Red Lantern isn't interested in
that, so I think we should focus
on XHTML 2 in the future

When are they coming?
Neither XHTML 2 nor HI'ML 5 have been oflicially released by the W3C

(though draft specilications and recommendations [or both have been
released). So when will you see official releases? Honestly, there’s no good
way to know, Because of the open and collaborative nature of developing
these sorts of specifications, discussion and deliberation by the members of O
the individual working groups will go on until the job is done and everyone
gets a chance to contribute, In the grand scheme of things, the release of
the final specifications are not the 1ssue. What is important 1s when (and
how last) browser developers completely adopt the new standards.

For a £ull vun down on the HTMLS
specification, eheek out

http:// www.w?r.a-gﬂr[:mv wa/html5/.

To explore the XHTML 2
sfcf.i-Fif.a{inn, visit
Wbtp:/ /wwwn3.ora/ TR/ xhiml2/ (’

One of our elients, the Red Lantern CEOD
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Ccss advances

#3: The future of 0SS

Just like HTML and XHTML, CSS is marching forward, too. While XHTML 2 and
HTML 5 are cool from the perspective of web design, CSS 3 (the next version of CSS)
is really the icing on the cake. One of the most interesting things about CSS 3 is that it
will be released as a series of modules—instead of one big single release, This means
that CSS can be updated faster, as modules can come out individually. Modules can be
changed and updated mdependent ol other modules, too, which means that you don’t

have to wait for the next “big” revision of CSS to get a particular update of your favorite
module.

While there are lots of cool modules out there, one ol the coolest 13 the multu-column
module. It offers new CSS properties that let designers specify the number of columns
an element should have. This not only allows designers to create far more print-looking
documents, but it changes the process of creating multi-column layouts entirely.

; : . - . For a full vun down on
The mult-column module mncludes the following new CSS properties: all +he CSS 3 m addis
® column-count determines the ® colunn-gap sets the padding theck out TR/
number of columns into which the between columns. hH:?:f / W"‘-""?’*W

content of the element will Aow.
B colunn-rule defines a border
8 column-width describes the between columns.

width of each column.

<div id="entry”> #entry {
<p>...</p> column-count:2;
<p>..</p> S } 5
{;di\r} Chg;k m{ L ‘H\i!‘- H'TML ‘EET‘“L {ﬂah fﬂiif}" I:u: s{'ﬂfd as 3
"Nﬂ—-f_thlhh ra?wt
444 appendix i



leftovers

#4: Pesigning for mobile devices

Over the past couple ol years, design for mobile devices has become a really big
deal. Not only are new mobile network infrastructures coming online that allow
for faster data transfer, but new, and far more powerful, devices are hitting the
market and becoming widely available and adopted.

Devites suth as ﬁacﬂlcjs Andovid-based
phones or the Apple iPhone ave thanging
the fate of the mobile web

If you are designing for mobile devices, there are some things vou should think about:

®  Even though many mobile devices now have a zoom and browse feature, vou
still need to remember that you are designing for a device with a screen that
18 far smaller than you are probably used to. While there is variation, the
screen real estate of a mobile device usually comes in around 320 x 240, As
a result, you are going to have to be incredibly frugal when designing your
layout... there’s just not a lot of screen real estate to work with.

& Many carriers still charge customers for the amount of data that’s pushed
to their phone. This means you need to create pages that have a very light
{ootprint. Besides, mobile connectivity is still quite a bit slower than what ,\
vou're used to on desktops or laptops. The smaller the file size of the page,

_t 5 cf_,|;.l|f.3||h‘
the Laster 1t will download. Create 3 St\ilk;ln“ v

CSS
for mobpile devites uSing {;:1
®  Above all else, test vour design on as many mobile devices as possible (or the whandhe! 4 wedia Jc,ﬁf_. Tha e
target device—which you can identify using audience research). i - abye T
Et;idfdm{b {9 ‘1;\1: Liwn ons
the devite.
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create web apps

#9: Peveloping Web applications

The web has developed to the point where you can not only create web pages, but you can also
create web applications —web sites that act (in one way or another) like a desktop application.
These web applications don’t just display information, they actually de something.

To create a web app, you'll need to work in a server side scripting or programming language.
Opuons nclude PHP , Ruby on Rails, Perl, or ASPNET . Each language has its own strengths
and weaknesses, and with a little research, you'll find the one that fits your needs. The language
you choose is determined by the server on which you'll be hosting your web app. Remember that
some servers will support one web language but not ancther.

Remember, though, just because you may be coding a web app, you've sull got to use good
design principles. Here are a few books that can get vou started with web apps:

adengy Frey Thage Saw 3 il Pagy Mo

Learning
Perl
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#6: Rhythw in your layout

Rhythm—the repefition of design elements—is a term often used in print design. But don’t think
rhythm is just about print design... 1's just as important on the Web. Repetition allows vou to
create consistency, which contributes to the layout’s visual logic. Repeat a common element or
theme, and your site fecls intuitive, more usable, and logical to users.

Let’s take a look at how repetition can be used:

All the text has silhouettes,
even in the smaller content Backgrwnd pattern in the header

haaders. That trewate a vepests at a veaular interval
sense of How: dtmjn \"hT‘I}\m

Uithering a dark and dreary road lay the past relics of browser-specific tigs, incompatible DOWE, and
hroken (OS5 support

Today, we must dear the mind of past practices. Web enlightenment has bren achieved thanks bo the
tireless efforts of folk ke the WOC WS and the majr broweser creators

The s Jgn Garden inviles you to relax ond meditate on the imporiant isssons of the masters. Begin
o see with darty. Leam to use the {yet o be) time-honored techmgues in rew and rAgoating
fashun. Become one with the web,

Theere ks cleary & need Tor C55 o e laken senousty by graphic anists. "he Jen Garden apms (o exote,
inspere, and enmurage participabon To begen, wew some of the existing designs in the list, Clicking
on any one will lsad the style shest inbo this very page. The code remains the same, the anly thing
that has changed |8 the edemal csx file. Yes, really.

55 aliows complefe and total control over the style of a hypertest docurment. The ondy wary this can
b illustrated in A wisy that gets peoplhe extibed s by demonstrating whet i@ can truly e, oncs the
reins are placed in the hands of those able to create beauty from structure. To date, most examples
of meat tricks amd hacka have been demonstrated by structuists and coders. Designers have yet to
make thesr mare This needs to changs

E—ﬂﬁh Pecte r:-'F tontent is i

15 in _ z d.{-‘g:rtn‘t
the same sort of strutture, e Mdtbav{ﬂm::tihiv;"‘lﬂ shape;
ﬁTE&'{:Inﬁ repetition down the eolors, but they

length of the page 35 well. More Th‘fjd"'“"'

you are here »
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better printing with css

#7: Text contrast

Back in Chapter 7, we talked a lot about how to make content more

scannable. But scannable text 1sn't necessarily fepible text. Legible text is text
that's easv to read because of the colors and contrast, not because it's easy
{or hard) to understand.

There are a lot of things you can do to make your text more legible. Most

important, make sure that vou have a high contrast between the color of

vour text and the color of your background., Il there isn’'t much contrast
between vour text color and your background color, users are going 1o

find your text hard to read the ext.

448

However, the potential of the web to deliver full
scale .L[:n|'r|i+.';|[iiH's:-. chidn’t hit the mainstream till

Google introduced Gmail, quickly followed by

Google Maps, web based applications with rich

user interfaces and PC-equivalent interactivity. The

collection of technologies used by Google was
christened AJAX, in a seminal essay by Jesse James
Garrett of web design firm Adaptive Path.

White text op 5 black
Wit on batkground (¢ 3|
negative tend) e very legible beeguse I:':::rt

5 3 hlﬁl-. tontrast b
baﬁkﬂrmhd midse: f't'w:th {I‘.n'.{'_ Loley and

ite 'hat'k::_ilraund (ealled

aible because there
en Lext tolor and

Black Lewt on @ wh
positive i;._:lt} is very le
is a high rontrast betwe

batkground eolor \_fj

The bursting of the dot-cam bubble in the fall of
2001 marked a turning point for the web. Many
people concluded that the web was overhyped,
when, in fact, bubbles and consequent shakeouts
appear to be a common leature of all technological
revolutions. Shakeouts typically mark the point at
which an ascendant technology is ready to take its
place at center stage.

appendix i
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#8: Match link names with their destination page

As we talked about back in Chapter 6, “signposting” i1s one of the guiding principles of
usable and intuitive navigation design. There are lots more ways to give users a clear
mdication of where they are, where they can go, and a confirmation that they've arrived
at the right place, though, One simple technique is make sure you match the name of a
link with destination page’s title, That way, users will immediately know they've arrived
where they expected to be when they clicked on the link.

{8} simplesits

{moMR}

Link matehes the
destination Page's £itl,

Hand-crafted pixels & text.

SimpleHite i 2 tay web design studio fou
and author Dan Cederhalm. 'We create s/ ) : .
interfnces balansed with & sisnderds-bar/d dmplebits. comTshirs/
wi're hased (n Massschuasets, LSA

"Hh Demo  Inieresting Cames ¥ Board Cames with S fyndacom Online Tr_

EOTEROOK ATTONS (T-BHIRTS)

OHDERING ORMATION

_ IND
p pieeds of the finest quaoiity

Link matthes the

J 'm:adl'l"":'r Payments are processsd by PayPal PayPal
L " aae 5 - N i membership ks mafreguired to place an
dtfl:'ma T ? 3 ou like o wear stulf. You enjoy SimpleBis. Now you can combing the two by S ek i

purchasing hand-crafted threads,

addreases; and 1-1 weeks for ererywhere

alue
Chunky lcons T-Shirt :3 [— e —
¥isa Al E
...... ! mn | __gf =0
Five wons friom icon$hoppe’s Chameleon Chunky set
Al FREOBUCTS

all limed wp ind printed on an “Army” Amerscan
Apparegl tee, This iz a Saviied -adifion, rembered and

sigard t-shrt of the finest qualiny, Whar da the icons ':' M Xh g
msanT Well, we're sure yvou'll think of somethng -
Small Semplslits logo mark prinied on the back yoke

Simple fnake icons o go

T-Shirts

' Hand ~crafied threads

IS FOR THE PLANET

1 LOO Firt pers ey Comban from Amedican Appare! =
Siring info (NGRe AL SAFH fod 86 the sl 5 e

1 Shint coler Army

MGrE ViEws 2=golor screen printed s
Simce 2006, Simplelits has been a
3 Numbered /signed lemterpressed card and stickers proud member of 1% For Tha
Manet: on adlinnce of businesses

CEmmited T kvoraging thar

Price: 518 USD resaurces to create & healthier
planet, Members recognize the
1 FEEDORRIDIIT 1D AN QEpERDERLE O &
Shirt Sies }(—La.r?-p :I Y
kealthy ervirpnment and donate at east 1S
e —~ | g T e
Shipping: [ USA or Canada: Add $4 (Jar Cleay il af thelr annual sass t anvircnmantal
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better looking blogs

#9: Contrast is a fundamental layout device

Contrast applies to more than just text and background color. Contrast, more
broadly, 1s the juxtapositioning ol dissimilar graphic elements. Sounds [ancy,
but it’s not that difficult,

Contrast is commonly used to create emphasis in a layout. The dea is simple:
the greater the difference between a design element and its surroundings, the
more that particular element will stand out. In the context of lavout, there
are generally two things that create contrast: color and containers. When you
put elements on your page in a container (callout, column, window, etc.}, they
stand out from the elements closeby. So when you apply contrasting colors to
an element and its surroundings, that element will stand out.

You can use contrast to obviously identify different parts of your layout or
focus the user’s eye towards a particularly important aspect of your layout.

E‘D“:h tolov and a tontainer are wsed to
fotus the user's eye towards the site's
lm?ﬂ\"‘:ﬂn{: m{radubl:orjﬂ information

Both a container and color ave used to

B

earnerstalk

emphasize the site's identi JCT

Featym tnagan Futey L] Mamzary Liar Agwartus Regau:

Vesizoma in Bl Eamen Tk o - Whars Wb Egmars T
s i o Vi, D s B Pkt e P oy g B ik mOcve: Y sy At egieter ek you
A POB. EH Ml PAY e e I (roce T BRI ISR, St T A Ty Wl i vt e

B rmenhoe bekow

Mombor Lagin
ELESTTI PO AN AT TN THOAY
Newrs & Updates B i v,
oy e ) A P e e wral s e Esrrees Tk, 104 200 (158 AN
s o & g =
ipghi i o ko
o il IAgEN] § Toe LTS GF Q0T B TR Yoy 6177 PR

Latest Dincussion

ig & Monetinticn

Forutm Ceaign - Bimady

Dol
Thaloy & wicsd P TwitiaT i
Foaa 1 Maorketing and Link Decelogpenent
! Ty D F " oy Biepadiorann 1
[FmaT M ET ST qRessTITEn VL DS F008 D4 £ PRl
[BLOGD POET] Fres PRS0k
EHTHML! Keoreh Engine Opbirmimmition Ll
oy Bencsloncp N2
Tockag @ el i L S S 05008 T A

Foarsd by Bradiemad 12

The tontrast between the site’s backaround A tontrasting tolor is used o forus

tolor and the bﬂﬂkarmnd tolor of the main o nes im?w{ah{: o b
tontent area Potuses the user's eye towards

wha'l;‘ﬁ 1m?ach,ah‘{; in the site
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#10: More tools for design

There are lots of great online and offline tools that will help you envision, create, and implement your design,
We're not talking about visual markup editors like Dreamweaver here. Instead, we're talking about tools that
actually help with the process of design. We've already talked about Kuler (a great little online app lor creating

color schemes), but there are so many more. Here are a couple of the good ones:

Pencil is an incredibly powerful little open source app that is designed

specifically to create storyboards, interface prototypes and design diagrams.

It comes mn two flavors: a Firefox add-on and a desktop app (enly Windows
and Linux - sorry, no Mac version yet). Honestly, Pencil is pretty much

an image editing application with features (such as built-in GUI stencils)
geared specifically towards interface design and prototyping. Best of all, it’s
completely free. http:/ /fwww.evolus.vn/Pencil

WriteMaps is a web application for building robust information
architecture diagrams. On top of this, it allows you to share and
collaboratively edit your 1A diagrams with others. Like Peneil,
Write Maps 1s also [ree. http:/ /writemaps.com

Web Developer is a Firefox add-on that puts a host of web development
and testing tools at your fingertips. With it, vou can directly edit the CS5
ol a currently displayed web page, display all of a sites style sheets by
media type, outline all block level elements in a page, automatically resize
the browser window, and directly edit the markup of a currently displayed
web page. http: / / chrispederick.com/work/web-developer/
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CSS8Tidy is an open source deskiop application (available for Windows, Linux, and Mac) which parses
and optimizes C8S. It can easily reduce the size of your CSS by 25% —which is especially good if you are

obsessed with optimization or are designing for a platform where small file size matters (like a mobile device).

http:/ / csstidy.sourceforge.net

Firebug is an open source (and Iree) Firefox extension, much like Web
Developer, that puts a wealth of web design, development, and testing
tools at your fingertips. With it, you can inspect and edit markup and CSS,
view a page’s various CSS containers (box model), view a page’s response
time (download time) broken down by file type, debug and execute
JavaSeript on the fly, and inspect JavaScript performance (among many
other things). http:/ / getfirebug.com/

you are here »
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